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ON  to  LONDON 
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TO . 

LONDON 

1924 . 


<!.  T wont y  -  fiuir 
AinorK.in  Advor- 
ti'kT'^  i  soJ  sp.ioo  m 
voar, 

th  o  I  r  com  hi  nod 
ordoi  s  .mioiint  inii 
to  over  147  patios. 
Moro  hi.sino'  was 
oflorod  lilt  nil' 
fortunati, ly  too  lato 
to  socuro  epaoo. 
Many  orders  liavo 
.ilroadylvonh  lokod 
forl‘>24.  Ho  III  time! 


The  Welcome 

PUNCH 


Every  week  in  the  homes  of  Great 
Britain  “  PUNCH  ”  is  the  object 
of  a  National  WELCOME.  Every 
week  the  advertisinjjr  columns 
of  “PUNCH"’  ailord  welcome 
accommodation  for  discriminating 
advertisers  who  hook  spaces  a  lonj^ 
way  ahead  to  capitalise  that  fact. 

“Pl^NCH”  cordially  endorses  the  Invitation 
issued  to  the  Associated  Advertising  Clubs 
of  the  World  to  hold  their  1924  Convention 
in  London. 


MARfn\'  JE\/V  LYON 

A  i' y  r  r  1 1  s  r  ni  c  n  I  Muiiaf'vi.  •■I'llNCII" 
iO  linuwriv  Strvvl,  Luniinn,  EC  4.  Eti^. 
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Editor  &  Publisher  for  May  19,  1923 


An  INVITATION 


THE  OFFICERS  OF  THE 
‘30’  CLUB  OF  LONDON 

President : 

JOHN  CHESHIRE 

Vice-President: 

W.  S.  CRAWFORD 

Hon.  Treasurer: 

PHILIP  EMANUEL 

Hon.  Secretarv: 

C.  HAROLD  VERNON 

The  invitation  is  also  supported  by  the 
foUouing  important  clubs  and  associa¬ 
tions  in  advertising  and  newspaper 
circles'. 

Newspaper  Proprietors’  Association. 
Weekly  Newspaper  and  Periodical 
Proprietors’  Association. 

Newspaper  Society. 

Scottish  Daily  Newspaper  Society. 
British  Association  of  Trade  and 
Technical  Journals. 

Association  of  British  Advertising 
Agents. 

A.B.A.A.  Audit  Bureau. 

Association  of  Advertisement  Mana- 
gers. 

Incorporated  Sales  Managers’  Assoc. 
Incorporated  Society  of  Advertisement 
Consultants. 

Advertising  Cluh  of  Ulster. 
Incorporated  Association  of  Retail 
Distributors. 

Incorporated  Society  of  British  Ad¬ 
vertisers. 

Aldwych  Club. 

Publicity  Club. 

Fleet  Street  Club. 

United  Billposters’  Association. 

British  Association  of  Display  Men. 
Federation  of  Master  Printers. 


nele}iates  from  these  associations  u-ttl  attend 
the  Atlantic  City  Convention. 


ENTERTAINMENT 
GUARANTEE  FUND 
already  exceeds  $100,000 


The 

PRESIDENT 

The  Officers  and  Members  of 

The  ‘30’  Club  of  London 

and 

The  London  1924  General  Committee  extend 

A 

most  Cordial  Invitation  to  the  Presi¬ 
dent,  Officers  and  Members  of 
American  Advertising  Clubs  to  visit 
London  in  1 924  and  earnestly  request 
that  you  do  us  the  honour  of  support¬ 
ing  our  efforts  at  Atlantic  City  this 
year  to  secure  the  annual  convention 
of  the  Associated  Advertising  Clubs 
of  the  World  for 

LONDON 

ENGLAND 

in  19  2  4 

It  is  proposed  to  hold  the  Convention,  if  it  comes 
to  London,  within  the  great  Congress  Hall  of 
the  British  Empire  Exhibition  at  Wembley, 

LONDON 


welcomes  the  proposal  to 
of  the  Associated  Advertij 
in  London,  in  1924;  and 

that  will  be  extended  to  i 
by  the  British  Delegati 


THE  TIMES 


PRINTING  HOUSE 


I  to  hold  the  Convention 
ertising  Clubs  of  the  World 
md  supports  the  invitation 
to  American  business  men 
gation  to  Atlantic  City. 

40USE  SQUARE  LONDON,  E.  C.  4 
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'UMe&  (imei)deK 

EwEPohr 


Fredk.  E.  Potter,  Ltd.,  have  been  associated  with  the  advertising 
of  the  following  American  products: — 


Waterman's  Ideal  Fountain  Pens,  Wal¬ 
tham  Watches  and  Speedometers.  Pyrene 


Vans,  Cadillac  Cars,  Oakland  Cars,  G.  M. 
C.  Trucks,  Oldsmobile  Trucks,  Paitte  Cars, 


Fire  EJxtinguishers,  Dennison’s  Tags  and  O’Cedar  Polish  Mop,  liolophane  Scientific 
Crepe  Paper,  Dixon’s  “Eldorado”  Pencils,  Lamps,  The  Keeley  Cure,  Pinex,  Emera- 

Globe  Wernicke  Furniture,  Libby’s  Evap-  lite  Lamps,  Jenkin’s  Valves,  Parker  Lamp, 

orated  Milk  (Hill  Posting)  Kul)eroid  Roof-  and  others, 
ing,  Huick  Motor  Cars,  Chevrolet  Cars  and 


Go\/erning  Df rector  o/* 

TREDK  E.  POTTERXTD. 

KI/NCSWAV,  CO/MOO/S 

VISSniNG 

AMERICA 

loo 

O  Attend  Ihe  Advertising 

Convention . 

Atlantic  Citg,  June  3-7 

0  Attend  the  Rotarg 
International  Convention 
St.  Louis,  June  18-22 

©  Confer  with  Executives 
of  Houses  whose 
British  Advertising  he 
alreadg  administers 

O  Discuss  Prospects  with 
intending  Advertisers  in 
the  British  MarKet* 

©  Link  up  with  a  leading 
American  Aqencg  for 
mutual  representation 


The  Fredk.  E.  Pottery  Ltd.y  Advertising  Service  Agency 


I'he  Agency  was  established  in  1897 
by  the  present  Governing  Director.  Its 
record  is  one  of  continual  jirogress. 
Rarely  has  a  client  left  the  Potter 
■Agency.  Each  year  has  seen  notable 
additions  to  its  list  of  satisfied  and 
successful  customers.  To-day  upwards 
of  80  Finns — some  of  international 
repute — entrust  their  advertising  to 
Potter's. 

'i'he  Potter  Agency  is  equipped  to 


handle  every  branch  of  publicity.  The 
Staff  is  large  and  well  trained.  Some 
of  the  principal  members  have  been 
with  the  Agency  20  years  or  more,  so 
that  the  business  runs  with  a  smooth¬ 
ness  and  efficiency  not  possible  where 
frequent  staff  changes  occur. 

The  British  Market  is  a  magnificent 
one  for  American  Goods.  The  Potter 
Agency  has  had  the  satisfaction  of  as¬ 
sisting  in  the  success  of  many  Ameri¬ 


can  products  in  England.  Waterman’s 
Ideal  Fountain  Pens,  Waltham 
Watches,  Pyrene  Fire  Extinguishers 
are  notable  examples.  The  same  thor¬ 
ough  and  efficient  service  is  at  the  com¬ 
mand  of  other  high-class  firms  who 
intend  exploring  the  British  field.  Mr. 
Potter’s  visit  to  America  gives  the  op¬ 
portunity  of  discussing  with  him  the 
possibilities  for  any  particular  product. 
He  will  welcome  enquiries. 


Communications  to  Mr.  Fredk.  E.  Potter  during  June  should  be  addressed  to 
c/o  The  L.  E.  Waterman  Co.  The  Pen  Corner,  191  Broadway,  New  York — and  afterwards  to: 

FREDK.  E.  POTTER,  Ltd.,  Imperial  House,  Kings  way,  London,  England 

Members  of  the  Association  of  British  Advertising  Agents  (Incorporated) 


TisiM  €iraikiis®m  of  TMs  Issoks:  II : 


EDITOR&PUBLISHER 

Issued  every  Saturday — forms  closing  at  ten  P.  M.  on  the  Thursday  preceding  the  date 
of  publication — by  the  Editor  &  Publisher  Co.,  Suite  1117,  New  York  World  Build-  ^ 

^  ing,  63  Park  Row,  New  York  City.  Private  Telephone  Exchange,  Beekman  4330 

Charter  Member  Audit  Bureau  of  Circulations. 
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GOOD  RESOLUTION  OF  THIRTY  CLUB 
ECHOES  THROUGH  AMERICA  TODAY 


JUST  about  two  years  ago  the  TTiirty  Club  of 
London  on  the  proposal  of  its  President  of  that 
day  passed  a  simple  resolution  of  some  words. 

It  is  easy  when  a  bunch  of  good  fellows  are 
around  to  move  a  resolution  and  get  it  passed  with 
acclamation.  But  this  was  no  event  of  that  kind. 

The  proposer  of  that  resolution  had  weighed 
his  action  well.  He  was  a  man  who  had  been  a 
prime  mover  in  a  great  International  Advertising 
Exhibition  held  but  three  months  or  so  before.  He 
was  a  Scot  and  in  addition  to  knowing  his  own 
mind  knew  the  men  around  him. 

He  launched  his  bolt  and  its  boldness  took  his 
hearers  by  storm.  There  had  been  whispers  that 
the  President  would  spring  a  surprise  on  the  Club 
during  his  year  of  office  but  none  had  an  inkling 
of  its  import. 

Its  significance  gripped  the  members  of  the 
TTiirty  Club  in  an  instant.  A  few  minutes  given 
ove'r  to  discussion  and  the  resolution  put  to  the 
meeting  in  due  form  was  carried  without  a  single 
dissentient  voice. 

The  idea  of  inviting  to  London  the  Convention 
of  the  Associated  Advertising  Clubs  of  the  World 
was  bom  amid  a  sunburst  of  enthusiasm. 

TTie  story  of  subsequent  events  is  told  on  another 
page.  It  is  a  record  of  a  masterly  effort  to  write 
a  new  leaf  in  the  history  of  international  business 
relations. 

And  now  in  a  few  short  days  we  shall  have 
the  first  fruits  of  that  simple  resolution  in  the  shape 
of  a  strong  delegation  of  British  advertising  and 
business  men,  visiting  our  shores  with  the  serious 
intent  of  presenting  in  person  to  the  Associated 
Advertising  Clubs  of  the  World  assembled  in  ses¬ 
sion  at  Atlantic  City  the  formal  invitation  to  make 
London  the  centre  of  its  Convention  activities  for 

1924. 

That  is  the  first  stage — and  it  must  be  admitted 
that  up  to  this  point  the  simple  resolution  quoted 
on  this  page  has  been  given  effect  in  all  sincerity. 


Great  Britain  at  heart  has  an  unbounded  ad¬ 
miration  for  America,  Americans  and  American 
products  and  methods.  Englishmen  frankly  admit 
it. 

Out  of  that  admiration  has  grown  this  splendid 
invitation.  Britain  says  to  us  in  effect,  “We  want 


i^esiolbeb 

That  this  Club  in-  ij 
vites  the  Associated  |j 
Advertising  Clubs  |j 
of  the  World  to  |j 
hold  its  Convention  |j 
in  1924  in  London,  Ij 
and  appoints  a  Com-  I 
mittee  to  organize  j 
an  Invitation  Com-  j 
mittee  consisting  of  j 
every  interest  in  g 
this  matter.  I 


The  Thirty  Club  of  London  once  made  a  Good 
Scsolution.  It  wai  conceived  by  Mr.  W.  8.  Craw¬ 
ford  and  put  to  the  Club  durinK  bii  year  of  office 
at  Preside::!  in  1922.  It  it  bringinf  the  new 
Pilgrim  Fathers  to  Atlantic  City. 


rtiiissiiiiistisiiti srrgTui 


^A^ND  now  view  the  tremendous  possibilities  with 
which  this  simple  proposal  is  fraught — po¬ 
tentialities  as  vast  to  America  as  to  those  who  are 
its  sponsors. 

It  is  not  difficult  to  visualize  the  viewpoint  of 
our  visitors  and  the  country  they  represent. 


to  match  our  distribution,  advertising  and  selling 
methods  with  yours.  Come  over  to  London. 
Give  us  the  advantage  of  your  deliberations  and 
discussions  in  our  midst.  Show  us — tell  us — 
what  you  are  doing,  and  in  return  we  will  give 
you  all  you  impart  and  more.  It  will  do  our 
country  good.  It  will  do  your  country  good,  too.” 

Easy  words,  my  masters,  but  this  delegation  is 
coming  to  tell  us  in  more  precise  terms  what  they 


have  in  store  for  us.  That  betokens  a  world  of 
earnestness. 

And  our  American  viewpoint? 

Great  Britain  and  her  Dominions  and  Depend¬ 
encies  are  America’s  best  customers.  That  is  a 
fact  that  must  be  held  strongly  before  the  Con¬ 
vention  at  Atlantic  City,  where  our  hardheaded 
business  men  will  microscopically  examine  the  pro¬ 
gramme  and  proposals  of  our  English  friends. 

But  is  that  all?  Are  we  to  decide  Yea  or  Nay 
upon  such  a  basis? 

We  think  not.  We  believe  that  a  mighty  spirit 
of  comradeship,  of  welcome  to  these  Pilgrim 
Fathers  of  Advertising,  Trade  Ambassadors  from 
a  land  that  speaks  our  mother  tongue,  will  prevail 
over  all  minor  considerations;  that  careful  ear  will 
be  given  to  their  message  and  that  Americans  from 
every  state  will  give  hearty  voice  to  a  Resolution 
that  will  equal  both  in  its  simple  expression  and 
in  its  pregnancy,  the  vital  message  that  brought 
these  men  to  our  shores. 

Atlantic  City — it  is  your  move! 


pr  DITOR  &  PUBLISHER  believes  that  adver- 
^  tising  and  the  interchange  of  commerce  between 
America  and  Great  Britain  can  achieve  as  much 
for  international  goodwill  and  prosperity  as  the 
press  of  those  two  great  nations. 

When  the  “On-to-London”  movement  was  first 
mooted,  EDITOR  &  PUBLISHER  saw  in  it  a  means 
to  that  end.  It  believes  that  America  would  wel¬ 
come  the  “On-to-London”  proposal.  Signs  are 
not  wanting  that  this  belief  was  justified. 

The  Thirty  Club  of  London  have  been  work¬ 
ing  at  three  thousand  miles  range,  with  only  the 
voices  of  men  like  Wilson- Lawrenson  and  Rankin 
crying  in  our  wilderness  as  their  disciples. 

Editor  &  Publisher  determined  to  give  the 
Thirty  Club  an  opportunity  to  get  close  to  the 
individual  units  of  advertising  interests,  so  that 
their  story  might  have  the  power  of  the  printed 
word  behind  it. 

Editor  &  Publisher  despatched  a  Special 
Representative  to  London  to  assist  its  resident  Lon¬ 
don  Editor  in  producing  an  edition  that  would  be 
worthy  of  the  occasion. 

This  “On-to-London”  number  is  the  result,  and 
it  is  issued  in  a  fervency  of  hope  that  it  will 
strengthen  the  bonds  of  unity  now  in  process  of 
forging  and  aid  both  nations  and  their  representa¬ 
tives  in  their  deliberations. 


Editor  &  Publisher  for  May  19,  1923 


ENGLAND  NEEDS  AD  CLUB  CONVENTION, 
SAYS  BRITISH  BUSINESS  MAN 


Declares  1923  Sessions  in  London  Would  Do  Much  to  Increase 
Trade  and  Cement  Friendly  Relations  Between 
the  Two  Peoples 


hat  and  frock  coat  of  the  Victorian  era 
died  hard ;  some  of  our  best  known  busi¬ 
ness  men  still  favor  them  in  their  daily 
round.  It  will  be  many  years  before 
they  finally  disappear  from  the  scenes  of 
business. 

The  silk  hat  and  frock  coat  are  typical 
of  English  character.  They  die  but  are 
not  killed.  Their  longevity  is  significant 
in  learning  to  judge  the  bulk  of  English 


Americans,  and  are  assuredly  among  the 
matters  of  interest  that  will  make  Eng¬ 
land  a  place  of  fascination,  that  will 
make  a  strong  appeal  to  the  imagination 
of  every  American  delegate  whatever  his 
business  associations  may  be  in  the  new 
world. 

Financially,  London  should  have  a 
claim  upon  every  man  who  has  money  in¬ 
vested  in  business.  For  upon  London 


FC 


Wi 


people.  centers  the  gold  standard  of  the  world — 

\Ve  are  not  asking  the  American  dele-  London  is  the  banking  center  of  the  na- 
gates  to  come  over  and  see  our  silk  hats  tions — there  a  banknote  is  always  worth 
and  frock  coats,  but  to  realize  that  they  its  face  value — it  is  the  pivot  upon  which 
stand  for  the  conditions  with  which  the  the  money  standards  of  every  country  re- 
enterprising  business  man  has  to  contend,  volve.  London’s  financial  institutions  are 
We  believe  it  will  be  a  liberal  education  one  of  the  wonders  of  the  world.  Their 
to  American  business  men  to  see  the  spirit  operations  are  so  closely  bound  up  with 
that  lies  behind  our  silk  hats  and  frock  the  finances  of  the  United  States  that 
coats  and  to  witness  how  the  conditions  they  are  worth  special  attention  from  a 
which  they  represent  are  met  in  British  body  of  men  who  handle  such  stupendous 
selling  methods.  sums  of  money  as  American  advertisers 

There  is  in  British  industry  a  high  do. 
regard  for  the  super-excellence  of  their  How  closely  those  financial  relations 
manufactures  that  has  become  a  world-  bind  the  two  countries  together  may  be 
wide  reputation.  American  manufactur-  judged  from  the  simple  fact  that  the 
ers  have  shown  us  how  to  intensify  pro-  British  Empire,  of  which  London  is  the 
duction  in  millions.  But  there  are  still  hub,  is  far  and  away  America’s  best 
many  British  fields  of  manufacturing  customer.  In  one  period  of  1922  more 
supremacy — not  perhaps  by  weight  of  than  40  per  cent  of  America’s  exports 
numbers  but  in  craftsmanship.  These  were  shipped  to  purchasers  in  the  Brit- 
are  things  so  typically  English  that  they  ish  Empire,  Great  Britain  herself  repre¬ 
offer  an  irresistible  attraction  to  visiting  senting  a  share  that  totaled  as  much  as 

the  rest  of  Europe  (except  Germany)  put 
together.  Is  it  too  much  to  expect  that 
_  once  in  a  while  the  Americans  should 

I  give  so  good  a  customer  a  call  to  talk 

give  so  good  a  customer  as  Britain  ha? 
proved  to  be  a  call  to  talk  things  over  ? 

Great  Britain  sells  goods  to  the  United 
States,  of  course.  In  1921  the  British 
Empire  was  represented  by  something  be¬ 
tween  one-fourth  and  one-third  of  Amer¬ 
ican  imports.  Maybe  we’ll  do  better  still, 
but  meantime  isn’t  it  a  sound  idea  to  get 
together  and  see  what  we  have  that  in¬ 
terests  each  other? 

All  these  things  are  in  the  nature  of 
putting  it  up  to  the  business  mind  of 
the  American  man.  Are  there,  then,  no 
definite  impressions  of  sentiment  toward 
America  as  a  whole  from  leaders  of  Brit¬ 
ish  thought  that  may  be  quoted  as  indica¬ 
tive  of  a  desire  for  closer  fellowship? 
There  are,  indeed,  many,  and  even  at  the 
risk  of  their  being  considered  abstract  in 
quantity,  some  recent  utterances  might 
well  play  their  part  here  as  showing  how 
Britain  generally  extends  an  open  hand 
to  America,  and  as  pointing  the  fact  that 
in  calling  for  “London,  1924’’  as  the  seat 
of  the  Associated  Advertising  Clubs’  con¬ 
vention,  our  business  interests  are  but 
narrowing  down  the  sentiments  to  a  spe¬ 
cific  issue. 

King  George  himself  a  few  days  ago 
sent  a  message  to  the  company  assem¬ 
bled  at  a  London  reunion  of  the  British 
War  Missions  to  the  United  States.  That 
message  concluded  with  the  words:  “His 
Majesty  is  pleased  to  hear  of  the  un¬ 
abated  efforts  of  members  of  the  society 
to  make  the  peoples  of  the  United  States 
and  Great  Britain  better  acquainted  with 
each  other.’’ 

Earl  Balfour,  K.  G.,  O.  M.,  himself  a 
figure  endeared  to  many  in  the  United 
Anglo-American 


TAOES  GREAT  BRITAIN'  need  an 
advertising  convention?  Yes!  U' 
British  advertising  men  who  have  bii 
shown  such  foresight  as  to  ask  the  A.  A.  co 
C.  W.  to  give  them  their  convention  a<i 
in  1924  are  building  better  than  they  vi 
know.  We  are  told  that  this  vast  or-  yt 
ganization  of  advertising  clubs  combines  va 
in  its  membership  some  2,500  different  T 
units,  with  approximately  25,000  mem-  s|' 
hers,  men  and  women  interested  in  some  si' 
form  or  other  in  the  problems  of  dis-  cr 
tribution,  selling  and  advertising.  It  may  th 
be  premised  that  this  membership  in-  (h 
eludes  the  best  brains  in  the  business. 

Now  the  problems  of  distribution,  sell- 
ing  and  advertising  are  much  the  same  hi 
the  world  over.  Certainly  they  must 
bear  more  resemblance  to  each  other  in  sj 
the  two  great  English-si)eaking  countries,  " 
with  their  not  dissimilar  temperaments 
of  race,  their  likeness  in  psychology,  and 
their  blood  kinship,  than  any  others.  But 
though  the  problems  themselves  exi,st  in 
the  same  character,  it  may  well  be  that 
the  solutions  of  each  nation  arc  different. 
Shall  we  not  therefore  welcome  an  op¬ 
portunity  for  mutual  discussion  of  those 
problems  and  examine  side  by  side  each 
one’s  solutions  of  them?  That  is  the 
spirit  which,  we  are  also  told,  animates 
the  business  man  of  America;  may  it  not 
be  extended  so  that  the  interchange  is 
between  the  men  of  the  two  countries  in¬ 
stead  of  merely  inter- State? 

But  does  Great  Britain  need  such  a 
convention  for  her  own  good?  She  does. 

It  is  a  point  one  is  loath  to  stress,  for 
it  has  been  stated  that  when  Sir  Charles 
Higham  was  in  the  United  States  he 
was  told  that  if  he  had  appealed  to  the 
A.  A.  C.  W.  to  come  over  and  help  he 
would  have  lost  all  hope  of  getting  the 
convention. 

Great  Britain,  however,  does  want  and 
need  such  a  convention.  In  our  country 
we  have  not  got  the  convention  idea  as 
the_  .Americans  have  it.  only  in  a  small 
social  way  in  a  few  industries.  But  our 
advertising  and  selling  methods  have  ad¬ 
vanced  in  such  rapid  fashion  during  the 
past  few  years  that  we  want  to  crystalize 
them  and  to  see  in  what  way  that  de¬ 
velopment  can  be  speeded  up.  We  be¬ 
lieve  that  America  can  show  us  in  a  con¬ 
vention  the  way  to  do  this.  We  believe 
that  such  a  convention  held  in  London 
would  lead  to  an  advertising  renaissance ; 
and  that  by  this  means  there  would  be  se¬ 
cured  a  wider  appreciation  of  publicity, 
an  improvement  in  methods,  and  in  due 
course  an  earlier  return  of  that  pros¬ 
perity  that  means  so  much  to  interna¬ 
tional  trade  relations. 

For  prosperity  of  a  nation  is  no  local 
matter.  The  progress  and  development 
of  business  in  Great  Britain  is  bound  up 
with  the  progress  and  development  of 
trade  in  the  United  States— and  else¬ 
where. 

That  is  one  view,  but  it  has  another 
aspect.  What  have  we  to  offer  the 
American  delegates  if  they  come  to  Lon¬ 
don?  There  is  the  great  consideration 
of  improving  relations  between  the  busi¬ 
ness  men  of  both  nations,  and  this  de¬ 
serves  attention  in  itself.  Broadly  speak¬ 
ing.  however,  this  is  regarded  by  many 
as  an  abstract  question,  although  in  fact 
it  touches  each  and  all  of  us  very  inti¬ 
mately.  So  we  must  deal  with  the  con¬ 
crete  and  endeavor  to  show  what  Britain 
has  to  offer  the  .American  convention 
delegates. 

M’e  have  a  standard  of  advertising  in 
Great  Britain  that  is  well  worth  seeing 
at  close  range.  Our  younger  school  of 
advertising  men  is  producing  campaigns 
of  high  value,  campaigns  that  cover  the 
whole  gamut  of  distribution,  advertising 
and  selling,  and  these  would  amply  repay 
the  intimate  inspection  and  examination 
that  only  a  personal  visit  to  the  United 
Kingdom  would  permit. 


States,  in  a  paper  on 
Relations”  in  the  I^ondon  Sunday  Times 
of  April  29  last  said :  “The  conviction  that 
the  free  communities  of  English-speaking 
peoples,  whether  within  or  without  the 
British  Empire,  have,  whether  they  know 
it  or  not,  too  much  in  common  to  be  to 
each  other  exactly  what  they  are  even  to 
the  most  friendly  nations  with  a  different 
racial  and  historic  background,  is  one 
which  I  have  held  far  too  long  to  be  able 
now  to  abandon.” 

And,  finally,  America’s  own  .Ambassa¬ 
dor  at  the  Court  of  St.  James’s,  Col. 
George  Harvey,  said  a  few  days  ago:  “In 
future,  England  and  the  United  States 
have  to  work  together  in  perfect  candor 
if  they  are  to  achieve  great  results.  Eng¬ 
land  was  never  more  solid  or  more  con¬ 
fident  than  today,  and  she  is  on  the  high 
road  to  prosperity  and  success  such  as 
followed  in  the  wake  of  the  Napoleonic 
wars.” 

“Great  results!”  It  is  a  fine  note  to 
conclude  upon. 

Britain  wants  the  1924  convention  for 
Ixindon.  For  the  participants  of  both 
nations  it  should  indeed  show  “great  re¬ 
sults.” 


H.  R.  H.  THE 

PRINCE  OF  WALES 


Special  Message  to 
THE  LONDON  “DAILY  SKETCH” 

The  prince  of  wales  proatly  appreciates  your  letter  re¬ 
garding  the  objects  and  hopes  of  the  1924  Convention  of 
Associated  Advertising  Clubs  of  the  World  and  realizes  the  ad¬ 
vantages  that  would  ensue  from  the  holding  of  the  Convention 
at  the  British  Empire  Exhibition. 
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FOR  THE  BETTERMENT  OF  ADVERTISING 
IS  THE  THIRTY  CLUB^S  SLOGAN 

With  High  Ideals  It  First  Evolved  the  1920  Advertising 
Exhibition  and  Now  It  Has  Made  “On  to  London'* 
the  Advertising  Message  of  1924 


vertising  have  changed  since  then!  and  the  advertising  pageant  that  passed 

On  September  14th,  1910,  under  the  along  the  staid  streets  of  London  was 
presidency  of  George  J.  Orange,  the  cheered  by  thousands  who  lined  the  route 
Thirty  Club  provided  Wardiam  Smith  as  thickly  as  for  a  Royal  Wedding.  No 
with  a  platform  from  which  he  pro-  more  siKcessful  piece  of  work  in  bringing 
pounded  to  a  large  and  influential  gather-  home  to  the  public  the  economic  value  of 
ing  of  advertising  interests  his  scheme  for  advertising  had  ever  been  done  before 
a  permanent  club  house  for  advertising  and  one  of  the  benefits  we  Britons  shall 
men.  From  this  grew  immediately  the  gain  from  the  Convention  that  we  hope 
very  successful  and  influential  Aldw>'ch  will  visit  London  in  1924  will  be  a  still 
Club.  greater  success  in  the  same  direction. 

The  present  campaign  being  run  by  the  The  1923  roll  of  Thirty  Club  officers 


By  ERIC  HELD  Club.  greater  success  in  the  same  direction. 

Director  of  Erwoods,  Ltd.,  London  The  present  campaign  being  run  by  the  The  1923  roll  of  Thirty  Club  officers 

Thirty  Club  for  the  holding  in  London  of  and  members  includes  the  following: 
IJL'HEN  eighteen  years  ago  a  few  members  of  the  club.  They  must  console  fke  1924  Convention  is  really  a  revival  President — John  Cheshire. 

^  kindred  spirits  of  what  was  then  themselves  with  the  reflection  that  if  the  of  plans  laid  in  1914,  when  the  Thirty  Vice-President — W.  S.  Crawford, 
the  younger  school  of  advertising  sowed  Thirty  Club  had  not  always  tried  to  be  Club  took  what  it  hoped  might  be  the  Hon.  Treasurer — Philip  Emanuel, 
the  first  seeds  of  the  Thirty  Club,  they  so  exclusive  they  would  not  have  wanted  first  steps  towards  such  a  project  in  the  Hon.  Secretary — C.  Harold  Vernon, 
could  never  have  dreamed  of  the  tremen-  to  be  members,  and  that  much  may  be  formatwn  of  the  British  Association  of  Committee — VV.  B.  Robertson,  J.  C.  Ack- 


dous  projects  that  their  little  club  was  forgiven  those  who  try  to  set  a  really  Advertising  under  the  presidency  of  L.  H. 


later  on  to  promote.  A  pleasant  little  high  standard  of  membership. 


Hartland  Swann,  with  John  Hart  as 


erman,  Eric  Field,  T.  B.  Lawrence. 
Full  Members — Sir  Charles  F.  Higham, 


dining  club  was  what  they  had  in  mind.  It  is  felt  to  be  an  honor  to  be  elected  Honorary  Secretary'.  The  as^iation  was  Lionel  G.  Jackson,  Leslie  Harwood,  H. 
directly  and  consistently  concerned  with  but  to  be  rejected  does  not  necessarily  im-  modelled  closely  on  the  lines  of  the  Samson  Clark.  James  Walker,  Hugh  N. 

practical  advertising,  always  keeping  in  ply  any  stigma  of  dishonor  and  the  re-  A.  A.  C.  of  W.  The  project  was  well  Hunter,  P.  C.  Burton,  Chas.  Bridges, 

view  the  object  expressed  by  the  club’s  jected,  if  they  only  knew,  would  find  conreiv^  and  the  pl^s  well  laid  to  _es-  Wareham  Smith,  Ivor  Fraser,  R.  P.  Gos- 

motto  that  heads  this  article.  They  were  themselves  in  surprisingly  good  company,  tablish  in  every  provincial  city  of  im-  sop^  E.  S.  Baring-Gould,  Geo.  J.  Orange, 

to  do  what  they  could  for  the  betterment  In  a  recent  year  ninety  per  cent  of  the  portance  local  advertising  clubs  banded  (^orge  Sparkes,  F.  W.  Vanden  Heuvel, 
of  their  business  more  by  inspiring  other  proposed  candidates  were  rejected.  This  together  in  the  one  central  association,  it  Ernest  Morison. 

people  than  by  carrying  out  great  projects  jealous  ^ardianship  of  the  right  of  mem-  being  hoped  that  every  year  England  Associate  Members — Louis  Kaufman, 

themselves.  bership  is  of  course  a  necessary  conse-  would  have  its  own  .Advertising  Conven-  Wardle  Robinson,  Walton  Harvey, 

Many  and  varied  were  its  early  activi-  quence  of  the  restriction  in  numbers.  tion  and  periodically  would  hope  to  re-  u.  B.  Walmsley,  F.  E.  Bluff,  Alfred  Pern- 

ties.  Idealistic  they  were  always,  only  But  to  revert  to  past  history,  for  the  ceive  American  Advertising  Clubs  as  berton,  Gerard  W.  Gibbs, 

occasionally  were  ffiey  practical,  but  it  first  three  or  four  years  of  its  existence  guests.  For  1924  the  officers  will  be  as  follows : 

says  a  great  deal  for  the  soundness  of  the  the  club  did  not  court  publicity,  but  at  The  clubs  that  exist  today  in  provincial  President— C.  Harold  Vernon, 
ethics  enunciated  by  the  Thirty  Club,  that  the  meeting  on  June  9,  1909,  under  the  cities  in  most  cases  owe  their  existence  Vice-President — John  Cheshire, 
they  left  so  ^eat  a  mark  on  the  adver-  presidency  of  Thomas  Russell,  it  was  de-  to  the  work.  Members  of  the  Thirty  Secretary — W.  S.  Crawford, 
tising  profession  in  Great  Britain,  doing  cided  that  “the  time  had  arrived  when  Club,  Sir  Charles  Higham,  John  Hart,  Treasurer — Philip  Emanuel, 
much  in  point  of  fact  to  raise  the  whole  publicity  might  with  advantage  to  the  ad-  Percy  Burton,  Jack  Akerman  and  others,  j.  assuredlv  add  to  the  pleasure  of 


standard  of  its  practice. 

It  certainly  was  the  progenitor  of  a 
better  spirit  in  advertising  and  it  carried 
out  a  great  deal  of  missionary  work, 
some  of  which  is  only  now  bearing  fruit. 
It  is  difficult  to  name  any  single  reform 
in  which  the  Thirty  Club  as  a  whole  or 
its  members  as  individuals  did  not  play  a 
part.  The  agents’  standard  of  practice, 
the  adoption  of  the  net  sales  principle, 
the  suppression  of  fraudulent  advertising 
— these  are  just  a  few  of  the  matters  in 
which  the  Thirty  Club  has  had  its  share. 

It  certainly  says  a  great  deal  for  the 
influence  of  a  small  b^y  of  enthusiasts 
that  a  club  of  so  limited  a  membership 
could  achieve  so  much. 

The  creation  of  the  Thirty  Club  can 
be  traced  to  a  meeting  held  in-  the  office 
of  P.  C.  Burton’s  Advertising  Agency  in 
1905,  when  John  Hart  of  the  London 
Times  was  elected  its  first  President. 

Its  actual  originators  were  found 
among  a  little  band  of  enterprising  spirits 
including  John  Hart,  Percy  Burton, 
Joseph  Thorpe,  Ashby  Goodall,  John  Mc- 
Bain,  Oswald  Greene,  Charles  Bridges, 
Philip  Gee  and  J.  Murray  Allison. 

The  restriction  of  its  membership 
whence  its  title  was  derived  was  adopted 
because  it  was  felt — and  as  events  have 
proved,  quite  correctly — that  an  exclusive 
but  lively  membership  was  far  more  de¬ 
sirable  than  a  large  and  uninterested  one. 

Its  early  rules,  whidi  still  govern  the 
whole  spirit  of  the  club,  were  constructed 


cided  that  “the  time  had  arrived  when  Club,  Sir  Charles  Higham,  John  Hart,  Treasurer — Philip  Emanuel. 

publicity  might  with  advantage  to  the  ad-  Percy  Burton,  Jack  Akerman  and  others,  assuredly  add  to  the  pleasure  of 

vertising  business  generally  be  given  to  addressed  meetings  all  over  the  country,  Atlantic  City  Convention  to  know 

that  “London  19^24’’  will  see  the  same  roll 
of  officers  playing  the  part  of  hosts  as 
now  represents  the  leadership  of  the  dele- 
gation  to  Atlantic  City. 


PRESIDENT  OF  BRITISH  BOARD  OF 
TRADE  HOPES  FOR  SUCCESS 


^T^HE  proposal  to  hold  the  Advertising  Convention  in  London 
next  year  has  aroused  widespread  interest  and  is  one  which 
1  cordially  support. 

An  interchange  of  views  between  the  leading  advertising  ex¬ 
perts  of  this  country  and  the  United  States  will  doubtless  assist 
the  growing  commercial  interchange  between  the  two  countries, 
and  I  hope  that  the  British  Delegation  which  is  now  proceeding 
to  America  to  present  the  official  invitation  will  be  successful 
in  their  mission. 


P.  LLOYD  CREAMS. 


Board  of  Trade, 

London,  April  25,  1923. 


SKETCH  ISSUES  U.  S.  EDITION 

London  Picture  Daily  GeU  Out  Fine 
Ad  Club  Number 

The  “Daily  Sketch,’’  ordinarily  pub¬ 
lished  simultaneously  in  London  and 
Manchester,  has  just  produced  a  remark¬ 
able  special  edition  for  America.  It  is  a 
regular  “Daily  Sketch’’  in  form,  full  of 
pictures  as  usual,  and  all  its  news  fea¬ 
tures  arranged  in  the  way  in  which  its 
English  readers  are  accustomed  to  sm 
them.  But  it  is  vastly  different.  It  is 
“On-to-London”  propa^nda,  cleverly 
contrived  and  an  editorial  and  pictorial 
masterpiece  in  its  way. 

Messrs.  E.  Hulton  &  Co.,  Ltd.,  pro¬ 
prietors,  have  scored  a  knockout. 

This  “On-to-London’’  Daily  Sketch  is 
a  full  size  24-page  paper.  The  front 
page  is  a  portrait  of  the  Prince  of  Wales 
with  his  message.  The  first  news  pages, 
usually  devoted  to  national  affairs,  are 
laid  out  in  that  style,  but  the  news  con¬ 
sists  of  special  articles  and  interviews 
and  paragraphs  dealing  with  a  dozen  dif¬ 
ferent  aspects  of  London  as  the  center 
for  next  year’s  convention.  Here,  too, 


to  ensure  that  this  liveliness  should  be  its  proceedings.’’  Accordingly  the  next  getting  committees  together,  and  a  large  are  thumbnail  pictures  of  British  adver- 

maintained.  The  two  most  import^t  issue  of  the  London  Advertising  World  and  well  attended  meeting  was  held  in  tising  folk  and  good  stimulating  edi- 

were,  and  still  are,  firstly  that  election  published  the  following  list  of  members :  London  finally  to  approve  the  scheme,  torials  that  will  make  American  readers 

should  be  by  ballot,  two  black  balls  ex-  Messrs.  Percy  Burton,  Oswald  Greene,  Unfortunately  just  as  things  were  matur-  do  some  thinking.  Gever  and  caustic 

eluding,  and  secondly,  that  anyone  should  Ludwig  Wahrendorf,  J.  McBain,  Thomas  ing  well,  the  outbreak  of  the  war  neces-  articles  and  comments,  more  pages  of 

cease  to  be  a  member  who  failed  to  attend  Russell,  W.  Penrhyn  Penn,  Joseph  Thorp,  sarily  put  a  stop  to  the  scheme,  and  like  pictures,  a  fine  collection  of  representa- 

two-thirds  of  the  dinners.  These  rules  F.  C.  Wise,  Ashby  Goodall,  H.  E.  Mor-  so  many  other  societies  in  England,  the  tive  British  advertisements — even  the  rac- 
have  been  rigidly  enforced.  Neither  fear  gan,  A.  W.  Drew,  G.  H.  Nichols,  Burris  Thirty  Gub  suspended  its  activities  until  ing  news — and  this  interesting  picture 

nor  favor  have  bem  strong  enough  to  Gahan,  J.  C.  Kirkwood,  G.  F.  Scotson-  the  majority  of  its  members  should  re-  paper  is  laid  down  with  a  smile  of  ad- 

prevent  their  operation.  No  matter  how  Clark,  J.  R.  Charter,  Keturah  Collings,  turn  from  the  job  of  cleaning  some  miration. 


important  a  man  may  consider  imself.  he  John  Hart,  Oswald  Sickert,  Herbert  augcan  stables  on  the  Continent  of 

ceases  to  be  a  member  of  the  Thirty  Gub  Owen,  Ambrose  Heal,  T.  H.  R.  Pring,  Europe. 

if  he  does  not  turn  up  at  the  meetings,  S.  J.  Longden,  Charles  Bridges,  J.  Mur-  It  was  not  in  fact  until  February,  1920, 


igcan  stables  on  the  Continent  of  You  may  have  had  a  copy — they’re  in- 
jrope.  tended  for  you,  but  if  not  send  a  post 

It  was  not  in  fact  until  February,  1920,  card  to  J.  Dodds,  Daily  Sketch,  Shoe 


and  a  list  of  those  thus  forfeiting  their  ray  Allison,  and  C.  F.  Higham.  My  own  that  the  club  really  gathered  itself  to-  Lane,  I^ondon  EC4,  England,  and  one 
membership  would  include  many  surpris-  election  happened  to  follow  at  the  next  gether  again.  Its  post-war  presidents  in-  will  come  along.  You  ought  to  see  this! 


ingly  important  names.  meeting.  elude  Sir  Charles  Higham.  W.  S.  Craw- 

Similarly,  no  wise  candidate  takes  elec-  At  the  same  meeting  J.  Murray  Allison  ford,  and  John  Cheshire,  Managing  Direc¬ 
tion  as  a  matter  of  c^rse.  It  is  and  has  was  elected  President,  Sir  (then  of  course  tor  of  the  great  firm  of  Levers, 
always  been  very  difficult  to  become  a  Mr.)  Charles  Higham,  Secretary,  and  At  a  meeting  held  during  that  month 


elude  Sir  Charles  Higham.  W.  S.  Craw- 


Leam  to  Punt  and  Stay  Dry 


always  been  very  difficult  to  become  a  Mr.)  Charles  Higham,  Secretary,  and 
member  of  the  Thirty  Club  and  it  is  safe  Charles  P  .’dges.  Treasurer.  In  the  re- 


At  a  meeting  held  during  that  month  No  trip  to  London  is  complete  without 
the  first  plans  were  made  for  the  great  a  visit  to  Richmond-on-Thames,  the  gay 


to  say  that  every  year  more  candidates  port  of  ?  .ater  meeting  in  the  same  year  Advertising  Exhibition  at  the  White  City,  river  resort  where  one  may  hire  a  punt, 

have  been  rejected  than  have  been  elected  it  was  chro.iicled  that  “Mr.  Charles  Hig-  London.  After  nine  months  of  strenuous  or  flat-nosed  flat-bottomed  river  boat 

to  the  club.  The  principle  governing  the  ham  was  brief  and  emphatic.’’  That  same  work,  the  Exhibition  opened  its  doors  to  propelled  by  pushing  a  pole  along  the 

voters  has  always  been  that  the  candidates  winter  saw  the  club  run  a  series  of  meet-  the  waiting  public  and  achieved  an  amaz-  river  bottom,  and  experiment  with  the 

must  have  done  and  be  capable  of  doing  ings  when  intensely  practical  speeches  ing  success.  Every  day  and  all  day  the  great  English  art.  The  amateur  punter 

positive  work  for  the  betterment  of  ad-  were  made  by  some  of  the  most  promi-  public  waited  in  queues  a  mile  long.  It  usually  thinks  that  it  is  a  simple  game, 

vertising.  No  mere  absence  of  vices  is  nent  advertisers  of  the  day.  Among  them  received  the  honor  of  the  biggest  Roval  to  be  .achieved  merely  by  planting  his 

sufficient.  The  presence  of  definite  posi-  was  Sir  (then  Mr.)  Woodman  Burbridge  visit  ever  accorded  to  an  Exhibition.  The  punt  pole  firmly  on  the  river  bottom  and 

tive  virtues  is  required  and  this  presence  who  in  February,  1920,  astounded  those  King,  the  Queen,  Queen  Alexandra,  the  giving  a  determined  shove.  Such  a  proc- 

must  be  known.  Many  candidates  who  present  by  disclosing  the  fact  that  Har-  King  and  Queen  of  Norway.  Princess  ess  usually  lands  him  in  good  fresh 


would  have  proved  useful  members  have  rods  actually  spent  the  huge  (!)  sum  of  Mary  and  the  Queen  of  Denmark  all  at- 
been  rejected  in  the  past  simply  because  just  over  twenty  thousand  pounds  a  year  tended. 

their  work  was  insufficiently  known  to  in  press  advertising.  How  things  in  ad-  It  filled  the  columns  of  the  newspapers 


river  water  at  the  first  push,  but  once 
learned,  the  punting  art  becomes  a  favor¬ 
ite  pastime  with  .American  visitors. 
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SPIRIT  OF  BRITAIN  WILL  BE  EXPRESSED 
IN  EMPIRE  EXHIBITION  OF  1924 

Will  Bid  for  Visitors  from  Every  Part  of  the  World  With 
Greatest  Industrial  Exposition  and  Congress  in  the 
History  -  of  the  British  People 


By  HERBERT  C.  RIDOUT 

Londcn  Editor,  Editor  &  Publisher 
'T'HERE  are  hundreds  of  sound  smaller  numbers 
-*•  reasons  why  the  Associated  Ad¬ 
vertising  Clubs  of  the  World  should  vote 
London,  1924,  for  their  convention. 

Some  of  them  will  be  found  in  these 
pages,  others  will  be  presented  by  the 
British  delegates  at  Atlantic  City  in  a 
few  days. 

There  is  one  more  that  should  make 
a  strong  appeal  to  American  imagination. 

In  May,  1924,  London  will  be  the  centre 
of  the  greatest  exhibition  ever  held  in 
the  United  Kingdom,  the  British  Empire 
Exhibition.  To  make  it,  British  indus¬ 
tries  are  arranging  for  the  display  of  the 
greatest  triumphs  of  their  crafts,  the 
Overseas  Dominions  and  Dependencies 
will  be  represented  by  special  buildings 
in  which  will  be  shown  the  natural 
products  and  manufactured  commodities 
of  every  part  of  the  British  Empire. 

At  Wembley,  on  the  outskirts  of  Lon¬ 
don  and  a  fifteen  minute  electric  train 
run  from  the  heart  of  the  city,  a  park  of 
some  216  acres  is  being  converted  into  a 
town  of  delight.  Within  its  walls  will 
be  found  represented  the  arts  and 
sciences,  the  genius  and  skill  of  industry, 
the  greatest  sports  stadium  in  the  world, 
and  a  playground  for  a  nation. 

The  patron  of  the  British  Empire  Ex¬ 
hibition  is  King  George,  the  President  of 
the  General  Committee  is  the  Prince  of 
Wales,  and  the  Chairman  of  the  Execu¬ 
tive  Council  is  the  Duke  of  Devonshire, 

Secretary  of  State  for  the  Colonies. 

Under  such  distinguished  patronage,  it 
may  be  taken  as  certain  that  no  stone 
will  be  left  unturned  to  make  it  a  suc¬ 
cess  worthy  of  the  Empire  in  whose  in¬ 
terests  it  is  being  created. 

The  reason  for  it  is  another  fact  that 
will  appeal  to  the  imagination  of  Amer¬ 
icans.  Since  the  war.  Great  Britain  has 
been  working  hard  to  repair  the  losses 
thus  incurred,  to  show  a  brave  face  to 
the  world,  and  to  present  itself  as  a  sol¬ 
vent  customer  in  the  markets  of  the  uni¬ 
verse.  Some  great  mind,  looking  back 
over  the  pages  of  history,  discovered  that 
in  the  past,  boom  years  have  synchro¬ 
nized  with  great  exhibitions.  Napoleon 
in  1801  conceived  a  national  French  Ex- 
I»sition,  and  such  an  impetus  to  the  na¬ 
tion’s  trade  and  industry  did  it  prove 
that  he  decreed  others  to  follow,  all  of 
which  had  the  same  effect.  Similar  re¬ 
search  showed  that  the  Great  Exhibition 
in  London  in  1851  was  productive  of  a 
vitalizing  influence  on  all  classes  of  man¬ 
ufactures,  and  other  lean  periods  were 
transformed  into  years  of  prosperity  by 
succeeding  exhibitions  in  1^2,  1867  and 
1886.  So  it  was  decided  that  1924  should 
see  an  Empire  Exhibition  to  bring  back 
to  Great  Britain  and  its  Dominions  some 
of  its  former  prosperity. 

The  mammoth  scale  on  which  it  is 
being  constructed  is  necessary  to  accom¬ 
modate  all  those  who  wish  to  take  part, 
the  originally  planned  126  acres  having 
been  excceelcd  by  the  demands  made  by 
the  Colonies  and  Dominions. 

The  Exhibition  will  attract  visitors 
from  all  parts  of  the  world.  It  will  be 
the  showroom  of  the  British  Empire — 
the  pivotal  centre  of  its  business  in¬ 
terests. 

Rut  it  will  have  a  sj^cial  interest  for 
America,  for  it  is  definitely  fixed  that  if 
Atlantic  City  accepts  the  British  invita¬ 
tion,  the  1924  Convention  of  the  Asso¬ 
ciated  Advertising  Clubs  of  the  World 
will  be  held  within  its  conference  halls. 

Leaving  nothing  to  chance,  believing 
that  our  American  cousins  will  pronounce 
their  decision  in  a  mighty  “Yes !’’,  there 
are  actually  being  built  Congress  Halls 
to  accommodate  the  Convention. 

Of  these  fine  Congress  Halls  now 
under  construction,  one  will  hold  2.000, 
another  500,  a  third  300.  and  two  others 


still,  with  committee 
and  reception  rooms  in  large  number. 

Thus,  the  A.  A.  C.  W.  Convention 
delegate  to  London,  1924,  will  not  only 
be  welcomed  as  such  but  he  will  be  an 
honored  guest  at  what  Great  Britain 
feels  will  be  the  finest  thing  she  has  done 
yet  in  exhibitions. 

The  scope  of  the  British  Empire  Exhi¬ 
bition  has  hitherto  only  been  hinted  at. 
Now,  it  is  possible  to  take  the  intending 
visitor  a  little  closer,  for,  by  the  courtesy 
of  Mr.  W.  S.  Crawford,  the  Honorary 
Director  of  Publicity  to  the  Exhibition, 
the  writer  has  been  conducterl  over  the 
grounds — at  present  in  the  main  a  be¬ 
wildering  maze  of  fences,  girders,  steel 
arches,  and  intersecting  railroads. 

From  the  northwest  entrance  we  step 
into  an  English  garden,  green  lawns  like 
velvet,  roses  and  thousands  of  other 
typical  English  flowers  in  gorgeous  pro- 


East  Africa,  Hong  Kong,  West  Indies, 
Malay,  New  Zealand  and  South  Africa, 
each  pavilion  having  been  built  by  the 
country  whose  name  it  bears.  Farther 
afield,  there  is  the  Amusements  Park  and 
an  Experimental  Farm. 

Perhaps  the  greatest  interest  will 
centre  upon  the  mammoth  Machinery 
and  Industrial  Halls  and  here  it  is  clear 
that  there  will  be  complete  representation 
of  British  industries.  Thus,  the  British 
Engineers’  Association  are  organizing  the 
shipbuilding,  marine,  mech^ical  and 
general  engineering  exhibits,  and  the 
British  Electrical  and  Allied  Manufac¬ 
turers’  Association  have  taken  up  ^e 
task  of  organizing  all  the  electrical  in- 
■  dustries  exhibits.  These  two  bodies  have 
together  undertaken  to  fill  the  whole  of 
the  Machinery  Hall,  which  at  present 
covers  an  area  of  466,000  square  feet. 
The  British  Chemical  Manufacturers’ 
Association  has  similarly  undertaken  to 
organize  the  chemical  section,  for  which 
25,000  square  feet  has  been  reserved, 
and  the  Society  of  Motor  Manufacturers 
and  Traders  and  the  British  Cycle  and 
Motor  Cycle  Manufacturers’  and  Trad¬ 
ers’  Union  Ltd.  will  organize  the  motor 
and  cycle  section.  These  two  bodies  have 
requested  that  the  Engineering  Hall  may 
be  extended  in  order  to  provide  room  for 
their  exhibits,  and  an  addition  of  70,000 
square  feet  to  this  building  is  now  being 
provided  for.  The  Bradford  Branch  of 


VISCOUNT  ROTHERMERE  ASSURES 
HEARTY  SUPPORT 


^I^ILL  YOU  convey  to  your 
committee  the  assurance 
of  my  hearty  support  of  the 
1924  Convention,  whose  mem¬ 
bers  I  hope  to  see  in  London? 
My  journals  will  assist  in 
every  way  to  make  this  Con¬ 
vention  in  London  a  success. 

ROTHERMERE. 
Carmelite  House, 

London,  E.  C.  4. 


British  will  to  work  if  only  the  job’s  there. 

And  behind  the  scenes,  there  are  men 
working  till  their  eyes  grow  dim  to  make 
this  Exhibition  a  success — ^planning  big 
things,  co-operating  with  folk  they  have 
never  seen,  breathing  always  the  spirit  of 
comradeship,  fashioning  a  mighty  chain 
of  invisible  links  to  bind  an  Empire’s 
trade.  Not  the  most  conspicuous  of  them 
is  Mr.  W.  S.  Crawford,  holding  the 
onerous  office  of  Honorable  Director  of 
Publicity.  He  it  is  who  is  telling  the 
world  what  Wembley  stands  for,  staking 
his  repute  as  an  advertising  man  on  sell¬ 
ing  the  British  Empire  Exhibition  to 
every  man  who  ever  heard  of  England. 
And,  as  he  happens  to  be  the  Vice  Presi¬ 
dent  of  the  A.  A.  C.  W.,  his  success  in 
doing  this  should  be  as  much  a  matter  of 
concern  to  the  U.  S.  as  it  is  to  us. 

The  British  Empire  Exhibition  is  going 
to  be  an  achievement  of  which  the  British 
will  be  proud.  He  is  going  to  invite  all 
the  world  to  come  and  look  in  his  shop 
windows  in  1924,  and  knowing  that  when 
John  Bull  has  something  to  show  it  will 
be  something  worth  seeing.  The  world 
and  his  wife  will  leave  their  farms,  their 
factories,  their  home-towns  and  their  own 
particular  interests  and  flock  to  London. 

To  American  advertising  men  the 
Britisher  is  saying  something  more.  He 
is  holding  out  both  hands,  and  he  says 
“Come  and  look  in  our  shop  windows,  by 
all  means.  But  come  over,  bring  your 
little  sheaf  of  papers  on  salesmanship  and 
advertising,  and  let’s  sit  down  and  just 
talk  until  we  know  each  other  better. 
We’re  homely,  but  we’d  just  love  you  fel- 
lowrs  to  drop  in  for  a  chat.’’ 

And  in  our  great  Exhibition  there  is  an 
empty  hall.  It  will  accommodate  2,000. 
Surely  between  us,  we  can  fill  it  for  four 
days  in  June,  1924. 


ENGUSH  LANGUAGE  EDITION 


fusion — a  first  impression  of  simple  love¬ 
liness  that  only  an  English  mind  could 
plan.  Thence  we  leave  by  the  central 
avenue,  a  fine  broad  gravelled  pathway 
that  leads  southward  to  a  mighty  edifice 
that,  at  first  sight,  suggests  a  huge  mag¬ 
nification  of  the  Roman  amphitheatre. 
That  is  the  Stadium,  the  dominating 
architectural  feature  of  the  exhibition,  as 
well  it  might  be,  seeing  that  it  will  hold 
125,000  spectators. 

As  our  eyes  drop  from  this  gigantic 
structure,  we  become  aware  of  two  mag¬ 
nificent  buildings,  one  on  either  hand. 
That  on  the  left  is  the  Machinery  Hall, 
built  (with  five  full-gauge  railroad  tracks 
running  through  it)  to  house  some  of  the 
machinery  of  which  Great  Britain  is  so 
proud.  On  the  right  the  Industrial  Hall, 
the  repository  of  many  wonders  of  Brit¬ 
ish  industry.  And  through  the  Industrial 
Hall,  in  a  fine  roomy  building,  is  the 
commodious  Conference  Hall  for  the 
1924  Convention..  Together  these  two 
great  buildings  cover  more  than  twenty- 
five  acres — over  a  million  square  feet — 
truly  showrooms  of  a  gargantuan  shop. 

Crossing  the  lake,  two  imposing 
pavilions  greet  the  eye — that  on  our  right 
the  home  of  Australia  and  its  natural 
and  manufactured  products,  the  other 
representing  Canada.  Skirting  these, 
we  find  India,  Burmah,  West  Africa, 


the  Federation  of  British  Industries  is 
preparing  a  scheme  for  the  representation 
of  the  woolen  trades,  and  the  Empire 
Cotton  Growing  Corporation  has  under¬ 
taken  to  organize  an  exhibit  illustrative 
of  cotton  production  throughout  the  Em¬ 
pire. 

The  United  Tanners’  Federation  has 
undertaken  the  organization  of  the  tan¬ 
ning  and  leather  industries  section,  and 
among  other  trade  associations  who  are 
co-operating  in  the  organization  of  ex¬ 
hibits  are  the  Federation  of  British 
Music  Industries,  the  British  Brush  Man¬ 
ufacturers’  Association,  the  Wine  and 
Spirit  Association,  the  Paper-makers’  .As¬ 
sociation,  the  Federation  of  British  Pot¬ 
tery  Manufacturers,  the  Liquid  Fire  Ex¬ 
tinguisher  Manufacturers’  Association, 
the  India  Rubber  Manufacturers’  Asso¬ 
ciation,  etc.,  etc. 

It  will  be  seen  that  Great  Britain  is 
going  to  do  this  thing  properly.  Work 
was  only  started  in  March.  1922,  but 
within  11  months  the  great  Stadium  was 
finished  and  the  first  Football  Cup  Tie 
Final  was  playerl  in  it  on  April  28th. 
The  principal  halls — Machinery  and  In¬ 
dustrial — are  to  be  completed  by  August, 
17  months  from  their  beginning.  This, 
and  the  ceaseless  hum  of  activity  that 
arises  from  every  corner,  suggest 
that  there  isn’t  very  much  wrong  with 


Nicbi-Nicbi’*  Venture  !•  Lauded  by 
Japanese  Officials 

(Editor  &  Publisher’s  Far  Eastern  Bureau) 

Tokyo,  April  13. — Tokyo’s  youngest 
English-language  newspaper,  launched 
yesterday  morning  by  the  Nichi-Nichi  in 
conjunction  with  its  Japanese  edition, 
was  toasted  last  night  by  government  of¬ 
ficials  and  invited  newspaper  men  at  a 
dinner  given  at  the  Nippon  Club.  The 
speakers  were  T.  Takagi,  managing  direc¬ 
tor  of  the  Nichi-Nichi;  Frederick  Moore, 
former  Associated  Press  correspondent, 
now  adviser  to  the  Japanese  Foreign 
Office;  M.  Zumoto,  editor  of  the  Herald 
of  Asia;  Robert  Scripps,  head  of  the 
Scripps-Howard  League  of  newspapers 
who  is  now  in  Japan  with  his  father,  E. 
W.  Scripps,  on  their  private  yacht,  the 
“Ohio”;  B.  W.  Fleisher,  proprietor  and 
editor  of  the  Japan  Advertiser  and  Trans- 
Pacific;  and  Mr.  Yoshizawa,  head  of  the 
Asiatic  Bureau  of  the  Foreign  Office. 

The  Nichi-Nichi’s  English  edition  is  a 
four-page,  seven-column  newspaper,  sim¬ 
ilar  to  the  English  edition  which  the 
Osaka  Mainichi,  the  Nichi-Nichi’s  sister 
publication,  launched  a  year  ago.  The 
news  services  and  advertising  depart¬ 
ment  of  the  Japanese  edition  will  be  at  the 
disposal  of  the  foreign-lani^age  paper, 
which  is  making  a  bid  for  circulation  on 
the  strength  of  low  subscription  rates. 
The  monthly  rate  is  one  yen,  equal  to  50 
cents.  Each  copy  co.sts  5  sen. 

CANADA  SPEEDS  MAILS 

Newspaper*  to  Use  Distinctive  Labels 
on  Delivery  Sacks 

Arrangements  have  been  completed 
between  the  (Canadian  Postoffice  Depart¬ 
ment  and  the  Canadian  Daily  Newspaper 
Association  and  Canadian  Weekly 
Newspaper  Association,  whereby  distinc¬ 
tive  labels  will  in  future  be  used  for 
sacks  dispatched  from  newspaper  offices. 

Publishers  of  daily  papers  will  use 
labels  of  bright  red  cardboard,  with  ad¬ 
dress  printed  in  black  in  hold- face  type, 
while  weekly  papers  will  use  yellow 
labels  similarly  printed.  Bulletins  have 
been  issuerl  hv  both  associations  direct¬ 
ing  the  attention  of  members  to  the  mat¬ 
ter  and  urging  them  to  cooperate  to 
minimize  postal  delays  and  secure  quick¬ 
er  service. 
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COMPLETE  LIST  OF  BRITISH  DELEGATES 
TO  A.A.CW.  CONVENTION 


Agnew,  E.  S.  (and  Mrs.  Agnew),  Punch, 
Bouverie  street,  £.  C.  4,  London. 

Akerman,  J.  C.,  of  the  The  London  Times, 
Printing  House  Square,  E.  C.  4,  London. 

Allen,  Joseph  N.,  James  Pascal!,  Ltd.,  Black- 
friars  Road,  S.  E.  1,  England. 

Allison,  J.  Murray,  Field  Press,  Ltd.,  Windsor 
House,  Breams  Bldgs.,  London,  E.  C.  4. 

Baird,  Sir  Robt.,  Belfast  Telegraph,  124  Royal 
avenue,  Belfast,  Ireland — delegate  of  Ulster. 
Bates,  Arthur — ^Johnson,  Riddle  &  Co. 

Baxter,  William  B.,  John  Harding,  Son  &  Co., 
Ltd.,  Baronia  Works,  Nantwich,  England. 
Bowater,  Eric,  157  Queen  Victoria  street,  Lon¬ 
don,  ^  C.  4. 

Boys,  E.,  London  Electric  Railways,  Electric 
Railway  House,  Broadway,  Westminster,  S. 
W.,  London. 

Bradley,  H.  Dennis,  Pope  &  Bradley,  14  Old 
Bond  street,  W.,  London. 

Bradshaw,  Percy  V. — Press  Art  School. 
Brinkmeyer  (four  brothers) — C.  and  A.  Modes, 
Ltd. 

Broughton,  H.  H.,  VicJcers,  Ltd.,  Westminster, 

S.  W.  1,  London. 

Bruce,  Robert,  Aberdeen  Newspapers,  Ltd.,  149 
Fleet  street,  E.  C.  4,  London. 

Bruce,  Robert,  Aberdeen  Newspapers,  Ltd.,  149 
Fleet  street,  London,  E.  C.  4. 

Bullock,  W.  P. — London  Daily  Mail. 

Chadwidc,  Arthur,  Amalgamated  Publicity 
Services,  Ltd.,  Bucknall  street,  W.  C.  2, 
London. 

Cheshire,  John,  Lever  Bros.,  Ltd.,  Lever  House, 
E.  C.  4 — president,  the  Thirty  (hub  of  London. 
Clark,  H.  Samson,  Samson  Clark  &  Co.,  Ltd., 
S7-dl  Mortimer  street,  W.  1,  London. 

Clegg,  Harry,  Kalamazoo,  Ltd.,  Northiidd, 
Birmingham,  England. 

Crawford,  W.  S.  (and  Mrs.  Crawford),  W.  S. 
Crawford,  Ud.,  233  High  Holbom,  W.  C.  1. 
— vice-president.  The  Thirty  Club  of  London, 
and  vice-president.  Associated  Advertising 
Clubs  of  the  World. 

Day,  W.  T.,  (and  Mrs.  Day),  Pioneer  Press  of 
India,  11  Arundel  street.  Strand,  W.  C.  2, 
London. 

Derry,  F.  A.,  Cunard  S.S.  Company,  Ltd., 
Liverpool. 

Derwent,  H.  C.,  Bradford  &  District  News¬ 
papers  Co.,  Ltd.,  Bradford. 

Derwent,  W.  R.,  Nottingham  Journal,  Notting¬ 
ham,  England. 

Dunkley,  W.  H.,  Dunkley’s  Ltd.,' Jamaica  Row, 
Birmingham. 

Emanuel,  Philip,  Odbams  Press,  Ltd.,  57-9  Long 
Acre,  W.  C.— lion,  treasurer,  the  Thirty  Club 
of  London. 

Evans,  Harold  S.,  Marling  &  Evans,  Ltd.,  6 
St.  Sacrament  street,  Montreal,  Canada. 

Falk,  L.  D.,  D.  J.  Keymer  &  Co.,  Ltd.,  36-8 
Whitefriars  street,  E.  C.  4,  London. 

Field,  Eric — Erwoods,  Ltd.,  30  Fleet  street, 
London.  E.  C.  4. 

Fitch,  H.  Rea,  Eniroa  &  Publisru,  116 
World  Bldg..  New  York  City.  (Honorary 
delegate  of  tie  Thirty  Qub.) 

Fraser,  Ivor,  London  Electric  Railways,  Elec- 
lectric  Railway  House,  Broadway,  Westmin¬ 
ster,  S.  W.,  London. 

Futchtf,  E.  Dunkley’s,  Ltd.,  Jamaica  Row, 
Birainghaaa 

Girardot,  Edmond  David,  St.  George  Carriers, 
Ltd.,  73  Basinghall  street,  E.  C.  3,  London. 
Greenly,  A.  J.,  Greenly’s,  l4d.,  37-8  Strand,  W. 
C.  2,  London. 

Haines,  R.,  Press  Photographer,  London. 
Haughtoa,  Sam  G.,  Grazer  as  Haughton,  Ltd., 
Belfast  (Delegae  of  Ulster  and  president 
Advertising  Club  of  Ulster.) 

Henderson,  J.  S.,  John  Mackintosh,  Ltd.,  Hali¬ 
fax,  N.  S. 

Henricks,  L.  E. — London  Daily  Mail. 

Hunt,  J,  G.  P.,  Samson  (Hark  &  Co.,  Ltd.,  57-61 
Mortimer  street,  W.  1,  London. 

Hutchings,  Robt.  W.,  G.  F.  Hutchings  &  Co., 
Ltd.,  Excelsior  Boot  Manufactory,  Bristol, 
England. 

Hutchinson,  Lt.  Col.  G.  S.,  D.S.O.M.C.,  Lon¬ 
don  Press  Exchange,  110  St.  Martin’s  Lane, 
W,  C.,  London. 

Illingworth,  Ed.  N.,  Belfast  Telegraph,  40-3 
Fleet  street,  E.  C.  4 — delegate  of  Ulster. 
Imber,  Horace  S.  (and  Mrs.  Imber),  Associated 
Newspapers,  Ltd.,  Carmelite  House,  E.  C.  4, 
London. 

Jauncey,  H.  H.,  Independent  Newspapers,  Ltd., 
Dublin. 

Johnson,  Frederick,  Liverpool  Post  &  Mercury, 
130  Fleet  street,  E.  C.  4,  London. 

Kelly,  H.  M. — Kelly  &  Kelley,  printers. 
Lawson,  Lt-Col.  E.  F.  (and  Mrs.  Lawson), 
London  Daily  Telegraph,  135  Fleet  street,  E. 
C.  4,  London. 

Mascord,  G.  W.,  London  Daily  Chronide,  12 
Salisbury  Square,  E.  C.  4,  London. 

McDougall,  Thomas  (and  Mrs  McDougall), 
Thomas  McDougall,  Ltd.,  44-6  Kingsway,  W. 
C.,  London. 

Meaker,  E.  J.— Meakers,  Ltd. 

Milne,  Andrew,  (Thirty  Club  of  London,  Lon¬ 
don.  (Organizer  of  1924  convention.) 
Mitchell.  J.  C.,  London  Electric  Railways,  Elec¬ 


tric  Railway  House,  Broadway,  Westminster, 
S.  W.,  London. 

Morgans,  E.  N.,  Daniel  Neal  &  Sons,  Ltd., 
London. 

Morison,  Ernest,  Morison’s  Advertising  Agency 
(Hull),  Ltd.,  99  Holden  Road,  N.  Finchley, 
.  12,  London. 

Morris,  E.  H.,  of  Lotus,  Ltd.,  Stafford,  Eng¬ 
land. 

Napier,  F.  C. — Nickeloid  Electrotypes,  Ltd. 

Neaverson,  Herbert,  Mackintosh  St  Sous,  Ltd., 
18  Long  Causeway,  Peterboro. 


O’Keefe,  William.,  O’Oorraan  Bros.,  Ltd.,  Par¬ 
nell  street,  Clonmel,  Ireland. 

Pearl,  L.  S. — W.  S.  Crawford,  Ltd. 

Perrins,  Capt.  A. — Lee  &  Perrins. 

Popper,  D.  H. — Popper  8t  Co.,  printers. 

Porter,  Arthur  S.  (Mrs.  Porter  and  2  children), 
Arthur  S.  Porter  &  Qo-.  Wapping  Mills, 
Liverpool,  England. 

Potter,  Fredk.  E.,  F.  E.  Potter,  Ltd.,  Imperial 
House,  Kingsway,  W.  C.,  London. 

Pritchard,  Fleetwood,  Advertising  &  Publicity, 
Ltd.,  1  Arundel  street.  Strand,  London,  W.  C. 

Kidout,  Herbert  C.,  London  editor  of  Editob 
&  PusLisHEs,  New  York,  10  Radcliffe  Road, 
Winchmore  Hill,  N.  21,  London. 

Robertson,  E.  J.  (and  Mrs.  Robertson),  Lon¬ 
don  Daily  Express,  116  Fleet  street,  E.  C. 
4,  London. 

Rossiter,  A.  G.,  Rego  Clothiers,  Ltd.,  llOa-112 
High  street,  Shoreditch,  E.  1,  London. 


•CATCHIN(;  ONE  ANOTHER’S  WAYS,”  LORD  BURNHAM’S 
IDEAL  FOR  LONDON,  1924 


6*T’HERE  is  a  Faying  in  the  West  Indies  that  seems  to  me  to 
hit  off  admirably  the  ideal  of  the  proposed  Advertising 
Convention  for  London  next  year.  There  they  speak  of  ‘Catching 
one  another’s  ways.’  ” 

This  was  the  reply  of  Viscount  Burnham,  proprietor  of  the 
London  Daily  Telegraph  and  Chairman  of  the  Newspaper  Pro¬ 
prietors’  Association,  to  EDITOR  &  PUBLISHER’S  question  as 
to  his  views  upon  London,  1924. 

“That  we  view  the  idea  with  entire  approval  you  will  see 
from  the  fact  that  the  Newspaper  Proprietors’  Association  is 
sending  a  delegate  to  Atlantic  City  in  June — Lieut.  Col.  Lawson, 
who  is  also  representing  the  Daily  Telegraph,”  said  Lord 
Burnham. 

“There  is  no  doubt  about  the  internationalism  of  business. 
America  must  sell  to  us  and  we  to  America.  The  Advertising 
Convention  in  London  would  mean  that  our  Amprican  visitors 
would  be  here  to  see  and  appreciate  for  themselves  our  con¬ 
ditions,  our  manufactures,  and  our  people.  Such  a  Convention, 
too,  must  mean  an  extension  of  the  financial  side  of  international 
business. 

“I  am  not  a  believer  in  anything  but  the  exchange  of  goods 
between  America — and  other  countries,  of  course — and  ourselves. 

“I  think  we  shall  be  able  to  learn  much  from  our  visitors. 
The  more  we  study  the  recent  development  of  American  adver¬ 
tising,  the  clearer  it  becomes  that  they  have  transformed  it  into 
a  fine  art.  I  believe  this  is  largely  due  to  the  type  of  man  en¬ 
gaged  in  American  advertising.  It  is  a  calling  that  attracts  a 
higher  class  of  men — many  of  them  university  men.  As  a  result 
it  is  generally  looked  upon  as  being  on  a  higher  plane  than  it 
is  regarded  here.  And,  of  course,  the  fact  that  such  men  are 
engaged  in  advertising  must  mean,  in  turn,  a  better,  higher 
standard  of  publicity. 

“As  you  know,  I  have  a  wide  experience  of  conferences  and 
conventions  in  connection  with  the  press  of  our  own  country  and 
in  the  work  of  the  Empire  Press  Union.  We  have  seen  the  re¬ 
sults  of  such  conferences  in  many  directions — effecting  reforms, 
improving  communications,  and  accelerating  news,  in  some  of 
which  benefits  our  .American  friends  have  shared. 

“So  1  welcome  the  idea  of  the  Advertising  Convention  for 
London.  Everybody  will  benefit — the  representatives  of  both 
nations — from  the  attention  so  drawn  to  the  methods  of  each, 
and  from  the  personalities  engaged. 

“I  welcome  the  Convention  as  a  means  of  ‘Catching  One  An¬ 
other’s  Ways.’” 


Rowe,  B.  W.,  Langham  Artists,  Devereux  Court, 
Strand,  London,  W.  C. 

Rosier,  Capt.  A.  W.,  London  Electric  Railways, 
Electric  Railway  House,  Broadway,  West¬ 
minster,  S.  W.,  London. 

Savage,  Major  J.  C.,  London  Aerodome,  Hen¬ 
don,  N.  W.  9,  London. 

Scott,  George,  (Glasgow  Herald,  112  Fleet  street, 
London,  E.  C.  4. 

Shoesmith,  Fred,  Fairy  Dyes,  Ltd.,  37  Glass- 
ford  street,  Glasgow,  Scotland. 

Smith,  P.  G.  A.,  Shell-Mex,  Ltd.,  Shell  Comer, 
Kingsway,  W.  C.,  London. 

Spicer,  R.  E. — Endocrines,  Ltd. 

Steinberg,  Louis — Charles  Tait  &  Co.,  leather 
exporters. 

Stembridge,  G.  E.,  Sheffield  Daily  Telegrapti, 
Sheffield. 

Sykes,  Regd.  C.,  London  Press  Exchange,  Ltd., 
110  St.  Martin’s  Lane,  W,  C.,  London. 

Taylor,  Arthur — Eno’s  Fruit  Salt. 

Thomberry,  Robert,  Newspaper  House,  London. 
(Represents  Publicity  Club  of  London.) 

Turner,  Arthur  E.,  Leigh  Mills  Co.,  Ltd.,  Brad¬ 
ford,  England. 

V’ernon,  C.  Harold,  C.  Vernon  &  Sons,  Ltd.,  38 
Holbom  Viaduct,  E.  C.  1 — hon.  secretary.  The 
Thirty  Club  of  London. 

Vernon,  L.  C.,  C.  Vernon  &  Sons,  Ltd.,  38 
Holbom  Viaduct,  E.  C.  1,  London. 

Watts,  A.  K. — Swan  Pen  Company. 

Walley,  Thomas,  Cochran  &  Co.  Annan,  Ltd., 
Annan,  N.  B.,  London. 

Walker,  Ernest  T.  (and  Mrs.  Walker),  Wolsey, 
Ltd.,  Leicester,  ^gland. 

Wallace,  W.  T.  (and  Mrs.  Wallace),  National 
Trade  Press,  Ltd.,  Regent  House,  Kingsway, 
W.  C.  2,  London. 

Walmsley,  U.  B.,  E.  Hulton  &  Co.,  Ltd.,  Shoe 
Lane,  E.  C  4,  London. 

Williams,  E.  O. — consulting  engineer,  British 
Empir^  Exposition. 

Webb,  WS'H.,  Old  Bleach  Linen  Co.,  Ltd.,  Bel¬ 
fast,  (Ddegate  of  Ulster.) 

Wells,  H.  M.,  Wells  Oil  Company,  London. 


EDITION  EDITED  FROM  3,000 
MILES  AWAY 


A  UNIQUE  PRODUCTION  and  one 
of  which  all  concerned  are  some¬ 
what  proud,  this  On-to-London  Number 
of  Editor  &  Publishes  is  in  another 
sense  a  journalistic  achievement.  It  was 
produced  in  New  York,  but  it  was 
edited  three  thousand  miles  away — ^in 
London. 

For  once — and  in  pursuance  of  Editor 
&  Pubusher’s  desire  to  give  London  a 
platform  from  which  to  tell  its  story — 
the  headquarters  staff  turned  over  the 
reins  to  the  paper’s  London  editw,  Her- 
^rt  C.  Ridout.  He  it  is  who  plann^ 
its  contents,  secured  the  interest  of  so 
many  prominent  English  business  men, 
arranged  for  all  the  contributions  eman¬ 
ating  from  the  Britii^  side,  and,  in 
short,  enabled  this  publication  to  present 
so  imposing  an  issue. 

Even  in  this  there  shines  the  ‘T>n-to- 
London”  spirit,  for  Mr.  ^dout’s  activi¬ 
ties  have  been  animated  by  a  personal 
desire  to  see  the  A.  A.  C.  of  W.  (Conven¬ 
tion  in  London  next  year.  He  is  himself 
advertising  man  as  well  as  journalist 
Mr,  Ridout  will  come  to  America  as 
a  member  of  the  British  delegation  to 
Atlantic  City. 

To  aid  Mr.  Ridout  in  his  work  on  this 
edition,  Editor  &  Publisher  dispatched 
to  London  in  March  a  special  representa¬ 
tive  in  the  person  of  H.  Rea  Fitch,  and 
the  measure  of  personal  indorsement  of 
the  Thirty  Club  of  London’s  invitation, 
as  expressed  in  the  announcements  of  so 
many  British  houses  in  this  number,  is 
due  to  this  successful  combination  of 
English  and  American  forces.  Mr.  Fitch 
had  made  a  trip  to  London  in  the  in¬ 
terests  of  Editor  &  Publisher  once  be¬ 
fore,  in  1921,  when  a  London  Survey  was 
produced,  and  his  welcome  from  British 
publishers  and  advertising  men  then  has 
been  duplicated  on  the  i^esent  occasion. 
He  made  many  friends  in  England  and 
was  several  times  the  guest  of  well- 
known  personalities  there. 

To  these  men — our  London  editor  and 
our  special  representative — and  to  all 
others  who  have  assisted  to  make  suc¬ 
cessful  this  number  (notably  the  offi¬ 
cials  of  the  Thirty  Club  of  London, 
without  whose  close  and  cordial  co¬ 
operation  little  could  have  been  done) 
Editor  &  Pubusher  expresses  ks  ac¬ 
knowledgements. 
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MEET  THE  TWO  PRESIDENTS  OF  THE  THIRTY  CLUB 


Personality  Sketches  of  John  Cheshire,  President  of  the  Noted  Organization,  and  C.  Harold  Vernon, 
President-elect,  Leaders  of  British  Advertising  Club  Delegation 


^VVO  men  who  will  stand  out  among 
the  British  delegation  from  the 
Thirty  Club  of  London  to  Atlantic  City 
are  John  Cheshire  and  C.  Harold  Ver- 
non. 

Mr.  Cheshire  is  the  reigning  president 
of  the  Thirty  Club,  and  as  such  official 
head  of  the  delegation. 

Mr.  Vernon  is  president-elect,  having 
been  voted  to  the  chair  at  the  April 
meeting.  He  will  lx;  the  official  head  of 
the  proceedings  in  London  next  year. 

Mr.  Cheshire  is  managing  director  of 
the  largest  commercial  house  in  the  Brit¬ 
ish  Isles,  and,  incidentally,  the  greatest 
of  all  British  advertisers — Messrs.  Lever 
Bros.,  Ltd. 

He  is  a  real  advertising  man.  He  was 
advertising  manager  of  Messrs.  Lever 


a  similar  result  would  obtain  in  his  own 
country  following  such  a  convention. 

And  he  believes  most  of  all  that  for 
every  material  benefit  Great  Britain  re¬ 
ceives  from  that  convention,  it  will  be 
able  to  repay  the  visiting  delegates  three¬ 
fold. 

In  a  special  message  to  Editor  & 
Publisher  Mr.  Cheshire  gave  the  fol¬ 
lowing  reasons  why  American  adver¬ 
tising  experts  should  confer  with  Brit¬ 
ish  advertising  experts  at  the  1924  A.  A. 
C.  W.  Convention  in  London : 

“The  invitation  which  the  Thirty  Club 
is  issuing  to  the  Associated  Advertising 
Clubs  of  the  World  to  hold  their  1924 
convention  in  London  is  backed  by  the 
conviction  that  its  acceptance  would 
benefit  both  American  and  British  in- 


between  those  who  transact  business  of 
these  nations  and  who  spread  the  ro¬ 
mantic  story  of  commerce  in  the  same 
tongue,  would  be  instrumental  in  pro¬ 
moting  that  understanding,  regard  and 
friendship  which  is  the  forerunner  of  the 
co-operation  desired. 

“As  president  of  the  Thirty  Gub  1 
hope  with  the  support  of  my  fellow 
members  to  carry  our  invitation  to  the 
Convention  at  Atlantic  City  in  June  and 
to  express  it  in  such  terms  of  genuine 
cordiality  as  will  secure  its  acceptance.” 


TN  Mr.  Vernon  we  have  another  type 
-■■of  Englishman. 

Here  is  robust,  athletic  youth,  a  type 


this  delegation.  When  Mr.  Wilson-Law- 
renson  left  London,  Harold  Vernon’s 
work  began. 

The  Thirty  Club  had  such  confidence 
in  their  present  secretary  that  they  elect¬ 
ed  him  president  for  next  year. 

And  when  the  convention  comes  to 
London,  for  its  1924  sessions  its  delegates 
will  see  that  that  confidence  was  not  mis¬ 
placed. 


rriHE  BEAUTIFUL  DESIGN  which 
decorates  the  cover  of  this  edition  of 
Editor  &  Publisher  is  the  gift  of  John 


C.  HAROLD  VERNON  JOHN  CHESHIRE 


Bros.,  Ltd.,  and  his  promotion  to  manag-  terests.  It  is  no  idle  dream  of  an  adver-  almost  American,  with  squared  shoulders  Cheshire,  president  of  the  Thirty  Gub. 

ing  director  was  regarded  as  a  compli-  tising  enthusiast  that  a  meeting  of  the  and  open  face.  In  planning  this  number  Editor  &  PuB- 

ment  to  the  profession  of  advertising.  men  who  exert  so  tremendous  influence  Mr.  Vernon  is  the  principal  of  the  old-  lisher  placed  this  cover  at  the  disposal 
Mr.  Cheshire  is  a  personality.  He  is  on  public  opinion  in  the  New  and  the  established  advertising  agency  of  C.  Ver-  of  the  TTiirty  Club  of  London  for  their 
an  English  gentleman,  and  has  the  gift  Old  World  would  be  productive  of  the  non  &  Sons,  Ltd.,  located  on  Holbom  use  with  such  a  design  as  they  might  feel 
of  winning  instant  confidence.  His  re-  highest  good  from  all  standpoints.  Viaduct,  London,  with  branches  in  Liver-  would  assist  in  the  general  scheme  of 

strained  manner  and  quiet  method  of  “We  want  this  country  to  feel  the  pool,  Glasgow  and  Paris.  The  agency  advancing  the  On-to-I^ndon  movement, 

conversation  give  an  impression  of  shy-  striving  force  of  American  faith  in  ad-  includes  among  its  clients  many  impor-  Mr.  Cheshire  accepted  this  offer  and 

ness.  But  it  is  sheer  unassuming  grace,  vertising  and  we  want  America  to  see  tant  and  representative  British  advertis-  took  upon  himself  the  task  of  finding  a 
His  views  on  advertising  are  broad;  London  and  our  country  through  the  ers — names  that  stand  out  prominently  in  suitable  design.  Some  of  the  best  artists 
on  the  matter  of  securing  the  convention  eyes  of  its  trained  observers  and  pub-  their  respective  spheres.  In  addition  he  in  London  were  invited  to  submit  draw- 
for  London  in  1924,  precise  and  definite,  licists.  is  a  director  of  several  manufacturing  ings,  and  Mr.  Cheshire’s  choice  fell  upon 

He  believes  advertising  is  capable  of  “It  is  not  only  London  they  would  and  merchandising  companies  and  directs  one  received  from  the  Norfolk  Studio, 

much  greater  expansion,  and  is  perfectly  see.  If  the  invitation  is  accepted,  visits  the  advertising  policy  of  these  organiza-  London,  the  execution  of  Garth  Jones, 

frank  in  declaring  that  the  convention  in  will  be  arranged  to  great  industrial  tions.  The  result  is  seen  upon  the  cover. 

London  would  mean  a  new  awakening  of  centers  and  to  the  famous  beauty  spots  Mr.  Vernon  is  a  man  of  truly  secre-  The  artist  enjoys  an  international  repu- 

interest  among  British  manufacturers,  of  the  British  Isles.  There  will  be  op-  tarial  ability — as  every  advertising  man  tation.  His  synJbolic  designs  used  at  the 
that  it  would  create  and  stimulate  a  new  portunities  for  American  experts  in  should  be  and  rarely  is.  He  is  brisk  and  opening  of  the  Selfridge  Store  several 
confidence  in  advertising  and  advertised  every  phase  of  business  to  meet  and  crisp  in  manner.  No  time-waster,  but  years  ago  made  a  lasting  impression.  His 
goods  in  Great  Britain.  He  admires  the  confer  with  our  greatest  business  and  with  the  facts  of  whatever  matter  is  being  pictures  and  decorative  designs  have  been 
way  in  which  the  public  of  America  has  financial  authorities.  discussed  at  his  finger  ends.  used  by  many  publishers  and  advertisers 

be«i  educated  to  regard  advertising  as  a  Surely  it  is  not  too  much  to  say  To  him.  almost  solely,  belongs  the  including  the  Packard  Automobiles,  Sun- 
vital  factor  in  business,  and  believes  that  that  social  and  intellectual  intercourse  honor  of  having  made  arrangements  for  light  Soap,  Harrods,  Wanamaker’s,  etc. 
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AMONG  OUR  BRITISH  VISITORS 


E.  Herbert  Morrii,  advertiiing  manager  of 
Lotus  It  Delta  Shoes,  Stafford,  climbed  into 
advertising  by  the  stairway  of  the  short 
story.  During  his  50  years,  he  has  been 
assistant  manager  in  a  big  department 
store,  literary  assistant  to  Burroughs,  Wel¬ 
come  It  Co.,  manager  of  a  cinema  producing 
flrta,  and  partner  in  an  ad  agency. 


H.  Dennis  Bradley  is  sole  proprietor  of  the 
firm  of  Pope  &  Bradley,  tailors  of  14  Bond 
Street,  London.  He  is  regarded  as  writer 
of  the  most  original  literary  advertisements 
in  England.  Noted  also  for  versatility  as 
dramatic  author,  producer  of  intellectual 
plays,  and  critic  of  drama.  His  "The 
Eternal  Masquerade"  in  SSth  thousand. 


Fred  Shoesmith,  managing  director  of  Fairy 
Dyes.  Ltd.,  ascribes  much  of  his  success  to 
following  his  father's  advice  and  as  a  you^ 
associating  with  older  and  more  experienced 
men,  as  well  as  to  active  church  work. 
Born  in  1874,  he  begar  in  business  in  Scot¬ 
land  in  1901,  He  now  controls  the  dyes 
firm,  which  has  a  big  export  trade. 


W.  B,  Baxter,  managing  director  of  John 
Harding,  Son  It  Co.,  Ltd.,  Mantwich,  is  the 
largest  single  clothing  manufacturer  in  the 
British  Isles,  being  only  shareholder  in 
Harding's,  which  has  branches  in  Mantdses- 
ter,  London  and  Dublin;  Baxter.  Horner  It 
Co.,  Ltd,,  Victoria  Mills,  Hunslet,  Leeds,  and 
W.  B.  Baxter  It  Co.,  of  34  York  PI.,  Leeds. 


Herbert  Neaverson,  Peterborough,  has  been 
connected  with  the  sales  department  of  John 
Mackintosh  It  Sons,  Ltd.,  for  25  years.  Has 
also  established  a  large  retail  business, 
with  five  branches,  in  his  own  name.  He 
believes  it  absolutely  essential  that  a  closer 
business  relationship  should  be  formed  with 
the  United  States, 


Harry  Clegg,  provincial  sales  manager  to 
Kalamasoo,  Ltd.,  Birmingham,  arrived  at 
his  post  of  sales  manager  from  "oounter 
jumping"  by  way  of  commercial  traveling. 
Be  is  47  years  young  and  admits  he  is 
learning  every  day.  He  is  a  thorough  be¬ 
liever  in  careful  sales  planning,  and 
especially  in  selection  of  the  salesmen. 


A.  0.  Rossiter,  managing  director  Rego 
Clothiers,  Ltd.,  may  be  describeO  at  a 
pioneer  of  the  British  Multiple  Clothing 
Trade,  having  established  in  the  last  SO 
years  more  than  50  retail  shops  within  and 
around  London,  He  Is  a  firm  believer  in  the 
advantages  of  publicity  of  the  right  kind, 
and  real  value  for  every  article  sold. 


Thomas  Walley,  joint  manager  of  Cochran 
It  Co.,  Ltd.,  boilermakers,  Annan,  Scotland, 
only  upright  boilermakers  in  the  world  who 
work  on  mass  production  lines,  is  a  fully 
trained  engineer.  He  is  a  lieutenant  in  l^e 
R.  N.  y,  R.  Hit  duties  Include  supervision 
of  head  ofllce  sales  and  advertising  depart¬ 
ments  of  Cochran  It  Co.'s  factory. 


Ernest  T.  Walker  it  managing  director  of 
Wolsey,  Ltd.,  Leicester.  He  is  the  eldest 
grandson  of  Robert  Walker,  founder  of  R, 
Walker  It  Sons,  hosiery  manufacturers  in 
Leicester,  Ernest  Walker  was  the  first  to 
introduce  the  power  of  advertising  in  the 
hosiery  trade.  Wolsey,  Ltd.,  owns  18  mills 
and  three  warehouses  in  Britain, 


Robert  W.  Hutchings,  a  governing  director 
of  O.  F.  Hutchings  It  Co.,  Ltd,,  Bristol, 
manufacturers  of  shoes  of  character,  under 
the  style  of  "Excelsior."  Across  the  front 
of  their  factory  run  the  words  "A  shoe  of 
beauty  and  a  joy  to  wear."  Mr,  Hutchings 
wants  to  see  the  Advertising  Convention  in 
London  and  is  here  to  show  his  support. 


Arthur  Taylor,  advertising  manager  of  Eno’s 
Fruit  Balt,  one  of  England's  boldest,  oldest 
and  most  consistent  advertisers,  ascribes 
much  of  his  success  to  early  association  with 
Americans  and  Canadians  in  agency  work. 
He  visited  the  United  States  for  several 
months  after  the  war.  He  has  also  been 
engaged  in  commercial  art  production  work. 


E.  E.  Futcher,  works  manager  of  Dunkleys, 
Ltd.,  Birmingham,  acoompanying  Mr. 
Dunkley.  Comes  along  beoansa  he  spent  last 
year’s  vacation  in  the  pine  woods  of  Maine, 
and  now  wants  to  see  our  business  folk  and 
learn  something  of  their  ways  of  trade  pay, 
London  1924,  however,  will  oontinne  his  chief 
talking  point. 
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AMONG  OUR  BRITISH  VISITORS 


£,  B.  Girardot,  chairman  and  manaKinf* 
director  ol  &t.  ueurae  Cani«.r  a,  Ltd., 
London.  His  publicity  interests  lie  In  the 
direction  of  tellinc  the  British  public  that 
he  is  rendering  a  service  by  producinx  bettei 
automobiles  for  lets  money.  There  are  a 
lot  of  things  he  would  like  to  have  Amer¬ 
icans  know  about  England  and  believes  the 
1924  convention  will  help. 


}.  H.  Allen,  assistant  tales  manager  of 
James  Pascall.  Ltd.,  London,  manufacturers 
of  the  famous  Pasoall  sweets  and  chocolates, 
it  only  30.  He  believes  that,  just  as  the 
present  convention  affords  opportunity  of  a 
better  understanding  of  American  methods, 
to  London  in  1924  would  be  of  similar  profit 
to  American  business  men. 


Arthur  S.  Porter,  principal  of  Arthur  8. 
Porter  &  Co.,  Liverpool,  manufacturers  ol 
cotton  cleaning  waste,  founded  his  business 
in  1905  and  made  it  one  of  the  best  known 
firms  in  Lancashire.  He  it  an  admirer  of 
American  methods  and  believes  in  keeping 
on,  keeping  on  advertising.  He  has  declined 
all  "calls"  to  enter  politics. 


W,  H.  Dunkley,  principal  of  Dunkleys,  Ltd., 
Birmingham,  makers  of  baby  carriages,  has 
his  own  ideas  on  advertising  and  believes  in 
it  all  the  time.  At  66  he  is  as  alert  as  at 
21,  especially  when  fighting  competitors  try¬ 
ing  to  infringe  on  bis  patents,  of  which  he 
holds  more  than  70.  He  visited  Chicago 
during  the  Single  Tax  convention  in  1920. 


Frederick  E,  Potter,  principal  of  Fred’k  E, 
Potter,  Ltd.,  Kingsway,  Lonaon,  is  one  of 
the  best  known  figures  in  the  British  agency 
world.  His  firm  numbers  among  its  clients 
the  English  house  of  the  Waterman  Pen,  an 
eatstanding  success  in  the  British  market. 
A  mail  of  high  principle  which  he  carries 
into  business,  he  is  also  of  repute  in  the 
social  fields. 


Erio  Field,  principal  of  Erwoods,  Ltd., 
Ageucy,  IS  a  native  of  Australia.  Formerly 
editor  of  the  English  edition  of  Printer's 
Ink,  advertisement  manager  of  the  Times, 
and  advertising  manager  of  the  Caxton  Pub¬ 
lishing  Company's  great  mail  order  house, 
he  is  a  Thirty  Club  committee  member  of 
long  standing,  and  incidentally  a  lieutenant 
colonel  of  His  Majesty's  armv  reserve. 


Lieut,  Col.  E,  S.  Hutchinson  is  director  (city' 
advertising)  of  the  London  Press  Exchange. 
He  served  eight  years  as  an  officer  in  the 
Highlanders  in  Egypt,  India  and  Central 
Africa,  Won  D,  8.  0,,  M.  C.,  Legion  of 
Honor  and  Croix  de  Guerre  in  France. 
Biplomatio  service  1919-1921  Central  Europe. 
Author  and  painter.  Organizer  Daily  Mirror 
Fashion  Fair  this  year. 


L.  D.  Falk  is  managing  director  of  D.  J, 
Keymer  &  Co.,  Ltd.,,  London  advertising 
specialists,  handling  such  accounts  as  Holls- 
Royce  cars,  Venus  pencils,  Repolin  paint, 
etc.  He  has  80  years'  experience  in  agency 
advertising,  and  hat  traveled  widely,  being 
a  leading  authority  on  the  Indian  colonial 
market.  He  was  a  delegate  to  the  Boston 
Ad  Club  convention. 


Fleetwood  Pritchard  is  a  popnlsx  younger 
member  of  the  British  delegation.  Ho  is  the 
head  of  his  own  agency.  Advertising  and 
Publicity,  Ltd.,  of  London,  which  is  giving  a 
great  d^  of  attention  to  American  adver¬ 
tising.  He  has  two  good  reasons  for  wanting 
the  1924  convention  for  England,  namely, 
better  understanding  of  Britons  by  Amer¬ 
icans  and  better  understanding  of  Americans 
by  Britons. _ 


J,  O,  P,  Hunt,  director  of  Samson,  Clark  A 
Co.,  Ltd.,  advertising  agency,  first  joined 
that  company’s  staff  in  1910  and  did  such 
effective  work  that  this  year  he  was  pro¬ 
moted  to  the  directorate,  and  is  now  gen¬ 
erally  responsible  for  contact,  copy,  and 
the  many  production  departments.  He  is 
one  of  the  younger  men  of  the  British 
advertising  profession. 


Arthur  John  Greenly,  chairman  and  manag¬ 
ing  director  Greenly 's.  Ltd,,  service  agency. 
Considers  his  concern  a  department  store  of 
advertising.  The  agency  side  bandies  some 
of  the  largest  accounts  in  the  United  King¬ 
dom.  He  is  for  London  in  1924  ^canse  he 
believes  American  advertising  men  will  get 
a  different  viewpoint  and  an  interest  in 
theirs  to  open  their  eyes. 


Arthur  Chadwlok  Is  obalrman  and  managing 
director  of  Amalgamated  Publicity  Bervioas, 
Ltd.  For  25  years  he  has  been  actively  en¬ 
gaged  in  fostering  postal  publicity,  or,  as 
they  say  in  the  United  8tates  and  Canada, 
direct  mail  advertising.  He  has  been  oon- 
nected  with  the  Botary  movement  since  1915, 
and  is  the  ohatrman  of  the  Bales  Managers’ 
Association,  London. 


AMONG  OUR  BRITISH  VISITORS 


Brian  Walton  Kowe,  director  of  Lancham 
Artiata,  London,  advertialnc  artiata,  waa  aa- 
aUtant  adrertialnc  manaser  at  A.  A  F, 
Feara  in  1919,  director  of  Lansham,  1920, 
Superriaei  production  of  art  work  at  Lang- 
ham't  for  agenciea  and  adrertiaera,  la 
chairman  of  the  reaearch  bureau  of  the 
Fublioitj  Club  of  London.  Served  three 
yeara  in  way,  wrote  part  of  army  manual. 


Lealio  Vernon  la  a  brother  of  C.  H.  Vernon,' 
the  honorary  aecretary  of  the  Thirty  Club. 
He  ia  aaaociated  in  the  buaineaa  of  C.  Ver¬ 
non  A  Sona,  Ltd.,  London,  and  is  contact 
man  for  aome  of  the  larteat  advertiains 
agency  aooounta  operated  in  the  Britiah 
lales.  He  ia  a  atrong  advocate  of  the  pro- 
poaal  to  get  the  national  advertiaing  club 
convention  to  Enfland  next  year. 


Thomaa  MoOougall  ia  governing  director  of 
Thomaa  McOougall,  Ltd.,  Kingaway,  London, 
and  an  authority  on  railway  carriage  adver¬ 
tiaing.  Controia  apacea  in  the  carriagea  on 
three  railway  ayatema.  Formerly  waa  a 
force  behind  Multiplex  Advertiaing  Signa. 
Haa  traveled  extenaively,  knowa  America 
well,  yet  remaina  a  true  Scot,  intereated  in 
all  thinga  Soottiah. 


Andrew  Milne  la  honorary  aecretary  of  the 
Publicity  Club  of  London,  and  1924  conven¬ 
tion  organizing  aecretary  for  the  Thirty 
Club.  He  haa  been  21  yeara  In  advertiaing, 
and  cloaely  aaaociated  with  Jamea  Blaok 
Agency.  He  took  over  the  aecretaryahip  of 
the  Publicity  Club  in  1919  within  a  few 
weeka  of  ita  formation,  and  did  a  great 
deal  toward  making  it  a  genuine  aucceaa. 


Lieut.  Col.  Edward  Frederick  Lawaon  ia  aa- 
aiatant  managing  proprietor  of  the  London 
Daily  Telegraph.  He  waa  bom  in  1890.  He 
waa  in  the  Faria  and  New  York  ofOcea  of 
the  Daiily  Telegraph.  During  the  war  ha 
waa  awarded  the  Diatingulahad  Service  Order 
and  Military  Croaa.  He  repreaented  the 
M.  F,  A.  of  London  at  the  Freaa  Congraaa. 


Horace  S.  Imber.  advertiaement  director  of 
the  Daily  Mail,  Evening  Newa  and  Weekly 
Diapatch,  London,  repreaented  varioua  Amer¬ 
ican  mannfacturera  in  Great  Britain  before 
entering  the  ad  field.  Introduced  drat  free 
wheel  bicycle,  flrat  ateam  car  and  llrat  water 
meter  In  England.  Hatea  peraonal  publicity, 
giving  thia  picture  under  proteat. 


Philip  Emanuel,  advertiaement  manager  of 
Odhama  Freaa,  Ltd.,  haa  under  hia  control 
the  ad  pagea  of  John  Bull.  Ideal  Home, 
Paaalng  Show,  London  Mail.  Ficturegoer,  Fan 
and  other  magaxlnea,  and  the  Kinematograph 
Weekly,  and  Motion  Picture  Studio.  He 
joined  Odhama  nine  yeara  ago,  leaving  an 
agency  buaineaa  in  North  of  England. 


Dlrio  B.  Walmaley  ia  right-hand  man  to 
J.  Dodda,  advertiaing  director  of  the  Hulton 
Publicationa,  but  atill  flnda  the  time  to  act 
on  committeea  of  both  the  Thirty  Club  and 
the  Publicity  Club.  He  ia  aecretary  of  the 
On-to-London  Committee.  He  haa  done  much 
for  advertiaing  in  general,  and  enjoya 
meeting  folka. 


George  W.  Maaoord  la  general  worka  auper- 
Intendent  of  United  Newapapera,  Ltd.,  own¬ 
ing  the  London  Dally  Chmnlcle  and  Lloyda 
Newa.  Haa  had  wide  expeiianco  In  newa- 
paper  produotlon  la  AuatmUa,  South  Amer¬ 
ica,  Zorope,  Canada  and  England.  He 
rapreaanta  the  Daily  Chronlde  la  the  preaent 
delegation  to  Atlantia  Olty. 


William  T.  Day,  London  advertiaement  man¬ 
ager  Pioneer  Praaa  of  India,  ia  a  keen  an- 
tbnaiait  for  the  betterment  of  advertiaing. 
Won  Crawford  Challenge  Cup  In  1990  for  an 
advarttaiag  thaaia.  **  .... 


W,  Baymond  Derwent  ia  general  manager  of 
the  Nottingham  Journal  and  Nottingham 
Evening  Nawa,  two  of  the  Starmer  Group  of 
papera.  Ha  ia  a  believer  ia  the  young  idea 
in  advertiaing  and  pnbllahing,  and  haa  joined 
the  delegation  to  the  Atlantic  City  oonvan- 
tion  of  the  Aaaociated  Clube  of  the  World  to 
further  the  aohlavament  of  it. 


W.  T.  Wallace,  director  of  the  National 
Trade  Fraat,  Kingaway,  la  a  produoer  of 
anper-artlatlo  papera,  including  the  Drapara* 
Organlxer,  Fumlahlng  Trade'a  Organiaer, 
Footwear  Organiaer,  and  Men’a  Waar  Or^ 
ganlxar,  Theae  are  unique  in  color  printing 
and  quality  of  typogra^y.  Ha  came  orig¬ 
inally  from  the  Toronto  Saturday  Night. 


_  - -  -  Baa  toured  India  and 

dominlona  on  advertiaing  and  aelling  oondl- 
tlona.  “  —  -  —  - 


Active  in  ^blicity  Club,  Ha  ia  a 
Fallow  of  the  Royal  Society  of  Arta. 
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AMONG  OUR  BRITISH  VISITORS 


Fred  Johniton  ii  London  repreientative  for 
the  Liverpool  Poet  and  Mercury,  having:  teen 
46  yeart’  tervice  in  Fleet  St,  On  relin- 
quithing  active  repreeentation  for  the  Liver¬ 
pool  paperi  at  the  end  of  last  year,  he  wat 
the  recipient  of  a  hearty  tribute  from  hie 
colleaguee  in  the  newepaper  and  advertieing 
held. 


H,  Caaaubon  Derwent  ia  managing  director 
of  the  Bradford  te  District  Newspaper  Co., 
proprietors  of  five  Yorkshire  papers.  He 
began  hit  career  aa  a  printer's  devil,  and 
rose  to  the  top  positions  in  the  literary 
and  commercial  departments.  He  it  a 
justice  of  the  peace  in  the  city  of  Bradford, 
and  prominent  in  the  Masons, 


E.  J.  Robertson,  general  manager  of  the 
London  Daily  Express,  is  one  of  Fleet 
Street's  young  men — being  80.  He  is  a 
native  of  Canada,  and  came  to  the  notice 
of  Lord  Beaverbrook  while  serving  in  the 
Canadian  Corps  in  France.  He  is  also  gen¬ 
eral  manager  of  the  Sunday  Express.  Cable. 

“Express.  Fleet,  London." 


Ewan  S.  Agnew  it  a  director  of  Bradbury, 
Agnew  A  Co.,  Ltd.,  proprietors  of  Punch. 
Educated  for  the  diplomatic  service,  he  saw 
service  in  France  and  Egypt  as  a  lieutenant 
ia  the  Royal  Irish  Lsncers,  and  was  staff 
officer  to  Field  Marshal  Allenby.  He  stood 
as  a  Liberal  candidate  for  Commons  at  the 
last  election. 


ALL  BRITAIN  WILL  WELCOME  YOU 
LLOYD  GEORGE 


(Special  Cable  to  Editor  &  Publisher) 

J  AM  plad  to  hear  that  influential  representatives  of  British 
advertisinfi  are  leaving  this  month  for  America  personally 
to  convey  to  the  convention  at  Atlantic  City  an  invitation 
to  the  Associated  Ailvertising  Cluhs  of  the  World  to  meet 
in  London  next  year. 

London,  and  indeed  all  Britain,  will  warmly  welcome  so 
notable  an  assembly  of  men  whose  purpose  is,  as  I 
understand,  to  seek  to  quicken  the  pulse  of  world  trade  by 
discovering  an*l  developing  new  markets  for  the  sale  of 
merchandise. 

Such  conferences  help  in  the  interchange  of  merchandise 
more  precious  perhaps  than  any  material  gpods,  namely, 
thought,  sympathy,  understanding,  and  mutual  good-will. 
For  upon  these  things  the  whole  fabric  of  commerce  is 
really  built. 

U.  LLOYD  GEORGE. 


George,  Scott  repreients  the  Glasgow  Herald 
and  associated  newspapers.  He  is  secretary 
of  the  Thirty  Club's  Finance  Committee, 
vioe-president  of  the  Association  of  Adver¬ 
tisement  Managers,  and  a  member  of  the 
Aldwych  and  Fleet  Street  Clubs.  A  genial 
“Scott"  with  a  nice  wit.  and  a  popular 
figure  in  the  Street  of  Ink. 


H.  H.  Jauncey,  unoBcially  representing  the 
Independent  Newspapers,  Ltd.,  of  Dublin, 
is  an  expert  on  printing.  During  his  stay 
in  America  he  will  make  a  close  study  of 
methods  In  vogue  on  this  side  of  the  At¬ 
lantic  Ocean,  with  particular  regard  to  color 
work,  in  which  he  is  especially  interested. 

Meet  Mr.  Jauncey! 


Robert  Bruce,  director  and  London  manager 
Aberdeen  Newspapers,  Ltd.,  took  charge  of 
the  London  office  on  the  amalgamation  of 
two  papers  in  the  Scottish  city.  He  believes 
that  the  ad  convention  in  London  would  be 
of  great  value  as  an  opportunity  to  show 
American  visitors  the  possibility  of  expansion 
in  the  markets  of  Britain. 


il.  Rea  Fitch,  special  representative  of  i 
EDITOR  A  PUBLISHER,  wUl  be  a  member 
of  the  British  delegation  at  Atlantic  City  by 
a  special  invitation  of  the  Thirty  Club.  Mr. 
Fitch’s  New  York  business  address  is 
EDITOR  A  PUBLISHER,  1115  World  Bldg.. 
New  York — not  London.  He  likes  England, 
but  you  should  hear  him  talk  about  Missouri. 


Patrick  T.  Montford.  advertising  manager 
Freeman's  Journal  Newspaper  Co.,  Ltd,, 
Dublin,  is  the  only  representative  of  the 
Irish  Free  State  in  the  delegation.  He  was 
successively  reporter,  sub-editor,  circulation 
manager,  and  ad  manager.  He  la  a  Rota- 
rian.  Ha  says  be  wants  to  see  what  U,  B. 
can  show  a  fighting  Irishman. 


Roy  Clark,  advertisement  manager  of  Ad¬ 
vertiser's  Weekly,  London,  was  formerly 
associated  with  the  Bristol  Times  and  Mit- 
tor,  advertisement  controller  of  the  Dally 
Mail  (Western  Edition),  London  Evening 
Mews,  and  Assistant  Advertising  Manager 
of  Belfridge  Store.  A  good  fellow  who  will 
go  far  and  get  there. 
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One  day  the  English  Market 
will  be  your  immediate  objective 


Every  manufac¬ 
turer  or  merchant  house 
marketing  branded,  guaran¬ 
teed  goods  successfully  in 
America  has,  vve  believe,  a 
future  in  England.  Except  for 
the  stretch  of  ocean,  there  is  no  gap 
dividing  England  from  America 
worth  mentioning.  You  will  switch 
from  sales  records  in  Ohio  to  those  for, 
say,  the  English  Midlands,  without 
any  real  differentiation  of  thought. 

^  ^ 

Believing  this,  we  desire  you  to  re¬ 
member- when  you  are  setting  out  to 
market  in  England  that  your  advertis¬ 
ing  can  be  safely  entrusted  to  us.  We 
have  an  organization  running  under 
the  impetus  of  success.  It  is  trained 
and  equipped  to  give  a  thorough  and 
complete  service,  adequate  to  carry 
through  the  highest  responsibility  and 
trust.  It  is  serving  successfully 


many  first-class  advertisers  in  England 
and  its  reputation  for  integrity  of  pur¬ 
pose  and  good  work  will  bear  closest 
investigation. 

•1.’  “V  'i’ 

If  we  can  help  you  to  form  your  plans 
of  operation  in  England  by  informa¬ 
tion  touching  your  goods  and  their 
prospects,  let  us  know. 

'i?  'i’ 

The  House  of  Crawford  offers  to 
British  manufacturers  and  large  dis¬ 
tributors  an  advertising  service  of  the 
highest  efficiency  for  selling  goods 
and  for  establishing  their  name  and 
goodwill.  Here  is  an  organization 
staffed,  equipped  and  housed  to  carry 
through  in  all  details  campaigns  of 
the  largest  and  most  far-reaching 
character.  When  you  decide  to  em¬ 
ploy  advertising  help  and  counsel 
come  to  the  House  of  Craw  ford. 


WSCR/WFORD'LTD 

^Advertising 

233  HIGH  HOLBORN  LONDON  W  C  1  ENGLAND 
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LONDON  CONVENTION  WOULD  BROADEN 
SCOPE  OF  A.  A.  C.  W.,  SAYS  VERNON 

,o  <n*i  •'i  o  f  o.  Journals,  Association  of  British  Adver- 

Thirly  Club  Secretary  and  President-Elect  Says  Some  Sessions  rising  Agents,  A.  B.  A.  A.  Audit  Bureau, 

Must  Be  Held  Outside  America  to  Justify  Association  of  Advertising  M^agers,  In- 

,  corporated  Sales  Managers  Assoaation, 

World  Title  Advertising  Club  of  Ulster,  Incorpo- 

rated  Society  of  Advertisement  Consult- 
By  C.  HAROLD  VERNON  ants.  Incorporated  Association  of  Retail 

Secretary  of  the  Thirty  Club  of  London  and  Its  1924  President  Incorporated  Society  of 

British  Advertisers,  Aldwych  Club,  Pub- 

SIN'CE  IT  BECAME  KNOWN  that  with  a  view  to  exchange  of  useful  in-  licjty  Oub,  Fleet  Street  Qub,  United 

an  invitation  to  bring  the  1924  conven-  formation.  Billpost^s  Association,  British  Associa¬ 

tion  to  London  was  to  ^  extended  at  the  The  invitation  to  hold  the  convention  il^'p/inVerf 
Atlantic  City  Convention  of  the  Asso-  in  London  has  the  enthusiastic  support  *♦  nr^cAnV  fb*  ri„b 

ciatcd  Advertising  Clubs  of  the  World  in  of  all  the  principal  advertising  groups,  Pt^^lish  Hnh 

June  this  year,  American  advertising  men  newspaper  societi«  and  associations.  The  3  AHvert^sinf  K  WnrwT,; 

are  orobablv  askine  whv  it  should  be  in  follnwi^a  hoHJp,  havp  ir,A^r..A  ^  u  r  u 

It  IS  expected  that  before  the  convention 
takes  place  many  other  clubs  and  associa¬ 
tions  will  apply  for  affiliation.  Already 


IC/PUUJjL^iS^ 

OjUUUUUJtik 
rtoe/4  buJt 

its. 

chbvuoiA  IlcotiC 


l-on^n. 

The  answer  is  that  if  the  Associated 
Advertising  Clubs  of  the  World  is  to 
live  up  to  its  title  it  is  necessary  that  at 
regular  intervals  it  should  hold  its  an¬ 
nual  convention  outside  the  borders  of 
the  United  States  of  America  and  Can¬ 
ada. 

In  view  of  the  close  relationship  ex¬ 
isting  between  America  and  Great  Brit¬ 
ain,  London  is  the  obvious  place  for  it. 

Advertising  plays  an  important  part 
in  international  relationships,  for  the  ad¬ 
vertising  men  in  Britain  and  in  America 
are  those  who  shape  and  form  public 
opinion.  .\n  interchange  of  thoughts  and 
ideas  between  such  men  must  certainly 
establish  a  better  understanding  between 
the  business  men  of  both  countries. 

The  present  need  of  the  world  is  for 
more  business,  and  the  big  door  for  more 
business  is  unquestionably  the  export 
markets. 

A  convention  in  London  such  as  con¬ 
templated  will  not  only  bring  American 
and  British  manufacturers  and  buyers 
into  personal  contact,  but  delegates  will 
attend  from  all  European  countries,  Aus¬ 
tralia,  South  Africa,  India,  China  and 
Japan. 

One  of  the  problems  to  be  dealt  with 
at  the  convention  would  be  the  working 
out  of  a  code  for  the  protection  of  na¬ 
tional  and  international  trade-marks  and 
patents,  a  matter  which  has  caused 
manufacturers  in  all  parts  of  the  world 
considerable  trouble  and  inconvenience 
for  many,  many  years. 

Many  markets  have  been  closed  to 
traders  by  reason  of  the  complicated 
condition  of  the  patent  laws  and  pro¬ 
ceedings  in  operation  in  different  coun¬ 
tries. 

The  problems  of  distribution,  as  af¬ 
fected  by  local  conditions  in  different 
parts  of  the  world,  would  also  be  con¬ 
sidered,  and  useful  information  would  be 
exchanged  on  this  important  subject. 

The  questions  of  store  advertising, 
multiple  shop  advertising,  and  advertising 
by  trade  organizations  are  other  subjects 
on  which  information  could  be  exchanged 
with  great  benefit  to  both  countries. 

These  and  many  other  problems  of  a 
similar  character  would  form  part  of  the 
1924  convention. 

A  proper  appreciation  by  each  country 
of  the  relative  taxation  which  its  citizens 
are  called  upon  to  pay  will  do  much  to 
explain  the  difference  in  spending  power 
in  the  various  countries  represented  at 
the  convention.  The  need  of  one  coun¬ 
try  to  purchase  goods  manufactured  by 
another  will  be  brought  to  the  fore, 
which  should  result  in  a  stimulus  which 
will  quickly  be  appreciated  by  the  manu¬ 
facturers  of  the  article  in  which  each 
country  specializes. 

These  advantages  have  been  quickly 
realized  by  a  large  number  of  trade  or¬ 
ganizations,  both  on  the  British  side  and 
in  America,  and  there  are  indications 
that  a  convention  in  London  such  as  pro¬ 
posed  will  receive  the  enthusiastic  sup¬ 
port  of  manufacturers’  and  traders’  as¬ 
sociations,  the  members  of  which  are 
eager  to  learn  of  alternative  methods  of 
manufacture  and  distribution. 

Already  the  Thirty  Gub,  which  is  re¬ 
sponsible  for  issuing  the  convention  in¬ 
vitation,  has  been  approached  by  groups 
of  manufacturers  and  trade  interests  in 
the  provinces,  urging  that  the  delegates 
be  invited  to  visit  other  parts  of  the 
country  where  they  can  stud^  and  confer 
with  those  engaged  in  similar  business 
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SIR  EDWARD  HULTON 


IT  is  with  the  greatest  possible  pleasure  1  endorse  the  proposal 
to  invite  the  Associated  Advertising  Clubs  of  the  World  to 
hold  their  Annual  Convention  in  1924  in  London. 

Nothing  could  be  thought  of  that  would  better  help  to  cement 
the  friendship  between  your  country  and  ours. 

On  behalf  of  my  newspapers,  and  personally,  I  hope  you  will 
come.  We  will  do  our  part  to  make  your  visit  pleasurable  and 
profitable. 

EDWARD  HULTON. 

London,  E.  C.  4. 
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the  Association  of  British  Advertising 
Agents  has  taken  this  step. 

In  America  the  Associated  Advertising 
Gubs  of  the  World  have  a  combined 
membership  of  60,000,  and  it  is  expected 
that  at  least  1,000  delegates  will  attend 
the  convention  in  London  during  next 
summer. 

Special  committees  have  been  estab¬ 
lished  to  deal  with  finance,  and  already  a 
sum  of  15,000  pounds  has  been  raised  to¬ 
wards  the  entertainment  fund.  Another 
committee  is  dealing  with  the  question 
of  entertainment,  and  offers  from  private 
and  municipal  bodies  have  already  been 
received. 

The  principal  newspapers  throughout 
the  country  are  enthusiastic  for  London 
in  1924,  and  are  prepared  to  support  the 
convention  project  financially  and  edi¬ 
torially. 

BRITISH  CLUB  TO  GET 
BIG  SEND-O^ 


Thirty  Club  Representative*  to  Sail  on 
Berengaria  May  26 — Newspaper* 
Devote  Much  Space  to 
Convention 


By  Herbert  C  Ridout 

(Landon  Editor,  Editob  &  Publishbi) 

AS  THE  DAY  of  the  departure  of 
the  British  delegation  for  Atlantic 
City  draws  nearer,  the  interest  height¬ 
ens,  and  the  work  of  those  engaged  in 
the  task  of  forming  the  delegation  be¬ 
comes  more  and  more  strenuous.  The 
appointment  of  Andrew  Milne,  of  the 
Publicity  Gub,  as  organizer  and  con¬ 
vention  secretary  should  somewhat  lessen 
the  pressure  on  W.  S.  Crawford  and 
other  leaders. 

This  is  reflected  in  the  attention  being 
paid  by  the  press  throughout  Great  Brit¬ 
ain  to  the  Atlantic  City  convention.  Dur¬ 
ing  the  past  few  days  newspapers  up  and 
down  the  country  have  ^en  generous 
with  space,  a  fact  due  in  some  measure 
to  the  enlistment  of  support  from  the 
Newspaper  Society,  the  Newspaper  Pro¬ 
prietors  Association,  and  the  W.  N.  P. 
P.  A.,  all  of  which  have  circulated  to 
their  publisher-members  special  press 
material  with  the  recommen^tion  that  it 
be  used  editorially. 

A  convention  rally  of  the  Thirty  Club 
has  been  arranged  for  May  23,  in  con¬ 
nection  with  the  May  dinner  of  the  club 
three  days  previous  to  sailing.  At  this 
dinner  all  the  delegates  will  be  present, 
as  well  as  representatives  of  the  various 
clubs  and  associations  who  have  joined 
with  the  Thirty  Club  in  presenting  the 
On-to-London  invitation  to  the  .American 
club.  The  dinner  will  be  in  the  nature 
of  a  send  off. 

The  “Berengaria”  will  sail  from  South¬ 
ampton  Saturday,  May  26,  at  4:30  p.  m. 
As  the  liner  has  just  completed  a  record 
run  on  its  homeward  crossing  of  five 
days  18  hours  and  26  minutes,  it  is  con¬ 
sidered  possible  that  an  effort  may  be 
made  on  the  occasion  of  the  advertising 
delegation  trip  to  equal  or  beat  that  rec¬ 
ord.  In  that  event,  the  “Berengaria”  may 
arrive  about  midday  on  Friday.  June  1. 

Hotel  accommodation  in  New  York 
has  been  arranged  at  the  Hotel  Penn¬ 
sylvania  for  June  1  and  2.  and  at  the 
Ambassador  at  Atlantic  City  for  five 
nights,  June  3-7.  After  Atlantic  City  the 
majority  of  the  party  will  return  to  New 
York,  the  headquarters  being  the  Thirty 
Club  bureau  at  the  Pennsylvania,  this 
being  also  arranged  as  the  mail  address 
for  the  English  delegates  for  their  fort¬ 
night  in  America. 

All  arrangements  for  entertainments 
and  special  visits  have  been  left  in  the 
hands  of  the  committee  appointed  by  the 
president  of  the  A.  A.  C.  of  W.,  which  is 
planning  a  reception  in  New  York  and 
trips  before  and  after  the  convention  to 
Washington  (to  be  received  by  the  Presi¬ 
dent  of  the  United  States),  Baltimore 
and  Philadelphia,  and  an  excursion  on  the 
Hudson  River  to  West  Point.  The  more 
extended  tour  to  Chicago  has  been  aban¬ 
doned. 


ADVERTISEMENTS  SHOW 
BRITISH  SENTIMENT 

Thirty  Club’s  Invitation  to  Entertain 
Ad  Club  Convention  Next  Year  Is 
Backed  Up  by  Newspapers,  Agen¬ 
cies  and  Manufacturers 


'pHIS  EDITION  of  Editor  &  Pub- 
■*-  USHER  has  a  special  significance. 
It  tells  the  story  of  the  Thirty  Club,  but 
it  does  more.  It  reflects  the  indorsement 
of  that  story  and  the  invitation  it  covers 
by  many  leading  publishers,  advertising 
agents  and  other  business  houses  in  Great 
Britain. 

These  men,  feeling  so  strongly  that  the 
Thirty  Club  invitation  deserved  every 
support,  have  expressed  their  own  senti¬ 
ments  on  the  point  in  these  advertising 
pages.  If  anything  were  needed  to  show 
the  depth  of  feeling  that  exists  in  the 
British  Isles,  surely  these  eloquent  per¬ 
sonal  indorsements  will  be  regarded  as 
the  most  convincing  evidence. 

Great  national  journals,  the  London 
Times,  the  Daily  Mail,  the  Daily  Tele¬ 
graph.  the  Daily  Chronicle,  the  News  of 
the  World,  the  Daily  News  and  the  Star, 
the  Sunday  Times,  the  striking  chain  of 
publications  from  the  house  of  E.  Hulton 
&  Co.,  Ltd.,  and  John  Bull  are  represen¬ 
tative  of  the  publishing  interests  of  Lon¬ 
don  that  show  ardent  support  of  the 
movement,  while  Punch,  master  of  the 
world’s  humor,  stretches  out  its  hand  in 
genial  welcome  also. 

Yorkshire,  that  mighty  acreage  of 
country  England,  voices  its  sentiment 
through  the  Yorkshire  Post,  the  York¬ 
shire  Evening  News  (whose  publicity  di¬ 
rector,  Sidney  Walton,  was  associated 
with  the  gn'eat  advertising  exhibition  of 
1920)  and  the  Leeds  Advertising  Service. 

Ulster  backs  up  London  through  the 
Belfast  Telegraph,  the  Advertising  Gub 
of  Ulster  and  two  great  Belfast  adver¬ 
tisers.  Robinson  &  Cleaver  and  Ross  & 
Co..  Ltd.  The  Irish  Free  State  utters 
its  message  through  the  Irish  Independent 
of  Dublin,  and  the  South  of  Ireland 
Newspapers,  the  fine  Cork  Examiner 
group. 

Great  London  advertising  agencies  that 
have  gone  into  the  movement  include  the 
houses  of  W.  S.  Crawford.  Ltd.,  Charles 
F.  Higham,  Ltd.,  Frederick  E.  Potter, 
Ltd.,  G.  Street  &  Co.,  Ltd.,  Erwoods, 
Ltd.,  Steele’s  Advertising  Service,  the 
Merloo  Publicity  Service  and  Thomas 
Dixon’s  West-End  Agency,  while  Bir¬ 
mingham  has  its  representative  in  H. 
Cecil  Taylor  and  Liverpool  in  Forbes. 
Kerr  &  Bullen. 

An  important  note  is  struck  by  the 
British  .Association  of  Trade  and  Tech¬ 
nical  Journals  which  extends  a  special 
welcome,  supported  by  the  Model  En¬ 
gineer  and  the  Hardwareman. 

Of  interest,  too.  is  the  fact  that  a  great 
British  advertiser  with  a  hundred  years 
or  more  of  advertising  history,  Eno’s 
Fruit  Salt,  is  a  suggestion  of  tonic  sup¬ 
port. 

There  is  the  Cunard  Line,  whose  ‘’Ber¬ 
engaria”  will  bring  the  delegates  across, 
and  two  great  railways,  the  London  & 
Northeastern,  and  the  Great  Western, 
telling  of  many  beauty  spots  outside  Lon¬ 
don,  with  the  Underground  of  London, 
also,  to  extend  a  welcome  from  the  home 
of  a  great  transport  service. 

All  these  are  houses  that  take  the  big 
view,  saying,  in  effect :  “The  Thirty  Gub 
of  Ivondon  is  proposing  a  great  idea ;  we 
indorse  it.” 


MYTHICAL  AD  AGENCY 


It  Is  Being  Formed  for  Campaign  to 
Boost  Washington 

.A  group  of  members  of  the  Washing¬ 
ton  Advertising  Gub  are  forming  a 
mythical  advertising  agency  for  one  pur¬ 
pose,  to  launch  a  campaign  to  advertise 
Washington. 

The  plan  will  be  submitte<l  to  a  com¬ 
mittee  representing  the  business  interests 
of  Washington.  The  idea  has  put  new 
life  into  the  Washington  .Advertising 
Club. 


JOHN  BULL  extends  a  hearty  invi¬ 
tation  to  American  advertising 
men  to  hold  the  1  924  A.  A.  C.  W.  Con¬ 
vention  in  London. 

Most  people,  even  in  America,  know  a  great 
deal  about  JOHN  BULL  and  have  followed  it 
with  interest,  especially  during  the  last  year  or  so. 
With  a  strong  editorial  policy,  backed  by  regular 
weekly  articles  from  the  pens  of  Arnold  Bennett, 
A.  G.  Gardiner.  Harold  Owen,  Professor  Lowe, 
Revd.  R.  J.  Campbell,  Harrison  Owen  and  many 
others  equally  well  known,  it  has  come  right  back 
to  its  previous  popularity  and  has  today  a  prestige 
which  is  greater  than  ever. 

The  latest  certified  net  paid  sales  are: 

Issue  dated  Mar.  3rd,  1923 . 691,539 

.  lOih,  1923 . 706,503 

“  “  “  I7th.  “  713,377 

“  “  “  24th,  “  749,658 

“  “  ‘‘3lst/‘754,l58 

This  popularity  is  due  entirely  to  editorial  excel¬ 
lence;  JOHN  BULL  runs  no  “free  coupon”  or 
other  fake  circulation-inflating  competitions.  You 
can  judge  its  value  by  comparison  with  your  own 
“Post.”  You  have  one  hundred  and  twenty  million 
people  to  whom  the  “S.  E.  P.”  caters  splendidly. 
JOHN  BULL  caters  similarly  and  with  equal 
success  amongst  a  population  of  forty-four  millions. 

We  don’t  take  half-tone  blocks  but  can  produce 
fine  lines  excellently.  JOHN  BULL  is  printed 
on  excellent  news  paper,  goes  to  press  each  Friday 
and  is  published  the  Wednesday  following. 

Your  advertising  will  win  ever  so  much  more 
quickly  if  it  appears  regularly  in  JOHN  BULL. 

The  page  rate  is  £200,  (approximately  $932). 


Philip  Emanuel,  Advertisement  Manager,  of 
Odhams  Press,  Ltd.  (the  proprietors  of  JOHN 
BULL),  will  be  at  the  1923  Atlantic  City  Con¬ 
vention.  Letters  for  him  should  be  addressed 
to  Pennsylvania  Hotel,  New  York,  or  57 
Long  Acre,  London. 
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I 


am 


told 


that  this  edition  of  EDITOR  &  PUB¬ 
LISHER  will  have  a  circulation  of 
10,000  copies  among  newspaper  men 
mainly.  For  this  reason  I  must  regard 
the  insertion  of  this  mesage  from  a 
philanthropic  point  of  view  and  gather 
that  1  cannot  expect  any  tangible  re¬ 
sults  for  the  British  Advertising  Agency 
which  1  represent.  Well,  1  am  going 
ahead  with  my  eyes  open,  but  if  1  can¬ 
not  by  this  means  appeal  to  any  large 
number  of  advertisers,  1  at  least  have 
the  satisfaction  of  knowing  that  I  shall 
reach  the  eyes  of  some  thousands  of 
newspaper  men — and  I  want  to  tell 
them  all  that  whatever  space  they  can 
give  to  further  the  case  of  helping  the 
1924  convention  of  the  A.  A.  C.  W.  in 
London,  will  bring  them  a  rich  return 
from  those  of  their  readers  who  are 
able  to  take  what  1  call  the  ’’long  view.” 
Assure  them  that  we  are  worth  know¬ 
ing  and  that,  even  from  a  business 
point  of  view,  they  may,  by  personal 
contact  with  our  business  men  and  con¬ 
cerns,  pick  up  a  wrinkle  or  two  which 
will  fully  justify  the  time  and  money 
expended  in  coming  over  here  next 
year.  Do  not  forget  to  emphasize  this 
point;  we  are  holding  in  1924  the 
British  Empire  Trade  Exhibition,  and 
this  will  afford  our  friends  from  U.  S.  A. 
a  fine  opportunity  of  meeting  business 
men  from  every  part  of  the  world 
where  the  Britisher  is  in  the  habit  of 
pushing  his  wares.  These  men  from 
overseas  represent  business  opportuni¬ 
ties  which  no  one  can  afford  to  neglect, 
and  your  share  of  the  orders  they  can 
place  is  not  to  be  despised.  1  know, 
for  1  have  been  specialising  in  the  ad¬ 
vertising  of  British  goods  in  overseas 
markets  for  over  25  years  past. 

This  last  remark  is  getting  away 
from  the  philanthropic  side  of  this 
message  and  perhaps  the  rest  of 
what  1  have  to  say  concerns  the 
American  advertisers  readi  ng  EDITOR  j 
&  PUBLISHEIR  to  a  greater  extent 
than  it  may  do  publishers  of 
newspapers.  Great  Britain  is  a  won¬ 
derful  market,  and  its  inhabitants  re¬ 
spond  to  good  advertising  in  a  remark¬ 
able  fashion.  Of  course,  we  have  our 
peculiarities,  and  the  psychology  of 
the  British  man  and  woman  can  best  be 
exploited  by  those  who  belong  to  the 
advertising  profession  in  this  country. 
This  is  one  other  reason  why  your  busi¬ 
ness  men  should  come  to  London  next 
year,  for  they  will  then  have  an  oppor¬ 
tunity  of  talking  with  various  British 
Agencies,  and  of  realising  for  them¬ 
selves  the  advantages  and,  indeed,  the 
necessity,  of  securing  their  help  in  de¬ 
veloping  a  demand  in  the  British  Isles 
for  American  products. 

The  Agency  which  1  represent  will 
only  be  too  glad  to  help  in  this  direc¬ 
tion.  Offering,  as  it  does,  a  personal 
service  to  each  of  its  clients  there  must 
be  a  limit  to  the  number  of  new  ac¬ 
counts  it  can  accept — but  all  advertis¬ 
ing  business  entrusted  to  us  is  given 
conscientious  attention  in  every  aspect 
of  its  requirements.  We  offer  you  that 
service  now,  for  much  valuable  time 
can  be  saved  by  opening  a  preliminary 
discussion  with  us  before  you  settle 
down  to  a  close  study  as  to  what  scope 
there  is  in  Great  Britain  for  your  goods. 
Correspondence  will  be  welcome  and 
replied  to  without  delay  if  addressed  to 

A.  G.  STEELE 
Managinsf  Director 

Norfolk  House,  Norfolk  Street, 
LONDON,  ENG. 


BRITISH  DELEGATES’  MESSAGES  TO  U.  S. 


ests  of  of  world  wide  character  and  import¬ 
ance.  Then,  too,  the  political  associations  of 
London  with  other  nationals  are  intimate  and 
almost  universal.  London  is  a  center  and 


{Special  to  Editos  &  Pust-isiies,  from  its  London  Editor.) 

^T^HE  MEMBERS  of  the  British  The  prospect  in  front  of  me  is  thrilling:  I  great  overseas  sister  states,  crown  colonies  and 

delegation  due  at  Atlantic  City  yottf  country,  but  I  feel  I  know  dependencies  represent,  in  the  aggregate,  inter- 

have  furnished  to  Editor  &  Publisher  ‘’“ve  been  my  friends  on  . *  >  * 

•  e  •  •  .1  «_  this  small  island*  where  even  I.  by  my  Irish 

dieir  expressions  ^  opinion  upon  the  sub-  blood,  am  half  a  foreigner, 
ject  of  why  the  1924  .\d  Uub  convention  Here,  then,  is  a  toast  to  our  meeting,  and 

should  go  to  London.  Here  are  adver-  may  we  be  free  and  unconventional  in  our  clearing  bouse  both  for  money  and  ideas, 

tisers  and  manufacturers,  advertising  “convention"  at  Atlantic  City.  But  let  me 

agents,  and  newspaper  men,  and  their  yo“  that  so  far  as  the  infliction  of  Pro- 

views  make  interesting  reading  as  show-  '?  yo“  find  "le  a  gen- 

mg  the  many  points  of  view  from  which  ^ 

the  matter  may  be  approached. 

It  is  only  fair  to  add  that  there  may  be 

one  or  two  unavoidable  omissions,  but  it  ff  HI  Herald  a  New  Dawn 
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weeks’  gap  between  last  copy  and  pub-  Stafford: 

lication.  The  advertising  convention  for  1924  will  be 


Cominp  to  Learn 

■pRNEST  T.  WALKER,  managing 
director  of  Wolsey,  Ltd.,  Leicester, 
England,  manufacturers  of  Wolsey 
Underwear: 

I  have  been  asked  to  give  my  views  as  to  why 
the  1924  advertising  convention  is  wanted  for 
Ix>ndon.  I  would  a  good  deal  sooner  do  this 
after  my  visit  to  the  convention  in  America. 

I  am  going  over  to  Atlantic  City  to  learn.  I 
believe  that  America  has  always  been  the  pio¬ 
neer  of  advertising,  and  that  the  American  has 
far  more  advanced  ideas  as  to  the  necessity  and 
IKiwer  of  advertising  as  an  aid  to  business  than 
have  English  manufacturers.  I  believe,  there¬ 
fore,  that  if  an  advertising  convention  is  held 
in  London,  it  will  do  a  great  deal  to  stimulate 
Englishmen  to  the  need  of  advertising  in  busi¬ 
ness.  Englishmen  today  still  look  upon  adver¬ 
tising  as  a  luxury  to  indulge  in  if  they  can 
afford  it,  and  not  a  necessity  essential  for  the 
progress  of  their  business. 

& 

Inspirational  Conventions 

TJHILIP  G.  A.  SMITH,  manager  of 
the  advertising  department  of  Shell- 
Mex,  Ltd.,  distributors  of  Shell  petrol: 

The  1924  advertising  convention  should  come 
to  Ix>ndon.  not  only  because  Great  Britain  has 
much  to  learn  from  America,  but  also  because 
.\merica  has  something  to  learn  from  the  old 
country.  An  interchange  of  experiences  and 
ideas  on  so  vast  a  subject  as  publicity  cannot 
fail  to  prove  of  immeasurable  value  to  the 
commerce  of  both  countries. 

The  inspiration  of  these  wonderful  conven¬ 
tions  is  not  confined  to  advertising  men,  but  is 
equally  helpful  to  principles  and  executives  of 
all  departments;  and  I  have  no  doubt  that,  with 
British  firms  thus  given  the  opportunity  of 
placing  a  true  valuation  upon  these  institutions, 
ue  shall  start  in  1925  with  an  advertising  con¬ 
vention  of  our  own. 


of  exceptional  value  to  the  commercial  world. 
It  will  herald  the  dawn  of  a  brighter  epoch  in 
the  export  trade.  The  movement  towards  a  free, 
healthy  and  natural  interchange  of  commodi¬ 
ties  throughout  the  whole  world  is  growing, 
but  at  present  it  is  comparatively  weak.  Next 
year  export  business  will  bulk  large,  and  ex¬ 
port  advertising  will  be  worth  considering. 

London  is  a  good  background  for  such  a 
conference.  All  great  cities  are  cosmopolitan, 
but  London  is  probably  the  most  cosmopolitan 


I  look  forward  to  the  time  when  the  busi¬ 
ness  organization  of  the  world  will  be  on 
such  a  footing  that  it  will  be  possible  to  ar¬ 
range  for. a  scientific  exchange  of  services  and 
commodities  in  accordance  with  the  needs  and 
the  manufacturing  facilities  of  each  country. 
Waste,  overlapping  of  effort,  poverty  and  un¬ 
employment  will  then  begin  to  diminish  per¬ 
ceptibly. 

It  is  certain  that  if  any  such  Utopia  of  com- 
LotUS  Ltd.,  mercial  prosperity  and  stability  is  ever  to 
’  be  reached — both  London  and  the  profession  of 

advertising  will  have  to  take  part  in  the  pro¬ 
gram.  The  sooner  they  get  together  the  better. 


■M 

Information  on  British  Merchandising 

ARTHUR  TAYLOR,  advertising 
manager,  Messrs.  J.  C.  Eno,  Ltd., 
manufacturers  Eno’s  Fruit  Salt 
Derivative  Compound: 

Messrs.  Eno  are  enthusiastic  supporters  of  the 


of  them  all.  It  is  a  great  old  mother  of  proposal  that  the  1924  convention  should  be  held 
cities  which  has  weathered  two  thousand  years  in  London.  There  is  nothing  like  visiting  the 
of  storm  and  stress  and  has  grown  greater  other  man  in  his  home  to  find  out  just  what  sort 
with  every  struggle.  of  an  individual  he  is.  On  this  principle  we 

The  1924  convention  will  be  polyglot  in  feel  that  only  good  can  result  from  our  sending 
speech,  and  may  be  highly  variegated  in  creed,  a  strong  force  of  our  leading  business  men  to 
politics  and  even  in  color.  But  no  matter  how  England  next  year. 


many  languages  may  be  spoken,  London's  wel¬ 
coming  smile  will  convey  an  invitation  trans¬ 
latable  into  every  tongue. 

There  are  scurd  geographical  and  ethnical 
reasons  for  holding  the  convention  in  the  capi- 


The  event  would  provide  excellent  oppor¬ 
tunities  to  get  first  hand  information  on  British 
merchandising  problems,  and  so  prove  directly 
helpful  to  manufacturers  who  contemplate  en¬ 
tering  or  developing  what  is  a  profitable  and 


ta!  of  the  British  Empire.  To  begin  with,  the  compact  market  for  many  more  American  and 
Union  Jack  floats  over  a  remarkable  medley  of  Canadian  products  than  are  already  firmly  es- 
diverse  races,  and  the  ramifications  of  the  tablisbed  there.  Apart  from  this,  which,  after 


& 


The  British  Service  Agency  specialising 
in  Overseas  Advertising  as  well  as  in 
general  publicity  in  Gt.  Britain. 


H. 


On  Desiring  a  (Convention 

DENNIS  BRADLEY,  gentle 
cynic  and  gentleman’s  tailor  of 
Old  Bond  street,  London: 

To  experience  a  desire  for  anything  excites 
a  pleasant  emotion.  One’s  needs  are  easily  at¬ 
tended  to,  they  become  part  of  the  banal  neces¬ 
sity  of  life;  but  one’s  desires  are  created  by 
individual  culture.  For  instance,  my  stomach 
does  not  really  need  caviar,  though  my  palate 
desires  it,  and  as  a  consequence,  I  now  resent 
the  crudity  of  Russian  Bolshevism  almost  as 
much  as  I  resent  Rumanian  caviar. 

Before  the  en.l  of  the  first  act  of  rr-any 
plays,  my  desire  is  to  possess  the  power  to  stop 
the  performance;  but  there  is  really  no  need 
f  r  this  unless  one  suffers  from  insomnia. 

<  tther  and  more  intimate  desires,  occasionally 
flicker  on  the  horizon  of  my  vision,  but  these 
remain  focused  in  my  mind  and  are  carefully 
tin  led  until  ripe  for  capture.  .Ml  of  which 
ill  n-i  rates  my  amazement  that  1  could  ever  be 
appealed  to  by  convention. 

So,  though  I  detest  convention  in  its  ac- 
cei  ted  sense;  though  I  loathe  c</nventionality  in 
every  fi  rm  and  am  infuriated  by  the  cloak  of 
hyiK)crisy  with  which  it  is  surrounded,  yet 
my  rebellious  spirit  succumbs,  and  1  find  my¬ 
self  actually  desiring  to  attend  a  convention. 
But  I  do  feel  that  it  is  “A  far.  far  liettcr 
■'.invention  I  go  to  than  any  I  have  disregarded." 


Lord  Leverhulme,  Chairman,  Lever  Bros.,  Ltd.,  Advocates 
and  Practices  Interchange  of  Visits  Between 
Two  Countries 

Special  Message  to  Editor  &  Publisher 

J  FEEL  confident  that  if  the  Associated  Advertising  Clubs  of 

the  World  decide  to  hold  their  1924  Convention  in  London, 
they  will  receive  the  heartiest  and  most  sincere  welcome  that 
could  possibly  be  accorded  to  any  visitors  to  these  shores. 

Also  they  will  find  much  to  learn  whilst  here. 

Perhaps  the  difference  in  the  outlook  of  the  business  man 
in  America  and  in  this  country  may  be  expressed  as  follows.  If  a 
firm  here  can  put  on  their  notepaper  or  over  their  doors  “Estab¬ 
lished  1600  and  fast  asleep,”  they  are  proud  of  the  fact,  and  it  is, 
possibly,  the  basis  of  the  goodwill  of  their  customers  and  of 
immense  value. 

On  the  other  hand,  if  a  firm  commence  in  the  United  States 
and  can  say  that  they  were  founded  last  week,  and  are  going  to 
do  business  next  week  on  the  possibilities  of  the  week  after,  that 
will  prove  a  basis  of  infinitely  more  valuable  goodwill  than  any 
amount  of  wrinkled  old  age  can  bring. 

For  myself,  I  have  for  years  adopted  the  policy  of  bringing 
the  directors  and  managers  of  our  various  businesses  in  the  United 
States  at  frequent  intervals  to  visit  this  country,  and,  equally  my 
colleagues  and  myself,  and  our  directors  and  managers  in  the 
United  Kingdom  make  frequent  visits  to  the  United  States. 

I  feel  we  are  all  the  stronger,  each  of  us,  for  these  exchanges 
of  ideas.  The  effect  is  to  give  the  strength  and  settled  founda¬ 
tions  of  business  of  the  older  country  to  the  force  and  progress 
and  youthful  vitality  of  the  younger  country. 

Perhaps  I  may  also  say  that  the  heartiness  of  our  welcome 
to  the  Associated  Advertising  Glubs  of  the  World  is  founded  upon 
the  well-known  basis  of  gratitude — a  lively  sense  of  favours  to 
come. 

Whatever  our  visitors  may  be  able  to  learn  from  us  on  general 
business  lines  will  be  generously  and  amply  repaid  by  what  they 
will  teach  us  in  the  world  of  advertising.  There  is  an  educational 
policy  behind  all  American  advertising  which  is  quite  distinct 
from  the  purely  “pretty  picture”  policy  which  is  behind  so  much 
English  advertising. 
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all,  is  chiefly  a  matter  of  individual  interest, 
there  is  the  much  broader  aspect  to  be  con¬ 
sidered,  that  of  the  further  tmnding  together 
of  the  two  nations  through  the  face-to-face  in¬ 
terchange  of  thought  and  ideas. 

Successful  advertisers  and  advertising  men 
are  broad-gauged.  Otherwise,  success  would 
not  be  theirs.  It  is  this  type  that  would  fore¬ 
gather  at  the  convention  in  London,  and  the 
impressions  gained  would  inevitably  react  fa- 
vor-ibly  on  public  opinion  on  both  sides  of  the 
.\tlantic. 

Another  Scot  Says  Come 

pRED  SHOESMITH,  managing  di- 
*  rector  Fairy  Dyes,  Ltd.,  Glasgow: 

I  helieve  that  the  support  of  the  advertising 
convention  for  London  in  1924  is  one  of  the 
best  business  moves  advertising  men  could  pos¬ 
sibly  make.  VVe  owe  much  to  America  for 
her  enterprise  in  advertising  and  the  bringing 
t.>gether  of  many  men  with  different  viewpoints, 
ind  the  focusing  attention  on  advertising  as  a 
real  commercial  asset,  will  prove  invaluable, 
not  to  the  advertising  fraternity  alone,  hut  to 
commercial  firms  whose  success  is  achieved 
by  virtue  of  advertising. 

Any  manufacturer  by  virtue  of  careful 
thought  and  sufficient  business  knowledge  can 
create  a  new  article,  hut  it  is  only  hy  good 
.advertising  that  it  can  be  got  on  to  the 
market,  hold  its  place,  and  achieve  lasting  suc¬ 
cess. 

Most  manufacturers  are  interested  in  adver¬ 
tising,  most  business  men  realize  its  place  to¬ 
day,  and  for  that  reason,  I  think  the  1924 
convention  here  will  appeal  to  a  very  wide 
circle.  As  a  manufacturer,  not  an  advertising 
man,  it  has  my  heartfelt  wishes  for  its  suc¬ 
cess. 

& 

Convention  Good  for  Both 

^HOMAS  VVALLEY,  joint  m.tn.tger 
of  Cochran  &  Co.,  Ltd.,  Annan, 
Scotland,  makers  of  multitube 
boilers: 

Sound  education  is  the  need  of  the  day.  Ad¬ 
vertising  rightly  done,  is  education  pure  and 
simple.  It  instructs  the  masses  where  and  how 
to  purchase  the  world’s  best  commodities  with 
wise  outlay,  just  as  the  parent  birds  teach  their 
young  to  fe^  and  fly.  British  manufacturers 
generally  have  yet  to  realize  that  this  definition 
of  advertising  is  quite  accurate.  The  holding 


of  a  world  convention  in  Ixtndon  with  its  at¬ 
tendant  influx  of  keen  and  competent  publicity 
men  from  other  countries  would  inevitably 
compel  consideration  of  the  question,  with  the 
result  that  even  the  most  old-fashioned  firm 
might  realize  the  cardinal  principle,  if  you  know 
of  something  which  it  is  gixMl  your  fellow-men 
to  have,  it  is  your  DLTY  to  put  them  in  the 
way  of  getting  it.  Our  press  has  something  to 
learn  too,  especially  in  the  way  of  technique, 
and  the  gener.-!!  public  need  it.  For  such  con¬ 
ventions  are  fatal  to  the  catchfienny  and  fraudu¬ 
lent  advertiser. 

Nor  would  the  gain  l)e  all  on  our  side.  In 
the  vast  activities  of  entrepot  Ixtndon,  our 
friends  from  protectionist  countries  could  see 
how  enormously  free  tr.ide  helps  the  advertiser, 
a  valuable  lesson;  they  wimld  learn  at  first 
h.and  something  of  both  n.ative  and  alien  trad¬ 
ing  psychology,  no  negligible  .asset  in  advertis¬ 
ing;  and  the  friendly  interchange  of  ideas  made 
possible  by  their  visit  woidd  he  a  contribution 
to  international  harmony,  which  would  serve  as 
an  illustration  of  a  method  of  achieving  the 
desirable  objects  of  the  League  of  Nations  with¬ 
out  employing  its  cumbrous  and  creaking  ma¬ 
chinery. 

Finally,  we,  the  present  delegation,  know  we 
shall  run  up  against  a  lot  of  good  fellows  on 
our  trip  this  year,  and  we  would  value  the  op¬ 
portunity  of  "standing  them  a  soft  drink 
(maybe)  in  our  own  house”  next  year. 

One  Can  Only  Receive  hy  Giving 

D.  GIR.XRDOT,  chairman  and 
•  managing  director  of  St.  George 
Carriers,  Ltd.,  automobile  experts: 

The  business  men  of  Great  Britain  feel  that 
gathering  the  Selling  Brains  of  the  world  here, 
will  give  a  better  opportunity  of  selling  each 
other  wh.at  we  want,  and  what  we  have  to  sell. 

We  look  upon  the  Americ.an  advertisers  in 
the  aggregate,  as  knowing  all  there  is  to  know 
about  ADVF.RTISING  AND  SKLLING,  and 
we  want  to  learn  from  them. 

If  there  is  anything  that  American  husine-s 
men  think  we  know,  which  they  think  they  do 
not  knew,  we  are  quite  willing  to  do  all  we  can 
to  tell  them  all  we  know,  on  the  assumption  that 
one  can  only  receive  by  giving. 

America  and  Great  Britain  must  co-operate 
in  solving  present  world  difficulties,  and  after 
all,  it  is  the  Advertising  Experts  who  are  the 
voice  of  BUSINESS  and  who  are  going  to  be 
probably  the  greatest  factor  in  reestablishing 
norm.al  conditions.  So,  we  are  emphatic  that 
nothing  but  great  good  can  come  by  holding  the 


1924  Advertising  Convention  in  London. 
WILL  BE  WORTH  YOUR  WHILEl 

& 

Looking  for  Ideas 

\  G.  ROSSITER,  managing  direc- 
tor,  Rego  Clothiers,  Ltd.,  Lon¬ 
don  : 

When  an  invitation  to  attend  the  1924  ad¬ 
vertising  convention  was  first  brought  to  my 
notice  I  did  not  hesitate  to  accept  because  I 
felt  that  such  a  convention  should  prove  of  great 
value  to  all  concerned. 

Publicity  is  undoubtedly  a  paying  proposition 
particularly  if  one  can  succeed  in  being  original, 
and  it  is  the  problem  of  continually  finding 
something  fresh  to  tell  the  public  that  ocenpies 
so  much  valuable  time  today.  A  combination 
of  original  suggestions  and  ideas  must  neces¬ 
sarily  prove  far  more  comprehensive  than  those 
of  one  or  two  individuals,  and  it  is  for  this 
reason  alone,  apart  from  the  many  obvious  ad¬ 
vantages  of  studying  American  methods  of 
publicity  and  of  fraternizing  with  fellow  busi¬ 
ness  men,  that  I  feel  the  1924  advertising  con¬ 
vention  should  succeed  in  stimulating  trade  in 
no  small  degree. 


NEXT— THE  NEWSPAPERS 


What  A.  A.  C.  W.  Can  Achieve  at 
London 

T  lEUT.  COL.  FREDERICK  LAVV- 
SON  (London  D.qily  Telegr.iph), 
representing  the  Newspaper  Pro¬ 
prietors  Association: 

Conventions  of  this  nature  are  of  infinite  value 
for  the  promotion  of  international  trade  and 
the  creation  of  intern.ational  good  feeling.  We 
have  much  to  learn  from  America  about  the 
science  of  efficient  and  successful  advertising. 
In  return  we  can  give  the  benefit  of  our  own 
experience,  we  can  bring  American  advertising 
men  into  touch  with  the  great  business  organiza¬ 
tions  of  Great  Britain,  and  can  give  them  an  op¬ 
portunity  of  studying  on  the  spot  the  problems 
of  reconstruction  which  confront  Europe. 

The  A.  A.  C.  VV.  is  an  international  organiza¬ 
tion,  and  if  they  decide  to  meet  in  London,  they 
will  show  that  they  realize  the  importance  to 
every  country  of  stimulating  international  trade. 
Business  men  here,  whilst  appreciating  these 


IT  considerations,  will  also  welcome  the  convention 
here  in  1924  for  private  and  personal  reasons. 
They  will  be  glad  of  an  opportunity  of  giving 
some  return  for  the  wonderful  hospitality  which 
has  been  offered  in  the  United  States  to  them¬ 
selves  or  their  representatives  in  the  past. 


Stimulate  U.  K.  and  V.  S.  Advertising 

TJOR.XCE  S.  IMBER,  advertisement 
director,  London  Daily  Mail  and 
Associated  Newspapers,  confesses  a 
keen  appreciation  of  the  vigor  and  origi¬ 
nality  of  American  advertising  methods. 

He  states  that  an  exchange  of  ideas  in 
m,atters  relating  to  publicity  c.innot  fail  to 
stimubatc  English  advertising  in  America  and 
American  advertising  in  England.  It  may  well 
he,  too,  that  visitors  to  London  in  1924  will 
discover  for  themselves  the  interesting  fact  it 
is  less  expense  to  cover  the  British  market  than 
it  is  to  exploit  their  own  great  country. 

He  believes  also,  that  the  proceedings  of  such 
a  conference  held  in  London,  will  be  closely  fol¬ 
lowed  by  thousands  of  English  business  men 
who  should  advertise  largely  but  have  been  pre¬ 
vented  from  attending  the  conferences  in 
America. 

The  newspapers  with  which  Mr.  Imber  is 
connected  have  already  strongly  advocated — and 
will  continue  to  support  with  all  their  power — 
the  "on  to  London”  program,  regarding  it  as 
a  movement  that  will  tighten  the  bonds  between 
England  and  America  and  at  the  same  time 
operate  to  the  mutual  prosi>erity  of  the  two 
great  English-speaking  nations. 

& 

See  Britain's  Conilensed  Problems 

piIILIP  EM.'XNUEL,  advcrti.sement 
manager,  Odhams  Press,  Ltd.,  and 
treasurer.  Thirty  Club  of  London: 

Whilst  we  realize  that  we  have  a  great  deal 
which  we  can  learn  from  you  we  feel  that  a 
journey  to  London  in  1924  must  benefit  every 
American  who  takes  it. 

We  doff  our  hats  in  respect  for  the  dignity 
■•nd  standing  which  advertising  has  acquired  in 
America  but  we  feel  that  these  qualities  and 
that  of  forcefulness  will  be  enhanced  by  what 
we  can  tell  you  and  show  you  here  in  London. 
Nothing  so  broadens  a  man  as  travd  and  there 
is  no  country  which  has  greater  charm  or  dig- 


“  ^Patronise  our  advertisers,  save  money, 
and  win  a  prize,’  is  the  tempting  proposi¬ 
tion  of  the  London  ‘Star.’  So  far,  every¬ 
body  seems  satisfied.” 

— Editor  &  Publisher,  New  York, 


Thousands  of  pounds — thousands  of 
dollars — have  been  awarded  to  readers  by 
“The  Star”  in  connection  with  its  regular 
monthly  shopping  competitions  for  pur¬ 
chases  made  from  “Star”  advertisers. 
Advertisements  in  “The  Star”  are  read 
and  responded  to.  This  fact  accounts  for 
the  remarkable  increase  in  the  advertise¬ 
ments  which  this  paper  carries  and  indi¬ 
cates  why  every  American  advertiser  ap¬ 
pealing  to  the  English  market  cannot  af¬ 
ford  to  omit  “The  Star”  from  his  list.  If 
you  advertise  in  England,  advertise  in 
“The  Star”  and  obtain  the  custom  of  the 
vast  market  represented  by  its  readers. 


London’s  Brightest  Evening  Paper 
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Eno  says: 

''Come  to  London  in  1924  ” 

AS  manufacturers  of  an  English  product 
which  is  extensively  advertised  and  widely 
appreciated  by  many  scores  of  thousands  in  the 
Americas,  we  endorse  the  idea  of  the  A.A.C.W. 
Convention  coming  to  London  in  1924.  If  Eng¬ 
land’s  invitation  be  accepted,  we  can  assure  pros¬ 
pective  visitors  that  they  will  have  no  cause  to 
regret  their  choice  of  a  Convention  City. 

American  and  Canadian  manufacturers  and 
advertising  men  who  view  the  British  Isles  as 
a  likely  market  for  products  in  which  they  are  in¬ 
terested,  the  1924  Convention  in  London  will 
provide  opportunities  otherwise  unattainable  for 
an  on-the-spot  study  of  conditions. 

From  a  fifty  years’  experience  of  selling  Eno’s 
“Fruit  Salt”  in  every  quarter  of  the  globe,  we  re¬ 
alize  that  only  by  direct  contact  with  a  people  can 
we  properly  learn  the  best  way  to  develop  sales 
among  them.  Methods  that  succeed  in  the  Argen¬ 
tine  are  unavailing  in  China — the  appeal  that 
loosens  the  purse-strings  of  the  Turk  may  leave  the 
Mexican  cold  and  unresponsive. 

So  we  say 40  you:  Let  your  vote  at  Atlantic  City 
be  “London  for  1924,”  and  then  come  over  a 
thousand  strong. 


nity  than  Biitain.  The  mere  sight  of  it  will 
be  an  inspiution,  but  here  you  have  in  a  small 
country  with  a  large  population  all  those  prob¬ 
lems  condensed  which  you  have  in  America. 
We  handle  them  in  our  own  way — perhaps  that 
is  not  your  way,  but  you  will  learn  much  from 
our  experiences  just  as  we  know  that  we  will 
reap  a  great  deal  of  benefit  from  what  you  are 
going  to  tell  us. 

There  are  many  departments  of  advertising  in 
which  you  excel  us  greatly  but  there  are  sec¬ 
tions  of  publicity  and  selling  of  which  we  be¬ 
lieve  we  have  special  knowledge.  Especially 
does  this  apply  to  the  business  of  exporting. 

In  this  connection  the  British  Empire  Exhibi¬ 
tion  will  itself  repay  you  for  the  time  and  ex¬ 
pense  you  will  incur,  but  we  feel  that  the  pro¬ 
gram  we  shall  put  before  you  will  be  so  varied 
that  my  assumption  that  the  1924  London  con¬ 
vention  is  already  certain  is  really  merely  a 
tribute  to  your  discrimination. 


The  Ideal  of  Anglo-American  Friend¬ 
ship 

^WAN  S.  AGNEW,  a  director  of 
Bradbury,  Agnew  &  Co.,  Ltd., 
proprietors  of  Punch: 

I  think  the  1924  advertising  convention  is 
wanted  for  London  not  only  because  it  will  give 
a  great  stimulus  to  all  trade  and  business  circles 
in  England,  and  particularly,  of  course,  to  the 
world  of  advertising  in  which  newspapers  must 
always  be  vitally  interested,  but  also  because, 
in  my  opinion,  any  such  gathering,  including, 
as  it  does,  an  exchange  in  points  of  view,  and 
a  wide  measure  of  hospitality,  will  not  only 
materially  benefit  the  newspapers  of  the  two 
countries  but  will  be  of  the  greatest  possible  as¬ 
sistance  to  the  big  ideal  of  Anglo-American 
friendship,  on  which,  perhaps,  the  peace,  and 
therefore  the  whole  future  of  the  civilized 
world  depend. 

I  hope  that  the  “On-to-London"  movement  will 
be  an  unqualified  and  lasting  success,  and  I 
can  assure  those  delegates  who  come  over  to 
attend  it  that  they  will  be  met  with  the  friendly 
warmth  of  an  English  welcome. 


Stimulant  to  fCorld  Trade 

W  RAYMOND  DERWENT,  gen- 
”  •  eral  manager,  Nottingham  Jour¬ 
nal  : 

The  coming  of  the  convention  to  London 
would  mark  a  new  era  in  British  advertising. 
Coinciding  as  it  would  with  the  British  Empire 
exhibition  which  is  to  he  held  at  Wembley  in 
1924,  the  convention  would  bring  the  advertis¬ 
ing  men  of  America  and  Britain  in  touch  with 
business  men  from  all  parts  of  the  British  Em¬ 
pire.  This  could  not  help  but  be  a  stimulant 
to  trade  and  commerce  the  world  over,  as  it 
would  focus  attention  on  the  importance  of  the 
selling  end  as  well  as  the  manufacturing  end 
of  all  businesses. 

The  holding  of  the  convention  in  London 
would  cement  the  friendship  between  the  two 
great  English-speaking  countries  which  is  the 
most  vital  necessity  of  international  politics  to¬ 
day. 

It  is  not  too  much  to  say  that  the  peace  of 


the  world  really  depends  upon  Anglo-American 
friendship.  We  must  first  get  acquainted;  from 
acquaintance  will  spring  friendship,  from 
friendship — trust  and  confidence. 

& 

Make  Advertising  International 

TTLRIC  B.  WALMSLEY  (Dai’y 
^  Sketch)  representing  Messrs,  j'.. 
Hulton  &  Co.,  Ltd.,  London  and 
Manchester: 

Advertising  h.iving  demonstrated  its  parochial 
power  can  prove  its  international  prestige.  If 
the  advertising  convention  is  held  in  London  in 
1924  it  will  not  only  live  up  to  its  international 
title,  but  do  more  to  cement  national  friendships 
and  create  bigger  business  than  any  politics 
move. 

I  believe  th.at  a  lot  of  good  fellows  coming 
over  in  England  for  heart-to-heart  talks  would 
build  bigger  and  better  business  upon  the 
foundation  of  personal  friendships.  There’s  a 
lot  we  can  exchange  with  each  other  as  good 
pals  anxious  to  teach  and  to  learn. 


Each  Visitor  a  Missionary 

T.  WALL.\CE.  managing  direc- 
•  tor,  National  Trade  Press,  Ltd., 
London: 

I  think  the  convention  should  be  held  here 
in  1924  because  I  believe  that  we  have  a  great 
deal  to  learn  from  America  about  advertising 
and  I  feel  certain  that  many  British  manufac¬ 
turers  will  have  their  ideas  of  the  relation  of 
advertising  to  selling  revolutionized.  The  Em¬ 
pire  exhibition  will,  I  am  certain,  give  our 
-American  visitors  a  more  comprehensive  idea 
of  what  the  British  Empire  really  means  and 
it  will  make  eveiy  one  of  our  visitors  a  mis¬ 
sionary  in  his  country  for  closer  relations,  both 
commercial  and  otherwise  between  tbe  United 
States  and  the  British  Empire.  As  the  Empire 
is  far  and  away  the  largest  customer  for  Ameri¬ 
can  goods  the  knowledge  gained  by  such  a  visit 
would  surely  be  an  advantage  to  our  visitors. 


Misunderstandings  Cleared  Away 


The  1924  convention,  if  held  in  London,  will, 
I  believe,  cultivate  and  strengthen  goodwill  be¬ 
tween  America  and  England.  Goodwill  is  a 
t>lant  of  slower  growth  than  hatred,  suspicion, 
distrust  or  prejudice.  It  is  less  prolific  than 
any  of  these,  nor  can  it  flourish  where  they 
abound.  But  it  bears  better  fruit. 

America  as  a  nation  is,  in  my  humble  opinion, 
misunderstood  by  a  proportion  of  the  population 
over  here,  and  the  same  remarks  apply  I  think 
to  England  in  America. 

The  convention  is  wanted  in  London  to  dispel 
the  erroneous  notion  that  America  is  a  country 
of  “dollars  dealers”  or  that  England  is  out 
“colony  chasing.”  An  international  discussion 
between  two  great  English-speaking  nations  on 
advertising  and  selling  is  sure  to  be  of  mutual 
benefit. 


t 

LORD  ASHFIELD  BEUEVES  IN  INTERCHANGE 
OF  VISITS 


(Special  .Message  to  Editor  &  Publisher) 

HOPE  that  the  -Associated  Advertisiii}:  Clul»s  of  the  Worhl 
at  their  Annual  Convention  in  June,  at  .Atlantic  City,  will 
decide  to  hold  the  1921.  Convention  in  London.  I  am  certain 
that  their  visit  to  England  will  do  incalculable  pood,  as  I  am  a 
firm  believer  in  these  visits. 


Issued  by  J.  C.  ENO,  Ltd.,  London,  England,  Manufacturers  of 


v  fruit 

h  SALT- 


DERIVATIVE  COMPOUND 


The  IVorld’s  Standard  Saline 

United  States  Sales  Agents: 

Harold  F.  Ritchie  S'  Co.,  Inc.,  171  Madison  Avenue,  New  York. 
Canadian  Sales  Agents: 

Harold  F,  Ritchie  Sr  Co.,  Ltd.,  10-18  McCaul  Street,  Toronto. 


Ill  pursuance  of  this  belief  I  make  a  point  of  semling  a  party 
of  my  officers  over  to  the  United  States  every  year.  This  year 
four  representatives  from  Electric  Railway  House,  who  are  now 
on  their  way  to  the  States,  will  make  a  point  of  attending  the 
Atlantic  City  Convention. 

I  need  hardly  add  that,  should  the  192-1  Convention  he  held 
in  London,  the  Delegates  will  he  assured  of  a  ver^'  warm  welcome 
from  London,  and  we  shall  unite  in  making  the  visit  one  of  useful 
purpose  and  happy  memory. 


T 


ASHFIELD. 


I 


River  life  on  the  picturesque  Themes  forms  one  of  the  creetest  attractions  of  sxanmer  time 
in  England.  The  picture  shows  a  regatta  at  Henley. 


A  convention  in  London  such  as  is  con¬ 
templated  will  not  only  bring  American  and 
English  manufacturers  and  buyers  into  personal 
contact,  but  delegates  will  invited  to  at¬ 
tend  from  all  European  countries,  Australasia, 
South  Africa,  India,  China  and  Japan. 

One  of  the  problems  to  be  dealt  with  at  the 
convention  would  be  the  working  out  of  a  code 
for  the  protection  of  national  and  international 
trade  marks  and  patents,  a  matter  which  has 
caused  manufacturers  in  all  parts  of  the  world 
considerable  trouble  and  inconvenience  for 
many,  many  years. 

Many  markets  have  been  closed  to  traders  by 
reason  of  the  complicated  condition  of  the 
patent  laws  and  proceedings  in  operation  in  dif¬ 
ferent  countries. 

The  problems  of  distribution,  as  affected  by 
local  conditions  in  different  parts  of  the  world, 
would  also  be  considered,  and  useful  information 
would  be  exchanged  on  this  important  subject. 

The  questions  of  store  advertising,  multiple 
(hop  advertising,  and  advertising  by  trade  or¬ 
ganizations  are  other  subjects  on  which  infor¬ 
mation  could  be  exchanged  with  great  benefit  to 
both  countries. 

The.se  and  many  other  problems  of  a  similar 
character  would  form  part  of  the  1924  conven¬ 
tion. 

A  proper  appreciation  by  each  country  of  the 
relative  taxation  which  its  citizens  are  called 
upon  to  pay  will  do  much  to  explain  the  differ¬ 
ence  in  spending  power  in  the  various  countries 
represented  at  the  convention.  The  need  of  one 
country  to  purchase  goods  manufactured  by 
another  will  be  brought  to  the  fore,  which  should 
result  in  a  stimulus  which  will  quickly  be  ap¬ 
preciated  by  the  manufacturers  of  the  articles 
in  which  each  country  specializes. 


London  is  “The  Place” 

■FREDERICK  E.  POTTER,  of  the 
-*■  Fredk.  E.  Potter,  Ltd.,  .Agency: 

First  and  foremost  the  advertising  convention 
for  London,  1924,  will  mean  increased  friend¬ 
ship  between  the  United  States  and  ourselves. 
This  I  believe  to  be  one  of  the  greatest  and 


Belter  L nderstandinji 

t’RIC  FIELD,  director  of  Erwoods, 
^  Ltd.,  International  .Advertising 
Agents  of  London; 

Were  it  only  for  the  better  understanding  of 
each  other  that  must  follow  better  acquaintance, 
the  1924  convention  would  be  worth  holding 
in  l.ondon,  for  better  understanding  means 
•nioother  international  relations  and  less  political 
bickering. 

But  to  us  advertising  men,  .American  and 
British  alike,  the  immediate  benefits  cannot  fail 
to  be  immense.  Every  .\merican  advertising 
man  will  learn  more  of  the  great  European 
market,  lie  will  discover  how  little  different 
are  British  habits,  how  tremendous  are  the  op- 
(Kirtunities  waiting  in  ’Europe  for  many  kinds 
of  American  goods  and  how  readily  the  British 
public  responds  to  advertising  conceived  by 
those  with  a  real  knowledge  of  its  temperament. 


Come — Look — And  Learn 

T  lONEL  D.  FALK,  managing  direc- 
tor,  D.  J.  Keymer  &  Co.,  Ltd., 
London : 

T  am  strongly  of  the  opinion  that  the  1924 
Convention  of  the  .\ssociated  Advertising  Clubs 
of  the  World  should  be  held  in  London  for  the 
following  reasons: 

First,  because  it  would  enable  our  American 
visitors  (1)  to  secure  a  first  band  knowledge  of 
the  British  market  and  marketing  conditions.; 

(2)  To  examine  and  discuss  the  sales  and 
advertising  methods  by  which  this  market  can 
best  be  entered. 

(3)  Because  there  are  several  phases  of  ad¬ 
vertising  which  American  advertising  men  can 
learn  from  their  British  confreres. 

(4)  They  will  come  into  personal  contact 

(Continued  on  page  26) 


TO  their  many  .4merican  friends, 
present  and  future,  Erwoods, 
Ltd.,  extend  a  hearty  invitation 
to  visit  London  in  1924.  Like  all 
other  British  Advertising  men,  iti  Direc¬ 
tors  pledge  themselves  to  make  the  visit 
of  the  A.  A.  C.  of  W.  pleasurable  and 
profitable  to  the  full. 

.American  .Advertisers  who  are  able  to 
come  will  learn  much  of  a  vast  market 
that  is  waiting  to  ahsorh  their  products. 
Erwoods,  Ltd.,  will  help  to  show  them 
their  prospects  of  success — and  how  to 
attain  it. 

To  Erwoods’  future  friends,  it  may  be 
stated  that  this  old  established  Interna- 
tifuial  Advertisii.g  .Agency  has  branches 
or  intimate  relations  in  London,  Paris, 
Sydney,  etc.,  and  has  helped  to  put  upon 
the  British  or  European  Market  many 
.American  products  including 

Palmolive 
Foulds  Macaroni 
Euthymol  Dentifrice 
Mercolized  Wax 
Parmint 
Dr.  Cleartcater 
Barho  Compound 
Othine 

Dr.  Blosser  a  Cigarettes 

Pilenta  Soap 

Oxien 

John  A.  Smith’s  Rheumatism 
Cure 
Dr.  Rice 
Stallax 

Karmoid  Tablets 

and  very  many  other  now 
established  favourites. 

Erwoods  can  do  as  well  for  vou! 


ERWOODS,  LTD., 

Head  Office:  30,  31  &  32  Fleet  Street,  London,  E.  C.  4. 


AT  ATLANTIC  CITY.  Erwoods,  Ltd.,  ivill  be  represented 
by  one  of  its  Directors,  Eric  Field,  late  Editor  of  the 
English  Edition  of  “Printers  Ink,”  .Advertisement 
Manager  of  “The  Times,”  etc.,  and  fully  qualified  to 
advise  upon  your  prospects  across  the  Atlantic.  He 
will  not  sail  back  before  June  28th  and  in  the  interim 
his  services  are  at  your  command. 

Address  him  care  Walter  R.  Jenkins,  Jnr.,  1637 
Aeolian  Building,  42nd  Street,  New  York. 


Would  See  British  Backbone 

■pREDERICK  JOHNSON,  London 
representative  of  lour  Liverpool 
newspapers: 

To  my  mind  the  effect  of  the  advertising 
convention  being  held  in  London,  in  1924,  will 
be%he  advancement  of  publicity  in  all  forms  to 
a  point  never  reached  before.  The  meeting  of 
men  from  progressive  America  with  men  of  the 
older  country  who  work  perhaps  on  more  tradi¬ 
tional  lines,  the  friendly  exchange  of  ideas  and 
the  possible  co-ordination  of  systems  must  tend 
to  place  advertising  on  a  more  ^solid  and  scien¬ 
tific  basis.  It  will  also  give  American  business 
and  advertising  men  an  opportunity  of  visiting 
our  great  industrial  centers  and  seeing  for  them¬ 
selves  the  potential  possibilities  of  business  and 
advertising  in  Great  Britain,  and  I  feel  con¬ 
vinced  they  will  return  to  America  in  the  full 
knowledge  that  there  is  still  plenty  of  resource, 
ability  and  backbone  in  the  old  country. 


FINALLY— THE  AGENCY 


President-Elect  on  Questions  for  Study 

p  HAROLD  VERNON,  Honorary 
Secretary,  Thirty  Club  of  London, 
and  President-elect  for  1924: 


most  urgent  necessities  of  the  moment,  not 
merely  for  our  own  mutual  good,  but  for  the 
world’s  pe.ice  and  general  welfare.  If  there 
were  no  other  reason,  this  should  be  an  all- 
sufficient  one.  Our  .\merican  friends  like  big 
things,  and  London  is  the  biggest  thing  in 
creation  in  cities. 

Then  the  meeting  together  of  the  leading 
specialists  in  publicity  matters  will  be  an  in¬ 
estimable  advantage  from  a  business  point  of 
view.  .Xdvertising  men  from  America  will  find 
there  is  something  to  be  learned  even  here;  they 
may  be  surprized  to  find  what  tremendous  pro¬ 
gress  has  been  made  in  advertising  matters 
during  the  past  twenty  years  on  this  side  of 
the  Atlantic. 

While  it  will  mean  a  long  journey  for  many 
delegates,  it  will  prove  worth  while  for  all  who 
have  not  visited  the  British  Isles.  There  are 
innumerable  attractions,  historical,  architectural, 
commercial,  and  so  on.  Some  of  us  are 
travelling  to  the  States  this  year  for  the  .At¬ 
lantic  City  convention.  It  shows  we  ourselves 
believe  profoundly  in  the  travel,  trouble,  and  ex- 
Iiense  which  we  are  advocating  for  others. 

Nut  only  does  Great  Britain  offer  a  wonderful 
market  for  many  American  products,  but  all 
visitors  will  find  our  arms  wide  open  to  wel¬ 
come,  to  entertain,  to  please  and,  if  possible 
to  profit  them.  It  will  provide  an  opportunity 
also  for  a  visit  to  the  continent  of  Europe.  For 
these  and  other  reasons  we  say  “Come  over  and 
take  counsel  with  us,  as  united  we  can  lead  the 
world  commercially,  and  above  all,  for  the 
higher  civilization  and  the  world’s  (leace.” 


Editor  &  Publisher  for  M  ay  19,  1923 


An 

Invitation 

to 

The  Delegates 

of  the 

“On  to  London” 

Mission 

from  the 

HOUSE  of  HULTON 

WE  extend  hearty  greetings  to  all  those  delegates  who  purpose  visiting 
these  shores  and  cordially  invite  them  to  avail  themselves  of  the  op¬ 
portunity  to  investigate  at  first  hand  the  resoiirees  of  the  House  of 
Hu  It  on  as  a  means  to  the  sueeessful  marketing  of  their  products  in  Great 
Hritain.  Not  only  will  the  gigantic  output  of  Big  Cireulatioii  Newspapers 
astonish,  hut  the  tahidated  evidence  of  the  pulling-power  of  the  Hulton  Group 
for  American  and  English  products  will  prove  eonelusively  that  ‘‘‘Hulton’s” 
gets  to  the  heart  of  the  people. 

On  the  page  facing  are  given  just  a  few  facts  for  the  advertiser  who  contem¬ 
plates  making  a  hid  for  the  sujiport  of  the  British  public  who,  although  they 
may  he  insular,  have  no  j)rejudice.  We  want  you  to  come — we  are  putting  up 
25,000  dollars  to  help  to  give  you  a  good  time  if  you  do. 

E.  HULTON  &  CO.,  Ltd. 

London  and  Manchester 


Editor  &  Publisher  for  May  19,  1923 
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The 

HULTON  GROUP 

The  Greatest  and  Most  Wonderful  Aggregation 
of  Newspapers  in  Great  Britain 


The  British  Isles  present  u  phase  of  advertisinjj  not  known  in 
Aineriea.  They  are  the  hom?  of  intensive  a<lvertising^ — much 
more  intensive  than  that  co.ieeived  hy  Kennedy. 

Here  you  have  a  population  of  nearly  44  million  people — all  kings  and 
<|ueens  of  their  own  d<»inain — all  heliig  influenced  hy  advertising  in  all 
that  they  spend.  These  44  millions  are  packed  inside  an  area  of  121,000 
stpiare  miles — a  very  little  larger  than  your  State  of  Colorado. 

Thus  you  will  realize  liow'  intensive  must  he  the  advertising  in  this  country 
of  ours — how  intensive  must  be  the  circulation  of  the  papers  carrying  the  atl- 
vertising. 

If  you  picture  the  British  Isles  as  a  h.iinan  body  with  Hulton's  Organization 
functioning  as  the  heart  you  have  a  p  irallel  to  the  circulation  of  Hulton's 
publications.  Every  city,  town,  villag  •  ainl  hamlet  is  roped  in. 

Visualizing  the  Hniton  (rroup  thus  you  will  understand  the  meaning  of  the 
statement  when  it  is  said  that  “you  can  cover  the  country  with  the  llulton 
(ironp.'* 

4'he  total  sale  per  week  of  every  issu  *  of  every  paper,  reaches  the  eiutrtnous 
figure  of 

SEVENTEEN  MILLIONS 

How  these  gigantic  sales  are  achiev'd  is  explained  hy  the  following: — 
Hiilton*s  is  the  largest  firm  of  newspa|ier  publishers  in  the  United  Kingdom, 
has  the  largest' installation  of  linotypes,  the  largest  machine  room  equipment, 
anil  the  largest  newspaper  store,  etc.  If  possesses  the  two  largest  newspaper 
ofliees  and  plants  in  the  Country — at  London  and  at  Manchester. 

Here  are  facts  that  will  help  you 


Here  are  facts  that  will  help  you  to 
grasp  the  magiiitiitle  of  the  llulton 
enterprises: — Three  Suiulay  newspapers 
(«nie  of  which  is  a  pieture-paper  as  ah- 
sorhing  in  interest  to  the  women  folk  as 
the  Ladies’  Ihuiie  .loiirnal),  having  a 
Sunday  Morning  sale  of  3,200,491;  a 
morning  picture  paper  selling  nearly  a 
million;  a  morning  newspaper,  nearly 
half-a-million:  two  evening  newspapers, 
one  nearly  half-a-million — the  other  over 
three  hundred  and  fifty  thousand;  a 
sporting  daily  paper  with  one  hundred 
thousand:  a  weekly  news  picture  paper 


over  two  hundred  and  forty  thousand;  a 
weekly  athletie  newspaper  (the  only  one 
in  the  Kingdom)  with  a  hundred  and 
fifty  tliousand;  five  weekly  story  and 
home  journals  each  selling  nearly  two 
hundred  thousand.  The  total  sale  per 
week  of  every  issue  of  every  paper 
reaches  the  tremendous  figure  of  seven¬ 
teen  millions  atul  twenty-one  thousand. 
The  whole  of  Great  Britain  is  the  llulton 
constituency.  The  thorough  covering  of 
every  territory  is  an  accomplished  fact, 
and  no  other  group  of  papers  has  such  a 
range  of  appeal. 


This  is  the  famous 

HI  LTON  GROUP 

Daily  Sketch 

Hrltnln'fi  Eorntmxt  Picture  Pa(»er  with  • 
National  Circulation.  Portraya  the  worhUa 
tlullv  ilolnca  In  a  Moriea  of  sraplilc  pteturea 
ami  Ktvea  the  Inteat  newt*.  A  paper  with  a 
atrtmK  home  appeal  ami  a  magazine  inter* 
eat.  Widely  read  by  women. 

Evening  Standard 

Ttie  arlMi«M‘rat  of  evening  newapai>era. 
with  an  enviable  pn'Mtlge.  noted  for  tta  high 
tone,  ami  the  illgnltled  preaentatlon  of  Ita 
newa.  'Hie  eholce  of  all  the  worthwhile 
readers  of  London'a  leading  eight  morning 
pu|M>rH  ItadliiH:  Ix>iidon  and  fifty  milea 
around. 

Illustrated 
Sunday  Herald 

The  flrat  planned  Sunday  picture  paper — 
Ho*  t  ri'  bti'Nt.  be»t.  and  ino*st  |H»puliir  picture 
iM'WHpaper  for  the  tlay  of  reat.  Covera  the 
Unitod  Kingdom,  ia  read  hy  all  clar4a*>a.  and 
appoala  to  e\**ry  inemlter  of  the  family. 

Sunday  Chronicle 

'llie  Siimla>  m*WHp«|>er  of  literary  dlatlnc* 
Hon  the  fortMiioitt  wrltera  and  publlcUta  of 
the  d:iy  eontrllMiting  to  Ita  eoliimna.  A  rich 
im'dliim  for  the  advertiaer  tlealroua  of  reach* 
Ing  the  gr**ateat  niimlNT  of  well-tiedo  people 
4»ver  the  week-end.  National  circulation. 

Empire  Neus 

Tlif  Siinilajr  family  iipwapapor  of  tlie  well- 
paid  artlnan  claaseH.  i'lr<*ulatea  all  over  the 
I  United  Kingflotii.  Tlie  proved  )>eHt  medium 
.  for  iiiall  order  announcementa.  Ap|>eala  to 
the  greatest  ntimlter  of  the  iH'st  paid 
workers. 

j  />rti7y  Dispatch 

■  The  greuteMt  and  im»at  widely  read  newa* 

pn|H  r  in  Hritaln’s  wealthleat  area — the 
dens**ly  |M>piiIat(Ml  lndu'«trial  dlatricta  of 
l-nncashlre,  Vorkshlre,  Cheshire  and  North 
Wales. 

I  Evening  Chronicle 

I  ant  ashlre's  dominant  evening  newapaper. 
Kasii>  first  In  jHiwer.  Intluence  and  circiila* 
tii»n  In  the  wealthy  area  of  Manchester  and 
fortv  miles  antuntl. 

U  orld*s  Pictorial  News 

.\  national  weekly  news  picture  paper, 
latest  s|H>rts.  drama  and  cinema  news; 

1  ondon  and  Paris  gossip:  fashions  and  Ac- 
lion,  lias  II  thoroughly  National  circulation. 

Athletic  News 

'Hie  only  weekly  newspaper  In  Great 
Hritain  devoted  solely  to  athletics,  recrea* 

:  tions,  s|Hirts  and  pastimes.  An  unrivalled 

j  riHMlliim  for  iinnoiim’ements  appealing  to 

I  men.  Ulri'iiliition  Natbmal. 

Sporting  Chronicle 

The  oldest,  greatest  and  most  widely  clr 
ciliated  <ially  s|M»rting  newspaper  In  Great 

I  Hritain.  .\piH*alH  to  ttie  t>eat  type  of  turf 
enthusiasts.  Stands  for  all  that  la  beat  In 
Hritlsh  Kacing  and  has  a  National  clrcula* 

:  th»n. 

I  Ideas 

The  most  iM>pular  weekly  Journal  for  the 
home.  A  live,  virile  and  clean  paper  of  gen* 

*  eral  Inter*  st  to  everylnxly.  A  hlghl.r  retpon* 

sive  medium  for  the  general  advertiser. 
Uircnlatefl  in  every  district  of  the  United 
Kingdom. 

W  eek  End  Novels 

\  bright,  companionable  weekly  magazine 
of  tlctlon  nml  romance  for  w*omcn  and  girls. 
Ulrculate<]  all  over  the  Kingdom. 

llettys'  Paper 

■  A  rlt'an-rt-aillne  weekly  alory  paper  for 

IKirla  nf  all  aK<-8.  An  excellent  medium  for 
annniinrenienta  of  feminine  Intereat.  Na¬ 
tional  eircniatlon. 

Hoys'  Magazine 

A  weekly  atory  makazlne  of  wholeaome. 
tlirlllInK  yarna  and  adrentiire  of  the  kind 
l>o.v<<  enjoy.  Makea  a  atmntc  apiieal  to  boya 
and  yoiinx  men.  CtrruIattnK  ererywhere. 

PaU 

Tlila  la  the  hoy'a  own  paper  containing 
nlwaya  aeveral  nutatandlnx  aerial  atorlea, 
artirlea.  interxlewa  and  entertaining  pnra- 
grapha. 


Rich  Areas  for  Intensive  Advertising 

For  intensive  euinpuign  in  the  Kingdom's  most  fertile  areas,  Hulton's  serv- 
iee  to  advertisers  is  unparalleled  in  British  newspaper  eireles.  Hniton 
Publications  can  carry  your  message  into  every  corner  of  the  United 
Kingdom.  They  can  give  you  doubly  re-inf orced  publicity  in  the 
London  and  Lancashire  area. 

Each  area  contains  10,000,000  people.  .Almost  half  the  population  of  the 
United  Kingdom  is  concentrated  in  these  two  areas.  Geographically,  Com¬ 
mercially  and  Industrially  the  London  and  Lancashire  areas  are  the  bed¬ 
rocks  of  Britain's  strength. 

In  each  area.  Hulton's  has  groups  of  papers  providing  the  greatest  amount  of 
publicity  at  a  lower  rate  per  thousand  than  any  other  combination  of  local 
papers. 
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BRITISH  DELEGATES’  MESSAGES  TO  U.  S. 


FORTNIGHT  OF  FROUC 
FOR  BRITISH  GUESTS 


{Contwucd  from  page  23) 


with  representatives  of  British  business  men 
and  thereby  gain  a  first-hand  knowledge  of 
their  mentality  and  outlook  on  life  which  must 
strengthen  the  friendly  relationship  between  the 
two  peoples. 

From  the  British  point  of  view,  the  holding 
of  the  convention  in  London  will  enable  British 
advertising  men  (1)  to  learn  the  latest  adver¬ 
tising  methods  and  developments  of  the  United 
States. 

(2)  To  learn  of  the  opportunities  for  British 
goods  in  the  United  States  and  the  best  ways 
of  marketing  those  goods. 

(3)  The  convention  would  enhance  the  repu¬ 
tation  which  British  manufactures  have  already 
obtained  in  the  United  States  by  showing  our 
visitors  how  and  where  these  goods  are  manu¬ 
factured,  and 

(4)  It  would  drive  home  to  the  British 
business  community  the  power  of  advertising  to 
promote  sales  by  means  of  tbe  wide  publicity 
given  to  the  convention  and  to  the  advertising 
matters  discussed  at  the  convention  in  the  press 
of  this  country. 


men  and  manufacturers  think  that  a  visit  to 
America  is  necessary  to  round  off  their  educa¬ 
tion,  the  American  cannot  judge  his  home  course 
to  be  sufficient.  Let  us  get  Americans  here. 
We’ve  got  something  too  to  teach  them.  Show 
them  that  they’ve  as  much  to  learn  from  us  as 
we  have  from  them.  Let  them  see  us  at  home 
and  I’m  certain  that  their  impressions  of  the 
nation  that  can  run  London  will  not  be  to  the 
disadvantage  of  Britain. 


Monster  Banquet  on  June  1  in  New 
York  Precedes  Convention,  Which 
Will  Be  Followed  by  Tour  of 
Eastern  U.  S. 


of  all  the  city’s  advertising  interests. 
Herbert  S.  Houston,  past  president  of 
the  A.  C.  \y.  and  chairman  of  the 
Xational  Reception  Committee,  will  pre¬ 
side  and  F.  A.  W'ilson-Lawrenson  will  act 
as  toastmaster.  Speakers  scheduled  are 
John  \V.  Davis,  former  Ambassador  at 
the  Court  of  St.  James’s,  who  will  pro¬ 
pose  a  toast  to  “The  King’’;  President 
Lou  E.  Holland  of  the  A.  A.  C.  W. ; 
Julius  Barnes,  president  of  the  United 
States  Cham^r  of  Commerce;  John 
Cheshire,  president  of  the  Thirty  Club  of 
London  and  head  of  the  British  delega¬ 
tion  ;  and  C.  Harold  Vernon,  president¬ 
elect  of  the  Thirty  Club. 

Saturday,  June  2,  will  find  the  visitors 


Impetus  to  Business 

CHADWICK,  chairman 


^RTHUR 


London 

The  convention  is  wanted  in  London  to  give 
an  impetus  to  business  by  the  exchange  of  views, 
ideas  and  methods  between  the  leading  adver¬ 
tising  men  on  “both  sides.’’ 

It  is  wanted  it\  London  because — as  the  “hub 
of  the  universe’’ — the  doings  and  decisions  of 


Isn't  the  Time  Ripe? 

ANDREW  MILNE,  appointed  or- 
ganizer  by  the  Thirty  Club  of  Lon¬ 
don,  for  the  1924  Convention  in 
London; 

In  accepting  the  invitation  of  the  Thirty 
Club  to  come  to  London  in  1924,  the  Associated 
Advertising  Clubs  of  the  World  have  the  one 
big  opportunity  of  making  their  great  move¬ 
ment  for  better  Advertising  and  Selling,  a 
crusade  of  world-wide  dimensions.  That  is  the 
best  reason  for  London  in  1924  as  I  see  it. 

Most  of  us  on  this  side  who  study  better 
methods  in  advertising  know  quite  well  what  the 
associated  clubs  have  done  in  America  and 
Canada.  We  also  know  what  has  got  to  be 
done  in  Europe,  and  we  fully  realize  how  the 
London  convention  will  sow  the  seed  of  better 
relations,  not  only  between  our  two  countries, 
but  throughout  the  entire  World  of  Commerce. 

The  Associated  .Advertising  Clubs  of  the 
World,  despite  their  title,  have  so  far  only  con¬ 
fined  their  activities  to  the  States  and  Canada. 
So  far  so  good,  but  isn’t  the  time  ripe  for  a 
bigger — much  bigger —  movement?  I  imagine 
the  Thirty  Club  had  this  in  mind  when  their 
invitation  was  extended. 

This  country  has  many  advertising,  selling 
and  manufacturers'  associations,  clubs  and  so¬ 
cieties,  each  working  along  their  respective  lines, 
each  reaping  the  benefit  of  closer  co-operation. 
The  London  convention  of  1924  is  going  to 
bring  all  these  organizations  together  under  the 
one  roof  for  discussion,  exchanging  of  ideas 
with  similar  organizations  from  the  States  and 
Canada.  Not  only  so,  but  the  whole  of  business 
Europe  will  be  represented  at  this  great  London 
convention. 

What  an  ideal  for  the  Associated  Advertising 
Clubs  of  the  World  to  set  themselves.  What  a 
wonderful  opportunity  for  the  associated  clubs' 
great  work  to  be  carried  on  to  virgin  soil,  where 
the  whole  business  of  advertising  and  selling 
stands  waiting  to  cultivate  the  seed  which  will 
mean  .so  much  to  the  trade  relations  of  the  two 
hemispheres. 

On  to  London,  then,  in  1924. 


& 


London's  Rig  Y  ear 

■pLEETWOOD  PRITCHARD,  of 


Plans  for  entertainment  of  the  British 
delegation  to  the  .Atlantic  City  convention 
of  the  Associated  Advertising  Qubs  of 
the  World  have  been  developed  by  the 
National  Reception  Committee  so  that  the 
hundred  or  more  who  cross  the  ocean 
will  have  few  idle  moments  from  June  1, 

when  they  land  in  New  York,  until  June  ^  a  river 

16  when  they  again  turn  their  faces  east.  around  Manhatt^  Island  and  several 

iriUK  urtAUWiui^  cnairman  Following  a  meeting  of  the  committee  o'  features  which  the  committee  hp 
.iriUK  utiAUWiUJS.,  cnairman  Vfav  16  it  made  oublic  its  oroirram  as  announced.  An  evening  at  the 

and  managing  director  Amalga-  program  as  ^ 

mated  Publicity  Services,  Ltd.,  Threommittee,  escorted  by  the  Police  Sunday  morning  at  8  o’clock  the  dele- 

Hand,  will  be  on  board  the  municipal  boat  .  Atlantic  City,  ar- 

John  F.  Hylan,  which  will  meet  the  Ber-  H  o  clock  m  time  for  the  open- 

engaria  at  Quarantine  early  on  the  morn-  .inspirational  meeting.  Convmtion 

ing  of  June  1.  'The  British  delegation  activities  will  occupy  their  time  until  ad- 
will  be  permitted  to  debark  at  Quarantine,  Journment  on  June  7. 
with  baggage,  and  will  proceed  on  the  June  8,  Friday,  the  Poor  Richard  Club 

will  be  hosts  in  Philadelphia, 

Washington  will  entertain  the  British 
party  on  June  9,  the  hosts  being  the 
Washington  Advertising  Club,  the  Na¬ 
tional  Press  Club  and  the  Gridiron  Club. 

June  10,  Sunday,  will  be  spent  at  Ni¬ 
agara  F'alls,  following  which  the  visitors 
will  go  to  Toronto  for  a  day  on  Canadian 
soil. 

Buffalo  will  put  its  best  foot  foremost 
on  June  12,  on  the  evening  of  which  the 
delegates  will  start  for  New  York  City, 
where  they  will  again  arrive  June  13. 

-An  international  golf  tournament  at  the 
\\  estchester-Biltmore  Country  Club  near 
tbe  city  has  been  arranged  for  June  14. 

On  June  15,  the  New  York  Council  of 
the  .American  .Association  of  -Advertising 
Agencies  will  entertain  the  agents  in  the 
British  group  and  the  New  York  Busi¬ 
ness  Publishers’  .Association  will  take 
care  of  their  colleagues  from  across  the 
ocean. 

Saturday,  June  16,  is  the  date  on  which 
the  British  forces  leave  for  home. 

Transportation  arrangements  for  the 
tour  are  in  charge  of  A.  E.  MacKinnon, 
while  financial  matters  have  been  handled 
by  George  H.  Dunkle.  Russell  R.  Whit¬ 
man  of  the  New  York  Commercial  is 
chairman  of  the  speakers’  committee, 
other  members  of  which  are  Gilbert  T. 
Hodges,  !•'.  .A.  Wilson-Lawrenson,  O.  C. 
Harn  and  James  Wright  Brown. 

-At  the  May  16  meeting  of  the  reception 
committee,  Mr.  MacKinnon,  Mr.  Dunkle 
and  Jesse  H.  Neal,  secretary-treasurer  of 
Dylan  to  the  Battery.  There  the  Ad-  the  committee,  reported  on  business  ar- 
vertising  Men’s  Past  of  the  .American  rangements.  H.  Rea  Fitch,  special  com- 
Legion  will  meet  them  and  escort  them  in  missioner  of  Editor  &  Publisher,  who 
automobiles  to  the  City  Hall,  where  has  just  returnc'd  from  eight  weeks  in  the 
Mayor  Hylan  will  extend  the  city's  greet-  British  Isles,  told  the  committee  of  his 
ings.  impressions  of  British  advertising  men. 

That  evening  the  delegation  will  be  making  special  reference  to  the  spirit  in 
guests  of  honor  at  a  banquet  tendered  by  which  the  Thirty  Club  was  attacking  its 
the  reception  committee  at  the  Hotel  task  of  securing  the  1924  convention  of 
Pennsylvania,  attended  by  representatives  the  -A.  .A.  C.  W.  for  London. 


WILUAM  E.  BERRY,  PRESIDENT  OF  ALDWYCH 
CLUB,  SURE  OF  BENEFICENT  RESULTS 

J  CERT.AINLY  hope  that  the  Associated  Advertising  Chihs  of 
the  ^  orld  will  accept  the  invitation  to  hold  their  192-1  (>on- 
vention  in  London. 

Such  a  convention  bringing  together,  as  it  would,  the  greatest 
minds  and  interests  in  advertising,  would  undoubtedly  prove  to 
be  of  incalculable  and  mutual  advantage,  particularly  so  to 
American  and  British  advertisers. 

Quite  apart  from  the  lessons  to  be  learned  and  the  new  iileas 
which  can  be  assimilated  as  a  result  of  personal  contact  between 
the  protagonists  of  the  great  business  of  advertising  on  either 
side  of  the  Atlantic,  apy  project  which  is  calculated  to  deepen 
the  understanding,  in  business  or  out  of  it,  between  our  American 
friends  and  ourselves,  has  my  sincere  support. 

We  on  this  side  would  derive  no  uncertain  benefit  from  the 
invigorating  influence  of  American  ideas,  and  I  am  sure,  too,  that 
the  advertising  interests  in  U.  S.  A.  would  find  the  experience 
of  a  visit  to  London  of  no  less  value. 

WILLIAM  E.  BERRY. 


London  will  have  a  far  reaching  beneficial  ef* 
feet  on  trading  conditions  right  throughout  tbe 
universe. 

It  is  wanted  in  Ixindon  because  the  Associated 
Advertising  Associations  of  the  World  cannot 
claim  their  title  to  the  fullest  extent  until  they 
have  met  here;  hitherto  their  conventions  have 
always  been  held  in  America. 


& 


&  Publicity,  Ltd.,  PUBLICITY  FOR  PENNA.  U’HUTIES 


.Advertising 
London: 

I  want  to  see  the  1924  convention  in  London, 
because  I  believe  it  will  do  more  than  anything 
that  has  ever  happened  to  increase  the  confi¬ 
dence  of  the  public  in  advertising.  Say  what 
you  will,  advertising  is  not  at  present  generally 
recognized  as  rendering  a  service  to  the  man  in 
the  street. 

1924  is  to  be  London’s  big  year.  At  a  time 
when  the  attention  of  the  world  will  be  focussed 
on  the  opening  of  the  British  Empire  Exhibi. 
tion,  a  meeting  of  advertising  experts,  which 
is  absolutely  international  in  character,  will 
throw  the  limelight  on  to  a  side  of  advertising 
with  which  the  public  is  quite  unfamiliar. 

I  believe  that  the  1924  convention  will  provide 


J.  S.  S.  Richardson,  Former  Newspaper 
Man,  Directs  New  Bureau 

Public  utility  corporations  of  Pennsyl¬ 
vania  have  organized  the  Pennsylvania 
Public  Service  Information  Committee, 
with  P.  H.  Gadsden,  vice-president  of  the 
United  Gas  Improvement  Company,  Phil¬ 
adelphia,  as  chairman  and  Major  J.  S.  S. 
Richardson  as  director.  James  M.  Ben¬ 
nett,  publicity  manager  of  the  United  Gas 


Improvement  Company,  is  secretary. 

_ _  _ _ _ _ _  Major  Richardson  was  until  recently  city 

advertising  men  with  a  means  of  convincing  editor  of  the  Philadelphia  Public  Ledger 
the  public  that  efficient  advertising  is  an  eco-  and  was  for  ten  years  On  the  New  York 

Herald  staff. 

In  a  statement  attributed  to  Mr.  Gads¬ 
den,  the  committee  is  described  as  “in 
fact,  a  State  bureau  created  to  supply  to 
the  public,  through  the  press  and  other¬ 
wise,  accurate  information  concerning  the 
public  utilities  of  Pennsylvania,  with  a 


nomical  means  of  selling,  which  by  necessitating 
the  maintenance  of  quality  benefits  the  consumer 
as  definitely  and  positively  as  efficient  pro¬ 
duction. 


“See  Hotv  We  Run  London" 


^HOMAS  McDOUGALL,  of  Kings-  view  of  crystallizing  sound  public  opinion 
^  way,  London;  and  a  feeling  on  the  part  of  the  public 

Of  course,  the  1924  convention  should  be  which  will  promote  dear  understanding 
held  in  London.  It  is  always  a  matter  of  of  public  Utilities.”  Headquarters  are  at 
wonder  to  me  that  while  British  advertising  930  City  Centre  Building,  Philadelphia. 


The  Victoria  Embankment  on  the  Thames,  just  opposite  the  Savoy  Hotel,  with  the  Houses 
of  Parliament  and  the  “Big  Ben’’  clock  tower  in  the  distance.  The  building  whose  four 
chimneys  rise  against  the  sky-line  under  Big  Ben  is  Scotland  Yard,  home  of  the  detective 
hran^  of  the  Ketropolitsn  Police  Force. 
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II  not  iireidy  Rsghtifsd  tlyi  tli«C«iinw. 


dr.  PARNELL 
CLIMBS  DOWN. 

Ban  on  Oxford’s  New 
Theatre  Removed. 

CONDITIONS. 


The  Vice^liaocellor  of  Oxfoi*! 
Univenity,  Dr.  Furnell,  tins  re- 
movefi  his  bno  OD  the  Xew  Oxford 
i'lnvhouse. 

>fe  hnd  refused  to 


.\BBEV, 


Late  Lord  Shrewsbury’s 
Signature  Mystery. 

£25,000  GUARANTEE. 


Dr.  Femtll 


EARL’S  BUSINESS  I  IN  PEW  LINKS. 
VENTURE. 


Mr.  J.  B.  Fagan, 
project,  which  had  the 
many  eminent  men  of 
Farnell  says:— 

COL^  cues  CONSULTfl 
Having  had  the  oppori 
eontalling  with  him  (the  C 
of  the  University.  Lord  Cut: 
with  certain  of  my  most  emin 
leaaue*  in  the  I'niversity.  I  hav 
solved  to  modify  the  former  decJ 
that  1  gave  to  yoa  aa  follnwa;^ 

I  coneein  to  the  license  for 
term,  and  up  ttv  the  middle  of 
leniber.  on  condition  that  no  undt* 
gradualea  take  part  in  the  perfon 
ancea.  that  those  concerned  in  il 
management  of  the  theatre  make  a 
new  application  to  me  in  the  Long 
Vacation,  or  to  the  next  Vice-Chancel¬ 
lor  (pr  consent  to  the  licenae  to  have 
force  throughout  the  rest  of  the  cur¬ 
rent  vear 

Tiia  will  allow  you  to  open  your 
theatre  with  your  repertoire  ai  the 
date  which  you  had  arranged. 

NEW  APPLICATION. 

But  il  will  still  he  necessary*  for  me 
to  license  esch  particular  play. 

If  your  new  application  «  oiiies  to  me 
early  tn  SeptemMr  1  shall  then  he 
able  to  share  with  iht  (uturt!  Vice- 
Chancellor  the  rasponsibiiity  of  dei-id- 
ini  for  the  reat  of  your  period. 

Had  the  arrangemenU  for  this  pro- 
feet  been  originally  conducted  with 
more  knowledge  of  the  Act  of  Parlia¬ 
ment  governing  theatres  in  Oxford, 
less  friction  and  leas  inconvenience 
would  have  ensued 
f)r  Parnell,  it  will  be  recalled,  com¬ 
plained  of  the  fact  that,  as  a  niMistrato. 
ne  should  have  haen  consulteo  on  the 
initial  lK*«naing  of  a  new  theatre. 

Pvery  play  performed  in  Oxford,  he 
added,  had  to  he  licensed  by  the  Vics- 
’  Chancellor  of  the  University. 


That  the  Isle  Earl  of  Slirewsbury  and 
Sir  Henry  Bushy  Bird  signed  a  ^5.000 
guaianiee  without  knowing  tRe  fact  was 
ihe  defence  in  an  unusual  High  Court 
case  yesterday. 

.All  action  was  brought  by  the  London 
Joint  City  and  Midland  Bank.  Limited, 
sgati'ri  the  executors  of  Ihe  late  eail. 

I  Sir  Henry  Busby  Bird  and  Mr  James 
Gihs-m.  of  Lucy-strset,  Strelford-rosd. 
Manchester,  ctainiing  £3.‘),000  slh'fcd 
to  he  due  ht  !lie  bank  from  the  Anilinv 
Dye  snd  Chciiiical  Company,  L)miii‘«l 
IPCCIMEN  SIGNATURES. 

I  Stuart  Bevsn,  K.C  ,  for  the  plain 
,  mkI  the  mam  defence  was  tint 
igiMto  net  weie  misled  into  signing 
lie  irjmiulent  misiepreseiitatioiis  of 

Gibson  put  it  before  them, 
alleged,  he  concealed  the  fa«-t 
guarantee,  and  told  them 
mere  specimen  shtnaturs 
lie  bank  required  in  order 
im*>n  signatures  of  Lord 
''ir  Henry  Bird,  who 
I'll  the  board  of  the 
(I  Chemical  Company, 
hiiry  and  8ir  Henry 
ly  specimen 

JUDGMENT. 

ID  respect  of  the 
The  bank  iisd 
jzainst  tha  coiu- 
repreaenting 

ned  unsatisfied, 
in  a  poaition  to 
lities.  and  in  these  oir- 
e  bank  made  the  claim 
the  defendants  as  guArsntors 
company’s  account 


[yn-i:Esri\(i  itois  fkom 

.VLL  (ir  vUTEKS. 


ithcr;. 

Furthe 

averted 


alter  H**: 

also  made 
-ston  ohtatned 
I  of  ccrlaiii  of  M 
l>eriy  by  fraud. 

The  action  wss 
Henry  Raker,  wlwt 
*11^  I  share  of  tlie  esiute 

covered  in  lime,  a  heavily-laden  tram-  j  ^|Q0^ 


enanan 
to  107. 


Mr«  J-jne  Lister,  of  l.incoln,  who  cele- 
.it«-d  her  in7th  birthday  last  Fehruaiy. 
fl  wa«  helieved  to  be  England's  r4dest 
hahilanl,  died  at  her  liome  yesterday, 
retained  Iter  fsiulties  to  the  end. 

declined  an  offer  of 
appeal  on  lire  music- 


•Htish  Miuiao  la  Vatkao. 

The  prosriit  annual  cost  .d  the  British 
MiMiou  to  the  Vatican  is  approximstely 
£6.b30. 

XtlS.M  far  Wetlminsttr  Hatl  Rtpalrs. 

Reparation  work  on  Westtiiinsler  Hall, 
which  commenced  in  May  1914.  and  is 
now  nearlv  completed,  will  cost  approxi- 
mately  £llV.aQ». 

Staampueaat  Campaoy  Class  Dawn. 

Dundalk  and  Sewry  Pieampackot 
Company  are  to  close  down  mdenniieiy 
owing  to  a  fresh  wages  dispute  with  the 
seamen. 

Uotao  Pmidaot  in  tacial  Wark. 

Mr.  Gordon  Bagnall,  president  of  tha 
Oxford  Union,  has  been  appointed  to 
the  post  of  Aeanciste  Warden  at  tha 
Univers'ty  Settlement.  Liverpool. 

Cacaina  Substitutss  Caminittaa. 

AConimitteeia  to  be  appointed  byihe 
Minister  of  Health  to  investigate  *lie 
value,  (or  medical  and  surgk-al  ptir- 
poaes.  of  poasibia  subatitutea  fc-r 
cocaine. 

A  Gaad  Day's  Wart.  » 

**  t;'s  all  in  the  day's  work,**  W.  H 
DaUon.  x  Moninouthahira  rat  deairuo- 
tion  officer,  said  after  be  had  arrested 
the  prigress  of  a  runaway  horse  oeai 
Newport  and  saved  four  children's  lives 
**  Nulla  r**  Helland. 

For  the  telephone  Mrvlce  between 
Greot  Britain  and  the  Netherlands  Uta 
unit  for  communication  is  to  be  three 
niinutea.  at  a  charge  of  5a  for  London. 
7s  Scotland,  and  to.  6d  Nortliem  Ire¬ 
land. 

Lecturae  Addrtssts  5411  CMMran- 

Mr.  Frederick  Whelan,  of  the  League 
of  Nations  Union,  addraaaed  nearly 
5,01)0  achool  children  at  tha  invitation 
of  the  Lancaabira  education  authorities, 
heginning  hia  tour  on  April  10  and 
finishing  on  April  95. 

When  •illiards  Are  Nat  Allawad. 

That  billiards  may  not  ba  played  in 
a  public  hail  after  1  a.rn.  was  stated 
•rh«ina’s'p..lli‘t  manager  of  tha  I  Kingston  Polica  (^urt  yastardsy 
hank's  Stretfo  i  bisnch,  said,  in  cross*  »hen  Edgar  Wilson,  proprietor  of  a  hll- 

examinaiion  by  Mr  Patrick  HsKlings.  hkrd  hsJI  m  Surbiton,  was  flnad  El  (of 

K  C.,  M  P  .  (nr  l.r.rd  Shfcwabury's  exe-  |  allowing  it  to  ba  open  after  regulation 
t  iiiorf,  that  he  did  not  know  GibMn  was  ,  closing  time 


imniediote. 


only  upon  the 
servict  of  the  L.C.C 
divcrte^l  tlif'xjgh  Hr 
Had  this  nuhaidci 


.til  undischarged  bankrupt,  v. 
toiiipanies  all  became  insolveul 
MR».  BROWNLEE  A  DIRECTOR. 

Alice  Maud  Msiy  Robinson,  formerly 
secietary  to  the  Aniline  Dye  Company, 
•aid  the  minutes  of  the  meeting,  at 
which  ah<  was  not  present,  of  October 
21.  1920.  recording  that  the  guarantee 
had  been  signed  by  the  directors,  sha 
wrote  on  instroctiona  y'^ven  to  her  by 
Mr  Gibson. 

.A  cot>v  of  that  minute  was  sgnt  to  Sir 
Henry  Bird. 

Witness  attended  the  directors*  meet- 
in  London  on  November  4,  1990  All 
rectors  were  present. 

of  tiM  previous  meeting 


that  his  ,  ASB  CawipsiHatiaii  feam  L.C.C. 

By  tiie  payment  of  £50  sa  companaa- 
tioii  by  the  L.CC.,  aettlament  was 
arrived  at  in  an  action,  at  Shoreditch 
County  Court,  in  which  Joseph  J.  Bay^ 
Hack  *  "* 


WOMAN  KILLED  BY  HER 
WEDDING  RING. 


Slips  Prom  Finger  Into  Her  Mouth 
and  Lodges  In  Throat. 

Mrs.  Annie  Elisabeth  W'ard,  of  Bhef- 
fleld,  diad  yesterday  as  the  result  of  s 
tragic  aeddaot. 

She  swallowed  bor  gold  wedding  ring, 
which  slipped  off  her  Anger  into  hei 
mouth.  Tlie  ring  lodged  in  Iter  Uirost 
and  aubaequeotly  choked  her. 


CHARABANC  WIRELESS. 

Receiving  Set  ior  Entertainment 
of  Passengers. 

A  wireless  experiment  on  one  of  tlieir 
vehicles  has  b^ii  succe»«fully  earned 
out  by  a  Kettering  ftrui  of  vnarabaiu- 
proprfetora. 

No  aerial  was  employed,  the  receiv 
ing  set  being  affixed  to  tlie  woodwork 
at  the  aide  of  the  driver,  while  an 
amplifier  was  used  which  could  be 
phrrd  in  any  poAtion  inside  or  outside 
iUo  charabauc. 

The  film  now  propose  to  in«tal  receiv* 
ing  sets  on  slf  their  rhsraltaiKs  foe 
the  enlertainnient  of  their  passeitgns. 


CARPETS  COSTING  £4,100 
SOLD  FOR  £575. 

Counsel  on  the  Way  Prices 
“Tumbled  Down." 

An  echo  of  the  "antique  furniture 
case.*'  rihragvr  v  Basil  Dighton. 
Liuiiiesl,  and  another,  was  bcatd  in  the 
King's  Heiich  Division  yestfiday  before 
a  Ihvieiimat  Court 

A  motion  was  made  by  th<  defeiidatits 
(or  srcuiily  for  costs  of  an  appeal 
chlereil  t>y  the  plaintiff  agniiim  a  |udg- 
liti-iil  of  Hie  Senior  OfUcinl  Kcfeiee  in 
f.i«our  u(  the*  defervlants 

Jowitt.  K  C..  «aid  that  since  the 


car  it^y  have  crashed  through  the  ruad- 
way  into  the  pit  beneath. 

WIDENING  THE  TUBE. 

For  hours  yesterdsy  inoriiMig  woik- 
men  were  engaged  in  shovriling  tuna  »f 
ballast  and  rubble  in>o  a  suiaL  lu'it  m 
tha  roadway  which,  it  was  stated,  was 
sbout  30  feet  deep,  end  stretched  (or 
several  yards  way  beneath  the 

concrete  bed. 

Widening  snd  reeonstruenoa  of  the 
tube  is  now  in  progress,  and  at  the  sp^it  i 
where  the  soheidence  cccurred  a  cross*  > 
over  from  one  line  to  the  other  is  being 
made.  . 

This  necessitates  an  extra  width  of 
tunnel,  and  it  was  while  hortug  to 
tain  the  lequired  apeTture  that  a  watef  - 

"  pocket  *'  was  struck  by  the  engineers  j  ••••»» 

It  is  believed  that  the  water  is  part 
of  the  Effra.  an  iindergtonnd  strfs  n 
which  aHer  flowing  from  llrixtfin  Hi'l, 
turns  off  at  this  point  towards  the 
Thsinto. 

The  accident  was  unfortunate  *h*. 
cause  of  the  rush  of  peopU*  to  see  the 
Royal  wedding. 

At  the  three  stations  which  have 
been  closed  by  the  mishap— Stockwcll, 
CUpham-road.  and  Clanliam  Comm-  n 
—small  crowds  gsthereii,  but  a  noiue 
informed  them  that  the  tunnel  *  ** 
flooded  snd  that  traina  were  not 
ning  Tieyond  Kennington  Oval 

EMERGENCY  BUB  SERVICE 

Additional  buses  were  rushed  to  the 
spot  -by  the  Underground  controllers 
and  there  waa  little  delay  in  the  j 
ney  to  the  Ci|y, 

Extra  buaaa  will  continue  to 
until  thia  section  of  the  line  is 
opene«l. 

In  tha  meantime  a  three-minute 
vice  of  (rains  will  run  between 
gate  snd  tlie  Elephant  and  Castle,  and 
a  teji*niinute  service  between  the 
Elephant  snd  the  Oral 

It  la  expected  that  the  train  seniea 
over  the  full  route  to  CUpham  Conmi<  n 
will  be  resumed  slHwtly 

The  normal  tram  servire  was  restored 
shortly  sfb  r  9  o'clock  last  nttfit 

TOY  BALLOONS  TRAVEL 
365  MILES.  i 

Liberated  at  Brighton  and  Found 
in  Germany.  j 

Two  toy  balloons  >ilH'ra'.ed  at  Rugh- 
ton  were  ft»qp<J  hi  hours  ta  rf  at  Caesvl, 
Germany,  having  trava-lrd  un'-ee  a^ 
mile#  an  hour.  * 


dr>n. 

dleged  defco- 

Incama  Taa  Dafaultar’s  **  Riflitt.** 
Blackburn  niagutrates  yestaiday 
fused  to  commit  an  income  tax  de¬ 
faulter,  whoae  claim  for  special  rvbaia 
was  said  to  have  been  turned  down  by 
^nimissioners  without  defendant  being 
called  upon.  The  caaa  was  adjouroed 
I  for  investigatioa. 

'  Praghacy  ae  Truth. 

I  When  a  aolicitor  at  Bhoreditch  County 
I  Court  asked  a  plalnlifl  what  the  doctor 
I  said  to  him.  Judge  Clner  interpoaed. 
**  That  is  immaterial  He  might  liava 
him  that  he  would  die  to-morrow, 
would  be  prophesying;  or  ho 
‘  You  will  die  one 
true  ’• 
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THI  TWO  ORfAT  NATIONAL  NEWSPAPERS 
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REAOlING  LONDDNo 
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7  SOUTHAMPTON 


■[•ILFRACOMBE  ^ 
YEOVIL 

EXETER* 


REACH  THEM  ALL 

BY  A  PUBLICITY 
CAMPAIGN 
IN  THE 

LONDON 

gatljr  Jflatl 

NET  DAILY  SALE 
more  than  a 

MILLION  and  THREE  QUARTERS 

THE  NATIONAL 
ADVERTISING 
MEDIUM  FOR 

BRITAIN 


NF  map  shows  at  a  jjlancc  how  your 
new,  compact,  ready-made  market  of 
40, 000, ()()()  people  is  planted  at  the  doors 
of  the  metropolis.  There  are  no  “distances” 
to  cover  in  Britain.  Its  massed  popula¬ 
tion  centres  on  a  straight  line,  only  500 
miles  long,  from  London  to  Aberdeen — 
just  a  railway  journey  of  12  hours  end  to 
end! 


DO  you  realize  that  in  England,  Scotland,  Wales 
and  Ireland  there  are  over  Forty  MILLION 
People  waiting  to  buy  your  goods? 

These  customers  want  no  converting.  Pioneers  have 
done  that  vears  ago,  and  in  S(.  doing  have  reaped — are 
still  reaping  rich  rewards,  ^'ou  should  come  into  the 
finest,  most  easily  handled  market  in  the  world,  and 
earn  big,  new  profits. 

The  lever  which  puts  the  selling  machinery  in  mo¬ 
tion  is 

THE  LONDON 
DAILY  MAIL 

the  Xfitioiuil  advertising  medium  which  in  one  single 
morning  carries  your  appeal  into  more  than  one  and 
three-quarter  million  homes  throughout  the  whole  of 
England,  Scotland,  Wales  and  Ireland. 

'Phe  Daily  .Mail  has  a  guaranteed  Net  Daily  Sale  of 
over  a  million  and  three-(]uarters.  It  reaches  every 
great  City,  every  town  and  every  village  throughout 
Britain  by  breakfast  time.  It  is  printed  simultaneously 
in  London  and  Manchester,  and  is  carried  to  distant 
parts  by  a  dozen  special  trains  in  order  that  every  part 
of  the  nation  can  be  served  in  the  morning. 

It  is  bought  and  read  by  every  class  of  tbe  commu¬ 
nity.  It  “blankets”  the  Ihiited  Kingdom  every  day. 
Its  prestige,  like  its  net  sale,  is  unrivalled.  The  Daily 
.Mail  has  its  readers’  full  confidence,  and  the  pulling 
power  of  its  advertisements  is  beyond  comparison. 

Horace  S.  Imber,  the  .Advertisement  Director  of  the 
D.AILA'  M.AIL,  is  staying  at  the  .Ambassador  Hotel, 
Atlantic  City,  during  the  entire  period  of  the  .A.  .A.  C. 
W.  Convention- -June  ^  to  June  7  and  the  following 
week  will  be  at  Hotel  Pennsylvania,  New  AAirk  City. 

Ask  him  about  PHE  D.AILA'  M.AIL  and  what  it 
will  do  for  you.  Let  him  map  out  a  campaign  for  vou. 
He  is  here  to  tell  all  you  want  to  know  about  national 
advertising  in  Britain. 


Pvrnutn  f>n  t  A  tMn'ss : 

H.  S.  IMBEK. 


(iariiirlitr  lloiis***. 


F.ondon,  E.C.  4 


Editor  &  Publisher  for  May  19,  1925 


in  associating  themselves  most 
cordially  with  the  proposal  that 
the  1924  Convention  of  the 
Associated  Advertising  Clubs  of 
the  World  should  be  held  in 
Great  Britain,  add  a  personal 
invitation  to  the  delegates  to  visit 
the  offices  of  The  DailyTelegraph 
where  they  will  endeavour  to 
demonstrate  how,  whilst  retain¬ 
ing  the  traditions  of  a  great 
British  newspaper,  they  have 
moved  with  the  most  modern 
ideas  in  production  and  organi¬ 
sation. 


Branch  Offices:  ? 

Brighton  Bristol  ? 

Glasgow  • 

Manchester 
New  York  Paris 


/ 
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Editor  &  Piihlisht'r  for  May  J9,  1923 


LONDON-THE  WONDER  CITY-LURES  VISITORS 

The  City,  One  Square  Mile;  Royal  Westminster  and  27  Boroughs  Make  Up  the  Capital  of  the  Empire; 

Great  Transit  System  Is  of  Elspecial  Interest. 


TF  THE  1924  CONVENTION  of 
the  Associated  Advertising  Clubs 
of  theWorld  is  held  in  London,  American 
advertising  men  who  decide  to  make  the 
journey  to  the  British  capital  may  look 
forward  with  assurance  to  a  convention 
that  will  be  enhanced  by  the  sights  and 
scenes  of  an  environment  such  as  only 
London  can  present.  No  other  choice  of 
venue  could  be  happier  or  more  propiti¬ 
ous,  for  in  1924  the  attractions  of  Lon¬ 
don  will  be  augmented  by  the  British 
Empire  Exposition,  the  largest  and  most 
important  exposition  yet  organized  in 
Great  Britain. 

London — capital  of  the  British  Em¬ 
pire;  the  center  of  a  world-wide  trade 
and  commerce,  with  their  concomitant  of 
publicity;  and  not  only  the  cradle  of 
English  history,  but,  in  a  measure,  the 
cradle  of  American  history  as  well.  And, 
through  a  common  language,  the  multi¬ 
farious  feautres  of  interest  in  London  are 
almost  as  clearly  envisaged  to  Ameri¬ 
cans  as  they  are  to  Englishmen. 

Here  is  a  close-up  of  some  of  the 
scenes  and  features  of  the  historic  capi¬ 
tal  : 


T  ON  DON  CITY  is  the  central 
square  mile  once  occupied  by  the 
walled  city  and  its  suburbs.  It  is  Lon¬ 
don  proper,  within  yet  aloof  from  the 
rest  of  the  vast  settlement,  and  under  the 
control  of  the  Lord  Mayor  and  the  Cor¬ 
poration.  Save  the  General  Postoffice, 
there  is  not  a  State  building  within  its 
precincts,  yet  the  city  is  the  pulse  of  the 
British  Empire.  It  developed  by  itself — 
a  free  city. 

It  has  long  since  ceased  to  be  a  dwell¬ 
ing  place — it  is  thronged  by  countless 
thousands  by  day  and  is  deserted-  at  night. 
.Almost  the  whole  of  this  area,  which  is 
fringed  by  the  ancient  wharves  of  the 
river,  is  covered  by  financial  and  commer¬ 
cial  offices,  with  which  are  commingled 
Guildhall,  the  Man- 
s  i  o  n  House,  the 
Royal  Exchange,  the 
Stock  Exchange,  the 
Old  Bailey,  St. 

Paul’s  Cathedral,  and 
fifty  or  so  parish 
churches  that  have 
survived  the  changes 
of  time.  Most  of 
these  churches  are 
beautiful  edifices, 
with  towers  and 
steeples  that  glisten 
white  in  the  sun,  and 
most  of  them  have 
historical  associa¬ 
tions. 

Some  there  are 
that  tell  of  the  old 
Colonial  days,  among 
them  the  venerable 
St.  E  t  h  e  1  b  u  r  g  a. 
wherein  Hudson  and 
his  crew  attended 
communion  ere  sail¬ 
ing  for  the  North¬ 
west;  and  St.  Sepul¬ 
chre,  in  which  lies 
buried  Capt.  John 
Smith,  Governor  of 
the  Virginia  Colony 
(’twas  he  that  Poca¬ 
hontas  saved),  and 
where  Roger  Wil¬ 
liams,  founder  of 
Rhode  Island,  was 
baptized. 


and  the  Government  offices.  In  West¬ 
minster,  too,  are  the  royal  palaces,  the 
State  museums  and  galleries,  the  chief 
parks,  the  great  missions,  the  clubs,  the 
theatres  and  concert  halls,  the  principal 
hotels  and  restaurants  and  the  important 
shopping  thoroughfares. 

Go  back  a  thousand  years  and  one  can 
visualize  the  walled  city  of  London  and 
in  the  fields  to  the  West  the  solitary 
monastery — the  Westminster — and  pal¬ 
ace  that  became  the  cradle  of  the  national 
history  of  England.  Today  the  monas¬ 
tery  is  the  shrine  of  the  English  race, 
the  palace  the  capitol  of  an  empire. 

Apart  from  its  associations,  Westmin¬ 
ster  Abbey  is  one  of  the  finest  examples 
of  a  pre-Reformation  Abbey  in  Britain,  as 
the  cloisters  and  other  considerable  por¬ 
tions  of  the  old  conventual  buildings  have 
been  preserved.  Visitors  should  there¬ 
fore  make  a  point  of  seeing  the  whole  of 
the  Abbey  and  not  of  merely  confining 
their  itinerary  to  the  Abbey  church.  Be¬ 
side  the  Abbey  stands  the  parish  church 
of  St.  Margaret,  wherein  lies  the  dust  of 
Sir  Walter  Raleigh. 

The  magnificent  new  Palace  of  West¬ 
minster  (such  is  the  correct  title  of  the 
British  Houses  of  Parliament),  the  most 
splendid  building  erected  in  any  city  in 
modern  times,  is  open  on  certain  days  for 
public  inspection,  while  permission  to  be 
present  at  debates  in  the  House  of  Com¬ 
mons  can  be  readily  obtained. 

Encompassing  the  city  and  Westmin¬ 
ster  are  twenty-seven  Metropolitan  bor¬ 
oughs  that,  with  the  two  cities,  comprise 
the  municipal  County  of  London.  The 
boroughs  on  the  west,  the  north,  and 
the  southwest  are  chiefly  residential, 
while  those  on  the  east  and  southeast 
are  mainly  industrial.  Surroimding  the 
county  are  the  suburban  settlements, 
many  of  them  laid  out  on  garden-city 
lines.  These  form  the  rim  of  a  vast  and 
compact  metropolis  that  is  roughly  cir¬ 
cular  in  plan  and  is  bisected  into  two 
equal  divisions  by  the  winding  Thames. 


It  has  been  said  that  no  other  great 
city  in  Europe  has  such  beautiful  en¬ 
virons  as  London.  The  country  around 
the  British  capital  is  not  only  beautiful, 
but  so  wklely  diverse  in  physical  charac¬ 
ter  and  scenery  that  the  pleasure  of  rural 
excursions  never  wanes  through  monot¬ 
ony.  Northward  lie  pastoral  Middlesex 
and  the  watercourses  and  farmlands  of 
Hertfordshire;  southward  the  rugged 
chalk-hills  and  greensand  ridges  of  Sur¬ 
rey;  eastward  the  forest  lands  of  Essex; 
southeast  the  Kentish  hills  and  orchards 
and  hop-gardens,  and  westw^d  the 
wooded  undulations  of  Buckinghamshire, 
the  county  of  Hampden,  Penn,  Gray  and 
Burke. 

Then  there  is  the  silvery  Thames, 
winding  along  past  stately  Hampton 
Court  and  Royal  Windsor.  All  around 
Ia)ndon  are  the  fine  estates,  the  old  mcinor 
houses,  and  the  sequestered  villages  with 
grey  church  tower  rising  above  red-tiled 
roofs,  that  are  typical  features  of  the 
English  countryside. 


pHIEF  AMONG  THE  HISTORIC 
^  LONDON  BUILDINGS  is  the 
Tower  of  London,  which  stands  by  the 
river  at  the  eastern  side  of  the  city.  It 
is  the  finest  example  of  a  medieval  ca.stle 
in  England,  and  consists  of  a  double  line 
of  fortified  walls  inclosing  the  great  keep 
— the  White  Tower — built  by  William 
the  Conqueror. 

No  heed  should  be  given  to  the  pleas¬ 
ing  fancies  of  the  romantic  novelist  that 
the  Tower  was  little  more  than  a  prison 
for  victims  of  royal  disfavor.  For  cen¬ 
turies  it  was  the  State  workshop  and 
strongroom.  It  was  a  citadel,  an  arsenal, 
a  naval  station,  a  mint,  a  palace,  a  place 
of  safe  keeping  for  the  royal  treasures. 
The  regalia  is  still  kept  in  safe  custody 
there.  The  Tower  is  open  to  visitors 
daily,  and  the  exhibits  and  other  features 
are  explained  by  the  courteous  wardens. 


ROYAL  WEST- 
MINSTER  is  in 
reality  the  capital 
city  of  England.  It 
is  the  seat  of  the 
legislature,  the 
Courts  of  Justice, 


Nearly  opposite  the  Tower  is  South¬ 
wark  Cathedral,  on  the  Bankside  that  was 
the  site  of  Shakespeare’s  Globe  Theater. 
This  fine  old  building  has  associations 
with  Shakespeare  and  other  j^ts  and 
playwrights,  but  maybe  its  chief  inter¬ 
est  for  Americans  will  be  the  Harvard 
Chapel,  which  was  restored  in  memot^ 
of  John  Harvard  by  students  of  the  uni¬ 
versity  that  he  founded.  Harvard’s  father 
was  a  church  warden  of  St.  Saviour’s,  as 
the  church  was  formerly  termed. 

Against  the  northern  boundary  of  the 
city  are  the  remains  of  two  ancient 
priories — St.  Bartholomew’s  Church  and 
Charterhouse.  The  former  is  the  oldest 
church  in  London,  the  nave  a  perfect 
example  of  Norman  architecture.  Char¬ 
terhouse,  associated  with  Thackeray’s 
“The  Newcomes,’’  is  an  Elizabethan  man¬ 
sion  used  as  an  almshouse  and  school. 

Virtually  all  the  churches  and  other 
buildings  mentioned  as  in  the  city  have 
a  great  deal  of  historical  interest.  Thirty- 
two  of  these  churches  were  designed  by 
Wren,  the  architect,  who  rebuilt  Londmi 
after  the  Great  Fire  of  1666.  The  monu¬ 
ment,  in  Billingsgate  Fish  Market,  com¬ 
memorates  this  fire.  It  is  a  tall  stone 
column,  from  the  top  of  which  there  are 
some  fine  prospects  over  London.  Wren, 
its  builder  (he  was  an  astronomer  as  well 
as  an  architect),  at  one  time  considered 
adapting  it  for  a  telescope. 

Guildhall,  with  its  Great  Hall,  Crypt 
and  Museum,  is  another  historic  building 
of  great  interest,  while  to  deal  even 
briefly  with  the  features  and  interest  of 
St.  Paul’s  Cathedral  would  611  whole 
pages  of  this  publication.  The  Abbey 
and  the  Palace  of  Westminster  have  al¬ 
ready  been  referred  to. 

Near  the  Abbey  is  the  great  cathedral 
erected  in  recent  years  by  the  English 
Catholics.  Many  decades  must  elapse 
ere  the  interior  of  this  noble  edifice  be 
completed;  but  the  portions  alrei^y  fin¬ 
ished  reflect  the  splendor  that  the  interior 
will  assume  in  years 
to  come. 


Engine*  that  Kaks  and  Mark  Modern  Civilization  WIU  Afford  an  Apparently  Boundleza  Vista  In  the  Madiinery  Hall  of  the  British  Empire  Ezhihit 


Tjr/AS  IT  NOT 
^  BURKE  who 
termed  the  parks  the 
Lungs  of  London  ? 
Surely  few  other 
large  cities,  particu¬ 
larly  old  cities,  can 
boast  of  such  an  ex¬ 
tensive  tract  of 
parkland  in  their 
very  center  as  Lon¬ 
don.  Hyde  Park  is 
about  a  square  mile 
in  area,  and  with 
the  adjoining  Green 
and  St.  James’ 
Parks,  form  a  con¬ 
tinuous  stretch  of 
finely  timbered  park¬ 
land  extending  from 
Kensington  on  the 
west  to  Charing 
Cross  and  West¬ 
minster. 

Hyde  Park  is  the 
retulezvous  of  so¬ 
ciety,  and  the  scene 
about  Rotten  Row 
near  Hyde  Park 
Corner  when  the 
rank  and  fashion  of 
London  foregather 
here  in  the  season  is 
brilliant  in  the  ex¬ 
treme.  The  Green 
Park  is  skirted  on 
one  side  by  Piccadil¬ 
ly,  in  this  part  lined 
by  fine  mansions  and 
clubs. 

In  St.  James’ 
Park  is  Buckingham 


PLEDGES  BUSINESS  MEN’S  WELCOME 


£N  supporting  the  oflTirial  invitation  being  conveyed  by  the 
Hritisli  Delegation  of  Advertising  Men  to  the  Advertising 
(dubs  of  the  Vi  orld  at  Atlantic  (dly,  to  bold  their  1924  Conven¬ 
tion  in  London,  a  hearty  weleome  would  be  assured  them  by  the 
business  men  of  (ireat  Britain  who  recognise  the  value  of  seien- 
tifur  advertising  as  one  of  the  keystones  to  success  in  business 
progress. 

Aclvertising  has  made  great  striiles  in  rec«*nt  years,  but  there 
is  still  room  for  improvement  ami  the  b«‘st  method  of  developing 
this  and  formulating  new  methods  is  by  the  interebangc  of  ideas 
aniVind  a  eonferenee  table,  and  the  Advertising  (dubs  of  the 
W Orld  can  rest  assured  every  effort  would  be  made  to  render 
the  stay  of  their  members  as  interesting  as  possible. 

VtOODM  W  Bl  HB11)(;K. 


^J^E  hope  to  have  the 
*  ^  pleasure  of  seeing 
most  readers  of  this  ad¬ 
vertisement,  of  getting  to 
actual  hand-shakes.  As 
the  premier  advertising 
Agency  of  the  Midlands, 
let  us  lend  our  weight  to 
the  request  that  America 
sends  a  real  live  conting¬ 
ent  to  this  country  for  an 
advertising  convention. 
We  take  a  keen  interest 
in  American  methods,  we 
want  you  to  learn  all  that 
we  are  doing  over  here. 
Come  along,  you  will  be 
more  than  welcome. 


A  Few  Copies 
Available  to 
Business 
Chiefs 


**  jWj  ORE  Business”  is 
a  brochure  issued 
by  a  leading  West-End 
firm  of  London  publicity 
experts.  It  puts  into  a 
nutshell  the  whole  subject 
of  advertising — from  the 
creation  of  a  trade-mark 
to  the  final  distribution  of 
goods.  This  brochure  has 
done  more  to  stimulate 
British  business  men  to 
new  effort  and  new  en¬ 
deavour  than  any  other 
trade-issued  publication. 


Meanwhile 


— As  one  or  two  of  our 
clients  hope  to  extend 
their  activities  for  various 
products,  to  the  American 
market ,  we  shall  be 
mighty  pleased  to  receive 
specimen  copies  and  rate 
cards  for  every  class  of 
publication. 


Business  chiefs  are  invited 
to  write  on  their  business 
letter-head  for  one  of  the  few 
remaining  copies  of  “More 
Business.” 


The  Meerloo  Publicity  Serv¬ 
ice  Ltd.  undertake  the  market¬ 
ing  of  high-clasa  products 
only  in  Great  Britain  or  in 
any  part  of  the  British  Empire. 
Big  sales  are  created  by  origi¬ 
nality,  power  and  a  thorough 
knowledge  of  British  psychol¬ 
ogy. 


UMITED 


THE 

MEERLOO 
PUBLICITY 
SERVICE,  Ltd 


rosveaor  Buiklings, 
Stealhous*  Lana, 
BIRMINGHAM 


96,  New  Bond  St., 
London,  W.  1,  England 

Tslsgrams:  “SeUntific.'*  Wssdo.  I  flniisn 


The  Sslfridce  Shops  en  Osford  strset,  London.  This  frsnt  dspsrtmsnt  stars  wss  built  up 
nr.d  is  hsndsd  by  Ooriton  Bnlfridgs,  nn  Araericsn,  who  bus  introduosd  Arosrienn  idsss  into 
London  rstnil  marohundUinf.  ' 
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most  ends  of  the  inhabited  world 

From  the  city  to  Chelsea,  a  distance 
of  four  miles,  the  left  bank  of  the 
Thames  is  skirted  by  a  splendid  riverside 
drive,  lined  for  the  greater  part  of  its 
length  by  pleasant  ^rdens  that  are  over¬ 
looked  by  fine  buildings,  among  them  sev¬ 
eral  of  the  leading  hotels.  The  Palace  of 
Westminster  stamls  at  the  end  of  the 
Victoria  Embankment,  which  is  the  chief 
section  of  this  drive.  On  the  opposite 
bank  there  is  only  a  short  stretch  of  em¬ 
bankment,  and  on  this  side  black 
wharves  and  warehouses  alternate  with 
imposing  buildings,  among  the  latter 
being  the  Ixindon  County  Hall. 

.Above  Ixmdon,  at  Kew,  the  Tliames 
becomes  a  waterway  of  pleasure,  and 
from  this  point  a  swarded  towpath  leads 
along  past  Kew  Gardens  to  Richmond, 
and  thence  to  Twickenham,  Kingston  and 
other  famous  up-river  resorts.  In  sum¬ 
mertime  the  scene  on  the  river  at  these 
plares  is  one  of  animation  and  gaiety, 
the  beauty  of  the  scenery  an<I  the  gay  at¬ 
tire  of  the  river  folk — in  punt  and  dinghy 
and  launch— composing  a  sight  that  re¬ 
mains  long  in  the  recollection  of  the 
stranger. 

Kew  Gardens  are  a  domain  of  singular 
charm  and  beauty  at  all  times;  almost 
adjoining  is  Richmond,  with  the  Ter¬ 
race.  whence  come  such  glorious  views 
over  the  Thames  Valley,  views  such  as 
Sir  Walter  Scott  confessesl  that  even 
Scotland  h.ad  nought  to  vie  with  in 
beauty.  At  Richmond  is  a  <lecr  park 
that  was  formed  by  Charles  1,  and  is 
now  perhaps  the  finest  public  park  in 
!£ngland.  Above  Kingston  is  Hampton 
Court,  the  magnificent  riverside  palace 
built  for  Cardinal  Wolsey  and  which  be¬ 
came  a  favorite  residence  of  many  of 
the  F.nglish  sovereigns.  The  State  .Apart¬ 
ments  and  the  lieautiful  gardens  are  open 
to  the  public. 

A  RF.MARKAIH.E  FEATURE  of 
the  business  side  of  London  is  the 


nized  quarter  of  the  town.  Thus  the 
lawyer's  settlement  is  the  old  Inns  of 
Court  that  fringe  the  western  borders  of 
the  city,  quaint  old-world  places,  where 
offices,  halls  and  churches  are  set  about 
pleasant  gardens. 

These  inns — the  Inner  Temple,  Hie 
Middle  Temple,  Gray’s  Inn  and  Lincoln’s 
Inn — constitute  what  is  virtually  a  Ixgal 
University.  They  have  been  here  for 
hundreds  of  years  and  their  existence  was 
responsible  for  the  Courts  of  Justice 
lieing  removc<l  to  this  quarter  in  recent 
years.  The  specialists  in  medicine  and 
in  surgery  are  to  lie  found  in  Harley 


street,  in  the  West  F'nd,  where  almost 
every  house  in  this  long  byway  is  occu¬ 
pied  by  a  doctor.  For  art  dealers  one 
would  go  to  the  St.  James’  Square  dis¬ 
trict.  where  are  Christie’s  famous  auc¬ 
tion  rooms  and  innumerable  shops  de¬ 
voted  exclusively  to  antiques  and  works 
of  art  generally.  Hond  street  is  another 
art  quarter.  For  furniture  there  is  the 
Tottenham  Court  Road,  wherein  many 
of  the  most  important  furnishing  empori¬ 
ums  are  situated. 

The  publishers  have  the  I’aternoster 
Row  district,  where  is  the  oUl  Hall  of 
the  Stationers  Company.  The  neighbor¬ 


ing  Fleet  street  is  the  quarter  of  the 
printers.  Here  are  the  offices  of  the 
great  British  newspapers,  and  here,  too, 
as  one  might  expect,  are  to  be  found 
many  of  the  leading  advertising  agencies. 

For  the  shipping  offices  there  are  two 
distinct  quarters,  the  chief  one  in  the 
I^adenhall  street  district  of  the  City,  the 
other,  mainly  for  passenger  bookings,  in 
Cockspur  street,  adjacent  to  the  West 
Ibid  hotels.  In  recent  years  the  Strand 
has  dcvelojied  into  the  recognized  quarter 
for  the  offices  of  the  British  Overseas 
Dominions,  chief  among  them  the  splen- 
di<l  buihling  of  the  .Australian  Common- 


segregation  of  the  v.irioiis  professions  Lor.don  Wants  tha  A.  A.  C.  W.  to  Meat  in  London  In  ISZS  at  the  Some  Time  as  tha  British  Empira  Exhibit,  Which  Will  Be  Held  at  Wembley, 

and  trades,  each  having  its  own  recog-  A  General  View  of  the  Exhibit  Orounda  Is  Shown  Above. 


CHARLES  DICKENS 

Founder  and  First  Editor  of 
"The  Daily  New*,"  —  1846 


When  You  Come  to  London 

You  will  appreciate  the  unique 
power  and  influence  of  “The 
Daily  News*’,  and  its  reputation 
as  an  essential  medium  both  for 
appealing  to  the  national  British 
market  and  for  producing  “the 
best  results  for  the  least  money** 
with  a 

Certified  Average  Net  Sale  for 
MARCH,  1923 

621,993  Copies  Daily 

patig 

t«  the  most  attractive  advertising  proposition 
in  the  British  Isles,  or  indeed  in  the  world 
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LIVERPOOL 


IS  BEHIND 


LONDON 


insofar  eis  the  invitation  to  the  Ad.  Clubs 
of  the  World  is  concerned,  so  we  are  sure 
it  will  be  accepted.  The  warmth  of  her 
welcome  may  not  be  so  obvious — we  of 
the  North  eu'e  not  an  emotional  crowd — 
but  the  sincerity  will  be  there  all  right. 

In  no  other  way  however  is  Liverpool 
behind  London. 

Make  up  your  minds — you  Ad.  Men  of 
America — to  spend  a  couple  of  days  here 
when  you  come  over  next  year.  It  is  the 
jumping-ofiP  ground  for  many  of  the  love¬ 
liest  spots  of  the  Old  Country,  and  you 
will  never  forgive  yourselves  if  you  miss 
them. 

Incidentally,  you  must  call  at  Liverpool 
for  business  reasons.  There  are  ten 
million  people  within  a  fifty-mile  radius; 
hard-working,  money-making  and  goods- 
buying  people.  Hard-headed  too,  so  if 
you  contemplate  marketing  a  commodity 
in  this  ideal  “try  out”  area — for  goodness 
sake  consult  someone  who  not  only 
knows  the  ground  but  also  the  psychol¬ 
ogy  of  the  people. 

We  advertise  the  Hoosier  Kitchen  Cabinet, 
The  Craig  Golfmeter  and  the  Collier 
Keyworth  Chair  Irons  in  England — but 
we  specialize  in  foodstuffs  and  articles  sold 
through  Grocery  and  Drug  Stores.  It 
may  pay  you  to  get  in  touch  with  us. 

Anyhow,  send  for  one  of  our  Zone  & 
Population  Maps  of  the  British  Isles,  you 
will  find  it  useful. 

FORBES  KEIR 
&  BULLEN  Ltd. 

DIRECTORS 

C.  Forbes  Keir,  President  of  the  inrorporated  Institute 
of  Publicity 
C.  HuF;h  Bullen 

Advertising  (Service)  Agents 
105  Bold  St. 

LIVERPOOL,  ENGLAND 


wealth.  For  the  spice  and  dried-fruit  "DUSINESS  TO  THE  DAY,  pleas- 
merchants  there  is  Eastcheap  in  the  City ;  ure  to  the  night.  To  the  visitor 
for  the  tea  merchants  Mincing  Lane;  for  the  night  side  of  London  life  generally 
the  corn  merchants  Mark  Lane,  and  so  centers  around  Piccadilly  Circus  and  the 
on ;  almost  every  street  of  the  city  has  Strand,  about  which  are  the  theaters,  the 


its  particular  branch  of  commerce. 


music  halls,  the  cinemas,  the  taverns,  the 


In  Qerkenwell  are  the  workshops  of  restaurants  and  all  else  that  compose  the 
the  silversmiths,  in  Bermondsey  the  great  ephemeral  joys  of  a  night  in  London, 
tanneries,  in  Southwark  the  offices  and  Piccadilly  Circus  has  of  late  years  ac- 
warehouses  of  the  hop  merchants.  And  quired  a  Broadway  touch  with  respect  to 
this  segregation  is  reflected  even  in  illuminated  signs,  and  what  with  these, 
trades  of  latter-day  origin,  for  about  the  brilliance  of  the  street  lamps  and 
Soho  are  offices  of  the  moving-picture  those  of  the  theaters  and  the  like,  and 
firms,  and  in  Great  Portland  street  the  the  throngs  of  people  passing  to  and  fro 
showrooms  of  the  automobile  manufac-  on  pleasure  bent,  an  animated  and  joy- 


turers  and  agents. 

Now  this  segregation  has  many  ad- 


ous  scene  is  presented. 

Of  restaurants  there  is 


choice  to 


vantages,  not  the  least  being  that  the  tastes  and  all  pockets.  Corner 

visitor  interested  jn  a  certain  trade_  or  houses  where  one  may  dine  well,  and  to 
profession  has  facilities  for  coming  into  good  music,  for  a  few  shillings;  expen- 
direct  contact  with  the  subject  of  his  at-  restaurants  that  cater  for  the 

teiition,  such  as  could  never  be  availaule  ^fcalthy  epicure;  and  the  foreign  restau- 
were  all  the  individual  members  ot  such  rants  of  Soho,  where  one  may  obtain  a 


trade  or  profession  distributed  through¬ 
out  London  generally. 


IE  CHIEF  SHOPPING  THOR- 


wonderful  many-course  table  d’hote, 
tastefully  served,  for  a  trifling  sum,  or 
an  a  la  carte  that  extends  to  the  other 
end  of  the  scale.  Many  of  the  London 
taverns  have  American  oyster  bars,  and 
othei  features  adopted  from  the  United 


OUGHFARES  of  London  are  States,  some  of  them  now  not  in  vogue 
the  famous  Regent  street,  Oxford  street,  in  that  country.  The  taverns  close  about 
the  Brompton  Road,  and  Knightsbridge,  10  o’clock,  the  restaurants  at  1 1  or  12,  the 
all  of  which  are  situated  in  Westminster,  latter  thus  affording  a  chance  for  the 
In  Regent  street  and  Oxford  street  many  theater  folk  to  have  supper  before  re- 
of  the  shops  have  been  rebuilt  on  a  splen-  turning  home. 

did  scale  in  very  recent  years,  and  when  Qf  night  life  of  a  workaday  character 
the  reconstructiOTS  in  progress  will  have  j^ere  is  much  to  be  seen  in  the  early 
been  completed  these  two  streets  will  be  ^ours  of  the  morning  in  Fleet  street, 
almost  u^nrivaled  among  the  shopping  newspaper  offices  are  at  their 

thoro^hfarcs  of  Europe.  busiest;  and  in  Covent  Garden,  Smith- 

In  Oxford  street  IS  the  great  store  of  Billingsgate  markets,  when 

^  elfridge  s,  an  establislment  of  magnifi-  London’s  commissariat  is  working  at  its 
cent  design  and  proportions,  with  200  de-  hardest 
partments.  Harrod’s  Stores,  in  the 
Brompton  Road,  is  another  splendid  em- 
porium  of  world-wide  fame,  and,  near  by, 

are  the  extensive  stores  of  Harvery  a  t  .u 

Nichols’  and  Wolland’s.  Whiteley’s,  the  GREATER  LONDON  there  are 


first  of  the  great  stores  established  in 
London,  is  in  the  Westboume  Grove  dis¬ 
trict,  in  the  west.  Besides  those  men- 


nearly  eight  million  people,  and 
the  great  majority  of  the  workers  among 
them  dwell  at  a  distance  from  the  scene 


tioned,  there  are  various  others,  among  labor.  Bear  this  in  mild:  con- 


the  most  notable  being  John  Barker’s, 
Derry  and  Toms’,  and  Ponting’s  at  Ken- 


sider,  too,  the  countless  joumeyingis  oc¬ 
casioned  by  everyday  business  activities; 


sington,  one  of  the  fashionable  West  End  attractions  of  the  central  arra  with 
districts.  Certain  of  the  stores  adjoin  '"csp^ct  to  slipping,  pleasure  ^d  enter- 
stations  of  the  Underground  railways,  and  tainment ;  and,  nroreover,  that  there  is  al- 
in  several  cases  are  connected  with  the  ways  a  considerable  floating  population  of 
stations  by  arcades  flanked  by  the  shop  visitors  in  the  npital,  ^d  it  will  be  ap- 
windows  of  the  stores.  preciated  that  the  provision  of  adequate 

Advertising  is  a  very  important  fea-  facilities  for  locomotion  is  a  task  of  no 
ture  with  the  London  stores,  it  being  nican  projwrtions. 

quite  a  common  practice  for  many  of  The  chief  transport  undertakings  are 
the  store  to  take  one,  two,  and  even  three  the  combination  of  underground  and  sur- 
whole  pages  at  frequent  intervals  in  face  railways,  motor  buses  and  street 
journals  having  a  circulation  ranging  railways  known  as  London’s  Under- 
from  half  a  million  to,  a  million  and  a  ground;  the  street  railways  of  the  Coun¬ 
half.  The  advertising  managers  of  the  ty  Council;  the  underground  and  sur- 
great  London  stores  are  ever  ready  to  face  lines  of  the  Metropolitan  Railway, 
exchange  notes  with  American  publicity  and  the  suburban  lines  of  the  trunk  rail- 
men.  davs.  Of  these  the  London’s  Under- 
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A  Beautiful  Situation,  Eaay  of  Approach  by  Motor,  or  by  Bail,  Hai  Been  FroTided  for 
the  Empire  Exhibit,  on  Whoae  Grounds  the  Associated  Advertisinc  Clubs  Have  Been 
Invited  to  Meet  in  1924, 
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What  Yorkshire 
Stands  For 

OR  KS  HI  RE  is  the  largest  County  in  England,  and  has  more  acres 
than  there  are  letters  in  the  Bible. 

It  contains  important  seaports  and  valuable  coal  fields,  so  that  it  has  be¬ 
come  the  home  of 

The  Woolcombing  Trade  Woollens  and  Worsteds 
Ready •  For- Wear  Trade  Engineering  Trades 

There  are  over  four  millions  of  people  within  its  borders,  and  their 
papers  are 

The  Yorkshire  Post 
The  Yorkshire  Evening  Post 

The  quality  of  the  circulation  of  the  morning  paper,  the  “Yorkshire 
Post,”  can  be  safely  inferred  by  the  fact  that  5,000  copies  are  sent  daily  by 
post  to  the  best  class  of  newspaper  readers  in  all  parts  of  the  country. 
This  is  in  addition  to  the  ordinary  sale  to  professional  people,  manufac¬ 
turers,  merchants,  shippers,  etc.,  to  whom  it  is  a  daily  necessity. 

THE  YORKSHIRE  EVENING  POST  has  a  larger  sale  and  car¬ 
ries  more  advertising  than  any  other  evening  paper  in  its  area.  The 
daily  sale  among  all  classes  averages  close  upon 

200,000  Copies  Daily 

It  has  the  ^‘smalls,"  it  has  the  motor-car  advertisements,  it  has  all  the  big 
space  allocations,  and  to  see  it  is  to  believe  all  that  is  here  said  about  it. 


Head  Office:  Leeds. 


London  Office:  171  Fleet  Street,  E.  C.  4 
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1924 

An  Invitatio?i  to 
the  Advertising  ?nen 
of  America 


W.  should  like  to 
know  more  of 
your  splendid 
ideals,  your  large 
independent  out¬ 
look,  your  frequently  novel 
viewpoint.  ^Ve  should  like  to 
show  you  on  the  home 
ground  just  how  the  En¬ 
glishman  looks  at  things, 
how  he  looks  at  YOU,  how 
he  values  your  work  in  the 
world.  Above  all,  we 
should  like  the  opportun¬ 
ity  of  giving  you  a  real 
English  welcome  to  the 
greatest  assemblage  of 
English  speaking  peoples 
in  history.  They  will  come 
to  the  Mother  Land  from 
the  four  corners  of  the 
earth  for  the  great  Empire 
Exhibition — and  they  too 
would  be  unfeignedly  glad 
to  meet  their  cousins  from 
the  great  Republic  of  the 
West.  Englishmen  will 
consider  it  a  privilege  to 
entertain  you  at  the  1924 
convention. 


And  while  you  are  here, 
make  a  special  point  of 
visiting 

Yorkshire 

It  is  the  largest  county  in 
England;  it  has  1/10  of  the 
entire  population;  its  ac¬ 
tivities  and  interests  cover 
the  whole  range  of  English 
life.  Industrially  and  So¬ 
cially;  in  short,  Yorkshire 
is  England  in  miniature. 
And  the  commercial  and 
social  Capital  of  Yorkshire 

LEEDS 

in  the  very  heart  of 
the  County.  Experienced 
advertising  men  on  this 
side  regularly  try  out 
,  new  campaigns  in  this 
area — “if  it  goes  in  York¬ 
shire,  it  will  go  anywhere. 
If  it  won’t  go  in  Yorkshire, 
leave  it  alone!”  This  is  to 
invite  you  to  try  out  your 
schemes  in  Yorkshire  when 
putting  anything  on  the 
English  market — try  them 
out  with  the  aid  of  a  fully 
equipped  and  well  organ¬ 
ized  Agency  who  can  give 
you  authentic  local  infor¬ 
mation.  We  stand  ready 
to  serve  in  whatever  way 
we  can. 


LEEDS 

Advertising  Agency 
Standard  Buildings 
Leeds,  England. 


GREAT  MERCHANT  URGES 
LONDON  1924 


T  OjNDOjN  will  give  a  cordial  and  hospitable  welcome  to 
^  those  gotnl  fellows  from  America  when  they  come  over 
here  in  1921. 

Asitle  from  the  work  as  memhers  of  the  Advertising  Chibs 
of  America,  a  visit  to  this  part  of  the  world  once  every  year 
or  two  or  three  years,  is  worth  all  it  costs  in  time  and  money, 
and  with  equal  effort  1  urge  representative  men  from  Eng¬ 
land  to  visit  America  as  often.  Let  us  all  get  together  as 
frequently  and  as  enthusiastically  as  we  can. 

H.  GORDON  SELFR1D(;E. 

Oxferil  Street 
l.ondon.  W.  1. 


ground  group  is  by  tar  the  most  import¬ 
ant.  Tlie  head  of  this  great  undertaking 
is  Lord  Ashliel<l,  who  as  .\.  H.  Stanley 
was  general  manager  of  the  Jersey  City 
Street  Railways. 

The  railways  of  the  Underground  com¬ 
prise  about  Il.T  route  miles,  inclusive  of 
the  section  of  the  trunk  lines  over  which 
the  Underground  trains  run.  The  deep- 
level  lines — the  Tubes,  as  they  are  popu¬ 
larly  termed — and  their  surface  connec¬ 
tions  equal  about  57  miles  of  this  total ; 
the  District  Railway,  partly  below  and 
partly  on  the  surface,  58  miles.  Through 
physical  connections  with  the  trunk  rail¬ 
ways,  the  Underground  lines  have,  on 
certain  sections,  been  exten<led  consider¬ 
able  distances  into  the  rural  districts.  In 
the  central  area  the  system  forms  a  regu¬ 
lar  network  of  underground  lines,  with 
stations  in  all  the  main  thoroughfares, 
and  a  service  of  trains  every  one  or  two 
minutes  during  the  busier  hours  of  the 
day.  In  1922  the  Underground  railways 
carried  over  325,000,000  passengers. 

The  motor  buses  of  the  UndergrourKl 
group  form  a  comprehensive  system  of 
k)cnmotion  extending  throughout  the 
whole  of  the  Greater  London  area,  the 
mileage  of  highways  covere<l  by  the  vari¬ 
ous  services  being  well  over  700,  and  over 
900,000,000  passengers  being  dealt  with 
yearly.  These  motor  buses  connect  the 
central  area  with  towns  and  villages  far 
out  in  the  country,  and  no  mean  propor¬ 
tion  of  the  traffic,  particularly  at  week¬ 
ends,  is  derived  from  the  facilities  thus 
provided  for  country  excursions ;  places 
of  scenic  attraction  or  historic  interest, 
such  as  Guildford,  Dorking,  St.  Albans, 


Windsor  and  1  lamiiton, Court  being  easily 
accessible  by  motor  bus  from  Central 
1  .ondon. 

Tbe  street  railways  of  the  Lender- 
ground  group  are  in  the  north  and  west¬ 
ern  divisions  of  the  capital,  and  have  a 
length  of  about  117  route  miles.  The 
western  section  links  up  the  towns  of  the 
Thames  \'alley,  while  the  northern  ex¬ 
tends  out  into  the  rural  environs  on  that 
side. 

.American  a<lvertisiug  people  visiting 
Ixjndon  will  find  in  the  publicity  side  of 
the  Underground  enterprises  a  feature 
of  especial  interest.  .Advertising  in  con¬ 
nection  with  transport  undertakings,  par¬ 
ticularly  in  relation  to  street  vehicles, 
is  carried  out  in  London  on  a  scale  quite 
unknown  in  .America.  In  British  adver¬ 
tising  circles  the  London  Underground 
occupies  the  foremost  position,  both  with 
respect  to  its  own  publicity  campaign  and 
in  the  facilities  it  provides  for  commer¬ 
cial  advertising  generally. 

.A  feature  of  the  traffic  advertising  is 
the  extensive  use  made  of  the  artistic 
poster,  the  majority  of  which  are  de¬ 
signed  by  well-known  artists  and  the 
tasteful  display  of  which  imparts  to  the 
Undergrouml  stations  a  character  pecu¬ 
liarly  their  own. 


Riding  in  “Rotten  Row,’’  Hyde  Park, 
is  the  proper  morning  pastime  in  London. 
If  one  doesn’t  care  to  ride,  he  can  watch 
the  parade  of  fashion  pass,  and  he  will  be 
sure  to  find  many  prominent  Americans 
among  the  riders. 


English  Speaking  Union 

If  You  Are  Visiting 
Great  Britain 
This  Year 

The  English-Speaking  Union 
offers  you 

A  CORDIAL  WELCOME 

.At  its  headquarters  in  London, 
overlooking  Trafalgar  Square, 
you  will  find  attractive  reception 
and  writing  rooms,  where  the 
chief  American  newspajsers  and 
magazines  may  be  seen  and  where 
afternoon  tea  is  obtainable. 

REUABLE  INFORMATION 

of  a  kind  not  available  at  the  usual 
tourist  agencies  will  be  at  your 
service  and  the  British  members 
of  the  English-Speaking  Union 
will  help  to  make  you  feel  at 
home. 

If  you  are  interested  in 

SPECIAL  SUBJECTS 

such  as  education,  farms  and 
gardens,  social  service,  architec¬ 
ture,  furniture,  pictures,  china, 
etc.,  introduction  to  experts  will 
be  furnished — in  fact  no  trouble 
will  be  spared  to  make  your  visit 
to  Great  Britain  as  pleasant  and 
j)rofitable  as  possible.  You  will 
see  the  everyday  life  of  the 
British  people. 

“FROM  BEHIND  THE 
SCENES” 

I'he  English-Speaking  Union  is  a 
fellowship  of  Britons  and  .Ameri¬ 
cans  who  are  trying  to  promote 
a  better  understanding  between 
our  two  peoples  by  their  getting 
to  know  one  another  as  indi¬ 
viduals.  The  President  for  the 
British  Empire  is  the  Earl  of 
Balfour,  and  for  the  United  States, 
the  Hon.  John  W.  Davis,  former 
American  .Ambassador  in  London. 

Let  us  know  when  you 
are  coming  and  what 
we  can  do  for  you, 

TRAFALGAR  BUILDINGS, 
1  CHARING  CROSS, 
LONDON,  W.  C.  2 

AMERICAN  HEADQUARTERS: 
345  Madison  Ave.,  New  York,  U.  S.  A. 
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Yorkshire,  1924 


LKEDS,  one  of  the  mighty,  pulsing 
industrial  centres  of  Britain,  is  a 
hospitable  city.  But  a  proud  one  also. 
Proud,  that  is,  of  its  prosperity;  and 
proud  of  those  things  to  which  a  price 
cannot  be  set — its  music  (Yorkshire  sing¬ 
ing  is  proverbial),  its  university,  its  pub¬ 
lic-spirited  citizenship.  So  when  Leeds 


hears  somebody  say:  “London,  1924,”  it 
is  inclined  with  prideful  Yorkshire 
bluntness  to  answer:  “Has’t  forgotten 
Leeds?”  And  in  May  and  June  of  the 
year,  there  is  no  pleasanter  site  in  the  wide 
world  than  the  dales  of  Yorkshire  full  of 
springtide  glory.  “Gracious  the  beauty 
of  dale  and  moor,  and  oh,  how  hospitable 
the  people.” 


To  London,  Leeds 

adds  a  typically  Yorkshire  welcome,  loud  and  deep  enough  to  echo  across  the  At¬ 
lantic  and  reverberate  in  the  hearts  of  the  delegates  to  Atlantic  City.  “Put  my  wel¬ 
come  to  the  test,”  says  Leeds,  “and  prove  that  every  word  is  true.  London  for  the 
convention  in  1924,  and  Leeds  for  a  pleasant  holiday-study  afterwards;  Leeds  with  its 
great  industries  and  the  West  Riding  with  vast  markets,  and  the  Yorkshire  moors  for 
health  of  body  and  soul.” 

Yorkshire  Evening  News 

(Net  Sales,  133,000  Copies  Daily) 

is  published  in  Leeds.  From  the  beginning  it  has  associated  itself  completely  and 
whole-heartedly  with  the  invitation  to  “London,  1924.”  Mr.  Sydney  Walton,  the 
London  Director  of  the  Yorkshire  Livening  News,  is  a  member  of  the  Thirty  Club. 
He  acts  as  Honorary  Publicity  Secretary  to  the  club.  He  arranged  for  Mr.  Wilson- 
Lawrenson  to  meet  the  Prime  Minister  during  his  visit  to  London  early  this  year,  be¬ 
cause  he  feels,  as  the  Yorkshire  Evening  News  feels,  that  the  ambassadors  of  advertis¬ 
ing  deserve  the  best  and  highest  that  Britain  can  offer.  And  theirs  it  shall  be. 

Meanwhile,  Yorkshire  in  1923  is  a  market  worth  sounding.  If  American  advertisers 
want  any  help  or  guidance  how  to  merchandise  in  Yorkshire,  write  to  the  • 


DIRECTOR  OF  ADVERTISING 

YORKSHIRE  EVENING  NEWS 

TRINITY  STREET.  LEEDS, 
YORKSHIRE,  ENGLAND 
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CRAWFORD,  FATHER  OF  ON-TO-LONDON 
CONVENTION  MOVEMENT 

Idea  Conceived  by  a  Scotsman  Determined  to  Go  One  Better 
— Sketch  of  Activities  Leading  Up  to  British 
Delegation’s  Visit 

By  ONE  OF  THE  DELEGATES 


XT’S  no  use  “Wullie”  Crawford  try- 

ing  to  hide  his  head.  This  On-to- 
London  Movement  was  his  idea.  He  is 
its  father.  And  it  all  came  of  that  ter¬ 
rible  Scottish  failing  that  brings  so  many 
of  the  Caledonian  race  to  London  ^d 
leaves  them  there — a  wealmess  for  doing 
something  better  than  their  neighbors. 

This  is  how  it  happened.  In  1920  the 
Thirty  Club  of  London  organized  a  Great 
Advertising  Exhibition  at  the  White 
City,  which  attracted  hundreds  of  thous¬ 
ands  of  people  and  put  advertising  as 
>uch  where  it  had  never  been  before. 
That  exhibition  sprang  from  the  brain  of 
J.  C.  Akerman,  that  year’s  reigning  presi¬ 
dent  of  the  club.  W.  S.  Crawford  was 
vice-chairman  of  the  exhibition  and  a 
few  months  later  took  the  club  presiden¬ 
tial  chair. 

“Eh,  lad,  but  J  ock  Akerman  was  a 
braw  laddie.  Nay,  but  I’ll  gae  yin  bet¬ 
ter,”  or  words  to  that  effect,  is  what 
“Wullie”  Crawford  is  reported  to  have 
said  on  that  occasion. 

And  in  March,  1921,  came  the  inspira- 
ticn. 

He  put  forward  the  bold  idea  of  invit¬ 
ing  the  Associated  Advertising  Qubs  of 
the  World  to  hold  a  convention  in  Lon¬ 
don.  It  is  reported — equally  without 
authority — that  Jack  Akerman  visibly 
wilted  at  this  answer  to  his  challenge, 
but,  sportsman  that  he  is,  he  dissembled 
his  feeling  and  led  the  applause  which 
greeted  the  subsequent  resolution. 

Events  began  to  move  as  the  idea  took 
root.  Sir  Qiarles  Hi^am  interested  the 
late  Lord  Northcliffe  in  the  proposal  £md 
went  to  America  bearing  an  invitation 
endorsed  by  the  great  publisher.  He  was 
sympathetically  received  and,  with  the  in¬ 
vitation  presented  at  the  Milwaukee  con¬ 
vention  in  1922,  the  seed  was  planted  hi 
United  States  soil.  Meantime  Mr.  Craw¬ 
ford  had  been  elected  vice-president  of 
the  Associated  Advertising  Clubs  of  the 
World  and  this  merely  spurred  him  to 
achievement.  He  nursed  it  on  his  own 
eide  of  the  water  and  his  opportunity 
came  when  the  A.  A.  C.  W.  appointed 
F.  A.  Wilson-Lawrenson  as  chairman  of 
the  investigation  committee  to  look  over 
London  and  sound  the  depths  of  its  sin¬ 
cerity. 

On  January  18,  1923,  Mr.  Wilson- 
Lawrenson  met  the  Thirty  Qub  in  ses¬ 
sion  at  dinner  and  told  its  members  and 
their  guests  what  he  had  come  to  do.  He 
intimated  that  if  London  wanted  the  con¬ 
vention  for  1924  it  must  have  the  great 
organizations  of  the  country  behind  it; 
it  must  send  a  representative  and  ade¬ 
quate  delegation  from  the  United  King¬ 
dom  to  Atlantic  City  in  June;  it  must 
show  tangible  benefits  to  be  gained  from 
holding  the  convention  in  London,  and 
must  present  a  program  of  business  and 
entertainment  offer^  by  British  adver¬ 
tising  men. 

Mr.  Crawford,  in  response,  stated  sim¬ 
ply  that  this  country  had  the  ability  and 
the  resources,  and  the  new  age  of  adver¬ 
tising  men  were  climbing  very  high.  He 
said  the  convention  must  come  to  Lon¬ 
don.  At  this  same  dinner,  Lieut. -Col. 
E.  F.  Lawson,  representing  the  News¬ 
paper  Proprietors’  Association;  Sir  Ed¬ 
ward  Benn,  representing  the  technical 
press;  James  Strong,  representing  the 
Association  of  British  Advertising 
Agents;  and  members  of  several  other 
organizations  offered  complete  support. 

John  Cheshire  presided  and  Sir  Philip 
.loyd  Greams,  president  of  the  Board  of 
Trade,  was  among  those  present. 

Mr.  Lawrenson’s  stay  in  London  was 
marked  by  several  significant  events. 
The  London  Daily  Mail  actually  gave  a 
column  a  day  to  reporting  his  aims  and 
activities — a  generosity  that  had  never 
been  accorded  to  any  other  personality. 
The  Prime  Minister,  A.  Bonar  Law,  re¬ 
ceived  Mr.  Lawrensmi  and  expressed 
keen  and  cordial  interest  in  his  mission. 


The  crowning  events  were  the  an¬ 
nouncements  that  Viscount  Rothermere 
and  Sir  Edward  Hulton  would  each  give 
twenty-dive  thousand  dollars  toward  the 
conduct  of  the  1924  convention,  if  se¬ 
cured  for  London,  and  each  pledged  the 
full  support  of  their  newspapers. 

With  his  departure  from  British  shores, 
the  Thirty  Club  set  to  work  to  bring  to¬ 
gether  its  delegation  for  June,  prepare  its 
story,  frame  its  invitation,  and  plan  its 
program  for  1924.  Into  this  work  three 
men  threw  themselves  with  assiduity — 
President  John  Cheshire,  Vice-President 
William  S.  Crawford,  and  Honorary  Sec¬ 
retary  C.  Harold  Vernon.  At  a  conven¬ 
tion  rally  dinner,  held  on  March  13,  offers 
of  entertainment,  printing  assistance  and 
blocks  flowed  in  and  it  was  at  the  sugges¬ 
tion  of  Mr.  Crawford  that  those  present 
were  invited  to  put  up  funds  for  carrying 
on  the  good  work.  The  Times,  through 
J.  C.  Akerman,  put  up  five  thousand  dol¬ 
lars  for  preliminary  work.  .\nd  a:nong 
the  members  present  (less  than  forty  in 
number)  the  sum  of  five  hundred  guineas 
was  subscribed  in  less  than  ten  minutes! 

The  enthusiasm  thus  displayed  ^t  the 
seal  of  success  to  the  rally,  and  between 
that  hour  and  the  time  these  notes  are 
being  written,  there  has  been  one  cea.se- 
less,  almost  sleepless,  round  of  activities 
that  will  only  culminate  in  the  first  stage 
with  the  sailing  of  the  Thirty  Club  dele¬ 
gates  on  the  “Berengaria”  on  May  26. 


W.  S.  Crawford — A  Red  Hot  Scot 

^ARLYLE  said  if  you  could 


lake 


you  could  once 
Scot  red  hot  he  would  fire 


the  world.  William  S.  Crawford  is  a  red- 
hot  Scot,  radiating  energy  and  enthusiasm 
wherever  he  goes.  He  has  built  one  of 
the  largest  and  most  complete  advertising 
organizations  in  Britain  in  less  than  nine 
years  by  sheer  force  of  personality. 

He  began  his  advertising  organization 
just  before  the  start  of  the  great  war. 
Business  almost  ceased,  papers  had  no 
space  for  advertisements,  but  still  the 
Crawford  organization  grew.  From  the 
terrible  four  years  of  the  war  it  emerged 
one  of  the  strongest  and  most  progressive 
advertising  houses  in  Britain. 

William  S.  Crawford  is  well  known  in 
the  United  States.  He  is  a  good  mixer, 
a  shrewd  judge  of  men,  with  almost  un¬ 
canny  insight  into  character,  and  a 
speaker  who,  if  caught  in  the  right  mood, 
will  capture  any  audience.  He  has  his 
enemies.  No  man  of  his  impetuous  dis¬ 
position  could  fail  to  make  a  few,  but  his 
friends  are  legion. 

The  idea  of  holding  the  advertising  con¬ 
vention  in  London  in  1924  was  his.  It  was 
his  energy  and  enthusiasm  which  induced 
the  Thirty  Club  to  undertake  this  work. 
This  was  his  proudest  achievement  when 
he  was  its  president. 

In  everything  that  has  made  for  adver¬ 
tising  progress  of  recent  years  William 
S.  Crawford  has  been  in  the  thick  of  the 
fight.  He  was  vice-chairman  of  the  Great 
.Advertising  Exhibition  he!d  at  the  White 
City  in  1920  which  first  really  put  ad¬ 
vertising  on  the  map  for  Englishmen  He 
is  vice-president  of  the  Thirty  Club,  the 
leading  advertising  club  of  London,  and 
European  vice-president  of  the  Associated 
.Advertising  Clubs  of  the  World. 

When  the  organization  of  the  great 
British  Empire  Exhibition  that  is  to  be 
held  in  1924  found  that  its  publicity  was 
inadequate  its  chairman,  the  Prince  of 
Wales,  asked  William  S.  Crawford  ‘o  be¬ 
come  honorary  publicity  director.  In  a 
month  the  publicity  service  of  the  exhibi¬ 
tion  was  transformed. 

ile  comes  to  the  United  .States  on  this 
visit  as  accredited  r'.'preseniative  of  the 
IJritish  Empire  Exhibition. 


W.  B.  ORAWTOBD 


SPECTATOR  SELLS  LIFE 
MEMBERSHIPS 


Much  Interest  Aroused  in  Britain 
Over  Unique  Plsui  Adopted  by 
Weekly  Paper  to  Interest 
Its  Readers 


Much  interest  has  been  aroused  in 
Great  Britain  over  the  “life  membership” 
subscription  plan  proposed  by  the  London 
Spectator,  which  is  said  by  that  weekly  to 
have  had  a  wide  response  from  readers. 

J.  St.  Loe  Strachey,  editor,  started  the 
ball  rolling  March  10  when  he  announced 
the  plan  in  a  leading  editorial.  The  edi¬ 
torial  pointed  out  that  a  great  deal  of 
resentment  has  grown  up  among  readers 
at  the  idea  of  being  tought  and  sold 
with  a  newspaper  “as  if  they  were  the 
livestock  on  a  farm.”  It  is  declared  that 
“the  feeling  of  readers  toward  their  fa¬ 
vorite  newspapers  is  akin  to  that  of  mem¬ 
bers  towards  a  club,”  and  that  “there  is 
a  strong  desire  that  newspaper  readers 
should  have  some  say  in  the  matter  of 
newspaper  sales,  and  that  they  should  not, 
as  often  now,  hear  no  whisper  of  their 
fate  till  it  is  accomplished. 

To  remedy  this  state  of  affairs,  the 
Spectator  proposed  a  life  membership 
similar  to  that  in  clubs.  These  life 
members,  whose  fee  would  be  in  propor¬ 
tion  to  their  ages,  would  have  certain 
rights  and  privileges,  including  those  of 
audience  and  consultation  in  the  policies 
of  the  paper. 

The  editorial  suggested  that  the  arti¬ 
cles  of  association  might  contain  a  clause 
making  it  impossible  for  the  holders  of 
the  ordinary  shares  of  stock  in  the  paper 
to  part  with  a  majority  of  such  shares — 
that  is,  with  the  controlling  interest  in 
the  paper — without  giving  due  notice  to 
the  life  subscribers  that  a  sale  was  con¬ 
templated.  If  a  group  of  these  life  mem¬ 
bers,  within  two  months,  determined  to 
exercise  their  privilege  of  pre-emption, 
they  might  have  the  right  to  purchase  at 
the  sum  at  which  the  proprietor  of  the 
controlling  shares  had  contracted  to  sell. 

Letters  to  the  editor  evoked  by  this 
liroposal  occupied  two  pages  in  the  fol¬ 
lowing  issue  of  the  Spectator.  In  the 
issue  of  March  24  the  Spectator  stated 
that  it  had  received  acceptances  from 
about  50  persons  who  desired  to  become 
life  members.  It  therefore  offered  semi- 
definite  proposals. 

Life  memberships  are  offered  to  per¬ 
sons  between  44  and  55  for  14  guineas, 
between  55  and  65  for  11  guineas,  be¬ 
tween  65  and  75  for  nine  guineas,  over  75 
five  guineas.  Persons  with  paid  sub¬ 
scriptions  yet  to  run  will  be  so  credited, 
and  the  word  of  the  subscriber  as  to  his 
age  will  of  course  be  taken.  The  life 
•members  will  not  be  affected  by  any  in¬ 
crease  in  the  price  of  paper  that  may  be 
made. 

The  Spectator  announces  that  the  life 
members  will  be  invited  from  time  to 
time  to  meetings  with  the  editorial  staff 
and  directors  of  the  paper  to  confer  as  to 
the  welfare  of  the  publication  and  its 
readers. 


FOREIGN  AD  DISPLAY 


Interesting  "Side  Show"  at  New  Orleans 
Trade  Convention 

Upwards  of  90  American  firms  were 
represented  in  a  foreign  advertising  dis¬ 
play  that  was  one  of  the  interesting  “side 
shows”  of  the  foreign  trade  convention 
held  in  New  Orleans  May  2-4. 

The  collection  was  made  by  the  In¬ 
ternational  Western  EHectric  Company.  It 
is  to  go  to  New  York  and  be  exhibited 
by  the  Advertising  Oub.  It  will  then  go 
on  a  tour  of  some  of  the  Eastern  uni¬ 
versities,  and  will  ultimately  be  the 
property  of  Harvard. 

In  this  display  the  trade-mark  is  espe¬ 
cially  featured.  The  trade-mark  is  not 
so  important  to  an  American  buyer;  but 
in  many  foreign  countries  goods  are 
bought  entirely  by  trade-mark.  The  il¬ 
literacy  of  the  population  is  largely  the 
cause;  the  temperament  of  the  peoples 
completes  the  explanation. 


WELDON’S 


Famous 


FASHION  JOURNALS 


A  Great  Enfrlish 
Xational  and  I ndet>endent 
\  e%vs  pa  t>er 


These  Journals  circulate  all  over 
Britain  and  have  a  combined  net  sale 
of  over 


THK  paper  that  has  for  a  century 
been  the  or^an  of  authoritative 
and  impartial  opinion  on  the  great 
questions  of  the  day. 

Its  gallery  of  contributors  has  in¬ 
cluded  leading  Statesmen,  Scientists, 
Litterateurs,  Churchmen,  and  rep¬ 
resentatives  of  the  highest  distinction 
in  everv  phase  of  national  life. 


ONE  MILLION  COPIES 
MONTHLY 


Lnquire  •)f  your  Advertising  Agent 
or  write  to  us  for  handsome  volume 
of  specimen  copies  and  rates. 


If  your  floods  are  for  w<»iiieii  your  ad 
vertisiiif'  is  for  ^  eldons. 


Weldons  I.ld.,  Soutliaiiiplon  Sireel.  Strand.  London.  EniJ, 


parliament 


“THE  GRAPHIC.”  *  he  pioneer  of  illustrated  journal¬ 
ism,  unapproached  and  unap¬ 
proachable  in  the  originality  of  its 
pictures,  the  variety  of  its  contents 
and  its  wide  distribution  not  only  at 
Home  but  in  the  ("olonies  and 
Abroad. 

“THE  BYSTANDER.”  ,',  he  bright  illustrated  weekly. 

Unique  m  its  handy  size. 
Bright,  sparkling  and  effervescing 
as  a  magnum  of  extra  couve  cham¬ 
pagne.  A  great  favourite  both  with 
the  Public  and  with  the  Advertisers. 

“THE  DAILY  GRAPHIC.” 

trated  Haily  News¬ 
paper.  Remarkable  for  its  definite 
results  to  advertisers,  and  the  confi¬ 
dence  placed  in  it  by  its  readers. 


A  GOOD  HAND 


Send  for  further 
particulars  and  rate  card  to 


Ad\ertiNrin<*nt  Dirrrior 


“Graphic”  Buildinf:^, 
Whilcfriars,  London,  En<:land 
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On  -  To  -  London 

By  Cunard 

“  Publicity  was  not  only 
good  business  it  was 
good  statesmanship  .... 

The  proposed  Advertising 
Convention  next  year 
would  do  an  enormous 
amount  to  make  the 
world  realise  that  upon 
interchanging  trade  the 
prosperity  of  countries 
depended.  ’ — So  says  the 
President  of  the  British 
Board  of  Trade — The 
Right  Hon.  Sir  Philip 
Lloyd  Greame. 

The  warmth  of  the 
British  welcome  will 
be  extended  to  you 
immediately  upon  stepping 
aboard  a  Cunard  liner. 

Aquitania  Caronia 
Berengaria  Carmania 
Mauretama  Franconia 


¥ 


't  '  ■ 

Drawing  Rooms 

Restaurants  j 

Smoking  Rooms 

Grill  Rooms  ^ 

Garden  Lounges 

Orghestras  ' 

Regal  and  Oiher 

Suites  with  ; 

i  ::  Private  Verandahs  i 
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On  -  To  -  London 


By  Cunard 


The  influence  of  the 
Convention  will  be  world 
wide,  and  to  the  individual 
delegate,  the  voyage  to 
Europe  should  be  a 
delightful  memory  never 
to  be  effaced.  Whether 
he  travels  by  one  of  the 
giant  Cunarders  from  New 
York,  Boston,  Quebec  or 
Montreal,  he  will  have 
at  his  disposal  all  those 
attractions,  summed  up 
by  the  late  Viscount 
Northcliffe  : 


“  A  glorious  country 
house.  With  just  the 
right  number  of  people 
in  it  and  plenty  of  room 
for  them  all.  ’’ 


London 
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Gi6at  Wfesterh  Railw^^  oy^En^land 

Zine^  to  ZZis^onc  SArin^s! 


Chester 

Its  li'atls  and 


Bristol 

Foolstc/>s  of 
Sebastian  ('ahot, 
Martin  Frobisher, 
Sir  William  Penn 

n - - - p- 

Bath 

liurke,  Wolfe, 
Andre 
and 

i^iovcrnor  Poienall ^ 

Bridport 

(  Whitchurch) 
liurial  place  of 
Sir  (leorge  Somers 

rl 

Exeter 

Homeland  of 
Sir  Walter 
Raleigh 

L.  t 

Plymouth 

County  of  the 
“  Mayflower," 
Drake  and  the 
Sea  Kings 


F''R0M  the  rock-bound  coast  of  Cornwall  to  the  peaceful  land  of 
Shakespeare  from  Jordan’s  Meeting  House  to  Plymouth  Hoe, 
the  Great  Western  Railway  traverses  from  end  to  end  all  the 
notable  historic  sites  which  in  the  far-off  seventeenth  century  played 
so  prominent  a  part  in  the  foundation  of  New  England,  or  were 
closely  connected  with  some  remarkable  occurrence  in  the  history  of 
the  United  States. 

Within  the  compass  of  a  single  week  the  American  pilgrim  is 
able,  by  the  aid  of  the  Great  Western,  to  visit  the  Travel  Shrines  of 
the  Western  Shires  shown  on  this  page. 

I’assengers  landing  in  Liverpool  or  IMvnininli  can.  as  will  be  seen  by 
the  map,  visit  many  of  these  ])laces  on  their  way  to  l.ondon.  I’assengers 
landing  at  Southhampton  and  traveling  to  London  first  will  find  all  these 
historic  sites  and  scenes  easily  accessible  by  the  magnificent  express  trains 
of  the  ( ireat  Western  Kailway  from  Paddington  Station. 

riie  (ireat  Western  Railway  Company  has  published  the  following 
illustrated  duide  hooks,  replete  with  practical  information  and  sjilendid  majis, 
which  will  he  of  great  value  and  interest  to  American  travelers  to  these  places. 

HISTORIC  SIGHTS  AND  SCENES  OF  ENGLAND 

Price  2.>c.  Post  Free,  3.>c. 

HOLIDAY  HAUNTS  GUIDE 
\V  ilh  List  of  Hotels  and  Boarding  Houses 
Price  23v.  Post  Free,  33e. 

These  hooks  may  l>e  ol)taiiie(l  on  receipt  of  stamps  to  the  value  shown  from  U.  11. 
Lea,  (ieneral  Aneiit  of  the  (ireat  Western  Railway  for  the  U.  S.  and  (.'anada,  315  Fifth 
Avenue,  \ew  York,  and  37  Adelaide  Street  Ivast,  Toronto. 
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PENZANCE 

Paddington  .Station,  London,  IV, 2. 


FELIX  y.  C.  POLK,  General  Manager. 
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LET'S  MAKE  IT  A  REAL  WORLD  CONGRESS 
OF  AD  CLUBS,  SAYS  CRAWFORD 

Vice-Pre*ident  of  Thirty  Club  and  A.  A.  C  W.  Official  Declares 
Field  of  Barter  Between  the  Two  Nations  Has 
Hardly  Been  Scratched 

By  W.  S.  CRAWFORD 

\  icc  Pr«si<Wnt  Tt  the  Thirty  Club,  and  Euro|>e:«n  Vice-l’rc'iident  ot  the  A4n'>ci.ited  .\dver- 
tiding  Clubs  of  the  World 


WHAT  LONDON  WANTS 


T  HAVE  BEEN  IMPRESSED  on 
my  visits  to  America  by  the  fact 
that  the  term,  “The  Associated  Advertis¬ 
ing  Club  of  the  World,”  is  a  misnomer. 
Till  now  it  has  merely  meant  the  Asso¬ 
ciated  Advertising  Gubs  of  America. 

Great  as  American  advertising  is,  won¬ 
derful  in  its  power  and  developments,  I 
can  envisage  something  even  greater — an 
advertising  movement  that  is  not  local, 
but  universal — a  real  Congress  of  the  Ad¬ 
vertisers  of  the  World.  This  proposed 
visit  of  the  Associated  Advertising  Qubs 
of  the  World  to  England  is,  I  am  confi-  ] 
dent,  merely  the  precursor  of  a  series  of 
other  conventions  to  be  held  the  world 
over — conventions  which  will  result  in  a 
development  of  trade  almost  unimaginable 
to  us  at  present. 

What  has  America  to  gain  by  the  ac¬ 
ceptance  of  this  invitation?  I  speak  with¬ 
out  arrogance  when  I  say  that  the  busi¬ 
ness  methods  of  the  nation  which  has 
done  the  largest  foreign  trade  in  the 
world  must  be  worth  studying.  Just  as 
it  is  well  worth  an  Englishman’s  while  to 
study  American  advertising  methods  and 
practices,  so,  too,  British  methods  of 
merchandising,  their  credit  systems  in  the 
export  trade,  their  wonderful  agency  sys¬ 
tems  in  foreign  centers,  are  well  wortl) 
the  attention  of  every  responsible  Ameri¬ 
can  business  man. 

America  is  doing  a  great  business  with 
England  at  present,  but  it  is  only  a  tithe 
of  the  business  it  might  do.  As  I  go  to 
and  fro  in  the  States,  as  I  read  the  ad¬ 
mirable  advertisements  in  your  periodi¬ 
cals,  I  see  scores  and  hundr^s  of  articles 
unknown  in  England — ingetjious,  novel 
and  beautiful  things  which  have  only  to 
be  known  here  to  gain  a  successful  mar¬ 
ket.  Exchange  troubles  have  almost  van¬ 
ished,  thanks  to  our  incorrigible  British 
habit  of  paying  20  shillings  in  the  pound. 
It  is  a  market  in  which  one  can  trade 
with  absolute  confidence,  for  the  British 
merchant’s  word  is  his  lx>nd. 

If  our  invitation  be  accepted,  the  vis¬ 
itors  to  the  convention  in  1924  will  not 
only  have  the  opportunity  of  stud3ring 
British  business  methods,  but  they  will 
also  have  every  chance  of  doing  good 
business.  As  it  is  proposed  that  the  con¬ 
vention  be  held  at  the  Great  British  Em¬ 
pire  Exhibition  at  Wembley,  they  will 
also  meet  buyers  and  merchants  from 
the  whole  of  the  British  Empire.  Such 
an  opportunity  is  indeed  a  wonderful  one. 

What  has  England  to  gain  by  this 
visit?  In  the  first  place,  we  shall  bene¬ 
fit  greatly  by  the  advice  and  experience 
of  a  thousand  or  more  of  the  most  virile 
and  energetic  of  American  business  men. 
Your  experience  will  aid  us  in  our  prob¬ 
lems.  Apart  from  this,  .American  adver¬ 
tising  men  will  see  the  opportunities  for 
doing  big  business  with  British  goods  in 
the  States. 

We  are  paying  our  great  debts  to  you. 
We  make  no  boast  about  that.  It  is  the 
custom  of  the  British  and  American  races 
to  meet  their  obligations  and  we  recog¬ 
nize  that  in  this  matter  we  have  been 
fairly  and  liberally  treated.  But  if  we 
are  to  pay  we  must  jMy  in  British  goods 
We  have  no  gold  mines  in  our  little  is¬ 
land.  All  we  can  do  is  to  pay  our  debts 
with  the  products  of  British  brawn  and 
brain.  Our  goods  enjoy  a  high  reputa¬ 
tion  in  your  land  and  there  are  many 
more  of  our  products  which  only  need 
advertising  and  putting  on  your  markets 
to  become  highly  popular  amongst  you, 

But  beyond  the  mutual  benefit  of  out 
common  experiences,  beyond  the  advan¬ 
tages  we  shall  ^in  by  greater  trading 
together,  there  is  something  greater — 
something  finer. 

I  predict  that  this  visit  will  unite  in 
closer  bonds  of  friendship  and  brother¬ 


hood  the  two  great  nations  in  whose 
hands  lie  the  destinies  of  the  world’s 
civilizations. 

I  picture  our  nations  jointly  keeping 
the  world’s  peace,  rising  higher  and 
higher  in  the  plane  of  civilization,  and 
leading  the  world  to  developments  hith¬ 
erto  unknown. 

It  may  be  but  a  vision — but  all  the  best 
things  in  the  world  were  once  visions. 
The  visions  of  today  are  the  realities  of 
tomorrow. 


The  Bureau  of  Advertising  Facts,  says 
the  .\dvertisers  Weekly,  London,  has 
issued  its  report  on  Questionnaire  Num¬ 
ber  2,  in  which  members  of  the  public 
were  asked  to  fill  in  the  name  of  tlie 
brand  they  would  buy  of  no  less  than 
fifty  different  classes  of  goods. 

Herewith  are  given  the  main  results, 
showing  the  number  of  votes  recorded 
for  the  five  leading  brands  in  each  com¬ 
modity,  with  notes  and  remarks  upon  the 
items  of  outstanding  interest. 

The  total  number  of  papers  received 
was  450,  which  number  represents  the 
maximum  number  of  votes  which  any 
one  brand  could  receive.  The  votes  were 
divided  into  three  classes — those  recorded 
by  men,  married  women  and  single 
women.  In  this  resume,  however,  only 
the  totals  are  given.  In  most  ca.ses  three 
or  four  brands  have  between  them  60  to 
SO  per  cent  of  the  London  market. 


‘GET  TOGETHER,”  SIR  SYDNEY  M.  SKINNER’S 
MESSAGE 


HOPE  to  see  the  Advertising  Convention  come  to  London 
next  year.  Round  Table  talks  are  all  to  the  good,  and  Con¬ 
ferences  between  tbe  business  men  of  tbe  Englisb-Speaking  race 
I  look  upon  as  a  particularly  favourable  omen  for  future  rela¬ 
tionship.  My  recent  visit  to  .America,  where  1  was  received  with 
a  fine  courtesy  and  a  cousinly  feeling  which  I  take  this  further 
opportunity  to  gratefully  acknowledge,  confirms  me  in  the 
opinion  that  an  interchange  of  ideas  must  be  to  our  mutual  ad¬ 
vantage.  We  have  a  great  deal  to  learn  from  America:  on  the 
other  hand,  I  think  our  friends  across  the  sea  will  find  something 
in  our  traditions  and  methods  that  will  he  of  help  to  them. 

The  more  business  men  get  together  and  discuss  business 
affairs  and  business  difficulties,  the  better  for  business  generally. 
And  in  the  future,  more  than  in  the  past,  advertising  will  he  a 
pregnant  factor  in  business  development.  In  my  experience,  ad¬ 
vertising  is  merchandising,  and  merchandising  is  business.  In 
England  we  have  not,  as  a  hody,  risen  to  the  possibilities  of  ad¬ 
vertising,  and  a  visit  from  America  will  be  a  stimulation  and,  I 
think,  an  education. 

SYDNEY  M.  SKINNER. 


Item  1 — Health  Salta. — 1st,  Eno’s,  177  votes; 

2nd,  Kruschen,  145;  3rd,  Andrew’s,  55;  4th, 
Will’s,  17;  Sth  Epsom  (unbranded),  IS. 

The  result  of  Kruschen’s  extensive  and  ef¬ 
fective  advertising  is  strongly  apparent.  Eno’s 
position  as  leader  indicates  power  of  cumulativt 
advertising  over  a  long  peri^  of  years. 

Item  2 — Whisky. — 1st,  Johnnie  Walker;  2nd, 
Black  and  White;  3rd,  Haig  &  Haig;  4th, 
Dewar’s;  Sth,  Dunville.  Success  of  Haig  & 
Haig  particularly  noteworthy  in  view  of  limited 
volume  of  advertising. 

Item  3 — Port  Wine. — 1st,  Sandeman’s  117 
votes;  2nd,  Gilbey’s,  93;  3rd,  Cockburn’s,  21; 

4th,  Short’s,  16;  Sth,  Concord,  11.  The  small 
number  of  votes  recorded  for  (Uncord  is  par¬ 
ticularly  interesting. 

Item  4 — Collars. — 1st,  Summit,  225  votes; 
2nd,  Hope  Bros.,  33;  3rd,  Home,  19;  4th, 
Kingdom  &  Meakers,  IS;  Sth,  Kadiac,  11. 
Striking  evidence  of  the  value  of  a  brand  name 
backed  by  first-class  advertising. 

Item  S — Underwear. — 1st,  Wolsey,  228  votes; 
2nd,  Jaeger,  51;  3rd,  Pesco,  25;  4th,  Alpha 
and  Sensola  18;  Sth,  Chilprufe,  15. 

Item  6 — Shoes  and  Boots. — 1st,  Lotus  and 
Delta,  87  votes;  2nd,  Trueform  58;  Mansfield, 

51;  Saxone  and  Sorosis,  31;  Abbotts,  19. 

Item  7 — Toothpaste. — Kolynos,  74;  Pepsodent, 

73;  Colgate,  69;  Gibbs,  57;  Euthymol,  46. 
Where  are  the  British  brands? 

Item  8 — Shaving  Soap. — Pears,  133;  Colgate, 

50;  Vinolia,  36;  Gibbs,  35;  Williams,  35. 
Pears  Golden  Series  triumphed  in  all  cases  ex¬ 
cept  the  toothpaste,  which  only  secured  11 
votes  out  of  450.  A  suggestion  for  Pears  ad¬ 
vertising  department. 

Item  9 — Toilet  Soap. — Pears,  128;  Yardley, 

48;  Palmolive,  36;  Erasmic,  34;  Wright’s  Coal 
Tar,  34.  An  easy  winner.  A  curious  mixture 
of  old  and  new. 

Item  10 — Razors. — Gillette,  209;  Valet  .\uto- 
strop,  69;  Kropp,  30;  Clemak,  19;  Ever-ready, 

11.  An  extraordinary  gap  between  first  and 
second  difficult  to  account  for. 

Item  11 — Talcum  Powder. — Pears,  130; 
Yardley’s  35;  Cuticura,  25;  Mennens,  22; 
Vinolia,  21.  Yardley’s  rapid  rise  a  testimony 
to  their  fine  advertising. 

Item  12 — Breakfast  Foods. — Quaker  Oats,  84; 
Scott’s,  50;  Grape  Nuts,  29;  Force,  34;  Pla>- 
nion,  17.  A  surprising  preference  for  porridge. 

Item  13 — Ordinary  Cigarettes. — Player’s,  115; 
Golcitlake,  99;  Kensitas,  39;  Wills,  22;  Three 
Castles,  18. 

Item  14 — Cigarettes  (Special). — Abdulla,  115; 
State  Express,  38;  Ue  Keszke,  74;  Greys,  14; 
Kensitas,  10.  An  overwhelming  gap  between 
1st  and  2nd. 

Item  15 — Pipes. —  Dunhill’s,  98;  Civic,  37; 
City  de  Luxe,  26;  Bewlay,  24;  BBB,  24.  No 
Press  advertising  issued  by  winner.  Position 
largely  due  to  extension  of  the  Dunhill  cult 
during  the  war. 

Item  16— Motor  Cycles. — Douglas,  83; 
Triumph,  65;  Rudge,  43;  Indian,  37;  B.S.A., 
32. 

Item  17 — Gramophones. — H.M.V.,  251;  Colum 
bia,  24;  Aeolian,  24;  Decca,  19;  Patb6,  18.  An 
amazing  share  of  the  market  for  a  single  firm. 

Item  18 — Shoe  Polish. — Blossom,  153;  Nug¬ 
get,  115;  Kiwi,  87;  Wren’s,  32;  Tanco,  22. 

Hem  19 — Furniture. — Maple,  113;  Waring  & 
Gillow,  42;  Dr^e,  25;  Hampton,  17;  Harrods, 
16.  No  advertising  man  would  have  predicted 
this  order. 

Item  20 — Easy  Chairs. — Berkeley,  194; 
Buoyant,  46;  Maples,  32.  Buoyant  quickly 
gained  a  good  position. 

Item  21 — Fountain  Pens. — Swan,  186;  Water¬ 
man,  139;  Onoto,  82;  John  Bull,  8;  Conway 
Stewart,  4.  Three  firms  share  over  three- 
fourths  of  the  London  market. 

Item  22 — Pencils. — Venus,  176;  Eversharp, 
145;  Koh-i-noor,  50;  Royal  Sovereign,  31.  In 
view  of  price  Eversharp’s  position  very  strong. 

Item  23 — Cocoa.— Cadbury,  82;  Bournville, 
131;  Rowntree’s,  95;  Fray’s,  49;  Van  Houten, 
24. 

Item  24 — Tea. — Lyons’,  134;  Brooke  Bond’s 
88;  Lipton’s,  25;  Maza  watte,  20;  Home  k 
Colonial,  16. 

Item  25 — Coffee. — Lyons’,  82;  Camp,  60; 
Red,  White  and  Blue,  41;  Home  &  Colonial, 
24;  Kardamak,  12. 

Item  26 — Corsets. — Spirella,  77;  J.B.,  50; 
C.B.,  46;  Twilfit,  44;  Worcester,  29.  Spirella’s 
success  particularly  interesting  in  view  of  the 
fact  that  no  press  advertising  is  used. 

Item  27 — Stockings. — Holeproof,  63;  Mor- 
ley’s,  52;  Jason,  31;  Jaeger,  20;  Wolsey,  18. 

Item  28 — Waterproofs. — Burberry,  217;  Dex¬ 
ter,  34;  Mattamac,  31. 

Item  29 — Face  Powder. — Icilma,  73;  Poudre 
Nilde,  35;  Pompeian,  14. 

Item  30 — Face  Cream. — Icilma,  110;  Pond’s, 
64;  Pomeroy,  22;  Pompeian,  16;  Oatine,  14. 

Item  31 — Tooth  Brushes. — Koh-i-noor,  88; 
Boots,  75;  Prophylactic,  67;  Pears,  6. 

Item  32 — Baby  Foods. — Glaxo,  308;  Allen- 
bury,  90;  Mellins,  39;  Bengers,  12;  Cow  and 
Gate,  10. 

Item  33 — Boot  Rubbers. — Phillips’;  Weed 
Milne;  Redfern,  31. 

Item  34 — Pickles. — Panyan;  Lazenbys;  Heinz; 
Military;  C.  &  B. 

Item  35 — Tinned  Fruit. — C.  k  B.,  32;  Libby, 
31;  Chivers,  31;  Bartlett,  24;  Lazenby,  20.  A 
very  evenly  divided  market.  An  opportunity 
for  an  extensive  advertising  campaign. 

Item  36 — Baking  Powder. — Borwtck’a;  Bird’s, 
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“We  shall  be  glad  to  see  you!” 


THE 

METHODIST  RECORDER 

LEADING  BRITISH  METHODIST  PAPER 
—SALE  EXCEEDS  53,000 

Rate  per  page  (17  in.  x  12  in.),  £25 
161  FLEET  ST..  LONDON  E.  C.  4 

GIPSY  SMITH,  the  Evangelist,  says; — “I  cannot  understand 
how  any  Methodist  can  live  without  the  METHODIST 
RECORDER." 


W|]  olTfr  a  lu-arty  vvclcoinc  to  ail  our  .Xnierit'aii  IritMids 
wlio  attend  the 

1924  CONVENTION 

We  would  draw  their  attention  to  the  great 
Yorkshire  Weekly  advertising  mediums,  The 
Wakefield  Express  Series  including: 

1.  The  Wakefield  Express 

2.  The  Pontefract  &  Castleford  Express 

3.  The  South  Elmsall  &  Hemsworth  Express 

The  pre.setit  weekly  s-ile  is  al>f)iit  ,13,000. 

A  net  sale  certificate  is  issued  half  yearly. 

Scale  of  charges  and  copies  of  papers  on  application. 

Proprietors  : 

THE  WAKEFIELD  EXPRESS  SERIES,  Ltd. 

Office,  2  Southgate,  Wakefield,  Yorkshire. 


Business  Awaits 
American  Firms  — 

desirous  of  placing  their  goods  on  the  British  market,  to 
whom  we  add  our  welcome  to  the  Advertising  Convention 
taking  jilace  in  Great  Britain  in  1924.  Since  1878  we  have 
I  been  intimately  acquainted  with  that  market,  and  have  suc¬ 

cessfully  handled  the  propositions  of  many  leading  American 
and  British  firms  whose  specialties  are  today  known  through¬ 
out  the  world. 

From  tlie  start  we  have  been  responsible  for  the  publicity 
of  B.  S.  A.  Ltd.,  renowned  for  their  Guns,  Motor  Cars,  Motor 
Cycles,  and  Cycles,  the  Daimler 
Motor  Co.  Ltd.,  the  Chiswick  Pol¬ 
ish  Co.  Ltd.,  manufacturers  of  the 
celebrated  Cherry  Blossom  Boot 
Polish  and  Mansion  Polish,  the 
Columbia  Graphophonc  Co.  Ltd., 
the  Dictaphone  Co.  Ltd.,  Sir  Her¬ 
bert  Marshall  &  Sons  Ltd.,  of  the 
Famous  Angelus  Pkiycr- Pianos 
and  a  large  number  of  similar  im¬ 
portant  firms. 

This  is  an  indication  that  we  are 
in  a  iKisition  to  help  you  to  the  ut¬ 
most  possible  degree.  The  British 
Market  is  far  cheaper  to  exploit 
than  the  American  Market.  Our 
business  premises  are  situated  in 
the  very  heart  of  London’s  most 
important  trading  centre,  and  we 
extend  to  you  a  cordial  welcome 
to  visit  us. 

DIXON’S 

WESTEND  ADVERTISING  AGENCY  LTD., 

Thomas  Dixon,  Managing  Director 

1%,  OXFORD  ST.,  LONDON,  W.  1.  F.NliLAND 


AMERICAN  GOODS  HOUSEHOLD  WORDS 
IN  UNITED  KINGDOM 

Both  Buyers  and  Sellers  Are  Among  British  Delegation  to 
Ad  Club  Convention;  Role  to  Be  Reversed 
Next  Year 


(Stecial  to  Euno»  is  Puhlisiifk  from  Us  l.ondun  EdUor) 


'^rilE  INTERCHANGE  OF  COM- 
MKRCIC  is  necessary  to  the  prog¬ 
ress  of  the  world.  No  country  can  exist 
for  long  under  conditions  of  progress 
uixm  internally  produetxl  goinls  alone.  Its 
people  cannot  live  upon  themselves.  From 
the  iK'giuuing  barter  was  the  means  of 
exchange. 

Tinlay  the  principle  is  wide  in  scope 
and  the  mitions  of  the  world  barter  on 
the  international  scale.  Private  trading 
enterprise  creates  a  prmluet,  and  by  the 
application  of  publicity  creates  also  a 
demand  for  it.  Soon  that  development 
reaches  sucli  a  stage  that  it  is  possible 
not  only  to  supply  the  needs  of  a  home 
market,  but  to  look  farther  afield,  over- 
.seas,  maylie,  for  another  market.  It  is 
private  enterprise  that  creates  markets 
abroad,  and  both  the  trader  and  his  coun¬ 
try  are  enriched. 

It  is  difficult  to  imagine,  under  condi¬ 
tions  of  nationalized  manufacturing  any 
development  of  markets  overseas. 

Great  Britain  enjoys  a  supremacy  in 
nviny  industries  and  her  private  enter¬ 
prise  has  carried  her  wares  to  the  utter¬ 
most  corners  of  the  earth.  Many  articles 
in  common  use  today  throughout  the 
United  States  are  owe<l  to  Great  Britain. 
They  arc  of  such  a  character  and  stan¬ 
dard  as  to  leave  no  doutU  as  to  their 
jK-rmanence. 

With  the  passage  of  time  and  gradually 
improving  conditions,  the  numlier  of  protl- 
ucts  Americans  thus  owe  to  British  eu- 
terpri.se  must  of  necessity  increase.  It 
may  be  that  some  British  visitors  to  At¬ 
lantic  City  will  .see,  during  their  stay  in 
•America,  opportunities  for  the  market¬ 
able  exploitation  of  products  in  which 
they  are  interested. 

The  British  have  many  manufactured 
commodities  that  they  can  sell  to  Amer¬ 
ica.  The  delegates  who  may  elect  to 
see  the  great  exhibition  of  British  Em¬ 
pire  manufactures  in  London  next  year 
will  find  evidence  of  perhaps  a  far  greater 
enterprise  than  they  have  imagined. 

.American^  are  buyers  as  well  as  sell¬ 
ers.  The  purfiosc  of  the  Atlantic  City 
convention  is  to  bring  together  the  men 
who  sell  things.  Where  there  are  sellers 
there  are  buyers — the  relationship  shifts 
everlastingly. 

It  is  not  conceivable  that  an  .American 
business  man  would  decline  to  make  a 
purchase  merely  because  the  article  was 
made  in  England.  When  one  wants,  one 
buys.  The  seller  cannot  be  the  seller 
only  for  all  time;  he  must  face  some 
other  trader  as  a  buyer. 

Both  buyers  and  sellers  may  be  among 
the  delegates  arriving  in  America  in  a 
few  d.iys.  If  a  delegation  goes  to  Lon¬ 
don  from  America  next  year,  that  body 
likewise  will  include  buyers  and  sellers — 
the  position  being  reversed  in  many  cases. 

.America  cannot  stand  still.  Britain 
cannot  stand  still. 

More  and  more  must  the  exchanges 
open  and  the  flow  of  goods  increase  in 
either  direction. 

It  may  not,  perhaps,  be  realized  what 
a  vast  number  of  products  now  popular 
in  Great  Britain  as  household  words  and 
in  everyday  use  owe  their  origin  to  the 
enterprise  of  United  States  manufactur¬ 
ers  or  producers. 

(Ine  of  the  delegates  from  England,  a 
prominent  newspaper  man,  compiled  for 
his  own  use  a  list  of  American  houses 
now  oiH-rating  in  Great  Britain  ami  of 
goods  now  in  common  use  that  origin¬ 
ated  in  .America,  and  it  is  an  amazing 
tribute  to  the  foresight  of  American  busi¬ 
ness  men.  Some  of  the  commodities 
named  are  now  to  all  intents  and  purposes 
British  throughout,  owned  by  British 
companies,  manufactured  entirely  in  Brit¬ 
ish  factories  with  British  capital  and  by 
British  labor,  but  this  does  not  alter  the 
fact  that  they  owed  their  birth  to  Amer¬ 


ica,  even  though  they  are  British  by 
adoption. 

'I  bis  is  the  list : 

.tciili.'in  ('nmii.niy 
Anicrif.'in  I.c.T(I  Pninl  Company 
Aiic’irr  Chciniral  Company 
.Vrmimr  \  Company,  lad. 

Auto  Strop  Safety  Razor 
Heaver  Board  Company,  Ltd. 

Ilorileii’s  Ci>nilense<l  Milk  Company 

Urilisli  .American  Safety  Razor  Coiiif«ny,  Ltd. 

British  II.  W.  Go.ssard  Company. 

Buick  Cars 
Cadillac  Cars 
Carnation  Milk 
Chalmers  Cars 

CheselioroiiKh  Manufacturing  Company 
Chevrolet  Cars 
ColKatc  &•  Company 
Columbia  Ciraphophone  Company 
CoiiKoleum  Company,  Inc. 

Corona  Tyi>e\vriter 
Crex  Carpet  Company 
I  lodge  Cars 

Durham  Duplex  Razor  Company 
I'cls  Najitha 
Ford  .Motor  Company 
(ieneral  Motors 

( iillette  Safety  Razor  Company 
B.  K.  tuKidrich  Company 
tlisKlycar  Tire  &  Rubber  Company,  Ltd. 
(iramopboiie  Company,  Ltd. 

(irajie  Nuts. 

11.  J,  Heinz  Company 

IliMiver  Suction  Sweeper  Ctmipany,  Lid. 

l|ot|Miiiit  Klectric  Heating 

Hudson  Cars 

lliipnobile  Cars 

Icy-Hot  Bottle  Company 

Ingersoll  Watch 

.S.  C.  Johnson  &  Son. 

King  Cars 
Kleinerf  Company 
Ktslak,  Dd. 

Kolynos,  Inc. 

Lalley  Light 

Libby,  McNeill  &  Libby 

.Mabie,  Todd  &  Company,  Ltd.  (Swan  Fount 
I’en) 

Maxwell  Cars 
.Mcnnen  Toilet  Powder 
MiKin  Cars 
Nash  C.-irs 

Nati»n.al  Cash  Register 

O'Cedar  .Mop 

Olil  Dutch  Cleanser 

Oliver  Typewriter  Company 

<  Ineiila  Community  Plate 

I’.'ickard  Cars 

Paige  Cars 

Palmolive  .Soap 

Paris  (barters 

PriisisU  lit  Company 

Pom|>eian  Company 

Pyrene  Company 

Uiiaker  Oats 

l<eil  Iniliaii  Motor  Cycles 

Remington  Tyiiewrilcr  Company 

Rexall  Preparations 

Royal  Baking  Powder  Company 

Royal  Typewriter  Company 

Royal  Worcester  Corsets 

Rulieroid  Company 

Scholl  Manufacturing  Company 

Stripps  Biaith  Cars 

Shredded  Wheat  Comi«ny 

Sonora  Phonograph  Company,  Inc. 

John  B.  Stetson  Company 
Sludrhaker,  Ltd. 

Sun  Maid  Raisins 

Three  iii-One  Oil  Ccmi>any 

I'nderwtMMl  Tyjiewriter  Company 

United  States  Rubber  Company 

Wahl  Eversharp  Pencil 

Waltham  Watch  Company 

Waterman  Pen 

J.  B.  Williams  Company 

Wrigley's  Spearmint 

Yost  Typewriter  Company,  Ltd. 

& 

/\NL  u(  the  most  charming  day  trips 
'  ^  alxiut  London  is  the  visit  to  Windsor 
Castle,  the  summer  home  of  the  English 
Royal  family,  up  tlie  river  Thames  from 
London.  The  monumental  pile  of  the 
castle  rises  on  a  hill  above  the  river,  and 
the  great  park  behind  it  has  large  herds 
of  tame  deer  that  feed  under  stately  oak 
trees.  Eton  school  is  located  in  the  pic¬ 
turesque  village  below  the  castle,  and 
here  the  streets  are  full  of  youths  in  the 
high  hats,  Eton  collars  and  tight  fitting 
Eton  suits  the  school  has  made  famous 
throughout  the  world. 
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30;  Koyal,  12;  Drown  Polion,  7;  Kaisicy,  7. 
item  37 — DrieU  Eggs. — Cook’s. 

Item  38— Sauces. — H.l’.,  190;  Mason's  O.K., 
92;  Heinz,  30;  Lea  &  Perrin,  29;  A  1,  26. 

Item  39 — Toffee.— Mackintosh’s,  271;  Sharp’s, 
97.  The  second  largest  number  of  votes  polled 
for  any  one  brand  was  secured  by  Mackintosh’s. 

Item  40 — Chocolates. — Cadbury,  128;  Lyons’, 
59;  Fullers,  49;  Kowntree’s,  44. 

•Item  41 — Jams. — Hartley’s,  240;  Chivers,  47; 
('.  &  D.,  38;  Robertson’s,  16;  Ite.'ich,  14.  .\ 

surprising  dis|>arity  lietween  iitimlicrs  one  and 
two. 

Item  42 — Watches. — Waltham,  90;  Denson, 
90;  Ingersoll,  90;  Dravington,  11;  Dennett,  11. 

Item  43 — Linoleum.— Catesby,  165;  Treloar, 
43;  Greenwich  Inlaid,  27;  Maple,  14;  Staines, 
13. 

Item  44 — Furniture  Polish. — Mansion,  169; 
Knnuk,  82;  Adams,  62;  Stei>henson,  43; 
Jackson,  IS. 

Item  45— Gas  Mantels. — Veritas,  293;  Wels- 
bach,  55;  Volker,  13;  Ironcl.id,  10.  Veritas 
secured  the  largest  number  of  votes  east  for 
any  brand  in  the  test. 

Item  46 — Vacuum  Cleaners. — Kwbank,  117; 
Bissell,  87;  Hoover,  72;  Daisy,  46. 

Item  47 — Disinfectant. — Jeyes,  223;  Sanitas, 
85;  Lysol,  61;  Milton,  29. 

& 

LONDON  IN  1924  ESSAY 
WINS  SILVER  CUP 

W.  H.  H.  Radford’s  Paper,  Reproduced 
Herewith,  Gave  “Good  Reasons 
and  Results’*  in  Publicity 
Club  Contest 

t’.XUl.Y  this  year,  VV.  S.  Crawford 
^  offered  a  silver  challenge  cup  .imong 
the  nieinl)ers  of  the  Puldicity  Club  of 
I.oudoii,  to  be  won  by  the  writer  of  the 
IKqier  that  most  satisfactorily  answered 


COKVUmOMsfAUOCIATtO 

aovertisihccuim  otthi 


This  Foster  Stamp  is  being  liberally  used  by 
the  Thirty  Club  of  London  in  its  osmpaign  for 
tho  Advertitinff  Clubs*  CoiiTentlon.  The  cut  wti 
made  by  Alfred  Crmike,  London  eofraTer,  and 
the  etamp  hat  been  printed  in  ffenereut  quan* 
tity  by  Hill  Siffken  A  Co.»  alto  of  London. 
It  it  printed  in  oolort  and  it  beinir  distributed 
by  U.  B.  Walmtley,  honorary  secretary  of  the 
On*to*London  Committee  of  the  Thirty  Club. 

the  question  wliy  the  a<lvertising  conven¬ 
tion  should  be  held  in  London  in  1934. 

The  following  is  the  winning  IKiper, 
submitted  by  \\  .  II.  II.  Radford,  .\lus- 
well  Hill,  and  it  is  printed  here  Itecause 
it  assembles  an  array  of  arguments  that 


not  only  present  the  advantages  for 
.•\nu  rican  visitors  to  London,  but  frankly 
states  the  British  viewiMiint  and  just 
what  Cireat  Britain  expects  to  get  out 
of  it.  The  paper,  entitled  "CIihkI  Rea¬ 
sons  and  Results,”  follows : 

The  British  Empire  Flxhibition  in  1924  will 
draw  together  busine.ss  men  from  all  the  world 
over,  making  the  convention  really  world  wide. 

England  is  still  the  greatest  trading  nation 
and  London  the  commercial  and  rmuncial  center 
of  the  world.  No  city  offers  so  many  historic 
and  interesting  sights;  no  country  so  many 
places  ilear  to  American  sentiments.  London’s 
attractions  will  be  on  an  unprrccdcnlrd  scale. 

World-wide  knowledge  of  selling  and  distri¬ 
bution  is  good  economically,  every  business  com¬ 
munity  would  benefit  by  new  inspiration  and 
broader  outlook. 

The  discussion  of  advertising  and  selling 
would  lead,  in  a  constructive  way,  to  the  better 
development  of  international  trade,  a  better 
understanding  lietween  America  and  Dritain, 
and  the  general  well  being  of  these  two  great 
KiigIish'S|>eaking  jieoples.  It  would  assist  pros- 
|>erily  in  this  country,  lesson  iinemployinent, 
reduce  our  indebtedness  to  America,  and  im- 
piovc  tariff  relations. 

It  will  lie  London’s  first  op|Mirtunily  to  com¬ 
pare  the  selling  and  advertising  iiiethods  of 
the  world. 

It  will  lienefit  us  by  breaking  down  public 
prejudice  and  making  it  understood  that  re- 
piit.able  advertising  reduces  the  cost  of  goods 
to  the  people. 

The  press  publicity  given  will  awaken  deeper 
interest  and  confidence  in  advertising  on  the 
part  of  Hritish  manufacturers  and  public — 
"advertising  advertising”  with  a  vengeance. 

It  will  cause  British  liiisinrHs  men  to  con¬ 
sider  advertising  in  wider  terms  instead  of 
sectionally,  helping  to  destroy  their  tinwilling- 
tirss  to  pool  their  advertising  and  .selling  experi¬ 
ences. 

It  will  bring  before  every  section  of  business 
the  value  of  advertising  as  a  prime  necessity  in 
reducing  selling  costs. 

British  advertisers  would  realize  that  .\nieri- 
ran  advertising  is  better  chiefly  because  .Xiiieri- 
can  advertisers  pay  proportionally  higher  for 
the  preparation  of  their  advertising. 

.American  advertisers  will  lielter  understand 
the  reasons  for  some  of  their  selling  schemes 
over  here  not  rc.aching  the  standard  of  success 
anticip.ited. 

Whilst  convinced  Americans  can  teach  us 
much,  we  also  believe  wc  can  teach  them  some¬ 
thing. 

That,  compatible  with  British  marketing  con¬ 
ditions,  our  selling  methods  are  mainly  sound 
and  efficient. 

It  would  assist  in  the  discovery  of  markets 
in  .America  awaiting  British  business  men  to 
develop  and  vice  versa,  and  what  goods  could 
thus  be  profitably  sold. 

It  should  set  the  commercial  world  agog  with 
new  ideas  and  build  up  tranvAtlantic  trade. 

British  manufacturers  and  advertising  men 
are  receptive  to  ideas  emanating  from  America 
and  progressive  enough  to  offer  valuable  im¬ 
provements  and  so  keenly  desire  the  convention 
as  to  justify  its  being  held  here. 

Speaking  generally,  men  will  learn  new 
methods  of  solving  ilistribution  prohlems. 

Hundreds  of  Americ.ani  will  know  more  of 
I.ondon  that  they  did  and  learn  something  of 
our  n.ational  customs  and  conditions. 

Britons  will  have  an  opportunity  of  repaying, 
in  small  measure,  courtesies  extended  to  them 
in  .America,  and  cementing  Anglo-.Anirrican 
frirndshi|>s. 

Recognition  will  be  given  in  this  ocuntry  to 
advertising  clubs  like  the  Publicity  Club  as 
representing  a  proiierly  defined  business. 

The  convention  in  London  might  penetrate 
official  circles  and  lend  to  legislation  to  insure 
only  genuine  advertising. 

The  convention  has  never  been  held  outside 
America,  so  the  A.A.C.W.,  to  deserve  its  title, 
iniist  inert  in  London. 


Rifiht  gladly  do  we  endorse  the 

THIRTY  CLUB  INVITATION  TO  LONDON,  1924 
■«.’  'ii:  €? 

The  HARDWAREMAN 

and  Ironmonger’s  Chronicle 

For  31  years  the  or{;tin  of  the  hardware  trade  in  Great 
Britain,  THE  HARDWAREMAN  represents  in  the  most 
active  and  effective  form  the  success  anti  interests  of  this  great 
industry.  It  stands  for  Progress. 

Sample  copies  with  pleasure  to  all  interested.  Address: 
THE  HARDWAREMAN,  Danes  Inn  House,  265  Strand, 
London,  W.  C.  2,  England. 
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ADDING  THE 
“Af.  Er  TO 
YOUR 
WELCOME 

Known  to  it* 

30,000  readers 
as  the  "M.  E.,” 

The  Model  Engi¬ 
neer  very  cordially  associates 
itself  with  the  welcome  to 
the  delegates  of  the  Asso¬ 
ciated  Advertising  Clubs  of 
the  World. 

For  twenty-five  years  the 
most  popular  mechanical  paper 
in  Great  Britain,  the  “M.  E.” 
adds  another  friendly  voice  to 
the  growing  chorus,  "On  to 
Ix>ndon  in  1924." 

Pf.rciv’al  Marshall. 

F(ntndcr  and  Editor. 


model  Engineer 


^^T6,lTYi*rni^tlon Sireoi ,  Izondon^Kngianci.  p 


British  Business  Papers 

.  Bid  You  Welcome 

'*  '*  '* 

Tl  1 1'^  Mritisli  ,\ss»tciati<ui  iti  rrade  and 
1  eclinical  Joiirnals,  I.ttl.,  representing  ISO 
weekly  and  monthly  husiness  jnihlications 
sends  greetings  to  the  Associated  .Advertising 
riiihs  of  the  Worhl.  In  the  full  helief  that  a 
ronvention  of  the  leading  advertising  men  of 
tlic  world  would  result  in  a  notable  advance  in 
the  elliciencv  of  business  publicity  methods, 
the  .Association  most  cordially  bids  you  wel¬ 
come  to  I.ondon  in  1924. 


The  British  Association  of  Trade 
and  Technical  Journals,  Ltd. 

Sicilian  House,  Southampton  Row, 

London,  W.C.2,  England 

s  '«  '* 

The  Official  Handbook  of  the  Association  containing  a  list  of 
all  the  members,  and  advertisement  tariffs  of  over  one  hundred 
papers  will  be  sent  free  on  request.  A  valuable  guide  to  the  busi¬ 
ness  press  of  Great  Britain  which  every  advertiser  and  agency 
should  possess  for  reference. 


Editor  &  Publisher  for  May  19,  1923 


IRELAND’S 


BIGGEST 

NEWSPAPER 

PROPOSITION 


The  IRISH  INDEPENDENT,  the  world-famed  Dublin  morning,  that 
has  a  net,  certified  daily  sale  considerably  more  than  3  times  that  of 
any  other  Irish  morning  Newspaper.  Not  only  is  the  IRISH 
INDEPENDENT  easily  the  biggest  Newspaper  proposition  in  Ireland, 
but  it  is  also  one  of  the  most  modernized,  one  of  the  sanest, 
most  enterprising,  and  most  prosperous  daily  publications  in  Europe.  The 
mechanical  equipment  at  the  disposal  of  the  Proprietors  of  the  IRISH 
INDEPENDENT  is  the  last  word  in  up-to-dateness.  The  exceptionally 
beautiful  new  building,  just  completed,  for  the  IRISH  INDEPENDENT 
and  its  three  associated  Newspapers  ( the  DUBLIN  EVENING  HERALD, 
the  IRISH  WEEKLY  INDEPENDENT,  and  the  IRISH  SUNDAY 
INDEPENDENT)  costing  close  on  1,000,000  dollars,  is  considered  to 
be  amongst  the  most  attractive,  luxurious  and  completely  equipped 
Newspaper  buildings  in  the  world. 

The  IRISH  INDEPENDENT  has  blazed  the  trail  in  new  ideas  for  years.  It 
was  the  first  morning  newspaper  outside  the  continent  of  America  to 
publish  net  sales.  That  was  14  years  ago — it  has  continued  this  practice 
ever  since.  It  is  the  only  Irish  Newspaper  that  can  be  truly  described  as 
the  Newspaper  of  the  whole  nation.  Every  advertiser  of  note  who  uses  an 
Irish  Newspaper  uses  the  IRISH  INDEPENDENT  as  a  matter  of  course. 

Greetings  and  Good  Wishes  to  The  Great  Convention 
and  Good  Luck  to  the  On -to -London  Movement 

The  IRISH  INDEPENDENT  was  amongst  the  first  Newspapers  outside 
America  to  support  the  A.  A.  C.  W. 


For  All  Particulars,  Rates,  etc..  Apply 

T.  A.  GREHAN,  Advertisement  Manager,  Carlisle  Building,  Dublin. 
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EDITOR&PUBLISHER 

Irish  Free  State  Section  ' 

IRELAND  NEVER  SO  PROSPEROUS  AS  TODAY 


Principal  of  McConnelPs  Agency,  of  Dublin,  Tells  London  Publicity  Club  Population  and  Wealth  of 

Country  Are  Increasing  Rapidly 


pHARLES  E.  McConnell,  prin- 
cipal  of  McConnell’s  Agency,  Dub¬ 
lin,  recently  told  the  Publicity  Club  of 
London  a  few  facts  about  Ireland  as  a 
market.  When  he  made  those  remarks 
Ireland  was  a  composite  whole,  so  that 
most  of  his  utterances  apply  in  that  con¬ 
nection. 

At  the  same  time,  now  that  the  Irish 
Free  State  is  operating  as  a  separate  en¬ 
tity,  it  is  still  entitled  to  full  considera¬ 
tion  and  in  view  of  the  fact  that  the 
South  of  Ireland  contains  many  beauty 
spots  that  may  attract  American  visitors 
in  connection  with  the  1924  Convention, 
their  application  to  that  part  of  the  coun¬ 
try  as  a  potential  market  should  be  re¬ 
membered. 

Mr.  McConnell  quoted  an  imposing 
list  of  articles  imported  into  Ireland  in 


the  year  1919  as  follows: 

Pounds. 

Bisctiits  .  273.854 

Brushes  and  brooms .  133,204 

Margarine .  450,487 

Candles .  307,524 

Clieese  .  232,454 

Leather .  1,067,055 

Boots  and  shoes  .  5,380,375 

Ink  .  8,579 

Matches  .  233,287 

Provisions  and  groceries .  515,727 

Paints  .  594,360 

Pickles  and  sauces .  92,866 

Vinegar  .  11,426 

Blacking  .  27,153 

Polishes  .  36.544 

Soap  .  665,373 

Confectionery  .  1.053,925 

Hosiery  .  337,325 

Drapery  and  haberdashery .  4,597,450 

Apparel  .  1,399,202 

Manufactured  tobacco .  1,490,873 

Tobacco  pipes  .  93,760 

Umbrellas .  118,560 

Walking  sticks .  27,755 

Furniture  .  1,662,196 

Hats  .  451,167 


Mr.  McConnell  said: 

“Ireland  was  never  so  prosperous  as 
she  is  today.  This  is  abundantly  proved 
by  official  figures.  During  the  war  emi¬ 
gration  was  prohibited,  and  as  a  conse¬ 
quence  the  population  increased.  At  the 
same  time  the  ag^ricultural  wealth  of  the 
country  also  increased,  principally  owing 
to  the  incentive  given  by  the  Govern¬ 
ment  to  farmers  to  produce  more  food. 
The  figures  given  beneath  are  quoted 
from  official  sources  and  clearly  demon¬ 
strate  the  rapid  growth  of  wealth.  The>- 
also  prove  that  this  growth  was  not  con¬ 
fined  to  the  period  of  the  war,  for  the 
latest  figures  are  the  most  satisfactory 
of  all. 

“In  1910  the  deposits  and  cash  balances 
in  joint  stock  banks  amounted  to  £52,- 
505,000;  at  the  end  of  1917  this  figure 
had  grown  to  £91,361,000;  on  June  3()th, 
1920,  it  had  been  increased  to  £163,509,- 
000,  an  interesting  index  to  the  unprece¬ 
dented  prosperity  of  the  country. 

“Deposits  in  the  Post  Office  Savings 
Bank  grew  from  a  normal  £3,585,000  to 
£15,370,000  in  1917,  and  on  December 
31st,  1919,  they  totalled  £16,940,000. 

“The  amount  of  Government  Stocks 
on  which  dividends  were  payable  at  the 
Bank  of  Ireland  on  June  30th,  1920,  was 
£95,063,000,  which  showed  an  increase  of 
£52,872,000  over  the  corresponding  pe¬ 
riod  of  1914;  an  increase  of  £16,954,000 
Over  1918,  and  of  £4,770,000  over  1919. 

“These  fibres  speak  for  themselves. 

“If  you  like  to  analyze  them  further, 
you  have  163  millions  on  deposit  in  the 
banks,  95  millions  in  British  Govern¬ 


ment  securities  and  17  millions  in  the 
Post  Office  Savings  Bank,  a  total  of 
275  millions  of  money,  and  this  gives  you 
a  surplus  of  72  millions  of  money  over 
and  above  the  imports  into  the  country  in 
a  year,  which  are  203  millions.  That 
means  we  are  able  to  pay  cash  for  all  the 
goods  we  get  in  a  year  and  have  72 
millions  of  money  lying  in  the  bank. 
That  is  how  it  appeals  to  me  as  an 
advertising  man.” 


The  Baltimore  Sun  and  the  Evening 
Sun  have  shown  an  affinity  for  Rhodes’ 
scholars  from  Maryland.  The  latest  ac¬ 
quisition  is  Francis  F.  Beime  who  has 
joined  the  force  of  editorial  writers,  hav¬ 
ing  left  the  Baltimore  News.  He  was 
elected  from  Virginia  in  1911.  He  was 
on  the  staff  of  the  Sun  some  years  ago 
and  was  a  first  lieutenant  of  infantry  in 
France  during  the  war. 

Felix  Morley,  who  has  been  on  the 


Patrick  T.  Montford,  of  the  Freeman's 
Journal,  Dublin,  is  a  veritable  cyclo¬ 
paedia  of  facts  relating  to  business 
openings  and  prospects  in  the  Irish 
Free  State  for  manufacturers,  and  will 
gladly  impart  the  information  to  any 
interested.  He  is  a  delegate  among 
our  friends  from  England. 


editorial  staff  of  the  Sun  for  some 
months,  was  elected  a  Rhodes’  scholar 
while  serving  in  the  ambulance  service 
in  France  in  1916.  He  took  up  his  resi¬ 
dence  at  Oxford  in  1919.  He  has  been 
associated  with  the  Philadelphia  Public 
Ledger,  with  the  United  Press  and  with 
the  Philadelphia  North  American. 

Percy  Maddox,  who  was  a  member 
of  the  local  staff  of  the  Evening  Sun  last 
summer,  was  elected  last  year  and  is 
now  at  Oxford. 


CORK  HAS  POWERFUL 
GROUP  OF  PAPERS 


South  of  Ireland  Pres*  Exhibit*  Lhreljr 
Interest  in  British  Invitation 
to  American  Adver¬ 
tising  Folk 


Cork,  representing  the  South  of  Ire¬ 
land,  is  exhibiting  a  lively  interest  in  the 
coming  of  the  A.  A.  C  oi  W.  Convention 
to  London  in  1924.  And  Cork's  voice 
should  count  in  the  expressions  of  wel¬ 
come  that  are  flowing  in  from  oversea. 
For  Cork  is  the  third  most  important  city 
in  Ireland,  and  from  its  heart  there  ra¬ 
diates  the  most  important  newspapers  in 
the  South. 

Ireland  is  the  home  of  a  warm  hearted 
race.  There  is  nothing  warmer  than  an 
Irish  welcome.  And  in  the  parts  which 
acknowledge  Cork  as  the  immediate  and 
nearest  centre  of  activities,  you  have 
the  true  Irish  heart  beating  and  pulsing 
with  sentiment. 

So,  when  the  South  of  Ireland  news¬ 
papers,  which  include  the  Cork  Exam¬ 
iner,  the  Cork  Evening  Echo,  and  the 
Cork  Weekly  E.xaminer,  show  their  go(^ 
intent  by  commanding  a  spedal  page  in 
this  On-to-London  edition  to  give  voice 
to  their  indorsement  of  the  “London, 
1924,”  project  and,  in  their  own  words, 
“stretch  their  hand  across  the  ocean  with 
an  invitation  to  America,”  it  is  an  enter¬ 
prise  worthy  of  note. 

Well  may  they  say  they  are  the  voice 
of  nearly  two  million  ix-ople.  They  have 
the  confidence  of  the  people  in  their  ter¬ 
ritory,  and  in  rendering  news  service  to 
that  community,  they  maintain  a  London 
office  at  180  Fleet  street  and  a  private 
news  wire  between  London  and  Cork. 

The  South  of  Ireland  newspapers  are 
an  enterprise  that  must  be  counted  in 
any  scheme  that  seeks  publicity  in  Ireland. 

"IRELAND  WILL  BE  THERE” 


Dublin  House  Organ  Was  First  to 
Recognize  A.  A.  C.  of  W. 

The  Independent  Newspapers,  Ltd.,  of 
Dublin  (with  W.  T.  Brewster  as  man¬ 
ager)  issues  a  little  house  organ  called 


“HEARTY  WELCOME”— COSGRAVE 


(.Special  to  F.dito*  &  Publishes^ 

PRESIDENT  COSGRAVE,  head  of  Government  of 
-*■  the  Irish  Free  State,  interviewed  hy  a  representa¬ 
tive  of  EDITOR  &  PUBLISHER,  said  if  the  Conven- 
tion  decided  to  meet  in  London  next  year  tlie  niem- 
liers  would,  he  hopetl,  take  the  opportunity  of  visiting 
Ireland  and  see  for  themselves  how'  the  foundations 
of  future  development  and  prosperity  were  being  laid. 
Revolution  and  its  aftermath  will  ere  then  have  com¬ 
pletely  passed  away  and  Ireland,  at  last  able  to  con¬ 
centrate  on  problems  of  reconstruction  and  progress, 
will  doubtless  share  in  benefits  from  discussions  at 
the  Convention  on  the  European  side  of  the  Atlantic. 
Many  ties  of  friendship  bind  Ireland  with  America 
and  visitors  from  any  part  will  find  a  hearty  welcome 
awaiting  them  in  this  country. 
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TANDING  STILL  means  going  back, 
and  -with  9  years  of  steady  progress 
behind  us  we  look  forward  to  still  fur¬ 
ther  achievement  in  the  future.  We 
ha^e  v?eathered  the  worst  storm  that  has  hit  the 
trade  of  Ireland  within  living  memory),  and  in 
spite  of  it  we  have  made  steady  progress  and 
have  held  together  an  organization  which  we 
believe  to  be  thoroughly  modern  and  efficient. 

^  We  at  present  conduct  the  advertising  of  two 
big  American  lines,  and  would  co-operate  with 
any  live  American  Service  Agency  in  the 
handling  of  their  Irish  Appropriation. 

For  many  reasons  we  welcome  the  proposal 
to  hold  the  1924  Advertising  Convention  in 
London.  We  want  to  meet  American  adver¬ 
tising  men  there  and  we  want  them  to  come  to 
Dublin  and  meet  us;  for  with  the  new  era  of 
freedom  and  prosperity  that  is  now  opening  for 
the  Irish  Free  State,  an  intimate  interchange  of 
views  will  redound  to  our  mutual  advantage. 
At  any  rate  a  talk  between  men  of  the  same 
profession  is  always  likely  to  suggest  a  new  angle 
of  approach  to  old  problems.;j[;'<^^f*^|^^f^ 

^  There  is  an  Irish  saying  that  **  Far  away  cows 
have  long  horns  ’  so  we  won’t  bother  you  with 
elegantly  phrased  descriptions  of  what  we  are, 
M?hat  we  have  done,  or  what  we  can  do.  We 
want  you  to  come  and  see  for  yourself. 

What  we  have  learned  by  hard  experience 
about  the  Irish  Market  and  its  trade  possibilities, 
Irish  Media,  and  the  best  lines  of  appeal  to  the 
public  we  will  place  at  the  disposal  of  those  who 
wish  to  join  with  us  in  the  cultivation  of  what  is 
obviously  going  to  be  an  extremely  profitable 
field  in  the  near  future. 


Our  Monogram  indicates 
our  responsibility  for  a  v7ide 
range  of  successful  advertising 

M'=CONNELL’S 


PUBLiaXY 

HOUSE 


Advertising  Service 

DUBUN 

IRISH  FREE  STATE 


Lflodan  OAoe: 

81  Shaftesbury 

Avenue 


Irish  Independent  Notes.  In  the  latest 
issue  is  the  following  interesting  refer¬ 
ence  to  the  coming  Atlantic  City  Con¬ 
vention  : 

It  is  rr'ssiWc — we  hope  it  is  absolutely  cer- 
t.iin — that  the  powerful  .American  organization, 
the  Associated  Advertising  Clubs  of  the  World, 
will  assemble  in  London  next  year.  It  should 
prove  to  be  the  most  eventful  happening  in 
advertising  the  Old  World  h.is  ever  known.  If 
it  comes  off,  Ireland,  of  course,  will  be  there. 
And  talking  about  Ireland,  the  famous  Irish 
Independent  blackthorn  stick  was  presented  to 
the  president  s<-me  years  ago  .at  one  of  this 
famous  club’s  conventions.  As  a  matter  of 
fact,  the  first  newspaper  in  F.uropc  to  recognize 
the  Associated  Advertising  Clubs  of  the  World 
in  cinventifvi  assembled  was  the  Irish  Inde¬ 
pendent.  We  cabled  out  our  wishes  for  a 
successful  convention — it  was  at  San  Francisco, 
anti  Mr.  Woodward  was  the  president — and  we 
got  a  very  graceful  reply.  Incidentally,  would 
you  blame  us  for  reminding  Mr.  Woodward 
that  the  Irish  Independent  was  not  only  the 
first  Irish  newspaper,  but  the  first  newspaper 
in  Europe,  to  publish  net  sale  figures?  We 
again  earnestly  hope  that  our  wonderfully  pro- 
gre.ssive  .American  publicity  men  will  make 
London  their  rendezvous  for  iy24.  No  other 
city  east  of  the  Statue  of  Liberty  could  ad¬ 
equately  house  so  impressive  an  organization  of 
modern  business  generals. 

BI-LINGUAL  ADVERTISING 


INSTITUTIONAL  COPY 
WINS  FOR  STORES 


Principle  of  Marshall  Field  Company’s 
Successful  Advertising  Explained 
by  G.  R.  Schaeffer — Profitable 
to  Omit  Comparative  Prices 


British  House  Uses  Both  English  and 
Irish  Copy 

.\moiig  the  most  consistent  national 
advertisers  in  Ireland  for  20  years  past 
are  the  proprietors  of  Oovril.  And  if 
there  is  one  thing  that  the  Hovril  people 
have  always  been  distinguished  for  in 
their  publicity  campaign  it  is — sanity. 

That  is  to  say,  they  have  always  truly 
.sensed  the  Irish  situation  so  far  as  adver¬ 
tising  is  concerned. 

Of  course,  another  factor  is  that  this 
organization  has  always  been  representea 
in  Ireland  by  men  who  have  understood  appearance  of  our  advertisements  is  iin 
the  country  inside  out.  The  Irish  man-  I-rtai't.  just  as  are  the  appearance  of  imr 


G.  R.  Schaeffer,  advertising  man¬ 
ager  for  the  Marshall  Field  Company, 
Chicago,  during  the  recent  meeting 
in  Cleveland  of  members  of  the  Na- 
tioiutl  Commission  of  the  Associated 
•Advertising  Clubs  of  the  World,  told  in 
detail  the  spirit  and  motives  governing 
this  firm  in  .all  its  advertising  and  mer¬ 
chandising.  11  is  explanations  were  sup¬ 
plemented  by  about  200  Lantern  slides  e.x- 
cmplifying  every  pha.se  of  advertising. 

Emphasizing  the  importance  of  edu¬ 
cational  advertising,  Mr.  Schaeffer  said: 

"We  use  our  advertising  to  tell  the  public 
abttut  our  merchandise,  our  activities,  our 
I>olicies,  our  purposes,  and  our  ide-als. 

“We  feel  that  if  our  advertising  is  right  it 
will  enable  the  public  to  understand  just  what 
sort  of  service  we  give;  just  what  sort  of  men 
are  running  our  business.  First  of  all,  it  will 
‘sell’  our  business  as  an  institution  to  the 
public.  In  its  various  phases  it  will  build  con¬ 
fidence  and  good  will.  Surely  it  is  more  im¬ 
portant  for  us  to  sell  our  business  as  a  whole 
rather  than  a  few  specific  items  of  merchandise. 
We  feel  that  by  winning  the  confidence  and 
good  will  of  the  people  on  the  basis  of  a  real 
understanding  of  our  policies  and  ideals,  bust- 
ness  will  n.aturally  flow  to  our  store  in  great 
volume.  That  is  why  we  devote  so  much  space 
in  our  advertising  to  so-called  institutional 
copy. 

"We  realize  that  a  great  many  people  judge 
oiir  business  very  largely  by  its  advertising, 
often  conscientiously,  mure  often  unconscienti- 
<-usly.  Every  advertisement  seen,  whether  read 
or  not,  produces  some  sort  of  impression.  The 
sum  total  of  these  impressions  is  a  very  con¬ 
siderable  part  of  public  opinion.  Therefore, 


ager  of  Bovril  for  several  years  past, 
John  Sheridan,  is,  perhaps,  otu;  of  the 
keenest  judges  of  what  “goes"  in  the 
Irish  country  that  the  Bovril  Company 


tore  and  the  i>crsonaI  appearance  of  our  sales¬ 
people. 

“This  is  why  we  employ  the  best  artists,  lay¬ 
out  men  and  tyiwgraphcrs.  And  so  is  the 
wording  of  our  advertisements  im|>ortant,  just 


has  ever  had.  Just  now  the  Bovril  adver-  as  are  the  statements  made  by  our  salesiieople. 
tisements  over  here  are  bi-lingual— Irish  This  is  why  we  employ  go«l  copy  writers  and 


and  English. 


give  them  a  thorough  education  in  our  bus 


ent”  group  of  newspapers. 

& 

SIMPLE  ADS,  HIS  ADVICE 


It  is  rather  interesting,  too,  that  the  "“proadiy  speaking,  there  arc  two  general 
first  arlvertisement  entirely  in  Irish  ever  classifications  of  general  business  in  general 
inserted  hv  a  national  advertiser  was  for  merchandising.  The  first  is  the  quality  cla-,s, 
Bovril.  That  was  nearly  20  years  ago.  which  puts  the  emphasis  of  its  merchandising 
and  it  was  prepared  by  the  present  adver-  uiion  quality.  The  second  is  the  price  class, 
tisement  manager  of  the  "Irish  Independ-  "h'ch  puts  the  emphasis  of  tts  merchandising 

upon  price.  We  have  shown  to  be  in  the  first 
class,  and,  from  the  beginning  the  goal  of  our 
business  has  been  leadership  in  the  quality 
group. 

“It  is  the  incessant  endeavor  of  our  merchan¬ 
dising  management  to  maintain  our  competition 
on  the  basis  of  quality;  to  sell  better  quality 
at  the  same  price,  rather  th.an  approxi¬ 
mately  the  same  quality  at  a  less  price. 
The  difference  in  these  two  methods,  as  we 
see  it,  is  very  great.  We  believe  that  in  the 
long  run  finality  competition  builds  up  quality 
and  eventually  results  in  the  customer  getting 
the  best  article  that  can  be  made,  and  we  be¬ 
lieve  that  price  competition  tends  to  destroy 
qu.ality. 

“Now,  one  of  the  principal  aims  of  our  ad¬ 
vertising  is  to  make  the  public  understand  tbit 
pur|>ose  and  practice.  This  is  why  so  much 
of  our  copy  is  devoted  to  editorial  treatment  of 
the  quality  idea,  and  is  addressed  quite  as 
much  to  our  own  organization  as  to  the  public. 
.Vnd  this  is  why,  in  our  art  work,  typography, 
public  stock,  etc.,  we  seek  to  make  our  adver¬ 
tising  complement  the  quality  idea. 

“It  has  been  said  by  some  that  we  are  among 
the  more  successful  conservationists  of  news¬ 
paper  space.  It  is  true  that  we  have  given 
much  concentrated  study  and  effort  to  this  mat- 


MeJunkin  Official  Avers  Most  Copy 
Says  Too  Much 

Eric  Scudder,  vice-president  of  the  Mc- 
Junkin  Advertising  Agency  of  Qiicago, 
recently  addressed  the  Chattanooga  .Ad 
Club  on  “Making  Advertising  Produce 
Sales."  He  said  in  part ; 

“If  you  want  your  advertising  to  pro¬ 
duce  sales  then  make  the  selling  simple. 

Most  manufacturers  make  too  many 
things,  and  most  manufacturers  say  too 
much  about  the  things  they  make.  This 
causes  a  confused  blur  in  the  mind  of  the 
people  selling  as  well  as  in  the  single- 
track  mind  of  the  general  public. 

"The  copy  prepared  for  advertising  is 
often  filled  with  too  many  generalities. 

The  average  person  does  not  understand  . .  __ 

it,  and  a  ‘crazy  quilt  effect  is^  obtained,  ter  during  the  past  year  or  two,  with  very 
The  best  way  to  make  advertising  pay  is  gratifying  results.  We  find  that  often  we  can 


to  get  the  advertisement  down  to  the 
fewest  words  possible  and  put  forth  one 
outstanding  reason  for  a  purchase." 


& 


New  Weekly  in  Columbus,  O. 

A  new  weekly  in  Columbus,  Ohio,  the 
East  Side  Review,  appeared  May  4.  It 
is  to  be  published  each  Friday  by  A.  D. 
Curfman,  business  manager  of  the  West¬ 
erville  (Ohio)  Public  Opinion.  The  Re¬ 
view  is  an  eight-page  paper,  six  col¬ 
umns  to  a  page.  The  first  edition  was 
6,000,  the  papers  being  distributed  free  to 
every  home  in  the  section.  The  Review 
is  printed  in  the  plant  of  the  Westerville 
Public  Opinion. 


cut  the  lineage  of  a  given  advertisement  10, 
IS,  or  20  per  cent  or  even  more  without  im¬ 
pairing  its  efficiency. 

“By  cutting  down  type  sizes,  by  cutting  out 
useless  words,  by  trimming  illustrations  un¬ 
necessarily  large,  and  other  devices,  we  often 
represent  one-third  to  one-half  more  sections  in 
a  page  that  was  formerly  our  habit.  With 
newspaper  lineage  at  its  present  prices,  it  is 
well  worth  while  to  study  carefully  the  matter 
of  type  and  layout  efficiency.  There  are  very 
few  advertisers  who  can  not  profitably  effect 
economies  in  this  direction. 

"Much  of  our  advertising  ia  planned  around 
special  exhibitions  or  feature  events  in  various 
sections.  It  is  our  aim  to  have  something  of 
special  interest  or  unusual  interest  going  on  in 
the  store  all  the  time.  Much  success  has  at¬ 
tended  our  ‘book  fairs’,  spring  and  fall  opening 
exhihitiens  of  various  manufacturing  processes, 
etc.” 
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A  Welcome  to  America 

FROM  THE 

SOUTH  OF  IRELAND 
NEWSPAPERS 


The  Cork  Weekly  Elxaminer 

AND  WEEKLY  HERALD 
(ThurMlay,  2d) 

Sale  35,000  Copies  Weekly. 

Recognized  as  the  National  Favorite  of  the  South. 


^J^HK  South  of  Ireland  extends  its  hands  in  heart\'  welcome  to  America’s 
business  men — as  visitors — as  advertisers.  The  South  of  Ireland,  with 
Cork  as  its  great  centre,  is  well  worth  attention.  It  contains  the  true  heart  of 
Ireland — it  is  the  home  of  the  romance  of  Ireland ’that  has  always  appealed 
to  American  sympathies. 

The  South  of  Ireland  is  a  market  in  itself.  Cork  is  150  miles  distant  from 
Dublin,  225  miles  from  Belfast.  Its  newspapers  are  an  institution  indissolu¬ 
ble  from  its  daily  business  life  and  its  domestic  circles. 

The  South  of  Ireland,  radiating  from  Cork,  stretches  its  hand  across  the 
ocean  with  an  invitation  to  America.  _ 

The  South  of  Ireland  Newspapers  Are  the 
Voice"  of  Nearly  Two  Million  People 

Head  Offices:  95  Patrick  Street,  CORK.  London  Office:  180  Fleet  Street,  E.  C.  4. 
Direct  communiattion  from  London  to  Cork  by  Private  Wire. 


The  Cork 
Examiner 

(Daily,  2d) 

ESTABLISHED  184* 

Net  Certifird  Sale,  23,700  Copies  Daily. 
The  predominant  and  General  Newspaper. 


The  Cork 
Evening  Echo 

(DaUy,  Id) 

Sale  21,000  Copies  Daily. 

The  Only  Daily  Paper  in  Ireland 
South  of  Dublin. 


Dinty  Moore  Also  Now  Appearing  In  Tokyo  Asahigraph  Al< 
though  Readers  May  Insist  on  Rice  Instead  of 
Corn  Beef  and  Cabbage 


By  JOHN  R.  MORRIS 


fet't  or  his  antics.  The  native  humor  O 
as  found  in  the  speech  of  comedians — 

their  physical  movements.  But  g 
national  ideas  on  this  subject  have  ” 

•en  completely  reversed  by  a  few  pokes 
from  Charlie’s  fragile  walking  stick,  and  j 
wearer  of  the  battered  derby  is  the 
comedy  king  of  Japan.  Japanese  movie  % 
comedians  themselves  have  become  imi-  *3 
or  lost  their  follow-  .** 
iiigs  almost  entirely. 

"Japanese  are  ‘ 

.  .\nierican, 

ing  since  April  1  in  the  Asahigraph,  arc  interested  in  Japan,' 
which  is  the  first  Japanese  vernacular 
paper  to  publish  such  an  American  fea- 
ture 

At  the  in  Niiv 

^  appears  that  Jiggs  and  Maggie 

c  are  here  stay.  The  feature  was  ex- 

tensivcly  advertised  beforehand  in  the 
^  Asahigraph  and  other  Japanese  news- 

f  papers  and,  as  the  Japanese  are  prone 

i|  their  editors  know 

‘W  -  3  think,  letters  about  Jiggs  have  been 

‘ coming  into  Mr.  Suzuki’s  office  all  this 
week.  On  the  whole,  the  writers  are 

glad  to  make  the  acquaintance  of  the 
arrivals  from  America,  but  some 

and  one  an  objection  ogy 

^^B  'C  based  on  technicality. 

IHIHHiHHIIB  cause  he  couldn’t  appreciate  .  .  _ 

and  cabbage”  he  missed  the  whole  point  anese  paper  have  been  met  easily  in  the 
K.  lUb^hima,  W.U  know.  *rtut  and  9"^  day’s  jokc,  SO  it  may  ^  nec«sar>-  large  and  well-equipped  plant  of  the 

oartooniit,  haa  retonchad  tha  "Father  Frooft"  in  the  future  to  substitute  a  bowl  of  riCe,  .^.sahl,  which  IS  the  mother  publication  .  , 

and  ailed  in  Japaneca  worda  for  Fnsliah.  thui  with  chop-sticks,  for  Father’s  favorite  of  the  new  Asahigraph.  The  strips  used  regarding  American  comics  since 

jafauM^  *  *  *“*’^®*“  "*•  delicacy.  Maggie’s  manner  of  shaping  so  far  are  those  containing  four  pictures,  -  ^  *  j 

J'KKs’  destiny,  day  by  day,  seems  strange  although  the  Asahigraph  editors  are 
previously  many  Oriental  tongues.  Dur-  in  this  land  of  gentle  manners;  her  tac-  planning  later  to  adapt  tfie  full-page 
ing  the  last  few  days  Dinty  has  been  tics  tickle  the  Japanese  funny-bone,  any-  Sunday  spreads  to  their  papers, 
repeatedly  dismayed  by  the  Japanese  cus-  way.  The  task  of  instructing  the  McManus 

tom  which  forbids  one  saying  all  one  The  McManus  brand  of  humor  is  al-  characters  in  the  intricacies  of  the  Jap- 
thinks,  and  so  far  he  has  displayed  an  together  different  from  anything  which  anese  language  is  entrusted  to  expert 
amazing  faculty  for  getting  his  Japanese  appears  in  the  comic  pictures  of  Japanese  translators,  who  turn  Jiggs’  charcteris- 
verbs  mixed.  cartoonists,  and  it  is  most  unlikely  that  tic  expressions  into  their  nearest  Japan- 

But  Maggie — most  probably  she  would  the  latter,  even  if  translated  into  English,  ese  equivalents,  and  to  the  Asahigraph 


Far  Eastern  Editor,  Eoitok  &  Publishbb  be  as  fluent  in  Sanskrit  as  in  English,  w 
'’OKYO,  APRIL  7. — Jiggs  is  learn-  At  any  rate,  she  has  been  speaking  her  not  in 
ing  Japanese,  and  so  are  Maggie  mind  with  perfect  freedom  and  frank-  now 
id  Dinty  Moore.  ness  before  her  newly  found  Japanese  lx-' 

It  is  a  good  deal  to  expect,  as  Father  audience. 

ys,  of  a  man  who  has  reached  his  age  All  these  innovations  in  the  lives  of  the 
life  without  the  need  of  adopting  Jiggs  family  and  their  friends  are 

due  to  the  action  of  Bunshiro  Suzuki, 

-  -  -  —  -  ^  [  editor  of  the  Tokyo  .\sahigraph,  who  tators  of  Chaplin 

^=1  •  ’  purchased  the  rights  for  daily  publica- 

tion  of  the  famous  McManus  comic. 


interested  in  things 
much  more  than  Americans 

Mr.  Suzuki  said.  O 

‘‘.American  news  and  news  pictures,  and 
.American  methods  of  writing  Japanese 
news  have  proved  popular  and  profitable 
for  our  newsapers.  We  think  we  were 
fully  justified  in  believeing  our  readers 
will  also  appreciate  some  of  the  American 
comics." 

‘‘Bringing  Up  Father,”  according  to 
Mr.  Suzuki,  is  perhaps  the  best  adapted 
what  they  to  Japanese  requirements  of  all  .Ameri¬ 
can  comic  features.  Excepting  for  the 
‘‘corn  beef  and  cabbage”  complications, 
it  is  one  of  the  easiest  for  Japanese  ' 
new  readers  to  understand  and  it  seems  to  be 
are  well  suited  to  Oriental  reading  psychol- 
„>'• 

Be-  Alechanical  difficulties  connected  with 
‘corn  beef  the  publication  of  the  comic  in  a  Jap- 


‘LITTLE  JIMMY”  ALSO 


Kokumin  Shimbun  Follow*  Suit  With 
American  Comic  Strip 

{Special  to  Edito*  &  Pubushsk  from  its  Foe 
Eastern  Bureau 


'll*  ig'  m  w<t 


r;  W  i:  n 


artists  who  substitute  the  Japanese  ren-  Tokyo,  April  14. — The  Kokumin  Shinv 
dition  for  the  Americanese  of  McManus,  bun  today  followed  the  example  set  rc- 
The  Japanese  is  pasted  smoothly  over  cently  by  the  Tokyo  Asahigraph,  and  by 
the  printed  English  words  and  the  whole  beginning  the  regular  publication  of 
strip  photographed  for  a  zinc  etching.  "Little  Jimmy,”  the  King  Features  daily 
No  attempt  is  made  to  use  the  regular  comic  feature,  became  the  second  ver- 
matrix  service,  although  matrices  arc  in  nacular  newspaper  in  Japan  to  subscribe 
common  use  for  advertising  purposes  in  regularly  to  such  a  foreign  service. 
Japan.  The  editor  of  the  Kokumin,  T.  Baba. 

The  publication  rights  for  “Bringing  has  spent  several  years  of  his  journalistic 


Some  of  the  membert  of  the  ctafT  of  the  Asahigraph,  first  Japanese  newspaper  to  use  an 
American  comic  strip,  the  one  chosen  for  this  pictorial  newspaper  being  "Bringing  Up 
Father.’*  This  photo,  taken  in  the  office  of  B.  Suzuki,  NewS'^itor4n>Chief.  shows  Mr. 
Suzuki  inspecting  "Father”  pictures,  and  left  to  right,  we  have  K.  Kitano,  F.  Nemoto.  B. 
Suzuki.  Count  Ota.  editor  ot  the  children's  page,  H.  Sugimura.  and  three  young  Japanese 
women  assistants. 

Up  Father”  were  sold  to  the  .Asahigraph  career  in  New  York  as  correspondent  for 
by  Duke  N.  Parry,  manager  of  the  new  Japanese  newspapers  and  on  the  staff  of 
Tokyo  office  which  combines  the  Far  Japanese  newspapers  in  the  American 
East  representation  of  the  Internation-  metropolis,  “Little  Jimmy,”  he  says,  “is 
al  News  Service,  the  King  Features  one  of  the  foreign  cartoon  strips  which 
Syndicate,  and  allied  Hearst  organiza-  will  have  a  powerful  appeal  for  Japanese 
tions.  The  editors  of  several  other  newspaper  readers  of  almost  all  the 


Mo  wonder  KsRio  FolU.  Look  at  the  words  that  hare  been  pat  in  hor  month.  Japanese  newspapers  have  made  inquiries  classes.” 
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WELCOME !  — 

ON  TO  LONDON  IN 

1924 


<i 

4 

i 


AS  London’s  leading  Transport  Undertaking,  we  help 
to  voice  the  word  of  London.  We  assure  you  that 
your  visit  will  be  coupled  with  useful  experience,  widespread 
interest,  and  happy  recollections.  London  has  pledged  its 
word  to  try  and  make  your  visit  a  memorable  one.  Frankly, 
we  want  you  to  come. 

Your  visit  will  afford  you  an  opportunity  of  studying  the 
part  played  by  London’s  Underground  in  the  daily  life 
of  its  people.  This  vast  organisation  is  dedicated  to  the 
Public  Service.  It  works  i,6oo  Electric  Railway  Cars, 
3,100  Motor  Omnibuses,  and  600  Electric  Tramway  Cars. 

In  1922  its  Railway  Cars  carried  325,000,000  passengers,  its 
Motor  Omnibuses  924,000,000  passengers,  and  its  Tram¬ 
way  Cars  186,000,000  passengers.  A  total  of  1,435,000,000 
for  the  year. 

We  look  forward  to  next  year’s  convention  of  the  Associated 
Advertising  Clubs  of  the  World  being  held  in  London. 

Welcome ! 


Electric  Railway 
House 


M  cn  LONDON’S^ 


D 


U 


NDERGROUN 


Broadway 
Westminster 
London^  5.1F.I 
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THE 

TRUNK  LINE  TO  SCOTLAND 

If  the  1924  Convention  is  held  in  London 


will  show  you  the  places  worth  visiting 

GggD 

^\lagnificent  Cathedrals 

YORK  •  PETERBOROUGH  •  DURHAM 
ELY  •  LINCOLN  -  NORWICH  •  RIPON 

Picturesque  Ruined  Abbeys  and  Castles 

REMINDERS  OF  GREAT  HISTORIC  EVENTS 

The  Romantic  oi  Mountain  Recesses 
Scottish  Border  of  the  Highlands 

Associations  with  Great  CMen 

MILTON  GRAY  -  SHAKEPEARE  -  PENN  •  SCOTT 

^The  Ddomes  of 

THE  WASHINGTONS  AND  THE  PILGRIM  FATHERS 

Famous  Golf  Links.including  StAndrews. 


Further  information  and  illustrated  literature  gfladly  supplied  by 
H.J.Ketcham,  311  Fifth  Avenue,  New  York  or  Advertising  NLanager 
L  &N.E.Railway,  Kings  Cross  StatiorL,Londou.N.l. 


Points  of  Interest 

FOR  VISITORS  o^ONTHE 

London  &North  Eastern 

RAILWAY 
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GREAT  BRITAIN 

is  the  largest,  wealthiest  and 
most  coneentrated  market 
in  the  world. 

The  quiekest,  most  eeo- 
nomieal  and  effeetive  way 
of  appealing  to  that  market 
is  through  the  advertise¬ 
ment  eolumns  of  the 

NEWS  WORLD 

The  CERTIFIED  NET  PAID  SALES  of  which 

largely  EXCEEDS 

3,000,000 

COPIES  PER  ISSUE 

THE  LARGEST  CIRCULATION  IN  THE  WORLD 

30-32  Bouverie  St. 

LONDON 

E.  C.  4 
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Ulster  Section 

ULSTER  CLAIMS  CLOSE  KINSHIP  WITH  U.  S. 


Member  of  Parliament  Points  to  Record  of  Northern  Ireland  Counties  as  Colonizers,  Statesmen  and 

Traders — Seven  American  Presidents  of  Scotch-Irish  Stock 


By  THOMAS  MOLES,  M.  P. 

(Written  exclusively  for  Editoi  &  Pubushex) 


T’HE  UNITED  STATES  and  Ulster 
are  intimately  associated  by  the 
common  ties  of  blood  and  commercial 
relationships. 

The  Ulsterman  is  the  greatest  of  colon¬ 
izers,  and  he  has  impressed  himself  deeply 
upon  the  history  of  the  United  States,  as 
well  as  upon  that  of  Canada,  South  Africa 
and  Australia. 

Professor  Ford  of  Princeton  University 
in  his  well  known  hook,  “The  Scotch- 
Irish  (Ulstermen)  in  America,”  points 
out  what  a  noble  contribution  Ulster  has 
made  to  the  making  of  America  among 
whose  leading  soldiers,  statesmen,  law¬ 
yers,  divines  and  business  men  are  to  be 
found  those  of  Ulster  stock  or  birth. 

Whitelaw  Reid  states  that  Presidents 
.\ndrew  Jackson,  James  K.  Polk,  James 
Buchanan,  Andrew  Johnson,  Chester  A. 
Arthur,  and  William  McKinley,  were  of 
Ulster  ancestry.  General  Ulysses  S. 
Grant  was  Scotch-Irish  on  his  mother's 
side,  as  were  Benjamin  Harrison,  Grover 
Geveland,  and  Theodore  Roosevelt. 
Woodrow  Wilson  is  Scotch-Irish  on  both 
sides. 

Mr.  Reid  gives  a  long  roll  of  distin¬ 
guished  Americans  of  Scotch-Irish  an¬ 
cestry.  John  B.  Gibson,  Chief  Justice  of 
Pennsylvania  from  1827  to  1851,  is  con¬ 
sidered  “one  of  the  greatest  jurists  Amer¬ 
ica  has  produced.” 

“The  Breckinridge  family  of  Kentucky, 
which  has  produced  numerous  clergymen, 
military  officers,  lawyers  and  statesmen, 
is  derived  from  Alexander  Breckinridge 
who  emigrated  from  Ulster  to  Painsyl- 
vania  in  1728.” 

John  Rutledge,  who  left  Ulster  for 
South  Carolina,  had  two  sons,  one  of 
whom  signed  the  Declaration  of  Inde¬ 
pendence  and  the  other  became  Justice  of 
the  United  States  Supreme  Court. 

Cyrus  McCormick,  who  invented  the 
reaper  and  founded  a  great  American  in¬ 
dustry,  was  of  Ulster  stock. 

“The  history  of  the  leading  industries 
of  Pennsylvania  is  crowded  with  Scotch- 
Irish  names,”  continues  Professor  Ford. 

According  to  Lecky,  the  historian,  "the 
issue  of  the  Revolutionary  War  once 
rested  upon  the  action  of  the  Pennsyl¬ 
vania  line,  whose  privates  and  non-com¬ 
missioned  officers  consisted  diiefly  of  im¬ 
migrants  from  the  north  of  Ireland.” 

Professor  Ford  points  out  that  Mr. 
Fiske,  the  well-known  historian,  affirms 
the  Scotch-Irish  population  amounted  to 
one-sixth  of  the  entire  population  at  the 
time  of  the  Declaration  of  Independence. 
“They  were  all  hot  for  independence, 
while  everywhere  else  there  were  streaks 
of  cold  or  lukewarm  feeling.” 

In  “The  Winning  of  the  West,”  Presi¬ 
dent  Roosevelt  said; 

The  dominant  (train  in  their  leaders  in  na¬ 
tional  expansion  was  that  of  the  Presbyterian 
Irish — the  Scotch-Irish  as  they  were  often 
called.  It  is  doubtful  if  we  have  wholly  realized 
the  importance  of  the  part  played  hy  that  stem 
and  virile  people,  the  Irish,  whose  preachers 
taught  the  cre^  of  Knox  and  Calvin.  The 
West  was  won  by  those  who  have  been  rightly 
called  the  Roundheads  of  the  South,  the  same 
men  who  before  any  others  declared  for  Amer¬ 
ican  Independence. 

^HAT  IS  ULSTER? 

”  Ulster  consists  of  the  six  counties 
of  Nortibem  Ireland,  the  people  of  wUdi 


acknowledge  the  British  Constitution 
and  Sovereignty,  and  exist  under  the 
British  flag,  having  their  own  govern¬ 
ment  for  domestic  affairs.  These  six 
counties  are  Antrim,  Armagh,  Down, 
Fermanagh.  Londonderry  and  Tyrone. 

Belfast,  Ulster’s  great  port,  has  one- 
half  of  the  entire  foreign  trade  of  Ire¬ 
land. 

Belfast  stands  fourth  among  the  ports 
of  the  Three  Kingdoms. 

Belfast  posses.ses  five  of  the  largest 
industrial  concerns  of  their  kind  in  the 
world.  It  has  the  world’s  largest  ship¬ 


building  yard,  linen  mill,  rope  works,  to¬ 
bacco  factory,  and  distillery.  Around 
these  are  clustered  a  score  of  subsidiary 
industries. 

For  nearly  20  years  Belfast  held  the 
lowest  record  for  unemployment  in  the 
Three  Kingdoms.  The  dislocations  that 
have  ensued  since  the  war  have  tempo¬ 
rarily  deprived  it  of  that  proud  distinc¬ 
tion. 

In  1911  Belfast  paid  in  customs  duties 
and  inland  revenue  $24,575,000,  which 
was  more  than  double  the  amount  pro¬ 
vided  by  the  South  and  West  of  Ireland 


k 


‘WILL  PROMOTE  UNDERSTANDING” 
SIR  JAMES  CRAIG 


U' 


(Special  to  Editox  &  Publishex) 

'LSTER  is  deeply  interested  in  the  British  invitation  to  the 
Associated  Advertising  Qubs  of  the  World  and  is  sending 
representatives  to  accompany  the  powerful  delegation  repre¬ 
senting  British  industrial,  newspaper,  and  advertising  interests 
which  will  lay  before  the  forthcoming  convention  at  Atlantic 
City  the  many  reasons  for  holding  the  1924  convention  in 
London. 

I  am  glad  to  know  that  EDITOR  &  PUBLISHER  is  issuing 
a  special  number  in  order  to  emphasize  the  fact  that  such  a 
convention  in  London  would  promote  that  business  understand¬ 
ing  between  Great  Britain  and  the  U.  S.  A.  which  must  be  the 
prelude  to  an  expansion  of  trade  between  the  two  great  nations, 
and  I  sincerely  trust  that  the  delegates  will  make  a  point  of 
visiting  Ulster  should  they  cross  the  Atlantic  in  1924  in  order  to 
see  for  themselves  the  stability  of  conditions  and  the  possibility 
of  industrial  expansion  in  this,  the  youngest  of  the  British 
Dominions. 

They  wiU  be  most  heartily  welcomed  in  Belfast  and  other  in¬ 
dustrial  centres  of  Northern  Ireland. 

JAMES  CRAIG. 

Prime  Minister. 


Only  London,  Liverpool  and  Bristol  sur¬ 
passed  this  figure  in  the  Three  King¬ 
doms. 

Belfast  does  one-eighth  of  the  coast¬ 
wise  shipping  trade  of  the  United  King¬ 
dom. 

Over  70  per  cent  of  all  Irish  export 
trade  and  W  per  cent  of  all  shipping 
trade  from  Ireland  stands  to  the  credit 
of  Belfast. 

In  1911  Ulster’s  exports  and  imports 
had  a  value  of  $49,937,950.  The  total 
for  the  rest  of  Ireland  in  the  same  year 
was  $33,263,785. 

Between  the  years  1800  and  19(X)  Bel¬ 
fast  multiplied  its  population  by  four¬ 
teen,  a  record  unrivaled  in  Great  Brit¬ 
ain  and  Ireland. 

Its  record  for  pauperism  for  many 
years  prior  to  the  war  was  just  half  the 
average  for  Great  Britain,  and  one-third 
of  that  for  Dublin. 

Ulster  produces  48  per  cent  of  all  Irish 
oats;  41  per  cent  of  all  Irish  potatoes; 

53  per  cent  of  all  Irish  fruit,  and  95 
per  cent  of  all  Irish  flax. 

The  statistics  of  Ireland — value  of 
crops  1918 — show  that  the  money  value 
of  wheat,  oats,  barley,  potatoes,  turnips, 
mangels,  flax,  and  hay  crops  was  in 
Ulster  $166,404,135,  as  compared  with 
Leinster  $139,756,675.  Taking  the  Ulster 
figure  at  per  head  of  population  it  rep¬ 
resents  $165  for  every  man,  woman  and 
child  in  the  six  counties. 

One  of  the  two  shipyards  in  Belfast 
alone  pays  out  in  hard  cash  as  wages 
annually  a  sum  which  equals  the  ratable 
valuation  of  Ulster,  and  considerably  ex¬ 
ceeds  that  of  Leinster  or  any  other  prov¬ 
ince. 

The  Northern  Government  stock  banks 
having  their  headquarters  in  Belfast  have 
on  deposit  or  credit  a  total  of  over  $301,- 
877,745. 

To  the  Great  War  Loan  the  city  of 
Belfast  raised  $165,000,000. 

The  workers  of  Belfast  have  invested 
in  the  Belfast  Savings  Bank  (a  Workers’ 
Bank)  $11,250,000,  apart  from  substan¬ 
tial  lodgments  in  the  Postoffice  Savings 
Bank. 

In  the  Great  War  Belfast  without  con¬ 
scription  gave  one  out  of  every  eight  of 
its  people  to  the  fighting  forces  of  Great 
Britain,  a  figure  not  equaled  under  the 
voluntary  system  by  any  city  in  the  Three 
Kingdoms. 

Out  of  82  battalions  raised  in  Ireland, 
42  were  raised  in  Ulster.  One  hundred 
and  forty-five  thousand  voluntary  recruits 
were  raised  in  Ireland  for  all  branches 
of  the  service.  Of  these  Ulster  supplied 
over  75,000  men. 

The  honors  gained  by  the  36th  (Ulster) 
Division  from  October,  1915,  to  the  end 
of  the  war  were: 

Victoria  Crosses  .  9 

Distinguished  Service  Order  .  71 

Military  Cross  .  459 

Distinguished  Conduct  Medal  .  173 

Military  Medal  .  1,294 

Meritorious  Service  Medal  .  118 

Foreign  (French,  Belgium,  etc.) .  312 

Total  .  2,436 

King  George  in  his  message  to  Sir  Ed¬ 
ward  Carson  in  December,  1918,  said: 
“The  men  of  Ulster  have  proved  how 
nobly  they  fight  and  die.” 

This  is  the  Ulster  we  wish  Americans 
to  know  and  appreciate. 
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ADVERTISING  CLUB  OF  ULSTER  SENDS  r;sru,r 

FOUR  DELEGATES  TO  CONVENTION 


visited  an  advertising  club  Mng  wrought  *“  Uliter  ■hould  their  great  conveiition  be 

in  attractive  lettering  round  the  edges.  *‘*1^  London  nert  year.  ^ _ 

Tk-  tk>  *.k_  Nerer,  proceeded  Sir  Robert,  in  the  history 

f  !k  A  A  ^nogram  Britain  bad  it  been  «>  imperatively  n«**s.rv 

of  the  A  A.  C.  of  the  world,  tlw  Iiwn<>  ,h,t  ^ey  should  expand  their  foreign  trade. 
ProgreMive  and  Constructive  Program  Arranged  for  the  Year  Advertising  Club  Their  taxation  proWems,  their  employment  rrob 

.  „  ,  IlJCS^IJUal  Ulster,  and  the  dates  associated  with  lems,  could  all  be  solved  if  they  could  gain 

in  North  Ireland  J  2>am  va»  Haughton  Is  the  whole  movement  were  also  set  forth  fresh  markets.  They  must  master  the  art  of 

a|,A  Proaid^nl’  in  equally  artistic  embroidery.  selling  as  they  had  mastered  the  art  of  maiiu 

The  secretary  (Victor  Salter)  then  an-  **®*“r*;  When  they  sold  as  well  as  made 

-  nounced  the  receipt  of  several  letters  of  _ r  k„m 

^HE  ADVERTISING  CLUB  of  Uls-  Warnock,  J.  P.  (Warnocks,  Ltd.) ;  Fred  for  unavoi^ble  ^ence.  the  1924  convention  of  the  Associated  Advert 

ter  is  affiliated  with  the  Associated  Williams  (Gallagher,  Ltd.),  Honorary  The  president  said  he  had  to  convey  tising  Clubs  of  the  World  at  the  British  Empire 

Advertising  Clubs  of  the  World  and  is  treasurer,  William  Sweeney;  honorary  apologies  which  had  been  forwarded  to  Exhibition  at  Wembley  was  being  increasingly 

sending  four  delegates  in  the  party,  leaving  secretary,  Victor  Salter.  himself.  The  first  of  these  was  from  realized  by  representative  British  business  men. 

on  the  Berengaria.  The  A.  C.  of  Ulster  The  delegates  representing  Ulster  are  W.  S.  Crawford.  London,  who  had  tele-  ^ch  .  visit  of  thoui^ds  of  ^ 

.k-  sk-  0«1  Sir  Robert  H  H  RairH  .Sam  C,  Haiioh.  Rraohed :  busi^ss  men  wm  certain  to  lead  to  a  grea,  ex 

panaion  of  British  and  imperial  trade.  Its  im¬ 
portance  was  so  affected  by  leading  business 
men  and  men  in  the  advertising  profession  tliat 
already  a  very  large  sura  had  been  guaranteed 
for  the  entertainment  of  the  American  delega¬ 
tion  in  1924. 

A  visit  to  America  could  never  be  paid  under 
better  auspices.  At  the  convention  the  visitors 
would  have  the  opportunity  of  meeting  thou¬ 
sands  of  the  moat  alert  and  most  enterprising 
American  business  men;  and  bearing  selling 
problems  and  difficulties  discussed  with  char¬ 
acteristic  American  frankness.  They  would  ex¬ 
change  experiences  for  the  benefit  of  each  other. 
British  business  men  would  have  much  to  learn 
there  just  as  they  would  have  much  to  teach. 


SEND-OFF  FOR  SIR  ROBERT 


sir  Robert  H.  K.  Baird,  K.  B.  E..  D.  L.,  man¬ 
aging  proprietor  of  the  Belfast  Telegraph  and 
allied  newspapera,  is  a  typical  Vlsterma’' — 
vigorous,  alert  and  courageous,  although  (I  years 
old.  An  American  once  called  him  “a  steam 
engine  in  trousers.”  He  set  the  type  for  his 
own  lirst  poster  In  1870.  He  was  the  first  news¬ 
paper  man  to  install  the  Creed  telegraph  system, 
now  on  private  wires. 


TN  the  Century  Magazine  for  Septem- 

ber,  1891,  Henry  Cabot  Lodge,  writing 
on  “The  EHstribution  of  Ability  in  the 
United  States,”  said: 

I  classified  the  Irish  and  the  Scotch-Irish  as 
two  distinct  race  stocks,  and  I  believe  the  dis¬ 
tinction  to  be  a  sound  one  historically  and 
scientifically.  The  Scotch-Irish  from  the  North 
of  Ireland,  Protestant  in  religion  and  chiefly 
Scotch  and  English  in  blood  and  name,  came  to 
this  country  in  large  numbers  in  the  Eighteenth 
Century,  while  the  people  of  pure  Irish  stock 
came  scarcely  at  all  during  the  colonial  period, 
and  did  not  immigrate  here  largely  until  the 
present  century  was  well  advanced. 

Some  of  the  best  blood  of  the  old 
Ulster  flows  in  the  veins  of  the  Ameri¬ 
cans  today.  The  Ulsterman  of  today  is 
of  precisely  the  same  blood  as  the  old 
stock,  and  possesses  the  qualities  of  his 
ancestors.  He  “fears  God  and  nothing 
else  in  this  world.”  Generation  after 
generation  he  has  defended  his  citizen¬ 
ship,  his  rights  and  his  faith  with  the 
same  unflinching  courage  and  tenacity  of 
purpose.  He  fights  for  all  in  which  he 
believes,  and  will  fight  for  nothing  else. 


iiigs  business  men  who  can  speak  with 
authority  upon  the  part  which  advertising 
has  played  in  the  building  up  of  a  world¬ 
wide  distribution  of  given  articles  and 
commodities. 

The  other  side  of  the  work  is  entirely 
educational,  and  meetings  of  the  members 
are  being  arranged  at  which  close  study 
will  be  given  to  the  standard  works  deal¬ 
ing  with  the  various  phases  of  advertising. 

The.se  meetings  will  be  conducted  by 
members  of  the  club  who  have  given  spe¬ 
cial  attention  to  certain  branches  of  ad¬ 
vertising.  In  addition  a  close  link  is  be¬ 
ing  forged  between  the  advertising  club 
and  the  art  school  with  the  idea  of  en-  connection  with  the  entertainment,  which 
couraging  the  students  to  consider  the  could  not  have  been  more  admirably  or 
application  of  art  to  commercial  illustra-  successfully  organized,  bore  on  the  front 
tion.  a  representation  of  Sir  Robert’s  landing 

A  cup  which  was  presented  to  the  Ul-  in  and  welcome  to  the  United  States  te¬ 
ster  Advertising  Club  by  W.  S.  Craw¬ 
ford  will  be  propably  used  for  the  promo-  . . . _ ^  ...w,.,.. 

tion  of  a  competition  for  the  art  students  welcome  to  the  delegates  from  that 


W,  H.  Wabb,  S.  L.,  of  Old  Blaaoh  linan  Oo,, 
Ltd.,  will  ba  ona  of  tha  dalacataa  rapraaontinc 
tha  Advartitlnv  Club  of  Xnatar  at  tha  aanual 
convantion  of  tha  AiMotatad  Advartliiiif  Clubt 
of  the  World  ia  AtUntlo  City.  Tk»  dalaratloii 
will  tail  on  the  Barenfiarla.  Kr,  Wabb'i  firm 
it  located  in  Belfatt,  whioh  at  tha  oapital  of 
mater  it  attuminc  politioal  importanoa  timilar 
to  ita  oommaroial  one. 


was  a  similariv  strikincr  illustration  of  his  Talacraph  and  kindred  papart  pnblithad  by 

WAS  d  bimiiariv  sinning  iiiusiraiion  oi  nis  ^  q  ^  maklii»  bU  drat  vitit 

-  w  '  •  V  /-  ,1  r  T-  L  f  - - -  ""  o-"-'  ••»'•••  -■••t  COUn-  to  Amorioa,  in  company  with  hia  ohiaf.  Sir 

at  the  Municipal  College  of  lechnology.  fry  on  their  expected  visit  to  Ulster  in  Robert  Baird.  Ha  hat  Wn  oennaotad  with  the 
The  officers  of  the  Ulster  ad  men  are  i%4.  Underneath  the  latter  picture  were  Oi*.  Toia«iaph  far  na«iy  ts 

representative  business  men  of  Belfast,  the  significant  words:  SSSrfatton  rf  Adva^L“t aSJJJS 

drawn  froni  the  manufacturing,  newspa-  Ulster's  interests  are  identicsl  with  British  Club  snd  Fleet  Street  Club, 

per,  and  advertising  interests.  The  roll  interetts.  and  Uitter’t  drlefttet  will  exercise 

of  active  officers  is  as  follows:  Ihrmtelvet  with  those  from  Great  Britain  at  of  Ulster  in  atking  Sir  Robert  to  come  there 

President,  Sam  G.  Haughton  (of  Fra-  Atlantic  City  in  June,  when  the  British  invita-  and  accept  a  little  presentation  from  them, 
zer  ft  Haughton  Ltd  )  brought  before  thia  yeart’  Con-  Not  only  was  Sir  Robert  Baird  going  out  to 

Vice-presidents:  Sir' Robert  Baird,  K  of  ‘be  A  A.  C.  of  the  World.  America  but  alto  tome  other  membra  of  thrir 

B.  F.,  D.  U  (Belfast  Telegra^)  ;  Rt.  A  feature  of  the  proceedings  was  the  "* 

Hon.  Samuel  Cunningham  (Northern  cordial  greeting  extended  to  Sir  Robert  Sir’ Robert  Baird,  K.B.E.,  In  retpooding,  taid 
Whig) ;  Sir  Trevor  Henderson,  K.  B.  E.  and  the  very  handsome  way  in  which  the  he  thanked  the  preaident  and  council  and  mcm- 

(News-Letter)  ;  Robert  Clyde,  T.  P.  club  gave  practical  expression  to  their  bera  of  the  Advertiaing  Club  of  Ulatcr  moat 

(White,  Tomkins  &  Courage,  Ltd.)  ;  regard  and  appreciation,  for  on  behalf  of  aincerely  for  their  beautiful  gift— whkh  ho  ap- 

William  Strain  (Wm.  Strain  &  Sons,  the  officers  and  members,  the  president,  predated  very  highly,  and  which  he  waa 

Ltd.).  S.  G.  Haughton.  presented  him  with  a  k”“ 

^uncil:  Wiliam  CassWy  (Mfast  lowly  hand-woven  and  richly  fibroid.  While  transportation  in  central  ^n- 

Telegraph) ;  P.  B.  Hams  (Northern  ered  damask  cloth  and  serviettes  to  „ot  been  altogether  on  behalf  of  the  Advertising  >*  largely  by  underground  and  by 

WTiig)  :  W.  M.  (Theves  (Norman  4  Co.)  ;  match.  Quh  of  Ulster.  He  had  gone  there  primarily  the  famous  busses,  the  double-decked 

G.  H.  O.  Strick  (Davidson  ft  Co.,  Ltd.)  ;  The  embroidery  on  the  cloth  formed  a  in  a  private  capacity  and  at  the  request  of  Mr.  tram  takes  care  of  getting  the  suburbanite 
James  DalMll  (News-Letter) ;  H.  E.  record  of  his  remarkable  tour  in  America,  Haui^tea  sad  the  aemhera  he  had  carried  thrir  to  town. 


Net  Daily  Sales  in  Dublin 

The  Independent  Newspapers  have 
issued  net  sales  certificates  for  some 
years.  The  latest  figures  of  their  pub¬ 
lications,  dated  Dec.  31,  show  the  follow¬ 
ing  daily  net  sales:  Irish  Independent. 
117,891;  Evening  Herald,  56,151 ;  Weekly 
and  Sunday  Independent,  88,649. 
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ULSTER 

wants  you 

The  Advertising  Club  of  Ulster  (the  only  Club  in  Ireland  affiliated 
with  the  Associated  Advertising  Clubs  of  the  World)  sends 
fraternal  greetings  to  the  great  1923  Convention  at  Atlantic  City.  It 
extends  a  most  cordial  and  pressing  “ON  TO  ULSTER”  invitation. 

Come  not  merely  to  London,  but  to  Northern  Ireland,  the  youngest  but 
most  virile  and  progressive  State  in  the  British  Empire.  Let  us  intro¬ 
duce  you  to  fair  ULSTER.  Come  to  BELFAST,  its  Capital,  the 
gateway  of  Ireland’s  commerce,  whose  Linens  and  Ships  are  known 
throughout  the  world.  Here  Hospitality  awaits  you. 


Let  Us  Show  You — 


A  Province  in  which  the  forefathers  of  NINE  Presidents  of  the  United 
States  were  born.  .  . 

An  industrious,  tenacious,  peaceful,  law-abiding  people. 

Six  of  the  largest  industrial  concerns  of  their  kind  in  the  world. 

The  famous  Giants’  Causeway,  the  world’s  eighth  wonder. 

A  magnificent  coastline  on  the  broad  Atlantic. 

Unsurpassed  Mountain,  Glen,  Lake,  and  Lowland  scenery. 

Above  all,  let  us  show  you  ULSTER  HOSPITALITY. 


OFFICE  BEARERS 


PRESIDENT: 

Sam  O.  Haughton,  Etq. 

VICE-PRESIDENTS: 
Sir  Robert  Baird,  K.  B.  E.,  D.L. 
Rt.  Hon.  Semoel  Cnimingbam. 
Sir  Treror.  Hendereon,  K.B.E. 
Robert  Clyde,  Eiq.,  J.P. 

William  Strain,  Eaq. 


COUNOL; 

William  Cataidy  Percy  B.  Harria 

W.  M.  Cbeyea  O.  H.  O.  Stride 
James  Dalaell  H.  E.  Wamocli^  J.P. 

Fred  WiUiama 
HON.  TREASURER: 

William  Sweeney, 

1i3  Upper  North  Street,  Belfast 
HON.  SECRETARY: 

Victor  Salter, 

124  Royal  Arenae,  Belfast. 


a  panel  of  technical  experts  and  their  re-  Rubber  Book  is  a  compendium  of  the 
port  is  embodied  in  a  series  of  booklets  thousand  and  one  uses  for  rubber  wares 
to  be  ^stributed  to  manufacturers  with  in  the  average  household  aixi  already  the 
the  object  of  assisting  those  who  may  250,000  fia-st  edition  distributed  has  cre- 
wish  to  extend  the  field  of  their  activities,  ated  a  new  demand  for  IHtle-known  rub- 
The  campaign  proper  coounenced  with  ber  goods, 
a  recent  full  front  page  of  the  Daily  The  succeeding  advertisements  have 
Mail,  reprints  of  the  page  having  been  been  arranged  to  cover  every  important 
distribute  to  28,000  retailers  of  rubber  provincial  centre,  backe  with  national 
goo(h  throughout  the  Muntry  a  few  days  morning  and  Sunday  newspapers  and 
previously,  wiA  supplies  of  the  Rubber  London  evening  papers.  The  copy  will 
Book  oneied  in  the  advertisement.  This  be  treated  as  far  as  possible  in  seasonal 

sequence,  but  it  is  expected  that  this  may 
possibly  be  affected  or  governed  by  the 
subscribers  to  the  fund.  " 


Spending  $125,000  to  Increase  Use  of  Their  Wares  in  United 
Kingdom,  Which  Is  Far  Behind  America 
in  Imports  of  Product 


By  HERBERT  C.  RIDOUT 

(.London  Editor.  Eoitob  &  PviLUHn) 
liSK 
MORE 
RUBBER 


AN 

ALUTHI>t  EAR-ROl'ND 

PRODUCT 


'T'HE  BORLAND  AGENCY  of  Lon- 
don  have  under  way  a  £25,000 
advertising  campaign  conceived  by  the 
propaganda  dep^ment  of  the  Rubber 
Growers’  Association  with  the  object  of 
“developing  the  uses  and  utility  of  rub¬ 
ber  and  increasing  the  demand  for  manu¬ 
factured  rubber  goods.”  At  present  the 
plan  is  in  its  early  stages,  but  the  details 
of  what  is  proposed  have  been  made 
available  to  the  manufacturers  and  dis¬ 
tributors  of  rubber  goods  with  the  idea 
that  of  the  total  fund  to  be  expended,  the 
selling  ends  will  guarantee  one-half,  the 
other  half  having  already  been  put  up 
by  the  producers. 

The  consumption  of  rubber  in  the 
United  States  (represented  by  import 
figures  of  180,(XX)  tons  for  1921)  is  held 
up  as  a  standard  for  comparison  against 
the  42,000  tons  imported  by  the  United 
Kingdom.  This  is  emphasized  as  the  one 
outstanding  fact  which  calls  for  careful 
consideration  and  it  is  urged  that  even 
when  due  allowance  is  made  for  the 
amount  of  rubber  goods  exported  by  the 
United  States,  the  fact  remains  that  the 
consumption  of  nibber  per  capita  in 
America  is  far  in  excess  of  the  consump¬ 
tion  in  the  United  Kingdom. 

The  greater  use  of  rubber  in  America 
can  be  attributed  to  a  large  extent  to  the 
popularity  of  the  motor  car,  but  apart 
from  the  enormous  call  for  tires,  other 
rubber  goods  are  used  on  a  far  larger 
scale  in  the  United  States  than  in  Great 
Britain. 

It  is  suggested  that  the  American  man¬ 
ufacturers  and  distributors  realize  the 
value  of  appealing  to  the  ultimate  con¬ 
sumer  and  that  the  result  of  this  policy 
is  reflected  in  the  greater  demand  for 
rubber  articles.  In  any  case,  it  is  evident 
that  there  is  ample  room  for  extending 
the  sale  of  rubber  goods  in  Great  Britain 
by  bringing  them  forcibly  to  the  notice 
of  the  general  pd>lic. 

The  Rubber  Growers’  Association  may 
be  said  to  have  laid  the  foundations  of 
this  propaganda  campaign  last  year  when 
they  offered  a  nuitiber  of  cash  prizes 
for  suggestions  for  new  uses  for  rubber. 
Tliese  suggestions  have  been  examined  by 


For  instance,  as 
the  spring  season  opens,  rubber  sugges¬ 
tions  in  sports  and  athletic  goods  will  be 
featured,  and  as  summer  approaches,  hose 
and  other  garden  requisites,  bathing  caps, 
and  holiday  equipment,  etc,  will  be  ad¬ 
vertised.  while  ^e  autumn  and  winter 
will  be  a  signal  for  hot  water  bottles, 
draught  tubing,  overshoes,  raincoats,  etc., 
to  be  feature.  In  a  general  way,  of 
course,  the  everyday  needs  will  be  con¬ 
sistently  presented;  rubber  flooring,  bath¬ 
room  equipment,  gloves,  home  medical 
aids  and  comforts,  furniture  and  furnish¬ 
ing  items,  motorcycle  and  sports  acces¬ 
sories,  etc. 

“Use  More  Rubber”  is  the  phrase  being 
dinged  into  retailers  and  public  and  while, 
as  yet,  time  is  too  early  to  say  that  the 
campaign  has  completely  proved  itself, 
the  send-off  and  its  first  results  indicate 
that,  given  full  support  to  the  extent 
plann^,  the  scheme  should  certainly 
make  rubber  sales  boimce  to  ring  the 
bell. 


The  Product  with  a  Thousawl  and  One  Purposes 


IRISH  BANK  PROHTS  UP 


Institution*  Increase  Gains  While  Brit¬ 
ish  Profit*  Decline 

In  view  of  the  general  decline  in  profits 
shown  by  British  banks  for_lS|22,  says 
the  London  Daily  Express,  it  is  some¬ 
what  striking  that  the  majority  of  Irish 
banks  have  shown  a  reverse  tendency. 
Of  six  reports  hitherto  published,  four 
increased  their  profits  as  follows: 

1921  1922 

£  £ 
513,166  533,943 

265,890  292,514 

172,833  182,637 

100,113  117,192 


Bank  of  Ireland . 

National  Bank . 

Munster  and  Leinster. 
Provincial  Bank  . 


ROBSg? 


...ytsk  your  retailer  for 


this  FREE  book 


At  the  left  is  shown  one  of  the  pas*  news¬ 
paper  advertisements,  mn  in  the  London  Daily 
Kail,  Uiat  has  prodnoed  the  Sne  results  for  the 
British  Bnbbor  Growers*  Assooiatien,  told  of  in 
Kr.  Bidout's  artiola  herewith. 


in  obtaining  a 


The  following  Provincial  Newspapers  of  Northern  Ireland  combine 
in  extending  a  most  cordial  invitation  to  the  delegates  of  the 
Associated  Advertising  Clubs  of  the  World  to  visit  Industrious 
ULSTER  next  year. 


The  ULSTER  Press 
WANT  YOU ! 


The 

NORTHERN 

CONSTITUTION 


The 

LISBURN 

STANDARD 


DERRY 

STANDARD 


Published  Weekly  at  Coleraine 

COUNTY  DERRY 

London  (Eng.)  Agent, 

F.  Wilkinson,  145  Fleet  St. 

Guaranteed  Net  Sales  . 11,574 

Circulates  through  Counties  of  Londonderry, 
Antrim,  Tyrone  and  Donegal. 

The  Cheapest  Advertising  Medium  in  the 
Province. 

COLERAINE  is  3  mUas  from  PORTRUSH,  the  great  tea- 
•ide  PMort  on  the  North  Atlaotte.  and  10  milot  from  tho 
worid-fomod  GIANTS*  CAUSEWAY. 


Visit  Lisburn  and  see  the 
Largest  Linenthread  Mill  in  the 
World. 

Lieburn  Ulster 


LONDONDERRY. 

ULSTER. 
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is  listening  in  — 


In  Ulster,  the  richest,  the  happiest  and,  by  far, 
the  most  prosperous  of  the  Irish  Provinces,  the 
“Bel feist  Telegraph”  wields  an  influence  un¬ 
equalled  by  that  of  euiy  other  journal. 

The  “Belfast  Telegraph”  goes  daily  into  every 
city,  town  euid  hamlet  in  Ulster. 

The  circulation  of  the  “Belfeist  Telegraph”  is 
actually  greater  than  the  combined  circulations 
of  all  other  Ulster  newspapers. 


The  “Belfast  Telegraph”  goes  home,  EUid  its 
fireside  readers — who  “read,  mark,  learn  and  in¬ 
wardly  di'gest”  the  contents  of  its  columns — are 
at  least  thrice  as  numerous  as  those  of  all  the 
other  journals  published  in  the  Province. 

National  advertisers  have  long  since  found  that 
space  in  the  “Belfast  Telegraph”  is  essential  to 
the  complete  success  of  any  British  or  Irish  ad¬ 
vertising  campaign. 


For  rates  and  circulation  map  apply  to 

Royal  Avenue,  Belfast, 

or, 

40-43,  Fleet  St.,  London,  E.C.4 


WHAT  AMERICANS  MAKE  A  POINT  TO 
SEE  WHEN  VISITING  LONDON 


U  T.  HUMPHRIES,  general  aecre- 
tary  of  the  Incorporated  Society 
of  British  Advertisers,  Ltd^  states: 

‘*1  have  the  honor  to  advise  yon  that 
at  the  annual  meeting  of  this  Society, 
held  last  evening  (April  25),  a  reso¬ 
lution  was  unanimously  passed  wel¬ 
coming  the  opportunity  of  a  confer¬ 
ence  with  the  American  advertisers 
next  year,  in  London,  with  the  object 
of  improving  advertising  conditions, 
methods  and  results. 

“It  was  further  resolved  to  cable 
this  resolution  to  Mr.  Wilson-Lawren- 
son. 


Tabloid  Sketches  of  Sights  amd  Places  Which  Hold  Special 
Attraction  for  Trans-Atlantic  Citizens,  as  Viewed 
by  One  of  Them  in  a  Two-Year  Sojourn 


By  Otis  Peabchiy  Swift 

Editosiai.  Not*:  Mr.  Swift  wu  formerly  gets  thirsty  at  3  p.  m.  has  to  wait.  The 
attached  to  the  London  Bureau  of  the.  New  ^  m.oi 

York  Tribune  and  Uter  to  the  London  Bureau  who  orders  a  ^Ulk  ^  10.31  p.  Itt 

of  the  Chicago  Tribune  Foreign  Newa  IS  indignantly  refused.  Lstfc  looks  dark 
Seiyice.  The  article  U  not ,  intended  ^  a  and  grim  at  that  moment,  but— don’t 
aerious  Baedecker  treatment  of  London,  but  u  T  Z..*. 

merely  an  American's  impression  of  a  few  of  dc^wr.  Let  US  now  go  OUt  into  the 
the  high  spou  seen  in  a  hurry.  somber  darkness  OX  Piccadilly,  grab  a 

the  American  vUitor,  about  300,000  ** 

strong,  takes  London  by  storm  *“ 

each  summer  season.  In  the  good  old  Night  Cxub. 

summer  time  all  the  passcrsby  along  the  You  see  there  is  a  law  against  selling 
Strand  seem  to  have  come  from  ^  drinks  after  10:30  p.  m.,  but  there  is  no 
U.  S.  A.  Hotel  lobbies  are  jammed  with  law  against  private  clubs  giving  drinks 
home  folks,  and  if  the  American  isn’t  to  members.  Thus  numerous  Night 

careful  he  may  find  that  he  has  spent  the  Clubs  have  . . 

hve  days  allotted  to  visit  London  in  fit- 


invite 


do  a  bunk  (as  we  say  in  London  for 
that  queer  Americanism  “Getawa/’)  and 
visit — 

Other  Amusements. 

sprung  up  about  Piccadilly  You  can  go  to  the  theatres  of  an  eve- 
...  ^  „  (the  Times  ^uare  of  London).  These  ning,  and  see  most  of  the  plays  that  will 

ting  in  some  “American  Bar“  and  talking  gay  dubs  again  make  one  feel  right  at  be  revamped  for  the  Broadway  stage  next 

over  Minne^a  trout'  fishing  with  lus  home.  summer.  There  are  the  “music  halls,” 

next  door, neighbor  back  home.  To  avoid  The  taxi  driver  spins  up  a  dark  street,  big  affairs  like  the  New  York  Hippo- 

this,  one ,  might  paste  the  following  in  halts  before  the  dosed  door  of  a  shut-  drome,  where  vaudeville  shows  are  given, 
his  bowler  hat,  buy  a  twi,  and  look  over  tered  house.  Mystic  knocks  ensue.  The  and  everyone  in  the  audience  smokes, 
the  attached  sights.  Sight  Number  One  door  (^>ens  a  crack.  Your  friend  who  You  will  discover  the  meaning  of  the 
is-*  knows  the  ropes  whispers,  “I’m  a  mem-  word  “pit.”  The  first  fifteen  rows  or  so 

Your  Hotel.  her.”  You  are  shusshingly  admitted,  led  of  the  orchestra  are  high  priced;  bdiind 

T-u-  1  1  u  4  i  -11  t  1-  *  up  SI  ffiurk  stair.  There  comes  an  ante-  these,  on  the  orchestra  floor,  lie  ffie  “pit” 

This  lalati^  room,  a  man  sitting  at  a  desk.  seats,  separated  by  a  railing  from  the  or- 

,  ^  London  hotel  roocM  all  name  is  Fitzwilliam  K.  Gil-  chestra.  They  are  the  cheapest  seats  in 

look  liM  ^el  room  m  R^^er,  hooley,"  says  your  friend  Brown.  “I  the  house.  “Queues,”  or  lines  of  people, 
ClevelandjCmicago,  Denver  Bas^  present  my  fric^  John  D.  Dough  start  forming  sometimes  at  5  a.  m.  out- 

dei^  Go^  rooms  can  be  ted  from  C  membership.”  side  theatres  in  order  to  get  first  chance 

Tj  ^  an  average  price  ^ng  $6.  “(iood,”  says  the  chap  behmd  the  desk,  at  these  pit  seats. 

Ham  and  eggs  are  usually  baked  ^unless  «j  president,  secretary  and  treasurer  If  you  love  Shakespeare,  don’t  miss 

one  insists  on  getting  Ammcan  h^  q£  eJub.  I  will  put  his  name  up  at  the  “Old  Vic”  theatre  over  across  the 

and  eggs.  In  tnany  tetels  each  room  has  our  next  meeting.  Meanwhile  he  has  all  Thames,  where  marvelous  productions 
an  01^  fire,  m  whKh  caiuiel  coal  is  privileges.  C)ne  pound,  please,  for  initia-  are  given.  Mystery,  terror,  sudden  death, 
burned,  there  teing  no  central  heating  fearf  ghosts,  4ony  and  de^xair  are  going 

Service  is  excellent.  Let  us  now  descend  g^ynds  shockingly  familiar,  by  the  bushel  at  the  (Jrand  Guignol 

„  Once  a  member,  you  «iter  a  cabaret-  Theatre,  where  no  plays  are  given  that 

IHE  AMERICAN  BAR.  jjj^^  room.  Couples  dance;  Yankee  jazz  aren’t  guaranteed  to  raise  the  hair  on  a 

“American  Bar  1”  The  hospitable  sign  bands  jazz.  You  may  have  been  terrified  billiard  ball  head.  Lots  of  Americans 
greets  one  on  all  sides  in  London.  With-  by  English  reserve  and  hauteur,  but  you  never  see  the  “Palaise  de  Danse”  at 
in  one  finds  the  beloved  and  familiar  find  that,  off-stage,  they  are  regular  Hammersmith,  a  real  live  American  ^pe 
brass  rail,  ^hind  the  polished  bar  home-town  folks,  and  have  enougfr  pep  dance  tell  with  two  of  the  best  jazz 
stands  a  genuine  antique  imported  Broad-  to  leave  the  stranger  in  the  wake  after  bands  in  Europe. 

way  bartender,  busy  shaking  cocktails,  the  first  ten  laps.  No  liquor  is  sold  here.  They  have  a  funny  idea  there.  If  you 
The  silvered  mixer  produces  smooth  but  the  assistant  social  secretary  of  the  come  without  a  partner,  or  want  to  leara 
Orange  Blossoms,  pepful  Bronxs,  and  the  Club  may  offer  you  as  many  drinks  as  to  dance,  you  find  a  railed-off  portion  in 
driest  of  dry  Martinis.  Home  is  never  you  want.  It  is  traditional  that  when  the  one  comer  of  Uie  room  where  pretty 
like  this,  though  it  used  to  b&  secretary  offers  you  a  drink  you  should  girls,  dressed  in  black  uniform,  are 

But  during  the  war  partial  prohibition  offer  him  the  equivalent  of  half  a  dollar,  seat^.  You  decide  which  girl  you’d  like 
became  effective.  There  are  certain  Quaint,  intriguing  old  world  customs,  to  have  teach  you  to  dance,  you  buy  a 
closed  hours.  As  I  remember  bars  are  these.  “sixpenny”  or  IB-cent  tidcet  entitling  you 

only  (men  from  11  a.  m.  to  2  p.  m.,  and  Occasionally  the  police  attend  these  to  one  dance,  Md  then  you  ask  the  girl, 

from  5  p.  m.  to  10 :30.  The  wretch  who  club  meetings,  so  before  they  come  let’s  But  if  you  enjoy  dancing  with  her,  and 


THE  DELEGATES 
OF  THE  ASSOCI¬ 
ATED  ADVERTIS¬ 
ING  CLUBS  OF 
THE  WORLD 


WE,  the  leading 
Advertising 
Service  of  Northern 
Ireland,  extend 
a  further  invitation 
to  the  Delegates  to 
visit  Northern  Ire¬ 
land  and  thus  learn 
the  commercial  pos¬ 
sibilities  at  first 
hand.  Only  by 
such  methods  can 
the  subtle  difference 
in  trade  conditions 
between  the  North 
of  Ireland  and  the 
remainder  of  the 
British  Empire  be 
realized. 

We  offer  you  a  wel¬ 
come,  and  every  fa¬ 
cility  for  gaining 
entire  marketing 
knowledge  of  this 
Northern  Province 
as  well  as  the  unlim- 
i  t  e  d  advertising 
possibilities. 

Official  Advertising 
Agents  to  the 
Government  of 
Northern  Ireland. 


TRAVERS  &  CO 


Branch  of  Travers  &  Cleaver,  Ltd. 
Advertising  Service 

10  ARTHUR  ST. 

BELFAST 

London  Office,  48  St.  Martin’s  Lane, 

V.  C  2. 
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Putting  the  Flax. 


Bundling  or  tying  Flax, 


Mark  on  Egyptian  Linen. 


Breaking. 


Weaving. 


Exhibition  of,  hnished  article 


A  CORDIAL  T'o  Delegates  from  the 
INVITATION  A.  A.  C.  W.,  who  are  over 
for  the  great  Convention  in 
London  next  year,  we  extend  a  very  c(xrdial  invita¬ 
tion  to  visit  our  premises  and  see  the  fine  showing 
of  Irish  linen  manufactures. 


Pharaoh  “arrayed  him  in 
vestures  of  fine  linen  - 

Thus  does  Holy  Writ  bear  witness  to  the  great  antiquity  of  fine  linen,  and 
modern  discoveries  have  not  only  confirmed  this  evidence  but  have  proved 
that  the  Egyptian  of  Tutankhamen’s  time  and  even  a  thousand  years  earlier 
knew  and  valued  this  beautiful  and  useful  fabric. 

Of  Climate  In  these  modern  days  the  centre  of  the  linen  industry  is  no  longer  Egypt;  it  is 
and  Linen  seated  now  in  Northern  Ireland,  chiefly  on  account  of  the  peculiar  climate 
which  enables  linen  to  be  produced  that  is  unequalled  for  dazzling  pure  white¬ 
ness  and  silky  softness. 

Of  How  To  Real  Linen  is  made  from  pure  flax,  and  wears  about  twice  as  long  as  cotton. 
Tell  Linen  This  is  because  flax  fibres  are  from  12  to  20  inches' long;  the  best  cotton  fibres 
are  about  inches.  Real  linen,  with  its  freshness,  its  coolness,  its  cleanness, 
and  its  silkiness,  is  infinitely  superior  to  the  cotton  and  mixture  fabrics,  so  frequently  sold  as 
household  linen,  bed-linen,  table  linen,  and  is  free  from  the  fluffy  surface  and  wooly  threads 
of  the  imitation. 

Of  how  to  It  is  a  pleasure  to  your  guest  and  a  pride  to  yourself  when  all  your  bed,  table,  and 
Pleasure  a  household  napery  is  of  real  Irish  linen.  It  gives  a  feeling  of  distinction,  it  creates 
Guest  a  pleasant  atmosphere. 

Of  where  to  Robinson  &  Cleaver  have  been  linen  makers  for  over  50  years,  and  supply  direct 
obtain  linen  to  the  public  from  their  great  Linen  Hall  at  Regent  Street,  London,  and  from 
Donegal!  Place,  Belfast.  Catalogue  of  their  linens  for  all  purposes  is  sent  post 
free  on  request.  It  includes  beautiful  table  cloths,  napkins;  embroidered  bedspreads; 
hemmed  and  hemstitched  sheets  and  pillow  cases;  handkerchiefs  and  wearing  apparel. 


. . . 


ROBINSON  &  CLEAVER  LTD 

The  Linen  Hall,  Regent  St.,  London,  W.  1. 
and  Donegall  Place,  Belfast,  Northern  Ireland 


r^  lF  you  are  coming  to  London  for  the 
^  1924  Convention,  we  heartily  invite 

^  you  to  extend  your  journey  to 
-  ‘  Belfast,  and  see  our  way  of  doing 
things  here  in  the  North  of  Ireland. 

You’ll  have  likely  made  acquaintance 
already  with  Ross’s  Ginger  Ale.  Come 
and  take  a  glass  with  us  at  the  spring 
head. 


BELFAST 


GingerAk 

TWO  VARIETIES 

ROYAL  BELFAST— PALE  DEY 


We  would  like  you  to  try  both  and  choose  for  yourself. 


W.  A  Ross'^&  Sons,  Ltd^  IBelfast,  Ireland 


Pale  ®  dr^ 

Ringer  AU 

BELFAST.-^ 
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keep  right  on,  you  find  that  the  little 
ten-cent  tickets  have  cost  just  $4  for  the 
40  dances  on  the  program.  Let’s  save 
that  $4,  and  spend  it  on  a  taxi  to — 

Tower  of  London. 

VV'e  whirl  down  Fleet  street,  across 
Ludgate  Circus,  up  Ludgate  Hill,  past  St. 
Paul’s  Church,  and  through  the  ghetto 
section  of  Whitechapel.  There  is  mate¬ 
rial  for  435  historical  novels  in  the  sights 
seen  on  that  15-minute  ride.  But  here  is 
the  Tower.  It  looks  (see  photo)  like  a 
dream  castle  taken  from  King  Arthur’s 
tales.  Built  originally  as  a  fortification, 
used  later  as  a  prison  for  high  political 
prisoners,  used  at  one  time  as  a  royal 
palace,  it  is  now  a  museum.  You  cross 
the  moat,  dodge  the  frowning  portcullis, 
avoid  the  donjon  keep,  and  enter  the  in¬ 
terior  earthworks.  Here  are  the  “Beaf- 
eaters”  in  their  quaint  costumes,  hose,  knee 
breeches,  red  smocks  and  tri-cornered 
hats.  They  are  the  traditional  guardians 
of  the  castle.  In  a  tiny  stone  vault  two 
of  them  stand  guarding  the  iron  grill  be¬ 
hind  which  lie  the  English  Crown  Jewels. 
Piles  of  crowns,  coronets,  heaps  of  pearls, 
diamonds,  rubies,  emeralds,  glittering 
gems  the  size  of  robins’  eggs — all  are 
heaped  up  there  in  a  little  mound  worth 
a  baker’s  dozen  of  movie  stars’  salaries. 
You  stare  at  them,  gasp,  and  go  away. 
Some  two  weeks  later  what  you  have 
seen  begins  to  dawn  on  you. 

There  is  also  the  White  Tower,  that 
large  square  white  affair  in  the  picture. 
This  contains  one  of  the  finest  armor 
collections  in  the  world  and  carries  arms 
and  lethal  weapons  of  all  kinds  right 
through  from  the  ancient  Briton’s  bow 
and  arrow  down  to  the  world  war  gas 
mask.  I  recall  one  weapon  in  particular, 
a  huge  brass  cannon,  ornamented  all  over 
with  dragons  and  pagodas  and  palm  trees, 
and  bearing  a  plaque:  “To  the  King  of 
England  from  the  King  of  Mandalay,’’ 
which  shows  that  there  is  such  a  place. 

In  fact  even  the  slightest  acquainted 
with  London  demonstrates  that  the  Eng¬ 
lish  flag  flies  over  ten  or  twenty  coun¬ 
tries  over  on  the  other  side  of  the  world 
that  we  had  never  known  existed  before. 
Let’s  go  on  to — 

Luncheon. 

Now  for  a  good  straight  English  din¬ 
ner,  roast  beef,  rare  done ;  Yorkshire  pud¬ 
ding,  boiled  cabbage,  half  of  bitter  ale, 
and  apple  tart  (similar  to  but  oh  so  dif¬ 
ferent  from  pie),  we’d  better  go  to  Simp¬ 
sons’  in  the  Strand.  Many  of  the  Amer¬ 
ican  ne^vspaper  correspondents  in  London 
will  be  there.  Real  English  food,  perfect 
service  and  appointments  mark  the  res¬ 
taurant.  They  keep  the  side  of  beef  on  a 
sort  of  tea  table  there,  and  wheel  it  up 
to  your  plate  while  the  carver,  in  high 
white  cap  and  white  apron,  cuts  off  your 
slice.  You  must  tip  your  waiter  10  per 
cent  (and  never  more  anywhere  in 
Europe)  of  the  bill,  but  at  Simi«on’s  an 
odd  custom  persists  of  giving  this  carver 
3  large  copper  pennies  in  addition.  Of 
course  the  first  time  you  go  there  you  do 
not  know  this.  You  omit  the  ceremony, 
and  the  carver’s  “thank  you,  sir,’’  is 
very  pointed. 

For  atmosphere,  galore,  go  to  the 
Cheshire  Cheese  in  Fleet  street.  It 
hasn’t  been  changed  since  America  was 
discovered.  The  same  cobwebs  hang 
from  the  same  beams  that  Johnson  sat 
under.  There  the  pewter  ale  mugs  have 
glass  bottoms  Why?  Oh,  so  that  in  ye 
brave  olde  dayes  ye  merrier  carouser 
could  look  through  the  bottom  of  his 
mug,  while  taking  a  deep  swig,  to  see  if 
his  neighbor  intended  to  slit  his  throat. 

The  Cock  Tavern  on  Fleet  street  is  a 
similar  place.  Alfred,  Lord  Tennyson, 
used  to  sit  at  one  of  the  tables  in  the 
snug  little  stalls  there,  and  write  im¬ 
mortal  verse.  Henry,  the  venerable  head 
waiter,  will  show  you  the  chair.  Ask 
Henry,  too,  to  show  you  his  register  book 
of  American  visitors.  He  has  asked  his 
favorite  American  patrons  to  register 
there  during  the  past  30  years,  and  has 
hundreds  of  thousands  of  names,  poems, 
sketches  and  addresses  from  the  U.  S.  A. 
I  remember  that  F.  Hopkinson  Smith 
was  among  the  names  I  saw. 

For  oysters  go  to  Scott’s  in  Piccadilly. 
For  perfect  French  cooking  look  up  La 
Petite  Savoyard  in  Soho,  the  Washing 


feel  at  home,  go  to  the  Chinese  restaurant 
in  Piccadilly,  and  find  yourself  in  Mott 
street.  Now  that  we’ve  eaten,  let’s  take 
another  taxi,  and,  while  the  meter  clicks 
up  threepences,  run  around  the  town. 

Zip  Goes  the  Taximeter! 

Ladies  and  gentlemen,  we  are  now 
going  up  the  Strand,  jammed  in  behind 
a  line  of  London  buses  that  look  just 
like  Fifth  avenue  buses  except  that  they 
are  painted  red.  Here  is  Trafalgar 
Square,  the  Nelson  Monument  with  the 
four  grim  stone  lions  guarding  its  base. 
Over  the  way  is  the  National  Gallery, 
where  art  masterpieces  of  every  period 
and  school  may  be  seen.  Now  we  turn 
up  Whitehall,  past  the  Horse  Guards  bar¬ 
racks  where  we  see  the  troops  in  their 
brilliant  scarlet  uniforms,  set  off  with 
white  buckskin  straps,  steel  cuirasses  and 
steel  helmets  surmounted  by  a  flowing 
horsehair  mane,  a  la  mediaeval  history. 
Here  is  the  little  blind  alley  of  Downing 
street,  where  we  stop  a  moment  before 
the  three-story  house  at  Number  10  to 
see  who  is  calling  on  the  Premier  today. 
Next  comes  the  Foreign  Office,  with 
Scotland  Yard  opposite  it.  This  isn’t  a 
^rd  at  all,  but  a  huge  red  brick  office 
building,  the  home  of  the  detective  branch 
of  the  London  police  force.  Past  the 
Cenotaph,  we  are  on  Parliament  Square, 
with  the  low  Gothic  pile  of  the  Houses 
of  Parliament  (a  visit  to  (Commons  is  one 
of  London’s  most  impressive  sights),  the 
high  Tower  of  the  “Big  Ben’’  clock,  and 
the  twin  towers  of  Westminster  Abbey. 
You’ll  have  to  see  the  Abbey  yourself; 
this  taxi  is  going  to  cut  over  past  Vic¬ 
toria  railroad  station,  down  a  side  street, 
and  out  in  front  of  Buckingham  Palace. 


‘YOUNG  MAN’S  PROFESSION’ 


Longer  the  Experience,  Lets  the  Value, 
Sayt  Brisbane 

Speaking  before  tlie  Nassau  Club  of 
Princeton,  May  9,  Arthur  Brisbane  de¬ 
clared  that  newspaper  writing  was  a  dan¬ 
gerous  profession,  because  the  longer  the 
experience,  as  a  rule,  the  less  the  worker’s 
value.  This  he  explained  by  the  state¬ 
ment  that  a  newspaper  man  loses  value 
when  he  ceases  to  feel  keenly  the  thing 
with  which  he  deals,  whereas  a  doctor  is 
a  better  operator  when  he  feels  no  sensa¬ 
tion  of  pity  or  regret  into  cutting  into 
human  flesh.  Mr.  Brisbane  continued: 

“Work  done  in  college  helps  in  news¬ 
paper  work,  since  all  knowledge  sooner 
or  later  is  found  useful  in  newspaper 
writing.  For  money  making,  newspaper 
work  is  better  in  the  beginning,  compared 
to  other  lines  of  work,  than  in  the  end. 
A  young  newspaper  man  is  apt  to  earn 
more  than  an  old  newspaper  man.  The 
old  brain  does  not  feel  as  strongly  as  the 
young  brain. 

“There  are  exceptions,  of  course. 
Some  newspaper  men  are  highly  paid, 
getting  as  much  as  $100,000  a  year,  and 
more.  But  such  salaries  are  few.  There 
is  a  constant  variety  in  the  work  that  fas¬ 
cinates  and  holds  one  in  it.  Besides, 
newspaper  men  become  easily  unfitted  for 
other  work  by  late  and  irregular  hours. 
It  is  good  work,  in  the  beginning,  teach¬ 
ing  in  a  short  time  more  about  human 
nature  than  might  be  learned  in  a  life¬ 
time  in  other  lines  of  effort.  But  it  does 
not  offer  the  ladder  of  progress  found  in 
other  professions  or  businesses.’’ 


OUR  LONDON  EDITOR 


There  it  an  epitome  of  London  in  this  picture  of  Trafalgar  Square,  in  the  center  of  the 
hotel  district,  for,  right  to  left,  one  may  see  Trafalgar  Buildings,  home  of  the  London 
Bureau  of  the  Chicago  Daily  Newt,  the  Philadelphia  Public  Ledger,  and  the  English  Speak¬ 
ing  Union,  and  Northumberland  Avenue  on  which  are  the  Grand  Hotel,  Hotel  Victoria  and 
Hotel  Mctropole,  all  favorites  with  American  visitors.  The  characterisUo  “two-wheeler” 
cahs  may  be  seen  on  Northumberland  Avenue,  while  a  London  bus  it  shown  in  the  oenter  of 
the  picture.  The  Strand  la  the  street  that  turns  off  to  the  right,  whUe,  under  one  of  the 
great  stone  lions  of  the  Nelson  monument,  may  be  seen  a  London  “bobbie”  or  policeman  on 
duty  and  a  frock  coated  silk  hatted  London  lawyer  hastening  from  The  Law  Courts  towards 
Haymarket. 


Hf.sbert  C.  Ridout 

The  London  editor  of  Editor  &  Pub¬ 
lisher  is  a  practical  advertising  man  as 
well  as  a  writer  on  advertising  and  edi¬ 
torial  subjects.  He  is  advertising  man¬ 
ager  of  the  Columbia  Gramophone  Com¬ 
pany.  Aside  from  his  regular  contribu¬ 
tions  to  Editor  &  Publisher,  he  writes 
for  Advertisers  Weekly  of  London,  and 
other  journals. 

Mr.  Ridout  has  been  associated  with 
Editor  &  Publisher  for  the  past  four 
years.  He  is  accompanying  the  British 
delegation  to  the  A.  A.  C.  W.  convention 
to  this  country  as  a  representative  of 
Editor  &  Publisher. 


So  on  through  Hyde  Park,  under  the  Ad¬ 
miralty  Arch  and  down  the  Strand  to  the 
hotel  again. 

Yet  we  have  only  begun  to  see  London. 
It  has  taken  a  thousand  years  to  build  the 
city,  1,500  words  make  but  a  poor  start 
towards  describing  its  charm,  its  sights 
and  its  lure. 


$100,000  FOR  LANGUAGE  CHAIR 


CENSOR  STAYS  IN  RUSSIA 


“TOO  MUCH  PRINTED  MATTER” 

Harvard  Law  Dean  Thug  Commenta  at 
Crimson  Jubilee 

“If  half  the  printed  material  in  the 
world  were  destroyed,  the  world  would 
be  better  off,’’  declared  Dean  Warren,  of 
Harvard  Law  School,  on  May  12  at  the 
observance  of  the  fiftieth  anniversary  of 
the  founding  of  the  Harvard  Crimson,  one 
of  the  best  known  college  dailies. 

Prof.  Warren  claimed  that  the  present 
tendency  of  estimating  the  worth  of  a 
man  by  the  amount  he  writes  is  wrong, 
and  that  he  would  rather  pick  a  man 
who  has  held  an  office  of  responsibility 


ton  Square  of  London.  If  you  want  to  than  one  who  has  written  reams. 


Mrs.  Beckman’s  Gift  Announced  Be¬ 
fore  San  Francisco  Penwomen 

At  a  luncheon  of  the  San  Francisco 
branch,  league  of  American  Penwoman, 
Mrs.  William  Beckman,  authoress  and 
world  traveler,  announced  she  had  given 
$100,000  to  endow  a  chair  of  English 
1-anguage  and  Literature  at  the  Univers¬ 
ity  of  California.  The  gift  was  in  mem¬ 
ory  of  Mrs.  Beckman’s  late  husband, 
William  Beckman. 

Mrs.  William  Harold  Wilson  retired  as 
president  of  the  league,  being  succeeded 
by  Mrs.  Esther  Birdsall  Darling.  Other 
officers  elected  were:  first  vice  president, 
Mrs.  Prentiss  Cobb  Hale;  second  vice 
president,  Mrs.  Frederick  Colburn;  cor¬ 
responding  secretary.  Miss  Nancy  Buck- 
ley;  historian,  Mrs.  Vermille  de  Witt 
Warr;  librarian,  Mrs.  Fay  Van  Orden 
Jackson ;  auditor,  Mrs.  L.  A.  Pfeffer ; 
board  of  directors.  Dr.  Aurelia  Henry 
Reinhardt,  Mrs.  Annette  Abbott  Adams, 
Miss  (jeneve  Shaffer,  Mrs.  Martial  Da- 
voust,  Mrs.  Ella  Sexton,  Miss  Olive 
Hulse. 


But  He  Hits  Only  at  Untruth,  Not  at 
Opinion,  Says  Litvinoff 

Assurances  were  given  to  various 
Russian  correspondents  May  8  by  Max¬ 
im  Litvinoff,  Assistant  Foreign  Minister 
of  the  Soviets,  that  there  was  no  censor¬ 
ship  on  opinion,  and  that  the  censorship 
was  confined  solely  to  eliminating  un- 
vcrifie<l  rumors,  or  biased  or  untruthful 
reporting  of  alleged  facts. 

The  correspondents  called  on  M.  Lit¬ 
vinoff  and  suggested  the  complete  lifting 
of  the  censorship  against  foreign  corre¬ 
spondents  in  Moscow,  contending  that 
such  censorship  invariably  reacted  against 
Russia  and  had  the  effect  of  discrediting 
in  a  measure  all  Moscow  dispatches. 

M.  Litvinoff  replied  that,  as  Russia 
was  still  in  a  state  of  semi-war  and  sur¬ 
rounded  by  enemies,  he  did  not  think  the 
Government  could  see  its  way  to  abandon 
the  censorship  entirely. 


PASTOR  URGES  ADVERTISING 


Says  Church  Should  Pay  for  All  tha 
Publicity  It  Gets 

Dr.  E.  V.  Stivers,  pastor  of  the  First 
Christian  Church  at  Eugene,  Ore.,  said  at 
the  recent  conference  of  newspaper  men 
in  that  city: 

“I  advocate  paid  advertising  for  the 
church.  I  am  in  opposition  to  the  doo 
trine  that  the  old-time  religpon  is  good 
enough,  especially  as  concerns  publicity 
methods.  The  church  should  be  put  on 
a  business  foundation,  and  should  pay  for 
all  the  publicity  it  gets — and  it  should  use 
paid  space  in  large  quantities.” 
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riu‘  I’ulKtin  liuildiiiK 
X.  1-1.  cor.  City  Hall 


newspaper  printing  plant  is 

eest  in  the  United  States 


I'lte  I’liilictin  is  liuused  in  'I'lie  I’.ullctin  lluilding.  witli 
ten  stories  and  two  Wasenients.  at  the  nr.rtlieast  corner 
of  City  llall  .^cjuare.  and  in  the  Hidletin  .\nnex.  of  seven 
stories  and  two  liasements,  at  the  south we>t  corner  of 
Juniper  and  .\rch  Streets. 

riie  Ikilletin's  battery  of  twelve  octuide  and  nine 
decu])le  hi<;h-s])eed  ])erfectinj.(  jtrintinj^  presses  is  ca])able 
of  an  out])Ut  of  .^(K).(KXJ  co])ies  of  I'lie  Ikilletin  per  hour. 

Ifuilders  are  now  at  work  erecting;  an  addition  to  I'lie 
Bulletin  .\nnex  BuildiiijLt  that  will  double  its  size. 

'I'o  ])rint  a  single  day's  issue  of  'The  Bulletin  -half  a 
million  copies — recpiires  about  2tX)  ton.•^  of  newsjirint 
]>aj)er  (this  is  ecpiivalent  to  almost  ei}.iht  railroad  freijjht 
car  loads),  and  consumes  more  than  6,fXX)  pounds  of  ink 
dailv. 


.\bout  1.4(X)  ])eo])le.  including:  eilitors.  reporters,  com- 
jiositors.  printers,  clerks  and  other  workers,  exclusive  of 
carriers,  news-boys  and  news-dealers,  are  enijiloyed 
daily  in  the  proiluction  of  'The  Bulletin. 

Its  delivery  fleet  of  one  hundred  motor  trucks  and 
waiLjons  travels  more  than  (itXl.OfX)  miles  a  year  in  hauling 
I'lie  Bulletin  to  more  than  S.(KX)  distributors,  who  carry 
it  into  a  half  million  homes  in  I ’hiladel|>hia.  C'amden  and 
>uburbs  everv  dav. 


The  circiilatiint  of  The  I’hihidell'liiu  Bulletin  is  larger  than 
that  (  i  any  other  daily  or  Sunday  ncii’.v/’u/’cr  Tublished  in  the 
state  of  I’ennsyhuinia  or  between  .Vere  York  and  Chieai^^o, 
and  is  one  of  the  largest  in  .  Iineriea. 


“In  Philadelphia  nearly  everybody  reads  The  Bulletin” 

U.  S.  Post  Office  report  of  net  paid  average  circulation  for  six  months  ending 
March  31,  1923 — 505,098  copies  a  day. 
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EDITOR&PUBLISHER 

1=^  American  Section 

WELCOME  BRITONS! 


^L’K  heartiot  welcome  to  our  kin 
from  oversea>. 

'I'liev  are  inheritors  of  the  ureat  tradi¬ 
tion  of  C'axton 


F.  A.  Wii.'iix- 
I  son- 


greetings  FROM  PRESIDENT  HOLLAND 
of  the  A.  A.  C.  of  W. 


are  iniiitiriil  of  llie  iiiiiMirtaiiee  tif  the  niissioii  that 

brings  the  ilistiii^ui^heil  lit'leoateii  from  (rreat  Britain  l«»  llie 
oii-eomiiiK  Atlaiitie  City  (convention.  No  otlier  nrfeeilino  C.on- 

vention  «»f  the  A.  A.  C.  of  \A  . 
has  ht'eii  so  honoreil.  The 
tnit-iionrino  of  ^ootl-uill  from 
the  of  American 

men 

^yj|j  i>xeeeil  tlie  ini|M)rl  of 
mV  any  wortls  I  eoiilil  write — 

spontaneonsly  ami  justly  so. 
(U  9  The  worhl  waits  for  tin'  ile- 

^  vehtpim'iit  I  of  ttmiorrow  that 

^  fHBHv  must  guarantee  the  future  of 

'  eivili/.ation.  Ihe  eall  to  the 

i  '  I  husiiH'ss  nu'ii  of  Amerieii  ami 

i  ^  j  (ireat  Britain  was  never  so 

!  urgent,  ami  as  in  tlie  pa  -t  the 
''I* 'll  "'d  he  ilisappoint- 

^  ^  hlood  kiti'hip  nianifesteil  so 

"ramlly  ami  nt'.hly  hy  'he  t'xemplarv  KtT  vears  of  uiihrokt'ii  ami 
inspiring  |;«<aee  hetw.en  us.  ^ 

If  the  (^invention,  in  its  wi'iloni  ileeiiles  to  ^o  to  l.omlon  in 
I't2l.  there  will  he  many  to  rejoii-e.  nn-tin'eilly.  in  I'verv  ijnarter 
of  \nieriea.  If  not.  yon  will  return  to  your  own  shores  with  the 
assiiraiu'e  that  your  eomine  has  heen  a  forward  step  for  ^ood 
whose  si»niiieam-e  will  not  have  heen  lost  when  onr  love  will 
he  in  the  hearts  of  future  e,.t]4Tations. 

I.or  K.  IIOI.I.AM). 


I  T  is  not  for  any  man  to  attempt  to  fore- 

■■■  tell  any  action  that  may  be  taken  by  By  F.  A.  WILSON-LAWRENSON  SPIRIT  OF  KINSHIP 

the  convention  of  the  Associatexl  .Vlver-  ^,....,.1  e.,„.n.n..-..  i  .....i....  .  ...v.-no...  noiooi...  .v-s.  .  ;an.i  a . .  emi.. 

tismn  L  lulls  oi  .,r  tin-  Wuriii 

the  \\drhl  at  .\t- 

lantic  (.  ity  in  divide  us,  the  inaKic  Kood-will  of  com-  with  ideals  second  to  none,  we  may  be  (  P'l'  heartiest  welcome  to  our  kin 
June,  but  one  merce  binds  us  all  together.  certain  that  the  hi>>h  place  advertising  has  "  from  overseas. 

may  at  least  ex-  v\  ithin  the  [xist  t-.vo  or  three  years,  ad-  won  will,  throujjh  all  the  future  years,  be  Thev  are  inheritors  of  the  ureat  tradi- 
press  a  ii.iiH- ;  a  id  ve;  tisin>i  in  tlie  I'nited  States  ha'  been  -toutly  maintained.  tioii  of  Taxton 

my  ho|K‘  is  that  jind 

the  convention  -  When  the  lirst 

will  vote  unani-  Mnulish  printer 

EtvirHi;™'!:'  GREETINGS  FROM  PRESIDENT  HOLLAND  rtr'l,,. 

hold  the  1924  con-  »  •  K  K  c  WI  Unices  the  new 

vention  in  l>»n-  Oi  tne  A.  A.  i.,.  Oi  W .  j,ri|,tinn, 

don.  which  o.ie  _ _ _  lu-  bore  the  di- 

hundrixl  delegates  vine  lire  that 

''‘V  1  nirty  •  ir  i  »•  i  i  •  i  •  c  .  touched  the  old 

Club  of  London.  W  """'I' "I  "'  ""pnrtaiiee  til  tlie  mission  that  X,,rman  and 

F.  A.  Wii.iox  toKcther  with  a  hriii^s  the  distin^uisheil  delegates  from  (ireat  Britain  to  the  Saxon  liiiKland 

I  ovKK'soN  d  i  s  t  i  n  guished  ou-eomiiiu  Atlaiitie  Cftv  (amvi'iition.  No  other  precedin''  (am-  and  transformed 

c'»'"i«"'y  h''"-  ..f  ti...  \  i  r'  ..r  w  M'shm 

ish  business  men.  publicists  and  adver- - wiitioiiol  tin  A.  A.  C.  of  N\  .  |.ritain.  \nd  in  inK,.c»r  s  ii„i  st..n 

ti.sers  are  now  on  their  way  to  present.  has  iH'eii  so  lionon'il.  I  Ile  die  encompassing 

There  are  many  reasons  wliy,  in  my  oiit-pouriii;' of  pood-will  from  family  circle, 

opinion,  this  whole-hearted  invitation  |„.arts  of  Aim'rieaii  ad-  t.Jaether  by  a  common  I'.nqlish 

shduld  be  acci'iited.  Some  of  the  reaxms  1  .ix  speech,  .\nurica  iMcr  sisii  r,  “mis- 

may  be  re|;arded  as  purely  sellish  ones,  r-  .  ■  *  .*  •  tress  in  her  own  house,’’  but  proud  of 

amoiiK  them.  1  think  we  may  place  the  I'xeeed  the  import  ol  die  i>reat  common  inheritance, 

fact  that  such  a  Visit  to  (ireat  llritain  JV  any  words  I  could  writi —  It  is  in  that  spirit  of  kinship  that,  as 

!l  "V”  siioiitaneoiislv  ami  justly  so.  Ctiairnian  of  the  National  Keceptioii 

-b  V  b.tsiiiess  hori7.oiis-  |  «  '  ^  J  Committee.  1  extend  a  warm  hand  ol 

and  perhaps  our  social  horv/ons.  tiKi.  W  '  worm  wans  lor  im  m-  . 

would  hi  a  verv  liberal  education  in  the  ^  velopmenti  of  tomorrow  that  "*tl"  n  f  \  ' 

M  „  deki'ation  to  tlie  convention  ot  tile  .-ys- 

n1  V  hopcN  aspirations  f  -^W  must  puaraiitee  the  future  of  sociated  .Xdvertisinu  Clubs  ..f  the  World. 

would  «ivc  It'  all  a  wider  viewpoint  and  '  civilization.  Ihe  eall  to  the  As  I  stretch  ,t  tortli  toward  he  0.1- 

a  closer  relationshi))  with  iK  oiiles  with  i  I  husiness  men  ol  Ameriea  and  Iw  rcny.iri.i  in  the>e  trie  u  v 

,vi,, in. T...,.-  ^ '‘'''V'"  Vv. 

I  iriwi  ini  r  .w.r.  .0- 1  .....i...  \  "  T  pc  11 1 ,  at  1  d  US  111  1 1 1  c  pu:  .1  llic  toll  hist  .liilv  ..11  tlic  -aiiie  hi-  ship.  As 

1  tri((l,  in  iii\  rip(*rt  ot  m  \  iMi''>r\tititMiN  *11  ■  i*  1^*11  1 

as  a  -.pechil  delegate  t..  (ireat  llritain.  to  *  answer  will  not  he  disappoint-  he  triendly  sh..res  ade.  .  tln^ 

make  those  interested  see  how  verv  much  ,  -  .  dr  ^  '"e-  \nieriea  and  von  ■'  I'.'v  ol  al.  tn,  kind  lesses 

the  llritish  have  taken  to  heart  the  possi-  ;  ^  ..J'  1  of  (;reat  Britain  can,  as '  we  -^hown  me  ni  the  irece.e.jt  weeks  the 

Kii;.;  c  ..  i  .v; . i  i.;..  ....  i  ..  .1  '  s»n.ii  i.io.  a.  w>  dinner  ot  the  Ihirtv  t  luh.  on  the  eve  ol 

will  spriniiin^^^^  I  j  must,  work  topi-ther.  ^  on  lliKliam’s  dep.irtnre  f..r  Milwauke  e,  the 

lS«liTspe.-,kiir«^^^^^^^^^^  I'i'v*'  I’o'-  voii.^'and  we  wel-  h  imlish  thn.udi  an.l  thVou'di  a- his  n 

practically  every  newspaper  laibli-her  in  come  you  yy hide-liearte<i!v  in  Vi  "i  hospit.i  1  e  l.iek 

K.iKlaii.l  was  in  luartv  acconl  with  th,-  1.  >.‘''.'""”".'"‘'7*  .\kerman  .at  I’utiiee  ,.n  the  I  Id!,  the 

idea  and.  iii.leed.  it  wai  twa.  of  |•.n>;l.md•s  EliiSiiBEfc-.N  S  .piaint  old  .V.iss.  x  house  ot  Mnrr:-  \1.- 

leadiiiir  iicwspai.er  proprietors  who  came  VCT  hearts  meet  oiirs  m  the  son  with  its  low  l.e.iins.  h.nal  hy  the 

forward.  V.  itliont  any  solicit.ation.  iu'd  vol-  same  spirit -  the  spirit  tif  swelliiiji  Downs  .ind  their  l.ir  yew  ot 

uiiteered  subscriptions  of  S/.s.OtK)  toward  - — ; — :: - ^  hlood  kiii>hiii  iii-iiiifestcd  so  the  se.a.  the  kniLditl'.  \  ertioii.  l.ie  \ery 

..  t,,r  .  .o.-t  ..in.n..,,.  „f  ..  .  .  IHoml  kltl>nip  lliailllisicil  SO  ,,,  i-..urtev.  keeii  \\  art  liai’i  .Smith 

intr  \meri  -:m  deleuates  if  thev  shonhl  ;:'‘i""lly  i"»l  ne.hly  hy  'he  exemplary  107  years  of  unhroken  and  (vhy  di.ln’t  h.  erne  aloii^'i.  .''ir  W  ill- 

decide  to  come  over.  iiispiriiip  peace  hetyy.en  us.  ^  Oerry  and  his  hr.  ili.r  t.otiur,  who 

Of  the  enthusiiisiii  of  the  llritish  f  .r  ir  1  1  •  •  •  •  •  1  1  •  1  i  •  *•'*'*  'f""'  tttodest  c.anilles.  in  my 

the  acceptance  of  their  invitation  t'lere  ''  the  (.onveiition.  in  its  yyisdoni  decides  to  po  to  London  in  lirst  visit  to  l.on<lo:i  y.ii'  .ae  >.  to  ureat 

can  be  no  possible  doubt.  They  feel.  1  |92 1.  there  yvill  he  many  to  rejoice,  nii'tin'edlv.  in  I'verv  iiiiarter  publishing'  lorcluy  L.  nl  l.nrnh.im  and 

am  sure,  th.it  nothin.i;  but  mutual  advan-  ,,f  \nierica.  If  not.  yon  will  return  to  your  own  shores  yvith  the  \un'ew\!i'*’’Pnnch ''  .nii-  t'V  lie'iriii'ii'his 

taite  can  come  troiii  a  chance  to  compare  .1  .  '  •  1  1  '  1  1  v.lhiw  .n  1  iini.n.  'pn.  i  \  oi.nnm  1  is 

iticli  other’s  work  in  advertisiim  and  tiler-  assurance  tliat  your  coniinp  has  heen  a  loryvard  step  lor  pood  part  .-i  that  ure.at  llriiisli  institution,  the 

chandisiiiK ;  thev  realize  that  in  advaii'cl  whose  sipniiicaiice  will  not  have  heen  lost  y>hen  onr  love  yvill  tiriles-.  dvnanio.  wlios.-  iKctric  enerity 

methods  of  .advertisini;  there  is  much  thev  he  in  the  hearts  of  future  peiicrations.  '  ''  I  ord  Xorthclitte— what 

mav  learn  from  .America  and.  in  all  moil-  i.,i-  ••  ii,.i  i  4  -v  ■ .  '*  ol  Ineinls  .i -.I  torces  coiiscrv  a- 

esty  they  hope  that  they  have  s-.me  ideas  r'-  IBB-LAM).  t-.rs  aiid  distrn:iil..rs  all.  ol  the  printed 

in  the  matter  of  world-trade  tliat  miitht.  word  that  has  mailc  irryit  the  Knpltsh- 

in  .American  hands,  lie  made  of  preater  L -  -  - - 'p.akmu:  jie-  |)les.  \nd  to  think  that 

use  to  the  world  most  ol  them  soon  are  to  be  our  pu.  sts 

And  for  my  part.  I  see  in  such  a  visit  risinp  steadily  in  the  estimation  of  all  I  can  conceive  of  nothinp  that  will  so  ''j*'  d'ctii  some  of 

a  consider.'ible  access  of  ilipnity  and  pres-  the  peojile.  .Xlamifacturer  and  merchant,  advertise  ailvertisinp  in  the  hiplu-st  and  I'onmlless  hospitality  they  have  al- 

tipe  tn  the  ailvertisinp  profession  to  which  creator  and  consumer  alike  have  been  most  dipnilied  way  as  the  carryinp  of  our  >  extended  to  us  it  is  a  thonpht  as 

we  are  all  devoti-d.  Hy  such  a  visit  I  bronpht  to  set-  that  ailvertisinp  has  done  1924  convention  to  London.  Lverythinp  lovely  and  traprant  as  an  I'.nphsh  rose, 
seem  to  see  that  the  eyes  of  the  world  mnch  to  change  ns  from  the  paths  of  cut-  has  been  done  to  make  such  a  move  not  111  the  inists 

will  lie.  for  the  time  of  the  London  con-  throat  competition  into  the  pleasanter  only  |M)ssible.  but  ilesirable.  Such  ar-  ""  Herenpari.i  last 

vention.  focusseil  on  what  the  advertising  roads  of  healthy  co-oiH-ratioii.  raiipcments  have  been  made  as  will  make  I"!'--  nieiiiory  .and  then,  as  if  by  some 

men  of  the  world  are  doing.  I’usiness  _  .\dvertisiiip  has  won  its  rightful  posi-  the  voyage  over  anil  back  harillv  more  t'"!>*le  .alchemy  ot  the  air.  the_  broad, 

everywhere  will  be  brought  to  see  what  tion  as  a  reliable  guide  to  the  markets  of  costly  for  delegates,  no  matter  where  their  kit'diy  face  of  C  rawtord  takes  torni.  a 

a  powerful  weapon,  in  the  economics  of  the  world;  it  has  increased  mightily  in  homes,  than  our  usual  annual  visit  to  'I'at.  whether  dour  or  shining,  is 

husiness.  advertising  has  iH'come;  how  it  artistry  and  artisanship.  in  dignity  and  in  some  .•American  city.  trade-mark  of  a  true  Scottish  heart 

is.  in  effect,  a  universal  message  which  force,  anil  it  has  .Tciiuireil  an  editorial  And.  tinally,  and  dropping  for  a  1110-  ’*'■'*  always  tinds  vvays  to  do  endless 

translated  into  all  languages  and  circu-  signilicance  that  is  not  without  its  influ-  ment  all  considerations  of  self-interest  little  and  big,  to  help  the  world 

lated  in  all  annitries,  shows  how  mutually  eiice  on  business  conditions.  .And  with  and  material  advantage  to  be  gained.  1  t'long. 

interdependent  we  are  on  each  other,  and  the  completion  of  the  new  mctroiKilitan  can  see  that  the  acceptance  of  this  earnest  Hut  here  is  the  “Herenparia"  coming 

how  great  is  the  need  for  amity  anil  clear  home  of  the  N’ew  A'ork  .-Ailvertising  Club,  and  well-meant  invitation  means  a  mag-  up  New  A'ork  harbor  on  May  20  or 

understanding  of  each  other’s  puri>oses.  a  building  with  phvsical  beauties  that  niticent  gesture  of  friendship  and  gmid-  June  1  of  this  very  year.  \Ve  all  wave 

and  how,  no  matter  what  distance  in  miles  rank  high  in  a  city  of  heautiful  clubs  and  will.  a  great,  broad  greeting  of  welcome;  and, 


ior  us.  .Is  \v«' 


and  so  are  wl. 

When  the  lirst 
Lnglish  printer 
brought  b  a  c  k 
with  him  from 
Hruges  the  new 
art  of  printing, 
he  bore  the  di¬ 
vine  lire  that 
touched  the  old 
X  o  r  m  a  n  and 
Saxon  I'iiigland 
and  transformed 
it  into  MiKlern 
Hritain.  And  in  IIikii-ri  .s,  n.irsToN 
the  encomp;issing 
f  a  111  i  1  y  circle. 

held  together  by  a  common  l-'.nplish 
speech,  .America  is  an  elder  sister,  “mis¬ 
tress  in  her  own  house,’’  but  proud  of 
the  great  common  inheritance. 

It  is  in  that  spirit  of  kinship  th.it.  as 
Chairman  of  the  National  Keceptioii 
Committee.  1  extend  a  warm  hand  ol 
greeting  to  every  meinlKT  of  the  llritish 
deligation  to  the  convention  of  the  .-As¬ 
sociated  .-Advertising  Clubs  of  the  AA'orld. 

As  I  stretch  it  forth  toward  the  on¬ 
coming  “Herenparia’’  in  these  frie  idly 
l-.nplish  tv  IK-  of  Caxton.  1  r;call  vividly 
my  own  recollections  as  1  left  Sutithamp- 
ton  last  July  on  the  -aine  hip  ship.  As 
the  friendly  shores  faded,  the  picture 
tilled  my  mind’s  eye  of  al!  tlv-  kind-u-sses 
shown  me  in  the  precedi-ip  weeks  the 
ilinner  of  the  Thirty  t  lull,  on  the  ev.-  of 
llipham’s  departure  for  Milwaukee,  tlie 
st.iiir.eh  o,,, p.jness  of  John  t'heshiri.  as 
l-  nplish  through  and  tlirou'di  as  his  n.ime, 
the  iKaiitifnl  garde. is  of  hospitalde  lack 
.Akerman  .it  I’litiiev  on  the  Mill,  the 
ipi.'iint  old  Sus.se.x  houst-  of  Mnrr-:-  \’li- 
son.  with  its  low  ln.iins.  h.nd  hy  the 
swelling  Downs  and  their  far  view  of 
the  se;i.  the  KniphtI'.  A  ertioii.  the  very 
sold  of  courli--»v.  keen  Warehai’i  .'smith 
(why  didn’t  he  come  along?  I,  .'sir  \\  ill- 
i.im  Herry  and  his  or.  tie  r  <  iotiu-r,  w  ho 
had  risen  from  modest  c.nidles.  in  my 
lirst  visit  to  London  yi.ii  s  .-eg  ..  to  great 
publishing  lorclu  s,  L. 'rd  Hnrnh:iiii  and 
his  newspaper,  el  vvorld-wiile  influence, 
A.giiew  of  “I’niich.”  i|nietly  lie.'iring  his 
jiart  of  that  great  Hriiisli  institution,  the 
tiriless  dynamo,  vvlios.-  iK-etric  energy 
.'das!  is  stilled.  Lord  Xorthcliffe — what 
a  rosti  r  of  friends  .i -d  forces,  conserva¬ 
tors  ami  distriinilors  all.  of  the  printed 
woril  that  has  made  great  the  Knglish- 
'p.-akinp  jie- |)les.  And  to  think  that 
most  of  them  soon  are  to  be  our  pin  sts 
.  and  that  we  can  extilid  to  them  some  of 


And  now-  the  shores  f.nti-  in  the  mists 
for  I’m  still  on  the  ''Herenpari.i’’  last 
Itilv.  in  memory — and  then,  as  if  bv  sonic 


Hut  here  is  the  “Herenparia"  coming 
up  New  A'ork  harbor  on  May  20  or 
June  1  of  this  very  year.  AA'e  all  wave 
a  great,  broad  greeting  of  welcome ;  and, 
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besides,  each  and  every  one  o!  us  utters 
tJie  j)ersonal  welcome  of  our  forefathers, 
“for  you  the  latchstring  hangs  out." 

HliRHKKT  S.  HOUSTON’, 
Qiairinan  of  the  National  Recep¬ 
tion  Committee. 


UNDERSTANDING  THROUGH 
ASSOCIA-nON 


accord  a  welcome  on  bihalf  of  the 
■*  .American  NewspajK-r  I’uhlishers  As¬ 
sociation  to  the  mcml)crs  of  the  British 
delegation  to  the 
convention  of  the 
Assoedated  .Ad¬ 
vertising  Clubs  is 
a  pleasure  1 
should  not  will¬ 
ingly  forego. 

Advertising  is 
always  the  lubri¬ 
cant  of  trade  and 
sometimes  the 
motive  power. 
The  men  who 
h  a  V  e  made  it 
t  h  e  i  r  profession 
can  do  m  u  c  h 
goiKl  in  the  pres¬ 
ent  international 

situation. 

Closer  intercourse  means  fewer  mis¬ 
understandings  and  steady  growth  in  the 
very  pleasant  and  cordial  relations  now 
existing  l)etwecn  England  and  the  United 
States. 

It  is  a  great  pleasure  indeed  to  wel¬ 
come  the  British  delegation  to  this  con¬ 
vention. 

PAUL  PATTERSON, 
President,  American  Newspaper 
Publishers’  Association. 


Paul  Patterson 


TESTIMONIAL  TO  ADVERTISING 


•MICRIC.AN  advertisers  welcome  the 
visit<»rs  from  overseas.  VVe  are 
honored  by  their  comitig.  The  whole  ad¬ 
vertising  frater¬ 
nity,  I  believe, 
well  may  feel 
gratified  by  the 
coming  of  so 
large  a  delega¬ 
tion  from  Eng¬ 
land;  to  me  it 
seems  that  the 
size  of  the  dele¬ 
gation  testilies 
more  convincing¬ 
ly  than  could  any¬ 
thing  else  to  the 
importance 
to  which  adver¬ 
tising  has  grown 
in  niiMlern  bus¬ 
iness.  ivertising  morale  and  advertis- 
inethod  will  l)enefit,  surely  and  immeas¬ 
urably.  fr  in  this  converg<‘nce  of  adver¬ 
tising's  Is.t  minds. 

G.  B.  SIlARl'E. 

President.  .Association  of  National 
Advertisers,  Inc. 


ADVER'nSING  ESSENTIALS 


Sincerity  and  Plausibility  Are  Abso¬ 
lutely  Vital  to  Success 

According  to  John  la!e  Mahin,  presi¬ 
dent  of  the  Federal  Advertising  Agency 
of  New  York,  who  addressed  the  St. 
Paul  Town  Criers’  Hub  recently,  the 
ten  essentials  of  good  advertising  have 
been  concentrated  to  two — sincerity  and 
plausibility. 

“You  must,”  he  said,  “have  the  goods 
and  describe  them  truthfully  to  build  up 
permanent  success.  It  is  faith  on  the 
j>art  of  readtTS  which  has  made  possible 
the  tremendous  expenditures  on  adver¬ 
tising.  But  you  must  tell  the  truth  so  it 
will  seem  .self-apparent  to  the  reader.  In 
the  effort  to  make  truth  plausible,  ad¬ 
vertising  must  teach,  and  it  has  become 
a  wonderful  educational  force.’’ 


WE  WANT  YOU  TO  WIN 

'^pilE  Advertising  Cluli  nf  .Atlantic 
City  cordially  welcomes  the  Brit¬ 
ish  tlelegation  to  the  convention  of 
the  Associated  Advertising  Clubs  of 
the  World,  to  he  held  in  this  city. 

This  will  be  by  far  the  greatest 
gathering  of  advertising  men,  that  has 
ever  come  together  at  any  convention. 
It  will  be  a  meeting  with  a  real  busi¬ 
ness  purpose. 

A  most  comprehensive,  and  con¬ 
structive  program  has  been  arranged, 
which  will  unfold  much  of  our  ex¬ 
periences  and  will  help  the  individual 
with  his  problems.  From  your  many 
bounteous  invitations  to  come  to  Lon¬ 
don  in  1924  there  should  he  but  one 
answer.  And  it  is  my  sincere  wish 
that  you  will  not  be  ilisappointed. 

LF.ONAKI)  I).  ALGAR, 
President  of  the  Advertising  Club  of 

Atlantic  City. 


CHICAGO  WANTS  YOU 


BETTER  BOOKS  FOR  FUTURE 


Methodist  Concern  Finds  Growing  Sense 
of  Responsibility  to  Rising  Generation 

A  growing  “sense  of  responsibility  to 
the  rising  generation  is  prompting  the 
publication  of  more  l)Ooks  of  the  better 
tyjK-,’’  according  to  the  report  of  the 
Methodist  Book  Concern  for  the  past  fis¬ 
cal  year. 

The  report  has  just  been  made  public 
by  Robert  H.  Hughes,  of  Chicago,  and 
Dr.  John  H.  Race,  of  Cincinnati  and  New 
A'ork,  publishing  agents.  Total  sales  in 
the  United  States  were  given  as  $5,035,- 
3.56.01,  an  increase  of  $15,666.50  over  last 
year’s  sales  and  within  $4,718.50  of  1920’s 
sales— the  largest  in  the  history  of  the 
concern.  Owing  to  increased  business, 
the  jiresent  building  in  Bush  street,  Chi¬ 
cago,  occupied  by  the  concern,  is  to  be 
sold,  the  report  reveals,  and  a  new  build¬ 
ing  at  least  twice  as  large  is  to  be  erected 
three  blocks  east.  The  present  building 
is  four  stories  high. 

The  Southwestern  Christian  .Advocate, 
one  of  the  concern’s  numerous  publica¬ 
tions,  will  celebrate  its  fiftieth  anniver¬ 
sary  in  July.  The  Northwestern — an¬ 
other— has  just  passed  its  seventieth  an¬ 
niversary  and  in  less  than  two  years  the 
(’hristian  Advocate — a  third— will  cele¬ 
brate  its  centennial. 


W/ILL  you  be  so  kind  as  to  extend  to 
the  memiters  of  the  British  Delega¬ 
tion  to  the  forthcoming  Advertising 
Clubs  of  the 
World  Conven¬ 
tion  a  cordial 
greeting  and  sin¬ 
cere  welcome  on 
lie-half  of  the 
Newspaper  Rep¬ 
resentatives’  As¬ 
sociation  of  Chi¬ 
cago. 

Many  of  our 
memliers  expect 
to  attend  that 
convention  and 
we  hojie  to  lie 
fortunate  enough 
to  meet  person¬ 
ally  our  co-work¬ 
ers  in  advertising  activities  from  abroad 
We  should  like  to  call  the  attention  of 
our  British  co-workers  to  the  desirability 
of  extending  their  itinerary  to  take  in 
Chicago  before  they  return  home  and 
should  they  decide  to  come  here,  we  shall 
lie  glad  to  join  with  other  organizations 
in  extending  the  proper  welcome  to  them. 
NEWSPAPER  REPRESENTATIVES 
ASSN.  OF  CHICAGO, 

F.  E.  Crawford.  President. 


‘UNIQUE  IDEA”  PASSE 


F.  E.  Craweord 


VividneM  Greatest  Advertising  Force, 
Says  St.  Paul  Professor 

Prof.  C.  F.  Fxhterbecker,  of  Hamline 
University,  St.  Paul,  in  an  address  to  the 
St.  Paul  Town  Criers’  C'lub  on  “The 
P.sychology  of  Advertising,"  May  4,  de- 
clare<l  that  the  “Something  different,” 
“Something  unifiue”  klea  in  ailvertising 
is  jiasse  and  ineffective. 

“Vividness,  happily  coupleil  with  so- 
called  ‘emotional  congruity,’  is  jK-rhaps 
tile  greatest  force  in  effective  advertis¬ 
ing,’’  said  he.  “It  has  been  shown  con¬ 
clusively  that  men  naturally  are  at¬ 
tracted  more  by  ailvertised  commodities 
that  apjieal  to  them.  Men  know  and 
recognize  the  advertising  of  certain 
makes  of  automobiles  an<l  tidiaccos  and 
of  sports  of  various  kinrls,  while  women 
have  a  definite  foible  for  perfumes, 
styles,  clothes,  etc.,  and  children  are  im¬ 
mediately  attract! <1  by  the  advertisement 
with  the  picture  of  a  child  in  it. 

“.A  slogan  or  trade-mark,  strictly  ad¬ 
hered  to  and  carrierl  before  the  public 
over  a  long  iieriorl  of  time,  is  invariably 
an  attention-getter  that  sticks.” 

MID-WEEK  PUBLICATIONS 


GREETINGS  TO  PAN-AMERICANS 


Pre*.  Harding  Sends  Message  to  Press 
in  Session  at  Santiago,  Chile 

The  menu  of  the  luncheon  which  the 
.American  Ambassador,  William  M.  Col¬ 
lier,  gave  recently  to  the  correspondents 
attending  the  Pan-American  Conference, 
at  Santiago,  Cliile,  bore  the  reproduction 
of  a  photograph  of  Prcsklent  Harding  at 
work  in  the  composing  room  of  the  Ma¬ 
rion  Star.  Beneath  appeared  the  follow¬ 
ing  message  from  the  President: 

“With  printer,  publisher  and  editor, 
salutations  from  the  Republic  of  the 
United  States  to  the  press  of  the  l^tin- 
.Amcrican  Republics,  with  all  good  will 
and  good  wishes  for  an  ever  enduring 
friendship.” 

In  reply  the  .Ambassador  said;  “I  re¬ 
joice  that  the  papi-rs  of  South  .America 
are  taking  the  news  service  of  the  press 
associations  of  my  country.  I  rejoice  in 
the  rapidly  increasing  interc.st  in  the 
United  States  in  everything  related  to 
South  and  Central  .America,  Mexico  and 
the  Caribbean  Islands.” 

NEWSPAPERS  AS  TEXTBOOKS 


Week-end  Too  Late  for  Rural  Reader*, 
South  Dakota  Finding 

South  Dakota  paiiers  are  tending  more 
and  more  toward  mkl-week  publication 
rather  than  at  the  week-end. 

Publishers  find  that  the  edition  must 
be  put  in  the  mails  not  later  than  Thurs¬ 
day,  if  the  advertised  Saturday  bargains 
are  to  be  of  any  value  to  rural  readers. 


Cleveland  Schools  Find  Many  Lines  of 
Study  in  Dailies 

C  1/i  v!  land  newspapers  are  being  used  as 
textlKioks  in  reading  in  the  public  schools 
of  that  city,  according  to  .Aliss  Laura  .A. 
(iilmore,  a  district  suiiervisor.  The  ef¬ 
fect  of  reading  news  has  almost  Ix-come 
a  sejiar.ite  course  of  study  to  teach  pupils 
to  distinguish  between  important  and 

trivial  matters  in  news  columns.  Edi¬ 
torials,  fashion  pictures,  want  ads,  wom¬ 

en’s  page,  features — these  all  are  in  the 
grist  of  the  new  “educational  mill.” 
There  is  much  interest  in  the  weather  re¬ 
ports. 

“The  pupils  have  a  sjiorting  interest  in 
weather  news,”  Miss  Gilmore  said. 

“They  like  t(»  watch  how  close  the  of¬ 
ficial  forecaster  will  hit  the  mark.  An¬ 
other  thing  they  like  is  the  miscellaneous 
item — siKh  as  that  Lomlon  has  3,576 
taxicab  drivers,  which  arc  sometimes  used 
as  fillers  at  the  bottom  of  columns.  The 
news  stories  are  used  to  furnish  informa¬ 
tion  for  current  events.  Dramatic  criti¬ 
cism  is  read  to  show  that  although  two 
critics  may  have  different  views,  both 
may  be  right.  Prices  given  in  advertise¬ 
ments  are  often  used  as  a  basis  for  cal¬ 
culations  in  arithmetic. 

“I  recall  one  day  when  there  was  a 
flaunting  headline  in  a  newspaper  on  a 
murder  story.  The  teacher  was  very 
tactful  about  the  story.  She  simply  told 


the  class  to  look  at  the  headlines  and  to 
decide  whether  they  thought  they  would 
profit  by  reading  the  story.  The  pupils 
decided  it  was  not  of  interest  and  passed 
it  up  for  other  news  matter. 

’’1  read  the  murder  story,  although  the 
pupils  did  not.” 

.Articles  containing  news  about  Mayor 
Fred  Kohler  arc  in  much  demand.  Miss 
Gilmore  said.  Among  pupils  of  the  sixth 
grade  because  one  of  a  class  sells  papers 
near  the  city  hall  and  the  mayor  is  a 
frt.i|uent  customer  of  the  boy. 

'Fhe  papers  u.sed  are  the  Press  and 
News,  evening  papers,  and  the  Plain 
Dealer  and  the  Times-Commercial.  morn¬ 
ing  papers. 


DUTY  OF  DRAMATIC  CRITICS 


Must  Tell  Truth  About  Shows,  Says 
Columbus  Producer 

“E>ramatic  criticism  should  not  be 
merely  free  publicity  for  theater  man¬ 
agers,”  declared  J.  Clarence  Sullivant, 
Columbus  dramatic  critic  and  producer, 
sjieaking  before  journalism  students  at 
Ohio  State  University  recently.  “It 
should  reflect  unfavorable  as  well  as  ^fav¬ 
orable  comment  on  theatrical  productions. 

“Theater  managers  do  not  want  favor¬ 
able  comment  at  all  times.  If  favorable 
comment  is  given  on  a  poor  entertain¬ 
ment,  the  public  will  lose  confidence  and 
jiay  no  attention  to  newspaper  write-ups. 
When  a  really  good  play  appears,  favor¬ 
able  comment  loses  its  value  if  all  are 
treated  in  the  same  manner. 

“The  only  people  who  desire  favorable 
comment  at  all  times  are  traveling  press 
agents  of  a  show. 

“Dramatic  critics  have  a  clear-cut  duty. 
Dramatic  art  without  criticism  would 
still  be  dramatic  art — but  a  picture  gal¬ 
lery  with  doors  locked  would  still  be  a 
picture  gallery. 

“The  question  before  critics  is,  ‘Should 
the  review  be  reportorial  or  analytical?’ 
It  should  be  both.  It  should  be  repor¬ 
torial,  but  should  reflect  critical  assent 
or  dissent.  Reasons  for  criticism  must 
be  given.  Reaction  of  the  audience  must 
also  be  given.  A  critic  gi.ves  his  own  per¬ 
sonal  ideas,  but  the  reaction  of  the  audi¬ 
ence  is  a  much  safer  guide.” 


EARLY  BORDER  PUBLICA’nONS 


First  Mexican  Paper,  in  Book  Form,  in 
Texas  Archives 

Particular  interest  is  shown  by  the  1^- 
[Kirtinent  of  /American  History  of  the  Uni¬ 
versity  of  Texas  in  the  early  newspapers 
of  the  United  States,  Texas  and  Mexico. 
The  archives  contain  a  large  collection 
of  such  papers. 

'I'hc  first  .Mexican  nrwspap«r  is  in 
book  form,  and  is  entitled  (iazeta  de 
Mexico.  Here  also  is  the  first  Texas 
novel,  printeil  in  the  French  language, 
on  a  Paris  press.  It  is  entitled 
’’L’heroine  <lu  Texa.s.”  The  earliest  suc¬ 
cessful  iuws|iaiHT  in  Texas  was  tlie 
Texas  Gazette,  published  in  1839  by 
Godwin  Cotton  Brown,  who  also  pub¬ 
lished  the  first  book  in  Texas,  a  volume 
dealing  with  the  legal  as|Kct  of  the 
colonization  of  Stephen  F.  .Austin. 


Huntsville  News  Now  A.  M.  Paper 

The  Huntsville,  (Ala.)  News  has  re¬ 
turned  to  the  morning  field  after  publish¬ 
ing  as  an  afternoon  newspaper  for  many 
years.  O.  C.  Morgan  is  now  editor  ami 
general  manager.  Mr.  Morgan  was  as¬ 
sociated  with  the  Meridian  (Miss.)  Star 
for  twelve  years.  Virgil  V.  Adams  is 
iniblisher  of  the  News. 

Rothschild  Assistant  Director 

Ivouis  Rothschild  has  been  appointed 
assistant  ilirector  of  the  Washington, 
(D.  C.)  Better  Business  Bureau.  He 
has  been  connected  for  a  number  of  years 
with  the  Fairchild  publications. 


Plant  Tree  for  Journalist 

Members  of  the  Women’s  Oub  of 
Camden,  N.  J.,  planted  a  tree  in  Armory 
Park  in  memory  of  S.  Conrad  Ott,  news¬ 
paper  man. 
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MANUFACTURERS  OFTEN  OVERLOOK 
MARKET  AROUND  THE  CORNER 


The 


Story  of  How  California  Apple  Men  Met  Big  Sales 
Problem  and  Vastly  Increased  Consumption  of  Fruit 
at  Home  by  Judicious  Advertising  Campaign 


By  HAMMOND  EDWARD  FRANKLIN 


MARKET 


/CULTIVATING  THE 

just  around  the  corner  is  often 
overlooked  by  manufacturers  whose  eyes 
are  so  intent  on  far-away  fields  that  they 
are  blind  to  real  opportunities  within  rea¬ 
sonably  easy  reach. 

Green  pastures  a  long  way  off  fre¬ 
quently  <lo  U>ok  enticing  to  the  view. 
And  sometimes  it  pays  a  manufacturer  to 
go  after  such  a  market  first,  but  in  many 
cases  he  would  do  better  to  tackle  the 
obvious  close  at  hand,  within  economical 
shipping  distance  and  readily  supervised 
personally  so  the  maximum  returns  may 
be  garnered  from  minimum  advertising 
expenditure. 

How  many  national  advertisers  have 
not  built  up  the  sale  of  their  prorluct  in 
their  home  town,  county.  State  and 
region !  A  New  ICngland  prfxlucer  of 
cane  and  maple  syrup  has  found  his  big¬ 
gest  market  is  in  California,  but  that 
means  expensive  cross-country  trans- 
IKirtation.  On  the  other  hand,  fruit  from 
the  western  coast  comes  all  the  way  from 
the  I’acific  Coast  to  the  East  and  sells  in 
preference  to  Eastern  products. 

Where  is  the  city  of  most  fastidious 
dressers?  It  isn’t  New  York  or  Chi¬ 
cago,  a  shoe  dressing  manufacturer  told 
me  the  other  day,  but  Butte,  Mont.,  where 
the  inhabitants  give  more  care  to  being 
in  style  than  in  many  a  metropolis.  I 
cannot  vouch  for  the  accuracy  of  the 
statement,  but  it  is  best  on  his  own 
sales  at  any  rate,  for  the  natives  in  Butte 
use  more  of  his  shoe  polish  in  proportion 
to  jKipulation  tlian  any  other  city. 

A  group  of  California  folks  were  up 
against  a  tough  situation,  on  the  market¬ 
ing  of  their  apples.  It  looked  as  though 
they  were  going  to  lose  considerable 
money.  In.stead  of  trying  to  sell  to  mar¬ 
kets  in  the  eastern  United  States,  they 
deciiled  to  “sell  their  neighbors,"  the  resi¬ 
dents  of  convenient  cities  and  do  it 
through  newspaper  advertising. 

“In  August  of  last  year,  the  repre¬ 
sentative  business  men  in  Watsonville, 
Cal.,  through  the  Chamber  of  Commerce, 
recognizc<l  the  fact  that  apple  growers  in 
their  district  were  facing  a  mighty  diffi¬ 
cult  situation,”  A.  F.  A.  Stedem,  of  the 
llonig-Coopcr  Company,  San  Francisco, 
which  has  charge  of  the  advertising, 
stated. 

“Packers  had  found  it  almost  impos¬ 
sible  to  interest  Eastern  buyers  at  any 
price,  and  with  an  expected  large  crop  of 
northern  apples  coming  into  the  State, 
they  recognized  also  that  they  were 
going  to  have  trouble  selling  their  apples 
right  at  home. 

“With  the  co-operation  of  this  agency, 
a  plan  for  concentrating  sales  eflfbrts  on 
one  or  two  markets  was  prepared,  and  it 
was  decided  to  make  these  efforts  in  San 
Francisco,  Oakland  and  the  Bay  terri¬ 
tory.  The  theory  was  that  the  crop  of 
Bellflower  apples  could  be  sold  profitably 
right  in  the  State— in  the  ‘market  next 
door.’ 

“Los  Angeles  had  always  been  a  re¬ 
ceptive  market,  and  no  great  difficulty 
was  anticipated  in  getting  a  good  call 
from  there.  It  was  believed  that  if  San 
Francisco  could  be  made  to  absorb  a  fair 
proportion  of  the  crop,  it  would  insure 
the  prices  in  Los  Angeles  and  also  pre¬ 
vent  any  glut  either  in  Los  Angeles  or 
any  of  the  interior  markets. 

“There  was  a  rather  unusual  feature 
about  this  campaign  in  that  the  growers 
of  apples  in  the  Pajaro  Valley  were  the 
smallest  contributors.  The  plan  was  in¬ 
itiated  and  carried  through  by  the  Parajo 
Valley  Chamber  of  Commerce  at  Wat¬ 
sonville.  The  advertising  aroropriation 
was  made  purely  on  a  basis  of  what 
would  be  necessary  to  produce  a  repre¬ 
sentative  and  sufficiently  strong  campaign 


to  arouse  both  consumer  and  dealer  in¬ 
terest  in  San  Francisco  and  Oakland. 

“The  copy  appeal  was  based  on  the 
three  virtues  of  Bellflower  apples — ‘Good 
lookers,  good  eaters,  good  cookers.’ 
Stress  was  laid  on  the  nearness  of  the 
Pajaro  Valley  to  San  Francisco,  which 
made  it  iwssible  to  obtain  these  apples 
within  a  very  short  time  of  their  being 
picked. 

“A  little  over  4<X)  inches  of  space  was 
used,  concentrated  in  an  eight  weeks’ 
period,  starting  about  the  mid<lle  of  Sep¬ 
tember.  In  San  Francisco,  the  Examiner, 
Chronicle,  Call,  ami  Bulletin  were  used, 
and  in  Oakland  the  Oakland  Tribune, 
supported  by  the  Berkeley  Gazette,  and 
by  the  Daily  Californian,  the  daily  taper 
of  the  University  of  Qiicago. 

“We  depende<l  entirely  on  the  merchan¬ 
dising  departments  of  these  pajiers  to  dis¬ 
tribute  signs  for  windows  and  to  obtain 
the  co-operation  of  the  grocers  in  mak¬ 
ing  display  of  the  fruit  in  order  to  cash 
in  on  the  advertising.  The  Daily  Cali¬ 
fornian  was  used  Ix'rause  just  at  that 
time  of  year  (as  is  the  case  with  most 
college  papers)  there  was  a  large  staff 
of  men.  all  striving  for  iH'rmanent  places. 
These  fellows  merchandise<l  the  advertis¬ 
ing  to  the  various  fraternity  houses, 
boarding  houses,  hotels  and  stores  that 
are  patronized  by  the  college  people.” 

The  opening  advertisement  was  en¬ 
titled,  “The  best  all  arouml  apple.” 
huge  tem|>ting  apple  was  shown,  with 
smaller  pictures  of  a  dish  heaped  with 
Bellflower  apples,  a  youngster  munching 
one  and  a  housewife  cooking  with  some. 
The  copy  said ; 

‘TIojk!  to  look  at!  to  rat!  tiood  to 

cook  with!  Srr  them  in  nurktt  today.  Thrir 
irresistible,  Rdhlen  tilow  will  invite  you  to  buy. 

“The  Valley  of  I’ajaro,  only  1<>0  miles  away, 
is  the  home  of  llellflt  wrrs.  As  fast  as  they  are 
picketl  they  are  shipprtl  here  so  that  none  cf 
their  goodness  is  lost  in  storayr  t>r  transporta¬ 
tion. 

"Insist  on  getting  fancy  Itellflowers.  Itetter 
get  a  Im)x — the  price  will  suit  y<»u — and  youMI 
use  them  rpiickly,  (iet  them  at  your  grocer*#.** 


the  flavor  is  lost  on  the  way,”  chanted 
the  headline  above  a  map  showing  Wat¬ 
sonville  in  a  straight  truck  line  from 
San  Francisco,  with  a  mammoth  apple 
suiierimposed. 

The  copy  said ; 

"just  100  miles  away  is  the  Valley  of  Fajaro 
—  the  home  of  the  famous  all  around  Helltlower 
apples.  Direct  fr<»m  the  tries  they  come  to  you 
with  all  their  golden  glow  and  goodness. 

"To  depend  ujKm  thiin  for  every  apple  purptrse 
is  good  economy.  I’or  Hellilowers  meet  every 
apple  reiiuiremcnt.  i'erfect  in  api>earance.  De¬ 
licious  to  eat.  SpU-ndid  to  cm»k  with. 

"Ask  for  fancy  Helltlower  Apples  today.  Your 
grocer  or  fruitnian  has  (hem.  It  will  pay  you 
to  gel  a  box— the  price  is  pleasingly  low.** 


At  the  side  were  printed  recipes  for 
coddled  apples— the  name  is  rather  in¬ 
triguing— and  apple  dumplings. 

.Another  advertisement  emphasized  the 
iflea  of  “.selling  the  market  nearby.” 
“Picked  yesterday,  eaten  today,  none  of 


A  dessert,  “Api)le  Betty,”  was  appended 
The  three  big  issues  on  which  the  con¬ 
sumer  was  urged  to  buy — “good  looks, 
good  eaters,  gixxl  cookers”— were  made 
the  subject  of  a  third  piece  of  copy. 

“Perfect  through  aixl  through”  was  the 
key  thought  Ix-hind  another  advertise¬ 
ment,  which  continued : 

**V'ou  can  dc|>cnd  upon  the  thurough  goodness 
of  Uelinowcr  apples.  From  skin  to  core  they 
are  perfect  for  eating  or  for  cooking.  The 
reason?  They  comr  from  Fajaro  Valley  which 
is  ideally  adapted  fur  rat.sing  Ilellflowcr  Apples. 
.\nd  they  are  ship|>ed  as  fast  as  they  are  har¬ 
vested  80  they  can  reach  you  in  the  same  condi¬ 
tion  as  if  you  pickcfl  them  yourself.  Whether 
you  buy  a  dozen  <*r  a  box — every  one  will  be  a 
K<mm1  one. 

"Insist  on  fancy  llelltlowers.  Your  grocer  bat 
them.** 

Smaller  space  was  used  to  present  the 
apples  from  various  angles. 

What  were  the  results  of  the  cam¬ 
paign  ? 

**  *lt  was  impo'-stble.  owing  to  the  fact  that 
many  boxes  were  shipped  in  by  truck,  to  de¬ 
termine  just  what,  volume  of  increase  was  ob¬ 
tained,*  Mr.  Stetlein  stated  in  answer  to  this 
questi<»n.  Hut  the  fact  the  growers  obtained  an 
average  of  from  cents  to  $1  as  against  the 
ex|*ected  price  of  bS  cent-*  is  sufhcieiit  evidence 
of  the  success  of  the  advertising. 

"Another  evidence  of  its  success  is  the  fact 
that  a  movement  is  now  under  way,  fostered  by 
the  Parajo  V'alley  f'hamlier  of  Commerce  at 
Watsonville,  to  form  an  organization  of  growers 
and  |gickers  of  the  valley.  We  are  assisting  the 
(‘hamlier  of  Commerce  in  the  work  and,  if  the 
pl.in  g<»es  through,  another  co  operative  market¬ 
ing  organi/ati(»fi  in  Californi.i  will  have  become 
.1  f.ict.*’ 

New-spaixT  advertising  is  usually  the 
medium  which  can  extract  sales  from 
overlooked  markets,  whether  close  by  or 
far  off. 


Picked  Yesterday 
Eaten 

NONE  OF  THE  FLAV’OK. 
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ikcBi  at  yotKffnterV 


BELLFLOWER. 

APPLES 


ind  HrIltUraet  Spplrt 
rret  frion  tkr  trers  tKty  (<*nie  to  ytw  wttB  all 
rir  |{«4tlrn  gloM  ami  gtiiMlnew 
I  •>  tirprrtal  u|H>n  iKrnt  f<>r  ever)  apple  t••.fp(**e  u 
uil  tttHHpni)  l-or  Heiltkiwrr.  rm«t  r«ert  a|*ple 
tuormenl  fVrfrtt  in  appeararnt  iVlMnnnln 
:  Spleiidtd  triiiMik  with. 

\tk  f«>r  f'^tm  t  HrIIHrmrr  kpple«t(Mlay  \<>urenk- 
r  Ilf  friiiinuti  Km  tKrm.  It  «iil  pB)  >i>u  to  grt  a 
*Ke  prite  h  pirattnfly  Km 

•  try  thi  titht  tomt  Jrntrrt: 


BELLFLOWER. 

APPLES 

k</  uU  arumui  nffle 


Can’t  you  hear  him  Mying:  "Thar,  ain’t  goln’  to  be  no  corof* 


PALPABLE  PRICE  ERROR 
NO  REASON  FOR  GIFT 


St.  Loui,  Store  See,  No  Reacon  to 
Sell  $145  Wrap,  for  $1.45 
Becau,e  of  Typographi¬ 
cal  Mi,take 


.•\  com|H)sitor's  error  in  the  advertise¬ 
ment  of  Stix,  Baer  &  F'uller,  carried  by 
the  St.  Louis  Globe- Democrat  May  8 
caused  several  of  the  store’s  customers 
to  demand  that  $145  evening  wraps  be 
sold  them  for  $1.45.  L.  Blumenstock, 
manager  of  advertising  and  sales  for 
Stix,  Baer  &  F'uller,  sakl  the  demands 
were  refused  on  the  grounds  that  the 
price  quoted  in  the  advertisement  was 
obviously  an  error,  lie  continued: 

"If  the  price  had  been  misnuotetl  as  $45,  we 
probably  wuuld  h.ivt  met  the  tlttnaiuls.  The 
mistake  wuiihl  then  nut  have  been  sti  obvious, 
and  the  customer  wouM  have  ha*l  the  right  tu 
assume  that  any  L.arnieiit  of  the  character  of 
the  ones  involvetl  might  be  sold  at  that  price. 

"We  have  had  several  instances  in  the  course 
of  our  experience  in  which  we  have  made  good 
the  mistakes  in  ailvertisrmeiits.  In  one  case, 
the  descriptions  of  dining  room  suites  liecame 
mixetl,  and  a  suite  was  priced  at  $*^8.50. 

A  Wfimati  who  ha«l  evidently  been  Itniking  at 
the  set  ininietliately  askrti  for  it  at  tliat  price, 
and  it  was  sold  to  hei.  Nut  unly  did  we  accept 
the  loss  invtdvetl  hut  we  jNilished  the  furniture, 
deliverffl  it  to  her  and  allowetl  an  extension  of 
time  on  the  payment,  just  .is  though  we  were 
making  a  prt  fit  on  a  sale. 

"On  another  (»ccasion,  a  fur  piece  placed  on 
sale  at  $1,000  and  mis<|uiited  at  $100  was  sold 
.it  the  erroneous  price. 

**lt  has  always  been  the  policy  of  this  house 
to  deal  fairly  with  our  customers — and  we  ex- 
p«*ct  the  same  spirit  of  fairness  from  them.  If 
wr  overcharge  for  a  purchase  we  make  got>d 
the  overcharge,  but  if  we  fail  to  charge  for  a 
purchase  we  expo,  t  the  customer  to  c.iU  our 
attention  to  the  error. 

"Hut  the  price  of  $1.45  for  the  evening  wrap 
advertised  Tuesday  is  ritliculoiis.  as  is  attested 
hy  the  fact  that  we  stdd  many  of  the  wrapt 
at  the  corre«:t  sale  price  of  $145. 

"Fortunately,  these  mistakes  in  ]irices  are  few 
and  far  between,  but  they  reveal  that  there  are 
a  few  persons  who  are  always  ready  to  take 
advantage  of  the  situation-~-and  they  think  they 
are  wrongfully  treated  because  we  refuse  to 
meet  their  obviously  unjust  demands. 

"In  this  case,  the  responsibility  rests  with  the 
news|>.t|)er.  but  it  would  he  absolute  injustice  for 
us  to  allow  them  to  imt>use  a  penalty  <m  the 
new'spapir  by  granting  their  unreasonable  de¬ 
mand^.** 


ST.  LOUIS  STAR  STOPS  ITS  SUNDAY 


Not  Room  for  3  Papers,  It  Declares,  on 
Returning  to  Six-Day  Basis 

The  St.  Louis  Star  issued  its  last  Sun- 
d.iy  edition  May  13,  returning  to  a  six- 
day  evening  basis  after  almost  two  years’ 
publication  of  a  Sunday  issue.  The  an¬ 
nouncement  in  the  May  13  issue,  explain¬ 
ing  the  suspension,  stated  in  part: 

"In  ihrM  two  year*  the  cilizen.hip  of  St. 
ha,  rritpnndrd  handsomely  to  the  Star', 
new  etilerpriae.  It  ha,  been  rewarded  with 
a  steadily  increasing  circulation,  until  ti'day  it 
ha,  well  over  >00,000,  There  h.a,  been  an  in- 
rrea,e  of  about  IQ, 000  in  it,  circulation  in  the 
last  three  months.  The  ddvertiaing  patronage, 
too.  ha,  been  gratifyinfr,  hut  not  sufficient  to 
make  the  Sunday  i,,ue  u  handwme  and  ef¬ 
fective  as  the  owner,  have  desired. 

“Careful  inveMiKStioo  fn  tke  last  few  month, 
ha,  coavinceil  the  owuer,  gf  the  Star  that  there 
are  few  citic,  in  the  United  States  large  enough 
to  .support  three  Sunday  papers  to  such  an  ex¬ 
tent  as  to  insure  their  being  creditable  and 
profitaMe  Cities  Sanch  larger  than  St.  I>ouia 
could  be  named  where  only  two  Sunday  papers 
are  source,  of  profit  to  their  owners.  In  fact, 
there  are  only  two  or  three  of  the  very  largest 
cities  ill  this  country  where  more  than  two 
Sunday  i„urs  have ,  been  successful  in  all 
senses. 

"In  stopping  its  Sunday  Imuc  and  in  return¬ 
ing  to  a  fix-day  evening  puMicwtioti,  the  Star 
rejoins  the  ranks'  of  th*  mow  successful  and 
iMeful  datKes  in  the  whole  country. 

,  "The  direct  iioud  immediate  result  of  this 
step  on  the  part  o(  the  St.  Louis  Sur  will  be 
a  benefit  to  the  110,000  patron,  of  the  six-day 
evening  issue,  and  to  the  public  St  large  also. 
Thlit  is  the  prime  purpose  df  the  matlragement. 
There  will  logically  be  a  concentration  upon 
the  eveuing  tlasud  of ’dl  the  braid'i.  tnergy, 
reanarces  and  amvspaper  drill  which  the  iwwef^ 
ship  and  management  of  the  Sta*  posse.,. 

"The  quality  of  tbs  sM.day‘  evening  laanc 
will  be  improved  in  every  way  dictated  by 
good  judgment  and  ripe  experience.” 
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ROGERS  COUNTERS  RUSSELL’S  CHARGES 
WITH  BATTALION  OF  STATISTICS 


Newspaper  Growth  Has  Far  Outstripped  Population  Increases 
in  Large  Cities  Since  1896  and  Recent  History  Demon¬ 
strates  Freedom  of  Press  from  Advertiser  Control. 


I  T  is  regrettable  that  an  experienced  Sf)  the  figure  claimed  for  1895-6  was  proh- 
newspaper  man  like  Charles  K.  Kus-  ably  SO.IXK)  more  than  it  had. 


sell  should  indulge  his  propensity  for 
mere  writing  to  bring  together  so  hxise  a 
group  of  misinformation  and  misappre¬ 
hension  regarding  newspajiers  as  he  did  in 
last  week's  I-.ditor  &  I’i'iii.ishkr,"  stated 
Jason  Rogers,  jiublisher  of  the  Xew  York 
(ilobe,  this  week. 

‘■Russell's  whole  statement  is  .so  in¬ 
accurate  as  to  justify  no  serious  rejoin¬ 
der.  Regarding  matters  of  opinion,  no 
one  will  (|uarrel  with  him.  If  he  thinks 
‘loiisiiled’  civilization  and  our  newspaiiers 
haxe  gone  to  the  bow-wows  l>ecause  he  is 
out  of  joint  with  affairs,  that  is  his  mis¬ 
fortune,”  continued  Mr.  Rogers. 

"I  shall  not  attempt  to  answer  all  of 
Mr.  Russell's  inaccuracies,  but  merely 
])oint  out  a  few  of  them.  To  illustrate 
let  us  take  a  sample  or  two  under  con¬ 
sideration  : 

'■  'The  population  increases ;  the  num¬ 
ber  of  iHjtential  readers  increases ;  the 
number  of  newspapers,  the  iiiHuence  <)f 
newsiiapers  and  the  respect  in  which 
newspapers  are  held,  diminish. 

■■‘In  Chicago.  jKipulation  close  to 
3,000,000.  there  are  two  morning  news¬ 
papers ;  twenty-live  years  ago.  popula¬ 
tion  1,500,000.  there  were  seven.  New 
^■ork  has  live.  My  memory  goes  back 
to  a  time  when  with  half  as  many  peo¬ 
ple  we  had  twice  as  many  morning 
newspapers.’ 

■'l.et  us  look  at  the  facts.  In  Chicago 
in  18%  there  were  live  morning  news¬ 
papers  with  a  total  daily  sale  of  397,869 ; 
today  there  are  two  with  a  daily  sale  of 
888,376,  an  increase  of  491,000  or  123  p« 
cent  as  contrasted  with  an  increase  of  59 
I»er  cent  in  population. 

"In  1896  four  of  the  live  then  existing 
morning  newspiipers  were  ojierated  at 
heavy  loss  made  up  in  three  cases  by  an 
angel  with  intere.sts  t^i  serve  and  in  the 
fourth  by  an  attempt  to  establish  a  clean 
iiuU|K-ndent  morning  newspa]K‘r  by  Victor 
F.  Lawson,  the  owner  of  the  Chicago 
Dailv  News. 

"The  total  circulation  of  all  Chicago 
daily  newspapers  in  18%  was  706,688  as 
compared  with  1,808,149  in  1922,  a  gain 
of  1,101.171  or  156  per  cent  as  compared 
with  increase  in  population  from  1,698,575 
to  2  701^705  according  to  census  tigures, 
1900  and  1920,  a  gain  of  59  per  cent. 

“.•\nd  yet,  according  to  Russell  our 
newsiiapers  have  not  kept  pace  with  ixjp- 
ulation  increases  and  have  lost  influence. 
If  Russell  had  iiuiuired  regarding  pro¬ 
duction  costs,  he  wfiuld  realize  how  in¬ 
accurate  his  suggestion  that  our  great 
newspapers  have  cheapened  costs  of  pro¬ 
duction.  is. 

“It  is  a  .safe  bet  that  the  print  paper 
hill  of  any  great  metropolitan  dailv  todav 
far  exceeds  the  total  cost  of  production  in 
1916  and  is  probably  two  to  five  times 
18%  production  costs  in  most  cases. 

"In  New  York  City  in  18%  we  had  ten 
morning  daily  newspapers  which  claimed 
1.003.845  circulation,  but  which  probably 
had  not  over  750,000  or  8(X),000  between 
them.  In  1922  we  had  seven  morning 
newspapers  with  a  bonafide  net  sale  of 
1.886.184,  between  them  a  gain  of  882,339 
in  circulation  or  88  per  cent  compared 
with  a  gain  in  population  of  63  per  cent. 

glance  at  the  list  of  morning  news¬ 
papers  in  18%  makes  one  shudder  to  think 
of  any  comparison  with  our  better  grade 
newspapers  of  today.  There  was  the 
Morning  Advertiser,  the  Mercury,  and 
the  Recorder,  each  a  veritable  joke  as  a 
newspaper,  while  the  Sun,  Herald,  Trib¬ 
une  and  Times  were  on  the  rocks  before 
the  deadly  competition  of  Pulitzer  and 
Hearst. 

“It  will  be  remembered  that  the  New 
York  Times  at  that  time  was  in  the  hands 
of  a  receiver.  The  circulation  figures 
given  -were  75.000,  but  according  to  Mr. 
Ochs  it  only  had  25.726  in  April,  1898, 


■'111  18%  the  total  claimed  circulation 
of  all  New  York  newspapers  was  1,518,- 
500.  as  aimpared  with  3.431.086  bona- 
llde  net  sale  in  1922,  a  gain  of  1,932,586 
or  125  per  cent.  In  19,)0  New  ^’ork’s 
population  was  3.437.202,  as  compared 
with  5,620,048  in  1920,  a  gain  of  2,182,846, 
or  63  per  cent. 

".Meanwhile  in  Philadelphia  total  news¬ 
paper  sales  in  1896  were  865,912  as  com¬ 
pared  with  1.270,187  in  1922,  a  gain  of 
46  per  cent,  as  compared  with  a  41  jx-r 
cent  increase  in  jKipulation.  The  lUilletin 
alone  jumped  from  12.900  to  485,145. 

“In  Huston  the  total  daily  circulation 
of  all  newspapers  in  18%  was  751.038.  as 
comparetl  with  1,443,886.  a  gain  of  692.- 
842  or  92  per  cent.  In  1900  the  popula¬ 
tion  of  Boston  was  560,892,  in  1920  it  was 
748,0f0,  a  gain  of  187.168  or  33  per  cent. 

“Regardless  of  the  views  of  cities  that 
our  present  day  newspapers  are  too  much 
alike,  or  'Individuality  in  newspajKTS  (al¬ 
ways  aside  from  typographical  deliria 
which  means  nothing  to  the  public)  went 
to  the  discard  long  agfi.  Copy-cat  is  now 
the  journalistic  duty,’  according  to  Rus¬ 
sell.  Otir  newspapers  are  probably  as 
different  in  essentials  as  thev  ever  were. 

“If  the  critics  refer  to^'individuality’  in 
the  newspaper  business  as  that  freedom 
of  some  allegc-d  great  editor  to  prove 
himself  a  contentious  fiKil  with  a  chip  fin 
his  shoulder,  Russell  is  right.  Our  news¬ 
papers  have  clearly  grown  beyond  the 
point  when  such  antics  are  permitted  or 
tolerated. 


each  ptisses.ses  newsi>aper  individuality, 
reflecting  that  sort  of  public  service  for 
which  it  is  made.  It  is  a  saner  prfxluct, 
vastly  superior  to  the  possibilities  of 
twenty-live  years  ago,  and  of  so  much 
greater  and  wider  influence  as  to  arouse 
the  antagonism  of  glib  writers  in  critical 
organs  of  opinion. 

"Our  newspapers  of  today  are  freer 
from  the  implied  control  of  advertisers 
than  at  any  time  in  history  and  much 
freer  than  the  newspapers  in  any  other 
country.  In  New  York  in  h'cbruary,  all 
department  stores  went  out  of  the  Times 
for  several  weeks,  yet  the  Times  printed 
as  much  other  advertising  as  was  com¬ 
fortable. 

“In  New  Haven  all  of  the  department 
stores  have  been  out  of  two  newspapers 
for  months  on  end  and  vet  the  newspapers 
are  successful  and  the  only  losers  are  the 
stores.  In  Paterson,  N.  J.,  another  news¬ 
paper  has  successfully  proved  that  it  can 
prosper  without  big  advertising. 

“In  New  York  City  with  all  evening 
newspapers  at  three  cents  a  copy,  our 
circulation  revenue  is  greater  than  our 
print  paper  bills,  regardless  of  Mr.  Rus¬ 
sell's  statement  to  the  contrary. 

“If  dreaming  theorists  were  operating 
our  newspapers  they  wfiuld  not  be  as 
large,  as  goiKl,  as  entertaining,  as  accu¬ 
rate.  and  as  independtnt  as  they  are. 

“A  glance  through  the  daily  newspaixirs 
of  twenty-five  years  ago  shows  what 
wonderful  progress  has  iK'en  made.  The 
world  goes  on  to  better  and  better  things, 
regardless  of  the  'am  ing  of  those  who 
have  lost  their  hold  on  the  band  wagon.” 


Michigan  Honor*  Pioneer 

A  branch  library  was  recently  dedi¬ 
cated  in  Detroit  to  the  memory  of  Rev. 
Father  Gabriel  Richard,  who  brought  the 
first  printing  press  into  Michigan.  He 
might  be  said  to  be  the  father  of  the 
Michigan  newspapers,  for  it  was  on  his 
printing  press  that  the  first  newspaper 
and  the  first  book  published  in  Michigan 
were  printed. 


“Our  metropolitan  newspapers  of  today 


THE  PRESS— AND  CONTEMPT  OF  COURT 

^IlF'  Nation  will  print  the  following  in  its  issue  of  May  23; 

In  all  our  Judieial  system  there  is  no  more  arehaie  or  undemoeratir  sur¬ 
vival  of  absolutism  than  the  power  of  judges  to  punish  for  contempt  of 
court.  It  cuts  right  athwart  all  modern  judicial  process,  denying  trial  by 
jury  and  often  even  defense  by  counsel ;  it  harks  back  to  the  ancient  theory 
of  lese  majeste  and  the  shadowy  realms  of  formalism  and  autocracy  from 
which  we  derive  our  absunl  legal  verbiage,  our  judges’  robes,  and  other 
ridiculous  clap-trap  that  serves  no  possible  purpose  except  Id  befuddle  the 
public.  A  judge,  it  is  true,  must  preserve  order  in  court,  and  there  is  some 
argument  for  giving  him  the  right  to  punish  offenders  summarily,  although 
official  inquiries  and  investigations  of  countless  sorts  are  satisfactorily  con¬ 
ducted  every  year  without  any  such  powers.  However  this  be.  it  is  certain 
that  the  power  of  a  juijge  to  punish  acts  committed  outside  of  the  court 
serves  no  necessary  purpose  and  should  be  withdrawn.  Disobedience  of 
court  orders  should  be  punishable  through  indictment  and  jury  trial;  criti¬ 
cism  of  judicial  decisions  should  be  subject  to  no  restraint  other  than  the 
protection  which  every  individual  has  against  libel,  slander,  and  the  like. 
We  discarded  long  since  the  doctrine  that  the  King  ran  do  no  wrong;  it  is 
time  to  rid  ourselves  of  similar  superstitioA  in  regard  to  judges  and  courts. 

The  unwisdom  of  contempt  of  court  proceedings  is  brought  home  at  this 
time  by  rases  which  have  arisen  in  Tennessee  and  in  .Alabama.  The  editor 
of  the  Memphis  Press  has  been  lined  $300  by  Judge  Ross  of  the  Federal 
District  Court  for  an  editorial  written  during  the  railway  shopmen's  strike 
last  September.  The  editorial  was  a  moderately  worded  protest  against  the 
arrest  of  a  labor  editor  for  contempt  because  his  language  had  been  con¬ 
strued  as  in  violation  of  the  notorious  injunction  obtained  by  Attorney 
General  Daugherty.  The  action  of  Judge  Ross  is  a  good  example  of  the 
kind  of  power  which  no  court  needs  and  none  should  have.  It  is  a  clear 
interference  with  freedom  of  the  press,  and  must  multiply  a  thousand  fold 
the  contempt  of  court  which  it  is  supposed  to  suppress.  In  Alabama  three 
members  of  the  editorial  staff  of  the  Birmingham  Post  were  sentenced  to 
twenty-four  hours  in  jail  for  publishing  certain  farts  about  a  man  charged 
with  murder  that  were  held  to  be  prejudicial  to  a  fair  trial.  This  is  a 
power  strictly  exercised  in  England  but  of  infrequent  application  here.  The 
purpose  is  a  worthy  one,  but  is  it  possible  in  any  important  trial  nowadays 
to  gather  a  jury  consisting  of  other  than  imbeciles  each  member  of  which 
has  not  formed  some  previous  opinion  on  the  case? 


BEST  NEWS  STORIES  TO 
BE  COMPILED 


Novelist  Announces  Competition  in 
Three  Classes  of  Reportorial 
Writing  on  American 
Daily  Papers 

In  order  to  arouse  interest  in  better 
newspaper  stories  relating  to  human  in¬ 
terest,  humor,  and  straight  news  reixirt- 
ing,  and  to  stimu¬ 
late  those  en¬ 
gaged  in  active 
newspaper  work 
to  more  effort 
along  these  lines. 
A.  Stone,  novel¬ 
ist,  announces  a 
competition  for 
the  best  example 
of  news  writing 
in  .American 
newspapers  for 
the  current  year. 
•Any  news  story- 
appearing  in  a 
n  e  w  s  p  aper  be¬ 
tween  January  1, 
1923,  and  October  1,  1923,  may  lie  sub¬ 
mitted  by  contestants. 

The  award  is  divided  into  the  following 
three  classes:  (.A)  competition  for  the 
best  human  interest  story;  (H)  com- 
IK-tition  for  the  best  straight  news  story; 

( C )  competition  for  the  most  humorous 
news  story. 

Only  those  who  are  staff  members  of 
a  daily  newspaper  are  eligible,  and  only 
stories  clipiied  from  the  newspaper  on 
which  the  competitor  is  regularly  em¬ 
ployed,  and  which  are  accompanied  by 
the  signature  of  the  managing  editor, 
will  be  considered.  Stories  must  be 
based  on  actual  news  of  the  day,  Sun¬ 
day  features  being  barred. 

The  winners  in  each  class  will  receive 
handsomely  engraved  plaques  made  of 
solid  copper. 

.As  Mr.  Stone  plans  to  publish  the 
stories  of  the  winners,  along  with  75 
others  considered  of  sufficient  merit,  in 
permanent  form  after  the  conclusion  of 
the  competition,  he  imposes  as  one  of 
the  conditions  the  rule  that  the  owner¬ 
ship  of  the  copyright  of  the  successful 
competitors  shall  be  vested  in  his  name. 
A  committee  chosen  from  representative 
.American  newspapers  will  assist  in  the 
judging. 

.All  competitors  are  asked  to  submit 
their  clippings  to  Mr.  Stone  at  .Mil'ou- 
on-the-Hudson,  New  A’ork  State. 

Mr.  Stone  is  the  author  of  “.American 
Pep,’’  “F'ighting  Byng,”  “The  Yazu  Mys¬ 
tery,"  and  other  novels.  The  first  of 
these  books  was  one  of  the  best  sellers 
during  the  war  period. 

He  is  a  former  Kentucky  newspaper 
man-  During  the  war  he  was  engaged 
in  semi-diplomatic  service  for  the  Gov¬ 
ernment  and  traveled  all  over  the  world. 

He  has  lectured  on  the  narcotic  prob¬ 
lem  on  various  occasions  in  Ne-.v  York 
City. 


$3,000,000  Life  Insurance  Policy 

Floyd  L.  Carlisle,  president  of  the  St. 
Regis  Paper  Company,  is  negotiating  for 
$3,()00,000  life  insurance.  This  puts  him 
in  a  class  with  the  following:  Jesse 
Lasky,  $5,000,(X)0  insurance;  .Adolph 
Zukor,  $5,000,000 ;  Rodman  Wanamaker, 
$4,500,000;  Pierre  S.  du  Pont,  $4,000,000; 
James  C.  Penney.  $3,000.(XX),  and  Percy 
A.  Rockefeller.  $3,000,000. 


Such  Is  Fame 

John  C.  Shaffer,  publisher  of  the  Chi¬ 
cago  Evening  Post;  Richard  .Atwater, 
editor  of  the  “Pillar  to  Post”  column  and 
Walter  A.  Wa.shburn,  city  editor,  were 
wondering  whether  they  were  honored 
last  week.  A  Pullman  sleeper  was 
named  after  each. 


Bike  Race  in  Chicago 

'Hie  second  annual  bicycle  derby  of  the 
(Thicago  Tribune  .A.  .A.  will  be  held  over 
the  two  and  one-fifth  mile  course  in 
Humboldt  Park  on  Memorial  Day. 
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USERS 

IN  GREAT  BRITAIN 


The  London  Times 
Liverpool  Daily  Post  aiul  Mercury 
The  Freeman’s  Journal,  Duhlin 
The  Cork  Examiner 
Edinhur^h  Evening  News 
South  Wales  News,  Cardiff 
Tiverton  Gazette,  Devon 
St.  Clements  Press,  London 
Edward  Hulton  &  Co.,  Ltd.,  London 
W.  Speaight  &  Sons,  Ltd.,  lx)ndon 
Cahill  &  Co.,  Ltd..  Duhlin 
W  .  H.  Houlderdiaw,  Southend 
Samuel  Stephen,  Ltd.,  London 
W  ood  ( Printers  I  &  Co.,  St.  Helen’s 
Merser  &  Sons,  Ltd.,  London 
Edwards  (London),  Ltd. 
Yorkshire  Evening  News,  Leeds 
Cassell  &  Co.,  Ltd.,  Lomlon 
Amalgamated  Press.  Ltd.,  London 
Liverpool  Post  and  Echo,  Liverpool 


In  P'nj'land  as  in  America,  the  Intertype 
makes  friends  wherever  it  is  installed.  The 
operator  likes  the  smooth-running  keyboard 
and  many  improvements  provided  for  his 
convenience.  The  machinist  likes  Intertype 
simplification  and  standardization  of  parts. 
The  foreman  likes  the  perfect  slugs  and 
adaptability  to  a  wide  range  of  work.  And 
the  owner  likes  Intertype  large  production 
and  minimum  cost  of  maintenance.  Before 
you  buy  composing  machines,  be  sure  to  talk 
with  Intertype  users,  preferably  those  who 
have  other  machhies  also. 


General  Office?,  50  Court  Street,  Brooklyn,  N.  Y. 

INTERTYPE  LIIMITED 

13,  Britannia  Street,  King’?  Cros?,  London,  W  Cl 
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MRS.  STAN  HARDING  DENIES  CHARGES 
OF  MRS.  MARGUERITE  HARRISON 

British  Institute  of  Journalists  Sending  Out  New  Chapter  of 
Women  Writers’  Controversy  to  Newspaper 
Organizations  Throughout  World 


public,  for,  as  Mrs.  Harrison  correctly  reasserting  my  positive  denial  that  I  had 
points  out,  they  sent  the  chief  of  the  ever  been  a  Secret  Service  Agent,  or  co- 
foreign  espionage  department  to  Esthonia  operated  with  her. 

to  meet  me  and  to  accompany  me  from  “One  American  newspaper  publishes 
Keval  to  Moscow,  where  on  my  arrival  Mrs.  Harrison’s  statement  under  a  head- 
1  was  placed  in  her  room  and  arrested  the  line  to  the  effect  that  I  ‘courted  arsest’ 


same  night. 

“This  room-sharing  business  was  evi 


in  entering  Russia  after  my  acquaintance 
with  her  in  Berlin.  But  Mrs.  Harrison 


dently  part  of  Mrs.  Harrison’s  technique,  bt^self  was  at  this  time  apparently  in 
I  am  not  the  only  British  woman  writer  ‘‘Ugh  favor’  with  the  Soviet  and  had  ac- 


'■PHE  following  signed  statement  by  woman  journalist,  correspondent  of  the  ^ill  give  evidence  of  having  been  compani^  the  British  Labor  Deleption 

Mrs.  Stan  Harding,  dealing  with  the  Baltimore  Sun.  It  was  for  this  paper  myjted  and  compelled  to  share  a  room  1°''" 


Mrs.  Stan  Harding,  dealing  with  the  Haiti, nore  Sun.  It  was  for  this  paper  nwuea  ana  compelled  to  snare  a  r^m  .  u.c  v^a. 
interview  by  Mrs.  Marguerite  Harrison,  that  she  invited  me  to  sell  her  several  Mrs.  Harrison  during  the  time  that  .  i  j  ■  ,  ' 

published  in  Editor  &  Publisher  of  short  articles,  which  I  did  at  current'  was  acting  as  Soviet  informer. 

Anril  14  line  fnrwarrlorl  ratCS.  thi^  hpintr  thp  nnlv  Kncinpcc  franc-  Tlicrc  src  hIso  othcT  British  And  Amcri-  -  arrison  states  t  ^  s  c  sent  me 

can  newspaper  representatives  who  had  ^  message  not  to  come  to  Russia.  None 


April  14,  1923,  has  been  forwarded  from  ratra,  this  being  the  only  business  trans- 
London  to  Editor  &  Publisher  by  Mrs.  action  which  ever  passed  between  us. 
Harding  with  authority  for  publication  No  doubt  she  obtained  from  me,  her  un- 


Harding  with  authority  for  publication  No  doubt  she  obtained  from  me,  her  un-  personal  e.xperience  of  Mrs.  Har- 

and  is  being  distributed  to  newspaper  or-  suspecting  colleague,  information  and  in-  ’’'soo  s  spy  work  in  Russia. 


reached  me,  but  in  any  case  her  advice 
would  not  have  prevented  me  from  enter¬ 
ing  Russia  for  my  newspaper  once  I  had 


ganizations  throughout  the  world  by  troductions,  which  I  would,  however,  “Mrs.  Harrison  next  says  that  she  was  »  ;  ^ 

George  Springfield,  executive  chairman  of  gladly  have  given  to  any  fellow-journalist,  ‘perfectly  frank’  when  questioned  by  the  purpose 


the  British  Institute  of  Journalists: 


When  almost  immediately  liefore  her  de-  Soviet  authorities  as  to  our  relations  in 


“Though  published  as  a  refutation,  on  parture  from  Berlin  1  became  aware  that  Berlin.  The  result  was  that  I  was  con-  ,  ,  • 

refill  examination  it  will  be  seen  that  she  was  seeking  information  for  other  demned  to  death  three  days  later  on  the 

her  statement  to  the  Editor  &  Pub-  than  journalistic  purposes  I  told  her  so.  charge  of  co-operating  with  her  as  a  Brit-  ^ 

sher  of  April  14,  Mrs.  Marguerite  Har-  She  informed  me  that  her  articles  on  Po-  ish  agent  in  secret  service  work— a  charge  .  .  ..  f  o  •  k 


rison  corroborates  every  one  of  my  land  had  attracted  attention  in  high  quar-  in  wliich  there  is  not  a  scintilla  of  truth.  „  7 . ^  n  ’•  ^ 

charges,  viz.:  ters  and  that  she  had  thereuj^n  been  During  the  succeeding  months  of  solitary 

•  ,  u  u  .  .  o  ■  •  asked  to  send  reports  to  the  American  confinement  under  terrible  conditions,  the  R^sia  the  Exyaordinary  Com- 

lOTfi’  ^^.i’  Russia  in  representatives  at  the  Peace  Conference.  Extraordinary  Commission  repeatedly  but  .  ,  ‘  "7  inducing  me 

1920,  in  the  guise  of  a  newspaper  cor-  ,  .„,i  ...  tn  mnrre  either  to  corroborate  or  supplement  their 


m  uie  I^ise  oi  a  newspaper  eor-  j  different  ac-  unsuccessfully  attempted  to  coerce  me  en.ier  lo  eorrouoraie  or  supp.emem  ineir 

counts  ol  hot  activities  front  some  of  her  also  into  buyig  release  by  becoming  its  “Ssi”’,’, 


American  Army  Intelligence.  She  ad-  compatriots  in  Berlin. 


mits  this  quite  frankly. 


•iiHaii  lui.t  111  ueiiiii.  agent,  and  by  corroborating  Mrs.  Har-  , 

“To  come  to  Russia.  At  the  time  that  rison’s  false  allegations.  1  have  related 


2.  fha  she  was  arrested  by  the  j  commission  of  the  New  elsewhere  my  str“uggles  to  get  out  of  the  .  f'lf  oare-iacea  suggestion 

7viet  au  h^ities  as  an  American  spy  York  World  to  go  to  Russia  as  its  cor-  death  trap  in  which  I  found  myself,  on  7^  ,7 

m  April  1920,  and  she  afterwards  act-  respondent.  Mrs.  Harrison,  it  will  be  re-  any  terms  which  lovaltv  to  mvself  and  J^e  knows  veip.  well  that  I 

ed  as  Soviet  informer;  to  quote  her  membered,  admits  she  was  furnishing  the  my- newspaper  did  not  forbid.  I  have  de-  was  allowed  no  trial  had  no  ^ssibility 
own  words,  furnishing  them  with  ‘worthless  information.’  She  scribed  the  ruse  by  which  I  obtained  a 

wor  hless  information,  thus  affording  j  -  f  ^  g  j  f  j^t.rview  with  Tchitcherin,  which,  the  outside  world  and  that 

ample  justification  for  my  [Mrs  Har-  Foreign  Office  of  my  application  to  enter  however,  led  to  nothing,  for  when  my  \  condemned  on  the  false  charges 
rjsmis]  subscxiuent  arrest  in  October  Russia,  she  advised  tLm  not  to  admit  me.  judge,  who  was  pre.sent,  saw  that  I  was  J"  T 

urging  my  ‘newspaper  inexperience,’  and  not  about  to  make  any  revelations,  but  '1  ,  ^  .V'  ogatories  that  lasted 

the  death  penalty  had  the  Soviet  (^v-  ^  ^  ,  merely  to  protest  mv  innocence,  he  caused  "  nights.  •  ♦  \f  T4 

ernment  seen  fit  to  impose  it.  (T^  When  she  heard  that  I  had  recei/ed  per-  Tchitdierin  to  lea^e  the  room  without  .  My  claim  i.s  not  again.st  Mrs.  Har- 
Extraordinap  Commission  has  stated  ^  P  j  ^  1  j  re-  rison.  but  against  her  employers  who 

that  her  information  proved  in  some  introductions  from  friends  lafed  how  in  October,  after  three  months  camouflaged  their  agent  as  a  newspaper 

cases  absolute  y  false  but  that  it  led  the  Soviet  CKivernment.  she  informed  of  Lubianka  secret  cells,  as  a  condition  correspondent  with  disastrous  results  to 
to  many  arrests.  The  consequence  of  g^^;^  that  I  had  socialist  sympathies  of  my  transference  to  the  Biiturkv  prison  ''ona-fide  journalist 

7  m  my  case  was  — Evidently  the  Soviet  au-  from  solitary  confinement  in  the  cold  _ Stan  Harding. 


She  makes  the  bare-faced  suggestion 


her  false  information  in  my  case  was  ^3  Evidently  the  Sov  et  au- 

that  I  spent  months  in  solitary  confine-  ^,^3,  „  -newspaper  inexpe-ri- 

ment  under  sentence  of  death.)  sympathies. 


‘Stan  Harding." 


ment  under  sentence  of  death.) 

“3.  That  she  falsely  denounced  me 
to  the  Soviet.  She  affords  ample  con¬ 
firmation  of  this  by  renewing  her 
wholly  untrue  affections  that  I  was  in 
the  British  Intelligence,  and  that  as 
such  I  co-operated  with  her  in  Berlin. 
This  charge  of  hers  is  tantamount  to 
an  accusation  against  I^rd  Curzon  of 
attempting  to  obtain  money  on  false 
pretences  from  the  Russian  Govern¬ 
ment  when  he  requested  them  to  accept 
my  claim  for  compensation  and  stated 
categorically  that  I  was  not  at  any  time 
a  Secret  Service  agent. 

“It  is  absolutely  untrue  that  I  went  to 
Germany  in  the  latter  part  of  1918  as  a 
British  Government  agent.  The  reasons 
for  this  journey  are  given  in  White  paper 
Cm  D  1602.  It  is  equally  false  that  I 
ever  worked  for  the  British  Mission  in 
Berlin  or  that  I  ever  served  any  govern¬ 
ment  in  any  capacity  whatever.  I  never 
to  my  knowledge  met  General  Ewart, 
whose  name  Mrs.  Harrison  mentions,  or 
any  member  of  his  mission.  l.ong  after 
Mrs.  Harrison  left  Berlin  I  met  General 
Ewart’s  successor  and,  like  other  British 
journalists  in  Berlin,  I  sometimes  saw 
him.  On  such  occasions  I  not  only  lis¬ 
tened  to  his  views  on  current  events  in 
Germany  but  also,  I  fear,  inflicted  on 
him  mine,  which  were  of  a  very  definite 
nature. 

“Mrs.  M.  Harrison’s  allegations  that  I 
co-operated  with  her  in  Berlin  is  a  mis¬ 
erable  lie.  I  met  her  not  as  she  says  in 
January,  1919,  but  in  March;  my  employ¬ 
ment  as  Daily  News  correspondent  had 
not  come  to  an  end,  as  she  suggests.  It 


Uorage  cell  where  I  was  being  done  to 
hath,  I  consenteil  to  endorse  some  of 


was  a  serious  menace  to  the  Soviet  Re-  Mrs.  Harrison’s  minor  allegations,  while 


NEWSPAPERS  LEAD  IN  ADVERTISING  GAINS 


CABLE-RADIO  RATE  WAR 

Price  Cutting  May  Halt  Laying  of  New 
Atlantic  Line 

The  rate  war  now  in  progress  between 
the  cable  and  wireless  companies  threatens 
to  prevent  the  consummation  of  the 
.American  plan  for  allocation  of  the  for¬ 
mer  German  cables  in  the  Atlantic,  by 
which  the  Western  Union  Company  was 
to  lay  a  cable  line  from  New  York  to  the 
Azores  to  connect  with  an  Italian  cable  to 
be  constructed  from  the  Azores  to  Rome 
and  Mediterranean  ports. 

The  trans-Atlantic  cable  companies 
have  reached  an  agreement  among  them¬ 
selves  for  a  considerable  reduction  of 
toffs,  but  it  is  not  apparent,  cable  com¬ 
pany  officials  .say,  that  the  radio  companies 
will  not  make  further  reduction.  Due  to 
the  existing  situation,  the  cable  companies 
cent  of  the  trans-Atlantic  cable  capacity 
contend  that  not  more  than  the  ^  per 
is  operating. 

To  Fight  Censorship 

Matters  of  interest  to  the  film  industry 
and  the  press  were  discussed  at  a 
luncheon  held  in  the  Dutch  Treat  club- 
room  of  Browne’s  Chop  House,  May  15. 
Samuel  Goldwyn  and  Dr.  Daniel  Carson 
Goodman  told  of  trouble  caused  W  in¬ 
consistent  censorship  codes  in  difwent 
states,  and  Frederick  Hume,  secretary  of 
the  National  Publishers’  Association,  as 
well  as  a  number  of  magazine  editors  and 
writers  spoke  of  oppressive  censorship 
measures,  past  and  present  and  future. 


was  in  fact  a  year  later  that  I  first  be-  t^eWSPAPERS  now  are  leading  all  of  1919,  a  good  business  year.  The  ad-  A, committee  to  represent  writers,  pi*- 
came  Daily  News  correspondent  in  ler-  is|  forms  of  printed  periodicals  vertising  volume  of  the  selected  group  of  I'shers,  jffiot^lay  producers  and  others 

trany.  _  At  this  time  I  was  doing  (k  -  advertising  volume,  magazines  showed  a  gain  of  but  six  per  affected  by  legislation  of  this  port  has 

sionM  journalism.  When  she  kft  Berlin  it  jg  shown  in  studies  compiled  by  the  De-  cent  over  1919.  7^"  appointed  to  form  an  anti-censor- 

for  Poland,  somewhere  about  May  ,  T»arttn<«Tit  nf  P rirnTTipm*  Koq<>H  r>n  total  Diirincr  the  nast  thirteen  month*  news-  ship  organization. 


trany.  nt  tnis  cme  i  was  uoi  jhe  rate  of  gain  in  advertising  volume,  magazines  showed  a  gain  of  but  six  per 

sionM  journalism.  W  hen  she  kft  Berlin  compiled  by  the  De-  cent  over  1919. 

Poland,  somewhere  alwut  y  •  partment  of  Commerce,  based  on  the  total  During  the  past  thirteen  months  news- 

offered  me  her  r^m  ,  .  i  number  of  agate  lines  published  each  papers  fell  behind  the  1919  volume  in  only 

reduced  Pnee  if  she  her  lug-  ^ 

gage  there.  T  i  7  ’  u  j  t  papers  and  monthly  magazines,  according  all  other  months  volume  of  agate  lines 

IS  tW  F;  J.' ilT.  L". 


been  appointed  to  form  an  anti-censor¬ 
ship  organization. 

Publiaher  Held  Up  and  Robbed 

Fred  Vannatter,  president  of  the 
Northeastern  Printing  Company  and  edi- 


^n7s  ‘^he  was  freauentlv  absent  and  The  selected  group  of  newspapers  pub-  Magazine  advertising,  however,  when  tor  of  the  Upper  Gratiot  News.  Detroit 
Wt  Berlin  ^for  the  U  ^S.  A  on  or  about  M.496.000  agate  lines  in  March,  compared  with  the  ^siness  of  1919,  was  held  up  and  robbed  of  $630  by  five 

leit  uer  1923,  the  most  recent  month  for  which  showed  an  almost  continuous  decline.  In  • 


^“At  Ve^  Bme  that  she  invited  me  to  official  reports  are  avail^l^  The  maga-  August  1922,  it  feff  34  per  cent  below 

room  with  her,  I  had  not  the  faintest  ^ne  group  published  1,7M,000  agate  lines.  1919.  It  was  not  until  March,  1923,  that 

^picion  that  she  was  doing  intelligence  The  total  advertising  volume  of  the  news-  the  magazines  ^gan  to  show  a  steady  in- 

work  I  knew  her  anh  as  an  agreeable  pap^rs  was  25  per  cent  above  the  average  crease  over  1919. 


was  held  up  and  robbed  of  $630  by  five 
bandits  recently.  He  was  struck  on  the 
head  and  left  unconscious  in  his  car. 
WHien  he  recovered  consciousness  he 
drove  to  Receiving  Hospital  for  treat¬ 
ment. 


The  PRESS 


the  dominating 
newspaper  eontaet  with  the 

MILLION  BUYERS  IN 


■here  shown 


tn^vri/e 


.UVriAMD' 


Hordin' 


ERIE 


HURON 


9  Akron 
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THE  PRESS  DOMINATES  “THE  CLEVELAND  MARKET” 


Twenty  per  cent  of  all  the  wage  earners  in  Ohio  work  in  the  the  ONLY  ‘‘Market”  in  which  Cleveland  newspapers  furnish  an 
territory  shown  in  the  above  map.  180,000  are  employed  in  advertising  contact.  The  Cleveland  PRESS — 189,397 — has  the 
Cleveland  alone  and  they  earn  $300,000,000  a  year.  That’s  al-  largest  cirrulation  of  any  daily  newspaper  in  the  city  of 
most  a  MILLION  DOLLARS  A  DAY  for  every  buying  day  of  Cleveland  or  the  State  of  Ohio.  162,712  of  the  PRESS’  cir- 
the  year!  Cleveland  is  now  working  overtime  on  one  of  the  dilation  is  in  ‘‘The  Cleveland  Market”  above  shown. 

Biggest  Building  Programs  ever  undertaken  by  an  American 

city.  Hundreds  of  apartment  houses  and  dwellings,  the  Great  National  advertisers  best  serve  their  own  interests  when  they 
Union  Trust  Company  Building,  the  Union  Station,  Public  concentrate  on  the  dominating  circulation  of  the  PRESS  to 
Library,  Federal  Reserve  Bank,  etc.,  are  employing  thousands  secure  dealer-distribution  and  MOVE  MERCHANDISE  in  ‘‘The 
of  skilled  workers  at  peak  wages.  The  territory  above  shown  is  Cleveland  Market.” 


CIRCULATION — HOME  INFLUENCE  -  ADVERTISING 

One  of  the 

SCRIPPS-HOWARD  NEWSPAPERS 

including  Scripps-McRae  League 


National 
R  epresentatives ; 


ALLIED  NEWSPAPERS,  Inc.  chicg, 

52  Vanderbilt  Ave.,  New  York 
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OUR  OWN  WORLD  OF  LETTERS 

Edited  by  JAMES  MELVIN  LEE 

J>irecl«r  IJcpartmeiit  of  Jounialism,  New  York  University 


COLOMON  HULKLKY  GRIFFIN’, 
who  for  forty  years  or  more  was 
managing  editor  of  the  Springlield  Re- 
inihlican,  has  selected  for  his  biography 
an  appropriate  title  for  a  newspajK-r  man, 
"I’ettple  and  Politics"  (Little,  Ifrown  & 
Co.).  Only  a  few  of  the  chapters,  how¬ 
ever,  are  distinctly  biographical.  Most  of 
them  deal  with  the  peopU-  with  whom  Mr. 
Griffin  has  Inrii  brought  into  contact  ati'l 
with  tlie  jHilitics — State  and  national  — 
which  he  lias  observed  during  his  lung 
editorial  career. 

In  the  first  chapter,  .Mr.  Gritfin  tells 
how  he  got  his  job  on  tbe  Reinildican 
under  Samuel  Howies,  the  elder.  One 
ipiestion  asked  was,  "Have  you  not  done 
much  of  the  work  on  the  college  paiKT?" 
The  arrangement  linally  reacheil  called 
for  the  initial  salary  of  '$2.S  a  month. 

Of  the  journalism  of  that  time  in  gen¬ 
eral  and  of  the  Republican  in  particular, 
-Mr.  Griffin  gives  the  following  interest¬ 
ing  gliiniise : 

Oltl-fashiolird  was  journulisiii  then?  It  may 
havf  lierti  when  hy  snine  mcwlern 

standards.  Miit  it  was  srlf-respectinK  and 
hrljifiil;  it  paid  careful  rcKard  to  the  rights  of 
the  reader;  and  it  gate  him  straightforward 
service  and  reliahle  koo<U.  One  could  take 
pride  in  his  callinK,  and  possess  the  assurance 
that  there  wuuld  Ik*  no  hail  taste  in  the  mouth 
after  the  day’s  work  was  done.  The  continuity 
of  news  stories  was  preserved,  with  little 
skippiiiK  here  and  there  over  the  pages  of  the 
paper  or  the  magarine.  ('apitals  were  used 
sparingly.  It  liecame  a  saying  among  tramp 
printers  most  interesting  of  our  nomads-  that 
“Only  Jesus  ('hrist  and  Sam  Bowles  were 
capitalized  on  the  Kepuhlican.'*  There  was  no 
muddle  of  liH>se  sheets  to  Hop  about  as  one 
read  his  paper.  I’ncommercialized  common 
sense  forbade  the  use  of  what  was  known  in 
country  printing  oftices  as  'Stiul  horse  type,” 
but  matle  dis^day  type  the  servant  of  sensible 
oversight,  whether  in  advertising  or  the  hea<l* 
lines  t»f  reading  matter.  The  sum  of  it  alt 
was  a  satisfying  service  an<l  self  resi>ecting 
merchandising.  The  use  of  big  blact  ty|»e 
leaves  a  paiK*r  with  lesseneil  resources  when 
really  great  news  is  precipitated.  It  is  Lirceil 
to  make  itself  a  l>oster. 

Ill  aiiotluT  chapter  .Mr.  (irilTiii  tells 
still  mure  alxuit  the  paper  under  Huwle.i, 
tbe  ekicr  : 

'Ihe  Republican  was  prominent  in  the  seven¬ 
ties  for  painstaking  intelligence  in  illuminating 
the  rather  meager  telegraphic  news  service  of 
that  lime.  Date  lines  used  were  few.  The 
.Vssociated  Press  was  not  |K*rmitted  to  edit 
this  journal,  and  matter  which  came  over  the 
wires  and  cost  money  diil  not  thereby  aci^uire 
preference.  The  pa|»er  interi»reted  and  indi- 
vidtializeil  the  general  news  as  well  as  local 
hap|»enings. 

Ill  other  words,  the  Rciiublicati  was 
"tailor-mailc"  and  not  "ready-made,"  fur 
it  encouraged  an  originality  in  its  fea¬ 
tures  that  made  the  pa|KT  distinctly  indi¬ 
vidual. 

One  of  the  men  who  was  heljiing  to 
make  the  Republican  in  transitional  days 
was  t'harles  H.  Adams,  who  wrote  the 
political  e<litorials — always  with  a  r|uill 
)H-n.  No  one  on  the  editorial  staff  sur¬ 
passed  him  in  wit  and  humor.  One  finds 
in  the  volume  this  note  of  comment  from 
his  lien  : 

Ontaurs  and  ilragons  long  since  quit  the  stage. 
Vampires  and  werewtJvcs  arc  no  more  the  rage. 
No  more  these  monsters  daunt  the  human  mind; 
Hut  (friflins  still  supertUious  lag  liehind. 

The  Devil  is  sniffin’ 

With  gluttonous  glee. 

*‘.\h!  nicely  grilled  (Iriftin 
Is  the  eatin*  for  me!” 

.Mr.  Griffin's  first  room  mate  in  a 
boarding  house  in  Siiringfield  was  a  re¬ 
cent  Dartmouth  graduate  by  the  name  if 
Miller,  who  also  had  just  secured  a  joli 
on  the  Republican.  .Xfter  three  years  of 
work.  Miller  received  a  letter  from  a 
college  friend,  wIki  had  lieen  in  editorial 
charge  of  the  New  York  Weekly  Times, 
but  had  decided  to  turn  to  the  ministry, 
advising  him  to  ajiply  for  the  editorial 
job.  lie  got  this  job.  which  was  the 
stepping-stone  to  the  position  of  editor- 
in-chief  of  the  New  York  Times  in  later 
years.  Mr.  flriffin  prints  many  anecdotes 
humorous  in  character  about  the  days 
when  he  and  Miller  rwimcd  together  in 
that  boarding  house  in  Springfield. 

Mr.  Griffin  believes  that  Mr.  Bowles 
was  the  first  editor  to  decline  railroad 
passes  for  himself  and  memfiers  of  the 


staff,  for  fear  of  the  (lussibility  of  their 
e.xercising  a  softening  intlueiice,  even 
though  uncoiisciuusly,  on  the  relations  of 
ncwsiiaiiers  and  coriiuratiutis.  William 
Seaver  WoikIs,  the  present  editor  of  the 
Literary  Digest,  once  told  me  of  the  hard 
time  Bowles  hail  to  pay  a  railroad  for 
tbe  itse  of  a  siH'cial  train.  Sjiace — no 
editorial  fill — <loes  not  permit  the  inser¬ 
tion  of  the  story  in  this  review.  Hut  .Mr. 
Griffin  does  in.sert  the  following  in  his 
iKxik; 

W  illiam  II.  \'au(lc*rl.ilt  may  never  have  said  tn 
a  iicw.spaper  man  in  the  sense  rr|N»rtr4l,  “'riie 
public  be  (lamtied.”  but  that  sentiment  repre¬ 
sented  till)  much  the  railroad  vie\%|MHn!  .\  very 
diminutive  oHicial  <•(  the  lb  st(»n  \  .-Mbany  rna«l 
was  cordially  disliked  b\  reporters.  lie  once 
threatened  to  kick  a  Republican  man.  well  over 
six  feet  in  stature,  who  looked  at  the  legs  of 
the  little  man  and  retorted  with  a  laugh,  “You 
haven’t  got  the  facilities,  .Majiir'** 

The  strength  of  the  islitorial  page  of 
the  Republican  is  tixi  well  known  to  need 
any  comment.  The  following  (piotation 
may  explain  the  source  of  that  strength  : 

It  had  been  my  thet>ry  that  the  re|H»rter  who 
handles  conventi«.ns  and  large  news  happenings 
is  l>est  «|ualit'ie4l  to  make  editorial  comment  u|Hm 
them.  This  was  put  in  practice  so  far  as  con¬ 
ditions  |>ermitted.  'Ihe  eilitorial  writers  had 
each  his  special  subjects,  and  they  were  ex\»ert 
in  them.  In  this  way  a  vital  editorial  i»age  was 
maintained.  Men  wrote  lK*cause  they  had 
something  to  say. 

Mr.  Gridin  enlivens  his  chapters  with 
several  .\pril  fool  jokes  played  by  the  Re¬ 
publican  u|ion  its  contem|M>rary,  the 
Springfield  I'nion.  .\s  my  first  regular 
newspaper  job  was  on  the  latter  paper,  I 
should  like  to  return  this  courtesy,  for 
I  think  the  I’nion  usually  came  off  first 
best  in  the.se  matters.  Hut  again  sjiace 
forbids. 

In  discussing  the  Tilden  campaign  for 
the  presidency,  Mr.  Griffin  explains  the 
origin  of  the  (Hilitical  press  bureau : 

That  campaign  introilucrd  what  thr  Rr- 
piiblicaiiM  promjitly  callcil  '‘'riblen'!i  Literary 
Burrati,”  an  adjunct  now  ciuploy«*«l  in  all  t»rrxi- 
dcntial  contests.  Thr  Democracy,  bmg  in  dis¬ 
favor.  ha*!  small  newspaper  sup|M»rt,  and  needed 
to  find  new  ways  of  reaching  the  country. 
Miller,  then  e<liting  the  weekly  edition  of  the 
New  York  Times,  contributed  t«i  the  Tiblen 
literature,  as  <lid  other  New  York  newspai*er- 
nieii  I  knew. 

Ill  one  of  the  chapters,  .Mr.  (iriffin  tells 
how  he  first  met  William  Jennings  Hryan 
who  occupied  an  adjacent  seat  in  the 
liress  section  at  one  of  the  national  po¬ 
litical  conventions.  Hryan  at  that  time 
was  the  chief  of  the  editorial  staff  of 
the  Omaha  World  Herald.  In  comment¬ 
ing  uixiii  the  incident,  Mr.  (iriffin  adds: 

To  tfie  nrws|>a|>rr  corrcstMindrnls  Mr.  Hryan 
would  have  scrinnl  alKUil  as  likely  to  tie  made 
Ihe  I’resideiitial  can<lidate  of  Ins  parly  as  any 
one  of  the  husy  re|MOters,  had  the  iNissihitily 
lieen  siiKKCsted.  Vet  th.it  honor  he  was  soon 
to  achieve.  lie  was  never  to  reach  the  White 
Mouse,  Init  in  many  future  national  conventions 
was  to  send  **coniments  U|Hin  im|Mirtant  ha|ipen* 
inie  ,”  syndicateil  to  many  newspa|iers.  lie  was 
to  liecome  "the  ureat  commoner"  of  the  political 
reporters,  to  play  a  conspicuous  and  often  very 
ini|iortant  (lart  in  the  history  of  his  party,  to 
liecome  secretary  of  state,  hut  not  president. 

I  have  picked  out  for  s|>ecial  mention 
I>arts  of  the  IxMik  relating  rather  directly 
to  journalism.  In  justice  to  the  volume 
it  must  be  said  that  the  ct«itcnts  for  the 
most  part  deal  with  glimpses  of  State  and 
national  politics  from  Hayes  to  Wilson. 

As  Mr.  (iriffin’s  editorial  |K)sition  jier- 
mitted  him  to  Ik-  iK'hind  the  scenes  and  to 
watch  the  movements  of  the  stage  ma¬ 
chinery,  his  volume  is  a  valuable  contri¬ 
bution  to  the  literature  of  American  poli¬ 
tics  and  government.  In  its  way,  it  is 
as  valuable  today  as  was  "Recollections 
of  a  Husy  Life"  by  Horace  (ireeley,  pub¬ 
lished  at  the  time  when  .Mr.  Griffin  was 
beginning  his  editorial  career.  Surely 
Mr.  (iriffin  cannot  exjiect  more  from  one 
whose  first  regular  newspaper  job  was 
on  the  Springfield  I'nion. 

*  *  * 

p(JR  FIFTFiFiN  YEARS,  W,  O, 
Saunders  has  been  the  editor  of 
the  Independent,  published  at  Filizabeth 
City,  N.  C.  During  this  decade  and  a 
half  he  has  In'en  a  close  student  of 
human  nature  in  the  country  field.  Con¬ 
sequently,  his  reflections  on  "Human 


.Nature  ,\s  Seen  Hy  a  Country  Fiditor" 
in  the  .May  issue  of  the  .Kmerican  Maga¬ 
zine  is  the  "fattest  take”  from  the  peri¬ 
odicals  of  the  month. 

He  sjxike  from  practical  experience 
when  he  says : 

Rriiitiiig  tlu*  tirws  atwl  facing  the  music  isn’t 
all  fun.  There  is  a  lot  of  pathos  mingletl  with 
thr  coinisly,  and  many  a  ttnir  and  heartache 
offset  the  laughter  and  smiles. 

To  illustrate  this  point  he  mentions  the 
story  of  the  son  of  a  prominent  family 
who  absconded  with  certain  funds  of  the 
bank  in  which  he  was  eniploye<l.  .Xs  the 
father  and  mother  were  the  editor's 
friends,  the  latter  fouiul  it  hard  to  print 
the  news  in  all  of  its  details,  including, 
as  it  did,  a  picture  of  the  boy  and  a  pic¬ 
ture  of  the  woman  who  had  led  the  youth 
astray.  The  night  after  the  ixlitioii  came 
out,  the  mother,  calling  the  editor  on  the 
phone,  said: 

I  have  always  brrn  >'<  tir  frirnd.  I  thought 
you  «rrc  merciful  and  ycui  have  broken  my 
heart.  1  thought  I  could  survive  this  thing, 
Villen  here  c<*mes  your  paiK*r  with  that  picture 
of  my  boy  and  that  woman!  <  fh.  my  <k>d! 
Why  did  you  do  it?  Why  didn’t  you  ilrive  a 
dagger  into  my  heart  ^  Just  sup|N)se  just  stip- 
po'-c  it  had  be(*n  your  Iwiy! 

.Mr.  .Saunders  tokl  the  mother  that  he 
thought  he  would  have  handled  the  story 
about  bis  own  lx»y  in  the  same  way. 

His  philosophy  of  newspaiK-r-making 
is  thus  succinctly  summed  up : 


A  DEFENSE  OF  COWARDICE" 
in  the  ( )utlook  for  May  9  is  from 
the  pen  of  Henry  j.  Haskell,  associate 
editor  of  the  Kansas  City  Star.  The 
cowardice  defended  by  Mr.  Haskell  is 
not  that  of  editors  but  that  of  "attor¬ 
neys  for  the  iieople"  located  in  Wash¬ 
ington,  1).  C. 

«  *  « 

TN  A  VAGUE  WAY  every  editor 
^  knows  how  quickly  pulp  paper 
deteriorates.  This  fact  may  be  cmplia- 
si/.ed,  however,  by  reading  “I'ade-Outs  of 
History”  by  Samuel  Hopkins  Adams  in 
Collier's  Weekly  for  May  12.  News¬ 
papers,  live  years  old,  according  to  Mr. 
.\dams,  are  nowhere  near  so  well  pre¬ 
served  as  are  the  old  copies  of  the  Bos¬ 
ton  Gazette,  puhlished  one  hundre<l  years 
ago.  History-in-the-making  will  fade  out 
unless  something  is  done  to  preserve 
newspaiK-r  Ides.  One  or  two  newspai)ers 
are  having  their  Ides  “siH'cially  treated" 
in  order  to  make  them  |iermanent  for  fu¬ 
ture  references. 

*  «  * 

^piMFi,  the  weekly  news  magazine, 
has  a  department  entitled  “The 
I’rcss."  It  often  contains  interesting 
anec<lotes  about  what  is  found  in  ex¬ 
changes. 

*  *  * 

Vj^OULD  IT  HFi  within  your  prov- 
iuce  to  answer  through  your  col- 


A  newspaper  man  who  fairly  ami  fearlcsnly 
prints  the  news  has  this  decide*!  advantage  over 
the  spineless,  wishy-washy,  aptdogetic  publisher 
who  doesn’t:  the  biriner  is  res|K*cte«l  by  the 
em-mies  he  makes;  the  latter  is  often  hebl  in  con¬ 
tempt  by  the  friends  he  thinks  he  makes. 

Mr.  Sauiulors  is  not  so  stroiiK  for  ikt- 
sonal  mention  as  for  local  mention.  Hy 
way  of  illustration  he  cites  the  following 
twti  cases; 

'Ihere  arc  two  ilozen  men  on  the  directorate 
of  a  certain  bank.  Kvery  <me  of  the-m  feels  a 
thrill  of  pritle  and  much  t»ers«)nal  satisfactitui 
when  tlie  pa|>er  tells  in  a  newsy,  entertaining 
way  of  some  worthwhile  thing  the  bank  has 
*lone.  It’s  his  bank. 

'I  here  are  eight  hundred  or  more  memliers  of 
a  certain  church,  the  names  of  not  more  than  a 
score  of  whom  enter  into  the  news  of  my  paper 
in  a  year;  but  every  one  if  that  congregati«ui 
«if  «ight  humlre*!  and  more  reads  himself  or  her¬ 
self  into  every  nice  thing  said  about  that  church. 

Out-  (if  the  first  things  Mr.  Saunders 
learned  alxiut  human  nature  was  tbe  fact 
that  free  human  lieings  can  not  lie  driven. 
He  In-lieves: 

.\  new*-iiaper  man  wh<i  tries  to  rebirm  every- 
tl'itiv  and  everybiKly  by  wielding  a  lash  or  a 
r'nb  is  ^lated  for  a  lot  of  *lisap|KMntmetit».  The 
“roast”  may  be  the  most  entertaining,  the  most 
attention-compelling,  and,  often,  the  most  popular 
weajNui  an  editor  can  use,  but  it  is  the  least  ef« 
fi'ctive.  The  public  has  a  way  4»f  c*msi«lering 
even  a  c«msummate  scoundrel  siifhciently  abusetl. 

To  get  results  he  ;«dv(K-ates  the  prin¬ 
ciple  of  letting  the  public  discover  for 
itself  that  it  wants  the  thing.  Like  the 
magazine  editor,  he  iK-lieves  in  tilling  his 
paper  full  of  pictures  of  women,  but  he 
does  not  overlook  the  imixirtance  of  the 
child  as  the  following  ((notation  will 
show : 

1  find  human  nature  reacting  favorably  every 
time  I  publish  a  picture  of  a  b.iby  or  any  cute 
stiTv  about  a  child.  All  the  world  loves 
children.  And  now  let  me  put  in  a  i»tece  of 
gt»od  advice  t«»  every  news|»ajier  man  ainl  every 
business  man  who  r«*ads  this;  Ibm’t  ignore  the 
children  in  your  c<mimunity;  liecatise  one  of  the 
fastest  growing  tilings  on  earth  is  a  child.  The 
man  wh»»  runs  a  new’spai»er,  a  store,  a  bank,  or 
anything  else  ^lepending  UfMui  Ihe  jnihlic  for 
good  will  and  «uf>iM»rt  is  the  biggest  fool  on  earth 
if  he  thinks  be  can  ignore  the  children.  The 
kid  rolling  a  hoop  umler  your  feet,  or  roller- 
rkating  all  over  your  sidewalk  and  making  a  lot 
of  unn«*c«*ssary  noise  tf>day,  is  simply  notice  to 
you  of  the  energy  that  is  going  to  run  your 
town  tomorrow.  A  boy  or  girl  fifteen  or  sixteen 
years  (*bl  has  only  6ve  or  six  years  to  go  before 
he  or  she  will  be  playing  an  imjKirtanI  part  in 
the  affairs  of  your  town,  an<l  every  one  of  them 
is  a  jKitential  factor  to  be  reckoned  with.  Tho«e 
of  the  older  generation  who  find  themselves  be¬ 
ing  crowded  aside  by  younger  men  and  women 
are  those  who  neglecte*!  to  run  along  with  those 
same  youngsters  when  the  rtinning  was  good. 
The  kiddie  that  you  liefriend  today  will  love 
vou  and  respect  you  as  long  as  he  lives,  if  he’s 
the  right  s<'rt  of  kiddie;  but  if  you  cuff  f'r  wallop 
him  he  will  never  forget  that,  either.  Take  my 
own  case;  The  great  influences  that  shajied  my 
life  were  mostly  commonplace  incidents  in  the 
lives  of  a  few  kind  hearted  men  and  women  who 
sai<l  an  encouraging  word  here  and  there,  or 
did  some  helpful  thing  for  me  when  I  was  a 
kid. 


tiinti  a  (|iiosti4)n  alMuit  the  authorship  of 
tlu*  phrase  <|u<>tC(l  hy  Herlu-rt  Hayard 
Sw4»iK*;  “I'lvery  refxirter  is  a  h«»|H*,  aiwl 
every  edit<»r  a  disapixiiutmeut  ?** — asks 
K<»xana  H.  While  of  llaKerstowu  (Md. ) 
Morning  Herald. 

Tliis  question  is  easily  answered  by 
tlie  followini^  ((Uotation  from  ’’Training 
for  the  NewspajH*r  Trade*’  (J.  H.  Lip- 
pincott)  by  Don  C.  Seitz,  for  many  years 
business  maiuiger  of  the  New  York 
World  (Page  66)  : 

'I’he  late  Profcss*»r  Thomas  Davidson,  nmst 
learned  of  men,  once  askis!  Joseph  I’lilit/er  why 
he  was  so  tidrrant  and  kindly  toward  reporters 
and  so  severe  in  his  judgment  of  editors. 

“Because,”  he  replie«l,  “a  rc|»orter  is  always 
a  hope  anti  an  e4lit(»r  always  a  disappointment.” 

*  *  * 

pUHLISll  l-HtS  of  tlu-  country  weekly 
and  small  city  dailies  who  have 
diflicnlty  in  snlviiiK  the  problem  whether 
advertisiiiK  from  merchants  located  in 
competing  towns  should  be  accepted, 
should  read  a  little  iHNiklet  containing 
sym|H)sinms  on  this  topic  hy  H.  C.  Ells¬ 
worth,  of  the  Ijike  Crystal  Tribune; 
Rn(k>li)h  Ix-e,  of  the  Dnig  Prairie  Ix-ad- 
er,  and  Howard  l-'olson,  of  the  Taylor’s 
F'alls  Journal.  The  lH)okh't  is  ((uhlished 
hy  the  Minnesota  Editorial  .•\ssociati(Hi. 
The  consensus  of  opinion  is  that  the 
newsi>a|H-r — unless  it  Ik-  a  town  organ, 
(dire  and  sim|)le — should  accept  such  ad¬ 
vertising. 

*  «  « 

'^pilE  GRAPHIC  .SECTION  of  the 
New  York  'rrihnne  for  May  6, 
1923.  was  a  special  anniversary  iinmhcr. 
It  contaiiu-d  many  |>hotographs  t(»  illus¬ 
trate  the  story  of  the  Tribune  from  the 
time  it  was  founded  hy  Horace  Greeley 
down  to  the  present  time.  Some  of  the 
advertisements  are  as  interesting  as  the 
text — notably  that  of  the  Mergenthaler 
Linotype  Comi)any.  It  will  be  recalk-sl 
that  the  LinotyiK-  was  first  tried  out  in 
the  comiKising  room  of  the  New  York 
Tribune  in  1SX6,  when  W’hitelaw  Reid 
was  the  editor. 

*  *  * 

T  H.AVF^  NO  DF'SIRE  to  compete 
^  with  the  advertising  columns  of 
the  F^ditor  &  PrBi.iSHKR.  It  is  strictly 
within  the  jirovince  of  this  dejiartment. 
however,  to  suggest  that  editors  write  to 
.McClure’s  Newspaiier  Syndicate,  273 
l-'ourth  avenue.  New  York  City,  and  re¬ 
quest.  for  personal  reading,  pr(Mifs  of 
“.Adventures  in  lonrnalism"  bv  Sir  Philip 
(iibhs. 

«  *  * 

"CALMER  D.AVIS  of  the  editorial  de- 
^  partment  of  the  New  York  Times 
is  the  author  of  the  novel  entitled  “Times 
Have  Changed"  (R.  M.  McRride  Com¬ 
pany).  Mr.  Davis  is  best  remembered  as 
the  author  of  that  excellent  book,  "The 
History  of  the  New  York  Times." 
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A  Comprehensive  Merchandising  Service 
of  Unusual  Scope  and  Adaptability 
for  International  Advertisers 


THK  INSri  rrnONAL  ilianuU-r  of  Thk 
WoKi.i)  is  Ik'sI  reali/Ail  throuj;!!  a  iiinsidera- 
tion  of  tlu‘  various  st|>arati*  and  distinct 
mediums  which  arc  comjiriscd  in  I'mk.  Woki.n 
(JkiU'P — a  service  whicli  in  tlie  sco|)e  of  its  a|>|H‘al 
covers  the  complex  elements  of  America 
est  mercliandisin^  center  comprehensively 
efficiently. 

l  iiK  Woki.n  (IktU’p  may  l»e  accepted  fjenerally 
as  enihracinn  in  a  hriKid  sense  the  following  advertisinj' 
mediums: 

THK  MORMNc;  WOKI.l) 

riiis  is  the  ne\vspa|H‘r  of  which  Joseph  Pulitzer,  in  the 
first  issue  under  his  ownership.  May  10,  l.S<S.l,  wrote: 

“.\n  institution  that  should  always  fijjht  for 
jiroj^ress  and  reform,  n  ver  tolerate  injustice  or  cor¬ 
ruption,  always  fi^ht  demaj'oj'ues  of  all  parties, 
never  lielonj;  to  any  jiarty,  always  opjHise  privilej'ed 
classes  and  jiuhlic  plunderers,  never  lack  sym¬ 
pathy  with  the  |KK)r,  always  remain  devoted  to  the 
public  welfare,  never  lie  satisfied  with  merely  print- 
inj;  news,  always  1k‘  drastically  inde|)endent,  never 
he  afraid  to  attack  wronj',  whether  hy  jiredatory 
jilutoiracy  or  predatory  |K)verty.’’ 

How  well  it  has  ke|>t  this  pledge  to  the  |tul)lic  is  liest 
evidenced  hy  the  fact  that  at  the  end  of  forty  years,  Thk 
W'okl.D  (X'cupies  a  place  amon»  the  jtreit  news|),ipers  of  the 
Kiuntry  more  outstandini'  in  its  power  and  intluence  than  at 
any  previous  periinl  in  its  history. 

THK  KVKMNG  WORI.I) 

Issued  every  evening  except  Sunday,  and  commonly  ac¬ 
cepted  as  the  hivored  evening  pajK-r  in  277.000  of  the  worth¬ 
while  homes  of  Greater  New  York.  Its  circulation,  to  the  ex¬ 
tent  of  about  of  its  entire  distribution,  is  concentrated 

directly  within  the  retail  shopping  area  of  Metro|M)litan  New 
York.  Nearly  50,000  copies  of  I’liK  Kvknino  Woki.i*  are 
sold  every  afterntxin  in  the  financial  and  wholesale  <listricts 
of  the  city,  to  lx*  carrieil  uptown  to  the  Ixdter  class  homes 
of  New  York.  .\  Daily  Br<x)klyn  Kdition,  consisting  of  a 
ciHiiplete  evening  newspa|X‘r  devoted  to  the  interests  of  the 
2,700,000  residents  of  Br(x)klyn  and  Long  Island,  and  rec¬ 
ognized  by  advertisers  as  a  |H>werful  mtnlium  in  reaching 
this  rich  section,  is  a  reguLir  fea'ure  of  I'liK  Kvk.mni; 
Woki.n. 


THK  SUNDAY  WORLD 

With  its  comprehensive  Supplements,  covering 
every  phase  of  mixlern  life,  Thk  Si’NOAY  WoKi.n 
might  well  be  characterized  as  an  International 
News|Ki|xr  for  the  New  York  home;  for  the  con¬ 
centration  of  its  circulation,  to  the  extent  of  more 
than  NO'/V  inside  the  .Metro()olitun  .Area,  gives  the 
adwrti.'^er  a  more  intensive  coverage  within  this 
territory  than  is  obtainable  in  any  other  Sunday  pajx-r  in  the 
field.  For  this  reason,  it  has  lx*en  favored,  not  alone  by  the 
hx  al  m  Tchant,  whose  information  is  first-hand,  and  there¬ 
fore  accurate,  but  by  the  national  advertiser  who  has  found 
in  I'liK  Si'NOAY  Woki.i)  an  effective  and  reliable  ally  in  forc¬ 
ing  New  York  distribution.  It  has  practically  no  comiwtition 
as  the  accepted  Want-.Ad  nH-dium  of  the  city. 

THK  WORLD  (iRAVURK 

riiis  .■.ecth)!!  of  I'liK  Si'NDAY  Woki  i),  with  a  circulation  in 
t •>(  ss  of  ()()()  000  copies,  is  not  only  the  most  widely  dis- 
tributeil  standard-sized  Gravure  section  in  the  United  States, 
but  in  its  own  field,  the  Metro|H)litan  Shopping  .Area  of 
Greater  New  York,  it  provides  the  advertiser  with  alxxit 
\U'/i  more  circulation  directly  in  New  York  City  than  its 
three  Sunday  morning  com|x‘titors  combined,  and  at  a  sav¬ 
ing  of  more  than  AO'/t  in  rate.  .As  an  adjunct  to  the  effective 
merchandising  of  the  New  York  market,  Thk  Wori.d 
GkAVi'kK  iKcupies  a  place  decisivelv  and  distinctly  its  own. 

THK  WORI.D  MAGAZINE 

This  is  the  |K)|>ular  magazine  .supplement  of  Thk  Si'N- 
DAY,  Woki.n,  printed  in  four  colors  from  electrotyjx?  plates, 
and  offering  the  advertiser  an  ojiixirtunky  to  distribute 
<)()(),0(H)  forceful  color-advertisements  to  reinforce  his  New 
A’ork  campaign.  The  flexibility  of  this  section  jx-rmits  of 
the  following  effective  |X)sitions: 

(Vniir  Spread,  in  Four  Colors.  17  x  inches 
Back  I’age,  in  Four  ('olors,  yj^xl7  inches 
Inside  Covers,  Two  Colors,  QJ^xn  inches 
Inside  Pages,  Two  Colors.  ‘)j4xl7  inches 

Where  the  u.se  of  color  is  desired,  and  there  arc  few  cam¬ 
paigns  in  which  it  cannot  lx‘  u.scd  profitably,  Thk  Wori.d 
Maua/ink  offers  one  of  the  lx*st  values  in  the  newspa|K’r 
field,  definite  in  the  scojx-  of  its  influence  on  dealer  and 
rea<l  r  alike,  and  obt;'.inabIe  at  an  economical  rate. 


The  U  ttrld  (iroup  in  1922  Carried  a  Ttttal  of  25,917,496  lAnes  of  Atlvertisinft 


l*ulitzer  Huildin^ 
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INTERNATIONAL  WRITERS’  ASSOCIATION  profession;  America  has  Harding,  Franco  NEWSPRINT  EXEMPTED 

has  Llemeiicean,  and  Italy  has  Mussolini,  .  m^w  rw, 

REORGANIZED  AT  TOKYO  as  examples  of  journalist-statesmen.  But  FROM  CANADIAN  TAX 

_  for  me,  I  desire  above  all  journalists  _ 

who  have  the  strength  and  character  to  oj  c. 

By-Laws  Providing  That  Only  Japanese  Journalists  Shall  Have  sav  that  right  is  right  and  wrong  is  Added  to  Products  Free  of  Sales  Levy, 

■’  ”  _  _ ,  t _ f  ,1 _ >•  Ti _  A«t _ i: _ n _ _ ui_ 


NEWSPRINT  EXEMPTED 
FROM  CANADIAN  TAX 


Vote  Arouse  Some  Comment — Editor  of  Herald 

• -I  of  Asia,  Elected  First  President  , 

_  ^ _ 

By  JOHN  R.  MORRIS 

/  ar  I  Uditor^  &  PfiBysHER  , 


wrong,  without  fear  of  the  consequences."  Thus  Affording  Considerable 
Alexander  Hume  Ford,  director  of  the  Relief  to  Pub- 

Pan-Pacific  Union  and  editor  of  the  Mid-  lishers 

Pacific  Magazine,  who  is  now  stopping  in  _ 

Tokyo,  said  that  the  Pan-Pacific  Press 

Conference  which  met  in  Honolulu  in  News  print  has  been  added  to  the  ar- 
(Xtober,  1921,  in  conjunction  with  the  tides  now  exempt  from  the  Canadian 


''l^OKVU,  April  l.S.-The  r^aliiza-'  "The  ,4inciple  of  censorship,  invoked  Pr«s  Congress  of  the  VVorld  launched  sales  tax.  The  rate  of  tax  has  been  2^ 

^  tioii  of  the  International  Journalists  in  time  of  war  by  even-  nation,  tends  to  ^  program  intended  to  reduce  the  cost  of 

Association  of  Tokyo  was  celebrated  by  destroy  the  cqnlidence  if  readers  in  inter-  tek-graphic  transmission  of  news  and  that  be  ex^rienced  b>  publishers, 
mere  than  50  Japanese  and  foreign  jour-  nat/onal  news  during  peace  time,”  Mr  results  were  still  expected  from  this  effort  Radical  changes  in  the  sales  tax  are 
nalists  and  high  Government  officials  Scripps  said.  "In  the  United  States  I  <^'»-operation  of  Japan.  proposed  by  \\'.  S.  Fidding,  Minister  of 

representing  Japan,  Great  Britain  and  the  know  it  is  true  that  the  general  public  (jlenn  Babb,  managing  editor  of  the  Finance,  to  become  effective  August  1. 

United  States,  at  a  ilinner  last  night  at  is  distrustful  of  news  from  Japan,  in  Jaiian  Advertiser,  spoke  briefly  of  the  Previously  the  tax  was  not  only  collected 

the  Imperial  Hotel.  that  they  are  uncertain  whether  it  is  com-  difficulties  and  pleasures  of  the  foreign  manufacturers  selling  to  whole- 

The  purpose  of  the  association  and  the  Plete  as  rlispatched  by  American  corre-  journalist’s  work  in  Japan.  The  former  salers,  retailers  or  consumep,  but  from 
spirit  which  pervaded  the  inaugural  meet-  M>ondents  here  or  mutilated  by  official  comes  from  the  strange  customs,  the  wholesalers  sellitig  to  retailers  or  con¬ 
ing  were  expresse'd  by  Count  Uchjda,  the  censors.  The  feeling  is  shared  by  many  language  barrier,  and  the  responsibility  sumers  Under  the  new  arrangement  the 
Mmister  of  Foreign^  Affairs  who  said  American  editors,  although  I  have  been  which  is  placed  upon  his  judgment.  tax  will  be  collected  only  at  the  source 
that  the  diplomats  and  journalists  as-  assured  by  persons  here  in  a  position  to  Among  the  other  distinguished  guests  and  then  only  when  the  goods  sold  are 
sembled  were  “fellow  workers  in  the  l<now  the  facts  that  censorship  no  longer  were  Sir  Charles  FJiot,  British  .^mbassa-  destined  for  consumption, 

same  worthy  cause  that  our  several  re-  ‘s  practiced  in  this  country.”  dor ;  James  King  Steele,  editor  of  Sales  by  the  manufacturer  to  another 

spective  jieoples  have  at  heart — interna-  As  regards  international  communication  Jai^J’i  now  on  a  visit  here;  N.  G.  manufacturer,  where  the  goods  are  to  be 

tional  understanding,  the  progress  and  facilities,  Mr.  Scripps  said  he  doubted  if  Cochran,  a  member  of  the  party  trave  -  further  manufactured,  are  exempt,  as  are 

welfare  of  humanity,  and  the  peace  of  many  American  editors  expended  a  suffi-  '""f  }  -'’cnpps  also  raw  materials  imported  by  mamifac- 

the  world.”  ciently  large  proportion  of  their  available  ^  turers  But  when  finished  goods  are  sold 

The  new  association  is  intendecl  to  take  revenue  on  their  foreign  news  services,  ^'n'ster  of  Foreign  Affairs;  Frcxlerick  o  wholesalers,  retailers  or  consumers 
1  lie  new  as  leidui  ii  is  leiRi  thp  tViaf  Moorc,  former  Associated  Press  corre-  they  become  subject  to  the  tax.  A  flat 

tffin'  now'’"lisSkd.‘“'  hi  eTplainin^  cable  and  wireless  rates  now  in  effect  in  "O"’  Japanese  rate  of  6  per  cent  is  proposed  for  the 

briefly  the  means  by  which  it  will  a'l  Parts  of  the  world  are  chiefly  respon-  J^oreign  O^ce,  and  H.  Hirota,  of  the  new  legislation. 

endeavor  to  fuiffi  Mr.  sible  for  the  meager  space  devoted  to  Fore-gn  Office  Information  Bureau^  -  _ 

Zumoto  editor  of  the  Herald  of  Asia,  foreign  news  in  the  press  of  most  coun-  ^  business  meeting  held  to  elect  the  pic  j  »  »  m  » 

w-r  was  mianUusly  elected  first  presi:  tries,  Increasing  the  confidence  of  read-  Superintendent,  to  Meet 

dent  said  it  would  strive  to  promote  ers  in  the  reliability  of  international  news  ’’amid  president  and  the  four  secre-  annual  meeting  of  the  American 

social  intercourse  between  Japanese  jour-  and  reduction  of  the  expense  of  tele-  Pulp  and  Paper  Superintendents  Asso- 

nalists  and  those  coming  from  other  graphic  news  transmission  are  two  of  the  *''PP^n  J-’cmpo  isusnin  sna,  iv.  augi-  ciation  will  be  held  at  Springfield,  Mass., 

countries  and  also  provide  opportunity  for  most  important  things  such  associations  mura,  Asahigraph ;  S.  Ishimura,  Nichi-  May  31,  June  1-2.  Dr.  Hugh  P.  Baker, 

the  cultivation  of  minds  by  exchange  of  as  the  International  Journali.sts  .-Xssocia-  -;'cn>,  i-  iwanaga,  KoKusai  rsews  executive  secretary  American  Paper  and 

views  on  matters  of  international  interest,  tion  have  to  consider,  he  sakl.  n  rr  •  ,  u  ri  Association;  Harold  Bing,  San- 

Thi.  orsrani.ation  will  not  be  in  anv  I"  ‘>ehalf  of  the  Japanese  newspaper  ,  The  roll  of  foreign  guest-members,  fol-  jusky  Foundry  &  Machine  Company;  L. 
wav  conce^rned  with  nolitics  Mr  Zumo-  Tokyo,  .Mr.  Komatsu,  of  the  •  ,  p,  p  , .  .  ,  M.  Booth,  Booth  Chemical  Company; 

to 'dSeT  lit  wiiri‘rn  ffidetSd'ent  Chugai  Shogyo,  spoke.  I  ^mpany,  and 

body  conducted  by  and  for  newspaper  his  experipce  when  report-  and' the  Public  LiMger  ;  Clarence  Du-  ing  \’e£)«-FdtaS°VaLr“comSny 

"18  VVashington  Conference  for  the  Hose.  United  Press;  Duke  N.  Parry,  In-  '^.^i  be  sSers  Company, 

The  by-laws,  providing  that  only  Jap-  CTiugai  Shog\o,  he  declared  that  he  sel-  ternational  Xews  Service;  R.  O.  Mathe- 

anese  journalists  shall  be  active  men^rs  enjoyed  the  luxury  of  an  eight-hour  Chicago  Tribune  Foreign  Service;  -  i 

with  voting  privileges,  aroused  some  day  while  there,  and  often  had  to  go  jf.  W.  Kinney,  Trans-Pacific.  vlt  ,  n  j  d  i  c-  l 

slight  comment  in  view  of  the  fact  that  without  meals.-  So  strenuous  were  his  ______  Want.  CanacU  Pulp  Embargo 

the  foreign  newspaper  men  as  “guest-  duties  th^  he  found  himself  advocating  *  i-»  i  F.  J.  Barnj  urn,  lumberman  of  Annapolis 

members”  have  no  voice  in  the  direction  organization  to  protect  hardworking  Delinquent  List.  Optional  g  ^  advocating  an  embargo 

of  affairs.  This  prevision  was  explained  newspaper  men.  amendment  to  a  delinquent  tax  bill,  on  the  shipment  from  Canada  of  timber 

in  formal  notices  sent  to  all  memlx-rs  as  “Jajiancse  newspaper  men  may  be  less  to  make  optional  the  publishing  in  news-  and  pulpwood  to  the  United  States  or 
being  due  merely  to  the  fact  that  foreign  favor^  than  those  of  some  other  nation-  jiajicrs  of  the  unrendered  tax  rolls,  was  any  other  country.  He  recently  offered 

journalists  are  for  the  most  part  transient  alities.”  he  said.  “Some  countries  have  adopted  by  the  Texas  House  in  passage  $1,(XX)  in  prizes  for  essays  on  why  Can- 


Delinquent  U.t*  Optional 


sojourners  who  leave  the  country  after  a  conferred  high  honors  on  members  of  the  of  this  bill  last  week, 
few  vears. 


“International  journalists  and  diplo¬ 
mats  work  at  the  same  task.”  said  Hugh 
Wilson,  Charge  d’.Affaires  of  the  .\meri- 
can  Embassy.  “And  it  is  not  modesty 
which  forbids  me  to  say  which  is  doing 
the  most  to  attain  its  end. 

“The  newspapers  of  the  world  are  con¬ 
fronted  by  great  and  imj^tant  work, 
and  it  should  be  their  particular  care  to 
coml>at  wherever  and  whenever  possible 
the  spirit  of  hate  and  prevent  the  oc- 
international  difficulties.” 

Count  Soyeshima,  one  of  the  guests  of 
honor  not  an  active  newspaper  man, 
stated  his  lielief  that  in  order  to  avoid 
future  wars  it  is  essential  now  to  destroy 
toe  spirit  of  hate  and  prevent  the  oc¬ 
currence  of  aggressive  actions  on  the  part 
of  nations— both  of  these  being  tasks  to 
which  great  effort  can  and  must  be  con¬ 
tributed  by  the  newspapers  of  the  world, 
i  “The  spirit  of  discrimination  must  be 


TIMES  FIRST  IN  NEW  YORK  TO  BEGIN  PAYING 
EMPLOYEES  BY  CHECK 


(llicJsmi  JJiU'k  (limi'is. 

^  AOOLPH  • 

Stay  L’ til:  cuLicj  _  1. 


ada  should  retain  its  timber  and  pulp- 
wood.  First  prize  was  won  by  R.  Black, 
editor  of  the  Canadian  Forestry  Maga¬ 
zine. 


New  Pulp  Mill  in  Canada 

A  new  groundwood  pulp  mill,  with 
a  daily  capacity  of  100  tons,  will  be 
built  this  Summer  at  Sillery,  near  Que¬ 
bec,  by  the  Quebec  Pulp  &  Paper  Com¬ 
pany,  Ltd.,  a  new  corporation  organized 
through  the  efforts  of  John  D.  Roche,  of 
Montreal. 


Paper  Rate  Rai.e  Suspended 

The  Interstate  Commerce  Commission 
has  held  unjustified  proposed  increases  in 
railroad  rates  on  newsprint  paper  from 
points  in  Canada  and  New  England  to 
Nashville,  amounting  to  ten  cents  per 
hundred  pounds.  TIk  higher  schedules 
were  ordered  suspended  pending  investi- 


destroyed,”  he  declared,  and  with  refer-  system  of  paying  salaries  by  check  For  those  who  have  no  bank  account,  Rafmn. 

ence  to  conditions  existing  within  the  ^  has  mef  wtlh  favor  among  employees  and  also  for  the  convenience  of  others,  - 

Japanese  Empire  he  added:  “I^t  us  treat  of  the  New  York  Times,  which  is  the  first  the  Times  has  arranged  with  111  banks  Paper  Co.  IncreaM*  Stock 

tJie  Koreans  fairly  and  without  dis-  newspaper  in  Ii{ew  York  .State,  so  far  as  and  their  branches,  located  throughout 

crimination,  and  apply  the  same  principles  known,  to  adopt  the  plan.  The  benefits  Greater  New  York,  to  have  Times  em>  The  Diana  Paper  Company  of  Harris- 
tlo  an  unfortunate  class  of  our  own  are  obvious  both  to  the  Times  and  its  ployees’  salary  checks  cashed  on  presenta-  ville,  N.  Y.,  at  a  meeting  of  stockholders 


brothers  iwho  have  been  mistreated  for  employees,  the  majority  of  whom  now  re-  tion.  recently  voted  to  increase  the  common 

so  long  (the  Eta).  Then  may  we  sajr j  ceive  their  salaries  in  this  way,  and  it  is  \  special  check  has  been  designed,  fac-  'Jl?  comoany  from  $^,000  to 

with  truth  that  ‘color  is  only  Jkih-d^p.’'*  expected  that  before  the  close  of  the  year  simile  of  which  is  herewith  reproduced,  The  total  capital  stock  is  now 

Two  prime  requisites  for  givitig  inter-  all  employees  will  be  paid  thus.  which  calls  for  two  signatures.  On  re-  w  ^  stock 

ilational  journalism  the  valucj  which  he^  Thrift  has  been  encouraged  in  many  ceipt  at  the  cashier’s  office  of  the  Times,  S.  Wilder  is  presi- 

4^1ared  It  should  posS^ss  "ftTre  advaftertf  employees  torough  the  opening  of  bank  the  recipient  signs  his  name  in  the  lower  •  'IwtU' 

^  Robert  P.  Scripps,  of  the,\Svlpps-  accounts.  The  risks  of  robbery  and  loss  left-hand  corner  on  the  face.  When  pre-  »  »>.i  .  \ 

Howard  league  of  newspapers  in  the  which  may  attend  the  carrying  of  large  sented  at  the  paying  teller’s  window  in  Paper  Company  in  New  Office 
ynited  States.  The  requisites,  he  said,  payrolls  through  the  streets  are  minim-  the  bank,  the  check  is  indorsed  on  the  ^  ^ 

5 re  confidence  in  international  dispatches  ized.  The  plan  makes  for  greater  accur-  back.  The  paying  teller  compares  the  The  Canadian  Export  Paper  Company, 
n  toe  part  of  the  reading  public,  and  acy  through  the  careful  checking  of  writ-  two  signatures  before  pshing.  This  plan  Ltd.,  has  moved  to  new  quarters  in  the 

freedom  of  international  communication  ten  amounts  rather  than  the  counting  of  of  double  signature  is  a  safeguard  to  Canada  Cement  Building,  Phillips  Square, 

hv  telegranh  and  wireless.  bills  and  coins.  bank  and  payee.  _\fontreal. 


We’d  Like  to  Know  You  Better ! 


1 


Indianapolis,  Indiana,  people  buy  Brit¬ 
ish-made  hats,  men’s  clothing,  smokers’ 
pipes,  golf  clubs,  luggage,  cutlery,  toilet 
articles,  porcelain  and  earthenware,  and 
textiles  and  lace  of  course.  When  they 
go  to  sea,  many  of  them  travel  in  British 
ships.  Indiana  firms  carry  British 
marine  and  fire  insurance  on  cargoes 
shipped  abroad  in  British  bottoms.  We 
buy  and  read  British  novels.  We  have  a 
wholesome  respect  and  admiration  for 
goods  that  come  from  Britain — and  we 
buy  them. 

What  else,  made  in  the  British  Isles,  is 
as  good  as  the  things  we  now  know? 

The  Indianapolis  News 

Frank  T.  Carroll,  Advertising  Manager 


We’ll  buy  it,  if  you  will  send  it  here  and 
tell  us  about  it. 

Indianapolis  and  the  Indianapolis 
R'adius  (the  territory  included  within 
seventy  miles  of  the  city)  is  a  big,  rich, 
prosperous  market  of  8oo,0(K)  people. 
This  is  the,  geographical  center  of  popu¬ 
lation  and  of  manufacturing  of  the 
United  States,  the  heart  of  a  vast  produc- 
ing  region  both  in  industry  and 
agriculture. 

To  sell  goods  in  this  territory,  space  in 
The  Indianapolis  News  is  the  first  and 
prime  essential.  It  covers  this  market. 


jVett-  York  Office 

DAN  A.  CARROLL 
150  Nassau  Street 


Chicago  Office 

J.  E.  LUTZ 
The  Tower  Bldg. 
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INLAND  PRESS  STARTS  BALL  ROLLING 
FOR  NATIONAL  COST  BUREAU 


All  Rejected  Free  Publicity  to  Be  Returned  to 
Through  Secretary  of  Association — Colored 
Paper  for  Mailing  Opposed 


Senders 


(Hy  Teli’grat>li  to  Kditor  &  Publishek) 


/MllCACiO,  May  16. — Rcsoliifion.s 

favorin^r  cstablishiiient  of  a  na¬ 
tional  Imrian  oiicn  to  all  iu'\vs|>;iiHrs  <li-- 
siriii^l  to  |)articiiwti-,  for  tlu-  continuation 
of  a  ncw.spaiMT  cost  lindiiiK  sysfciii  aloiiK 
the  lines  successfully  conducted  hy  the 
Inlatid  Daily  IVess  .Association  for  sev¬ 
eral  years,  were  adopted  this  week  at  a 
ineetiii),'  of  the  association  here,  ending 
toda\,  as  follows; 

"Resolved,  that  the  Inland  Daily  1‘ress 
.\ssociatifin  is  in  favor  of.  and  jiives  its 
active  siijiport  to,  the  continnation  of  a 
newspaper  cost  lindin)'  system,  hitt  it  is 
helieved,  however,  that  the  larKest  use¬ 
fulness  of  this  service  recpiires  that  it 
he  oriiani/ed  ni«in  a  nation-wide  hrisis, 
and  he  oianed  to  all  newspapers  desir- 
ini;  to  enter,  and  that  the  rejHirts  he  suh- 
niitted  in  dollars  and  cents,  rather  than 

hy  |«  rcetitaj^e. 

"To  this  (lid.  tln'  Inland  instructs  its 
l)resident  to  name  a  committee  to  direct 
the  orKani/atioii  of  this  work.  f)n  U'- 
h.alf  of  the  Inland,  u|)on  a  national  basis. 

It  is  recommended  that  a  charge  not  to 
exceed  S.s  jkt  year,  Ik-  made  for  mem- 
hership  in  the  cost  lindiiiK  hureau.  It  is 
recommended  that  this  resolution  with  its 
aiipended  <|uestions  for  memhership  vote, 
he  sid)mitted  hy  the  secretary  to  various 
(.ther  luwspaiK-r  ornani/atioiis  for  their 
•iction. 

“It  is  or<lered  that  this  resolution  with 
the  following  (piestions  he  submitted  to 
mail  referendum  vote  of  the  entire  inl.md 
minilK-rship ; 

Art*  VMJ  in  favttr  t»f  maintaining  a  ii<*nrral 
r*  st  aconintiti):  Inircan  It  r  spaja  i^,  at  a 
ft  "t  of  not  t't  fxterd  $5  )t<T  yrar  lor  inrnilKT 
vltip*'' 

Will  >"11  lifcoifK-  a  nninhrr  of  snc.h  an  «tr- 
Kani/ation,  making  lamilar  srmi  annual  reports 
ti»  it  fllie  iflentity  of  such  n-ports  to  l»r  cm 
hiicntial  P»  tlir  ct'*t  tinditiK  (dlice),  ami  receiv- 
inji  the  cmipiletl  reports  costs  in  return 

Will  you  viilmnt  rept»rts  in  actual  f’miires  ot 
dollars  and  emts^ 

'rile  committee  a|)|>ointed  is  comiiosed 
of  (■  k.  Itutler,  of  the  Mankato  (.Minn.) 
l-'ree  I’ress;  A.  I..  .Miller,  Itattle  (  reek 
'  Mich  I  l•.n(pIirer-N'ew  s,  and  l.ei-  Loom¬ 
is.  of  the  Muscatine  (  la.)  Journal. 

Seme  su.nnested  that  the  actuary  ile- 
]»artnunt  of  Nortinvestern  l’ni\  ersity. 
Lvanston,  111.,  could  work  out  a  cost 
liiulinv  system,  and  handle  it.  .More 
were  undicided  whether  there  should  Ik- 
a  flat  $.s  memhi-rship  charm-,  and  whether 
tlu-  lindini;  should  Ik-  on  ;i  percentaKe 
basis  or  in  dollars  and  cents. 

The  next  most  imiiortant  subject  was 
that  of  newspaiK-r  wrappini;  and  delivi-ry 
throimh  the  mails.  (  ).  J.  l-'oreman.  of 
.Monmouth.  111.,  led  this  discussion.  He 
said  the  suo^estion  that  colored  pajK-r 
wouhl  ixiiedite  delivery  had  been  taken 
tip,  and  that  he  found  a  majority  of 
l’<>stolhce  attaches  amt'tist  it,  iK-cause 
colored  paper  woidd  Ik-  di-trinu-ntal  to 
their  eyesinhi. 

lie  dechired  the  iK-st  nuthod  was  to 
use  white  print  pajK-r. 

"The  paiHT  should  Ik-  addressed  with  a 
tyjK-  that  is  clean  and  distinct.”  he  said, 

“The  p-aiH-r  should  Ik-  thick  enough  to 
hold  the  paiK-r  and  run  the  full  length 
of  the  newspaiK-r.  It  should  Ik-  folded 
aiul  not  rolled.  I  am  told  that  the  folded 
system  is  three  times  faster  in  the  Post- 
otl'ice  than  the  rolled. 

\\'hi-n  th(-  mattter  of  free  publicity 
was  hroiipht  up  anain,  many  expressed 
the  belief  that  the  system  of  the  in¬ 
dividual  memlu-rs  returninir  rejected  mat¬ 
ter  was  priKluctive  of  ill-feelin)^  against 
the  newspaiiers.  It  was  decided  to  adopt 
a  new  method  by  which  rejected  ma¬ 
terial  shall  Ik-  sent  to  Will  V.  TufFord, 
secretary  of  the  Inland  Press  .Association 
who  will  act  as  a  central  ajpency  and 
return  the  matter  from  his  office. 

K.  P.  .Adler,  Davetiport,  la..  siKike  on 
the  print  ixiiKr  situation,  sayiiu?  that, 
while  it  was  a  little  early  to  speak  with 


asstiranco,  he  lielieved  it  Rencrally  thouRht 
by  those  in  touch  with  the  jiajK-r  manu¬ 
facturers  that  the  price  of  the  pajier 
would  remain  the  same  for  the  last  six 
months  of  the  year. 

Dr.  (i.  L.  Wendt,  of  the  .American 
Oiemical  Society’s  news  service,  soURht 
to  learn  from  the  Inlanders  just  how- 
news  conci-rniiiR  clu-mistry,  technical 
from  its  very  nature,  could  Ik-  handli-d  in 
a  immner  that  would  not  taluio  it  under 
tlu-  free  publicity  barrier. 

l-'rank  1).  ThriK>p.  of  the  Davenport 
(la.)  IH-mocrat,  siuike  on  “The  Inlluenci- 
of  Moilern  Jonrnalism  — the  l-alitorial 
Departnu-nt  of  a  Daily  NewspaiK-r. ”  and 
mentioned  tlu-  remarks  of  Presiiletit 
llardiiiR  to  the  .Nsso  iated  Pri-ss  at  its 
recent  annual  meetiuR.  .Mr.  Throop  said: 

I’lfsitk-nt  liarilinu  prrfacnl  his  formal  rr- 
marks  t (iiiccruimr  tlu*  Wtirhl  ('oiirt  liy  a  few 
statfiiUMls  refcrriiiir  to  newspaper  men  them¬ 
selves.  which  shouhl  have  a  very  deep  mean 
itiK  to  t!i<-  ptililisht  rs  of  this  country.  One 
para^:raph  says: 

“Frankly  I  have  uvwr  Miuirmed  umler  criti¬ 
cism.  htit  I  have  •-sometimes  hteii  appalled  at 
inaccuracy  of  st.ittment.  and  if  I  were  ^oinn 
to  l<‘ctiire  on  jtmrnalistii  my  theme  wamld  he 
*.\  Little  Less  Kavertiess.  and  Much  More  of 
Acctiracy.’  ” 

This  paragraph  has  linKer<‘d  in  my  mind  ever 
<ince  toy  return  fn»m  New  ^^Tk,  and  it  se<*nis 
to  me  that  the  Lresidt-nt  trtjchetl  on  a  theme 
which  i'i  ‘‘f  vital  imp«>rtance  to  pnldishiiiK  in¬ 
terests  of  this  ctMintry. 

It  hritiys  out  Aery  clearly  the  tremendous 
rt ’•poii'ihility  Ashich  rests  np»*n  ojir  shoulders 
in  the  pnhlication  of  a  daily  n<AA -tiaiter.  We 
are  the  means  hy  whieh  the  public  is  kept 
tin  roughly  informed  a-*  to  the  World's  events, 
.and  imiK*rfectit>ns  aaIucIi  creej)  into  our  ucaas 
(■(.Inmiis  are  inclined  to  eive  the  pnlflic  tietnr 
.illy  a  misappn  hensi«»n  of  our  motives,  and  an 
insight  into  our  hnsituss  aaIucIi  «hM  s  not  reflect 
the  greatest  amount  of  credit  U|M»n  us. 

.\  few  days  after  the  Associattil  Press  meet 
in«  there  Avas  held  in  \Vashin«t<  u  a  meeting  of 
the  American  S<cietv  of  NeAvsp:tper  Kditors. 
.uni  at  that  time  a  coile  of  ethiis  was  adopted, 
which,  I  think,  everA  memher  of  the  lidand 
Daily  Press  Ass«H’iation  shouhl  read  carefully 
and  see  that  it  is  posted  in  a  conspicuous  jilace 
in  his  editorial  rooms. 

'I  his  cfide  ci  nsi>ts  of  seven  articles,  namely, 
responsihility,  freedom  of  tlie  jiress,  inde]»end- 
I  me.  truthfulness  and  accuracy,  impartiality, 
fair  play,  decency.  These  seven  fundamental 
principles  should  govern  the  news  and  eilito 
rial  iMilicy  of  every  self  respecting;  ncAAspaiar, 
.and  if  they  <lid.  our  responsihility  to  the  puh 
lie  as  truthful  purAcyors  of  tin*  day’s  ucaas  in 
t(Ilii;ently  commented  u|Min.  aaouM.  in  a  lar^e 
measure,  he  established. 

No  doubt  many  of  us  reiminher  very  dis- 
tinctly  the  publication  of  the  Mrass  Check,  the 
ho.  k  AAritlen  hy  Upton  Sinclair,  in  AAhich  he 
endeavors  to  prove  by  certain  facts  and  in- 
-tancts  that  the  press  of  this  country  is  entirely 
c>  ntrolled  from  a  capitalistic  head'|uarters, 

'The  unfortunate  d<*duction  to  he  made  from 
a  hook  like  d'he  llrass  (heck  is  the  fact  that 
many  helieved  what  he  AArote.  and  I  aa.is  as¬ 
tonished  to  find  so  many  ]»eople  in  my  oaau 
Community  who  thought  Sinclair  Avas  telling 
the  truth.  A  i>eculiar  feature.  hoAAever.  1  di.s- 
covered  in  niy  investii?ation  of  this  subject  Avas 
that,  while  the  Socialist  condemns  the  so  called 
“kept  jiress,”  that  in  every  instance  aaIutc 
there  was  such  a  thiiiR  as  a  “kept  i»ress,”  and 
it  was  nearly  ahsays  kept  hy  radicals,  that 
newspaper  was  read  hy  a  comparatively  few 
subscribers  and  patronireil  hy  a  very  limiteil 
number  of  advertisers,  and  was  a  faihire  from 
a  husifu^s  statidttoiut. 

During  my  invest i«:at ion  I  wrote  to  a  larRe 
number  of  editors  scattered  over  the  country, 
asking;  for  their  frank  and  free  opinion  as  to 
Avhether  or  not  they  thought  there  had  lieeii 
any  KrowitiK  distrust  on  the  part  of  the  people 
as  to  the  integrity,  honesty  and  sincerity  <if 
purpose  of  the  modern  newspaiK-r. 

The  replies  which  1  received  from  these  let¬ 
ters  were  of  an  intimsely  interestiuK  nature, 
and  the  iK'cuIiar  thinjf  was  that  practically  every¬ 
one  of  them,  while  atlmittinR  there  were  certain 
sijfns  of  such  a  iloctrine  in  the  air,  there  was 
really  no  basis  for  the  thought  that  the  modern 
newspaiKT  was  losing  any  of  its  influence. 

The  conclusion  to  he  formed  from  these 
rather  ramhlin^  remarks  is  that  you  get  hack 
to  the  principles  enunciated  hy  l^esident  I  lard¬ 
ing  that  we  should  he  more  accurate  in  the 
RatheriuR  and  dissemination  of  our  news,  that 
we  .should  never  for  a  moment  forget  or  lie- 


little  the  tremendous  responsihility  which  rests 
upon  us  as  publishers  and  if  we  would  main¬ 
tain  our  place  in  the  sun  it  must  he  done  hy 
truthful,  honorable  and  accurate  presentation 
of  the  news  of  the  day,  intelligently  and  fairly 
commentei!  upon,  forRettiiiR  self,  forKetting 
prejudice,  hut  never  for^ettiiiK  our  duty  to  our 
readers  and  our  community.” 

Ri-.soliitions  wi-ri-  adopted  e.xpressiiiR 
the  rcRret  of  the  Inlanders  at  the 
death  of  (leorRe  T.  Cami>bell.  former 
president. 

.\  round-table  discussion  was  led  by 
I.inwiKid  I.  Noyes,  of  the  IronwoiKl 
(Mich.)  (ilobe. 

DuriiiR  the  luncheon  tcxlay.  Secretary 
W'il  V.  TulTord  and  his  bride  were 
presented  with  a  silver  tea  service.  The 
presentation  s|K-ech  was  made  by  (leorRe 
D.  Lindsay  <if  .Alarion,  Ind. 

John  Sundine,  of  the  Moline  (111.)  Dis¬ 
patch,  who  is  usually  present  at  all  as¬ 
sociation  meetiiiRS,  was  reported  in 
Sweden  on  im|)ortant  business. 

Secretary  \Vil  TutTord  re|>orted  246 
active  iiK-mbcrs. 

Marry  Hayward,  publisher  of  the 
lloiKdnlu  St.'ir-llnlletin,  with  his  bridi- 
attendi-d  tin-  meetiiiR.  He  said  he  would 
imrchase  while  in  this  country  new  ma 
cbinery  and  e(|uii)ment  for  the  Star- 
Lulletin. 

NEW  ENGLAND  DAILIES 
RE-ELECT  ELLIS  HEAD 

Worcester  Telegram-Gazette  Man  Again 
President  of  Association — Con¬ 
vention  Hears  Agency 
Troubles  Discussed 

Tlu-odore  T.  Libs  of  the  Worce-ler 
(  .Mass. )  Ti  leRr;im-(  lazette  was  re-elected 
pnsident  of  the  New  LiiRland  Daily 
Nt-wspaper  .Associ.'ttion  at  its  annual 
niietiiiR  May  Ls  in  IJoston.  l-'orty-live 
ii’i  nibers  were  present. 

(  )ther  ol'licers  elect»-d  were :  vice-jires- 
icb-nt.  Samuel  K.  Hudon,  Woonsocket 
(  k.  I.)  fall;  secretary.  Robert  L. 
\\  riRht,  Haverhill  (.Mass.)  (lazetti-; 
treasnri-r,  A.  H.  luller,  Itrockton 
(.Mass.)  l-.nterprise ;  Rovernors :  lanu-s 
T.  -Mnrr.'iy.  New  I’.eclford  (Mass.) 
S’and.'ird-Mercnry ;  John  D.  I’hnnmer, 
SpriiiRlield  (Mass.)  I'nion ;  William  J. 
Rape.  Waterbnry  (Conn.)  Republican- 
Anu-rican ;  William  11.  Dow.  I’ortland 
(Me.)  Lxjiress;  John  .Miu-hliiiR,  .Alan- 
cln-ster  (N  .11.)  I’nion- Leader ;  How- 
ar<l  ('.  K’ice.  l’>rattlelK)ro  (\t.)  Re¬ 
former;  .Allison  Stone.  Providence 
1  R.  I.)  Jonrnal-Ilulletiv.  The  seven  rov- 
ernors.  toRether  with  tlu-  four  officers. 
Constitute  the  full  Diard  of  Rovernors. 

“Tlu-  untrustworthy  advertisiuR  aRency 
is  a  meiiaci-  to  all  busini-ss,”  John  Ib-n- 
son.  head  of  tlu-  .American  .Association 
of  AdvertisinR  .AReneies.  declareil  in  an 
addre-s  at  a  complimentary  dinner  b\' 
the  New  l-'.iiRland  “4  .A’s”  council  to 
the  convention  deleRates. 

“AA'e  advertisiuR  aRencies  handle  over 
$.4(KI.(K)(),()(X)  in  appropriations  annually 
anti  this  means  a  business  that  runs  in¬ 
to  the  billions.  As  a  uationid  IkkIv.  we 
are  comparatively  small,  about  1.200  al- 
toRether  of  these  only  ahout  20()  do  a 
national  business,  anil  1.46  of  tlu-m  are 
members  of  the  “4  -A’s.” 

ResjKinsibility  to  the  advertiser  and  to 
the  publisher  he  termed  of  prime  im- 
liortance  for  an  ailvertisiuR  aRency  bus¬ 
iness,  but  showetl  that  ailvi-rtisiiiR  rests 
or  falls  on  whether  or  not  it  is  jirotitable. 
Public  confidence  is  needed. 

A  larRer  marRin  of  jirolit  for  the 
aRency  so  that,  afti-r  overheat!  atul  sim¬ 
ilar  exiK-nses  are  dt-tlucteil.  there  Ik-  left 
jier  ci-nt  inst<-ad  of  but  2}/^  anil  .4  jK-r 
cent  should  be  worked  out.  Mr.  I'enson 
asserted. 

A  secret  rebate  he  dubbt-d  “a  stab  in 
the  back”  for  all  res|H>nsible  advertisiuR. 
DiscriminaliiiR  ratt-s,  whether  due  to  com- 
[letition  or  not,  are  as  unfair  he  said, 
as  discriminatiiiR  traffic  rates,  and  the  as¬ 
sociation  will  battle  tlu-m  tinith  and  nail. 

Only  aUiut  .40  of  2.40  ainilications  for 
nunibershiii  in  the  assiK'iation  have  been 
accented.  accordiiiR  to  the  president. 

This  country  is  far  iK-hind  I-'.uroiK-  in 
developitiR  aviation,  John  H.  l-'ahey.  pub¬ 


lisher  of  the  Worcester  (Mass.)  KveninR 
I’ost,  the  other  chief  speaker,  pointed  out 
in  telling  of  his  tour  of  Europe  as  a  dele- 
Rate-  to  the  International  Chambers  of 
(.’ommerce  meetiiiR  at  Rome. 

EVENING  POST  RAISES 
STOCK  $1,000,000 


Stockholders  Authorizes  the  Issuance 
of  10,000  Shares  of  Preferred 
at  the  Par  Value  of 
$100  Each 


The  stockholders  of  the  New  A’ork 
Lvening  Post  met  -May  Ui  for  the  pur- 
jKise  of  authorizing  the  increase  4>f  cap¬ 
ital  stock  from  !?L(K)().()()().  consisting  of 
UMKX)  shares  of  capital  stiK-k  of  the  jiar 
value  of  $1(K)  each,  to  $2.0iK),()(K),  the  in¬ 
crease  consisting  of  1(),(KX)  shares  of 
preferred  stock  of  the  iKir  value  of  $1(K) 
each,  said  pri-ferred  stock  to  be  without 
voting  iHivver.  to  be  entitled  in  preference 
to  till-  common  stiKk  to  cumulative  div¬ 
idends  at  the  rate  of  7  per  cent  per  an¬ 
num  from  the  date  of  issue  and  to  the 
pavnu-nt  of  the  par  value  thereof  and 
accrued  dividetuL  upon  distrihution  of 
assets  otlu-r  than  surplus  or  iirolits  but 
to  no  further  dividends  or  shares  in 
distribution,  to  Ik-  redeemable  in  vvhole 
or  in  ixirt  at  any  tinu-  at  110  per  cent  of 
tlu-  par  value  thereof  and  accrued  div¬ 
idends. 

The  iKiard  of  directors  was  authorizt-d 
to  issue  $.4(K),(K)!)  in  aggregate  principal 
amount  of  convertible  gold  notes  of  the 
comiiany  to  mature  on  .Alay  1,  102S,  to 
bear  interest  at  tlu-  rate  of  6  per  cent 
and  to  be  convertible  at  any  time  bi-fore 
maturity  at  the  option  of  tlu-  holders 
thereof  i-itlu-r  (a)  into  40  sharc-s  of  com¬ 
mon  stock  without  nominal  or  |i;ir  value 
for  i-ach  $L(KI0  of  such  notes  or  (b)  into 
10  sluires  of  jireferred  stock  of  the  jiar 
value  of  $1(K)  each  for  each  $L1XX)  of 
Mich  notes;  such  notes  to  be  issued  at 
sneh  time  or  times  and  for  such  consider¬ 
ation  and  to  have  >uch  other  terms  as 
the  bo;ird  of  directors  may  deem  advis¬ 
able. 

The  stock  owners  of  the  .New  A'ork 
L. veiling  Post  are; 

Janu-s  !!> me,  Norman  11.  Davis.  Henry 
S.  Dennison,  ('leveland  H.  I  lodge,  Mar¬ 
shall  l-'ield,  L.dvvin  I-’,  (lay,  .Alaitland  I-'. 

( iriggs,  ( leorge  H.  Howard,  .Adoljih  Levv- 
isolin.  S:tin  A.  Levvisohn,  (leorge  ( ). 
.Alay,  (lerrish  11.  Aliliken,  Robert  P. 
Perkins,  Harold  1.  Pratt.  Mrs.  John  T. 
Pratt.  Rob'ind  L.  Redinond.  Josejih  11. 
.'schartni-r,  Donald  Scott.  Harold  Plu-liis 
Stokes,  Mrs.  AA’illard  Straight,  .Alartin 
AAigel,  A’anderbilt  A\'i-bb.  ( '.  At.  WiKdey. 

'riu-  following  are  stockholders  owning 
liss  tliati  one  |K-r  cent  :  ('has.  C.  Ptir- 
litiRhani,  Powell  .Al.  Cabot,  C.  R.  Crane. 
Lucius  R.  Kastman.  Estate  of  .A.  P. 
Kinmons.  Angnst  Hecksclu-r,  Henry 
James,  .Alfred  Jaretski.  Samuel  Mather, 
I).  R.  McLennan.  Abm  .S.  Merle-Smith, 
•Airs.  A'an  .S.  Merle-.Smith.  David  Huiit»-r 
Miller.  AA’illiam  (linrcli  OslKirn,  l-'rank 
L.  Polk,  l-'ranklin  D.  Roosevelt,  I-L  E. 
Rosenbaum,  .A.  AV.  .Shaw,  I.  K.  Sterrett, 
J.  K.  Stillvv(-ll,  Samuel  Thorne,  Chas. 
AA  allach.  (leo.  AA'.  AA  ickersham,  Owen 
D.  A'oung. 

PAPER  CO.  INSURES  HELP 

international  Announces  Liability  Bene¬ 
fit  for  Employe* 

The  International  PajK-r  Company, 
New  A'ork,  has  annonneed  an  enii>loycs’ 
insurance  plan  whereby  al!  active  em¬ 
ployes  with  the  comiiany  for  six  months 
will  Ik-  provided  with  life  insurtmee, 
protection  against  jK-rmaiu-nt  and  total 
disability,  vvc-ekly  iK-nelits  in  case  of  sick¬ 
ness  or  non-occupational  accident,  and  a 
siiecial  indi-mnity  for  accidental  iU-at!i  or 
dismemlK-rmeiit,  The  plan  covers  all  sub¬ 
sidiary  companies. 

New  Washington  State  Daily 

The  Longview  (AA'ash.)  Daily  News 
has  made  its  appearance  as  a  six-column 
six-page  paper,  with  .Associated  Press 
service. 


New  Home  of  The  New  York  Times 


/I  FOURTEIEN-STORY  addition  to  the  present  Times  Annex  is  now  under  construction.  The  huildinf; 
and  equipment,  when  completed  in  the  .iutumn  of  1923,  will  double  the  present  capacity,  and  will  be 
the  largest  and  best  equipped  newspaper  plant  in  the  world.  It  will  provide  a  total  floor  area  of 
317,800  square  feet,  with  a  frontage  of  24  3  feet  on  West  Forty-third  Street. 

Ten  thousand  square  feet  will  be  added  to  the  pressroom.  The  presses,  with  new  equipment,  will  include  64 
units,  to  be  run  as  20  sextuples  or  16  octuples,  with  capacity  of  600,000  twenty-four  page  papers  or  480,000 
thirty-two  page  papers  per  hour. 

The  composing  room  will  be  enlarged  10,000  square  feet,  giving  a  total  floor  space  of  22,639  square  feet.  There 
will  be  79  typesetting  machines.  Four  double  junior  autoplates  will  comprise  the  equipment  of  the  stereotyping 
department. 

So  great  has  been  the  growth  of  the  rotogravure  department,  which  now  prints  three  sections  of  the  Sunday 
Times  and  two  weekly  publications,  that  it  will  soon  occupy  the  greater  part  of  a  new  building  now  under 
erection.  Ten  one-roll  presses  will  be  installed  with  enlarged  space  and  increased  facilities  for  photo  and 
etching  rooms. 

The  New  York  Times  and  the  American  Market 

nPHE  NEW  YORK  TIMES  fidence  in  the  advertisements  ap- 

offers  British  manufacturers  pearing  in  its  columns, 

of  products  sold  in  America  an  un-  More  advertising  is  published  in 

usual  opportunity  to  make  known  The  New  York  Times  than  in  any 

their  goods.  other  New  York  newspaper.  In 

Read  in  every  state  of  the  United  four  months  of  this  year  The  Times 

States  and  all  of  its  possessions,  printed  8,322,122  agate  lines  of 

and  in  86  foreign  countries.  The  advertising,  a  gam  over  the  corre- 

New  York  Times  circulates  among 

the  largest  group  of  intelligent  and  223,516  hnes  and  an  excess  over 
discriminating  men  and  women  ^  f  o  York  r^w^aper 

ever  assembled  by  a  newspaper.  °  The  Times 

printed  a  million  lines  more  than 
Due  to  the  strict  censorship  which  the  combined  volume  of  the  two 

is  employed  against  fraudulent  or  other  New  York  morning  news- 

doubtful  advertisements,  readers  papers  popularly  classed  with  The 

of  The  New  York  Times  have  con-  Times  as  to  quality  of  circulation. 


TIMES  SQUARE 


NEW  YORK 


LONDON  ADVERTISING  OFFICES: 

16  REGENT  STREET  93  CHANCERY  LANE 

12  SALISBURY  SQUARE  125  PALL  MALL 
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MORE  F.  T.  C.  ORDERS 


Seven  Advertiters  Charged  With  Unfair 
Buiineti  Practice* 

Washington,  U.  C,  May  IS. — Seven 
complaints  cliarKing  misleading  a/lver- 
tising  were  issued  this  week  by  tlu'  Fed¬ 
eral  Trade  Commission  in  continuation 
of  the  commission’s  campaign  against 
advertising  considered  unfair  comjK-ti- 
lion. 

The  American  h'ilm  Company  of  ('hi- 
cago,  a  distributor  of  motion  picture 
lilms,  was  cited  for  supplying  pictures 
previously  run  with  advertising  Inaring 
the  new  name  of  the  lilm  in  large  type 
and  the  old  name  in  small  type  with  the 
words  “formerly”  or  “ailajited  from.” 
The  Commission  after  ascertaining  that 
the  contracts  nuide  no  mention  of  the 
fact  that  the  lilms  amounted  to  a  re-issue, 
stamped  the  jiractice,  deceptive  to  the 
exhibitors  and  the  public. 

The  Aristo  Hosiery  Company,  New 
York,  was  ordered  to  cease  advertising 
hosiery  as  “cashmere”  unless  the  wor<l 
truthfully  descrilxd  the  article. 

The  Williams  Soap  Company,  Indian¬ 
apolis,  was  warned  against  labelling 
soap  “me<licate<l”  or  being  manufactured 
for  a  “medical  association.” 

The  United  Fibre  Works,  New  York, 
was  ordered  to  discontinue  advertising 
that  it  manufactured  the  articles  it  of¬ 
fered  for  sale  and  Hyman  and  Zaslv, 
New  York,  asked  to  desist  advertising 
as  “ivory”  gooels  made  from  imitation 
material. 

H.  Mailender,  Cincinnati,  was  charged 
with  advertising  goids  as  army  and 
■avy  stores  wlicn  they  were  not  and  ad¬ 


vertising  an  inferior  grade  of  paint  and 
paint  made  for  the  Navy  on  govern¬ 
mental  specifications. 

The  Process  Engraving  Company,  of 
Chicago,  and  Fdwin  E.  Ellis  Company, 
Inc.,  of  New  York  City,  are  charged  in 
complaints  issue<l  by  the  Federal  Trade 
Commission  with  marketing  printed  mat¬ 
ter  as  “engraving.”  The  complaint  as¬ 
serts  that  the  word  “engraving,”  when 
used  in  connection  with  printing,  has  been 
well  known  and  understood  by  the  pub¬ 
lic  to  include  only  such  products  as  re¬ 
sults  from  the  imjiression  made  from 
engraved  plates.  The  Commission  al¬ 
leges  that  advertising  and  selling  under 
the  head  of  “process  engraving”  printed 
matter  which  is  not  made  through  the 
use  of  engraved  plates,  is  misleading  to 
the  public  and  unfair  to  competitors. 


JUDGE  BARS  REPORTERS 


Brooklyn  Children’*  Court  Ju*tifie*  It* 
Exclu*ion  of  Pre** 

Justice  Morgan  M.  L.  Ryan  of  the 
Children’s  Court,  Brooklyn,  has  issued 
an  order  tiarring  reporters  from  the 
courtroom  altogether.  This  i»olicy  is  ap¬ 
parently  in  violation  of  Section  4  of  the 
State  Judiciary  Act  prescribing  that  all 
courts  should  be  open  to  the  public. 

“.My  aim  is  to  iirotect  the  child  and  its 
future,”  said  Justice  Ryan  in  an  inter¬ 
view.  “I  am  legally  and  morally  right  in 
barring  the  public  and  the  press  from  my 
courtroom  during  a  hearing.”  This  view 
was  cftncurred  in  by  Qiarles  Warner, 
superintendent  of  the  Brooklyn  branch  of 
the  Society  for  the  Prevention  of  Cruelty 
to  Children. 


ECHO  OF  DANCE  MARATHON 


Cleveland  New*  Sued  by  Man  for  Hi* 
Time  and  Service* 

A  peculiar  claim  has  been  filed  in  court 
against  the  Cleveland  Company,  publisher 
of  the  Sunday  News-Leader  and  Flvening 
News.  Russell  Brady  asks  $2,000  dam¬ 
ages  of  the  company  and  the  Martha  Lee 
Club,  a  social  organization  promoted 
largely  by  the  News,  for  services  ren¬ 
dered  in  staging  a  marathon  fox-trot  at 
the  Hotel  (ilmstead,  Cleveland.  Brady 
alleges  “he  approached  the  duly  author¬ 
ized  olTicers  and  representatives  of  the 
defendants  and  suggested  the  idea  of 
starting  an  endurance  dance  in  the  club- 
rooms  of  the  defendant,  the  Martha  Lee 
Club.”  He  asserts  the  defendants  ac- 
eepte<l  his  proposition  and  services  and 
that  he  “was  the  first  to  enter”  in  the 
endurance  marathon. 

Brady  avers  that  the  company  disposed 
of  “an  increasing  number  of  papers  which 
it  would  not  have  lieen  able  to  sell  but 
for  the  dancing  contest.”  The  plaintiff 
believes  “the  receipts  were  enormous.” 

Brady  contends  the  defendants  promised 
him  compensation  but  now  refuse.  He 
danced  48  hfitirs  and  38  minutes,  accord¬ 
ing  to  his  iictition.  . 


Newspaper  Owner  Sue*  Pastor* 

-^s  the  result  of  a  hot  controversy  over 
the  question  of  Sunday  observance  in 
Nanaimo,  B.  C.,  R.  R.  Hindraarch,  owner 
of  the  Daily  Herald,  is  suing  six  clergy¬ 
men  for  slamler.  The  Herald  had  said 
editorially :  “Sunday  observance  to  us 
means  the  right  of  every  man  and  woman 


to  observe  it  as  he  or  she  sees  fit”  The 
Ministerial  Association  then  came  to  bat 
with  a  letter  saying:  “God  pity  Nanaimo 
if  that  is  the  moral  standard  of  the  Daily 
Herald.” 


COURT  SAVES  MAN  FROM  JAIL 


Hold*  Texa*  Statute  Void  by  Which 
Legi*lature  Acted 

Hull  Youngblood,  sentenced  by  a  Tex¬ 
as  Ix-gislative  Joint  Committee  to  jail 
in  Austin  for  contempt  in  refusing  to 
testify  concerning  a  newspaper  article  in 
which  he  was  quoted  as  charging  corrup¬ 
tion  in  the  Legislature,  was  released  from 
his  20-day  sentence  on  order  of  the  State 
Court  of  Criminal  Appeals,  which  held 
unconstitutional  the  statute  under  which 
he  was  confined,  and  ruled  that  the  Leg¬ 
islature  could  not  delegate  authority  to  a 
committee  to  punish  for  contempt,  and  in 
any  event  could  not  commit  a  person  for 
more  than  48  hours. 

Youngbloo<l  was  committed  when  he 
failed  to  appear  before  the  Legislative 
committee  following  an  account  in  the 
.San  Antonio  Light  of  a  speech  made  by 
him  before  the  Salesmanship  Club,  in 
which  he  said  that  most  of  the  legislators 
were  “hill-billies  and  rabbit  chasers.”  The 
committee  accepted  the  newspaper  ver¬ 
sion  of  the  speech  without  question. 


Defend*  It*  Fir*t  Libel  Suit 

The  Ponca  City  (Okla.)  News  is  de¬ 
fending  the  first  liliel  suit  filed  against  it 
in  its  history.  The  action  grew  out  of 
a  story  printed  regarding  a  case  in  the 
civil  courts.  The  News  says  it  will  not 
be  intimidated. 


DetioitiiliEinpktgmaitGneatestinQty^ 


Amer^f'c^ s  Automotive  Center  Blanketed  by  Detroit  News 
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Detroit  News 
Advertising  Lead: 


Local 

. .  8,032.668  1,486,952 


2ad  paver _ 2,461.312 

3rd  popar .  2,837.284 


1,336300 
841302 
Claasiftad  Total 

Now*  . 2,051324  9341.544 

2nd  paper. . . .  1,052310  4340322 

3rd  paper _  534.582  4,013,128 


The  Newa  lead,  wtilla  anor- 
mona.  wonM  have  been  xreatar 
atUI  had  It  been  poaalble  to  ao- 
rapt  all  advertialnx  offarad. 
Unfortunately  lark  of  apaoa 
naoaaVtated  omlaaluii  from  Tba 
Naan  day  aftar  day  of  rreat 
qaantltlaa  ad  advertlalnx,  ranr- 
from  SOO  tinae  to  1S.0**  llnea 
per  lame 


OTE  the  heavy  black  line 
on  the  chart  above  marked 
1923.  That  is  significant.  That 
curve  marks  the  greatest  em¬ 
ployment  record  attained  by 
America’s  outstanding  prosperity  cen¬ 
ter.  It  shows  that  at  the  beginn’ng 
of  May,  1923,  the  79  firms  employing  two- 
thirds  of  the  factory  worker.s.  which  re¬ 
port  regularly  each  week  to  the  Employers’ 
Association  of  Detroit,  were  hiring  25,000 
more  workers  than  during  the  highest  em¬ 
ployment  peak  of  1920.  And  the  Spring  of 
1920  was  previously  the  banner  employment 
period. 


Automobile  production  in  1923  is  the  greatest  in  the 
history  of  the  industry,  and  when  you  consider  that  60%  of 
mil  the  automobiles  made  in  the  United  States  are  produced 
in  Detroit  you  get  an  inkling  of  Detroit  prosperity. 

This  phenomenal  prosperity  is  also  reflected  in  a  sweep¬ 
ing  gain  in  retail  sales  which  show  an  increase  of  35%  over 
last  vear. 

National  advertisers  who  are  neglecting  the  Detroit 
field  « I  those  who  have  not  yet  planned  with  exceptional 
regard  to  their  Detroit  campaign  should  take  steps  at  once 
to  reap  some  of  this  prosperity  for  themselves  by  covering 
the  city  and  surrounding  territory  thoroughly  with  The 
Detroit  News,  whose  paid  circnlation  is  over  290,000  daily 
and  over  270,000  Sunda3F— the  greatest  in  th^  history  of 
Michigan  newspapers. 


The  Detroit  News 

Gre<rfe*f  Ciretdation  In  Miehigtm 
"’Alwaya  In  thm  LmaJ” 
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Buffalo  the  Wonder  City  of  America 


Some  Facts  About 
Buffalo 

Population  506,775  U.  S.  Census. 

1,500,000  people  who  come  to  see  Niag¬ 
ara  Falls  are  in  Buffalo  annually. 

There  are  52,000  passenger  automobiles 
and  9,000  commercial  cars  in  Buffalo. 

Buffalo  has  the  largest  night  school  at¬ 
tendance  of  any  city  of  its  size  in  the 
world. 

More  than  half  of  the  population  of  the 
United  States  live  within  500  miles  of 
Buffalo. 

Buffalo  is  the  second  greatest  horse  and 
the  first  greatest  sheep  market  in  the 
country. 

There  are  115,869  homes  in  Buffalo, 
72,072  are  rented  and  43,797  are  owned  by 
householders. 

At  Buffalo  is  the  greatest  development 
of  hydro-electric  power  to  be  found  any¬ 
where  in  the  world. 

Bank  debits  for  April  1923  in  Buffalo 
were  over  three  hundred  million  dollars, 
an  increase  of  18%  over  April  1922. 

Buffalo  Savings  banks  average  more 
than  $735  per  depositor.  The  per  capita 
deposits  based  upon  the  city's  population 
is  over  $250.00. 

The  Buffalo  district  is  the  greatest  lum¬ 
ber  market  in  the  world.  At  times  in  the 
yards  of  the  city  alone  are  piled  200,000,- 
000  feet  of  lumber. 

Buffalo  is  known  as  the  “City  of  Diverse 
Industries,”  producii^  in  quantities,  60 
per  cent,  of  all  the  dif^rent  lines  of  goods 
recognized  by  the  U.  S.  Census  Bureau.’ 

The  Buffalo  district  is  one  of  the  most 
extensive  producers  of  pig  iron  in  the 
world,  having  over  20  large  blast  furnaces 
with  a  combined  annual  capacity  of  be¬ 
tween  2,000,000  and  3,000,000  tons. 

Buffalo  holdi  the  wonderful  record  of  a 
gain  of  47S  new  industries  in  the  past  five 
years,  which  is  a  greater  increase  than  is 
to  be  found  in  any  other  of  the  twenty- 
five  first  class  cities  of  the  United  States 
except  New  York. 


The  Buffalo  Market 
is  Ideal  for  the 
National  Advertiser 


An  ideal  market  situation  from  the  national  adver¬ 
tiser’s  view-point  is  a  prosperous  condition  of  the 
people  and  low  cost  in  reaching  the  people  through 
advertising. 

Both  of  these  factors  are  outstanding  features  of  the 
Buffalo  Market! 

The  people  are  busy  and  prosperous.  The  bread¬ 
winners  of  the  trading  area  population  of  800,000 
are  profitably  employed.  Buffalo,  normally  a  city 
of  prosperity  because  of  wonderful  diversity  of  in¬ 
dustry,  is  booming  to-day.  Conditions  are  right 
for  the  national  advertiser. 

The  Buffalo  Evening  News  reaches  85%  of  the  Eng¬ 
lish  reading  families  in  the  Buffalo  Territory.  It  is 
the  paper  that  serves  the  people  most,  and  thus 
holds  their  confidence  and  their  interest.  It  is  the 
paper  that  provides  the  national  advertiser  with 
economical  and  effective  advertising  coverage  of  the 
Buffalo  Market. 


Buffalo  Evening  News 

EDWARD  H.  BUTLER 

Publisher 


KELLY-SMITH  COMPANY,  National  Representatives 
Marbridge  Bldg.,  New  York,  N.  Y. 

Lytton  Bldg.,  Chicago,  III. 


Advertising  Results— 

not  explanations  or  excuses  are  what  the  advertiser  has  the  right  to  expect.  And 
results  are  what  he  receives  when  he  places  his  advertising  in  THE  CHICAGO 
DAILY  NEWS. 

That  advertising  in  THE  DAILY  NEWS  brings  results  to  advertisers  is 
proved  by  the  year-in,  year-out  leadership  of  The  Daily  News,  among  Chicago 
daily  newspapers,  in  display  advertising.  Experienced  advertisers  do  not  con¬ 
tinue  to  advertise  increasingly  in  mediums  that  do  not  bring  adequate  returns. 

d'he  following  figures  show  the  distribution  of  total  advertising  among 
Cdiicago  daily  newspapers  for  the  first  four  months  of  1923,  together  with  a  com¬ 
parison  of  these  figures  with  those  covering  the  same  period  of  1922.  A  study  of 
these  figures  will  be  profitable  to  any  advertiser  in  the  Chicago  field. 


1923 

1922 

<*oniparison 

lines 

lines 

gain  lines 

The  Lhieago  Daily  News 

6.861.660 

5,757..39.3 

1,104.267 

The  Daily  Trihnne 

.3.828,.308 

4,842,444 

986,154 

The  American 

3,531.091 

2,760,066 

The  Daily  Herahl-Exaininer 

2.187.423 

1.936.974 

The  Post 

1,792.269 

1,652,115 

The  Journal 

1.594.368 

1,533.861 

The  Daily  News’  exeess  in  gains  over  the  paper  having 

the  next  highest  gain — The  Daily  Trihnne .  118.113 

Not  only  did  The  Chicago  Daily  News  print  a  greater  volume  of  advertising 
than  any  of  its  competitors — its  gains  were  greater  despite  the  fact  that  it  had  its 
own  great  record  to  beat — a  much  higher  record.than  that  of  any  other  Chicago 
newspaper. 

This  performance,  in  keeping  with  its  traditional  leadership  in  all  phases  of 
newspaper  enterprise,  confirms  the  verdict  of  the  years  with  the  verdict  of  today. 


THE  CHICAGO  DAILY  NEWS 

First  in  Chicago 


Editor  &  Publisher  for  May  19,  1923 
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A  Safe  Advertising  Guide 


Department  stores  spend  more  money  in  daily  newspapers  than  any  other 
class  of  advertisers — and  they  cannot  afford  to  waste  a  penny  of  the  money  thus 
spent. 

They  must  get  results — and  they  DO. 

d'hey  have  reduced  advertising  to  a  science  and  advertisers  in  any  field  may 
be  assured  that  the  medium  in  which  the  department  stores  place  the  greatest 
volume  of  their  business  has  the  circulation  coverage  and  advertising  coverage 
that  makes  it  effective. 

For  many  years — and  to-day — the  department  stores  of  (diicago  have  placed 
and  continue  to  place  the  greater  proportion  of  their  “must  get  results”  adver¬ 
tising  in  I  he  Cdiicago  Daily  News.  Here,  for  example,  are  the  figures  for  the 
first  four  months  of  1923: 

Comparison 

Lines  Lines 

The  Daily  News . 2.0.">().661  . . 2.().i(h661 

The  Aineriean .  929.,‘i61 .  929.1^61 

1'he  Journal .  5.37,216 

The  Daily  Trihiiiie .  .547.2.5.5 

The  Daily  Herahl-Exainiiier  .  .  24()..564 

The  Post .  243.517 

The  Daily  News  excess  over  the  next  hijihest  score,  that 

of  Tlie  American .  1.121.300 

It  is  evident,  also,  from  the  above  figures  that  The  Daily  News  carried 
considerably  more  than  a  third  of  ALL  department  store  advertising  in  Chicago 
daily  newspapers  in  this  period,  and  more  than  twice  as  much  as  the  daily  news¬ 
paper  having  the  next  highest  score. 

It  is  the  estimation  of  advertising  experts,  no  less  than  the  esteem  of 
its  readers  that  establish  and  maintain 
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C.\NAD1AN  PRESS  AGAIN 
FLAYED  AS  COMBINE 

Ottawa  Journal’s  Defense  of  News 
Agency’s  Attitude  Denounced 
as  False  by  Liberal 
M.  P.  in  Commons 


Another  attack  on  the  Canadian  Press, 
news  service,  was  launched  in  the  Cana¬ 
dian  House  of  (,x)mmons  May  9  by 
A.  F.  Healey,  during  debate  in  committee 
following  second  reading  of  the  anti¬ 
combine  bill.  He  declared  that  the  re¬ 
cent  refusal  by  the  Canadian  Press  to 
grant  a  franchise  in  Ottawa  furnished 
real  grounds  for  an  investigation  by  a 
registrar  the  moment  such  an  official  was 
appointed  under  the  act.  He  asserted 
that  a  statement  appearing  in  the  Ottawa 
Journal  in  defense  of  the  Canadian  Press 
was  contrary  to  fact. 

The  Journal  in  its  issue  of  May  8  de¬ 
voted  nearly  two  columns  to  an  explana¬ 
tion  of  the  viewpoint  of  the  Canadian 
Press.  It  declared  that  the  organiza¬ 
tion  had  assisted  Mr.  Healey  himself  to 
start  a  daily  paper  in  Windsor,  Ont.,  a 
year  ago.  and  that  the  attitude  of  the 
Liberal  Member  for  North  Essex  was 
jx-culiar,  to  say  the  least.  The  article 
said  in  part : 

The  nMley  exploit  at  Windsor  was  a  rather 
remai  kahle  one  for  several  reasons.  Only  one 
daily  paper  existed  there,  namely,  the  Border 
Cities’  Star,  published  by  Mr.  W.  F.  Herman. 
Mr.  Hetiley  determined  to  start  an  opposition 
paper,  and  did  start  it,  namely,  the  Windsor 
Tribune.  Subseriuently  he  desired  a  franchise 
for  the  Tribune  for  the  news  service  of  the 
Canadian  Press,  and  applied  for  it.  Mr.  Her¬ 
man,  publisher  of  the  Border  Cities’  Star,  who 
is  a  shareholder  in  the  Canadian  Press,  op- 


and,  curiously  enough,  W.  F.  Herman,  pub¬ 
lisher  of  the  Border  Cities’  Star,  to  get  a 
I.iberal  party  organ  in  Ottawa  This  was  to  be 
financed  chiefly  by  Mr.  Herman,  but  the 
(iovemment  was  to  have  the  editorial  control 
and  direction.  The  first  move  of  Mr.  Herman 
was  to  apply  for  a  news  franchise  for  Ottawa 
in  the  Canadian  Press.  Inasmuch  as  five 
daily  papers  already  existed  in  Ottawa, 
the  directors  of  the  Canadian  Press  decided  a 
couple  of  weeks  ago  not  to  grant  the  proposed 
additional  franchise. 

Mr.  Herman  was  not  in  a  very  good  position 
to  argue  strongly  in  the  matter  for  the  reason 
th.it  when  Mr.  Healey,  the  Liberal  M.P.  for 
.Vorth  Essex,  had  applied  to  the  Canadian  Press 
for  a  franchise  in  Windsor  not  long  ago,  where 
only  one  daily  pa|>eT  existed,  Mr.  Herman,  the 
owner  of  that  paper,  had  strenuously  oi>posed 
the  application,  and  in  fact  did  succeed  to  the 
extent  that  before  the  directors  of  the  Canadian 
Press  would  grant  Mr.  Healey’s  application, 
they  called  upon  him  to  put  up  a  guarantee 
that  he  was  in  a  financial  position  to  carry  on 
a  newspaper  for  at  least  a  year.  Mr.  Healey 
did  give  this  guarantee  and  did  get  a  franchise, 
and,  as  already  said,  he  promptly  utilized  it  to 
sell  out  to  Mr.  Herman. 

From  all  this  it  will  be  seen  that  the  talk 
about  a  newspaper  combine  such  as  Mr.  Healey 
indulged  in  in  I’arliament,  is  childish.  There 
is  no  bar  whatever  to  the  starting  of  a  daily 
newspaper  anywhere  in  Canada.  The  only  con¬ 
dition  in  which  restriction  exists  is  that  a  num¬ 
ber  of  daily  newspapers  which  have  siient 
money  to  build  up  a  first-class  news  service 
for  themselves,  are  able  to  pick  and  choose  as 
to  what  newcomers  they  shall  admit  to  the 
benefit  of  their  established  co-oper.itive  business 
in  the  way  of  news;  and  that  they  will  put  no 
bar  even  in  that  fashion  in  the  way  of  any 
new  daily  pa|>er  starting  anywhere  where  the 
existing  newspa()er  services  se-ems  to  be  in  the 
nature  of  a  monopoly  was  shown  in  Mr. 
Healey's  own  case.  In  other  words,  the  Cana¬ 
dian  Press  is  not  a  supixirler  of  monopoly,  but 
practically  an  opponent  of  it. 

DEFENDS  CANADIAN  PRESS 


COPYRIGHT  BILL  PUZZLE 

Canadian  Writers  Oppose  Proposed 
Change  in  Statutes 

The  proceedings  in  the  Dominion  Par¬ 
liament  on  the  question  of  revising  the 
copyright  act  in  such  a  way  as  to  pro¬ 
vide  Canadian  writers  with  “reasonable 
protection"  are  of  a  somewhat  farcial 
nature,  even  the  Minister  in  charge  of 
the  revision  admitting  that  no  one  k.nows 
precisely  “what  it’s  all  about.” 

Canadian  writers  are  prote.sting  against 
a  provision  similar  to  that  in  the  United 
States  regulations,  stipulating  that  the 
copyrighted  material  must  be  published 
in  the  United  States,  and  urge  acceptance 
of  the  P.erne  convention,  which  has  no 
such  condition.  The  principal  support 
for  this  proposal  is  from  the  book  publish¬ 
ing  houses. 

Texas  Billboard  Tax  Lott 

(By  Telegraph  to  Editor  &  Publisher) 

Austin,  Texas,  May  14. — The  Legis¬ 
lature  defeated  the  Lackey  bill  to  levy 
tax  of  3  cents  per  square  foot  on  bill¬ 
boards,  when  the  measure  was  taken  up 
on  the  closing  day  of  the  session,  too  late 
for  final  action. 


Vetoes  School  Publication  Bill 

Governor  Donahey,  of  Ohio,  vetoed  a 
bill  authorizing  Boards  of  I‘2ducation  like 
that  in  Qeveland  to  engage  in  certain 
kinds  of  publication  work.  The  Cleve¬ 
land  board  has  been  employing  a  director 
of  publications,  whose  duties  include  the 


issuing  twice  a  month  of  a  paper  entitled 
“School  Topics.’’  Governor  Donahey  de¬ 
clared  the  bill  was  too  broad  and  permit¬ 
ted  Boards  of  Education  actually  to  en¬ 
gage  in  publication  and  distribution  of 
♦laily  newspapers.  The  head  of  the 
Cleveland  board  announced  that  “School 
Topics"  would  be  continued,  despite  the 
veto. 

STATE  ADOPTS  BILLBOARD  FEE 

Nebraska  Legislature  Passes  Bill  for 
Highway  Permits 

The  State  of  Nebraska  is  going  to 
charge  for  billboard  advertising  space 
along  its  highways.  Under  a  bill  just 
passed  by  the  Legislature,  no  si^s  may 
lie  placed  on  public  roads  without  a 
permit  from  the  Department  of  Public 
VVorks,  which  may  charge  from  25  cents 
to  $5  for  each  sign.  The  department 
may  al.so  remove  any  sign  it  pleases  with¬ 
out  giving  cause. 

The  act  also  prohibits  the  painting  or 
attaching  of  any  advertising  matter  on 
bridges  or  within  300  feet  of  any  rail¬ 
road  or  highway  crossing. 

Hearst  Paper  Increases  Stock 

The  Fort  Worth  (Tex.)  Record  Com¬ 
pany,  recently  purchased  by  William  R. 
Hearst  from  J.  W.  Allison,  has  filed  an 
amendment  to  its  charter  increasing  the 
capital  stock  from  $1,000  to  $140,000.  The 
company,  with  a  capital  of  $1,(X)0,  was 
organized  for  the  purpose  of  liquidating 
the  claims  of  the  old  company  and  plac¬ 
ing  the  property  in  condition  to  be  trans¬ 
ferred  to  Mr.  Hearst. 


IR-isert  the  Kranting  of  a  franchise  to  Mr.  Quebec  M-  P.  Denies  That  It  Controls 


Healey.  Mr.  Hmtian’s  opposition  was  unsuc¬ 
cessful.  Mr.  Healey  got  the  franchise  from 
the  Canadian  Press — and  then  he  proceeded  to 
sell  out  to.  Mr.  Herman.  So  there  is  still  only 
one  daily  paper  in  Windsor. 

Mr.  Healey’s  assertion  in  Parliament  this 
week,  therefore,  that  the  Canadian  Press  as¬ 
sumes  the  rivht  to  say  where  a  newspaper  shall 
be  started  did  not  prevent  him  startinK  a  news- 
Jiaper  himself;  and,  after  he  did  start  it,  he 
utilized  the  franchise  which  the  Canadian  Press 
nave  him  to  sell  out  to  his  competitor. 

The  Canadian  Press  is  an  association  of  a 
number  of  daily  papers  of  Canada  for  the  pur¬ 
pose  of  buyinft  and  selling  news.  It  is  a  joint 
stock  association,  each  member  being  a  share¬ 
holder,  ,ind  each  shareholder  being  entitled  to 
participate  in  the  advantages  of  joint  buying  and 
selling  of  news.  .\s  was  illustrated  in  Mr. 
Healey’s  own  case,  membership  in  this  associa¬ 
tion  has  now  liecome  very  important  to  any 
proposed  new  [laper.  The  association  has 
achieved  a  very  excellent  news  position  as  re¬ 
gards  news  of  Canada  and  the  world  in  general, 
and  liecause  of  the  joint  association  this  news 
is  comparatively  cheap  to  each  member.  It 
would  cost  any  daily  not  accepted  in  the  as- 
soci.ition  a  great  deal  more  money  to  get  e(|ually 
good  news. 

Any  daily  paper  which  wishes  to  enter  this 
co-operative  body  must  secure  a  share  of  stock, 
which  means  getting  a  franchise  to  receive  the 
a.ssociation’s  news  as  well  as  to  join  in  the 
expense  of  collecting  it. 

This  association  has  nothing  whatever  to  do 
for  or  .against  the  starting  of  a  new  daily  paper 
anywhere.  Anybody  who  wishes  can  start  a 
daily  paper  -i  Ottawa  or  anywhere  else  to¬ 
morrow.  1 1.1  Canadian  Press  has  no  power 
to  interfere  in  any  way.  Where  the  Canadian 
Press  comet  in,  in  the  rase  of  a  daily  paper, 
is  that  the  association  may  or  may  not  accept 
a  new-comer  as  a  shareholder,  and  therefore 
entitled  to  get  the  association’s  news,  which  is 
as  graid  and  cheap  because  it  it  the  joint  un¬ 
dertaking  of  a  considerable  numlier  of  dailies. 

The  principle  of  the  assKiation  as  regards 
admitting  new  memliers  is  that  where  there  it 
apparently  an  insufficient  newspaper  service,  for 
instance  where  at  in  Windsor  last  year  only 
one  daily  paper  existed,  a  franchise  for  the 
news  service  of  the  association  should  not  be 
refuted  to  an  applicant,  provided  the  new  daily 
applying  for  it  give  some  assurance  of  being  a 
bona  fide  enterprise.  But  where  there  appears 
to  be  already  a  sufficient  newspaper  service  and 
good  newspaper  competition,  the  shareholders 
of  the  association  do  not  necessarily  feel  them¬ 
selves  called  upon  to  admit  a  new  member 
to  their  newt  supply,  which  they  have  already 
spent  a  good  deal  of  money  to  build  up. 

The  case  which  precipitated  the  remarks  made 
in  Parliament  on  the  subject  of  the  Canadian 
Press  and  the  alleged  ermtbine  which  the  Ca¬ 
nadian  Press  is  accused  of  being,  was  an  ap¬ 
plication  for  a  news  franchise  of  the  Canadian 
Press  for  a  new  daily  paper  in  Ottawa.  This 
application  was  the  result  of  a  negotiation  be¬ 
tween  the  members  of  the  Dominion  (Iovemment 


the  News 

Following  the  attack  on  the  Canadian 
Pre.ss  made  in  the  House  of  Commons 
on  May  7  a  strong  defence  of  its  pur- 
IKiscs  and  methods  was  made  on  May  8 
by  Fernand  Rinfret,  M.  P.,  editor  of  Le 
Canada,  Montreal.  He  pointed  out  that 
the  Canadian  Press  was  unable  to  prevent 
the  publication  of  any  paper  in  any  city 
in  Canada.  It  could  only  deny  the  priv¬ 
ilege  of  the  interchange  of  news  practised 
by  its  members.  This  did  not  constitute 
a  combine  of  opinion  because  the  opinion 
of  any  paper  using  the  service  had  noth¬ 
ing  to  do  with  the  news  disseminated. 
When  the  Canadian  Press  was  organized 
it  simply  gave  a  wider  scope  to  a  method 
already  in  vogue  between  various  papers 
by  which  they  exchanged  news  of  mutual 
interest.  Papers  concerned  were  able  to 
carry  such  news  at  a  cheaper  rate. 

As  an  instance  of  freedom  of  opinion 
he  instanced  the  reports  of  the  debates 
in  the  House  of  Commons.  These  were 
carried  by  papers  of  all  shades  of  political 
opinion.  Yet  when  it  came  to  expressing 
opinions  on  the  matters  in  question,  this 
was  done  by  the  editorial  writers  and 
special  correspondents. 

Mr.  Rinfret  thought  that  possibly  too 
great  a  liberty  was  given  to  the  associa¬ 
tion  in  the  matter  of  admitting  or  exclud¬ 
ing  members  and  he  believed  that  an 
amendment  might  be  intrcKluced  into  the 
charter  to  provide  that  the  Canadian 
Press  could  not  refuse  admission  to  pa¬ 
pers  applying  for  admission  under  certain 
conditions.  This  might  remedy  the  dif¬ 
ficulty.  At  the  same  time  he  was  quite 
sure  that  the  Canadian  Press  could  stand 
investigation.  It  would  then  he  shown 
that  the  alleged  combine  was  merely  an 
arrangement  whereby  the  Canadian  pub¬ 
lic  were  getting  news  from  all  parts  of 
the  Dominion  not  of  political  or  conten¬ 
tious  character,  at  a  much  cheajicr  rate. 

TO  PROTECT  NEWSPAPERS 

Quebec  Libel  Law  to  Be  Amended  at 
Next  SetBion 

The  liliel  law  of  Quebec  will  probably 
be  amended  at  the  next  session,  beginning 
in  October,  of  the  Provincial  legisla¬ 
ture.  It  is  planned  to  alter  the  statutes  so 
that  the  “good  faith”  of  newspapers  shall 
be  given  due  consideration  in  the  courts, 
and  the  scope  of  actions  by  financially  ir¬ 
responsible  persons  limited  and  regulated. 


IF- 

IF  the  people  you  want  to  talk  to  do  all  their  business 
on  Sundays — 

IF  they  live  in  the  hills  of  West  Virginia,  Tennessee, 
North  Carolina  or  Kentucky — 

IF  they  inherited  their  purchasing  habits  with  their  socitd, 
political,  theological  and  economic  views  from  their 
grandparents — 

I F,  owning  nothing,  they  regard  ownership  of  property  as 
a  crime,  and  look  to  Soviet  Russia  as  the  shrine  of 
popular  liberty— 

IF  They  are  floaters  on  the  tide,  drifting  with  the  ebb 
and  flow  of  industry,  and  never  arriving  at  a  place 
they  can  really  claim  as  “home” — 

Do  not  advertise  in  the 
Cincinnati  Times-Star 

National  and  Local  advertisers  for  fifteen  consecutive 
years  have  proved  that  the  Times-Star,  appearing  the 
six  business  days  of  the  week,  is  a  more  effective  me¬ 
dium  than  any  seven-day  paper  in  its  field — 

That  its  circulation  is  in  and  about  Cincinnati,  where  it 
goes  into  four  out  of  every  five  homes  daily — 

That  it  is  progressive  without  being  radical,  at  once  mould¬ 
ing  and  reflecting  the  life,  habits  and  aspirations  of  the 
community  of  which  it  is  a  part — 

That  it  is  the  paper  of  the  business  executive  and  of 
the  wage-worker,  of  the  capitalist  and  of  the  laborer, 
standing  four  square  for  the  American  brand  of  liberty, 
equality  and  opportunity,  and  for  no  other — 

That  it  is  essentially  a  home  paper,  owned  and  edited  by 
home  folks  for  home  folks,  and  read  by  home  folks  for 
the  information  it  contains  about  world  events  and  local 
interests,  politics  and  sport,  finance  and  industry,  what  to 
buy  and  where  to  buy  it. 

The  Times-Star  is  pre-eminently  the  paper  with  prestige 
in  Cincinnati,  if  the  testimony  of  advertisers  as  expressed 
in  display  lineage  is  any  indication  of  prestige.  Its  mer¬ 
chandising  department  is  at  youre  service  on  request. 

aNCINNATI  UMES  STAR 

CHARLES  P.  TAFT,  Fublithor  C.  H.  REMBOLD,  Manager 

Member  of  Audit  Bureau  of  Circulations 
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The  world  wide  news 
service  of  the  United 
Press  reaches  to  every 
corner  of  the  earth 
twenty- four  hours  of 
every  day  and  is  printed 
in  almost  every  lan¬ 
guage  in  which  news¬ 
papers  are  published. 


mmmmm. 


Why 


It  Is  Comparatively  Easy  to 
Advertise  Profitably  in  the 
United  States 


Population  and 
Newspapers 


2,3'^2  daily  newspapers  print  upward  of  3  1.0  ) )  copies  e\  erv  week  Jay  and 

20,000,000  on  Sunday,  to  serve  the  25.0')T.0  )1  families  mak'n  ;  uo  the  total  of 
1 10,000,000  population  in  the  United  States  The  elemert  of  duplication  to  the 
extent  of  4,000,000  on  week  days  is  made  up  h\  those  who  buy  both  a  morning 
and  an  evening  newspaper  1  he  great  maioritv  of  the  people  huv  evening 
newspapers,  the  average  daily  output  standing  appr.aximately  20.000,000  evening 
and  10,000,000  morning  newspapers. 


Statistics 


Detailed  information  regarding  the  purchasing  power  of  the  penle  in  ev'^rv  citv 
and  state  is  easily  available  for  the  use  of  the  manufacturer  desir.ous  of  finding 
a  large  market  for  anything  for  which  popular  demand  can  b’  created  through 
newspaper  advertising  A  country  with  110,000.000  population,  a  wealth  of 
over  $300,000,000,000,  can  he  analyzed  for  develooment  as  a  whole  or  section  bv 
section  in  exact  accordance  with  money  available  for  promotion  or  desire  for 
expansion.  The  most  wonderful  and  prosperous  market  nia  e  in  the  world,  of 
limitless  possibilities,  is  wide  open  for  experimental  campaigns  at  lower  co<t  than 
anvwhere  else. 


Circulations 


In  the  United  States  every  worth-while  daily  newspaner  is  a  member  of  the 
Audit  I3ureau  of  Circulations,  an  organization  controlled  by  important  national 
advertisers,  which  regularly  audits  them  under  standardized  rules  and  regula¬ 
tions  every  year,  and  verifies  all  publishers’  statements  regarding  circulations 
The  A.  E3.  C.  refxirts  clearly  show  the  distribution  of  a  newspaper's  circulation, 
show  whether  artificial  stimulation  has  been  employed,  and  gives  much  intimate 
information  of  vital  importance  to  the  space  buyer. 


Advertising 

Rates 


In  the  United  States  the  advertising  rates  of  our  important  newspapers  are  as 
fi.xed  and  definite  as  their  circulation  statements  All  rates  within  space 
possibilities  of  the  general  advertis<Jr  are  plainly  printed  on  a  standard  rate 
card  adopted  by  the  American  Assexiation  of  Advertising  Agents  and  American 
Newspaper  Publishers’  Association,  and  it  is  an  unwritten  rule  that  all  advertisers 
secure  the  same  rates  for  the  same  service.  Any  reduction  in  rates  automatically 
applies  to  all  advertisers  using  the  same  amount  of  space  under  like  conditions 


Co-operation 


In  the  United  States  the  advertising  managers  of  nearly  all  our  daily  new'spapers, 
men  familiar  with  local  conditions  in  every  city  in  the  country,  are  alw'ays  ready 
and  w  illing  to  co-operate  w  ith  a  distant  general  advertiser  to  furnish  dependable 
reports  regarding  kx;al  sales  possibilities,  lists  of  dealers  handling  any  specified 
line  of  goods,  and  provide  a  service  much  more  quickly  and  effectively  than 
fitherwise  would  be  possible.  Letters  of  inquiry  can  be  employed  to  secure 
information  in  a  few  weeks  which  it  would  require  months  of  time  and  hundreds 
of  thousands  of  dollars  of  expense  to  gather 
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An  Interesting  Glimpse  at  the 

Remarkably  Low  Rates  of  Newspapers 
'n  the  United  States 


Cf'V'pore  Them  With  Charr^cs  Anvwhere  Else  in  the  W^orUi 


3(..‘2'),rfn  of  the  Ilf.fff  ((r  r(f.  Ir  in  the  I  niteJ 
5t;  tes  Ii\c  in  tic  17  tit  cs  li  tctl  hclow  or  in  the 
ir  n  cditjtc  m  hi  rhpn  tirritcry  ;  tljoinintj  tl.tjn 
If  CSC  arc  the  richest  narl.a  f  laces  in  tf.c  richest 
country  .ii  the  world 


both  rrornin<i  and  evenin':  new  papers  printed 
hv  the  same  con:ern 


I  he  newspapers  li'tcd  helow,  rrercl'  *^or  the 


I  he  circulation  fipiircs  arc  those  from  Cknernment 
Reports  for  the  six  rronths  tn  l:d  September  If). 

and  the  rates  from  the  Standard  Rate  and 
Hata  Service  for  April.  R)23 


purpose  of  derrenstrat'on,  have  been  ule  ted  to 
reach  the  preate<-t  purclasin"  power  in  each  of 
the  preat  industrial  and  u  m  ercial  centres  of  the 
country.  It  is  an  even  t  p  newspaper  list  except 
where  it  is  compulsory  for  the  advertiser  to  use 


The  milline  rate  is  the  cost  for  reachinp  1.000,0f)() 
buyers  of  newspapers.  ((  irculati  n  divid'.’d  into 
advertising  rate  )  Most  of  the  n  w>papcrs  make 
a  flat  rate,  but  for  purjx>se  of  uniformity  the  5.0-)) 
line  contract  rate  is  applied  in  other  cases 


Pcpulation 

SOCO  I  ine 

Trading  Zone 

City 

Newspaper 

Circulation 

Rale 

IXiilline 

3,300,000 

Philadelphia 

Bulletin  (E) 

485,145 

55; 

$1  13 

1,370,000 

Pittsburgh 

Press  (E) 

144,813 

23c 

1  59 

1,288,000 

Detroit 

News  (E) 

248,167 

40c 

1  61 

3,500,000 

Chicago 

News  (E) 

371,078 

65c 

1  75 

9,500,000 

New  York 

Globe  (E) 

166,2.37 

35c 

2  11 

World  (E) 

250,340 

59c 

2  35 

Sun  (E) 

172,834 

48c 

2*70 

1,300,000 

St.  Louis 

Post-Dispatch  (E) 

175,067 

35c 

2  00 

700,000 

Kansas  City 

Star  (M  &  E) 

448,760 

50c 

111 

2,574,000 

Er  ston 

Globe  (MfitE) 

274,607 

45c 

1  63 

1,100,000 

Cleveland 

Press  (E) 

182,548 

35c 

1  92 

600,000 

Cincinnati 

Times  Star  (E) 

142,813 

26c 

1  81 

825,000 

Buffalo 

News  (E) 

.  110,070 

21c 

1  91 

850,000 

Baltimore 

Sun  (M  &  E) 

229,495 

35c 

1  53 

1,131,000 

San  Francisco 

Bulletin  (E) 

68,415 

15c 

2  34 

937,000 

Lcs  Angeles 

Express  (E) 

88,733 

18c 

2  04 

500,000 

Minneapolis 

Jcunial  (E) 

101,414 

20: 

1  98 

1,000,000 

Milwaukee 

Jcuraal  (E) 

114,855 

22c 

1  91 

350,000 

Denver 

Pest  (E) 

137,163 

25c 

1  82 

30,825,000 

3.912,570 

$6.73 

$1.85 

d  o  send  a  simple  printed  postal  card  to  the 
3,000, TOO  people  who  buy  these  newspapers 
everyday  would  cost  (domestic  postape)  $02.- 
400,  provided  the  names  were  obtainable,  and 
require  months  of  time. 


A  seventy  line  ad  (5  inches  single  column)  could  be  in¬ 
serted  in  all  of  these  newspapers  for  $471.10  on  a  5000 
line  basis,  or  5000  lines  (more  than  two  full  newspaper 
pages)  could  be  inserted  for  $33,t>50.  about  half  as  much 
as  to  send  a  single  printed  postal  card  to  each  reader. 
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W.  A.  WHITE  EDITORIAL 
A  PRIZE-WINNER 


Pulitzer  Awards  Also  Bestowed  On 

Memphis  Commercial  Appeal  for 
Anti-Klan  Fight,  and  Alva 
Johnston,  Reporter 

For  the  second  year  in  succession  a 
campaign  against  the  Ku  Klux  Klan 
won  for  a  newspaper  the  Pulitzer  prize 
for  disinterested  and  meritorious  public 
service.  This  award,  which  last  year 
went  to  the  New  York  World,  was  this 
week  bestowed  upon  the  Memphis  Com¬ 
mercial  -Appeal. 

William  Allen  White,  editor  of  the 
Emporia  (Kan.)  Gazette,  took  the  prize 
for  the  l>est  editorial  article  of  the  year, 
his  entry  being  the  widely  quoted  “To 
an  Anxious  Friend”  article,  in  which  he 
commented  upon  his  arrest  for  alleged 
violation  of  the  Kansas  Industrial  Court 
act. 

Alva  Johnston,  now  of  the  New  A’ork 
Herald  staff,  won  the  award  for  the  best 
example  of  a  reporter’s  work,  with  his 
stories  for  the  New  York  Times  of  the 
convention  of  the  American  Association 
for  the  Advancement  of  Science  last 
December.  Mr.  Johnston’s  reports  were 
exhaustive  and  presented  in  language  in¬ 
telligible  to  the  non-scientific  mind  the 
four  days’  proceedings  of  the  convention. 
Space  will  not  permit  ad^uate  reproduc¬ 
tion  of  his  writing,  which  appeared  in 
the  New  York  Times  of  December  27-30, 
1922. 

This  limitation  also  applies  to  the 
prize-winning  campaign  of  the  Memphis 
Commercial  Appeal,  which  extended  over 
several  months  in  cartoons,  news  and 
editorial  articles.  The  editorial  by  Mr. 
White  which  was  adjudged  best  follows: 

TO  AN  ANXIOUS  FRIEND 

“You  tell  me  that  law  is  above  freedom 
of  utterance.  And  I  reply  that  you 
can  have  no  wise  laws  nor  free  enforce¬ 
ment  of  wise  laws  unless  there  is  free 
expression  of  the  wisdom  of  the  people-l¬ 
and,  alas,  there  folly  with  it.  But  if 
there  is  freedom,  folly  will  die  of  its  own 
poison,  and  the  wisdom  will  survive.  That 
is  the  history  of  the  race.  It  is  the,  proof 
of  man’s  kinship  with  God.  You  say  that 
freedom  of  utterance  is  not  for  time  of 
stress,  and  I  reply  with  the  sad  truth 


IS  killed,  brute  meets  brute  on  each  side  Worthington  C.  Ford,  John  B.  McMas-  and  the  character  and  principles  of  the 

of  the  line.  ter,  Charles  Downer  Hazen.  European  press.  On  the  nomination  of 

“So,  dear  friend,  put  fear  out  of  your  The  jury  recommends  for  the  award  the  teaching  staff  of  the  School  of  Jour- 

heart.  This  nation  will  survive,  this  state  of  the  Prize  in  History,  “The  Supreme  nalism,  the  following  were  appointed: 

will  prosper,  the  orderly  business  of  life  ^urt  in  United  State  History,”  by  i.  Geneva  Bertha  Seybold,  Topeka, 
will  go  forward  if  only  men  can  speak  m  paries  mrren,  published  by  Lmle.  Kan.  2.  Lee  Mills  Merriman,  ChiS^ 
whatever  way  given  them  to  utter  what  Brown  &  Co.,  Boston,  Mass.,  1922.  _  _  • 

their  hearts  hold — by  voice,  by  posted  For  the  best  .American  biography 
card,  by  letter  or  by  press.  Beason  never  teaching  patriotic  and  unselfish  services 


has  failed  men.  Only  force  and  repres¬ 
sion  have  made  the  wrecks  in  the  world.” 


No  awards  were  made  for  the  best  his¬ 
tory  of  the  services  rendered  to  the  public 
by  the  .American  press  during  the  preced¬ 
ing  year  or  for  the  best  cartoon.  The 
announcement  of  the  awards  follows  : 

For  the  most  disinterested  and  meri¬ 
torious  public  service  rendered  by  any 
.American  newsiiaper  during  the  year,  a 
gold  medal  costing  $500.  Jury:  Profes¬ 
sor  John  W.  Cunliffe,  Professor  Roscoe 
C.  E.  Brown,  Henry  W.  Sackett. 

The  medal  was  awarded  to  the  Mem- 
phis  Commercial  Appeal,  Memphis,  Tenn., 
for  its  courageous  attitude  in  the  publica¬ 
tion  of  cartoons  and  the  handling  of  news 
in  reference  to  the  operations  of  the  Ku 
Klux  Klan. 

For  the  best  editorial  article  written 
during  the  year,  the  test  of  excellence 
being  clearness  of  style,  moral  purpose, 
sound  reasoning  and  power  to  influence 
public  opinion  in  the  right  direction,  $500. 
Jury:  Professor  Roscoe  C.  E.  Brown, 
Professor  John  W.  Cunliffe,  .Associate 
Harold  de  W.  Fuller. 

The  prize  was  awarded  to  William  Al¬ 
len  White  for  an  editorial  entitled,  “To 
•An  Anxious  Friend,”  in  the  Emporia  Ga¬ 
zette,  Fimporia,  Kan.,  July  27,  1922. 

For  the  best  example  of  a  reporter’s 
work  during  the  year ;  the  test  being 
.strict  accuracy,  terseness,  the  accomplish¬ 
ment  of  some  public  good  commanding 
public  attention  and  respect,  $1,000.  Jury: 
Professor  Charles  Phillips  Cooper,  Asso¬ 
ciate  Carl  Dickey,  Associate  .Allen  Sin¬ 
clair  Will. 

The  recommendation  of  the  jury,  con¬ 
firmed  by  the  teaching  staff,  is  that  the 
prize  be  awarded  to  Alva  Johnston  for 
his  reports  of  the  proceedings  of  the  con¬ 
vention  of  the  American  Association  for 
the  .Advancement  of  Science  held  in  Cam¬ 
bridge,  Mass.,  in  December,  1922,  pub¬ 
lish^  in  the  New  York  Times  December 
27  to  30,  1922. 

_ _  ^  . . . .  .  For  the  American  novel  published  dur- 

thaVonly  Tn  Ume^ of  stress  is  freedom  of  ing  the  year  which  shall  best  present  the 
utterance  in  danger.  No  one  questions  it  '' 


to  the  people,  illustrated  by  an  eminent 
example,  excluding,  as  too  obvious,  the 
names  of  George  Washington  and  Abra¬ 
ham  Lincoln,  $1,000.  Jury:  Maurice 
Francis  Egan,  William  Roscoe  Thayer, 
William  Allen  White. 

The  jury  recommends  for  the  award  of 
the  Prize  in  Biography,  “The  Life  and 
Letters  of  Walter  H.  Page,”  by  Burton 
I.  Hendrick,  published  by  Doubleday, 
Page  &  Co.,  Garden  City,  N.  Y.,  1922. 

For  the  best  volume  of  verse  published 
during  the  year  by  an  .American  author, 
$1,000.  Jury:  Wilbur  L.  Cross,  Richard 
Burton,  Ferris  Greenslet. 

The  jury  recommends  for  the  award  of 
the  Prize  in  Verse,  the  following  by  Edna 
.St.  Vincent  Millay :  “The  Ballad  of  the 
Harp-Weaver,”  printed  for  Frank  Shay, 
New  York,  1922 ;  “A  Few  Pigs  from 
Thistles,”  published  by  F'rank  Shay,  New 
A’ork,  1922 ;  “Eight  Sonnets  in  .American 
Poetry,  1922 :  A  Miscellany,”  published 
by  Harcourt,  Brace  &  Co.,  of  New  York 
City. 

Traveling  Scholarships 

Three  traveling  scholarships,  having 
the  value  of  $1,5(W  each,  to  graduates  of 
the  School  of  Journalism,  who  shall  have 
passed  their  examinations  with  the  high¬ 
est  honor  and  are  otherwise  most  deserv¬ 
ing,  to  enable  each  of  them  to  spend  a 
year  in  Europe,  to  study  the  social,  po¬ 
litical  and  moral  conditions  of  the  people, 


Ill.  3.  Roswell  Sessoms  Britton,  Soo- 
chow,  China. 

Alternates:  1.  Paul  Frederichsen, 
Clinton,  Iowa.  2.  Charles  Ruggles  Smith, 
Cambridge,  Mass.  3.  Josephina  Lula 
Chase,  Bakersfield,  Cal. 

An  annual  scliolarship,  having  the  value 
of  $1,500,  to  the  student  of  music  in 
America  who  may  be  deemed  the  most 
talented  and  deserving,  in  order  that  he 
may  continue  his  studies  with  the  advan¬ 
tage  of  European  instruction,  on  the  nom¬ 
ination  of  a  jury  composed  of  members 
of  the  teaching  staff  of  the  Department  of 
Music  in  Columbia  University  and  of  the 
teaching  staff  of  the  Institute  of  Musical 
.Art.  Jury:  Professor  Daniel  Gregory 
Mason,  Professor  Walter  Henry  Hall, 
Frank  Damrosch. 

The  jury  recommends  for  the  award  of 
the  music  scholarship,  Wintter  Watts  of 
Brooklyn,  New  York,  for  a  suite  for  or¬ 
chestra  entitled  “Etchings,”  and  for  a 
dramatic  ballad  for  voice  and  orchestra 
entitled  “The  Vinegar  Man." 

An  annual  scholarship,  having  the  value 
of  $1,500,  to  an  art  student  in  America, 
who  shall  be  certified  as  the  most  prom¬ 
ising  and  deserving  by  the  National  Acad¬ 
emy  of  Design,  with  which  the  Society 
of  American  Artists  has  been  lately 
merged. 

The  Society  of  American  Artists  and 
the  National  Academy  of  Design  recom¬ 
mend  for  this  scholarship  Henry  Hensche 
of  Chicago,  Ill.,  who  is  a  student 
of  the  National  Academy  of  Design 
Schools. 


in  calm  days,  because  it  is  not  needed. 
And  the  reverse  is  true  also;  only  when 
free  utterance  is  suppressed  is  it  needed, 
and  when  it  is  needed,  it  is  most  vital  to 
justice.  Peace  is  good.  But  if  you  are 
interested  in  j^ace  through  force  and 
without  free  discussion — that  is  to  say, 
free  utterance  decently  and  in  order — your 
interest  in  justice  is  slight.  And  peace 
without  justice  is  tyranny,  no  matter  how 
you  may  sugar  coat  it  with  expediency. 
This  state  ti^ay  is  in  more  danger  from 


wholesome  atmosphere  of  .American  life 
and  the  highest  standard  of  American 
manners  and  manhood,  $1,000.  Jury: 
Jefferson  B.  Fletcher,  Samuel  M.  Croth- 
ers.  Bliss  Perry, 

The  jury  recommends  for  the  award 
of  the  Prize  in  the  Novel,  “One  of  Ours,” 
by  Willa  Gather,  published  by  .Alfred 
Knopf,  Inc.,  New  York,  1922. 

For  the  original  American  play  per¬ 
formed  in  New  York,  which  shall  best 
represent  the  educational  value  and  power 
of  the  stage  in  raising  the  standard  of 


The  Roosevell  Bldg. 
Juet  Completed 


suppression  than  from  violence,  because  good  morals,  good  taste^  and  good  man- 
in  the  end,  suppression  leads  to  violence,  ners,  $1,000.  Jury:  William  Lyon  Phelps. 
Violence,  inde^,  is  the  child  of  Sup-  Clayton  Hamilton.  Owen  Johnson, 
pression.  Whoever  pleads  for  justice  The  jury  recommends  for  the  award  of 
helps  to  keep  the  peace;  and  whoever  the  Prize  in  the  Drama,  “Icebound,”  by 
tramples  upon  the  plea  for  justice,  tern-  Owen  Davis,  produced  at  the  Sam  H. 
perately  made  in  the  name  of  peace,  only  Harris  Theater  in  New  York  during  the 
outrages  peace  and  kills  something  fine  season  1922-1923. 

in  the  heart  of  man  which  God  put  there  For  the  best  ^ok  of  the  year  upon 
ivhen  we  got  our  manhood.  When  that  history  of  the  United  States,  $2,000.  Jury; 


The  Guaranty  Bldg. 
Just  Competed 


Oa^owVouNG 


Bartmetey' 
ofBusmesa 


Wherever  building  is 
active  —  business  is 
good.  In  1922  Indian¬ 
apolis  spent  over  $26,- 
000,000  in  building.  The 
first  three  months  of 
this  year  show  building 
permits  issued  to  the 
amount  of  $6,651,295 — 
or  $2,835,104  more  than 
the  same  three  months 
last  year. 

A  city  that  spends 
that  much  for  building 
is  prosperous,  its  people 
have  money  to  spend 
not  only  for  the  neces¬ 
sities  but  to  satisfy 
their  every  desire. 

You  are  overlooking 
an  enormous  outlet  for 
your  product  if  you  are 
not  telling  these  people 
about  it. 


TO  REACH  THIS  RICH 
MARKET-BUY  THE  PAPER 
THAT  BEST  COVERS  IT. 

. 


8TAG 


The  Press,  East  Stroudsburg, 
Pa.,  is  the  new  paper  this  week. 


Furnished  full  page  matrices,  black  alone,  black 
and  red,  and  black  and  three  colors;  or,  as 
part  of  a  printed  comic  section. 

HERALD-SUN  SYNDICATE,  280  B’way,  New  York  City 
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— Lord  Robert  Cecil 


in  his  recent  American  campaign  of 
j  explaining  the  operation  of  the 

League  of  Nations,  is  said  to  have 
delivered  over  twenty  public 
speeches  in  as  many  cities. 

Without  the  Daily  Newspapers  the 
forceful  addresses  of  our  distin¬ 
guished  visitor  would  have  been 
powerless. 

Through  the  Daily  Newspapers 
Lord  Robert  Cecil  reached  instantly 
and  simultaneously  national — yes, 
international  ears.  • 

If  the  messages  were  spread  by  word 
of  mouth  alone  or  through  delayed 
publication,  how  impotent  they 
would  be!  The  messages  in  them¬ 
selves  do  not  change — and  yet  with¬ 
out  the  Daily  Newspapers,  they  are 
as  nothing! 

This  powerful  force  of  Daily  News¬ 
papers,  at  once  world-wide  and  lo¬ 
cal,  can  sell  merchandise — your 
merchandise.  There  is  no  compar¬ 
able  advertising  medium. 


Invest  in  Newspaper  Advertising 


E.  Katz  Special  Advertising  Agency 

Established  IttS 

Publishers’  Representatives 

Chicago  York 

Kansas  City  San  Francisco 


Welcome,  lisiting  Britishers! 

This  advertisement  is  Number  7/  in 
a  Scries  to  sell  Newspapers  as  the 
primary  and  dominant  adi’ertising 
media. 

From  you,  in  whose  country  News¬ 
paper  circulations  and  cuivertising 
have  reached  such  impressive  volume, 
we  have  much  to  learn. 

E.  Katz  Special  Advertising  Agency 
^8  West  40th  Street,  Nezv  York  City 
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“NAT”  WRIGHT  EXPIRES 
OF  HEART  DISEASE 


respoiidciit  for  till’  At  oiu’  tiiiif 

111'  held  a  pastorate  in  Troy,  Y. 

GEORGE  WURTS  DEAD  AT  94 


Mrs.  Mvrti.k  Stkw.art,  aged  30.  wi/e 
of  Harry  K.  Stewart,  of  the  I\)tts  Tiirn- 
luill  .Advertising  Company,  Kansas  Citv. 
.M  o..  died  last  week. 


Cii.\Ri.Es  I.  I’rowx,  for  many  years  a 
telegraph  ojierator  in  the  Boston  office  of 
the  I'nited  Press,  died  Maj’  5  at  Nor- 
vvoikI,  Mass. 


Editorial  Manager  of  the  Toledo 
Blade  Was  Proudest  of  His  Ex¬ 
perience  as  Spanish  War 
Correspondent 


Xathaniel  Cnrwiii  Wright,  aged  .33. 
editorial  manager  of  the  Toledo  Blade 
and  editor  of  the  Newark  (  N.  J.)  Star- 
Eagle,  clied  in 
Toledo.  .May  13. 
Mr.  Wright  had 
heen  ill  of  heart 
disease  two  years. 
.\fter  treatment 
in  a  Toledo  hos¬ 
pital.  he  a])par- 
ently  had  recov¬ 
ered,  lint  hecame 
ill  in  New  N’ork 
last  fall.  .Most  of 
the  winter  was 
spent  in  .'Arizona, 
hnt  his  gain>  there 
were  only  tem- 
))orary.  .\t  his 
own  recjnest  he 
was  taken  home  for  his  last  days. 

Mr.  Wright  began  his  newspaper 

career  in  1X‘.K)  as  a  rejmrter  for  the  Chi¬ 

cago  Daily  News.  Before  going  to  the 
.Associated  Press  in  IfW.A  he  served  as 
assistant  city  editor  and  editorial  writer. 
He  was  with  the  .Associated  Press  dur¬ 
ing  its  historic  light  with  the  I'nited 
Press,  acting  as  night  manager,  ilay 
manager,  and  chief  held  corres]M)ndent. 
Of  no  e.xiierience  was  he  more  proud 
than  that  as  a  correspondent  during  the 
war  in  Cuba.  He  had  charge  of  litting 
out  two  difTerent  dispatch  Iniats,  and, 
during  a  race  to  a  cable  station,  he  wrote 
the  Associated  Press’  account  of  the 
crushing  of  .Ailmiral  Cervera's  fleet. 

In  1900  Mr.  Wright  became  managing 
editor  of  the  Indianapolis  Sentinel. 
After  three  years  he  took  over  the  office 
of  editor  and  publisher  of  the  Indian- 
a{Hilis  Journal.  AV’ith  the  sale  and  liiiui- 
dation  of  that  property,  he  went  to  the 
Cleveland  Ix'ader  as  managing  editor. 
After  a  year  he  was  made  eilitor-in-chief 
an<l  in  1907  he  assumed  the  presidency 
of  the  comiiany,  his  partner  In'ing  Harry 
S.  Talmadge.  AA’ith  .Air.  Talmadge  he 
undertook  the  operation  of  the  Toledo 
Blade,  then  suffering  from  the  effects  of 
the  panic  of  1907-08.  The  circulation 
has  increased  fivefohl  over  that  at  the 
time  he  took  charge.  .Again  with  Mr. 
Talmadge  and  others  he  Iniught  the  New¬ 
ark  Star- Eagle  and  later  the  Detroit 
Journal.  The  sale  of  the  Journal  last 
J  uly  was  said  to  he  at  the  highest  price 
ever  paid  for  the  gooilwill  of  a  news- 
paiier. 

-Air.  AV’right  had  unusual  aptness  for 
making  friends.  His  speech  was  char¬ 
acterized  by  illustrations  that  fitted  ex¬ 
actly  to  whatever  meaning  he  wisheil  to 
convey.  .As  an  editorial  writer  he  had  a 
style  commanding  attention  aii<l  influence. 
His  Courage  was  undaunted,  bringing  him 
the  friendship  of  Theixlore  kiKisevelt, 
which  lasted  to  the  hour  of  the  ex- 
President’s  death. 

Among  many  telegrams  received  by 
Mr.  AVright’s  relatives  and  associates 
was  one  from  President  Harding,  in 
which  he  said : 

“Ohio  loses  an  able  and  forceful  citi¬ 
zen.” 

His  willow,  a  sister.  Miss  bMith 
Wright,  Toledo,  and  a  nephew,  Howard 
AA'right,  Newark,  N.  J..  survive  Mr. 
Wright. 

REV.  DR.  J.  H.  ODELL  DIES 


Former  Editor  Scranton  Tribune-Re¬ 
publican,  and  Outlook  Writer 

The  Rev.  I>r.  Joseph  1 1.  Odell,  aged 
76,  for  a  time  editor  of  the  Scranton 
(Pa.)  Tribune-Repultlican  and  late  polit¬ 
ical  editorial  writer  for  the  Philadelphia 
Public  I^edger  and  Evening  Ledger  died 
May  IS  in  Birmingham.  England. 

For  ten  years  he  was  chaplain  of  the 
Thirteenth  Pennsylvania  Infantry  and 
during  the  World  War  was  war  cor- 


Long  Connection  With  Newark,  Brook¬ 
lyn  and  Paterson  Newspapers 

(ieorge  AA'urts.  aged  94.  for  many 
years  editor  of  the  Paterson  (N.  J.) 
Press  and  associate  editor  of  the  Pater- 
.son  Press-t  juar- 
dian,  died  Mav 
17.  Mr.  AVurts 
began  his  news- 
paiK-r  work  in 
18t)l  with  the  old 
Newark  .Adver¬ 
tiser.  He  re¬ 
mained  with  that 
newspaper  a  lit¬ 
tle  more  than  ^ 
year  and  then  ac¬ 
cepted  a  position 
with  the  Newark 
M  e  r  c  u  r  y.  o  f 
which  he  became 
editor  a  year 
later.  Two  years 
later.  .Air.  Wurts  went  to  the  Brooklyn 
Standard-l’nion  as  associate  editor. 

He  then  acnuired  a  half  interest  in 
the  Paterson  Press  and  liecame  editor  of 
the  Press,  remaining  until  its  consolida¬ 
tion  with  the  Paterson  (iuardian.  when 
he  was  made  associate  editor.  In  ad¬ 
dition  to  his  newspaiK'r  activities,  .Air. 
AA’urts  served  as  secretary  of  the  New 
Jersey  Senate  in  1880-1882.  On  Novem¬ 
ber  4.  he  'became  state  commissioner  of 
banking  and  insurance  and  in  1897  was 
apixiinted  secretary  of  state,  .serving  five 
years  in  that  office.  In  1886  Mr.  AA’urts 
was  president  of  the  New  Jersey  F'.ili- 
torial  .Ass(K;iation.  He  was  ill  only  a 
short  time,  attending  to  his  editorial 
duties  until  a  few  weeks  ago.  He  is 
survived  bv  two  .sons,  one  of  whom. 
AA'illiam  1.  R.  AA  iirts,  is  music  editor  of 
the  Newark  Star-Eagle. 

O^bituart) 


Dr.  j.  .a.  M.m'ihinald,  formerly  man¬ 
aging  editor  of  the  Toronto  Cdohe,  died 
May  14  after  a  long  and  jainful  illness. 
Originally  a  Presbyterian  minister.  Dr. 
Macdonalil  entered  the  field  of  letters  as 
editor  of  the  AA  estminster.  a  monthly 
magazine  now  defunct.  AA'hen  Sir  John 
AA'illison  resigned  as  editor  of  the  Cilolx? 
in  1903,  Dr.  Macdonald  was  selected  to 
succeed  him,  remaining  as  editor  until 
ill  health  comix'lled  him  first  to  relin- 
i|uish  editorial  work  entirely. 

AA'ii.i.iam  T.  A'ok,  editor  and  publisher 
of  the  South  Kansas  Tribune,  of  Inde- 
I'.endence,  died  recently. 

Ji'Nirs  (i,  LrMi’KiN,  aged  62,  editor 
of  the  AA’arrenton  (  A’a. )  Piedmont  News, 
died  May  10. 

CiKtRCE  Fi.  (iiKiiARii,  aged  72,  editor  and 
proprietor  of  the  Canadian  Pharmaceuti¬ 
cal  Journal,  died  at  Lome  Park,  On¬ 
tario.  May  8. 

J.  AA^  Sams,  veteran  printer  of  Texas, 
fell  dead  on  the  street  at  Coalgate.  Okla. 


Baltimore 

Now  Seventh  City 

Such  has  been  its  growth 
since  1920  that  Baltimore  is  now 
rated  as  the  seventh  largest  city 
of  the  country  (recent  Census 
Bureau  announcement),  with  an 
estimated  population  of  773,850. 

Most  assuredly,  here  is  a  mar¬ 
ket  of  great  fertility.  When 
you  are  ready  to  try  it  out, 
remember  that 

Everything  in  Baltimore 
Revolves  Around 

THE  SUN 

Morning  Evening  Snnday 


(Ieorgf  VS’IRTn 


Miss  FLditii  1  Ikatiierly,  rcixirtcr  for 
the  Clovis  ( N.  M.)  Journal,  died  as  the 
result  of  injuries  received  in  an  automo¬ 
bile  accident. 

Howard  Saxhv,  aged  80,  writer  and 
lecturer  and  editor  of  Saxby’s  Magazine, 
Cincinnati,  died  sudilenly  Alay  2. 

AA’ii.i.iam  M.  Hai.k,  aged  74.  senior 
partner  of  Hale  Brothers,  publishers  of 
the  Orilla  (Out.)  F’ackett,  died  .Alay  11. 

I  \  .\iKs  AA’.  (joRE,  aged  64.  for  45  years 
connected  with  the  Detroit  F'ree  Press, 
died  at  the  University  Hospital  at  .Ann 
.'Arlxir  after  a  brief  illness. 

.AIarv  .Axx  Schwarz,  aged  22  months, 
daughter  of  Mr.  and  Mrs.  Ered  Schwarz, 
of  Atlantic  City,  died  May  12  of  a  heart 
ailment  which  had  baffled  physicians 
since  her  birth.  Both  parents  are  news- 
liaper  workers.  Mrs.  Schwarz  is  society 
editor  of  the  .Atlantic  City  Daily  Press. 
Her  husband  is  resort  representative  for 
the  New  A’ork  Times  and  Philadelphia 
North  .American. 

!•..  J.  Tii'I'ett,  aged  71,  president  of  the 
Toledo  Typesetting  Company,  died  May 
12  in  Niagara  F'alls,  N.  A’. 

I-CTiiER  IL  .Martix,  president  of  the 
■Advertising  Club  of  Baltinv>re  1919-1920. 
died  recently  in  that  city.  He  was  a 
member  of  the  Ixiard  of  directors  of  the 
A'igilance  Committee  and  the  Better  Bus¬ 
iness  Bureau. 

Joiix  (j.  AVarkei..  aged  62.  one  of  the 
fo.mer  proprietors  of  the  Lancaster 
(Pa.)  New  Ivra.  died  May  16.  following 
an  acute  attack  of  diabjtes.  He  retired 
in  1920  from  newspaper  activities. 

Daxiel  j.  Sacxders,  aged  63,  widely 
known  sporting  writer  on  the  Ikiston 
(ilobe  and  authority  on  boxing,  died  May 
-S  at  F'orest  Hills,  Mass. 

M  iss  Dorothy  N.  Craig,  aged  20.  em- 
ployeil  as  a  stenographer  in  the  business 
office  of  the  Boston  .‘American,  fell  dead 
on  the  street  in  Lynn.  May  5. 


.AIrs.  Barbara  A.  Doyle,  mother  of 
Charles  R.  Doyle,  news  eilitor  of  the 
Boston  Post,  and  State  Commander  Wil¬ 
liam  H.  Doyle  of  the  .•American  Legion, 
died  .\pril  29  at  Malden,  Mass. 

AA'illiam  F'.  Loxg,  aged  35,  president 
of  the  AA’.  F'.  Long  Company,  Inc.,  Cana¬ 
dian  publishers’  representatives.  New 
A'ork,  prior  to  the  war,  dieil  in  New  A’ork 
.April  29. 

Ji’ixiE  F'.  F'.  Mi'llex,  father  of  Frank 
F'.  .Alullen,  a  former  editor  of  the  Sioux 
Citv  (la.)  Journal,  died  at  Presho,  S.  I)., 
.Alay  1. 

Mrs.  .Sophia  Beers,  a.ged  .50,  wife  of 
Herman  H.  Beers,  proofreader  on  the 
Chicago  Tribune,  diyd  at  a  hospital  last 
week  of  burns  suffereil  when  his  clothing 
was  ignited  hy  an  oil  stove. 

Hexry  C.  (“Col.  Harry”)  Hofe.max. 
one  of  South  Giicago’s  pioneer  news¬ 
papermen  and  widely  known  in  that  vici¬ 
nity.  died  suddenly  last  week. 

C’harles  Mad.ary,  aged  68,  for  many 
years  identified  with  activities  of  the  Old 
’rime  Printers’  organization,  was  buried 
May  9  in  Chicago.  He  died  suddenly 
in  Los  .Angeles. 

Hexriette  Ol'Xdi.ach,  mother  of  E.  T. 
(iiindlach,  of  the  (Jundlach  Advertising 
Com])any,  Chicago,  died  this  week. 

.AIrs.  Nevada  Hesse,  aged  44,  actress, 
translator  of  plays  and  playwright,  and 
wife  of  .Alfred  .A.  Hesse,  actor,  died  May 
11  in  New  A’ork  City.  For  many  years 
she  was  on  the  staffs  of  the  San  F'rancisco 
lYxaminer  and  Clironicle. 

William  T.  Steel,  aged  53,  formerly 
secretary  to  (k'orge  AA’.  Childs  and  later 
business  manager  of  the  Philadelphia 
Public  Ledger,  died  .April  .50  at  ficrman- 
town,  Philadeli>hia. 

Artiu  R  1.  Stre;et.  aged  54,  former 
newspaper  man  and  at  one  time  editor  of 
Colliers  AA'eekly,  died  in  San  F'rancisco 
May  14.  after  a  lingering  illness. 


The  adrertisinf!  barometer  says: 

It  Will  Be  a  Wonderful  Slim¬ 
mer  in  Los  Angeles,  the 
ALL-YEAR  MARKET! 

,  '’^HIC  growth  of  advertising  in  a  com- 

JL  niunity  shows  the  atmosjiheric  pres-  i 

sure  of  jirosperity.  j 

In  .April  'Fhe  Los  .Angeles  F'xaminer  | 

scooped  the  morning  field  in  advertising 
gains  with  a  total  climb  above  the  same  ! 

month  in  1922,  of  45i.33<f  lines! 

Enthusiasm,  prosperity,  circulation,  co-  I 

ojieration  and  merchandising  .service  did  I 

this.  I 

In  the  first  quarter  of  this  year  F'OUR  j 

newspapers  of  Los  .Angeles  gained 
668,0Wj  lines  MORF'  advertising  than  the 
SFIA’FLNTICF'N  big  newsixipers  of  New 
A’ork  City.  Thai's  prosperity  ! 

50,000  more  people  living  in  Los 
Angeles  so  far  this  year,  and  25,000 
more  scheduled  for  summer  vacations 
from  tvhich  most  of  them  will  never 
go  home! 

Here’s  your  ALL-YEAR  market  where 
there  is  NO  dull  summer  and  where 
good  judgment  says 

ADVERTISE  MORE  IN  JUNE,  JULY  AND  AUGUST  i 

325,000  families  Sunday  130,000  families  Daily  i 


IITH  AND  BROADWAY 


Publishers  of  Orchard  &  Farm,  300,000  circulation. 

Offires:  New  York,  1819  Broadway.  Chicago,  915  Hearst  Bldg. 

San  Francisco,  571  Monadnock  Bldg. 


Is\bur  AdvertisingloitJS? 

A  Brass  Tacks  Talk  on.  Advertising 


By  Wm.  H.  Rankin 


Does  your  advertising  represent  you 
vague  shadow  of  you  ? 

Ts  the  individuality  of  your  concern  built  into  your  adver¬ 
tising  in  the  same  way  that  it  is  built  into  your  product? 

Your  product  is  you.  You  have  put  ypurself  into  it,  ll 
is  an  embodiment  of  your  ideas,  beliefs  and  characteristics 
It  has  personality — your  personality.  Labelled  or  un¬ 
labelled,  it  could  always  be  recognized  as  yours. 

It  represents  you  faithfully  to  the 
public.  Every  manufactured  article  j  »hl'v 'Vix*. v  t  \'i 
does  this.  We  talk  of  “letting  the  •  A 

goods  speak  for  themselves,”  but 
manufactured  goods  do  more  than 
sp>eak  for  themselves.  They  reveal 
also  the  character  of  the  manufac¬ 
turer. 

Knowing  this,  we  would  not 
dream  of  letting  any  goods  go  out 
in  your  name  that  were  not  prop¬ 
erly  representative  of  you. 

What  of  your  advertising?  Is  it 
also  yours,  in  the  same  sense?  Does 
your  {personality  sp>eak  in  it?  Be¬ 
sides  telling  its  own  story  does  it 
also  reflect  the  policies  and  charac¬ 
ter  of  your  house?  Without  your 
name  would  it  be  recognized  as 
yours? 

Or  is  it  merely  a  grouping  of 
words  and  pictures — correct  enough 
in  themselves,  but  with  no  more  in¬ 
dividuality  than  a  postage  stamp? 

Importance  of  the  Overtone 

The  value  of  any  important  ad¬ 
vertisement  lies  as  much  in  what  it 
suggests  as  in  what  it  says.  It 
should,  of  course,  present  certain 
facts  simply  and  well  but  it  can — 
and  should — do  much  more. 

By  the  very  manner  of  that 
presentation  it  should  reflect  the 
personality  of  the  advertiser.  It 
should  breathe  his  very  spirit  and 
vibrate  with  his  individuality. 

Let  us  point  our  moral  by  the  ad¬ 
vertisement  of  any  of  our  own  clients.  Look,  for  example, 
at  the  advertising  of  Goodrich  Tires,  Eveready  Flashlight, 
Columbia  Batteries,  Diamond  Tires,  Haynes  Automobiles, 
Scott’s  Mineralava,  Hartman’s  Trunks,  or  any  other  on  our 
list. 

We  hope  that  you  will  agree  with  us  that  these  adver¬ 
tisements  do  more  than  merely  present  facts  pleasantly.  We 
believe  that  you  can  see  in  them  also  the  personality  of  the 
concerns  signing  them.  They  are  there,  themselves,  in 
print.  If  their  advertisements  impress  you  as  sincere  and 
reliable  it  is  because  the  concerns  themselves  are  sincere  and 
reliable.  There  is  nothing  in  the  advertisement  that  isn’t  in 
the  concern  or  the  goods. 


This  means  that  we  can  accept  only  such  clients  whose 
personality  and  policy  are  worth  portrayal.  It  is  also  why 
such  clients  have  succeeded  with  us  and  why  we  have  suc¬ 
ceeded  with  them. 

Advertising  of  this  kind  cannot  be  done  in  any  hap¬ 
hazard,  sup>erficial  way,  nor  can  it  be  done  by  any  ordinary 
staff.  It  needs  really  exceptional  men,  working  in  the  closest 
possible  contact  with  the  client,  and  with  conditions. 

We  have  an  exceptional  staff  and 
!'  '  -I  f  /  twenty-five  years’  experience  has 

'‘'i  '  taught  us  how  to  be  a  part  of  the  or- 

y'  -)  ganization  of  the  client.  With  Mr, 
Wilbur  D,  Nesbit  and  his  associates 
’  in  Chicago  and  Mr,  Robert  E,  Rine- 
writing-staff  in  New 
WBttlrT  York  we  have  a  corps  of  which  we 

proud.  The  art-work  is  in 
.-A  the  hands  of  that  master  of  adver- 

'r  tising  design,  Mr,  Myron  C,  Perley 

and  his  most  capable  assistants, 
ferl[I3irn'^CT  i!  The  work  of  these  men  is  founded 


or  men 


We  are  particularly  anxious  to 
secure  as  clients  three  or  four  Brit¬ 
ish  advertisers  who  desire  to  win  the 
American  market.  We  know  it  from 
A  to  Z — not  alone  through  our  own 
representatives  above  mentioned — 
but  also  through  nearly  ten  thou¬ 
sand  more  workers 


on  the  Merchan¬ 
dising  Departments  of  the  leading 
daily  and  weekly  newspapers,  A 
quarter-century’s  successful  experi¬ 
ence  with  these  publications  enables 
us  to  be  assured  of  their  immediate 
interest  in  any  new  product  we  have 
to  advertise.  This  applies  as  well  to 
the  Agricultural  Press,  the  Business  Trade  Papers,  the  Out¬ 
door  Sign  people  and  the  Street  Railway  Advertising  Com¬ 
panies, 

We  have  just  issued  the  June  number  of  our  House  Organ 
“Brass  Tacks,’’  It  gives  a  fairly  good  insight  into  the  scope 
and  method  of  our  work.  We  shall  be  glad  to  send  it  to  any 
interested  advertiser. 

Wm.  H.  Rankin  Company 

Eatablished  1 899 

New  York  City  1  West  37th  St, 

Chicago  180  No.  Wabash  Ave. 

With  Branch  or  Affiliated  Office,  in  Washington,  D,  C,;  Akron,  Ohio; 

San  FranciKO,  Calif,;  Toronto.  Canada. 


New  York  City  Home  of  the  Wm.  H.  Rankin  Co. 

*)th  and  I  I  th  Floor,  of  the  McCibbon  Bldg., 

I  West  37th  Street  across  from  Tiffany's  fic  Mark  Cross. 


British  Delegates  to  the  19*3  Convention  of  the  Assooiated  Advertising 
Cliihs  of  the  World  are  cordially  invited  to  :isit  and  make  use  of  the 
al’ove  olhces  during  their  stay  in  .Vrti’  York  and  receive  a  tvelcome 
tnrrthy  of  their  visit. 


We  write  advertising— not  fiction 
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NEWSPAPER  PUBUCITY 
STUNT  GOES  BIG 

Washington  Times  and  Herald  Impress 
Baseball  Audience  With  Ex¬ 
cellence  of  News 
Service 

By  W.  C.  Shelton, 

Circulation  Director,  Washington  Times  and 
Herald 

Newspaper  publicity  is  probably  harder 
to  put  over  than  any  other  form  of  ad¬ 
vertising  for  the  simple  reason  that  news¬ 
papers  are  so  busy  grinding  other  people’s 
axes  that  they  very  often  neglect  their  own. 

There  is  always  a  way  to  do  this,  but 
the  way  is  not  always  clear.  There  is 
no  stock  mode  of  procedure  Ixxrause  con¬ 
ditions  vary  in  each  locality,  but  examples 
are  cropping  up  now  and  again,  as 
witness  a  progressive  bit  of  publicity 
staged  by  the  Washington  Times  and 
Herald  before  an  audience  of  24,800  paid 
admissions  to  the  opening  American 
I>eague  baseball  game  this  season.  Two 
thousand  other  souls  were  deadheads,  but 
deadheads  read  newspapers  the  same  as 
cash  customers.  Everybody  was  im¬ 
mensely  impressed. 

I'irst,  let  us  intrfxluce  to  you  “Skillet” 
Finn,  Es<4. — a  sporting  page  feature  writer 
who  is  the  counterpart  in  Washington  of 
“Bugs”  Baer  in  New  York,  and  who  is 
known  in  the  Capital  City  almost  as  well 
as  I’resident  Harding  himself.  Come  to 
think  of  it,  “Skillet”  h'inn.  Esq.,  which  is 
not  the  name  under  which  he  was  chris- 
ened,  and  “Bugs”  Baer  started  their  ed¬ 
itorial  careers  together  and  arc  of  the 
same  humorous  school  of  journalism.  In 
their  early  days  they  lived  and  starved 
and  raved  together  until  “Bugs”  got  the 
call  of  the  Big  City,  leaving  “Skillet”  the 
exclusive  rights  to  Washington  and  all 
contiguous  territory. 

So,  beginning  on  the  theory  that  “Skil¬ 
let”  I’inn,  Esq.,  was  the  best  or  next-best 
known  man  in  Wa.shington,  an  acrostic 
contest — a  letter  arrangement  competition 


nings,  being  the  only  band  in  the  throng 
and  thereby  calling  repeated  attention  to 
the  stunts  which  precedeo. 

That  is  not  all. 

Here  is  where  the  other  departments  of 
the  jraper  functioned  to  make  the  biggest 
sporting  event  in  Washington  during  the 
year  a  real  Times-Herald  day. 

I’icturcs  of  the  “Skillet”  F'inn,  Esq., 
Squirrel  Circus  were  taken  under  the  di- 
r»ct  supervision  of  Harry  Coleman,  head 
of  tlie  Hearst  ph<jtographic  and  art  de- 
liartments  in  Washington,  as  were  plays 
during  the  first  and  second  innings. 

Before  the  seventh  inning,  a  special 
edition  of  the  Times,  carrying  a  full  front 
page  of  views  of  tlie  crowd  and  plays  of 
the  early  innings  of  the  game,  was  on  sale 
at  the  ball  park.  I’hotugraphs  were  de¬ 
veloped,  engravings  made  and  transporta¬ 
tion  of  the  finished  paper  from  the  office 
to  the  ball  park  was  completed  in  70 
minutes. 

Five  thousand  of  these  news|)apers  were 
sold  between  the  first  half  of  the  seventh 
inning  and  the  end  of  the  game,  and  a 
little  girl  dressed  as  “Miss  Washington 
Times”  in  muslin  which  had  been  run 
through  the  newspai)er  presses,  presented 
President  Harding  personally  with  copies 
of  the  edition. 

At  the  moment  the  pai)ers  reached  the 
park,  the  bugler  from  the  Times-Herald 
band  stood  beneath  the  regular  Times- 
Herald  sign  on  the  right  field  fence  and 
announced  “assembly.”  Immediately  a 
canvas  sign  unrolled  from  the  top  of  the 
fence  announcing  that  copies  of  the  Times 
—  the  afteriKKiii  imxlium — containing  a 
full  page  of  pictures  of  the  game  were 
then  on  sale  in  the  park. 

Tlie  public  simply  devoured  those  pa- 
fiers,  and  men  and  women  in  and  out  of 
the  newspaiier  business  declared  it  the 
greatest  bit  of  journalistic  enterprise  they 
liad  ever  witnessed.  Lester  Thompson  of 
Barnum  &  Bailey’s  Circus  declared  that 
“Skillet”  F'inn’s  circus  and  pageant  was 
a  knockout,  even  from  a  professional  eye. 

The  game  was  over  at  5 :47,  and  the 
crowd  filed  out  of  the  park  realizing  that 
one  of  the  greatest  bits  of  advertising  by 
a  thoroughly  up-to-the-minute  newspaper 


MYTHICAL  CLUB’S  FEATURE 

National  Organixation*  Inquire  About 
Helena,  Mont.,  Creation 

When  Helena,  home  city  of  the  Mon¬ 
tana  State  Fair,  was  asked  to  contribute 
$2,500  in  prizes  for  this  year’s  fair,  the 
Rowanis  Club,  a  newspaper  feature  in 
the  Record-Herald  here,  was  the  first  to 
respond.  The  club,  conducted  by  Ernest 
J.  Immel,  city  editor,  offered  $10  for  the 
turkey  with  the  best  singing  voice.  A 
committee  of  musicians  will  do  the  judg¬ 
ing. 

The  Rowanis  club  is  15  months  old. 
For  the  first  year  Mr.  Immel  was  recog¬ 
nized  as  its  president,  and  as  such  he 
made  two  addresses  at  the  Helena  Ki- 
wanis  Gub,  explaining  the  purposes  of 
his  club.  Rowanis  meets  each  week  for 
speeches  and  discussions.  Its  mythical 
nature,  though  apparent,  has  puzzled  or 
fooled  many  people  here. 

A  few  days  ago  Kiwanis  international 
headquarters  wrote  to  the  secretary  in 
Helena,  inquiring  about  Rowanis,  of 
which  it  had  been  informed  through  a 
press  clipping  bureau.  I^st  Summer 
there  was  correspomlence  between  inter¬ 
national  officials  of  Rotary  and  Kiwanis 
concerning  the  upstart  of  Rowanis.  Re¬ 
cently  a  Rowanerce  Gub,  patterned  on 
Rowanis,  was  formed  by  the  Miles  City 
(Mont.)  Star. 


lOHN  .MACDONALD  of  Valley  City, 
N.  D..  has  liecn  made  circulation 
manager  of  the  Ann  .Arlxir  Times  News. 

The  Baltimore  Evening  Sun  .Service 
Gub,  headed  by  the  Evening  Sun  News- 
l>oys’  Band,  inaugurated  a  six-weeks’ 
c.ampaign  for  100  per  cent  service  into 
the  homes  on  the  routes  of  its  members 
by  attending  the  Rivoli  Theatre  in  a  body, 
lieing  given  a  reception  by  Victor  Her¬ 
bert,  the  composer. 


J.  Omansky,  formerly  country  circu¬ 
lator  and  promotion  man  of  the  Cleveland 
Press,  is  now  in  charge  of  the  Circula¬ 
tion  department  of  the  Cleveland  Times 
and  Commercial. 

The  Omaha  Bee  is  issuing  a  pink  sup¬ 
plement  along  with  its  night  final. 

The  Ogdensburg  (N.  Y.)  Daily  News 
has  launced  a  circulation  campaign, 
which  is  being  conducted  by  the  Pultz 
Company  of  Reading,  Pa.,  under  super¬ 
vision  of  Richard  Kelly. 

Mayor  Schwab  of  Buffalo  has  inti¬ 
mated  he  will  sign  the  New  York  Legis¬ 
lature’s  bill  giving  Buffalo  City  Council 
authority  to  license  news  stands.  The 
stands  were  driven  from  the  streets  about 
three  years  ago  through  an  action  be¬ 
gun  by  the  Buffalo  Commercial. 

“Where  Prosperity  Begins”  is  the  new 
slogan  selected  for  Springfield,  O.,  fol¬ 
lowing  a  contest  conducted  by  the  two 
local  newspapers  in  co-operation  with  the 
Real  listate  Board. 

During  “Boys’  Week,”  May  14-20,  the 
San  Francisco  Bulletin  was  conducted  by 
boy  editors.  The  boys  had  the  proper 
newspaper  office  titles.  The  usual  staff 
of  the  Bulletin,  of  course,  kept  tabs  on 
the  youngsters. 

The  Indianapolis  Star  is  sponsoring  the 
sale  of  lots  in  a  newly  created  lake 
resort  near  Knightstown,  Ind.  Lots  are 
.sold  at  $58.50  each  with  a  first  payment 
of  $8..‘!0,  with  which  the  purchaser  must 
.subscribe  for  six  months  to  the  Star. 
The  newspaper  is  directing  the  laying  out 
of  boulevards  and  erection  of  boat 
houses  and  other  features. 

The  Omaha  (Neb.)  Bee  staged  its  “Bet¬ 
ter  Homes”  exposition  April  30  to  May  5. 
Hunt  Cook,  lecturer  and  demonstrator  on 
art  in  the  home,  in  twelve  portable  rooms, 
plus  furniture,  demonstrated  an  ugly 
looking  room,  then,  with  the  same  furni¬ 
ture,  created  a  beautiful  room. 

The  .American  News  Company, 
through  various  purchases,  has  assembled 
a  plot  of  26,000  square  feet  at  Spring 
and  Varick  streets.  New  York  City. 


planned  in  the  ■'irculation  department — 
was  conducted  under  “Skillet’s”  chaperon- 
age,  lasting  six  weeks,  over  which 
period  he  gave  away  a  little  over  150 
baseball  tickets  for  the  opening  game,  or 
four  tickets  a  day  to  successful  writers  of 
acrostics.  The  basis  for  each  acrostic 
was  the  name  of  a  player  on  the  Wash¬ 
ington  American  League  team.  There 
were  three  winners  announced  every  day, 
and  the  first  winner  received  two  baseball 
tickets  to  the  ojiening  game,  and  the  sec¬ 
ond  and  third  winners,  one  ticket  each. 
There  was  no  entrance  fee  and  only  two 
rules,  viz.,  the  deadline  for  closing  each 
successive  acrostic  name  and  the  ironclad 
rule  that  the  acrostics  when  completed 
must  refer  to  baseball. 


had  been  successfully  impressed  on  the 
minds  of  about  26,0(J((  jieople. 

As  can  be  observed,  the  most  minute 
co-operation  between  the  photographic, 
engraving,  editorial,  composing,  press 
and  circulation  departments,  all  under  the 
supervision  of  (i.  Ixigan  Payne,  pub¬ 
lisher,  was  necessary  to  carry  out  this  feat. 

The  acrostic  contest  met  with  such 
wonderful  success  that  the  circulation  de¬ 
partment  has  again  commandeered  the 
services  of  “Skillet”  F'inn,  Esq.,  from  the 
editorial  department  in  putting  on  a  base¬ 
ball  picture  puzzle  and  slogan  contest, 
gaining  the  advantage  of  thousands  of 
friends  who  have  bi'come  followers  of 
“Skillet”  F'inn,  F'sq.,  during  bis  first  con¬ 
test. 


“Skillet”  averaged  672  letters  a  day 
over  a  period  of  six  weeks,  the  acrostics 
on  the  names  of  popular  players  like 
Walter  Johnson,  “Donie”  Bush,  Stanley 
Harris  and  Nick  Altrock  often  soaring 
over  the  1,000  mark.  In  the  end  he  had 
something  like  168  ticket  winners,  and 
during  the  course  of  the  contest,  “Skillet” 
invited  suggestions  from  the  winners  as 
to  how  the  opening  baseball  day  might  be 
turned  into  a  circus  or  carnival  for  the 
lucky  ticket  winners,  and  also  asking  as 
many  as  p»>ssible  to  offer  suggestions  for 
stunts  or  acts  which  they  would  be  will¬ 
ing  to  put  on  themselves.  He  got  16  hrst 
class  stunts  out  of  the  winners ;  also  a 
“Spark  Plug”  act  and  others  representing 
comics  in  the  Times  and  Herald  put  on 
by  members  of  the  circulation  department. 

Led  by  the  Times-Herald  Newsboys’ 
Rand,  a  circulation  department  organiza¬ 
tion,  these  acts  occupied  fully  20  minutes 
of  the  public’s  time  immediately  before 
President  Harding  threw  out  the  first 
ball.  Every  act  had  been  rehearsed  and 
went  off  in  professional  fashion,  and  en¬ 
cores  would  have  been  taken  time  and 
again  if  it  had  not  been  approaching  game 
time. 

After  the  parade  around  the  field  and 
the  stunts  in  back  of  home  plate,  the  party 
filed  into  its  alloted  section  where  seats 
were  grouped  under  a  60-foot  sign  which 
read  "  ‘Skillet’  Squirrel  Section,  the 
Washington  Times  and  Herald.”  T^e 
Times-Herald  Band  played  between  in- 


The  Atlanta  Journal 

ATLANTA,  GA. 

Over  a  Million 
Lines  a  Month 


Durinjr  1922  carefully  sifted 
advertisinjr  in  The  Atlanta 
Journal  totaled  over  12,()(X),- 
CKX)  lines. 


Advertising  in  The 
Journal  Sells  the  Goods 


High  Pressure 
Gauges 

WIII'.V  a  Idcoinntivc  refuses  to  develop  the 
sjiecd  it  should,  the  engineer’s  first  move 
is  to  look  at  its  steam  gauge. 

.And  when  a  newspaper  fails  to  gain  the  popu¬ 
larity  and  advertising  patronage  it  should,  its 
puhlishcr’s  first  move  is  to  look  at  its  steam  gauge 
— classified  advertising. 

Display  advertisers  have  their  eyes  on  this 
sure  measure  of  reader-interest  and  pulling- 
power.  Wise  publishers  watch  it  even  more 
closely,  because  they  know  that  high  classified 
“pressure”  means  growing  circulation  and  greater 
local  and  foreign  display  patronage. 

The  National  Standard  methods  of  promotion 
build  classified  advertising  that  gauges  a  news¬ 
paper’s  producing  power  as  it  should  he. 

We  are  serving  over  one  hundred  newspapers  in  the 
United  States  and  Canada.  Our  booklets  "The  Undis¬ 
covered  Country”  and  “Architects  of  Classified  Adver¬ 
tising,”  explain  our  service.  Write  for  them. 

THE  BASIL  L.  SMITH  SYSTEM,  INC. 

International  ClasMified  Advertising  Counsellors 

Otis  Building  Philadelphia,  Pa. 
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A  Great  Force  tor 
International  Accord 

ON  the  eve  of  the  Disarmament  Conference,  The  New  York  Herald  sent  Louis 
Seibold  to  study  conditions  in  Japan  and  his  articles  were  used  as  basic  informa¬ 
tion  in  drawing  up  the  Four-Power  Treaty  in  Washington. 

John  McHugh  Stuart,  London  correspondent  of  The  Herald,  was  instrumental  in  bring¬ 
ing  Lloyd  George  and  De  Valera  together  for  the  settlement  from  which  grew  the  Irish 
Free  State. 

In  a  dispatch  by  Francis  McCuIlagh  The  New  York  Herald  gave  the  world  the  first 
news  of  Lenin’s  recession  from  Communism. 

'I'he  New  York  Herald  startled  America  with  the  first  detailed  story  of  the  trial  of  the 
Roman  Catholic  prelates  in  Moscow,  the  execution  of  Mgr.  Butchkavitch  and  the  first 
comprehensive  uncensored  analysis  of  conditions  in  Russia  today. 

The  first  complete  text  of  the  Chester  Grant  by  Turkey  was  published  in  The  New  York 
Herald.  The  Herald  published  an  exclusive  story  telling  the  part  of  the  German  in¬ 
dustrial  leader  Stinnes  in  causing  the  most  recent  large  drop  in  German  Exchange. 

The  New  York  Herald  was  the  pioneer  among  American  newspapers  in  establishing  an 
extensive  foreign  news  service  and  continues  to  promote  international  accord  by  bring¬ 
ing  to  the  American  people  accurate  and  temperate  news  of  European  developments, 
reported  from  all  sides  of  every  question  without  the  tincture  of  nationalistic  propaganda. 

Only  through  its  superior  international  news  connections  including  fully  equipped 
Bureaus  under  the  direction  of  competent  correspondents  ’in  the  important  Capitals 
could  The  Herald  have  performed  the  recent  feats  of  international  journalism  recorded 
here. 

Such  achievements  make  The  Mew  York  Herald  essential  to  men  of  large  affairs,  who  mold 
pnhlic  opinion,  and  who  with  their  families  make  up  the  high  quality  newspajwr  circulation 
sought  hy  advertisers  local,  national  and  international,  who  tcish  to  reach  large  numbers  of 
prosfH'rous  and  intelligent  people. 


THE  NEW  YORK  HERALD 

280  Broadway  New  York  City 


A  SERVICE  THAT  COVERS  THE 


mechanical  assistance,  can  operate  it  without 
trouble.  The  organization  that  keeps  the  dis¬ 
tant  machines  supplied  so  that  they  never  have 
to  stop  work  is  the  same  that  is  behind  his 
Linotype,  no  matter  where  he  is  or  what  he 
may  require.  All  over  the  world  there  are 
shops  with  huge  “batteries”  of  Linotypes,  and 
Linotype  service  is  on  a  scale  to  meet  their  large 


The  fact  that  the  Linotype  “greets  the  sun 
in  its  course  around  the  world”  may  not 
at  first  thought  seem  personally  important  to 
the  Linotype-user  in  America  or  England. 
But  it  is.  His  own  machine  serves  him  so 
well  because  it  has  been  made  so  simple  and 
so  sound  that  men  in  Iceland  and  Singapore, 
India,  Africa,  and  the  South  Seas,  far  from 
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MERGENTHALER  LINOTYPE  COMPANY 

2g  Ryerson  Street,  Brooklyn,  N.  Y. 


Composed  entirely  on  the  LINOTYPE  in  the  Benedictine  Series 
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WORLD  FOR  LINOTYPE  USERS 


demands.  But  the  Linotype  principle  today  is  business.  The  two  hemispheres  below  show 
what  it  was  in  the  beginning,  thirty-five  years  locations  of  the  principal  Linotype  agencies, 
ago  the  principle  of  looking  after  the  single  The  factories  in  Manchester  and  in  Brooklyn 
machine  in  the  smallest  shop.  The  Company  are  equipped  to  supply  every  need  of  the  more 
does  not  sell  a  Linotype  and  forget  it.  Behind  than  45,500  Linotypes  now  in  use.  The 
them  all  is  an  organization  that  anticipates  the  agencies  throughout  the  world  are  prepared  to 
printing  conditions  of  the  future  in  order  to  deliver  Linotype  service  to  users  wherever  and 
keep  every  Linotype-user  in  the  forefront  of  whenever  it  is  needed. 
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LINOTYPE  8  MACHINERY  LIMITED 

9  Kingsway,  London 
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JOURNALISM  WEEK  BIG 
AFFAIR  IN  MISSOURI 


to 


Newspaper  Men  and  Women  of  Prom¬ 
inence  In  Nation  and  State 
Attend  University  Doings 
May  21-25 


Newspaper  men  and  women  of  prom¬ 
inence  throughout  the  Nation  will  be  on 
the  annual  Journalism  Week  of  the 
School  of  Journalism,  University  of 
Missouri,  at  Columbia,  May  21-25. 

Among  the  speakers  are:  Louis  Dodge, 
Author;  Miss  Temple  Bailey,  St.  Louis, 
author;  E.  Haldeman  Julius,  Girard, 
Kan.,  writer,  editor  and  publisher;  Fred¬ 
erick  J.  Haskin,  Washington,  head  of  the 
Haskin  Service;  James  M.  Thomson, 
publisher  of  the  New  Orleans  Item  and 
son-in-law  of  the  late  Champ  Clark; 
Willis  J.  Abbott,  editor  of  the  Christian 
Science  Monitor,  Boston ;  Louis  Wiley, 
publisher  of  the  New  York  Times;  and 
Richard  LImd  Jones,  director  of  the 
Perry- Lloyd  Jones  ntsvspapers. 

The  Missouri  journalists  include: 
Dwight  P.  Brown,  Poplar  Bluff,  president 
Missouri  Press  Association;  Miss  Bea¬ 
trice  Winn,  Maryville;  L.  H.  Sommer, 
Tarkio  Advance;  Charles  U.  Becker, 
former  publisher,  now  Secretary  of 
State;  Miss  Florence  Green,  society  ed¬ 
itor  Brookfield  I>aily  Argus;  Charles  W. 
Fear,  former  publisher  Labor  Herald, 
Joplin,  and  president  Ozark  Press  As¬ 
sociation;  Edgar  C.  Nelson,  publisher 
Booneville  Advertiser;  Edward  Felgate, 
editor  Higginsville  Jeffersonian;  Jesse 
W.  Barrett,  owner  Canton  Press,  and  At¬ 
torney  General  of  Missouri;  and  J.  S. 
Hubhard,  executive  secretary  Missouri 
Press  Association. 

A  feature  of  the  week  will  be  a  re¬ 
union  of  M.  U.  Alumni  who  have  had 
newspaper  experience  in  foreign  coun¬ 
tries.  They  will  include :  James  Mc¬ 
Clain,  formerly  in  Japan  and  China,  but 
now  of  New  York;  High  J.  Schiick, 
from  Russia,  and  Frank  P.  Hedges,  Pe¬ 
king. 

Another  of  the  famous  Journalism 
Week  banquets  will  close  the  six  days. 
It  will  be  a  “Made  in  Manchuria’’  affair, 
in  which  all  the  principal  foods  will  be 
from  that  country,  and  served  in  Man¬ 
churian  style. 

SCHOOL  TO  TEACH  CANONS 

"Ethic*”  to  Supplement  Journalist*’ 
Creed  in  Missouri  "U” 

The  faculty  of  the  School  of  Journal¬ 
ism  of  the  University  of  Missouri  has 
accepted  the  Canons  of  Journalism,  re¬ 
cently  adopted  by  the  American  Society 
of  Newspaper  Editors.  They  will  form 
a  part  of  the  regular  course  of  instruc¬ 
tion. 

“The  canons  will  not  take  the  place  of 
the  Journalists’  Creed,  which  has  been  in 
use  since  the  beginning  of  the  School  of 
Journalism,  IS  years  ago,”  Dean  Walter 
Williams  said.  “It  will  supplement  and 
amplify  it  and  be  of  larger  service  in 
helping  to  mold  the  thought  and  life  of 
the  new  generation  of  students.” 

N.  D.  JOURNALISM  COURSE 


political  science,  or  sociology.  This  rul¬ 
ing  was  made  to  insure  the  student  a 
background  for  the  interpretation  of  the 
news  values  most  closely  related  to  gov¬ 
ernment  and  community  welfare. 

The  journalism  department  is  under 
the  direction  of  Lawrence  W.  Murphy, 
a  graduate  of  the  course  in  journalism 
of  the  University  of  Wisconsin.  The  in¬ 
struction  offered  includes  reporting,  edit¬ 
ing,  feature  writing,  editorial  writing, 
history  and  ethics  of  journalism,  practice 
journalism,  survey  of  journalism,  adver¬ 
tising,  and  illustration.  The  enrollment 
this  year  is  117. 


STUDENT  EDITORS  EXCEL 


Out 


Syracuse  Undergraduate*  Get 
Geneva  Times  on  Time 

Three  12-page  editions  of  the  Geneva 
(N.  Y.)  Times  were  issued  complete 
and  on  time  by  students  from  the  depart¬ 
ment  of  journalism  at  Syracuse  Univer¬ 
sity  on  May  9.  This  was  the  second  an¬ 
nual  experiment  of  taking  over  a  news¬ 
paper  for  a  day,  and  the  successful  way 
in  which  the  students  handled  the  edi¬ 
torial  reins  proved  again  that  classroom 
work  in  the  college  can  stand  a  severe 
test  in  the  practical  field  of  newspaiKl 
publishing. 

The  S4-mile  trip  to  Geneva  by  auto 
from  Syracuse  started  at  5  o’clock  on  the 
morning  of  May  9.  The  staff  of  twenty- 
two  consisted  of  nine  co-eds  and  thir¬ 
teen  young  men.  A  few  of  the  execu¬ 
tives  and  feature  writers  went  to  Geneva 
the  night  before  to  outline  the  city  beats 
and  news  sources.  None  of  the  students 
knew  anything  about  the  city  to  which 
they  were  assigned. 

Freedom  to  change  the  make-up  and 
style  of  the  paper  was  granted  by  W.  A. 
Gracey,  president,  and  G.  B.  Williams, 
secretary.  It  resulted  in  changing  the 
pages  about  and  putting  local  stories  on 
the  front  page. 

The  return  trip  took  twenty- two  tired 
but  happy  students  back  to  Syracuse  be¬ 
fore  1 1 :30  p.  m. 

The  student  staff  was  composed  of  the 
following : 

Editor-in-chief,  Mabel  G.  Parker,  Catskill,  N. 
Y.;  Telegraph  editor,  Simon  Kneller,  Newark, 
N.  J.;  managing  editor,  Dorothy  Whitnall,  Syra¬ 
cuse;  city  editor,  Samuel  Cahan,  Syracuse; 
social  and  personal,  Jeanette  Ross,  Syracuse; 
dramatic  and  literary,  Gertrude  Greene,  Pitts¬ 
burgh;  sports,  Phillip  Schwartz,  Gloversville, 
N.  Y.;  Lawrence  Robinson,  Mechanicsville, 
N.  Y. ;  finance  and  markets,  Selwyn  Kershaw, 
Sanford,  Me.;  correspondence,  Reginald  F. 
Torrey,  Syracuse;  columnist,  E.  Rolfe  Daniels, 
Watervilet,  N.  Y.;  copy  desk,  Mildred  Parker, 
Catskill,  N.  Y.;  Ronald  Jagger,  Clark  Mills. 
N.  Y.;  Margaret  Lancer,  Seneca  Falls,  N.  Y.; 
reporters,  William  Clough,  Manlius,  N.  Y.; 
Doris  Stillman,  Glean,  N.  Y.;  William  C. 
LaFevre,  Heaver  Falls,  N.  Y.;  Wayne  Thomas, 
Factoryville,  Pa.;  Walter  McKenna,  Syracuse, 
X.  Y.;  Ruth  Sullivan,  Gouvernour,  N.  Y.; 
Margaret  Williams,  Jersey  City;  Wilbur  Saylor, 
Johnstown,  Pa.;  Rose  Buck,  Pittsburgh. 


WHAT  OTHER  JOURNALISM 
SCHOOLS  ARE  DOING 

_ _ _ I 

'^PHE  journalism  students  of  Kansas 
State  Agricultural  College  manned 
the  Topeka  Daily  Capital  news  staff  for 
one  day  recently,  doing  the  work  of  the 
day  side  personnel. 

Five  hundred  and  forty  students  are 
now  enrolled  in  the  Department  of  Jour¬ 
nalism  at  tbe  University  of  Wisconsin. 
There  are  300  students  majoring  in  the 
four-year  course. 

An  extension  course  in  newswriting 
has  been  begim  in  Portland,  Ore.,  un¬ 
der  the  direction  of  the  University  of 
Oregon,  Eugene,  Ore.,  by  George  Turn- 
bull  of  the  faculty.  This  is  the  first 
course  in  journalism  to  be  offered  by  the 
university  in  Portland. 

W.  E.  Drips,  professor  in  the  depart¬ 
ment  of  journalism  at  the  Iowa  State 
College,  at  Ames,  has  resigned. 

Josef  W.  Hall,  formerly  a  correspon¬ 
dent  in  China  for  the  Ledger  Syndicate 
and  the  Chicago  Tribune  and  the  New 
York  Times,  has  joined  the  teaching  staff 
of  the  University  of  Washington,  School 
of  Journalism.  He  will  teach  a  class  in 
the  work  of  the  foreign  correspondent. 

George  A.  Montgomery,  former  in¬ 
structor  in  journalism  at  the  Kansas  State 
Agricultural  College,  has  been  chosen  by 
the  board  of  education  to  fill  the  vacancy 
of  journalism  instructor  at  the  Kansas 
City  Manual  Training  High  School. 

Students  of  the  Medill  School  of 
Journalism  of  Northwestern  University 
will  this  semester  try  their  hands  as 
reporters,  copy  readers  and  editors  of  a 
“Chicago  daily  newspaper.”  Although 
their  journal.  The  Medillian,  will  never 
be  published,  it  will  be  in  the  editorial 
department  a  complete  reproduction  of 
a  metropolitan  daily  paper.  Students  will 
act  in  all  the  capacities  of  a  metropolitan 
newspaper  organization,  from  “covering” 
actual  news  events  to  making  up  the 
paper  in  “dummy”  form.  A  large  class 
room  in  the  downtown  Northwestern 
building,  31  West  I^ke  street,  has  been 
arranged  as  the  Medillian’s  news  room. 

'The  Department  of  Journalism,  New 
York  University,  has  begun  a  series 
of  lectures  by  Alexander  Woollcott, 


drama  editor  of  the  New  York  Heral^ 
dealing  with  the  principles  of  dramatic 
criticism.  This  department  has  added  a 
course  in  practical  publicity  conducted  by 
Edward  Bernays. 

Maxwell  Aley,  formerly  managing  edi¬ 
tor  of  the  Century  Magazine,  has  joined 
the  New  York  University  Department 
of  Journalism  faculty. 

The  journalism  course  at  Ohio  State 
University  has  recently  been  made  a 
four  years’  course  instead  of  two  years, 
by  action  of  the  board  of  trustees,  upon 
the  recommendation  of  administrative 
council  of  the  university. 

The  University  of  Minnesota  has  es¬ 
tablished  a  news  service  which  will  sup¬ 
ply  news  of  accomplishment  and  dis¬ 
coveries  of  the  faculty  and  students  of 
the  university. 

Pei-Yy  Chien  of  the  School  of  Jour¬ 
nalism  at  the  University  of  Missouri  has 
been  awarded  the  prize  of  $50  for  an 
editorial  essay  on  “China  Should  Be  In¬ 
cluded  in  Any  Plan  for  World  Financial 
Readjustment.”  This  prize  is  offered 
twice  a  year  by  J.  B.  Powell,  an  alumnus 
of  the  School  of  Journalism,  and  pub¬ 
lisher  of  the  Weekly  Review  of  the  Far 
East  at  Shanghai,  China.  Abe  Sweet 
was  given  honorable  mention  in  the  con¬ 
test. 

Students  in  journalism  at  the  Uni¬ 
versity  of  Minnesota  have  put  out  a  prac¬ 
tice  newspaper  called  the  Minnesota  Cub. 
Copies  of  the  seven-column,  six-page 
sheet  were  distributed  free  to  all  the  stu¬ 
dents  and  on  the  campus  and  the  mem¬ 
bers  of  the  faculty.  The  material  was 
compiled  and  edited  by  80  students  under 
the  direction  of  R.  R.  Bartlow,  head  of 
the  department. 

Members  of  the  News  Writing  class, 
numbering  86,  at  the  University  of  Ne¬ 
braska,  were  organized  by  Prof.  M.  M. 
Fogg  into  a  correspondence  staff  that 
sent  “stories”  aggregating  over  12,000 
words  to  Nebraska  weekly  newspapers 
on  the  work  of  their  home-town  teams 
in  the  13th  annual  state  high-school 
basketball  tournament,  March  ^10. 

A  movement  to  re-establish  the  Min¬ 
nesota  Daily,  official  daily  newspaper  of 
the  University  of  Minnesota,  is  now  under 
way.  The  paper  was  recently  suspended 
owing  to  lack  of  support  and  the  small 
number  of  subscribers. 


KANSAS  HIGH  SCHOOL  AWARDS 


Best  Examples  of  Reporter’s  Work  Is 
on  Pratt  Mirror 

The  Department  of  Journalism,  Uni¬ 
versity  of  Kansas,  has  announced  awards 
in  its  second  annual  high  school  paper 
contest  as  follows : 

First  Division — For  the  best  example 
of  a  reporter’s  work:  The  Mirror,  Pratt 
High  School. 

Second  Division — For  the  best  original 


Full  Department  Leading  to  Bachelor 
of  Arts  Degree  Established 

A  full  department  of  journalism  lead¬ 
ing  to  the  degree  of  bachelor  of  arts  in  editorial :  The  Herald,  Howard  High 
journalism  was  established  at  the  Uni-  ^  ’ 


versity  of  North  Dakota,  Grand  Forks, 
recently. 

The  new  course  is  an  outgrowth  of  a 
journalism  division  offering  a  minor  of 
sixteen  credits  which  was  established  two 
years  ago.  Under  the  new  organization 
a  student  must  complete  the  required 
work  of  the  regular  four-year  course,  in- 
duding  at  least  twenty-four  credits  in 
journalism  studies.  A  new  requirement 
was  added  to  those  regularly  imposed  in 
the  courses  in  journalism  when  a  sec¬ 
ondary  regulation  was  passed  making  it 
necessary  for  the  student  in  the  course 


School. 

Third  Division — For  the  best  record 
of  service  to  a  high  school ;  The  El 
Doradon,  El  Dorado  High  School. 

Fourth  Division — For  the  best  record 
on  methods  of  securing  and  handling  ad¬ 
vertising:  The  Pantograph,  Kansas  City 
High  School. 


Students  Get  Out  Daily 


Austin,  May  1. — Journalism  students 
of  the  University  of  Texas  handled  the 
news  departments  of  the  Austin  States¬ 
man  and  the  Austin  American  today, 
in  journalism  to  take  a  minor  in  one  of  gathering  the  news,  editing,  headwriting 
the  social  sciences,  history,  economics,  and  making-up. 
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Two  Moves 

This  week,  the  home  office  of  George  Batten  Company  ceases  to  be  at  381 
Fourth  Avenue,  New  York.  We  move  to  383  Madison  Avenue,  at  the  corner 
of  46th  Street. 


B  ATT 


w 
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A  LITTLE  over  thirteen  years  ago,  the 
offices  of  George  Batten  Company 
were  in  the  Metropolitan  Annex  at  24th 
Street  and  Fourth  Avenue. 

In  the  early  spring  of  1910  we  moved  to 
381  Fourth  Avenue,  in  which  building  we 
had  leased  an  entire  floor. 

When  we  look  back  thirteen  years,  as 
some  of  us  can  easily  do,  it  is  remarkable 
how  distinctly  we  recall  certain  details  of 
that  move.  But  at  the  time,  these  were  con¬ 
sidered  minor  details,  not  worth  remember¬ 
ing.  It  is  much  harder  to  recall  vividly  the 
emotional  side  of  that  experience. 

One  quickly  forgets  the  fear  of  things 
that  did  not  happen.  For  instance,  we  re¬ 
member  that  when  our  people  and  their 
furniture  were  set  down  in  their  new  quar¬ 
ters,  it  was  necessary  to  set  the  desks  wide 
apart  in  order  to  avoid  great  expanses  of 
unused  space. 

Only  vaguely  can  memory  bring  back 
the  trepidation  we  felt  at  taking  so  much 
space,  though  at  that  time  it  was  the  chief 
thing  in  our  minds. 

The  fact  of  our  moving  to  so  much  larger 
quarters  re-shaped  the  character  and  destiny 
of  many  of  the  people  who  were  with  us  at 
that  time.  It  was  the  physical  manifesta¬ 
tion  of  a  business  determined  to  grow. 


rather  than  the  actual  expansion  of  a  busi¬ 
ness  that  had  grown. 

A  whole  floor  we  took — nearly  10,000 
square  feet.  The  total  number  of  our  or¬ 
ganization  was  then  92 — men,  women, 
boys  and  girls. 

Well,  we  grew.  The  spread-apart  desks 
were  pushed  closer  together.  The  vacant 
spaces  filled  up. 

Soon  we  were  compelled  to  lease  half  of 
the  floor  above.  A  few  years  later  we  again 
overflowed,  and  shortly  occupied  the  entire 
floor  below.  This  week  we  are  moving  to 
an  entirely  new  building. 

•  -*  * 

The  George  Batten  Company  that  will 
have  its  home  offices  in  the  new  building 
at  383  Madison  Avenue  numbers  246 
people.  We  will  occupy  something  more 
than  30,000  square  feet  all  told,  a  floor  and 
a  half  with  private  stairway  connecting. 

The  differences  between  the  new  lease 
we  are  taking  and  the  one  we  took  thirteen 
years  ago  are  many,  but  the  greatest  dif¬ 
ference  lies  in  this:  Then  we  were  doubtful. 
Now  we  are  sure.  Then  we  wondered. 
Now  we  know. 

The  new  address  is  383  Madison  Avenue. 
The  telephone  number  is  Vanderbilt  6300. 


George  Batten  Company,  Inc. 

Advertising 

Boston  383  Madison  Avenue  Chicago 

10  State  Street  New  York  McCormick  Building 


Moulding  favorable  public  opinion  for  articles  or  services  that  deserve  it 
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TIPS  FOR  AD  MANAGERS 


Amsterdam  Agency,  4th  avenue.  Ne\% 

York.  IMacing  orders  with  newspai>crs  lor  the 
Stale  of  Maine  Ihiblicity  Bureau,  Portland,  Ore. 

Barker,  Duff  &  Morris,  ^2i  4th  avenue, 
IMitsburgh,  Pa.  Reported  will  shortly  place 
orders  for  Ruud  Mfp.  Company,  heaters,  Pitts- 
bur>jh. 

Besack'Sands  Advertising  Com|>any,  GumlK-1 
Pd<lp..  Kansils  City.  Using  14  linc«,  once  for 
I.coii  Lambert  (r.idio). 

Blackett  A.  Sample,  58  East  Washington 
street,  Chicagii.  Placing  orders  for  V^an  Ess 
l>al>oratories,  shaving  cream,  Chicago,  and  Wan¬ 
der  ('ompany,  food  products,  Chicago. 

Arthur  T.  Bond,  Central  street.  Bostfm. 
IMacing  orders  with  some  Pennsylvania  news- 
papcr.*»  for  Dwinell-VV'right  Company,  ‘*\N'hitc 
IToiisc”  coffee  an<l  teas,  Boston,  Mass. 

Brendt  Advertising  Agency,  Tribune  Build¬ 
ing,  7  South  Dcarbijrn  street,  Chicago.  Start¬ 
ing  a  big  newspai>er  campaign  on  Bnncilla  in 
(‘iiicninati  tins  week.  This  agency  is  also 
preparing  copy  of  W.  K.  Callane  Manufacturing 
Coniiany,  and  will  start  a  small  newspai>er 
campaign  '-rM>n  on  thi^^. 

Brennan-Eley  Company,  Repuhlic  Bldg., 
('hicago.  Reported  to  be  placing  the  following 
accouiit>:  Bcneke  ii:  Krojif  Manufacturing  Com¬ 
pany.  *‘Kayfield'*  carburetor,  Chicago.;  Hanson 
Bros.  Scale  C'ompany,  Chicago;  New  Way 
Motor  ('ompany,  I.ansing,  Mich.;  Magnetic 
Manufacturing  Company,  Minncai»olts,  and 
Matinello  f*o.,  beauty  cream,  (jhicago. 

Emil  Briracher  &  Staff,  FItKMl  Bhlg..  San 
I'rancisco.  Reported  to  l>e  handling  account 
for  Hurahle  Roofing  C^>mpany,  Portland,  Ore. 

John  Buchanan  Advertising  Agency,  (tlobe 
BMg.,  Boston.  Again  placing  copy  with  news¬ 
papers  in  selected  sections  for  Bangor  .\roos- 
took  R.  R.,  Bangor,  .Me. 

Calkins  &  Holden,  5th  avenue,  New 

^^.rk.  Placing  account  for  Black.  Starr  \ 
l-'rost.  jewelers.  New  ^’ork. 

Nelson  Chesman  &  Co.,  11J7  I'ine  street, 
St.  Louis.  Making  5.<)(K)linc  contracts  for  the 
Marnnda  (‘omjiany;  making  contracts  bir  the 
('hattanooga  Medicine  C'ompany. 

Nelson  Chesman  &  Co.,  IJO  West  42<i  street, 
N<\v  ^’ork.  l*lacing  onlers  with  newspapers  in 
the  \icinity  of  New  York  for  the  VVhitcland 
Manufacturing  temporal  ion,  radio,  Washington 
axeiuie.  Long  Island  (*ity. 

W.  P.  Colton  Company,  l')5  Broadway.  New 
\  »*rk.  Placing  copy  witli  new  >paf»er.s  in  towns 
.ilniig  the  Hudson  River  for  the  Hudson  River 
Day  f.ine.  Dc‘-brosses  Street  Pier,  New  York. 

Arthur  M.  Criimrine  Company,  4.?  West  Umg 
••trect.  ('oliimims,  Ohio,  and  J43  \\  e-t  55tli 
“treet.  New  Y<»rk.  Making  contracts  with  news- 
papeiH  in  various  sections  for  Pure  ( )il  Com¬ 
pany.  “Purol”  ga-oline  and  “Tiolene”  motor 
oil.  (dhnnbiis,  *>hio,  and  74  Broadway,  New 
York. 

Donahue  Advertising  Agency,  Woolworth 
Bldg.,  New  ^'ork.  IMacing  orders  with  news¬ 
papers  in  cities,  vvhere  they  have  ilistribution 
for  Snyder  Hats  LLl  West  21-t  street,  New 
York,  N.  ^  . 

Erwin,  Wrsey  &  Co.,  .58  K.ist  Wasliington 
street.  I  hicago.  .Making  .L^HfO  line  con¬ 
tracts  for  the  .Mar«|iutte  (  eineiit,  Inc.;  mak- 
itig  .L*H8>  line  contr.icls  for  tlie  ('arnatioii  Milk 
Proilucls;  preparing  list  of  newspai>ers  for 
\liiminuni  (loo<ls  Manufacturing  Company, 
ManitowiH',  Wis. 

Ferry-Hanly  Company,  r  Xortli  Michigan 
avenue,  Cdicago.  Will  place  in  future  advertis¬ 
ing  (if  Western  'fablet  &  Stationer  Company. 

Richard  A.  Foley  Advertising  Agency,  219 
North  Broad  street,  Philadelphia.  IMacing  ac¬ 
count  ft»r  William  H.  Luden.  Reading,  “Lu- 
dcn*s’  menthol  cough  drops. 

Albert  Frank  &  Co..  U2  Smth  La  Salle 
street.  Chicag<*.  Rejxjrtrd  will  shortly  place  ac¬ 
count  for  the  (inlfers’  .Magazine,  Clhcago. 

Freeman  Advertising  Agency,  Mutual  Bldg., 
Richmond,  Va.  Making  contracts  with  South¬ 
ern  newspaper-'  for  the  W'.  If.  Miles  Shoe 
( 'tunpany. 

Charlcs  Daniel  Frey,  ht4  North  .Micliigaii 
avenue,  (  hicag<».  Handling  account  of  the  .Mo¬ 
line  IMow  (Joinpany,  .M<ilino. 

L.  S.  Gilham  Company,  Atlas  Bldg..  Salt 
I.akc  (hty.  RejKjrted  will  use  newspai»ers  in 
Mountain  States  and  in  tlie  Northwest  for  the 
.Natiitnal  Packing  (*orp.,  “Blue  Bunny”  food 
t*roducts,  ( )gdcn,  Utah. 

Charles  C.  Green  Advertising  Agency,  15 
W  <  st  37tli  str«<  t.  New  York.  IMacing  orders 
with  newspapers  in  -elected  sections  for  United 
Sale-  (  om)»any.  “Ice  Mint,”  Elmira,  N.  Y. 

H.  B.  Green  Company,  Inc.  (Green-Lucas 
Company),  South  K  Lombard  streets,  Balti- 
m*  re.  IMacing  order-  with  newspapers  in 
-elected  sections  £j)r  Tow  nsend  ( Irace  ('ompany, 
-traw  hats,  Baltimore,  Md. 

Green,  Fulton-Cunningham,  28  East  Jacks(»n 
Ujulcvard,  Chicago.  Sen<ling  out  orders  and 
contracts  tm  Nash  Motors  to  Kentucky  news¬ 
papers. 


Guenther-Bradford  Company,  Tribune  Bldg., 
Chicago.  Issuing  one  time  orders  on  Intema- 
tiotial  Heating  ('ompany,  St.  Louis,  as  well  as 
(orders  and  contracts  on  Creorge  H.  Mayr  Co., 
Chicago,  in  western  territory. 

Cundlach  Aclvertising  Company,  40*1  North 
.Michigan  avenue,  (Chicago.  Placing  account  of 
Straus  A  Schram,  Inc.,  Chicago. 

Hanff'MetXfer,  Inc.,  95  Madison  avenue. 
New  V'ork.  Making  2,800'line  contracts  for  the 
Whistle  Company  of  America. 

Hanscr  Agency,  6<d  Broad  stieet,  Newark, 
N.  J.  Reported  will  shortly  place  orders  with 
newspapers  in  selected  sections  for  Pompeiian 
Romanza  Corp.,  “Pompeiian  Olive  Oil,”  Balti¬ 
more. 

E.  W.  Hellwig  Company,  J99  Madison  ave¬ 
nue,  New  York.  Making  10.000-line  contracts 
for  the  Corn  Products  Refining  Company. 

Hicks  ^vertising  Agency,  52  Vanderbilt 
avenue.  New  York.  Using  14-Iine,  8  times, 
lor  llotcd  Aspinw.aII,  Lenox,  Mass.;  placing  or- 
ilers  with  newspapers  in  selected  sections  for 
Ayvad  Manufacturing  Company,  "Ayvad's 
Water  Wings,"  110,1  (irand  street,  Hoboken. 
V,  Y. 

B.  W.  Hicks  Agency,  1101  .Main  street. 
Wheeling,  W.  V'a.  Placing  orders  with  news- 
]ia|>crs  for  Karl  Chemical  Company. 

Honig-Cooper  Company,  74  New  Montgom¬ 
ery  street,  .San  Francisco.  Placing  account  for 
California  Prune  &  Apricot  Growers,  San  Jose; 
Pack  Advertising  Agency,  6  East  19th  street. 
New  York;  has  secured  the  following  accounts: 
Coloni.al  Ice  Cream  Company  of  Philadelphia; 
Winkelman’s  New  York  Shfie  Store;  William 
Davies  &  Co.,  New  York,  specialty  shop; 
Charles  .Askin  &  Co.,  New  York,  wearing  ap¬ 
parel  chain  stores. 

Hoyt’s  Service.  llO  West  .12d  street.  New 
York.  Planning  advertising  campaign  for  Penn 
I  obacco  Company,  “Honey  Moon  Chewing  T'  - 
baco,”  Wilkes-I’arrc,  Pa. 

H.  B.  Humphrey  Company.  .sKl  Hoylston 
'Ireet,  Boston.  Making  1,000-line  contracts  for 
<ieorge  Frost  Company,  “Boston  Garter”  and 
"Velvet  Garter.” 

Wylie  B.  Jones  Advertising  Agency.  107 

Chenango  street,  Binghamton,  N.  \.  Making 
yearly  contracts  for  the  .Nkrmi  Trust  Comitaiiy. 

H.  W.  Kastor  &  Sons*  Advertising  Company, 
I.jtton  Bldg.,  Chicago.  Again  making  contracts 
with  newspapers  in  various  sections  for  the 
Hygienic  Lalxsratorics,  haii  preparation,  fix 
West  Washington  street,  Chicago;  issuing  con 
tracts  atid  orders  in  Sentthwest  Territory  on 
Wabash  railway. 

Martin  V.  Kelley  Company,  .Secoinl  Nat. 
Batik  Bldg.,  Toledo,  and  19  West  44th  street. 
New  York.  Placing  orders  with  new»pa|)ers  in 
various  sections  for  the  Fisk  Tire  Company. 
Chicopee  Falls,  N.  Y. 

Frank  Kieman  A  Co.,  1.1.5  Bioailwav,  Ntn 
5'ork.  Making  1,000-linc  contiacis  for  I..  I.. 
WinkIrman  &  Co. 

Kling-Cibson  Company,  22lt  South  State 
street,  Chicago.  Preparing  a  list  on  Royal 
ICasy  Chair,  Sturgis,  .Mich.;  issuing  contract^ 
on  W'izard  Products  Company  (mops),  Chicago. 

Larchar-Horton  Company,  Monks  Bldg.. 
Hi  St  on.  Sending  out  orders  for  the  Goiidey 
(ium  Company,  “Goudey's  SiiiH-r  I.einolyme." 

Lord  &  Thomu,  Corijoralioti  Bldg..  Los 
.Xngeles.  Placing  orders  with  newspajicrs  in 
various  sections  for  the  “.\II-Year  CInli  of 
Southern  California.” 

Lord  A  Thomas,  Wrigley  Bldg..  I  hicago. 
Placing  orders  with  newsiiaiiers  in  selected  sec¬ 
tions  for  West  Indies  Fruit  Importing  Co.,  pine¬ 
apples,  21fi  North  Clark  street,  Chicago. 

Lord  A  Thomas,  .146  .\Iadisoii  avenue.  New 
York.  Placing  orders  with  ncwspaiiers  in  vari¬ 
ous  sections  for  .American  Tobacco  Company. 
“Blue  Boar”  tobacco.  111  5th  avetiuc.  New 
York. 

Theodore  F.  MacManus,  Inc.,  S2  llanciK-k 
avenue.  Fast  Detroit.  .Making  J.WMI-linc  con 
tracts  for  the  Packard  Motor  (’.ar  Company; 
placing  orders  with  newspapers  in  various  sec 
tions  for  Chanipioii  Spark  Plug  t  o..  Tolnlo, 
Ohio. 

Harry  C.  Maley  Company,  1.5.5  Fast  Siipcrioi 
street,  Oitcago.  Placing  .account  of  the  Wnl- 
verile  Climax  Company,  of  Delaware,  Ohio,  aiul 
Detroit,  manufacturers  of  the  Dimpled  Tiitie. 

Matteson-Fogarty- Jordan  Company,  215 
North  Michigan  avenue,  Chicago.  Will  use 
inetroptditan  papers  on  advertising  for  Sani 
Products  Company  (sanitary  dish  washer). 

McCutcheon-Gerson  Company.  64  West  Kan 
ilolph  street,  Chicago.  Issuing  orders  and  con¬ 
tracts  on  Steger  Piano  (  «iii|>aiiv. 

MeJunkin  Advertising  Company,  .South 
Wabash  avenue,  Cliit  .igi  .Sending  mil  orders 
and  contracts  in  West  X’irginia  on  .Allied  Pack¬ 
ers  .Associtltioii  of  Chicago,  .and  in  Cidorado 
Springs  on  GikmI  Grape  Company. 

Harry  C.  Michaels  Company,  111  Lexington 
avenue.  New  York.  Making  1.7801ine  contracts 
for  Dcvoc  &  Kaynolds,  paints.  New  A'ork. 


Mitchell-Faust  Advertising  Company,  7 
South  Dearborn  street,  Chicago.  Making  5,000- 
line  contracts  for  the  Pennsylvania  Sugar  Com¬ 
pany. 

P.  F.  O’Keefe  Advertising  Agency,  45 

Biotnfield  street,  Boston.  Placing  account  for 
Stanley  Insulating  Corp.,  “Stanley  Vacuum 
Bottle,”  Great  Barrington,  Mass.,  and  200  5th 
avenue.  New  York. 

Osten  Advertising  ^ency,  25  Fast  Jackson 
Blvd.,  C-hicago.  Making  contracts  with  news- 
jiapers  in  various  sections  for  the  Schoenhofen 
Company,  beverages,  Chicago. 

Harry  C.  Phibbt,  440  South  Dearljorn  street, 
Chicago.  Preparing  copy  on  the  Burdick  Cabi¬ 
net  Company,  manufacturers  of  light  theraphy 
e<iuipment,  of  Milton,  Wis.;  also  sending  out 
copy  on  Alfano  Chemical  Products  Company, 
Chicago  and  Milwaukee. 

Frank  Presbrey  Company,  456  4th  avenue. 
New  York.  Now  placing  account  of  the  Kny- 
Scheerer  Corporation  of  .America,  makers  of 
surgical  instruments. 

Russel  M.  Seeds  Company,  Inc.,  Consoli¬ 
dated  Building,  Indi.'tnapolis.  Handling  account 
of  E.  C.  Atkins  &  Company,  Indianapolis,  manu- 
factuegrs,  saws,  saw  tools  and  machine  knives. 

Sehl  Advertising  Agency,  City  Hall  Square 
Bldg.,  Chicago.  Reported  to  be  placing  account 
for  1).  B.  Scully  Syrup  Company,  “Skookum 
Syrup,”  Chicago. 

Sherman  A  Lebair,  llfi  West  12d  street. 
New  York.  Making  1,600-Iinc  contracts  for 
B.  A*.  I).  Company,  Inc. 

Smith  A  Ferris  Advertising  Service.  Pa¬ 
cific  Finance  Bldg.,  I»s  Angeles.  Reported  to 
lie  planning  campaign  for  Pioneer  Pajicr  Com- 
I>any,  Los  .Angeles,  to  advertise  its  composition 
in  shingle-'. 

Snitzler- Warner  Company,  2J5  North  Michi¬ 
gan  Blvd.,  Chicago.  Reported  to  be  placing 
account  for  Republic  Ford  Products  Co.,  “Red 
Seal”  meats,  Chicago;  will  do  a  little  news¬ 
paper  advertising  for  Glacier  Clay,  a  facial 
lireparation,  made  by  the  Glacier  I.alx)ratories, 
Springfield,  Minn. 

Stevens  A  Wallis.  45  West  on  Siiutlt  Teiiiido, 
Salt  Lake  City.  Reported  to  t>e  preparing  plans 
for  a  newspaper  campaign  in  some  Western 
cities  for  John  Snoweraft  &  Sons  Company, 
“Never-Rip”  overalls,  Ogden,  Utah. 

J.  Walter  Thompson  Company,  14  Fast  Jack- 
son  boulevard,  Chicago.  Issuing  orders  and 
contracts  in  Arkansas  on  Horlick’s  Malted  Milk 
Company,  Racine,  Wis. 

Tracy-Parry  Company,  Lafayette  Bldg., 
Phil.adriphia.  Making  5,000  line  contracts  for 
the  International  Prot>rietaries,  Tnc. 


Tucker  Advertising  Agency,  .kxl  5th  avenue. 
New  York.  Sending  out  8-time  orders  for  Wm. 
Peterman,  Inc. 

Williams  A  Cunningham  Compluiy,  6  North 
Michigan  avenue,  Chicago.  Prejiaring  a  list  of 
27  towns  mostly  in  the  South  to  be  used  oti 
ailvertising  of  Morris  &  Co, 

$47,500  to  Boost  State 

A  cne-day  campaiKu  was  conducted 
.\pril  19  by  the  -MinneaiKtlis  Publicity 
Bureau  to  raise  $47,500  for  use  in  1923 
to  advertise  Minneapolis  and  Minnesota. 
The  purposes  for  which  this  money  is 
to  be  expended  includes  a  conservative 
newspaper  display  advertisiiiR  campaigin 
in  territory  contiRuoiis  to  Minneapolis; 
to  establish  welcome  bureaus  in  railway 
stations,  to  obtain  necessary  material  for 
publicity  in  1923,  primarily  photoRraphs 
and  data  recoRiiizinR  Minnesota’s  re¬ 
sources  for  the  enjoyment  of  tourists  and 
to  co-operate  with  the  Minneapolis 
Tourist  Welcome  Bureau,  the  Min¬ 
neapolis  Journal  Travel  and  Resort 
Bureau  and  various  trail  assfKiations. 


$100,000  to  Make  Texas  Known 

The  Texas  Chamber  of  Commerce  has 
appropriated  $100,000  as  a  siiecial  adver- 
tisinR  fund.  Display  ads  will  be  placed 
in  all  the  IcadiiiR  daily  newspapers  and 
other  periodicals  throuRhout  the  country. 
A  special  drive  will  be  made  to  interest 
the  textile  mill  owners  of  the  East  and 
North  in  the  possibilities  of  Texas  as  a 
cotton  mill  center. 


Ocean  City  to  “Tell  the  U.  S.” 

Mayor  Joseph  G.  Champion  of  Ocean 
City,  N.  J.,  has  announced  that  this  New 
Jersey  resort  has  appropriatetl  $12.(XK)  to 
be  used  in  advertisiiiR  in  newspaper.s 
throughout  the  United  St;ites  this  sum¬ 
mer. 

Will  Advertise  Minnesota 

A  State-wide  campaiRH  to  induce  set¬ 
tlers  to  go  to  .Minnesota  has  lieeii  or¬ 
ganized  by  a  group  of  (Irtonville  Inisi- 
ness  men.  The  sum  of  $2,0(X)  has  Ik-cii 
rai-ed  to  he  used  in  the  advertising. 


’V|g|  «  w 


\ 


AmetUiin  Plan  Only 

/llways  Opin 

IVrite  for  illmlratej 
/older  and  rates 


For  Happy  Days  by  the  Sea 
HOSPITABLE,  HOMELIKE 

(halfonte- 

H^donHall 

ATLANTIC  CITY 

For  more  than  fifty  years  these  two  hotels, 
now  combined  in  ownersliip  and  manage-, 
ment,  have  been  the  choice  of  cultivated, 
interesting  people  —  bent  on  happy,  health- 
givjng  days  by  the  se.i. 

LEEDS  and  LIPPINCOTT 
COMPANY 
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WHY 

THE  SUN  NEVER  SETS  ON 


KING  FEATURES 


KING  rEATURES  SYNDICATE,  INC. 

acU  as  selling  agents  for: 


Daily  Magazine  F eatures 
Continued 


International  Feature  Serrlre 
Newspaper  Feature  Scnrlce 
International  News  Sentice 
I’niTersal  Serrlce 
rosmopolitan  News  Serrice 
Star  Ailcrart  Senice 

Follawa  a  partial  list  of  tha  worK’i  leaiini 
newspaper  leaterei  i»U  ky  tke  Kinp  Feataraa  Syn¬ 
dicate. 

Sunday  Comics 

Bringing  I'p  Father — by  MrManus. 

KaUenjammer  Kids — by  Knerr. 
llapty  Hooligan — by  Upper. 

Little  Jimmy— by  Swinnerton. 

Eddie’s  Friends — by  Knott. 

Jerry  on  the  Job — by  lloban. 

Able  the  Agent— by  Uer:>baeld. 

For  Better  or  Worse — by  Tad. 

Kraay  Kat^by  Uerriman. 

Fully  and  Her  Pals — by  Cim  SterretL 
Buster  Brown — by  K.  F.  Uutcault. 

Just  Boy — by  A.  C.  Fera. 

Barmy  iBiogie — by  Billy  UeBeck. 

Toots  and  Casper- — by  J.  K.  Murphy. 

The  Kaujes— by  Kuduipb  Ulrks. 

Tillle  The  Toiler — by  Kuss  Westorer. 

Blumbie  Inu^ — by  Uerriman. 

Boub  Me.Nutl — by  tioldberg. 

Daily  Comics 

Bringing  Up  Father — by  Mc.Manus. 
krioy  K&t — by  Uerriman. 

Able  the  Agent — by  Uersbfleld. 

Jerry  on  tbe  Job — by  Uobao. 
lli>w  i>o  They  iH)  ilY — by  Aroot.  • 

1  odour  Sporta — by  Tad. 
kudie’ii  trieoda — by  Knott. 

Jubt  Like  a  Man — by  Knott, 
uuie  Junmy — by  Saiunertoo. 
tb  boys — uy  McwNamara. 
lleipiui  Ueury — by  Arnot. 
ibeu  ibe  I’uu  began — by  Faber. 

Tbe  Kaoibbie  Kaoaret — liersbbelU. 

Fully  ana  Her  Fai» — by  tilff  blerretU 
iMuiiey  baiugie — uy  biny  i>ebv€k. 
luuia  auu  caapei — uy  J.  L.  Murphy. 
liuiuoAO  Tbeaav — by  S)egar. 
oUiia*uica  tiUb — by  “i>oa”  Willard. 

Tuu  l'i>e-yute«u — by  begar. 

Xiiiie  tbe  Touer — by  WeaUMer. 
ieUguouM:  kabiea — by  Liebeck. 

Let  tbe  Weuoiug  Bella  King  Out. 

“hatiio" — by  Jack  Cailaban. 

Luiuairaaaiug  Mumeuta — by  Charles  Dunn. 

My  Bum-— by  cuariea  Ouun. 

Dreuuiv — by  Jack  taiiabaa. 
bo  iuia  la  Mari  led  LUe — by  Zere. 

Sunday  Magazine  Pages 

Front  Page,  luiu-  eolurs  or  biack,  paiuled  by  f.imous 
ai  lists. 

Paris  Fusliion  Page,  three  colors  ur  black, 
irouuie  page  speclat  feature. 

Ileaitb,  lleart  and  ileine  Page. 

Four  pages  of  mlsceilaneiais  semi-news  illastrated 
lealures. 

Short  Story  Page--  by  Jack  Lait,  illustrated  by 
Ueiiry  llutt. 

Two  Pages  of  Serial  F'lction. 

Sunday  Feature  Front  Page  with  drawing  by  Iran 
Smith,  In  fuur  colors  or  black. 

Fasbliin  Page — by  Madame  Frances. 

Three  General  Sunday  Features  Pages. 

Popular  Science  Page. 

Physical  Culture  Page. 

Ilouseliold  Page. 

Daily  Magazine  Features 

Romantic  Cartoons — by  Nell  Brinkley. 

Beatrice  Fairfax  Articies  and  ’’Adriee  to  the  Love¬ 
lorn." 

Bobble  and  His  Pa— by  William  F.  Kirk. 

The  Rhyming  Optimist  (verses  in  prose) — by  Aline 
Mlcbaclis. 

Dally  Short  Stories  by  Mlscellaneaus  Authors. 

News  and  Human  Interest  Cartoons — by  Hal  Coff¬ 
man. 


More  than  two  thousand  newspapers 
published  in  every  language  of  the 
world  delight  their  readers  every  day  with  one 
or  many  of  the  famous  features  which  have  made 
King  Features  Syndicate  a  name  to  reckon  with 
in  every  land  where  newspapers  circulate. 

You  can  travel  from  Nome  to  the  Argentine, 
from  Vladivostock  to  Cape  Town, — in  every 
country  everywhere  you  will  find  King  Features 
as  popular  with  newspaper  readers  as  their  own 


l>»Uy  K)Lshlon.<<  by  Marie  Belmont. 

Serial  SturleH  by  Virginia  Terhune  Van  de  Water. 
StrolU  Ttirough  Sportville-  by  WTlllam  F.  Kirk. 

Once  Ovm  (brief  edltoriala)— by  J.  J.  .Mimdy. 
Popular  Science  Articles — by  Garrett  P.  Senlss. 
Child  Training  by  William  McKetner. 

IHjoieMUc  Science — by  Uirettu  Lynch. 

P<»pular  Health  and  Hygiene— by  Price  Belden,  M.D. 
Hume  Dri’ssmaklng  -by  Bita  Stuyvesant. 

Hally  Magazine  Page,  made  up  uT  abu%e  features. 
Koniantlc  A'artouoa-  l>y  Juanita  Hamel. 

’‘Feminisms’*  and  “Her  Prutdems”  Cartoons — by 
.Annette  Hrud.shaw. 

"\uiir  Health*'-  -tqr  Uuyal  8.  tVpeland.  M.U.,  Fellow 
Ilf  the  AmerU*mn  Coaegt  of  Surgetins,  Cunnnissiooer 
u(  HealU),  New  York  City,  t.  S.  Seiiator-Llect 
from  New  ^ork  State. 

“My  Marriage  Prubiema'*-  Adele  Garrison. 
Inspirauoiiai  Taika-  by  Wlniired  Biack. 

“tiuud  .Night  Suiries”— by  Blanche  Silver. 

“Tuuay's  » abiinm  *— by  liera  Winston. 

“Diary  of  a  kaidiion  MudeC  -  by  Grace  Thurncllffa 
Fashion  Drawing  and  ArUcle^  by  Annette  BraiLhaw 
“Tile  Home  Kueben"'  by  J<aneile  luung  .Nurlou. 
“Hume-Making  Heips" — by  Wanda  Bariuu. 

Beauty  Auvice  by  Lucreaia  BOrL 
“Auvice  to  Giris*'--by  Annie  Laurie. 

Hortwcupe-  by  Genevieve  Kenibie. 

‘  Meruiurs  ol  Hisiury*’ — by  Mark  StuyvesaoL 
“Tliree'Minute  Journeys” — by  lempie  Manning. 

‘  Olid  Facts’'  and  “Wortls  of  Wise  Men*'-  Shorts. 


local  politics  and  market  reports. 

Translated  into  every  tongue  but  not  other¬ 
wise  changed  from  the  original  creations  of  the 
artists  and  writers  who  produce  them.  King 
Features  have  won  their  way  round  the  globe 
because  they  have  the  living,  quality  that  makes 
the  whole  world  kin. 

Brisbane,  George  McManus,  FHnor  Glyn, 
W.  L.  George,  A.  S.  M.  Hutchinson,  Hall 
Caine,  B.  C.  Forbes,  Jack  Dempsey,  Billy  De- 
Beck,  Dr.  Royal  S.  Copeland,  Nell  Brinkley, 
F.  Opper,  Herbert  Kaufman — these  with  a  score 
of  the  other  stars  whose  work  has  been  made  fa¬ 
miliar  to  all  peoples  through  King  Features 
Syndicate  are  as  much  household  names  with  the 
newspaper  readers  of  Japan,  China,  South 
Africa,  South  America,  Australia,  New  Zealand 
and  Alaska,  as  with  those  who  regularly  see  the 
great  dailies  of  London,  Paris,  and  New’  York. 


MISCELLANEtUS  FEATURES  | 

Daily  i 

Puenki  AngeU  Murgwii.  I 

“Our  Mwrriwge  Adveniuru’’-  liy  Abb  Lisle. 

Spurtiug  Arlicies  by  knuik  G.  Meuke. 

Tnuuicuil  AnTCie»-by  B.  C.  Fortus. 

Pure  kuud  ArUcies--  by  Dr.  Coptuuid. 

“Yuur  Fuud  mid  Tour  Hemth  -  by  Diuiiei  Russell 
lludgikMi. 

Sigued  ftlorks  If)  Jmk  Dempsey,  World’s  Heavyweight 
tbwnipiou. 

IbspiuLiousi  Lsimys^  by  Dr.  Chsrles  FTei?H:her. 
ib^pirwlioiisi  .YritCiC^  by  Bits  Weimwu. 

Sumeibiiig  to  Thibk  About-  -  by  Bruuo  Lessing. 

“Your  DreaiL^’ by  James  DipcbbAiii. 
liupirationai  ihaU  ~by  Lucy  Lowell. 

Weekly  Biadness  Beview  l^  Wiitred  S.  Cousins. 

Daily  Luiluriai  by  Herbert  Kauiman. 

.Medbury'a  daily  humorous  articles. 

The  Play  Wizard — by  Dr.  Kmmett  i>.  Angell. 
Romantic  CartooQs^  by  Popuii. 

Romantic  Cartoons— by  Peggy  Prentice. 

Weekly  Financial  Beview-  by  B.  C.  Forbes. 

Sunday 

AutuniuBile  Lrtirr  by  Barnry  Oldfield. 

Muller  and  klumble,  bumurous  article,  by  John  P. 
Medbury. 

Sunday  InspDatiunal  Editorial-  iv  Herbert  Kaufman; 
hail  page. 

Weekly  Spurts  Letter  by  James  J.  Corbett. 

Weekly  Sermon  by  Reverend  Thomas  B.  Gregory. 

Full  page  inspirational  Kditoriai  by  Arthur  Brisbane, 
with  cartuun,  generally  by  Winsor  MeCay. 

A.  .Mi«g  sketches  -by  Damon  Runyon. 

Full  Page  Topicai  Cartoon-  by  Joe  McGurk. 

Daily  Cartoons 
Cartoons  by  Winsor  Mc(;ay. 
iar  toons  by  Tom  Powers. 

Cartoons  by  F.  Upper. 

Cartoons  bf  Harry  Murphy. 

Cartoons  by  0.  P-  Williams. 

Cartoons  by  Joe  McGurk. 

Daily  Editorial  and  Literary  Features 

lynlay-  .\rtbur  Brisbane’a  dally  editorial  column. 
Discourse*  of  a  Scientist— by  Edgar  Luclen  Urkln. 
Dally  Humorou.s  Sport  Column  by  “Bugs'*  Baer. 

Y'e  Towne  Gossip— by  K.  C.  B. 

More  Tnith  Than  Poetry  -by  8.  B.  Kiser. 

Dally  Paris  Fashions. 

HumorouK  Cartoons  and  Sketebea — by  ray  King. 

Henry  Smith  WUUaaw  - Srknre  Articles. 


KING  FEATURES  SYNDICATE,  Inc. 

M.  KOENIGSBERG,  President  NEW  YORK,  N.  Y.,  U.  S.  A. 
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EDITORS  OF  2  STATES 
BUY  MOBILE  TICKETS 


Joint  Meeting  of  Mi««is*ippi  and 
Alabama  Preat  Aaaociations  to 
Be  Held  in  that  City 
May  24-25 


Everything  is  in  readiness  for  the  joint 
meeting  of  the  Mississippi  and  Alabama 
Press  Associations  in  Mobile  May  24-25. 
Former  United  States  Senator  John 
Sharp  Williams,  of  Mississippi,  and  Wal¬ 
ter  VVilliams,  dean  of  the  Missouri  School 
of  Journalism  and  president  of  the  World 
Press  Conference,  will  be  prominent  out- 
of-State  speakers. 

A  trip  through  Baldwin  county  is 
scheduled  for  May  26. 

The  program  is  as  follows : 

THURSDAY  MORNING 

Convention  called  to  order  by  the  president. 
Captain  W.  T.  Sheehan,  e<iitor  of  the  Mont¬ 
gomery  Advertiser. 

Invocation. 

Address  of  welcome  by  Mayor  R.  V.  Taylor, 
of  Mobile. 

Resprnse  by  Hon.  Frank  N.  Fulian,  publisher 
of  the  Sheffield  Standard  and  Insurance  Com¬ 
mission  of  Alabama. 

Annual  address  and  announcements  by  Presi¬ 
dent  Sheehan. 

Address  by  Victor  II.  Hanson,  publisher,  the 
Birmingham  News  and  the  Montgomery  Adver¬ 
tiser. 

Address:  “The  Foreign  Advertising  Out¬ 

look,’’  by  John  Sparrow,  of  the  Sparrow  Ad¬ 
vertising  Agency,  Birmingham. 

Address:  “Value  of  the  Port  of  Mobile  to 
the  State,’’  by  Sidney  J.  Bowie,  member  Ala¬ 
bama  State  Harbor  Commission. 

LUNCHEON  1  P.  M. 

Mobile  Rotary  Club,  songs  and  welcome,.  John 
T.  Cochrane,  presiding;  short  talks. 

Mobile  Port’s  message  of  appreciation,  by 
R.  A.  Christian,  member  Alabama  State  Harbor 
Commission. 

AFTERNOON  SESSION 

First  executive  meeting  of  the  Alabama  Press 
Association,  2  p.  m.,  in  Parlor  A,  Battle  House, 
Col.  Ed.  Day,  editor  and  publisher  The  Lafay¬ 
ette  Sun,  presiding;  none  but  members  will  at¬ 
tend. 

THURSDAY  NIGHT  JOINT  SESSION 

Mississipi  and  Alabama  Press  Associations 
will  assemble  in  a  joint  meeting  at  the  Battle 
House  auditorium,  at  8:30  p.  m. 

Edgar  (!.  Hartis  and  ^'apt.  William  T. 
Sheehan  presiding. 

Invocation. 

Address  by  Gov.  William  W.  Brandon,  of 
Alabama. 

Address  by  Aaron  Sapiro,  of  California, 
organizer  of  cooperative  marketing. 

Address  by  former  Senator  John  Sharp 
Williams,  of  Mississippi. 

Address  by  Walter  Williams,  dean  of  the 
Missouri  School  of  Journalism  and  president  of 
the  World  Press  Congress. 

FRIDAY  MORNING  SESSION  ALABAMA 
PRESS 

(billed  to  order  liy  President  W.  T.  Sheehan. 

Address,  “Early  Type  Faces  and  Their  In¬ 
fluence  on  Those  of  Today,’’  F.  W.  Bott,  of 
New  Orleans. 

Address,  “The  Industrial  Development  of 
Alabama,’’  Col.  R.  A.  Mitchell,  of  Birmingham. 

Address,  “New  Developments  in  Printing 
Machinery,’’  representative  of  Dodson’s  Printers 
Supply  Company. 

Annual  poem.  Miss  Mabel  Yerby,  Greenboro 
Watchman. 

Reports  of  committees  and  election  of  officers. 

AUTOMOBILE  TOUR 

A  ride  through  the  satsuma  orange  groves  of 
Mobile  County,  to  the  Hunting  and  Fishing 
club,  where  an  informal  luncheon  will  he  served. 

Returning,  the  motocycle  will  stop  at  the 


residence  of  Dr.  Erwin  Craighead,  where  a 
reception  will  be  held,  beginning  at  6:30  p.  m. 

Address  by  F.  1.  Thompson,  publisher.  Mobile 
Register,  Birmingham  Age-Herald  ana  Mont- 
gomenr  Journal,  and  member  of  United  States 
Shipping  Board. 

Friday  night  the  ladies  of  both  associations 
will  be  entertained  by  the  Mobile  branch.  League 
of  American  Pen  Women. 

TOUR  OF  BALDWIN 

Saturday  a  tour  of  Baldwin  County  will  be 
made  by  both  associations. 

MISSISSIPPI’S  PROGRAM 

Thursday,  May  24,  Morning — Mississippi 
press  special  train  leaves  New  Albany  over  the 
Gulf,  Mobile  and  Northern  Railroad. 

Luncheon  at  Newton,  compliments  of  New¬ 
ton  Chamber  of  Commerce. 

THURSDAY  AFTERNOON 

(Aboard  special  train  between  Newton  and 
Mobile.) 

Convention  called  to  order  at  2  o’clock  p.  m. 
by  President  Edgar  G.  Harris,  Laurel  Leader. 

Invocation,  Chaplain  J.  G.  McGuire. 

Roll  call,  payment  of  dues,  distribution  of 
badges. 

Appointment  of  committees. 

Annual  address.  President  Edgar  G.  Harris. 

Laurel  (stop  20  minutes),  refreshments. 

Address,  “Mississippi  Development,’’  J.  B. 
Haman. 

General  discussion,  “For  the  Good  of  the 
Order,’’  led  by  O.  F.  Lawrence,  Grenada 
.Sentinel. 

General  discussion,  “The  State  Printing 
Law,’’  led  by  Walker  Wood,  Winona  Times. 

Address,  “Making  Farm  Life  More  Attrac¬ 
tive,’’  Dennis  Murphree. 

FRIDAY  MORNING 

9:30  a.  m.,  Mississippi  Association  convenes 
at  Battle  House,  President  Harris  presiding. 

Invocation. 

Address  of  welcome.  Mayor  Taylor,  of  Mobile. 

Response,  Clayton  Rand,  Philadelphia  Demo¬ 
crat. 

Annual  poem,  Mrs.  W.  C.  Hight,  Louisville 
Journal. 

Report  of  committee. 

Report  of  governing  board,  by  Walker  Wood, 
chairman,  Winona  Times. 

SATURDAY  AFTERNOON 

2:00  p.  m.,  final  business  session  at  Magnolia 
.Springs. 

Reiwrt  of  committee  on  resolutions. 

Selection  of  next  place  of  meeting. 

Election  and  installation  of  officers. 

HARRISON  ILLINOIS  CHIEF 


otlier  railway  systems  was  mentioned  as 
deserving  of  serious  consideration  and 
the  officers  were  instructed  to  investi¬ 
gate  it  and  take  such  action  as  they 
deem  necessary. 


SUN  ALUMNI  ELECT 


Eastern  College  Editors  Meet 

Forty  college  new.spaix;rmen,  members 
of  the  Eastern  Intercollegiate  News¬ 
paper  Association,  held  their  annual  con¬ 
vention  at  Harvard  University  and  Mas¬ 
sachusetts  Institute  of  Technology,  (Cam¬ 
bridge,  May  11-12.  Student  newspapers 
at  Yale,  Amherst,  Williams,  Middlehury, 
W'esleyan,  University  of  Pennsylvania, 
Pennsylvania  State  College,  Rhode  Island 
State  College,  Colgate  and  Massachusetts 
Institute  of  Technology  were  repre¬ 
sented.  Officers  for  this  year  are  presi¬ 
dent,  W.  G.  Peirce,  Jr.,  M.  I.  T. ;  vice- 
president,  O.  P.  Williams,  Cornell  Daily 
Sun;  secretary-treasurer,  H.  N.  Pratt, 
Harvard  Crimson. 


Oakland  Frees  Club  Formed 

The  Press  Club  of  Oakland  has  been 
organized  and  is  now  firmly  established 
in  a  specially  constructed  building  in  the 
heart  of  the  California  city.  Eighty  ed¬ 
itors  and  reporters  comprise  the  active 
membership.  Roy  H.  Danforth,  city  ed¬ 
itor  of  the  Oakland  Tribune,  heads  the 
organization,  and  William  H.  Mason,  of 
the  Oakland  office  of  the  San  Francisco 
Chronicle,  is  secretary.  Other  officers 
and  directors  are :  T.  A.  Goldstein, 
Chronicle;  E.  S.  Pladwcll,  Tribune;  A. 
L.  Clark,  San  Francisco  Examiner;  J.  A. 
Cook,  Examiner;  T.  D.  Foster,  Oakland 
Post-Enquirer;  Wood  Soanes,  Tribune, 
and  J.  C.  Whitnah,  Chronicle. 


The  St.  Regis  Paper  Company 


and  the 


Hanna  Paper  Corporation 
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Dr.  Talcott  Williams  Chosen  Head  at 
New  York  Dinner 

Ur.  Talcott  Williams,  director  emeritus 
School  of  Journalism,  Columbia  Univer¬ 
sity,  was  elected  president  of  the  Sun 
Alumni  Association,  New  York,  at  its 
annual  dinner  at  the  Manhattan  Club. 
Other  officers  chosen  were:  Vice-presi¬ 
dent,  Stephen  T.  Mather  (retiring  as 
president);  secretary-treasurer,  Willis 
Hollis  (re-elected)  ;  chairman  executive 
committee,  Collin  Armstrong  (re-elect¬ 
ed). 

Those  present  were  Edward  G.  Riggs, 
Louis  W  iley,  Mark  G.  DuBois,  Martin 
Egan,  Paul  Drane,  Joseph  I.  C.  Clarke, 
Horace  W.  Foster,  Stephen  T.  Mather 
(toastmaster),  F.  H.  Fayant,  Garrett  P. 
Serviss,  Ernest  K.  Coulter,  (jeorge  Ben- 
delari,  George  F.  Lyon,  Dr.  Talcott  Wil¬ 
liams,  Collin  .Armstrong,  Willis  Holly, 
F.  W.  Spicer,  Don  C.  Buell,  C.  F.  Fitz¬ 
gerald,  Dan  Quinn,  Edward  W.  Towns¬ 
end,  J.  M.  Wood,  John  G.  Dater,  C.  F. 
Sherman,  D.  Curtis  and  L.  A.  Coolidge. 

TO  FETE  CANADIAN  EDITORS 


Prince  Edward  Island  Government  and 
Trade  Bodies  Lay  Plans 

Arrangements  to  entertain  the  Canadian 
Press  Association  in  June  were  made  at 
a  meeting  of  delegates  from  the  Boards 
of  Trade  of  Summerside  and  Charlotte¬ 
town  and  Premier  Bell  and  Cabinet  of 
Prince  Edward  Island. 

A.  R.  Brennan,  of  the  Summerside 
Journal,  explained  that  the  aim  of  that 
body  was  “a  more  unified  Canada.” 


Press  Association  Favors  Short  Course 
in  Journalism  for  Editors 

John  H.  Harrison,  editor  of  the  Dan¬ 
ville  (Ill.)  Commercial-News  was  elected 
president  of  the  Illinois  Press  .Association 
in  the  closing  session  of  the  annual  meet¬ 
ing  which  was  held  at  the  University  of 
Illinois,  Urbana,  May  10,  11  and  12. 
Other  officers  who  were  elected  at  the 
same  time  were  A.  G.  Gravenhurst,  first 
vice-president,  Effingham  Review;  Irl  H. 
Marshall,  Mendota  Sun-Bulletin,  second 
vice-president ;  Miss  Katherine  McLain, 
LaSalle  Post,  third  vice-president ;  H.  L. 
Williamson,  Illinois  Publisher,  Spring- 
field,  secretary;  and  E.  H.  Childres,  Fair- 
field  Press,  treasurer. 

A  motion  to  establish  a  spring  short 
course  in  journalism  at  the  University  of 
Illinois  was  adopted.  Resolutions  thank¬ 
ing  the  University  and  the  cities  of  (Tham- 
iwign  and  Urbana  for  their  hospitality, 
approving  the  school  of  journalism  at  the 
University  and  favoring  the  development 
of  foreign  advertising  in  daily  news¬ 
papers  were  adopted.  The  informative 
advertising  campaign  already  under  way 
by  the  Illinois  Central  Railroad  and 
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GREAT  BRITAIN,  AUSTRALASIA, 
FRANCE,  ITALY,  JAPAN  and  CUBA 

Join  the  United  States  and  Canada  in  Conceding  the 

SUPREMACY  OF  THE  HOE  PATENTED  AUTOMATIC  PUMP  SYSTEM  OF  INK 

DISTRIBUTION 

That  this  typical  Hoe  development  is  the  greatest  advance  made  in  newspaper  press 
construction  since  the  introduction  by  R.  Hoe  &  Co.  of  the  Triangular  Former  Folder,  is  proved 
by  the  following  list  of  representative  newspapers  throughout  the  world  which  are  now  using  it 
with  unqualified  success  or  have  placed  orders  for  ink-pump-equipped  presses: 


Newspapers  uhich  have  placed  repeat  orders  for  presses  equipped  with  ink  pumps  {indicated  in  italics) 


riiihidclfltin  Ihilletiu  . 

Philadelphia  liullelin  . 

Philadelphia  Public  Ledger  . . 
Philadelphia  Public  Ledger  . . 

Hcarst  Publications  . 

The  Nno  York  Times  . 

Baltimore  Sun  . 

Baltimore  Sun  . 

The  New  York  Herald  . 

Cleveland  Plain  Dealer . 

Philadelphia  Inquirer  . 

New  York  Tribune  . 

San  Praneisco  Chronicle  .... 

Minneapolis  Tribune  . 

Pittsburgh  Post  . 

Los  Angeles  Times-Mirror  . . 
Los  Angeles  Times-Mirror  .. 

Boston  Globe  . 

Boston  Globe  . 

Kansas  City  Journal-Post  ... 

Brooklyn  Eagle  . . 

The  Dayton  News  . 

New  Orleans  Times-Picayune 
The  New  York  Telegram  ... 

Richmond  News-Leader . 

Trenton  Times  . 

.Atlanta  Journal  . 


UNITED  STATES 


9  Decuples  .Atlanta  Constitution  .  1  Octuple 

9  Se.Ktuples  Hinghamton  Press  .  1  Octuple 

12  Sextuples  Bronx  Home  News  .  1  Octuple 

4  Octuples  Des  Moines  Register  .  1  Octuple 

6  Double  Sextuples  Knoxville  Sentinel  .  1  Octuple 

6  Double  Sextuples  Lincoln  Star  .  1  Octuple 

3  Double  Sextuples  Newark  Star  Eagle  .  1  Octuple 

2  7-Unit  Machines  New  Bedford  Standard .  1  Octuple 

8  Octuples  Portland  Press-Herald  .  1  Octuple 

5  Decuples  Richmond  Times-Disp;itch  .  1  Octuple 

8  Sextuples  Rochester  Democrat  &  Chronicle  .  1  Octuple 

4  Octuples  St.  Paul  Dispatch  .  1  Octuple 

14  16-Page  Units  Seattle  Times .  1  Octuple 

4  Sextuples  Spokane  Spokesman-Review  .  1  Octuple 

3  Octuples  Utica  Observer-Dispatch  .  1  Octuple 

1  Octuple  Utica  Press  .  1  Octuple 

1  7-Roll  Press  Washington  Star  .  1  Octuple 

1  Octuple  Wilkes-Barre  Leader  .  1  Octuple 

2  Sextuples  Brooklyn  Times  .  1  Sextuple 

10  16-Page  Units  ('harlotte  Observer .  1  Sextuple 

3  Sextuples  Huntington  Advertiser  .  1  Sextuple 

1  Double  Octuple  Indianapolis  Star  . — ...  1  Sextuple 

2  Octuples  New  York  Forward .  1  Sextuple 

2  Octuples  Pittsfield  Eagle  .  1  Sextuple 

2  Octuples  Raleigh  News  &  Observer .  1  Sextuple 

1  Double  Sextuple  Wilmington  Journal .  1  Sextuple 

1  Decuple  Boston  Transcript  .  1  Quadruple 


BRITISH  ISLES 


E.  Hulton  &  Co .  6  Octuples  (jlasgow  Herald  .. 

Manchester  Daily  Mail .  1  Octuple  Cunilx;rland  News 

Manchester  Daily  Mail .  1  Double  Sextuple  A'orkshire  Po.st  . . . 

London  Daily  Mail .  2  Octuples  St.  Clements  Press 

Belfast  Telegraph  .  2  4- Roll  Machines 

CANADA 

Toronto  Telegram  .  3  Sextuples  Montreal  (iazette  , 

Toronto  Telegram  .  1  Octuple  Ottawa  Citizen  .., 

Toronto  Star  .  4  Sextuples  Ottawa  Jornal  _ 

Hamilton  Spectator  .  1  I>)uble  Sextuple  Toronto  Cilobe  _ 


AUSTRALASIA 


Melbourne  Argus  .  1  Octuple 

Smiths’  Weekly .  2  Quadruples 

Sydney  Evening  News .  1  Octuple 

Sydney  Times  .  1  Octuple 

Christchurch  Sun  .  1  Quadruple 


JAPAN 

Osaka  Daily  Nezvs . 

Osaka  Asahi  Shimbiin  . 

CUBA 

Diario  de  la  Marina,  Havana  . 


Le  Petit  Parisien,  Paris 


FRANCE 


1  Double  Sextuple 


Corriere  Delle  Sera.  Milan 


ITALY 


2  Octuples 
1  4-Roll  Machine 
1  Octuple 
1  Sextuple 


2  Slextuples 
1  Octuple 
1  Octuple 
1  Octuple 


2  Sextuples 
1  Octuple 


1  Octuple 


1  Quadruple 


Making  a  total  of  over  700  sixteen-page  units  equipped  with  the  Hoe  Patented  Automatic  Pump  System. 


ECENTUALI.Y  YOU,  TOO,  H  ILL  ADOPT  THIS 
IMPROVED  SYSTEM  OE  INK  DISTRIBUTION 
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S27  Tribune  Bldg. 
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Providence 


AND 


Rhode  Island 
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one  cost 

The  all-day  service  of 
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AND 


The  Evening  Bulletin 

at  one  rate  offers  the  complete  cover¬ 
age  so  necessary  for  the  success  of 
any  national  advertising  campaign. 
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net  paid  circulation — 

2IV2C  a  line  flat 

Within  a  fifteen-mile  radius  from 
City  Hall  the  Journal  and  Evening 
Bulletin  have  a  concentrated  city 
and  suburban  circulation  of  86,796 
net  paid  copies  daily. 

The  Providence  Journal  or  The  Evening  Bnllelin 
reaches  practically  every  worthwhile  home  in 
Providence  and  Rhode  Island. 

Providence  Journal  Co. 

Providence,  R.  /. 

CHAS.  H.  EDDY  CO. 

National  Advertising  Representative 
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R.  J.  BIDWELL  CO. 
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NEWS  OF  ASSOCIATIONS  AND  CLUBS 


JAY  Kil.Al'lCR,  secretary  and  treasurer  dent,  J.  C.  Strauss;  secretary,  Eugene 
of  the  Halle  Pros.  Co.,  and  Frank  M.  Hazard;  treasurer,  J.  Ward  Grandshaw. 
Strock,  of  Van  .\iken  &  Strock,  have  Hurt  Whitman,  sporting  editor  of  the 
been  elected  directors  of  the  Cleveland  Boston  Herald,  has  been  elected  presi- 
Advertising  Club,  Idling  vacancies  dent  of  the  Boston  Newspapermen’s  Golf 
caused  by  the  resignations  of  Lynn  L.  Association,  to  succeed  William  E.  Soule 
Whs  and  Lincoln  G.  Dickey.  Ray  H.  of  the  Boston  Globe.  J.  B.  Forsyth  of 
I-inger,  secretary-treasurer,  was  re-  the  Boston  Post  is  secretary,  and  Henry 
elected.  T.  Cdaus  of  the  Boston  Transcript, 

The  Missouri  Interscholastic  Press  treasurer.  Daily  practice  of  the  team 
.\ssociation  was  forme<l  at  Columbia  with  starts  May  21  in  preparation  for  the 
representatives  of  eleven  preparatory  Editor  &  Pi’bi.ishkr  contest,  and  the  club 
schools  where  journalism  is  taught.  An-  exjK'cts  to  be  represented  at  the  Inter^ 
nual  meetings  will  lx-  held  in  Columbia.  City  matches  next  Septemlier  at  Wash- 
Officers  for  192.1  and  1924  are  as  fol-  ington. 

lows:  President,  Bernard  Van  Horn,  Mrs.  .'\nnie  Judsou  Hannigan  was 
Purple  and  Gold.  Columbia  High  School ;  elected  president  of  the  New  England 
vice-president,  Morris  S.  Harless,  Man-  Woman’s  Press  .Association  at  the  an- 
ualite,  Kansas  City,  Mo..  High  School;  rneeting  in  Boston.  Other  officers 

secretary-treasurer.  T.  T.  Johnson,  Jr.,  chosen  were:  .Mrs.  Norah  Johnson  Bar- 
M.  M.  A.  Eagle.  Missouri  Military  hour  and  Miss  Grace  M.  Burt,  vice- 
•Academy,  Mexico,  Mo.  presidents;  Miss  .A.  Louise  Gillette,  re- 

W.  F.  Cochran,  of  the  advertising  de-  cording  secretary;  Miss  Luella  Conkling 
partmcnt  of  the  Rorabaugh  Dry  Goo<ls  Sidney,  corresixinding  secretary;  Mrs. 
store,  was  chosen  prcsklent  of  the  Wich-  Jessie  L.  Leonard,  treasurer;  Mrs.  Wegia 
ita  .Ad  Club  at  its  annual  meeting.  Dean  Hope  Hall  Tracy,  auditor;  trustees  of 
S.  Truex,  Truex  Optical  Company,  was  journalist  fund,  Mrs.  Lulu  S.  Upham  and 
elected  vice-president,  and  Frank  F.  Galle,  Mrs.  Katherine  L.  Wright. 

Wichita  Eagle,  was  re-elected  secretary-  At  the  tenth  annual  meeting  of  the 
treasurer  for  his  fourth  term.  Directors  Johnstown  Ad- Press  Club  May  7  it  was 
^^tTst,  H.  voted  to  change  the  name  to  the  Adver- 
R.  Horner,  J.  M.  \  andiisen  and  Herbert  tising  Club  of  Johnstown.  Officers  were 
.  .  elected  as  follows :  President,  Harry  D. 

The  May  meeting  of  the  Michigan  Corbin,  Penn  Traffic  Company ;  first  vice- 
Uague  of  riome  Dailies  was  held  at  the  president,  Tom  Nokes,  Johnstown  Poster 
Hotel  Pantlind,  Petoskey.  May  17-18.  .Advertising  Company;  second  vice-presi- 
Harold  F.  O’Keefe,  advertising  director  dent,  Harry  Hesselbein,  the  Ledger; 
of  the  Portland  (Me.)  Press-Herald,  the  treasurer,  Herman  Roth,  Valley  Engrav- 
Waterville  Sentinel  and  the  Maine  Far-  ing  Company;  secretary,  Kenneth  P.  Rip- 
mer,  has  been  elected  president  of  the  pie,  Johnstown  Poster  Advertising  Com- 
Portland  Ad  Club.  pany;  directors,  C.  C.  Ashcom,  Johnstown 

B.  A.  Davey  was  elected  president  and  -Automobile  Company ;  George  Fi'8> 
Thad  Hold  was  elected  secretary-treas-  Woolf Reynolds,  and  Frank  R.  Geis, 
urer  of  the  Birmingham  .Advertising  Geis  Store. 

Club  last  week.  Fourteen  directors  were  The  Wisconsin  Press  Association  will 
named  as  follows ;  Newspaper  advertis-  hold  its  1923  summer  automobile  tour 
ing.  Maurice  Lackey;  retail  advertising,  on  July  6  to  10,  inclusive,  through  the 
Fred  Holberg;  direct-by-mail,  H.  D.  famous  Door  County  cherry  country. 
Cullen ;  advertising  agency,  John  Spar-  Members  of  the  party  will  congregate 
row;  advertising  art,  Paul  Pirn;  adver-  at  Fond  du  Lac,  whence  the  start  will 
tising  siK'cialties,  M.  H.  Friedman;  print-  be  made.  The  principal  stops  will  be 

ers,  Robert  Trochsel;  membership-at-  at  Chilton  and  Manitowoc  on  July  7; 

large.  E.  1.  I-eighton,  Charles  B.  Marsh,  Kewaunee  and  Algoma  and  thence 

George  N.  .Alsop,  L.  .A.  Niven,  R.  B.  through  to  Sturgeon  Bay,  the  following 

Giandler,  Will  Howell,  George  Kelley  day;  cherry  orchards  and  other  points 


and  llcrlx-rt  J.  Baum. 


of  interest  around  the  Bay  on  July  9 


Frederick  W.  Bliss  has  been  elected  the  Ji''d  /ro*”  there  to  the  home  of  the 
Chief  Crier  of  the  Town  Criers  in  Provi-  asswi^ion’s  president.  John  A.  Kuypers, 
deuce.  Other  new  officers  are:  First  DePere  on  the  10th. 

Deputy  Chief  Crier,  H.  Harold  Price;  The  Medill  Journalists  gave  the  “Me- 


secoiid,  Gardner  T<  Swartz,  Jr.;  scriv-  dill  May  Mixer”  a  Spring  party  in  Chi- 
ener,  Silas  T.  Ix:aming;  Funds,  holder,  cago.  In  a  contest.  Miss  Bonnie  Mur- 
H.  Raymond  P'ox ;  trumpeter,  Howard  ray  and  Walter  .A.  VVashburne,  city  editor 
E.  Branch ;  bellman,  Daniel  S  .Mahoney ;  of  the  Chicago  Evening  Post  and  an  in¬ 
chairman  luncheon  board,  Charles  H.  structor  in  the  school,  won  the  prizes, 
firaves ;  chairman  national  advertising  The  Daily  Medillion,  Medill  School  of 
committee.  John  E.  Bullard;  chairman  Journalism  newspaper,  got  out  a  special 
retail  a<lvertising  committee,  Walter  P.  edition  in  recognition  of  the  event.  H. 
Miseb.  F.  Harrington,  dean  of  the  school,  and 

Owing  to  the  death  of  William  G.  Mrs.  Harrington  were  chaperons.  Oscar 
Evans,  an  active  member  of  the  Pitts-  M.  Taylor  was  elected  president  and  01- 
burgh  Advertising  Club,  the  annual  elec-  lie  M.  Croucher,  treasurer, 
tion  was  postponed  from  May  15  until  The  thirty-fourth  annual  convention  of 
May  22.  Mr.  Evans,  who  was  reported  the  Virginia  Press  .Association  will  be 
in  the  lead  of  the  candidates  for  presi-  held  in  Newport  News  in  July  on  the 
dent,  died  about  eight  hours  before  the  Thursday,  Friday  and  Saturday  previous 
election  was  to  have  been  held.  Mr.  to  the  meeting  of  the  Southern  News- 
Evans  was  37  years  of  age  and  was  as-  paper  Publishers’  .Association  at  White 
sistant  to  the  president  and  director  of  Sulphur  Springs. 

the  Harris  Pump  and  Supply  Company  jj.  P.  Comestock  has  been  elected 
of  Pittsburgh.  president  of  the  Kansas  City  (Mo.)  .Ad- 

The  annual  convention  of  the  Michigan  vertising  Club,  defeating  L.  E.  Rudd. 
Woman’s  Press  .Association,  of  which  Other  officers  elected  were:  First  vice- 
Dr.  Emma  E.  Bower,  of  Port  Huron,  is  president,  W.  W.  Wechtel,  who  defeated 
president,  will  convene  in  Kalamazoo  F.  J.  Gabel;  second  vice-president,  Mrs. 
with  the  Michigan  Typothetae  Federation  Frances  M.  Connolly,  who  defeated  Mrs. 
June  14-16.  George  Barnes  of  Flint  is  Henrietta  DeWalt;  treasurer,  W.  R. 
the  president  of  the  latter.  Snodgrass,  who  defeated  George  H. 

Don  V.  Moore,  secretary  of  the  Inter-  Buecking;  secretary,  George  M.  Husser, 
state  Fair  Association,  has  been  elected  re-elected  without  opposition, 
president  of  the  Sioux  City  Advertising  jhe  Pioneer  Writers’  Guild  of  America. 
Club,  succeeding  H.  R.  Stephenson.  9  Charles  street.  New  York  City,  will 
Other  officers  elected  are :  J.  N.  Sullivan,  award  prizes  amounting  to  to  writ- 
vice  president;  B.  J.  Abram,  of  the  ers  and  artists  whose  work  has  never  been 
United  .Advertising  Agency,  secretary,  published.  The  award  will  be  divided 
and  P.  W.  Lampertine,  treasurer.  as  follows:  Four  prizes  of  $150  each  for 

The  .Advertising  Gub  of  Allentown,  the  best  short  story,  poem,  play  and  car- 
Pa.,  elected  the  following  officers:  Presi-  toon.  This  contest  closes  June  30,  1923. 
dent,  Peter  W.  Lcisenring;  vice-presi-  For  rules,  address  the  Guild. 


WORLD  NEWS,  COMPLETE, 
ACCURATE,  TERSE,  SWIFT, 
AND  WITH  THE  HUMAN 
TOUCH.  GATHERED  AND 
DISTRIBUTED  FOR  THE 
BRITISH  AND  DOMINION 
PRESS . 


BRITISH  UNITED  PRESS,  LIMITED 


C.  F.  Crandall,  President, 

171  St.  James  Street, 
Montreal. 

liable  Addre!!<!«: 

“BRITI  NIPRESS,  MonlreaP' 


H.  N.  Moore,  London  Manager, 

181,  Temple  Chambers, 

London,  E.  C.  4. 

(.able  Address: 

“BRITUNIPRESS,  Fleet,  London” 


102 


Editor  &  Publisher  for  May  19,  1923 


>[)gKISf 


IHCniAS; 


SPECIAL  PAGE  AND  EDITION  IDEAS 
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'T^HE  Marysville  (Cal.)  Democrat  put 
over  a  “Call  of  the  Open  Road”  page 
of  small  ads  in  its  issue  of  May  4. 

The  Jackson  (Miss.)  Daily  \ews  had 
a  four-page  ad  of  the  Kennington  depart¬ 
ment  store  May  9.  The  first  page  of  the 
section  contained  the  pictures  of  88  em¬ 
ployes  of  the  store. 

The  Newton  Falls  (O.)  Herald  on 
May  10  published  an  extra  historical  sec¬ 
tion  of  12  pages,  profusely  illustrated. 

The  Ogdensburg  (N.  Y.)  Advance  and 
St.  Lawrence  Weekly'  E)cmocrat  blos¬ 
somed  May  10  into  what  is  conceded  to 
be  the  largest  and  most  pretentious  week¬ 
ly  newspaper  ever  published  in  Ogdens¬ 
burg.  It  was  an  industrial,  financial  and 
commercial  edition,  commemorating  the 
sixty-fifth  anniversary  of  the  .\dvance, 
and  comprising  a  volume  of  32  pages, 
divided  into  sections  of  eight  i>ages  each. 
Congratulations  on  the  edition  were  re¬ 
ceived  hy  George  F.  Darrow,  owner  and 
editor,  from  Governor  Smith. 

The  Herrin  (Ill.)  News,  weekly,  pub¬ 
lished  on  May  3  an  automobile  edition 
with  1.928  inches  of  advertising,  on  the 
23rd  anniversary  week  of  the  paper's 
birth.  The  issue  contained  twenty-eight 
pages.  E.  T.  Strattan  is  advertising  man¬ 
ager  and  plant  superintendent.  Hal  W. 
Trovillion  is  owner  and  manager. 

.\  Central  Eastern  Indiana  edition  of 
52  pages  was  issued  by  the  Muncie  (Ind. ) 
Evening  Press  April  27.  One.  two  and 
sometimes  three  pages  of  advertising  and 
IfK-al  feature  stories  were  devoted  to  each 
of  a  dozen  towns  within  the  radius  of 
the  Press.  The  edition  was  profusely 
illustrated,  and  was  also  the  occasion  for 
several  full-page  Press  promotion  ad¬ 
vertisements.  A  pictorial  map  of  the 
district,  showing  the  various  manufac¬ 
turing  and  agricultural  points  embraced, 
was  an  interesting  page  feature. 

As  a  part  of  its  72-page  paper  .\pril 
29.  the  South  Bend  (Ind.)  Tribune  pub¬ 
lished  a  24-|)age  Own-Your-Homc  sec¬ 
tion.  Left  hand  i>agcs  were  features  on 
home  building  and  home-making.  Right 
hand  piigcs  were  nearly  100  per  cent  ad¬ 
vertising. 

The  Rochester  (Minn.)  Daily  Post 
and  Record  got  out  a  special  Odd  Fellow- 
edition  of  twenty-four  pages  on  .\pril  27 
in  honor  of  the  sixty-second  anniversary 
of  the  organization  of  the  local  lodge. 

The  Lincoln  (Neb.)  State  Journal  an¬ 
nounces  its  iK'tter  Homes  exposition  for 
May  14-13-16-17-18. 

The  Kentueky  Jodcey  Club  for  the 
second  season  purchased  eight  pages  of 
rotogravure  advertising  in  the  Slay  6 
issue  of  the  Courier-Journal. 

The  Windsor  (Ont.)  Border  Cities 
Star  on  .\pril  28  issued  an  .Amalgamation 
Number  of  58  pages,  with  a  front  page 
red  ink-headlined  editorial  urging  the 
cause  of  amalgamation  of  the  border  cities 
on  the  Canadian  line.  Views  of  the 
mayors  of  Ford  City,  Sandwich,  Ojibway. 
Walkervillc  and  Riverside  are  published, 
along  with  pro  and  con  opinions  of  other 
leaders  of  public  opinion. 

The  Good  Roads  Issue  of  the  Sumter 
(.^.  C.I  Daily  Item,  issued  .April  27,  sold 
tor  five  cents.  It  included  a  histop’  of 
Sumter  County,  and  was  a  creditable 
brief  throughout  for  the  need  of  road 
building. 

The  Saskatoon  ( Sask. )  Ph»x;nix  issued 
a  respectable  Made-in-Canada  Section 
May  2,  with  historical  news  matter  and 
plenty  of  advertising  support. 

The  Sunday  (.April  15)  edition  of  the 
Honolulu  Advertiser  contained  52  pages 
of  interesting  news  matter  of  the  Terri¬ 
tory.  together  with  a  well-balanced  lay¬ 
out  of  advertising.  .A  noticeable  feature 
of  the  first  page  is  that  the  “cars”  arc 
given  over  to  dates  of  (left  to  right)  in- 
comitig  and  outgoing  mails. 

The  Richmond  (Ind.)  Item  put  out  on 
.April  18.  a  28-page  section  filled  with 
cuts  of  the  homes  to  which  the  Item  is 
distributed.  It  is  a  very  graphic  pre¬ 
sentation  of  circulation  statistics.  The 


section  was  issued  on  the  tenth  an¬ 
niversary  of  the  present  ownership.  The 
circulation  is  now  12,399.  In  1913  it  was 
4,818. 

The  South  Omaha  Sun  celebrated  its 
second  birthday  .April  2<1  with  a  ten- 
page  sixxrial  edition.  The  first  page 
was  filled  with  greetings  from  friends 
of  the  paiK-r. 

The  Ogden  (Neb.)  Reitorter  cele¬ 
brated  fifty  years  of  existence  .April  19 
with  a  24-p^e  “.Anniversary  and  Com¬ 
munity”  edition.  During  those  fifty 
years  six  editors  have  been  at  the 
wheel  of  the  Reporter.  E.  A.  Adams 
launched  the  .ship  in  1873.  Then  came 
Earl  Billings,  Edgar  Williams  and  Carl 
Lund,  W.  I).  Miller,  A.  V.  Williams,  and 
Carl  Lund,  present  editor. 

The  Rome  (Ga.)  News  issued  a  very 
attractive  indisstrial  development  edition 
reccntlv,  featuring  the  commercial  and 
industrial  activities  of  Rome  in  articles 
and  half-tone  cuts. 

in  connection  with  a  conference  of  the 
Ropry  Clubs  the  Gulfport  (Miss.) 
Daily  Herald  issued  a  special  numl>er 
wherein  a  welcome  was  extended  to  the 
visiting  Rotarians  and  the  history  of 
Rotary,  its  activities,  etc.,  were  shown. 

In  an  attempt  to  combat  mail  order  in¬ 
roads,  Quebec  merchants  have  launched  a 
“Buy-At- Home”  campaign.  Members  of 
the  Quebec  Retail  Merchants  Association 
have  devoted  special  advertising  in  the 
newspapers  to  this  idea.  Special  “Buy- 
At-Home”  Editions  were  published  by 
Le  Soleil,  the  Telegraph  and  L’Even- 
ment  on  April  14.,  and  by  the  Chronicle 
and  L’ Action  Catholique  on  April  21. 

The  .Albert  Lea  (Minn.)  Evening 
Tribune  got  out  a  24-page  “Made  in  .Al- 
Ijert  Lea  Week”  edition  on  the  occasion 
of  a  special  exhibition  by  merchants  and 
manufacturers. 

The  A'^psilanti  (Mich.)  Daily  A'psil- 
antian-Press  got  out  a  32-page  edition 
recently  for  a  Dollar  Day  among  the  mer- 
cliants.  A  record  for  local  advertising 
was  made  with  4,017  inches,  and  at  that 
it  \vas  necessary  to  cut  down  some  ad¬ 
vertisements  and  reject  others  altogether. 
Owing  to  illnesses.  T.  O.  Huckle,  business 
manager,  personally  solicited  all  this  copy 
and  wrote  more  than  a  third  of  it. 

In  connection  with  the  annual  conven¬ 
tion  of  the  American  Foundry  Equipment 
.Supply  Association  at  Cleveland  during 
the  week  ended  May  6,  attended  by  in¬ 
dustrial  newspaper  owners  and  writers 
from  all  over  the  country,  the  Penton 
Press  issued  a  12-page  daily  newspaper 
called  “The  Foundry.”  Penton’s  also 
utilized  several  pages  of  a  special  section 
in  the  Cleveland  Plain  Dealer,  April  29, 
in  exploiting  the  new  $1,0(X),()()0  home  of 
their  publishing  business.  The  Times  and 
Commercial  celebrated  the  foundrymen's 
meeting  by  issuing  a  special  section  April 
30. 

The  Oregon  Daily  Statesman  of  Salem 
recently  marked  the  close  of  its  72d  year 
of  publication  by  putting  out  an  edition 
of  42  pages  devoted  to  its  campaign  for 
a  greater  Salem.  The  Statesman  was  first 
printed  as  a  weekly  in  1851.  It  was  es¬ 
tablished  as  a  daily  in  1861. 

The  .Albion  (Neb.)  News  issued  a  24- 
page  .American  Legion  edition  during  the 
first  week  of  .April. 

On  the  occasion  of  the  opening  of  a 
new  building  of  the  Passaic  National 
Bank  &•  Trust  Co.,  the  Passaic  (N.  J.) 
Dailv  Herald  issued  a  special  edition  on 
.April  2  in  which  10  extra  pages  were 
carried,  devoted  to  the  bank  and  adver¬ 
tising  of  firms  interested  in  construction 
of  the  building  or  having  quarters  in  it. 

In  connection  with  Home  Furnishings 
Week,  the  St.  Thomas  (Ont.)  Times- 
Journal  on  April  7  issued  a  special  sec¬ 
tion  of  twelve  pages  devoted  exclusively 
to  advertising  the  goods  handled  by  one 
firm,  Baldwin  Robinson,  Limited. 

The  Gulfport  and  Biloxi  Daily  Herakl 
recently  issued  a  Mississippi  Coast 
Rotary  number  containing  48  pages. 
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<  hnaha  Bee 

St.  Joseph  News  Press 
Houston  Chronicle 
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Tribune  City 

A  Community  of  Better  Homes 

Within  the  city  of  New  York  there  is  another  city  of  more  than  130,000  homes 
populated  by  readers  of  the  New  York  Tribune. 

A  newspaper  with  an  intelligent,  vigorous,  healthy-minded  method  of  present¬ 
ing  the  news  naturally  appeals  to  the  prosperous,  wholesome,  cultured  element 
of  the  community.  It  is  a  matter  of  natural  selection — like  attracting  like. 

Every  test  proves  conclusively  that  The  Tribune  has  a  strong  influence  with 
people  who  prefer  the  better  things  of  life. 


For  Example: 


For  the  past  two  years.  The  Tribune  was 
the  most  quoted  newspaper  by  the  Literary 
Digest. 

13,225  people  in  1922  asked  The  Tribune's 
advite  on  investing  their  surplus  funds. 
These  inquiries  concerned  investments 
ranging  from  $100  to  more  than  $100," 
000. 


The  senior  students  of  Yale  and  Princeton 
universities  voted  The  Tribune  their  favor- 
ite  newspaper  in  1922. 

The  Business  Research  Bureau  of  the  New 
York  University  asked  2,000  business  and 
professional  people  what  New  York  news¬ 
papers  they  read  and  The  Tribune  stood  a 
close  second. 


In  a  consensus  of  judgment  of  well-known  advertising  agencies 
as  to  the  relative  values  of  New  York  newspapers.  The  Tribune 
ranked  first  on  the  following  counts: — (A)  Strength  in  the  home 
and  with  the  family.  (B)  Subscribers  on  merit  and  as  a  news¬ 
paper,  independent  of  special  inducements.  (C)  Cleanliness  of 
advertising  columns.  (D)  Service  to  advertisers.  ’(E)  Appear¬ 
ance  in  typography,  make-up,  etc. 

The  Better  the  Neighborhood— 

The  Bigger  The  Tribune’s  Circulation 

You  can  reach  some  Tribune  readers  through  other  newspapers,  but  you  can  only  reach  all 
Tribune  readers  through  the  New  York  Tribune. 

ISim  STribKcm 

First  to  Last — the  Truth:  News  —  Editorials  —  Advertisements  ^ 
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Complete 
Coverage 
of  a 

Prosperous 

Market 

Bridgeport,  Connecticut,  was  never 
more  prosperous  e^fcept  during  the  ab¬ 
normal  war  years.  Today  her  factories 
are  liumming  and  her  manufacturers 
arc  making  strenuous  efforts  to  get 
more  help. 

Merchandise  is  moving  fast  from  the 
retailers’  shelves.  It  is  a  good  time  to 
advertise  your  product  in  Bridgeport. 

The  Bridgeport  Telegram 

Morning 

The  Bridgeport  Post 

Evening 

The  Bridgeport  Sunday  Post 

Only  A.  B.  C.  papers  in  Bridgeport. 

cover  the  Bridegport  market  with  a 
tiioroughness  and  lack  of  waste  that  is 
surprising. 

The  population  of  Bridgeport  and 
suburbs  is  23b,975.  The  circulation  of 
the  Post-Telegram  is  now  46,438,  a 
paper  tor  every  family.  Ninety-eight 
per  cent  of  this  circulation  is  within  10 
miles  of  the  business  center  of  the  city. 
It  gives  thorough  coverage  of  a  definite 
market  at  one  low  cost. 

POST  PUBLISHING  COMPANY 

Bridgeport,  Connecticut 

1.  A.  KLEIN 

50  E.  42nd  St.  70  W.  Monroe  St. 

New  York  Chicago 


RED  PUBLICITY  SWAMPS 
LABOR  PRESS 


Radicals  Under  Identity-Hiding  Names, 
Pour  Reams  of  Prepared  “News’* 
Into  Union  Organs,  Says 
A.  F.  L.  Chief 


Washington,  May  17. — The  trade 
union  press  of  the  United  States,  consist¬ 
ing  of  more  than  300  weekly  labor  news¬ 
papers  and  official  trade  union  monthly 
journals,  is  swamped  with  propaganda 
of  every  description,  Samuel  Gompers, 
president  of  the  American  Federation  of 
I^bor  recently  informed  the  executive 
council  of  the  Federation.  Mr.  Gompers’  . 
assertions  were  based  upon  a  report  maoc 
by  the  information  and  publicity  service 
of  the  federation  after  an  exhaustive  sur¬ 
vey  of  the  propaganda  and  press  agency 
efforts  directed  toward  the  labor  press. 

Needless  to  say,  Mr.  Gompers  re¬ 
marked,  little  of  the  propaganda  is  suc¬ 
cessful  with  the  labor  editors  and  strange 
to  say  only  a  small  part  of  it  comes  from 
employers.  .According  to  the  report,  the 
bulk  of  the  press  agent  and  publicity  ma¬ 
terial  which  finds  its  way  to  the  labor 
press  comes  from  “a  certain  class  of 
psuedo-liberal  periodical  publications, 
communist,  pro-Soviet  and  parlor  pink 
organizations.” 

“The  Federated  Press,”  says  the  report, 
“might  easily  enough  lx;  classified  as  a 
propaganda  organization,  but,  inasmuch 
as  an  official  investigation  of  the  Fed¬ 
erated  Press  has  been  ordered  by  the 
American  Federation  of  Labor,  a  detailed 
study  of  its  work  may  be  left  for  discus¬ 
sion  when  report  is  made  following  the 
investigation.” 

Discussing  the  kind  of  propaganda 
which  pours  upon  the  labor  editors  in  a 
steady  stream  and  the  manner  in  which 
the  press  agents  seek  to  put  over  their 
stuff  the  report  says : 

“The  labor  papers  of  the  country  re¬ 
ceive  alx)ut  25  installments  of  propaganda 
each  per  month.  Most  of  it  is  distinctly 
pro-Soviet  in  character,  from  such  organ¬ 
izations  as  the  Friends  of  Soviet  Russia; 
the  Workers’  Party,  the  -American  Civil 
Lilterties  Union ;  the  National  Labor  Al¬ 
liance  for  Trade  Relations  and  Recogni¬ 
tion  of  Russia;  the  so-called  Trade  Union 
Educational  League  and  various  so-called 
labor  defense  organizations. 

“Practically  all  the  pro-Soviet  propa¬ 
ganda  material  reaches  labor  editors  in 
the  form  of  mimeographed  and  form  of 
printed  articles.  Practically  all  of  the 
propaganda  organizations,  seeking  to 
reach  the  labor  publications,  have  learned 
to  imitate  news  style  in  preparation  of 
their  material  and  seek  to  give  their 
propaganda  the  semblance  of  real  news. 

“Among  a  few  publications  material 
that  is  clearly  proipaganda  and  intended 
for  no  other  purpose,  finds  generous  use, 
but  so  far  as  the  great  majority  of  trade 
union  newspapers  and  magazines  is  con¬ 
cerned,  the  enormous  flood  of  propaganda 
material  represe  'ts  nothing  hut  a  prof¬ 
ligate  waste  of  monev  and  effort.  If 
there  is  any  danger,  it  is  that  the  persis¬ 
tence  of  the  propagandists  may  ultimately 
achieve  a  larger  measure  of  success.” 

The  conclusions  to  be  drawn  from  the 
investigation,  the  report  says,  are  obvious. 

considerable  effort  is  being  made  to 
use  the  bonafide  trade  union  publications 
for  a  propaganda  that  is  hostile  to  the 
trade  union  movement  and  there  is  no  ft.- 
dication  that  this  propaganda  will  dimin¬ 
ish  in  volume.  It  certainly  will  not 
diminish  in  volume  as  long  as  somebody 
can  be  found  to  pay  the  bills. 

“Enrployer  propaganda  has  not  been 
developed  to  any  considerable  extent  per¬ 
haps  because  employer  propaganda  is 
more  readily  distinguished  and  more  sum- 
mirilv  rejected  by  labor  editors.  Most 
subtle  of  all  propaganda  which  seeks  entry 
into  the  labor  press  is  the  propaganda  of 
the  so-c.Tl1cd  liberals  who  lean  toward  or 
sympathize  with  revolutionary  movements. 
The  Red  Propaganda  would  be  almost  en- 
t’rely  '-ithoiit  chance  of  success  anv 
where  if  it  was  issued  under  names  which 
properly  described  the  organizations  back¬ 
ing  the  propaganda.” 


How  the  propaganda  organizatiems  dis¬ 
guise  their  true  identity  is  set  forth  in 
the  report  as  follows: 

“The  International  Press  Correspond¬ 
ence,  containing  lengthy  discussions  of  all 
international  dnd  labor  questions  from  the 
Communist  standpoint,  being  the  official 
press  service  of  the  Communist  Inter¬ 
nationale,  might  under  its  camouflage 
name  persuade  labor  editors  of  more  or 
less  ‘advanced’  view  to  use  its  material. 
The  same  is  true  of  the  press  service 
issued  by  the  so-called  VV’orkers’  Party  of 
.\merica,  the  new  name  for  one  of  the 
two  co-operating  communist  parties.  The 
Communist  Labor  Union  International  is 
represented  in  this  country  by  the  so- 
called  Trade  Union  Educational  League 
organized  by  W.  Z.  Foster.  If  it  were 
called  by  its  right  name,  ‘the  American 
Branch  of  the  Communist  Labor  Union 
International,’  it  would  receive  scantier 
attention.  Its  publication,  instead  of  be¬ 
ing  called  the  Communist  Herald,  is 
called  the  Labor  Herald.” 


RHODES  SCHOLARS  HAVE  CALL 


Baltimore  Sum  Have  Three  Who  Claim 
Oxford  a»  Alma  Mater 

The  Baltimore  Sun  and  the  Evening 
Sun  have  shown  an  affinity  for  Rhodes 
scholars  from  Maryland.  The  latest  ac¬ 
quisition  is  Francis  F.  Beirne  who  has 
joined  the  force  of  editorial  writers, 
having  left  the  Baltimore  News.  He  was 
elected  from  Virginia  in  1911.  He  was 
on  the  saff  of  the  Sun  some  years  ago 
and  was  a  first  lieutenant  of  infantry  in 
France  during  the  war. 

Felix  Morley,  who  has  been  on  the 
editorial  staff  of  the  Sun  for  some 
months,  was  elected  a  Rhodes  scholar 
while  serving  in  the  ambulance  service 
in  France  in  1916.  He  took  up  his  resi¬ 
dence  at  Oxford  in  1919.  He  has  been 
associated  with  the  Philadelphia  Public 
Ledger,  with  the  United  Press  and  with 
the  Philadelphia  North  American. 

Percy  Maddox,  who  was  a  member  of 
the  local  staff  of  the  Evening  Sun  last 
summer,  was  elected  last  year  and  is 
now  at  Oxford. 


Doll  Show  Makes  a  Hit 

The  Paducah  (Ky.)  Sun,  of  which 
Edwin  J.  Paxton  is  president,  recently 
conduct^  a  doll  show  which  was  an¬ 
nounced  for  one  day,  but  could  just  as 
well  have  been  carried  for  a  week,  such 
a  hit  did  it  make.  According  to  Mr. 
Paxton  a  doll  show  makes  an  appeal  to 
every  little  girl  in  the  country,  who 
brings  along  father  and  mother.  The 
Sun’s  show  was  handled  by  the  women 
employes  of  the  Sun,  who  featured  it  in 
news  articles.  Dolls  were  loaned  or  do¬ 
nated,  spring  flowers  were  used  for  color, 
and  a  number  of  features  were  introduced 
to  help  popularize  the  stunt.  Mr.  Pax¬ 
ton  is  now  planning  a  marble  tournament 
and  will  follow  it  with  a  strawberry  show 
for  growers  and  eaters. 


Resort  Photo  Contest 

The  Minneapolis  Tribune  is  awarding 
twelve  cash  prizes  for  photos  that  will 
strikingly  tell  of  the  vacation  wonders 
of  Minnesota.  Wisconsin  and  Upper 
Michigan.  The  pictures  will  be  pub¬ 
lished  in  the  Tribune’s  second  annual 
outing  number  to  appear  soon.  This 
will  be  mailed  to  thousands  of  persons  in 
other  States  as  a  means  of  attracting 
visitors. 


Let*  Cutting  Now,  Maybe 

Officials  of  the  Tri-State  Telephone  & 
Telegraph  Company  in  St.  Paul  ex- 
olained  and  demonstrated  the  intricacies 
of  the  telephone  system  for  the  benefit  of 
about  100  employes  of  the  Dispatch- 
Pioneer  Press. 


Paper  Add*  Photographer 

The  Wilmington  (Del.)  Every  Evening 
has  added  a  staff  photographer,  E.  P. 
Dechert,  being  the  first  Delaware  paper 
to  do  so. 
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New  York’s 

Oldest  Advertising  Agency  ' 

Welcomes  the  British  Delegates 

The  London  office,  The  Central  News,  ! 

\  Ltd.,  the  New  York  office  and  the 
Chicago  office  of  Albert  Frank  &  Company 
unite  in  extending  to  British  delegates  attend¬ 
ing  the  A.  A.  C.  W.  Convention  a  cordial 
invitation  to  call  upon  them  either  in  New 
York  or  Chicago. 

In  Chicago,  after  more  than  twenty  years  of 
increasing  influence  in  western  business,  we 
have  moved  to  larger  and  finer  quarters  at 
134  South  La  Salle  Street. 

In  New  York,  after  fifty-one  years  of  consis¬ 
tent  service  to  an  increasing  number  of 
commercial,  steamship  and  financial  clients, 
we  offer  for  inspection  our  own  six-story 
building  and  any  courtesy  we  may  be  privi¬ 
leged  to  extend. 


ESTABLISHED  1872 


Albert  Frank 
&  Company 

Fourteen  Stone  Street 
New  York  City 


134  South  La  Salle  Street 
CHICAGO 


5  New  Bridge  Street 
LONDON,  E.  C.,  4 


Editor  &  Publisher  for  May  19,  1923 


You  may  think  of  Swift  & 
Company  as  a  one  family  affair. 
Many  do. 

It  really  consists  of  about 
100,000  people,  working  together 
with  a  common  aim. 

45,000  of  these  own  shares  in 
the  business.  Over  50,000  of  them 
are  workers  in  Swift  &  Company. 
16,000  of  the  workers  are  share¬ 
holders. 

Pages  19,  20  and  21  of  our  1923 
year  book,  just  published,  bring  out 
who  and  what  Swift  &  Company  is, 
in  a  way  that  helps  you  to  under¬ 
stand  all  industry— -how  it  oper¬ 
ates,  why  it  has  to  operate  in  just 
that  way. 

And  it  tells  of  the  organization 
that  has  made  Swift’s  Premium 
Ham  and  Bacon,  Brookfield  Butter 
and  Eggs,  and  Brookfield  Sausage, 
—  household  words  for  excellence. 


Swift&Companyl  923 Year  Book 

Address:  Swift  &  Company, 

Public  Relations  Dept. 

U.  S.  Yards,  •  .  -  Chicago 


Swift  &  Company, 
u.  s.  A. 

A  MtioB’Wido  organizatioii  owned  by  moro 
45,000  shareholders 
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ADVERTISING  STABILIZES 
MARKETS,  U.  S.  FINDS 

Government  Experts  Find  It  a  Powerful 
Factor  for  Preventing  Gluts  and 
Local  Food  Stuffs  Shortages 
After  Exhaustive  Survey 


The  influence  of  advertising  on 
agriculture  and  how  advertising  can  be 
made  a  valuable  economic  force  in  sta¬ 
bilizing  foodstuffs  both  to  consumer  and 
farmer  is  the  purpose  of  an  exhaustive 
survey  now  being  made  by  experts  of  the 
Department  of  Agriculture. 

What  part  advertising  on  a  national  or 
local  scale  can  have  on  preventing  mar¬ 
ket  gluts  of  food  products  or  obviating 
intermittent  shortages  the  experts  have 
not  determined  fully,  but  the  preliminary 
studies  have  convinced  them  that  adver¬ 
tising  can  be  a  distinct  stabilizing  influ¬ 
ence  and  have  proved  so  on  various  in¬ 
stances  in  addition  to  recognized  adver¬ 
tising  function  of  increasing  the  con¬ 
sumption  and  sale  of  commodities. 

Heretofore  most  of  the  studies  of  ad¬ 
vertising  in  its  relation  to  farm  products 
have  been  made  in  connection  with  its 
effect  on  the  sale  of  specific  goods  and 
in  a  general  way  it  has  been  thoroughly 
established  that  systematic  advertising 
can  “make”  a  farm  product  or  increase 
its  sale  tremendously.  What  has  been 
done  with  the  grapefruit  by  the  Florida 
Citrus  Exchange,  with  oranges  by  the 
Citrus  Growers’  Federation  of  California 
are  proof  of  that  phase  of  the  problem. 

The  federal  experts  also  point  out  that 
approximately  $7,500,000  has  been  spent 
in  the  past  nine  years  in  advertising 
“Sun-Maid”  raisins.  That  the  growers 
have  found  that  “it  pays  to  advertise”  is 
shown  by  the  fact  that  advertising  ex¬ 
penditures  of  co-operative  marketing  or¬ 
ganizations  were  increased  from  $120,- 
803.74  in  1914  to  $2,260,000  in  1922. 

But  the  main  question  with  which  the 
Department  of  Agriculture  is  concerned 
is  the  economic  significance  of  advertis¬ 
ing  on  agriculture.  Some  people  argue 
that  there  is  no  use  in  advertising  farm 
products,  that  if  one  kind  of  agricultural 
product  is  advertised  the  people  swing  to 
it  and  away  from  something  else.  The 
experts  have  set  out  to  find  out  the  truth 
or  fallacy  of  this  statement.  \  particu¬ 
larly  good  opportunity  was  afforded  to 
start  the  investigation  in  this  respect  by 
the  milk  situation  in  Boston.  How  the 
experts  of  the  department  studied  the 
question  in  connection  with  milk  in  Bos¬ 
ton,  as  told  by  Will  P.  Kennedy,  of  the 
Washington  Star,  is  as  follows: 

“A  great  deal  of  advertising  was  done 
to  increase  the  consumption  of  milk 
among  Boston  school  children.  Small 
bottles  of  milk  were  distributed  in  the 
schools,  each  supplied  with  a  straw,  be¬ 
cause  the  children  were  more  interested 
in  drinking  milk  that  way.  The  wide¬ 
spread  advertising  campaign  was  largely 
in  the  newspapers.  The  studies  of  the 
Department  of  Agriculture  experts  were 
of  various  groups  of  people  to  see  what 
fonn  of  advertising  influenced  the  people 
to  drink  more  milk,  what  was  the  most 
effective  form  of  selling  talk,  whether 
the  appeal  of  health,  cheapness,  cleanli¬ 
ness,  etc.  Then  the  agents  of  the  federal 
government  made  a  study  as  to  whether 
the  increased  consumption  continued  after 
the  campaign  was  over. 

“The  result  of  the  preliminary  sur¬ 
vey  has  not  been  published,  because  the 
experts  have  been  using  it  to  develop  a 
method  of  checking  up.  But  the  survey 
did  disclose  that  officials  can  get  an  ac¬ 
curate  scientific  check  on  the  value  of  ad¬ 
vertising.  It  also  was  proved  that  milk 
consumption  increased  permanently  with¬ 
out  cutting  down  the  consumption  of 
other  food.” 

The  department  also  is  studying  the  ef¬ 
fect  of  advertising  in  another  way,  as  a 
means  of  getting  people  to  eat  the  right 
things  at  the  right  time.  For  example, 
strawberries  begin  to  move  from  the 
South  in  January  and  in  February  and 
March  they  are  on  the  Northern  market 
at  prices  only  a  little  higher  than  they 


LEHRBAS  WAS  1.  N.  S. 
CORRESPONDENT 

Fint  detailed  deicriptiont  of  the  cap¬ 
ture  of  Americana  in  the  hold-up  and 
wreck  of  Pekin  ezpreaa  by  (fiiineae 
banditi  were  aent  to  the  Vnited  Btatea 
by  Lloyd  Lehrbaa  throurh  the  Inter¬ 
national  Newa  Service.  By  a  rerrettable 
error,  it  waa  atated  in  EDITOB  A  PUB¬ 
LISHER  laat  week  that  Hr,  Lehrbaa 
waa  a  correspondent  of  the  Chicago 
Tribune,  with  which  he  had  formeriy 
been  aaaociated. 


would  be  at  the  strawberry  peak  in  May 
or  June,  but  people  shy  at  them  because 
they  are  a  luxury,  whereas  used  for  des¬ 
sert  they  would  be  just  about  as  cheap 
as  pudding,  pie  or  cake. 

Briefly,  what  the  department  is  striving 
to  measure  is :  First,  whether  advertis¬ 
ing  shifts  the  demand  or  increases  the 
total  consumption;  secondly,  whether  it 
can  induce  the  people  to  swing  from  some 
food  that  is  scarce  to  one  that  is  plenti¬ 
ful  ;  thirdly,  whether  advertising  can  shift 
consumption  from  one  period  to  another 
in  a  particular  year  when  the  crop  is 
most  plentiful  on  the  market,  and,  fourth¬ 
ly,  whether  advertising  can  be  employed 
as  a  means  of  encouraging  consumption 
of  balanced  rations,  which  will  mean  the 
maximum  amount  of  all  foods  available. 


PROHIBITION  ADVERTISED 


And-Saloon  League  Carries  Out 
Campaign  in  Iowa 

The  Anti-Saloon  League  has  carried 
out  an  advertising  campaign  in  the  four 
Des_  Moines  pa{Krs  and  in  several  other 
leading  Iowa  dailies,  pointing  out  the  ad¬ 
vantages  of  Prohibition.  The  fact  that 
paid  space  is  being  used  has  attracted  fa¬ 
vorable  attention.  It  is  said  by  the  Anti- 
Saloon  League  to  be  the  first  time  that 
the  organization  has  used  display  adver¬ 
tising  to  tell  about  the  benefits  of  Pro¬ 
hibition. 

Eight  advertisements,  in  two  column 
19-inch  space,  were  placed  at  weekly  in¬ 
tervals  for  a  two  months’  period.  The 
campaign  is  now  being  taken  up  in  Fort 
Smith,  Ark.,  and  is  being  consideerd  in 
other  States  where  the  Anti-Saloon 
League  feels  there  is  a  need  for  it.  One 
ad  portrays  Prohibition  as  the  “friend  of 
the  working  man.” 


AD  CAMPAIGN  FOR  TANNERS 


$1,250,000  to  Be  Spent  in  National 
Publicity  Drive 

A  nation-wide  advertising  campaign,  to 
cost  $1,250,000  in  three  years,  was  de¬ 
cided  upon  May  3  by  the  Tanners  Coun¬ 
cil  of  .America,  meeting  in  New  York. 
For  the  purpose  of  the  campaign,  the 
American  Sole  &  Belting  Leather  Tan¬ 
ners  has  been  formed,  with  Thomas  R. 
Elcock  in  charge  of  offices  at  17  Battery 
Place. 

“Nothing  takes  the  place  of  leather” 
will  be  blazoned  on  billboards  from  coast 
to  coast,  and  will  appear  in  display  type 
in  newspaper,  magazine  and  theatre  pro¬ 
gram  advertisements.  The  idea  is  to 
show  that  the  tanner  is  not  responsible 
for  the  high  price  of  shoes. 


NEW  STYLE  IN  BOND  ADS 


It  U  Demanded  by  Changing  Market, 
Say*  Dealer 

“A  shifting  in  the  market  for  bonds 
during  the  last  few  years  is  bringing 
about  the  necessity  for  a  change  in  the 
methods  of  advertising  such  securities,” 
A.  E.  Bryson  of  Halsey,  Stuart  &  Co., 
Chicago  security  dealers,  told  the 
Financial  Advertising  Club  of  Cleveland. 

“The  surtax,”  he  added,  “is  cutting 
down  our  market  for  bonds,  and  to  create 
a  new  market  it  is  necessary  to  go  into 
the  class  drawing  from  $2,000  to  $10,000 
a  year.  This  will  necessitate  adoption 
of  a  new  kind  of  advertising,  for  the  old 
style  does  not  appeal  to  the  new  mar¬ 
ket.” 
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ead  in  five  of 
each  six  Toronto 
homes  daily 
— carrying'  more 
classified,  more  local 
display  and  more 
foreig'n  display  ad¬ 
vertising'  than  any 
other  Toronto  paper 
^  0  — such  is  TShe 
Evening'  Teleg(ram 


THE  EVENING  TELEGRAM 

TORONTO,  CANADA 
N.  T.  BOWMAN,  Advertising  Mgr. 
Montreal — JOHN  C.  HOGAN 


UNITED  STATES  REPRESENTATIVES: 

VERREE  &  CONKLIN 
NEW  YORK— 300  MADISON  AVENUE 
CHICAGO— STEGER  BUILDING 
DETROIT— 117  LAFAYETTE  BOULEVARD 
SAN  FRANCISCO— MON ADNOCK  BUILDING 
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PRESS  CODE  PLANNED 
BY  COLLEGE  WOMEN 

Sophie  Kerr  Made  Honorary  Chairman 
of  Committee  of  Theta  Sigma 
Phi;  Ruth  Hale  Is  Elected 
a  Member 


A  central  council  consisting  of  repre¬ 
sentatives  of  national  organizations  of 
journalists  was  called  for  in  a  resolution 
passed  by  Theta  Sigma  Phi,  national 
honorary  and  professional  fraternity  for 
women  in  journalism,  in  convention  at 
Norman,  Okla. 

A  standing  committee  on  professional 
standards  was  organized  with  instruc¬ 
tions  to  initiate  the  organization  of  this 
central  council,  and  to  draw  up  a  code 
of  professional  ethics,  which  will  take 
into  consideration  all  the  relationships  of 
the  newspapers,  particularly  its  relations 
to  its  readers,  to  its  news  sources,  to  its 
competitors,  and  to  its  advertisers. 

This  code  is  to  deal  not  only  with  the 
ethical  aspects  of  news  gatherings  and 
writing,  but  also  the  intellectual  and  the 
esthetic  considerations  essential  to  the 
best  repv/rting  and  editing. 

Sophie  Kerr,  novelist,  former  news- 
pajKT  woman,  and  magazine  editor,  who 
is  an  honorary  member  of  the  fraternity, 
is  honorary  chairman  of  the  committee. 
Ruby  A.  Black,  instructor  in  journalism 
in  the  University  of  Wisconsin  at  Mad¬ 
ison,  is  active  cliairman,  and  other  mem¬ 
bers  are  Edith  Abbott,  Kansas  State 
Agricultural  College;  Grace  E.  Ray,  Uni¬ 
versity  of  Oklahoma;  and  Marjorie  Ruff, 
University  of  Wisconsin. 

The  convention  provided  for  an  exten¬ 
sion  of  the  membership  of  the  fraternity 
into  the  women  who  are  leaders  in  news- 
pajK-r  work  in  their  cities  or  states. 

The  expansion  of  the  Woman’s  Na¬ 
tional  Journalistic  Register,  Chicago, 
which  the  fraternity  founded  in  1920  to 
investigate  the  opportunities  for  women 
in  journalism,  and  to  secure  jobs  for 
women  on  newspapers  and  magazines,  and 
in  advertising,  was  provided  for  by  the 


convention.  The  fraternity  will  con¬ 
tinue  to  pay  for  the  surveys  made  in  the 
investigations  as  to  what  women  are  ac¬ 
tually  doing  in  journalism,  and  the  com¬ 
missions  will  pay  for  the  placements  of 
women,  as  the  bureau  is  a  non-profit 
corporation. 

The  Matrix,  a  magazine  which  the  fra¬ 
ternity  publishes  for  women  in  journal¬ 
ism,  was  broadened  into  a  magazine  for 
all  women  in  the  profession,  and  will 
hereafter  be  issued  six  times  a  year  in¬ 
stead  of  quarterly.  It  is  hoped  to  publish 
it  monthly  later. 

Ruth  Hale,  New  York  newspaper 
woman  and  president  of  the  Lucy  Stone 
league,  was  given  honorary  membership, 
the  only  woman  ever  to  be  elected  by 
unanimous  convention  vote.  She  is  spon¬ 
sored  by  Syracuse  University  Chapter. 

Sophie  Kerr  urged  that  the  girls  still 
in  college  consider  the  opportunities  for 
women  on  the  small  city  and  town  papers. 

“Tolerance,”  she  said,  “is  a  much  neg¬ 
lected  virtue  today,  and  you  who  will 
have  a  part  in  making  the  press  of  today 
and  tomorrow  must  help  eradicate  the 
growing  intolerance  which  mars  our 
newspapers  and  our  public  life  today.” 

Ruth  Hale  urged  women  to  refuse  to 
do  the  so-called  “woman’s  feature,”  and 
to  demand  that  they  Ix!  considered  on 
their  own  merits  regardless  of  their  sex 
when  they  ask  for  newspaper  jobs. 

“There  is  absolutely  nothing  that  has 
anything  to  do  with  putting  out  a  good 
newspaper  which  women  cannot  do,  and 
are  not  doing,  somewhere,”  she  said. 
“Work  is  human,  not  male  or  female. 
Newspaper  work  is  not  like  having  a 
baby.  The  work  does  not  have  to  be 
divided  along  lines  of  sex. 

“You  who  are  now  in  college  will  see 
the  time  when  women  will  no  longer  be 
-Strange  in  newspaper  offices,  and  posi¬ 
tions  will  be  given  solely  on  the  qualifica¬ 
tions  of  the  applicant,  regardless  of  sex.” 

Officers  elected  were :  Mary  M.  Kin- 
navey,  Chicago,  national  president ;  Har¬ 
riett  E.  Daily,  Columbus,  O.,  national 
vice-president ;  Muriel  Fairbanks  Stew¬ 
ard,  Minneapolis  Journal,  national  secre¬ 
tary;  Muriel  Kelly,  Appleton  (Wis.) 


Post-Crescent,  national  treasurer;  Grace 
Edgington,  University  of  Oregon,  na¬ 
tional  organizer;  Ruby  A.  Black,  Uni¬ 
versity  of  Wisconsin,  editor  of  the 
Matrix. 

The  next  convention  will  be  held  on 
the  Pacific  Coast. 

Other  newspaper  women  on  the  pro¬ 
gram  were:  Vina  Lindsay,  Kansas  City 
Journal ;  Nora  Cole  Skinner,  Dallas 
News;  Mrs.  T.  B.  Ferguson,  who  owns 
and  edits  her  own  paper;  Lena  Osborne. 
Osborne  .Advertising  Agency,  Oklahoma 
City ;  Edith  C.  Johnson,  Daily  Oklaho¬ 
man. 


KANSAS  GOLF  TOURNEY 


Editorial  Association  to  Compete  on 
Topeka  Links  May  28-29 

Plans  have  been  completed  for  the  fifth 
annual  Spring  golf  tournament  of  the 
Kansas  Editorial  Association  at  the  To¬ 
peka  Country  Club  May  28-29.  Between 
■SO  and  100  are  expected  to  participate. 
Twelve  silver  loving  cups  are  offered  as 
prizes. 

Officers  of  the  association  are  H.  L. 
Harris,  Herington,  president,  and  Griffith 
Bonner,  Topeka,  secretary-treasurer. 
Ered  B.  Cooper,  of  the  Topeka  Construc¬ 
tion  News,  is  the  present  champion. 


Ad  Golf  Tournament  Dates 

The  Metropolitan  .Advertising  Golf  As¬ 
sociation  tournament  will  be  held  as  fol¬ 
lows:  May  24,  Engineers’  Club;  June 
12,  Westchester  Hills  Club;  June  17,  En¬ 
glewood  Golf  Club;  September  13,  West- 
chester-Biltmore  Golf  Qub.  The  officers 
of  the  association  are ;  President,  Rod¬ 
ney  E.  Boone;  vice-president.  Charles  G. 
Wright;  secretary,  H.  B.  Fenn;  treas¬ 
urer,  R.  P.  Clayberger. 


Curry  Triumphs  on  Links 

E.  M.  Curry  was  the  winner  of  the 
first  monthly  tournament  of  the  New 
York  Newspaper  Golf  Club,  with  a  net 
score  of  67.  Harry  Solomons  and  Chan- 
dos  Sweet  were  tied  for  second. 


HARDING  TO  DRIVE  HRST  BALL 


Washington  Press  Tourney  on  New 
Rock  Creek  Links  May  22 

The  Rock  Creek  Park  golf  course, 
latest  addition  to  Washington’s  string  of 
municipal  links,  will  be  formally  opened 
Tuesday,  May  22,  when  Warren  G. 
Harding,  editor  of  the  Marion  Star, 
drives  the  first  ball  in  the  annual  spring 
tournament  of  the  Washington  News¬ 
paper  Golf  Club  of  w'hich  the  President 
is  a  participating  member. 

The  tournament,  in  which  nearly  100 
Washington  newspaper  men  will  take 
part,  will  be  more  than  golf  play,  for  the 
ceremony  of  turning  over  the  new  links 
to  the  Washington  playground  system 
will  be  participated  in  by  public  officials 
representing  the  federal  government  and 
the  District  of  Columbia.  Edward  T. 
Sanford,  associate  justice  of  the  Su¬ 
preme  Court;  Speaker  Gillett,  and  Ed¬ 
gar  T.  Markham,  Washington  corres¬ 
pondent  of  the  St.  Paul  Dispatch  and 
president  of  the  Newspaper  (^If  Club, 
will  make  up  the  President’s  foursome. 

Washington’s  new  golf  course,  laid  out 
from  a  virgin  section  of  the  famous  Rock 
Creek  Park,  promises  with  the  improve¬ 
ments  which  will  be  added  within  the 
next  year  to  be  one  of  the  sportiest  in  the 
country,  particularly  in  the  way  of 
natural  hazard  of  forest,  stream  and  hill. 
The  narrow  fairways,  cut  through  woods, 
place  a  premium  on  a  straight  ball  and 
are  expected  to  cause  many  a  newspaper 
golfer  to  falter  before  the  18-hole  medal 
play  contest  for  the  spring  tournament 
cup  presented  by  Edward  Beale  Mcl^n 
of  the  Washington  Post,  is  concluded. 


Urges  Page  Church  Ads 

Co-operative  newspaper  advertising  by 
churches,  in  which  full  page  display  ad¬ 
vertisements.  signed  by  all  churches, 
shall  supplant  small  ads  now  used,  was 
advocated  M^  7  at  a  meeting  of  Baptist 
ministers  in  Chicago  by  W.  F.  McGure, 
president  of  the  Chicago  Advertising 
Council. 


Pawtucket  (R.  1.)  tS  Prosperous 

During  the  past  six  months  $685,000  has  been  raised  for  charitable  purposes  in  Pawtucket 
and  Central  Falls.  Practically  every  family  in  Pawtucket  and  Central  Falls  (combined  popu¬ 
lation  92,000)  contributed  from  their  prosperity  to  these  funds: 

Salvation  Army  .  $13,000 

Near  East  Relief  .  9,000 

Red  Cross  .  23,583 

Pawtucket  Boys  Club  .  91,254  * 

Notre  Dame  Hospital  .  125,000 

The  Memorial  Hospital .  422,190 

$684,027 

Mills  are  working  overtime  in  Pawtucket  and  Central  Falls.  Wages  are  back  to  their  highest 
level  in  the  history  of  this  section. 

Average  April 

Net  Paid  ^  w  Circulation 

goes  into  every  home  in  these  prosperous  cities.  The  trading  territory  includes  the  towns  of  Lincoln 
and  Cumberland  in  Rhode  Island,  the  city  of  Attleboro  and  the  towns  of  No.  .Attleboro,  IMainville 
and  Wrentham  in  Massachusetts  and  has  a  population  of  50,000. 

Total  Population,  145,000 — ^Total  Circulation,  24,704 
Special  Representatives — GILMAN,  NICOLL  &  RUTHMAN 

342  Madison  Ave.  Tribune  Bldg.  1024  Tremont  Bldg.  Monadnock  Bldg. 

New  York,  N.  Y.  Chicago,  Ill.  Boston,  Mass.  San  Francisco,  Cal. 


I'he  London  Daily  Mail 


So  well  pleased  were  they  with  their  Goss  Super-Unit  Octuples  installed 
last  summer  that  they  ordered  three  more,  which  are  now  being  built. 

Fastest  Presses  in  Europe 

The  crews  are  so  proud  of  their  Goss  Super-Unit  Octuples  they  named 
one  the  ^Handley- Page,”  after  the  speediest  British  aeroplane;  and 
another  ^'Grenalla”  after  the  winner  of  the  Derby.  No  other  presses  in 
Great  Britain  or  the  continent  approach  them  for  per-hour  output. 


DRESS 


The  Mirror,  13  Presses 
The  Express,  9  Presses 
The  Mail,  8  Presses 
Nentis  of  the  World,  6  Presses 
The  Times,  5  Presses 
Messrs.  Hulton,  4  Presses 

Goss  High-Speed  Sextuple  and  Octuple  Presses 
win  re-orders  wherever  they  go.  Hence  price-induce¬ 
ments  had  no  temptation  for  the  London  publishers 
who  gave  us  fifteen  out  of  sixteen,  as  above. 

Send  for  list  of  Goss  installations  in  the  United 
States, Canada, Great  Britain, and  the  rest  ofthe  world. 


yV/hlY  IS  /Tthat  great  publishers  in  London, 
^  England,  paid  a  higher  price  for  Goss 
Presses  than  it  would  have  cost  them  to  buy 
London-built  machines? 

Why  is  it  that  the  Goss  business  is  growing 
by  leaps  and  bounds  in  Great  Britain,  Australia, 
New  Zealand,  Canada — all  through  the  empire? 

Fifteen  out  of  the  sixteen  newspaper  presses 
recently  ordered  by  the  great  London  dailies 
were  GOSS  Presses.  Goss  equipment  in 
London  includes: 


DESIGN 


THE  GOSS  PRINTING  PRESS  CO 


1535  South  Paulina  Street,  Chicago,  Illinois 

The  Goss  Printing  Press  Co.  of  England  Ltd.,  London 


TO-DAYll 


peter  JONES,  LTD, 
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GEORGIA  HAS  NEW  PEST  HUNT 


PreM  Agent  Added  to  Boll  Weevil  in 
Extermination  Program 

The  Georgia  Press  Association  has 
started  a  campaign  to  discourage  the  free 
space  seeker.  At  the  midwinter  meeting 
of  the  Association  in  Savannah,  the 
president  was  authorized  by  resolution  to 
take  such  methods  as  he  thought  best  to 
combat  this  situation.  He  named  the  fol¬ 
lowing  committee  to  take  the  problem  in 
hand:  Milton  Fleetwood,  Cartersville 
Tribune-News,  chairman;  Louie  Morris, 
Hartwell  Sun,  and  Charlie  Brown,  Cor- 
dele  Dispatch.  The  committee  has  just 
made  an  appeal  for  co-operation  of  edi¬ 
tors  in  letting  those  who  “pay  the 
freight”  for  this  free  space  stuff  know 
where  most  of  it  goes,  in  the  following 
letter 

"CAi(TE»svit.i.E,  Ga.,  May  9,  1923. 

“This  Iftter  pertains  to  your  ‘meat  and 
bread’.  — read  it. 

“You  have  heard  so  much  about  the  boll 
weevil  lately  you  possible  know,  by  heart,  just 
how  to  advise  folks  to  get  rid  of  this  pest. 

“Well,  there’s  another  pest  we  want  you  to 
join  us  in  fighting,  and  that  pest  is  none  other 
than  the  Space-Orafter,  the  leech  who  is  literally 
sucking  thousands  of  dollars’  worth  of  business 
into  his  own  coffers,  that  should  come  through 
the  legitimate  channels  of  your  own  business 
erffice. 

“Are  you  willing  to  do  your  giart?  Yes? 
Well,  here’s  how  you  can  stamp  him  out; 

“Kvery  time  you  get  a  piece  of  press-agent 
dope  of  any  kind  or  description,  lay  it  to  one 
side  until  you  get  several  pieces,  and  mail  the 
lot  to  any  one  of  the  undersigned  or  mail  it  as 
it  comes  in,  just  as  you  find  most  convenient. 

“We  hope  to  get  a  lot  of  this  BUNK,  and  send 
it  direct  to  the  advertiser,  himself,  showing  him 
the  press  agent  is  not  ‘putting  it  over,’  as  he 
claims  he  is  doing. 

“You  can  readily  see  that  if  you  were  an  ad¬ 
vertiser,  and  were  paying  some  space-grafter  to 
’get  it  over’  in  the  news  columns  of  Georgia 
Iiajiers,  and  had  it  returned  to  you  in  big  doses 
at  a  time,  you  would  soon  wake  up,  stop  the 
isiy  of  the  space-grafter,  begin  to  realize  the 
newspapers  meant  business,  go  to  them  with  a 
business  proposition  and  offer  to  pay  them  their 
rales  for  your  propaganda. 

“It’s  up  to  Georgia  publishers — if  you  will 


only  co-operate  with  your  committee,  we 
promise  you  to  do  our  best;  if  you,  and  all 
other  publishers  do  not  see  fit  to  co-operate, 
this  effort  will  end  in  a  fizzle,  and  bring  joy 
and  delight  to  the  hearts  of  all  space-grafters. 

“For  once,  let’s  show  ’em  we  mean  business. 

“Yours  for  business, 

“MILTO  FLEETWOOD,  Cartersville. 
“LOUIE  MORRIS,  Hartwell. 
“CHARLIE  BROWN,  Cordele.” 


HOME  FOR  AGED  WORKERS 


Journalist  Club  Takes  Option  on  Prop¬ 
erty  in  Colorado 

To  provide  a  home  for  men  and  women 
who  have  grown  old  in  journalism  and 
are  incapacitated  for  further  work  is  the 
chief  aim  of  the  American  Journalist 
Club,  recently  formed  in  Denver,  with  an 
executive  committee  composed  of  former 
Governor  Elias  M.  Ammons,  Halsted  L. 
Ritter  and  John  Brisben  Walker,  for¬ 
merly  publisher  of  the  Cosmopolitan 
Magazine. 

Ihe  club  has  taken  an  option  on  prop¬ 
erty  in  the  foothills  near  Morrison,  and 
including  large  stone  building  with  43 
liedrooms,  a  separate  dining  room,  a 
kitchen  capable  of  serving  200  guests,  and 
separate  servants’  quarters  of  eight  rooms. 
There  is  also  a  100- foot  outdoor  swim¬ 
ming  pool. 

Two  hundred  of  America’s  leading 
writers  and  publishers  will  be  brought  to 
inspect  this  mountain  camp  next  July. 
The  committee  is  working  toward  a  goal 
of  fifty  paid-up  memberships  at  $1,000 
each.  If  these  memberships  are  obtained, 
the  home  will  be  opened  to  guests  this 
summer. 

Each  membership  entitles  the  subscriber 
to  send  one  guest  to  the  home,  where  he 
or  she  will  have  a  room  free  of  charge 
and  will  be  given  meals  at  cost. 


Mexican  Newspaper  Sanitarium 

A  sanitarium  and  hospital  has  just 
been  inaugurated  in  Mexico  City  for  the 
exclusive  use  of  those  engaged  in  any 
branch  of  the  publishing  industry.  Sub¬ 


scriptions  were  received  for  2,000  mem¬ 
berships  placed  through  the  country,  and 
three  of  the  four  units  are  in  operation. 
Membership  extends  all  privileges  of  the 
hospital  to  members  of  families  of  the 
subscribers. 


New  Printers’  Home  Hospital 

Plans  for  the  erection  of  a  new  hos¬ 
pital  building  at  the  Union  Printers’ 
Home  at  Colorado  Springs  were  to  be 
approved  at  a  meeting  of  the  finance  com¬ 
mittee  May  18.  The  present  hospital 
building  is  to  be  moved  to  a  new  location 
adjoining  the  main  building.  The  new 
structure  will  cost  approximately  $150,- 
000. 


MEMORIAL  DAY  PLEDGE 


Campaign  for  Observance  Launched 
by  Boston  Traveler 

The  Boston  Traveler  started,  five 
weeks  in  advance,  a  campaign  for  the 
strengthening  of  Memorial  Day  obser¬ 
vance. 

The  Traveler  has  been  printing  a 
coupon,  to  be  filled  out  by  readers  and 
mailed  to  the  Allegiance  editor.  It  reads 
as  follows; 

“On  May  30,  Decoration  (Memorial) 
Day,  I  shall  at  noon,  wherever  I  may  be. 
or  at  any  time  designated  in  a  public 
gathering,  repeat,  either  by  myself  or 
with  others,  this  Oath  of  Allegiance: 

“  T  pledge  allegiance  to  my  flag  and 
to  the  Republic  for  which  it  stands;  one 
nation,  indivisible,  with  liberty  and 
justice  for  all.’ 

“The.se  23  words  I  have  already 
memorized.” 


Prints  Architectural  Survey 

A  great  book,  containing  more  than 
600  pages,  embodying  all  designs  submit¬ 
ted  in  the  Chicago  Tribune’s  architec¬ 
tural  competition,  is  being  prepared  b> 
the  newspaper’s  business  survey  depart¬ 
ment. 


RECENT  NEWSPAPER  SALES 


'T'HE  Penn  Yan  (N.  Y.)  Express,  for 
more  than  50  years  edited  by  the  late 
Reuben  A.  Scofield,  has  been  sold  to  a 
stock  company  headed  by  O.  J.  Townsend 
and  Charles  W.  Reagan,  proprietors  of 
the  Print  Craft  Shop,  Penn  Yan.  They 
will  incorporate  the  company  for  $25,000, 
retaining  $17,000  of  the  issue  and  placing 
the  rest  on  the  market.  The  Express 
will  be  removed  to  the  Masonic  building, 
Penn  Yan. 

The  Kansas  Printing  Company,  through 
its  business  manager,  J.  C.  Mack,  has 
bought  the  job  printing  plant  of  Bert 
Fanchier  at  Newton.  This  purchase  will 
give  the  Newton  Evening  Republican  a 
large  job  printing  equipment. 

J.  L.’  Papes  has  bought  the  Caney 
(Kan.)  Daily  Chronicle  from  the 
Lindsay  brothers.  Papes  formerly  pub¬ 
lished  the  Wichita  Daily  Star. 

W.  L.  Clhambers,  who  established  the 
Suickton  (Kan.)  Record  40  years  ago, 
has  sold  the  paper  to  Harry  L.  Covert, 
publisher  of  the  Stockton  Review,  and  is 
planning  to  retire  from  the  newspaper 
business. 

E.  P.  Barnhill,  who  recently  sold  a 
half  interest  in  the  Marshall  (Mo.) 
Democrat-News  and  the  Booneville  Ad¬ 
vertiser,  has  purchased  the  Lathrop 
(Mo.)  Weekly  Optimist  from  Mack 
Stanton. 

The  Montezuma  (Kan.)  Press  was 
sold  recently  to  Jay  B.  Baugh  of 
Kinsley.  Kansas. 

The  Milan  (Kan.)  Mirror  has  been 
sold  to  Hammond  &  Son,  owners  of  the 
Caldwell  (Kas.)  Daily  Messenger.  Ham¬ 
mond  &  Son  also  have  bought  the  Hun 
newell  (Kan.)  Herald,  and  consolidated 
it  with  the  Caldwell  Elaily  messenger. 
The  name  of  the  Mirror  will  be  changed 
to  the  Sumner  Country  Mirror,  and  it 
will  be  published  as  a  weekly  from  Cald¬ 
well. 


One  Merchandise  Department  That  Has  Made  Good 

With  the  Rochester  Times-Union  a 

PROMISE  IS  A  PROMISE 

Here  is  one  office  where  things  are  actually  done.  The  Merchandising  Department  of  this  news¬ 
paper  takes  itself  seriously.  Its  object  is  to  build  future  business  for  both  the  advertiser  and  itself. 

We  Dig  in  Here  and  Know  the  Facts — Real  Business  Getting  Facts 

It  frequently  happens  that  we  tell  an  advertiser  not  to  come  into  Rochester  at  all — keep  out — as 
it  will  never  pay  to  enter  this  field. 

The  Times-Union  can  almost  invariably  tell  with  remark¬ 
able  accuracy  just  how  successful  an  advertised  product 
will  be  in  ‘  this  citv  of  wealth  and  continuous  prosperity. 

THIS  SERVICE  IS  WITHOUT  COST 

It  has  taken  years  and  real  money  to  secure  this  information 

BUT  when  the  Times-Union  makes  a  state¬ 
ment  its  truth  cannot  be  questioned. 

Your  marketing  problem  may  71  ot  be  solved  by  this  department  but  we  will  go  a  long  ways 
toward  finding  out  what  resistance  you  have  and  what  sales  potentiality  you  have  in  Rochester. 

DROP  US  A  LINE  ANYWAY. 

F.  A.  WOOD  J.  p.  McKINNEY  &  SON,  Spec.  Reps. 

.\dv.  Mgr.  New  York — Chicago — Los  Angeles 


Somo  party.  W.  W.  Daviei.  New  York  correipondent  of  La  Nacion  of  Buer.ot  Aires,  and  the 
Santiaco  El  Merrurio,  is  talkinc  about  the  Press  Congress  of  the  World  on  his  present  tour  of 
South  America,  and  newspaper  men  are  listening  to  him.  In  the  group  aboye.  seated  in  the 
ofllce  of  El  Kercurio.  we  ttave:  J.  Killer,  Detroit  Daily  News;  M.  Stiles.  Associated  Press;  Mr. 
Davies:  Dr.  A.  Bunge.  Professor  of  Economics.  Buenos  Aires  University.  Standing:  J.  Hinman 
(light  suit).  Universal  Service:  and  members  of  El  Kercurio  Staff. 


Bringing  in  the  sheaves.  That's  what  comes  of  sticking  and  digging  with  a  daSnite  purpose  in 
view.  Pulitser  prizes  for  the  year  announced  this  week  by  the  School  of  Journalism  of  Columbia 
University  go  to  the  Memphis  Commercial  Appeal,  of  which  C.  P,  J.  Mooney  (left)  is  editor,  for 
the  most  distinguished  public  service  rendered  by  any  American  newspaper  during  the  year,  for 
its  courageous  attitude  in  handling  news  of  the  Ku  Klux  Klan.  William  Allen  White,  second 
from  the  left,  who  signs  W,  A.  in  Emporia  and  is  generally  called  Bill,  won  the  prise  for  the  best 
editorial  with  his  message  "To  An  Anxious  Friend,**  Not  strangely,  but  good  enough,  the  prise 
for  the  novel  which  best  presented  the  "wholesome  atmosphere  of  American  life  and  the  highest 
standard  of  American  manners  and  manhood,”  was  won  by  the  author  of  "One  of  Ours,”  Wills 
Sibert  Cather  (above),  a  former  newspaper  woman.  She  once  reached  the  important  position  of 
telegraph  editor  of  the  Pittsburgh  Leader.  Alva  Johnston  (right),  who  is  now  a  reporter  on  the 
New  York  Herald,  won  the  prize  for  the  best  piece  cf  reporting  as  a  result  of  his  stories  in  the 
New  York  Times  on  the  convention  of  the  American  Association  for  the  Advancement  of  Science. 


Oldest  of  the  corps.  Mathew  Tige.  Universal 
Fervioe  (right),  holds  that  honor  in  Washington, 
He  knows  everybody  and  everybody  knows  him. 
T'ere  wo  have  him  interviewing  Attorney  Oen- 
I  ral  Daugherty. 


Practicing  what  he  preaches.  Vivian  B.  Gray  (center),  rod  and  gun  editor  of  the  Cleveland  Plain 
Dealer,  proves  it  with  the  "catch”  shown  below.  However,  Mrs.  V.  B.  O.  also  shines.  She  is 
shown  at  the  right  and  claims  the  honor  of  having  done  the  major  part  of  the  work  in  landing 
the  279  pounds  of  Ash  shown  here. 


THEY  ARE  ALL  IN  THE  DAY’S  NEWS 


$10, (KH)  and  an  Indian  collection  to  the 
State  provided  it  would  appropriate  $75,- 
000  for  a  journalism  building  at  the  Uni¬ 
versity  of  Oklahoma.  Norman.  In  view 
of  the  fact  that  the  Oovernor  vetoed  the 
appropriation,  the  association  pledged  it¬ 
self  to  work  for  the  journalism  building 
in  the  next  legislature.  The  editors 
passed  a  resolution  of  appreciation  to  H. 
H.  Herbert,  director  of  the  University 
of  Oklahoma  School  of  Journalism,  for 
his  work  in  training  young  men  and 
women  in  newspaper  work. 

In  another  resolution,  the  association 
endorsed  Country  Newspapers,  Inc.,  a 
co-operative  association,  to  represent 
country  newspapers  in  the  national  ad¬ 
vertising  field.  Another  resolution  fav¬ 
ored  home  printing  of  publications,  point¬ 
ing  out  that  the  publication  of  the  Cotton 
‘  is  being  printed 

outside  of  the  State. 

Following  the  business  sessions  Friday 


Downtown  Service  Bureau  Ha*  a  Staff 
of  Seven  to  Take  Care  of 
Chicago  Public’* 

Intere*t* 


The  Chicago  Tribune  is  attracting 
much  attention  through  the  development 
of  its  public  service  department.  The 
bureau  at  11  South  Dearborn  street  is  a 
direct  outgrowth  of  the  old  “Loop  edi¬ 
torial  office,’’  created  as  a  connecting  link 
between  the  Tribune  readers  and  editors 
at  the  time  the  editorial  rooms  proper 
were  taken  out  of  the  loop  and  moved  to 

the  plant  at  431  North  Michigan  ave-  Growers’  Association 
nue.  That  was  in  November,  1921. 

Parke  Brown,  now  political  editor  of 
the  Tribune,  and  at  that  time  a  recently  and  Saturday  the  200  editors  and  their 
returned  foreign  correspondent  for  the  wives  were  guests  of  Congressman-elect 
paper,  established  the  first  office  occupy-  Elmer  Thomas  and  Mrs.  Thomas,  of 
ing  space  in  the  rear  of  the  business  office  Medicine  Park. 

at  Madison  and  Dearborn  streets.  From  H.  C.  Hotaling.  secretary  of  the  Na- 
the  first  crowds  streamed  into  the  rooms  tional  Editorial  Association,  urged  the 
daily  to  take  advantage  of  the  free  Oklahoma  association  to  go  in  full  force 
service.  to  New  York  this  summer  to  secure  the 

Brown,  taken  over  as  a  special  writer  next  year’s  N.  E.  A.  Convention  for 
on  the  editorial  staff,  was  followed  by  Oklahoma. 

John  Channing  Watts,  who  acted  as  Following  this  talk,  fifty  new  N.  E.  A. 
“Loop  city  editor’’  for  a  year.  Emma  memberships  from  Oklahoma  editors 
Jean  Drymiller  assisted.  Later,  Miss  were  added  to  the  list  the  State  already 
Drymiller  took  charge  of  the  office.  The  had.  If  the  convention  comes  to  Okla- 
income  tax  department  then  began  to  take  homa,  a  trip  to  Mexico  probably  would 
care  of  record  crowds.  A  beauty  picture  be  taken. 

contest  and  Doris  Blake  horoscopes  E.  A.  Gaston,  Okemah  Ledger,  chal- 
brought  in  large  numbers.  lenged  any  editor  in  the  State  to  present 

Later  the  establishment  of  an  employ-  a  better  kept  print  shop  in  a  town  of 
ment  bureau  for  ex-service  men  brought  5,000  people. 

another  group  of  thousands  into  the  The  report  of  the  legislative  committee 

“Loop  editorial’’  boundaries  and  finally  showed  that  no  legislation  unfavorable 
came  the  greatest  of  all— the  bonus  bu-  to  ‘be  press  was  passed  during  the  past 
reau  for  ex-soldiers.  session,  despite  the  notorious  li  ensing 

Over  night  the  Loop  office  was  prac-  bill  and  stringent  libel  laws  introduced. 

tically  wiped  off  the  map.  Partitions  - 

were  torn  down,  counters  installed,  and  N.  E.  A.  SCHEDULE  REVISED 

a  force  of  thirty  persons  put  to  work.  _ 

“Miss  Marriott  Smith,’’  the  Tribune’s  ,  ,  •  i  . 

“Friend  of  the  Ex-Service  Man,’’  took  *5  at  Lake  Placid  and  July  18-19 

up  the  bonus  work.  The  first  two  weeks  at  Saratoga 

cared  for  35,(K)0  men  in  this  department  President  John  C.  Brimblecom  and 

^  u  J  I1  Vice-president  Wallace  Odell  of  the  Na- 

Joseph  Meddl  Patterson,  co-editor,  then  Editorial  Association  visited  Lake 

conceived  the  idea  of  establishing  a  Saratoga,  N.  Y.,  over  the  last 

rec(  gni/xd  and  organized  service  burwu.  ^.eek-end  to  arrange  for  the  National 
The  bureau  was  founded  in  an  office  Editorial  Association  convention  and  tour 
xHiere  the  city  ^itor  s  representative  j^ew  York  State  in  July.  At  Lake 
shares  quarters  with  the  automobile  ed-  j^ey  met  Dr.  Melville  Dewey,  of 

itors  downtown  representative,  where  Lake  Placid  Club,  who  urged  a 

the  bonus  bureau  serves  ex-seryice  men.  ^^at  the  N.  E.  A. 

where  resort  school  and  travel  literature  ^  ^^uld  stay  at  Lake  Placid  ovei 
IS  furnished  the  public,  where  auto  license  Sunday.  Tuly  15.  This  was  agreed  to, 
blanks  are  distributed,  where  tickets  are  ^^e  Lake  Placid  country  is  the  garden 
sold  for  Tribune  boxingtnatches,  and  Adirondacks,  and  the  club  is 

where  an  average  of  3,000  persons  are  its  most  attractive  features, 

accommodated  daily.  .  .  .\s  the  result  of  the  rearrangement,  the 

There  is  also  an  efficient  information  schednle  has  been  revised  as  fob 

bureau.  Haseball  scores  are  posted  in 


The  Hochr»  Magnificent  New  Bufldbir  Ju»t  Completod  in  the  Heart  of  Tokyo 


Japan’s  Oldest  Evening  Newspaper 
With  Large  Morning  Edition 


The  Hochi  Shimbun  was  established  in  1872  by  the  late 
Marquis  Okuma,  and  continuously  since  that  early  date 
has  lent  all  its  influence  to  the  support  of  its  great  founder’s 
lofty  ideals. 

In  the  foreign  news  field  the  Hochi  has  built  up  a  service 
which  is  unexcelled,  and 

which  has  earned  for  it  j— 'I 
many  readers  who  are  in¬ 
tensely  interested  in  per¬ 
sons  and  events  abroad. 

This  interest  has  been  j 

found  to  exert  consider-  • 

able  influence  on  their  •  P®*"  Colui 

taste  in  the  purchase  of  j  Per  inch 

imported  commodities  and  J  page 
undoubtedly  has  increased  * 
their  consumption  of  prod-  j 
ucts  from  abroad. 


Advertising  Rates 


OKLAHOMA  WANTS  N.  E.  A. 


Ingram  Elected  Preeident — 1924  Meet¬ 
ing  in  Sulphur  Spring* 

Sulphur  Springs  was  chosen  as  the 
1924  meeting  place  of  the  Oklahoma  Edi¬ 
torial  Association  at  the  annual  meeting 
last  week  in  Duncan.  Ed  Ingram.  King¬ 
fisher,  was  elected  president  and  E.  S. 
Bronson,  El  Reno,  vice-president  and 
secretary-treasurer. 

<  )thcr  officials  were :  E.  A.  Gaston, 
Ckcmah  Ledger,  second  vice-president; 
Clyde  E.  Muchmore,  Ponca  City  News, 
third  vice-president ;  Mrs.  Elmer  V. 
.lessee,  Mangiim  Star,  fourth  vice-presi¬ 
dent. 

Resolutions  parsed  included  an  appre¬ 
ciation  of  E.  S.  Bronson  for  his  offer  of 


TOKYO,  JAPAN 
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IVhat  wc’vc  done  for  others  u<e  can  do  for  you. 


In  Homes  Like  This 


“  ‘God  grant  that  the  world  may  forever 
strive  toward  the  highest  ideals — be  both  a 
daily  schoolhouse  and  a  daily  forum,  both  a 
daily  teacher  and  a  daily  tribune,  an  instru¬ 
ment  of  justice,  a  terror  to  crime,  an  aid  to 
education,  an  exponent  of  true  Americanism. 

“  ‘Let  it  ever  be  remembered  that  this  ed¬ 
ifice  owes  its  existence  to  the  public;  that  its 
architect  is  popular  favor;  that  its  comer 
stone  is  liberty  and  justice;  that  its  every 
stone  comes  from  the  people  and  represents 
public  approval  for  public  services  rendered.’ 
“The  first  time  I  ever  heard  Ralph  Pulitzer 
,.-11.-1/  was  when  we  dedicated  the  en- 

•  - . _  .  •*,  --"T  There 

were  a  number  of  distinguished  guests  present 
in  the  Morning  World  editorial  rooms  on  this 
occasion,  which  I  always  looked  upon  as  one 
of  the  high  spots  in  the  World’s  history.  The 
elder  Pulitzer  was  kept  away  by  illness  and 
Ralph  presided  and  spoke  for  him.  One  para¬ 
graph  only  I  will  quote  to  recall  the  spirit  of 
the  occasion  to  those  of  you  who  were  present: 
“  ‘As  to  the  World’s  higher  achievement, 
surely  there  can  be  no  more  eloquent  tribute 
to  that  than  the  cordial  gathering  in  its  honor 
of  such  men  as  are  here  tonight. 

“  ‘But  gentlemen,  there  is  one  thing  of 
which  I  am  not  too  modest  to  boast — that 
the  World  has  never  achieved  one  jot  of  its 
success  under  false  pretenses,  but  solely  by 
making  its  performances  square  with  its 
pledges.  It  has  served  the  people  always  ac¬ 
cording  to  its  lights,  fighting  for  them  when 
it  believed  them  to  be  right,  fighting  against 
them  when  it  believed  them  to  be  wrong.  By 
both  kinds  of  fighting  it  has  earned  their  con¬ 
fidence  and  their  respect.  And  it  is  their  con¬ 
fidence  alone  which  has  made  possible  its 
twenty-five  years  of  success.’ 

“Mr.  Pulitzer  died  October  29,  1911,  in  his 
65th  year,  on  his  yacht  Liberty,  lying  in  the 
harbor  of  Charleston.  It  is  seldom  that  a  man 
is  accorded  the  high  tribute  that  was  paid  him. 
Men  prominent  in  affairs  and  the  press  of  the 
world  united  in  proclaiming  him  one  of  the 
greatest  men  of  his  generation;  the  creator  of 
a  new  journalism  which  has  made  the  newspaper 
a  more  potent  factor  than  ever  before  in  our 
civilization.  In  one  of  the  codicils  of  his  will 
appears  the  following: 

“  ‘I  particularly  enjoin  upon  my  sons  and 
my  descendants  the  duty  of  preserving,  per¬ 
fecting  and  perpetuating  the  World  newspaper 
to  the  maintenance  and  publishing  of  which 
I  have  sacrificed  my  health  and  strength,  in 
the  same  spirit  in  which  I  have  striven  to 
create  and  conduct  it  as  a  public  institution, 
from  motives  higher  than  mere  gain,  it  hav¬ 
ing  been  my  desire  that  it  should  be  at  all 
times  conducted  in  a  spirit  of  independence 
and  with  a  view  to  inculcating  high  stand¬ 
ards  and  public  spirit  among  the  people  and 
their  official  representatives,  and  it  is  my 
earnest  wish  that  said  newspaper  shall  here¬ 
after  be  conducted  upon  the  same  principles.’ 

. -  Pulitzer  took  “For  more  than  dozen  years  now  the  sons 

the  World  forty  years  ago  and  of  Joseph  Pulitzer  have  been  living  up  to  the 
Pulitzer  wishes  expressed  so  pathetically  and  so  force- 
in  his  will.  In  the  World  of  November 
they  announced  editorially  that  the 
policy  of  the  World  during  Joseph  Pulitzer’s 
life  time  would  remain  the  policy  of  the  World. 


The  New  York  World  celebrated  forty 
years  of  publication  under  the  Pulitzer 
family.  May  10,  when  the  Quarter  Cen¬ 
tury  Association, 

-  composed  of  180 

men  and  women  . . 

associated  with  speak  publicly 

the  newspaper  larged  World  building  on  May  10,  1908. 
twenty-five  years  ‘ 

or  more,  held  its 
thirteenth  annual 
dinner.  The  fol¬ 
lowing  officers 
were  re-elected ; 

Isaac  D.  White, 
president;  Daniel 
J.  Collins,  first 

- - -  vice  -  president; 

,  Henry  Jenkins, 

I.  D.  White  second  vice- 

president;  Frank 
McCabe,  secretary,  and  William  J. 

Shimer,  treasurer.  Thirty  new  members 
qualified  for  membership.  They  are: 

John  L.  Heaton,  William  Mason,  Al¬ 
bert  E.  Wood,  William  W.  Gay  and 
Charles  Menzies,  of  the  editorial  depart¬ 
ment. 

Edward  C.  Sanborn,  George  W.  Mil¬ 
ler,  Timothy  Gorman  of  the  advertising 
department. 

Leonce  I-evy,  George  R.  Wagner, 

Harry  W.  Tupper,  Isaac  Marks.  Patrick 
J.  Quigley,  John  J.  Lambert,  Charles  L. 

Harrington  and  John  J.  Farrell,  of  the 
composing  room. 

James  J.  Williams,  stereotyper. 

Samuel  E.  Speare,  Peter  Connors,  Max 
Becker  and  James  Cogan,  of  the  prest 
room. 

Vincent  Morello,  William  Willis,  John 
Schwerein,  George  H.  Price,  Thomas  L. 

Wallace  and  Barney  D.  Samuels,  of  the 
circulation  department. 

Miss  Jane  M.  Fleury,  of  the  auditor’s 
staff. 

Joseph  P.  Crynes  and  Ben  Jacobs,  of 
the  publication  office. 

Charles  L.  Huson,  of  the  Brooklyn  of¬ 
fice. 

Norris  A.  Clowes,  retired. 

Ten  active  members  of  the  association 
were  present  when  Mr. 

over  '  .  ,  . 

thirty-eight  served  in  old  - 
Building  in  1889,  when  the  new  building 
was  begun. 

President  White  recalled  the  spirit  put  . .  . . . .  _ 

into  the  World  by  Joseph  Pulitzer  when  And  on  this  day  and  every  day  since  then, 
he  purchased  it  from  Jay  Gould  and  con-  this  policy  has  been  stated  at  the  head  of  the 
verted  it  “to  the  cause  of  the  people  editorial  page  in  an  extract  from  a  cable  mes- 
rather  than  that  of  purse  potentates,’’  in  e<l>tor»  of 

the  following  addresl ;  *!'* 

“Forty  years  ago  today  Joseph  Pulitzer,  hav-  ,  A"  mstitutuin  that  should  a  ways  fi^t 
ing  purebred  the  World  from  Jay  Gould,  as-  for  progress  and  reform,  never  tolerate  in- 
suLd  control  of  its  columns.  He  was  then  Just'ce  or  corruption.  ^ ways  fight  demagogues 
thirty-six  years  old.  The  leading  editorial  on  J*”  ‘’a 

the  follow^ing  morning  announced  the  new  Pjr'  ff.'n 

ownership,  and  made  it  plain  that  under  an  en-  alwavs  rema  n  a  ^  Kr* 

^  poor,  always  remain  devoted  to  the  public 

tirely  new  manaRement  everything  was  to  be  w  c  j  i  • 

4.  \t  T>  1*  »-  41,^  >\elfare,  never  be  satisfied  with  merely  print* 

d.ffer^t.  Mr.  Pulitzer  s  Idea  of  wha  the  drastically  inde^dent. 

World  ought  to  be  was  set  forth  in  the  editorial  ^ 

as  tollows.  predatory  plutocracy  or  predatory  poverty.’’’ 

“  ‘There  is  room  m  this  great  and  growing  Howard  Counolly,  superintendent  of 

city  for  a  journal  that  is  not  only  cheap  but  _ _ ,  ..  rt  iV  Vb 

bright,  not  only  bright  but  large,  not  only  ITiail  at  the  City  Hall  PoSt 

large  but  truly  democratic — dedicated  to  the  UltlCC ,  John  L#.  Heaton,  Frank  McCabe 
cause  of  the  people  rather  than  that  of  purse-  and  James  McKernan  were  speakers, 
potentates — devoted  more  to  the  news  of  the  Gov.  Smith,  Ralph  Pulitzer,  Joseph 
New  than  the  Old  World — that  will  expose  Pulitzer  and  F  D.  VVhite,  general  man- 
all  fraud  and  sham,  fight  all  public  evil.  Md  ager  of  the  World,  sent  messages  of 
abuses— that  will  serve  and  battle  for  the  congratulation. 

u-itn  /»firn^cf  Qinr^ritv  ” 


Where  Japanese  culture  is  blended  with  the  customs 
and  habits  of  America. 


THE  JIJI  SHIMPO 


is  the  favorite  newspaper.  The  Jiji  commands  the  re¬ 
spect  and  holds  the  confidence  of  the  Nation’s  men  of 
affairs.  It  fills  an  important  place  in  their  lives  which 
only  a  great  newspaper  can  take. 


The  JIJl’S  Circulation 
248,877  copies:  June  1,  1922 


is  chiefly  among  the  leaders  of  Japan’s  social,  commercial 
and  political  life.  They  are  the  men,  and  their  wives 
are  the  women,  who  have  learned  what  the  West  has  to 
give  the  East. 

That  is  why  the  Jij'i’s  readers  are  the  best  customers  of 
imported  goods  in  Japan. 

For  reliable  market  information  address: 

FOREIGN  SERVICE  BUREAU 


THE  JIJI  SHIMPO 


Cables:  Morning 

'Jij*  Toicyo,”  Tokyo,  Japan  and  Evening 

Bentley  Code  Editions 

AMERICAN  HEADQUARTERS 
Canadian  Pacific  Building,  342  Madison  Ave.,  New  York 
Joseph  P.  Barry,  Representative 


Tn  Japan,  the  Buyers  Read  THE  JIJI 


Baltimore 

is  eagerly  looking  forward  to  the  day 

when  our  distinguished  friends, — the  British  delegates  to  the  A.  A.  C.  of  W. 
Convention  at  Atlantic  City — will  visit  this  city. 

Justly  proud  of  being  the  fastest  growing  seaport  in  the  United  States,  Balti¬ 
more  realizes  what  great  advantages  her  facilities  for  international  commerce 
offer,  and  is  anxious  to  have  our  London  friends  realize  it  too. 


Fifty-five  overseas  steamship  services 
reaching  one  hundred  foreign  ports  make 
Baltimore  a  strong  commercial  influence  in 
the  great  markets  of  the  world. 

Eighteen  coastwise  steamship  lines  link 
Baltimore  with  Southern  and  Pacific  ports, 
affording  a  concentration  of  rail  and  water 
transportation  at  the  most  strategic  point  on 
the  Atlantic  coast;  in  fact,  recent  census  fig¬ 
ures  show  that  forty-three  per  cent  of  the 
manufactured  products  of  the  United 
States  are  located  in  states  connected  with 


Baltimore  by  rail  routes  that  are  shorter 
than  to  any  other  ports — a  big  item  in  es¬ 
timating  freight  rates. 

Closely  allied  with  the  mighty  forward 
strides  that  Baltimore  is  making,  are  The 
News  and  The  American,  Baltimore’s  two 
pioneer  papers  in  their  respective  fields. 
These  papers,  going  into  practically  every 
buying  home  in  Baltimore  and  close 
vicinity,  are  strongholds  of  power  and  in¬ 
fluence  in  promoting  the  best  interests  of 
city  and  state. 


In  welcoming  our  distinguished  London  guests  to  America.  'I'he 
News  and  The  American  urge  heartily — visit  Baltimore!  Not  only 
will  our  welcome  be  cordial  and  sincere*,  but  the  vision  which  these 
“Men  of  Vision”  will  get  of  still  stronger  commercial  relationships 
with  America  which  Baltimore  as  the  logical  point  of  contact  can 
provide,  offers  prospect  of  undreamed-of  possibilities  for  the  busi¬ 
ness  future  both  of  their  country  and  of  ours. 


THE  BALTIMORE  NEWS 


Published  every  afternoon,  including  Sunday 


accuracy 
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Published  every  morning,  including  Sunday 
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ON  TO  LONDON 


I  A  L 


THE  PUUTZER  AWARI 


Great  Britain  compels  attention.  Never  in 
the  history  of  the  Associated  Advertising  Clubs 
of  the  World  has  such  a  determined  effort  been 
made  to  secure  its  meetings  as  is  evidenced  in  the 
British,  Irish  and  Ulster  messages  and  advertising  in 
this  issue  of  Editor  &  Publisher.  Their  invitation 
to  the  Associated  Advertising  Clubs,  presented  on 
behalf  of  London’s  Thirty  Club  at  Milwaukee  last 
year  by  Sir  Charles  Higham  and  given  emphasis  by 
his  second  visit,  is  backed  by  the  advertisers  of  the 
United  Kingdom  with  a  force  that  should  be 
irresistible. 

These  people  do  not  merely  buy  and  sell  advertising 
space.  They  use  it  when  they  have  something  big  to 
be  done.  So  thoroughly  do  they  believe  in  their 
cause,  and  in  the  efficacy  of  advertising  as  its  mis¬ 
sionary,  that  their  expenditure  in  this  issue  of  Editor 
&  Publisher  alone  runs  well  into  five  figures  of 
American  dollars. 

It  is  a  magnificent  herald’s  trumpet  blast  for  the 
delegation  from  England,  the  Irish  h'ree  State  and 
Ulster  that  will  take  the  central  place  in  .Atlantic 
City  two  weeks  from  now.  It  is  also  an  unsurpassed 
display  of  British  advertising  technic  in  an  American 
publication.  It  is  the  forerunner  of  that  exchange  of 
views  and  ideas  that  will  be  afforded  with  untold 
benefits  to  all  participating  both  in  Atlantic  City  and 
in  London. 

It  is  unnecessary  to  state  that  the  visitors  from  the 
United  Kingdom  will  lie  cordially  and  enthusiastically 
welcomeil  wherever  they  go  on  North  .American  soil. 
They  can  rest  assured  of  attentive  and  unprejudiced 
hearers  at  Atlantic  City.  Those  hearers  can  also  be 
assured  that  they  will  listen  only  to  the  soundest  of 
arguments,  based  on  the  highest  aims  of  humanity 
and  business.  The  decision  seems  foregone,  in  view 
of  the  vote  for  London  at  Milwaukee  last  year  and 
the  repe.'ited  expressions  of  the  advertising  leaders  of 
America  since  then. 

Creat  Britain  wants  and  needs  the  shoulder-to- 
shoulder  contact  that  London  and  Atlantic  City  can 
give,  but  she  doesn’t  need  it  one  whit  more  than 
American  advertising  and  business  need  contact  with 
the  nation  whose  trade  has  circled  the  glolie  for  years, 
with  honest  goods,  fair  prices  and  consideration  for 
the  other  fellow  as  its  guiding  principles.  That  creed 
is  also  .America’s.  Its  world-wide  application  will 
be  forwarded  by  the  closer  understanding  and  removal 
of  friction  that  the  A.  .A.  C.  W.  can  accomplish  by 
making  its  1924  slogan  “On  to  London.’’ 

Writing  the  word  “World”  into  the  title  of 
the  Associated  .Advertising  (dubs  should  he  made 
something  more  than  a  gesture. 

NEBRASKA  SHOWS  THE  WAY 

HE  .State  of  Nebraska  has  at  last  taken  a  very 
definite  step  toward  curbing  landscape  disfigure¬ 
ment  along  public  higlfways  by  the  erection  of 
unsightly  billboards. 

Under  the  bill  passed  by  the  legislature,  the  De¬ 
partment  of  Public  Works  is  made  the  guardian  of 
the  state’s  beauty  spots.  The  bill  not  only  provides 
for  a  permit  fee,  but  also  empowers  the  department 
to  remove  any  sign  it  pleases  without  giving  cause. 

Billboards  give  all  American  towns  a  sameness 
when  viewed  from  a  railroad  train  that  does  not 
differ  much  from  coast  to  coast,  but  that  will  no 
longer  apply  in  Nebraska,  for  that  state’s  new  bill 
prohibits  the  painting  or  attaching  of  any  advertising 
matter  on  bridges  or  within  300  feet  of  railroad  or 
highway  crossings. 

Nebraska  is  setting  a  fine  example  for  the  rest  of 
the  country. 


'^HE  case  of  the  City  of  Cdiicago,  or  Mayor 
Thompson,  against  the  Chicago  Tribune  for  libel 
estimated  at  $1,000,000  is  officially  closed  by 
Corporation  Counsel  Busch  who  says  that  he  will 
not  seek  a  rehearing  in  the  interest  of  a  client 
that  has  discarded  its  First-Citizen-of-Yesterday. 
Even  we  have  a  hard  time  in  trying  to  recall  the 
instigator  of  the  suit  but  the  Tribune  is  still  the 
Tribune  and  the  only  regret  of  newspaper  men  will 
naturally  be  that  such  a  low  value  was  placed  on 
helpful  and  constructive  criticism. 


Bay  of  pgntgrost 

Compiled  by  Charles  W.  Miller, 

\  ickshuTK  (Miss.)  IleraM 

And  when  the  day  of  Pentecost  was  fully  come, 
they  were  all  with  one  accord  in  one  place. 
And  suddenly  there  came  a  sound  from  heaven 
as  of  a  rushing  mighty  wind,  and  it  filled  all  the 
house  where  they  were  sitting.  And  there  appeared 
unto  them  cloven  tongues  like  as  of  fire,  and  it  sat 
upon  each  of  them.  And  they  were  all  filled  with 
the  Holy  (jhost,  and  began  to  speak  with  other 
tongues,  as  the  Spirit  gave  them  utterance.  And 
there  were  dwelling  at  Jerusalem  Jews,  devout  men, 
out  of  every  nation  under  Heaven.  Now  when  this 
was  noised  abroad,  the  multitude  came  together,  and 
were  confounded,  because  that  every  man  heard  them 
speak  in  his  own  language.  And  they  were  all 
amazed  and  marvelled,  saying  one  to  another.  Behold, 
are  not  all  these  which  speak  Galileans?  .And  how 
hear  we  every  man  in  our  own  tongue?  But  this  is 
that  which  was  spoken  by  the  prophet  Joel :  -And  it 
shall  come  to  pass  in  the  last  days,  saith  God,  I  will 
pour  out  of  My  Spirit  upon  all  flesh:  and  your  sons 
and  your  daughters  shall  prophesy,  and  your  young 
men  shall  see  visions,  and  your  old  men  shall  dream 
dreams.  Then  Peter  said  unto  them.  Repent,  and 
be  baptized  every  one  of  you  in  the  name  of  Jesus 
Christ  for  the  remission  of  sins,  and  ye  shall  receive 
the  gift  of  the  Holy  Ghost.  For  the  promise  is  unto 
you,  and  to  your  children,  and  to  all  that  are  afar 
off,  even  as  many  as  the  Lord  our  God  shall  call. 
.And  with  many  other  words  did  he  testify  and  exhort, 
saying.  Save  yourselves  from  this  untoward  genera¬ 
tion.  Then  they  that  gladly  received  His  word  were 
baptized :  and  the  same  day  there  were  added  unto 
them  about  three  thousand  souls.  .And  they  con¬ 
tinued  steadfastly  in  the  apostles’  doctrine  and  fellow¬ 
ship,  and  in  breaking  of  bread,  and  in  prayers.  And 
fear  came  upon  every  soul :  and  many  wonders  and 
signs  were  done  by  the  apostles.  And  all  that  be¬ 
lieved  were  together,  and  had  all  things  common : 
And  sold  their  possessions  and  goods,  and  parted 
them  to  all  men  as  every  man  had  need.  And  they, 
continuing  daily  with  one  accord  in  the  temple,  and 
breaking  bread  from  house  to  house,  did  eat  their 
m6at  with  gladness  and  singleness  of  heart.  Praising 
God,  and  having  favour  with  all  the  people,  .And  the 
Lord  added  to  the  church  daily  such  as  should  be 
saved. — (Acts  ii:l-8,  16,  17,  38-47.) 

And  the  multitude  of  them  that  believed  were  of 
one  heart  and  of  one  soul :  neither  said  any  of  them 
that  ought  of  the  things  which  he  possessed  his  own ; 
but  they  had  all  things  common.  And  with  great 
power  gave  the  apostles  witness  of  the  resurrection 
of  the  Lord  Jesus :  and  great  grace  was  upon  them 
all.  Neither  was  there  any  among  them  that  lacked : 
for  as  many  as  were  possessors  of  lands  or  houses 
sold  them,  and  brought  the  prices  of  the  things  that 
were  sold.  And  laid  them  down  at  the  apostles’ 
feet :  and  distribution  was  made  unto  every  man 
according  as  he  had  need.  And  Joses,  who  by  the 
apostles  was  surnamed  Barnabas,  (which  is,  being 
interpreted,  The  son  of  consolation),  a  Levite,  and 
of  the  country  of  Cyprus,  having  land,  sold  it,  and 
brought  the  money,  and  laid  it  at  the  apostles’  feet. 
—  (Acts  iv;32-37.) 

And  be  sure  your  sin  will  find  you  out. —  (Nu. 
xxxii:23).  What  doth  it  profit,  my  brethren,  though 
a  man  say  he  hath  faith,  and  have  not  works?  Can 
faith  save  him?  If  a  brother  or  sister  be  naked,  and 
destitute  of  daily  food.  And  one  of  you  say  unto 
them,  Depart  in  peace,  be  ye  warmed  and  filled :  not¬ 
withstanding  ye  give  them  not  those  things  which 
are  needful  to  the  body,  what  doth  it  profit?  Even 
so  faith,  if  it  hath  not  works,  is  dead,  being  alone. 
— (Jas.  ii;14-17).  Be  not  deceived:  God  is  not 
mocked :  for  w'hatsoever  a  man  soweth,  that  .shall  he 
also  reap. — (Gal.  vi  :7.) 


The  most  disappointing  thing  about  the  annual 
announcement  of  the  Pulitzer  Awards  in 
journalism  is  the  lack  of  controversy  aroused. 
The  newspaper  business  of  this  country  will  be  in  a 
much  healthier  condition  professionally  when  each 
award  becomes  the  subject  of  heated  debate  wherever 
newspaper  men  gather. 

We  do  not  mean  to  imply  that  any  one  of  the 
awards  made  this  year  was  not  merited.  Rather  we 
are  amazed  that  the  service  rendered  should  have 
been  so  complkely  in  accord  with  the  highest  ideals 
of  journalism. 

Editor  &  Publisher  had  already  selected  William 
Allen  W  hite’s  editorial  as  an  outstanding  expression 
of  the  rights  of  true  journalism  and  reprinted  it  for 
the  guidance  of  others.  The  Memphis  Commercial 
Appeal,  edited  in  the  heart  of  the  Klan  country,  has 
performed  an  unusual  public  service  in  its  fearless 
campaign  against  religious  partisanship  and  masked 
government.  Alva  Johnson  is  a  reporter  who  did  his 
work  carefully  and  well. 

But  there  is  something  missing  in  the  way  these 
awards  have  been  received. 

Are  not  the  newspaper  men  of  America  proud  of 
the  things  they  are  doing  today  that  they  do  not 
defend  them  and  acclaim  them? 

It  certainly  seems  remarkable  that  a  business  that 
boasts  of  the  millions  that  it  pays  to  its  cartoonists 
annually  could  not  produce  a  single  artist’s  conception 
during  the  year  of  1922  that  was  worthy  of  the 
Pulitzer  Award.  Nevertheless  this  seems  to  be  the 
truth,  for  no  prize  was  announced  in  that  class. 

It  is  to  be  hoped  that  the  American  Society  of 
Newspaper  Editors  will  be  able  to  stimulate  wider 
interest  in  these  annual  awards. 

What  greater  honor  can  any  newspaper  strive  for 
than  a  gold  medal  for  the  greatest  public  service 
within  a  stated  period? 


FOOD  FOR  THOUGHT  • 

Newspaper  owners  and  executives  whose 
daily  newspaper  is  their  life-work  can  find 
niuch  to  think  about  in  the  news  that  the  New 
York  World  Quarter  Century  Club  last  week  held 
its  annual  dinner  with  180  mcmliers  of  the  organization 
at  table. 

.All  of  them  had  been  in  the  World’s  service  for 
twenty-five  years  before  admission  to  the  circle.  That 
is  a  long  association  with  any  organization.  It  is 
unusually  long  in  the  newspaper  business,  which  often 
thinks  of  labor  turnover  as  necessary  as  print  paper. 
That  thought  is  not  found  in  the  World’s  departments, 
as  the  existence  of  the  Quarter  Century  Club  evi¬ 
dences.  The  paper  ^s  known  among  editorial  men  as 
one  which  affords  unusually  pleasant,  unhampered,  and 
well  rewarded  employment.  It  has  the  reputation  of 
treating  its  men  in  all  departments  honestly  and  with 
consideration  for  their  needs  and  frailties.  Its  staff 
is  carefully  selected,  not  primarily  to  fill  a  desk  that 
the  day  finds  vacant  but  to  make  and  keep  strong  the 
organization  that  knows  what  it  stands  for  and  be¬ 
lieves  in  it.  There  is  no  magic  in  the  formula. 

The  World  and  the  hundreds  of  other  newspapers 
who  consider  their  staffs  as  families  have  found  it 
in  demanding  and  justly  rewarding  honest,  honorable 
and  competent  w'orkers,  and  keeping  above  reproach 
the  standards  of  individual  and  organization  conduct. 


^’HE  most  important  message  contained  in  the 
address  of  B.  G.  Koethcr,  director  of  sales  serv¬ 
ice  and  advertising  of  the  General  Motors  Corpora¬ 
tion,  before  the  Association  of  National  .Advertisers 
is  that  Capital  with  a  capital  “C”  is  sold  on  advertis¬ 
ing.  His  paper  as  a  whole  was  interesting  and  raises 
many  questions  of  conduct  on  the  part  of  advertising 
men  that  demand  attention  and  solution  but  after 
all  are  they  not  the  fundamental  rules  that  it  is 
necessary  to  follow  in  every  calling  that  is  dependent 
upon  public  response  for  success.  Understanding  is 
a  natural  necessity  that  can  only  come  from  contact 
but  the  big  thing  is  honesty  and  applies  as  well 
between  employe  and  employer  as  between  employer 
and  his  public.  Mr.  Koether  drove  home  facts  in 
convincing  manner  and  is  certain  to  be  listened  to. 


Editor  &  Publisher  for  May  19,  1923 


PERSONALS 


pILBERT  M.  HITCHCOCK,  pub- 
Usher  of  the  Omaha  World- Herald, 
and  former  United  States  Senator,  was 
tendered  a  luncheon  at  the  Omaha  Cham¬ 
ber  of  Commerce  May  12  on  the  occasion 
of  his  home-coming. 

C.  S.  Jackson,  publisher  of  the  Ore¬ 
gon  Journal,  has  returned  to  Portland, 
after  spending  nearly  a  year  in  Vir¬ 
ginia. 

Louis  Wiley,  business  manager  of  the 
New  York  Times,  will  sail  for  Europe 
on  the  maiden  trip  of  the  ‘Leviathan,” 
July  4,  returning  on  the  same  ship  .\ugust 
28.  He  will  visit  England,  France  and 
Italy. 

Thomas  J.  Blain,  publisher  of  the  Port 
Chester  (N.  Y.)  Daily  Item,  is  ill  with 
pneumonia. 

LTiarles  B.  Driscoll,  editor  of  the 
Wichita  (Kan.)  Eagle,  has  l)een  made 
first  vice-president  of  the  Community 
Theatre  of  Wichita. 

John  M.  Imrie,  managing  director  of 
the  Edmonton  (.\lta.)  Journal  and  vice- 
president  of  the  Canadian  Daily  News¬ 
paper  .Association,  headed  a  delegation 
representing  the  City  Council  and  the 
Board  of  Trade  of  Edmonton  which  on 
May  8  waited  on  Premier  King  and  the 
Dominion  Government  to  ask  for  de¬ 
velopment  of  grain  routes  from  the 
prairie  provinces  to  the  Pacific  Coast. 

Henry  D.  Bradley,  for  16  years  an  em¬ 
ployee  of  the  Toledo  Blade,  has  accepted 
an  offer  to  join  the  executive  staff  of  the 
Ixjndon  Daily  Express,  ami  sailed  from 
New  York  May  13. 

Fremont  W.  Spicer,  until  recently  vice- 
presklent  of  the  Fourth  Estate,  is  now 
associated  with  the  Blue  Book  of  the 
New  York  Commercial. 

John  Argens,  staff  artist  of  the  Oak¬ 
land  (Cal.)  Post-Enquirer,  was  notified 
by  Guy  Richardson,  editor  of  Our  Dumb 
.Animals,  published  in  Boston,  that  his 
cartoon  had  been  awarded  the  prize  in 
a  national  contest  of  newspaper  cartoon¬ 
ists  during  the  si)ecial  week  of  the  .Amer¬ 
ican  Humane  lulucational  Society. 

W.  J.  Parrott,  business  manager  of 
the  Danville  (Ill.)  Commercial-News, 
has  just  completed  25  years’  service 
there.  Two  other  men,  John  H.  Har- 
risen,  editor,  and  Fred  Krueger,  linotype 
oixrator,  are  older  in  service  than  Mr. 
Parrott. 

Ralph  Beaver  Strasshurger,  owner  of 
the  .Norristown  (Pa.)  Times-Herald, 
David  Princus  and  Harold  1.  Smith  of 
the  New  A’ork  City  News  .Association, 
with  .Airs.  Smith  were  passengers  on  the 
“Berengaria,”  which  sailed  from  New 
A’ork  May  15. 

A’ictor  F.  Ridder,  publisher  of  the  New 
A'ork  Staats  Zeitung-Herold,  has  been 
elected  vice-president  of  the  New  York 
State  Board  of  Charities,  on  which  he 
has  served  several  years  as  a  commis¬ 
sioner.  • 

Dr.  John  H.  Finley,  associate  editor  of 
the  New  York  Times,  sailed  on  the  “Sta- 
vangerford”  May  16  for  Scandinavian 
countries,  where  he  will  deliver  several 
lectures  under  the  auspices  of  the  Scan- 
dinavian-.Ameriran  Foundation. 

(ilen  Griswold,  editor,  and  K.  L.  Ames, 
publisher,  of  the  Chicago  Journal  of 
Commerce,  who  have  been  on  a  fishing 
trip  in  Florida,  were  visiting  in  New 
York  this  week  on  their  way  home. 

George  I).  Lindsay,  editor  and  pub¬ 
lisher  of  the  Marion  (Ind.)  Chronicle, 
has  returnefl  from  three  months  vacation 
in  the  south. 

\\'.  G.  Johnson,  manager  and  treasurer 
of  the  Chattanooga  News  and  secretary- 
treasurer  of  the  Southern  Publishers’ 
Ass(Kiation  for  the  last  seven  years,  was 
a  recent  guest  of  the  Miami  (Fla.)  Ro¬ 
tary  Club  at  a  luncheon. 

W.  .A.  Grozier,  business  manager  of 
the  Iloston  Post,  sailed  May  11  on  the 
‘‘President  Wilson”  for  Naples.  He  will 
tour  the  Continent  and  England,  return¬ 
ing  in  the  early  fall  accompanied  by  Mrs. 
Grozier.  who  is  convalescing  from  a  se¬ 
vere  illness. 


Lafayette  Young,  Sr.,  publisher  of  the 
Des  Moines  (Iowa)  Capital,  has  been 
elected  a  member  of  the  board  of  direc¬ 
tors  of  the  Iowa  Press  and  Authers’ 
Club.  Fifty  old  friends  of  Senator 
Young  attended  a  dinner  at  the  Des 
Moines  Club  last  Thursday  in  honor  of 
his  seventy-fifth  birthday  on  May  11. 

Merton  El.  Burke,  formerly  managing 
editor  of  the  New  A’ork  Daily  News, 
who  has  been  associated  with  the  Balti¬ 
more  Sunpapers  for  several  months,  has 
been  placed  in  charge  of  all  features  and 
syndicate  matter  and  also  of  all  promo¬ 
tion  work.  He  will  have  charge  of  ad¬ 
vertisements,  wagon  and  window  posters 
and  all  promotion  plans.  He  has  been 
serving  in  an  advisory  capacity  in  con¬ 
nection  with  e<litorial  department  fea¬ 
tures. 

Edward  J.  Stackpole  entertained  the 
members  of  the  Harrisburg  (Pa.)  Tele¬ 
graph  editorial  staff  at  a  chicken  and 
waffle  dinner  May  11.  The  party  was 
one  of  a  number  of  deiartmental  social 
gatherings  of  the  Telegraph  “family.” 

P.  Y.  Chien,  who  graduated  from  the 
School  of  Journalism  at  Columbia,  Mo., 
the  latter  part  of  .April,  sailed  on  the 
“E'mpress  of  Russia.”  from  Vancouver, 
May  17,  returning  to  China,  after  18 
months  in  this  country.  Mr.  Chien  at¬ 
tended  the  Workl  Press  Congress  held  in 
Honolulu  in  October,  1921,  later  going  to 
the  world  conference  at  Washington,  D. 
C.  Mr.  Chien  will  resume  newspaper 
work  in  China  and  expects  to  attend  the 
next  Workl  Press  Congress  in  Europe. 

Louis  Wiley,  business  manager  of  the 
New  York  Times,  will  address  the  .Ad¬ 
vertising  Club  of  St.  Louis  on  the  night 
of  May  22  on  his  way  to  address  the 
Missouri  School  of  Journalism  at  Colum- 
bia  May  24. 

IN  THE  EDITORIAL  ROOMS 

/  '  H.  J.  SNIDER,  one  of  the  editors  of 
^  the  Toronto  Telegram,  who  has  made 
a  specialty  of  writing  sailing  articles  and 
stories,  is  accompanying  the  yacht  lias- 
well,  recently  sold  by  .Aemilius  Jarvis, 
well-known  Toronto  yachtsman,  to 
parties  in  Honolulu,  from  Toronto  to 
New  York,  via  the  Erie  Canal,  and 
thence  by  the  Panama  Canal  across  the 
Pacific.  He  will  write  his  experiences 
for  the  Telegram. 

Donald  E.  Carr  has  resigned  from  the 
staff  of  the  Portland  Oregonian  and  re¬ 
turned  to  Los  .Angeles.  He  is  the  son 
of  Harry  Carr  of  the  Ixis  .Angeles  Times. 

H.  Campbell-Duncan,  recently  of  the 
Toronto  Globe  editorial  staff,  has  plans 
for  founding  a  Canadian  national  theatre 
for  production  of  work  of  C.anadian  play¬ 
wrights. 

John  J.  Weisberger,  New  A’ork  news- 
pai)er  man,  has  joined  the  reportorial 
staff  of  the  Baltimore  .American. 

.A.  L.  Bostwick,  formerly  on  the  .staff 
of  the  Albany  (C)re.)  Herald,  has  pur¬ 
chased  a  half-interest  in  the  Ix;banon 
(Ore.)  Criterion  from  Glenn  W.  Loomis. 

.A.  Kandel,  New  York  short  story 
writer,  is  with  the  Baltimore  .American 
writing  special  features. 

Clinton  L.  Qialfant,  of  Springfield, 
Mo.,  has  joined  the  staff  of  the  Sioux 
Falls  (S.  D.)  Argus-Leader. 

J.  A.  Morrow,  executive  city  editor  of 
the  Baltimore  American,  has  been  ap- 
I>ointed  advertising  manager.  He  is  suc¬ 
ceeded  by  Charles  Williams. 

E.  H.  Kemmel,  formerly  owner  of  a 
chain  of  newspapers  in  Kansas,  has  sold 
out  his  interest  and  now  lives  in  AV'ichita. 
Until  recently  he  was  city  editor  of  the 
Wichita  Eagle. 

Innis  P.  Lyon  of  the  Syracuse  Tele¬ 
gram  has  been  transferred  by  the  Hearst 
organization  to  the  Baltimore  .American. 

Jesse  Linthicum,  formerly  night  news 
editor  of  the  Baltimore  Sun,  has  been 
made  night  city  editor.  David  Gibson 
is  the  day  city  editor. 

Herbert  Dugan,  staff  cartoonist  of  the 
Boston  Globe,  has  sailed  for  Ireland. 

Joe  Toye,  feature  writer  of  the  Bos¬ 
ton  Traveler,  sailed  on  the  I^conia  for 
Ireland  to  get  first-hand  information  for 
the  Traveler. 


FOLKS  WORTH  KNOWING 


'T'OM  W.ALLACE,  newly  appointed 
chief  of  the  Louisville  Times’  edi¬ 
torial  staff,  is  a  native  Kentuckian.  He 
began  newspaper 
work  on  the 
Louisville  Times, 
writing  as  a  cub 
reporter,  a  fea¬ 
ture  headed  “Lit¬ 
tle  Dramas  of  the 
Police  C  o  u  r  t,” 
which  resulted, 
after  six  weeks, 
in  his  being 
called  to  a  better 
position  on  the 
Louisville  Dis- 
latch,  with  which 

T-  ,,,  he  remained  until 

Tom  Wallace  j  i  i 

It  suspended  pub¬ 
lication.  He  suc- 
cec-d  Irvin  S.  Cobb  as  staff  correspond¬ 
ent  of  tbe  Louisville  Post  at  the  trials  of 
the  Goebel  murder  conspiracy  cases  at 
Frankfort  and  Georgetown,  and  as 
legislative  corresi>ondcnt.  I.ater  he  was 
with  the  Post  as  financial  editor,  a  mem- 
l)er  of  the  St.  Louis  Republic  rei>ortorial 
staff  during  the  Louisiana  Purchase  Ex¬ 
position,  served  as  staff  correspondent 
for  the  Louisville  Herald  during  the 
Hargis-Cockerell  feud  in  Breathitt  Coun¬ 
ty  and  murder  trials  growing  out  of  the 
feud,  before  going  to  St.  Ix>ui.s,  and  was 
assistant  city  ixlitor  of  the  Louisville 
Herald  after  the  feud  trials. 

Returning  from  St.  Ix)uis  to  write  edi¬ 
torials  for  the  Times,  Mr.  AA’allace  went 
to  Washington  to  serve  the  Times  in  the 
Press  Gallery.  Then  he  returned  to  the 
Courier- Journal  to  write  editorials,  re¬ 
maining  steadily  at  that  job,  and  serving 
also  as  dramatic  critic  for  about  twelve 
years,  along  with  editorial  writing.  He 
received  one  indefinite  forlotigh  to  make 
a  trip  around  the  world  writing  on  poli¬ 
tical  and  social  conditions  in  the  Oriental 
countries  for  an  .American  syndicate  and 
another  when  the  Portuguese  ousted 
King  Manuel  and  overthrew  the  Bra- 
ganza  dynasty.  On  that  trip  he  wrote 
articles  from  Spain  and  Portugal  for  a 
syndicate,  and  then  visited  France  and 
England  doing  some  work  for  the 
Courier-Journal. 

Since  that  time  Mr.  Wallace  has  been 
engaged  in  editorial  writing,  making  an 
occasional  trip  to  AA'ashington,  or  roving 
about  Kentucky  as  a  staff  correspondent, 
to  fresben  up  upon  Kentucky  problems. 


J.  C.  Kerrison,  of  the  Boston  Post 
auto  department,  has  gone  on  a  six 
weeks’  trip  through  the  automobile  and 
tire  factories.  He  will  cover  for  the 


Post  the  races  at  the  Indiaaapolts  speed¬ 
way  on  May  30. 

-Alfred  J.  L.  Ford,  attached  to  the 
Boston  Traveler  staff,  has  been  promoted 
to  lieutenant-colonel  of  the  reserve  corps, 
and  assistant  chief  of  staff  on  the  94th 
division. 

Ivan  Beede,  of  the  Boston  Post  staff, 
is  taking  his  second  trip  since  the  armis¬ 
tice  through  England,  France  and  Ger¬ 
many. 

Harold  E.  Van  Deventer,  of  the  Bos¬ 
ton  Post,  is  taking  a  trip  through  the 
Middle  West  with  his  wife. 

Bruce  L.  Graham,  a  reporter  for  the 
Des  Moines  (Iowa)  Register,  has  been 
appointed  to  enter  the  United  States  Mili¬ 
tary  .Academy. 

Ivan  L.  Re  Veal  is  the  new  sporting 
Lxlitor  of  the  Danville(  Ill.)  Commercial-* 
News.  He  succeeds  Gene  Kessler,  who 
has  gone  to  the  Washington  (D.  C.) 
News. 

David  T.  Jones,  formerly  assistant 
managing  editor  of  the  Pittsburgh 
Leader,  is  now  publisher  of  the  Char- 
tiers  A’alley  Life,  a  weekly  at  Crafton, 
near  Pittsburgh. 

A.  V’aughn  Weidel,  night  commercial 
reporter  of  the  Sioux  City  (Iowa)  Tri¬ 
bune,  has  fully  recovered  from  a  recent 
illness. 

Merle  M.  Moone,  of  the  Sioux  City 
(Iowa)  Tribune  new  staff,  has  been 
made  assistant  day  city  editor. 

Dennis  O’Leary,  editor  of  the  Sioux 
Falls  (S.  D.)  Press,  has  resigned  and  is 
now  doing  special  editorial  work  for  the 
Siou.x  City  (Iowa)  Tribune,  covering 
Iowa,  Nebraska  and  South  Dakota  poli¬ 
tics. 

VValter  W.  White,  formerly  of  the  To¬ 
peka  Capital,  has  been  appointed  to  a 
court  reporter’s  position  in  Minnesota 
by  Gov.  J.  .A.  O.  Preus. 

O.  L.  Brownlee,  formerly  day  tele¬ 
graph  editor  of  the  Sioux  City  (Iowa) 
Tribune,  has  purchased  the  Diamond 
Chemical  company  at  Springfield,  Mo. 

John  Casey  of  Knoxville,  Iowa,  has 
just  returned  to  this  country  after  a 
two-year-trip  about  the  world  reporting 
for  various  American  newspapers.  A 
•part  of  this  time  Casey  spent  as  a  re¬ 
porter  of  the  Japan  .Advertiser.  He  is  a 
son  of  W.  J.  Casey,  publisher  of  the 
Kno.xville  ELxpress. 

Major  Robert  .A.  Allen,  who  with  his 
wife  and  young  son  were  held  captive 
several  days  by  Chinese  bandits,  was 
formerly  city  editor  of  the  Siou.x  City 
Journal. 

.Anthony  H.  Hankey,  scribe  of  the 
“Day  by  Day”  column  of  the  Hagerstown 
(Md.)  Daily  Mail,  has  resigned  to  be¬ 
come  a  member  of  the  staff  of  the  maga- 


/ 
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zine  published  in  Baltimore  for  the  Third 
Army  Corps. 


Eugene  F.  Livermore,  dean  of  Water-  Paul  F.  Swank,  connected  with  the  As-  both  French  and  English-speaking  mem- 
town,  N.  Y.,  newspaper  men,  and  for  the  sociated  Press  office  in  Columbus,  and  bers  and  the  addresses  of  the  evening 


Leon  F.  Roberts,  telegraph  editor  of  27  years  a  reporter  on  the  Standard,  Miss  Lulu  Kent,  both  of  Marion,  O.,  were  in  both  languages. 


the  Jamestown  (N.  Y.)  Morning  Post,  who  has  resigned  his  position  to  become  were  married  May  10  in  Marion. 


William  Koch,  an  old-time  printer  and 


was  given  a  farewell  dinner  by  his  asso-  ^sociated  with  the  Chick  Insurance  Leon  W.  Friedman,  for  many  years  in-  newsroom  foreman,  has  resigned  as  sec- 
ciates  prior  to  leaving  on  a  trip  which  he  Agency,  was  tendered  a  banquet  May  15  dustrial  reporter  on  the  Birmingham  retary-treasurer  of  St  Paul  Typographi- 
.  ^  -  by  the  editorial  staff  of  the  Standard  v’ - c- - -  /x  •  »,  ,  x- 


hopes  will  restore  his  health. 


Guilb.,,  W.  Jarvis  has  resided  as  a  ,c-  '  Iporto  ral  'suffT  presSstrf  M  ! 

KS.  "aSd’wn hr  luS  Uv.r^re^i.h  a  Ira.hr,  hli.f  casr. 


n  the  Standard  News,  was  married  on  Saturday,  May  12,  cal  Union  No.  30,  and  Frank  Johnston 

Publishing  Company.  L.  B.  Stevenson,  to  Mrs.  Margaret  Todd,  of  Birmingham,  takes  his  place  until  the  annual  election 
?  1  Arlene  Rumsfield,  sports  writer  in  June. 

TT  Tx  /-  •  ,  Chicago  I^ily  News,  was  married  Arthur  Henderson,  foreman  of  the 


K^abec  County  Forum,  published  at  H.  B.  Crozier,  who  recently  resigned  last  week  to  E.  C.  Dellaporte,  director  of  stereotype  department  of  the  Springfield 
Mora,  Minn.,  his  home  town.  He  has  assistant  managing  edi^r  of  the  St.  physical  education  in  the  Chicago  public  (O.)  Daily  News,  who  has  been  ill  for 


been  in  failing  health. 


Paul  Pioneer  Press  and  Dispatch,  prob-  schools. 


Max  Hahn,  managing  editor  of  the  ^ 

Canandaigua  (N.  Y.)  Daily  Messenger,  *  ^  ^  ' 


some  months,  has  become  worse,  and 


B.  T.  McCanna,  of  the  business  surv^  hope  for  his  recovery  is  now  held, 

department  of  the  Chicago  Tribune,  will  W.  C.  Boyer,  for  many  years  City 


has  resigned  to  join  the  staff  of  the  To-  .  editor  of  be  married  to  Miss  Clare  Foy,  May  30.  Councilman  in  Council  Bluffs,  has  estab- 

ledo  Blade.  H.  R.  Elaston,  vice-president  Springfield  (O.)  Daily  News,  sprat  -  lished  headquarters  in  Omaha  as  organ- 


of  the  Ontario  Press,  Inc.,  which  pub 


lishes  the  Messenger,  will  succeed  Hahn.  Marys,  O. 


couple  of  days  last  week  in  St. 


THE  MECHANICAL  SIDE 


lished  headquarters  in  Omaha  as  organ¬ 
izer  for  the  International  Typographical 
Union  in  the  Missouri  Valley. 

Ralph  C.  Raymond  has  been  made  me- 


Orlin  Folwick,  on  the  State  House  run  Gordon  Erskine,  copyreader  on  the  St.  'yHOMAS  KNAPP  was  elected  pres-  Ralph  C.  Raymond  has  been  made  me- 
for  the  Minneapolis  Daily  Star,  was  a  Bam  ^  News,  has  gone  over  to  the  ident  of  the  Old  Time  Printers  chanical  foreman  of  the  Pawnee  (Neb.) 
recent  bridegroom.  of  the  Dispatch.  He  succeeds  Association  thirty-eighth  annual  meeting  Republican. 

Miss  Dorothy  Cleveland,  New  York  last  week  at  the  Hotel  LaSalle,  Chicago, 

newspaper  woman,  has  resigned  as  as-  ‘"e  Chicago  Herald- Examiner.  William  Sleepeck  was  chosen  chairman 


sistant  to  Miss  Ruth  Osborne  Ewan, 


the  Chicago  Herald-Examiner. 

Frank  J.  Hagen,  formerly  with  the  Chi- 


J.  M.  Hiltner,  foreman  of  the  compos- 


William  Sle^ck  was  chosen  ch^'rman  Jng  room  of  the  Philadelphia  Record, 
of  the  I’®?’’*!  Knapp  recently  suffered  a  nervous  break- 


editor  of  the  Atlantic  City  Illustrated  cago  Herald-Examiner,  left  Chicago  last  is  head  of  the  exhibition  department  of  down,  has  returned  from  a  sojourn  of 
Boardwalk  News.  ‘o  \  writer  on  the  the  .Mergenthaler  Linotype  Companv.  several  weeks  in  Savannah,  Ga.,  much 


Miles  E.  Canady,  for  nearly  a  year  on  Tribune.  The  staff  of  the  Montreal  Gazette  has  improved  in  health, 

the  reportorial  staff  of  the  Toledo  Blade,  Frank  D.  Holmes  has  returned  to  the  presented  a  purse  to  Michael  McCormick, 

has  resigned  and  returned  to  his  home  in  the  Chicago  Herald-Examiner  veteran  of  the  composing  room  who  re- 


Chicago. 


If  T-j  n-  1  1  •  •  .  t  Clark  street  station. 

Miss  Edna  Bisalski,  society  editor  of  >.■  rx  i  x- 


and  is  doing  night  police  at  the  South  tired  on  a  pension  after  49  years’  service. 


WITH  THE  “SPECIALS” 


the  Lancaster  (Pa.)  News  Journal,  has 
announced  her  engagement  to  Lowell  F. 
Halligan,  editor  of  the  Garden  Spot 


Miss  Dorothy  Fay  is  a  new  reporter  illness  prevented. 


He  had  hoped  to  complete  fifty  years,  but  DRUDDEN,  KING  &  PRUDDEN 

illriACC  TXT/^ 


on  the  Chicago  Evening  Post. 


INC,  have  been  appointed  national 


F.  C.  Wesley  of  St.  John,  N.  B.,  has  representatives  of  the  Miles  City  (Mont.) 


Sam  Putnam  of  the  Chicago  Evening  fal^tn  a  position  as  manager  of  the  Mon-  Daily,  Sunday  and  Weekly  Star. 


News,  official  organ  of  the  Lancaster  Post  and  Mark  Turvyville  have  collabo-  treal  Herald  engraving  department.  He  Lewis  V.  Hohl,  Chicago,  has  been  ap- 


County  Farm  Bureau. 


rated  on  a  book  which  they  call  “Evap-  "ill  continue  the  F.  C.  Wesley  Company,  pointed  to  represent  the  Walla  Walla 


Lin  Bonner  is  back  on  the  job  as  head  "‘••'‘t'on.  It  is  made  up  of  poems  and  engravers  and  designers  of  St.  John, 
of  the  New  York  American  copy  desk  xx ' worked  on  the 

after  a  serious  illness.  J-  T.  Egon,  formerly  with  the  Associ-  Portland  Oregonian  in  the  old  hand  press 

Miss  Catherine  Moore,  a  recent  gradu-  ated  I’ress,  is  now  ^itor  of  the  oil  mar-  days  rraentiy  celebrated  his  92d  birthday 


^of  SsMurrStlt^UnWra^^^^^^  Schwl  for  the  Chicago  Journal  of  (Commerce.  I" 


engravers  and  designers  of  St.  John.  (Wash.)  Times,  the  Chippewa  Falls 
\'olney  Colvig,  who  worked  on  the  (Wis.)  Chippewa  Herald  and  the  Man- 
Portland  Oregonian  in  the  old  hand  press  itowoc  (Wis.)  Times, 
days,  recently  celebrated  his  92d  birthday  The  E.  Katz  Special  Agency  has  been 
at  his  home  in  Ashland.  appointed  national  advertising  represen- 


of  Journalism  at  Columbia,  has  joined  J-  ed-  Adolph  J.  Sch^mid  of  Saginaw,  Mich.,  tativ-e  of  the  Port Und  (Ore.)  Telegram, 

the  staff  of  the  Wichita  (Kan.)  Eagle.  9*  Bartlesville  (Okla.)  Exam-  has  just  started  his  33rd  year  as  a  printer  m  the  territory  west  of  Denver. 

Mice  n  Ttinxna*  pHitor  of  the  financial  staff.  and  linotype  operator.  Howland  &  Howland  have  moved  their 

Herald  (Okla )  Beaver,  was  made  an  Francis  Miller,  formerly  a  special  Jim  Spiers  of  the  New  York  Daily  Chicago  office  to  360  North  Michigan 


Howland  &  Howland  have  moved  their 


Jim  Spiers  of  the  New  York  Daily  Chicago  office  to  360  North  Michigan 


honorary  member  of  Zeta  Chapter  Theta  o'?  Marion  (Ind.)  I^der-  News  composing  room  is  recovering  from  avenue 

Sigma  Phi  of  the  University  of  Okla-  Tribune,  is  now  with  the  Marion  Chron-  an  appendicitis  operation.  Stevens  &  Baumann,  Inc.,  New  York 

homa  at  Guthrie.  She  has  lieen  in  news-  Chicago  Printing  Pressmen’s  Union  and  Chicago,  have  been  appointed  repre- 

Mae  Tinee,  motion  picture  editor  of  No.  3  has  voted  to  rejoin  the  international  sentatives  in  the  United  States  for  the 


pai>er  work  21  years. 


Claire  Hare  connected  with  the  sports  Chicago  Tribune,  left  during  the  week  organization,  from  which  it  had  been  sep-  Stratford  (Ont.)  Beacon-Herald 


department  of  the  Philadelphia  Inquirer, 
has  resigned  to  join  the  sports  staff  of 
the  Evening  Public  Ledger. 


for  a  vacation  in  California. 

Miss  Mary  King,  formerly  Sunday  ed- 


arated  four  vears 


Howard  I.  Shaw  has  joined  the 


Everett  Bess,  foreman  of  the  Gregory  Chicago  office  of  Lorenzen  &  Thompson 


the  Evening  Public  Ledger.  'tor  of  the  Chicago  Tribune,  is  back  (S.  D.)  Times- Advocate,  has  purchased  He  was  recently  Western  manager  of 

Charles  Cantwell  has  succeeded  Joseph  (rom  an  extended  trip  in  Europe  Henry  the  Burke  (S.  D.)  Gazette  of  A.  M.  I.  A.  Klein,  New  York. 

Fountain  as  telegraph  editor  of  the  Og-  S'»’‘lay  editor  has  Church.  - 

densburg  (N.  Y.)  Republican-Journal,  ^woceeded  William  Foley  as  editor  of  the  Senor  Javan  Lopes,  for  five  years  a  coi  ire 


densburg  (N.  Y.)  Republican-Journal.  ^ 

Fountain  left  Sunday  for  Boston  ra  ‘  P  ^  • 

route  to  Norfolk.  Va.,  where  he  will  be  Henry  Paynter.  reporter  for  the  C 
associate  editor  of  the  Virginian  Pilot.  ca8o  Daily  News,  has  resigned  to  j 
Mrs._  Louise  Pfouts  Seaman,  of  At;  Examiner. 

lantic  City,  has  been  named  club  eddor  of  - 

the  Atlantic  City  Daily  Press.  IN  THE  BUSINESS  OFFICE 

Bernard  K.  Sandwell,  at  various  times  A/TISS  ANNABEL  POWELL  1 
on  the  staff  of  the  Toronto  News,  Mont-  itl  Marinn  fTnd  'i  Chrnn; 


market  page.  member  of  the  foreign  dejiartment  of  the  THE  AD  FOLKS 

Henry  Paynter,  reporter  for  the  Chi-  Mergenthaler  Linotype  Company,  sailed  £.  D.  Giaque,  assistant  advertising 
cago  Daily  News,  has  resigned  to  join  recently  for  his  home  in  the  city  of  manager  of  the  U.  S.  Light  &  Heat  Cor- 
the  staff  of  the  Herald  and  Examiner.  Fortaleza,  State  of  Ceara,  Brazil,  where  poration,  Niagara  Falls,  N.  Y.,  has  been 
-  he  will  make  his  new  headquarters.  promoted  to  advertising  manager. 

IN  THE  BUSINESS  OFFICE  Vincent  Fusk,  for  ten  years  president  Jabin  Caldwell  has  become  associated 

■»  j|-xcc  Ax^xTAom  T  Qucbcc  Local,  No,  302,  International  with  the  Charles  A.  Hall  Company,  of 

JVl^  .  ..  •  /T  J  X  Typographical  Union,  qn  May  5  was  Omaha,  as  secretary  and  treasurer.  For 


real  Herald,  Montreal  Financial  Times  advertising  staff." 
and  other  Canadian  publications  and  re-  ...  „  r  .t.  z-u-  t-  u 

cently  an  associate  of  Prof.  Stephen  Lea-  ,  ^Lton  Bennett  of  the  Chicago  Tribune 
cock  at  McGill  University,  Montreal,  has  advertising  dei»rtment  has  gone  to 

been  appointed  professor  of  English  lit-  California  to  wed  Miss  Martha  McCoid 
erature  at  Queen’s  University,  Kingston,  ^  Angeles. 

Ont  Jackson,  formerly  of  the  New 

Roger  Orr  has  returned  to  Ogdens- 

XT  V  fx^xx,  rnc.mp  t's'is  Staff  of  the  Chicago  Tribune. 


joined  the  Marion  (Ind.)  Chronicle  tendered  a  banquet  by  his  fellow  mem-  the  last  two  years  he  has  been  with  the 


The  Quebec  local  is  composed  of  Northwestern  Bell  Telephone  Company. 


burg,  N.  Y.,  from  Syracuse  to  resume 
his  former  job  as  telegraph  editor  of  the 


Eugene  C.  Batten,  for  the  past  year 


Ogdensburg  News.  He  had  been  in  a  manager  of  the  Qeveland  office  of  the 
similar  position  on  the  Syracuse  Post-  Christian  Science  Monitor,  has  been  ap- 
Standard  pointed  manager  of  the  New  York  office. 

Miss  Helen  Y.  Smyth,  formerly  society  succrading  Stephen  H.  Barrett  resigned^ 
editor  of  the  Atlantic  City  Gazette  Re-  William  E  Brewster  speeds  to  the 


Churches 
Lead  the  Way 


eZ  of  S  .V.lam  c  ciS  Ga  ’et  c  Williaia  E  Brawatw  succeed,  ,o  tha 
view  and  the  Sunday  Gazette,  has  re-  "'anapment  of  the  Qeyeland  office, 
turned  to  the  advertising  game,  opening  Robert  E.  Murphy,  for  the  last  five 
up  her  own  offices  at  Atlantic  City.  years  with  the  advertising  department  of 

Herbert  R.  Mengert,  for  ten  years  as-  Birmingham  News,  is  now  head  of 
Trxlnnxtxnc  rnr^.xxxxrxHpn;  xxf  the  '^e  copy  and  promotion  department  of 


sistant  Columbus  correspondent  of  the  -'7  pru.  k,u. 

Cincinnati  Enquirer,  has  been  appointed  the  New  Orleans  Item.  .  _  . 

correspondent  for  that  paper.  He  sue-  E.  S.  Buggie  has  been  ^pointed  busi- 


ceeds  James  W.  Faulkner,  whose  death  "ess  manager  of  the  Toledo  Blade, 
occurred  recently.  Mengert  was  formerly  Sylvan  Snyder  has  been  made  assistant 
on  the  Ohio  State  Journal.  business  manager. 

Floyd  Casebolt,  city  editor  of  the  Daily  w addict. 

Light  and  the  Weekly  Enterprise  at  MARRIEID 

Waxahachie,  Tex.,  and  a  graduate  of  the  ^  BRUCE  M.ACNAMEE,  formerly 
school  of  journalism  of  the  University  vV  •  tt.,; 


of  the  Washington  staff  of  Uni- 


of  Missouri,  has  been  named  head  of  a  yersal  Service,  but  more  recently  at- 
dep^tment  of  journalism  to  be  started  tached  to  the  publicity  department  of  the 
’u  University,  Waxahachie,  in  American  Red  Cross,  at  the  City  Hall  in 


the  Fall. 


New  York,  recently  married  Mrs.  Hazel 


Miss  Ruth  Cartzdafner,  graduate  of  the  Habermann  of  Marion,  O.  This  is  the 
journalism  school  at  Ohio  State  Uni-  outcome  of  a  romance  begun  during  the 
versity,  is  now  on  the  staff  of  the  San-  ‘Front  Porch”  days  in  Marion  in  1920. 


Relisious  organizations  of  various  sorts  with  pre¬ 
dominant  American  membership,  have  for  a  gene¬ 
ration  held  occasional  conventions  in  England. 
There  probably  is  a  larger  spirit  of  unity  between 
the  churches  of  England  and  those  of  America  than 
there  is  between  any  other  organizations  in  the  two 
countries. 

Several  English  papers  are  now  using  church  ad¬ 
vertising  copy  prepared  by  the  Church  Advertising 
Department  of  the  A.  A.  C.  of  W.  This  Department 
will  be  represented  at  the  London  convention. 

English  papers  which  have  not  seen  the  proofs  of  52 
weekly  ads  to  stimulate  church  advertising  may  obtain 
proofs  on  application  to  Herbert  H.  Smith,  518  Wither¬ 
spoon  Bldg.,  Philadelphia,  Pa. 

CHURCH  ADVERTISING  DEPARTMENT 

A.  A.  C.  W. 

Editor  and  Publisher  has  been  foremost  among  American  trade  papers  in 
stimulating  the  use  of  church  promotioiial  cop7. 


dusky  (O.)  Register. 


The  MacNamees  will  live  in  Washington. 


i 


Editor  &  Publisher  for  May  19,  1923 


It  /s,  Indeed, 

A  Pleasure 


C7®<  >  join  in  welcoming  to  the  United  States  a  delega- 
^  tion  representing  the  advertising  interests  of  Great 
Britain  and  to  express  appreciation  of  the  desire  for  more 
intimate  relationships  as  voiced  in  the  invitation  to  be 
extended  to  the  Associated  Advertising  Clubs  of  the 
VV'orld.  Since  its  establishment  in  1908  as  the  first  school 
of  its  kind  in  the  world,  the  School  of  Journalism  of 
the  University  of  Missouri  has  unceasingly  sought  to  aid 
in  furthering  more  accurate  information,  better  under¬ 
standing  and  friendlier  intercourse  among  the  nations — 
holding  this  to  be  one  of  the  ideals  of  journalism.  Its 
graduates  are  to  be  found  in  the  practice  of  journalism 
throughout  the  United  States  and  also  in  London,  Berlin, 
Paris,  Tokyo,  Shanghai,  Peking,  Canton,  Manila,  and 
other  centers  in  other  lands. 

.\dvertising  is  recognized  at  Missouri  as  a  journalistic 
pursuit.  In  the  department  of  advertising  of  the  school 
attempt  is  made  to  offer  a  breadth  of  preparation  that 
will  assist  in  the  advancement  of  students  in  the  technical 
phases  of  advertising  and  also  in  its  ethical  expressions. 


In  ‘‘The  Journalist’s  Creed”  at  Missouri  it  is  written — 
and  taught — “that  no  one  should  write  as  a  journalist 
what  he  would  not  say  as  a  gentleman;  that  advertising, 
news,  and  editorial  columns  should  alike  serve  the  best 
interests  of  readers;  that  a  single  standard  of  helpful 
truth  and  cleanness  should  prevail  for  all;  that  the 
supreme  test  of  good  journalism  is  the  measure  of  its 
public  service.” 

It  would  be  a  privilege  to  welcome  personally  at  Mis¬ 
souri  the  members  of  the  British  delegation  who  may  at 
any  time  visit  this  institution.  Should  that  be  impossible, 
there  will  be  sent  to  any  who  request  the  School’s 
printed  announcements,  including  its  special  curriculum 
in  advertising. 


\N\iii^uAAnJlJLL 

DEAN 


SCHOOL  OF  JOURNALISM 

UNIVERSITY  OF  MISSOURI 

COLUMBIA  MISSOURI,  U.  S.  A. 


JAY  H.  NEFF  HALL 

Home  of  the  School  of  Journalism — a  gift  of  one  of’ its  graduates.  Ward  A.  Neff  of  Chicago 


V 


120 


Editor  &  Publisher  for  May  19,  1923 


A  newspaper  of  charac¬ 
ter,  integrity  and  enter¬ 
prise  which  has  earned 
the  confidence  of  the  peo¬ 
ple  of  the  world’s  greatest 
industrial  district. 

DAILY  and  SUNDAY 


Gather 


Organ  zers, 
W anted  for', 

UNCLE  SAM’S  VOTERS”  j 

MKX  anil  vviimin  of  character —  | 
yonng  or  olil— ^can  add  materially  | 
to  their  incomes  hy  ilcvotin^  part  or  | 
all  of  their  time  toward  assisting?  in  i 
the  organization  of  I'N’CLE  SAM'S  < 
VOTHKS.  ; 

The  work  is  di.i;nitied,  interesting,  - 
lirolitable.  llusiness  anil  professional  ^ 
men  —  college  students  ministers —  ^ 
salesmen  anil  school  teachers  will  de-  i 
light  in  the  opportunities  and  the 
profits  this  new  work  affords! 


What  Is  The 
.  National 

9 

Federation 

of 

Uncle  Sam*s  Voters 

1  It  is  a  national,  non-prolit  federation 
I  with  Im-al  assetnhlics — organized  re- 
I  gardless  of  political  affiliations — to 
I  awaken  and  sustain  a  lively  and  an 
i  intelligent  interest  in  American  gov- 
i  eminent  through  group  meetings  and 
I  the  official  magazine,  PUBLIC 
!  AFFAIRS. 

i  UNCLE  SAM’S  VOTERS  are  to  be 
T  organized  in  every  city  and  com- 
I  munity  on  the  basis  of  the  inspired 
?  words  of  Samuel  Adams  in  1772: 

I  “Let  us  Converse,  together,  and  open  [ 
I  our  minds  freely  to  each  other.  Let  ' 
I  every  Toun  .4ssemhle.  Let  AsstycUi- 
I  tions  and  Combinations  be  every- 
i  where  set  up  to  Consult  and  Recover 
I  our  just  Rights.” 

I  Ira  Nelson  Morris  has  resigncHl  as  1 
1  Minister  to  Sweden  to  Ik-  president  of 
j  UNCLE  SAM’S  VOTERS.  Ex^Con- 
f  gressman  James  \V,  Goorl  and  Mary 
1  Lee  .'\dams  arc  vice-presidents;  (j.  B. 

I  Wayland  is  secretary. 

>  .Samuel  Adams,  of  Chicago,  farm 
I  paper  editor  and  president  of  the  : 
I  .American  .Agricultural  E<litors  .Asso- 
I  elation  is  Director  Oeneral.  .An  ad- 
I  visory  board  of  100  citizens  is  being 
I  sidccted.  F'xplanatory  booklet  on  . 

!  request. 

I  $200'  for  an  Opinion 

I  UNCLE  SAM’S  VOTERS  will 
I  award  live  prizes  ranging  from  $100 
I  to  $10  for  the  five  best  letters  on  the 
i  following  subject:  “Why  /  am  join- 
I  ing  UNCLE  SAM'S  VOTERS.” 

I  Send  us  the  reasons  that  appeal  most 
I  strongly  to  you  for  joining  UNCLE 
I  SAM’S  VOTERS.  Anyone  is  eligible 
I  to  compete.  Contest  ends  June  30, 

I  1923. 

I  GET  IN  AT  THE  START: 

I  The  first  applicants  can  choose  their 
I  own  territory.  Sign  vour  name  and — 

I  MAIL  THIS  COUPON  NOW 

1  Samuel  Adams,  Director  General 
1  UNCLE  SAM’S  VOTFRS, 

I  Otizens  Bank  Bldg.,  Washington,  D.  C. 

1  Kiiiilly  send  me  full  informatiun  enneern 
I  ing  the  opportunities  for  making  money 
1  liy  assisting  in  the  organization  of  I'N'CLE 
I  .S,\M’S  VOTERS: 

I  Name . 

I  Address . 

I  Reference:  .  . 

I  012) 


'T’HEY  do — or  don’t  do — some  things 
-*■  differently  in  Fleet  Street.  One  of 
the  things  they  don’t  do  is  extend  the 
hand  of  greeting  and  tender  the  keys  of 
the  establishment  to  a  visiting  new'spaper 
man  from  another  laiKl,  as  C.  L.  Sher¬ 
man,  editor  of  the  Hartford  (Conn.) 
Times,  found  out  recently  when  he  de¬ 
cided  to  watch  the  London  Times  flash¬ 
ing  down  the  stretch  for  the  first  edition. 

He  also  had  experiences  strange  to  an 
.American  newspaper  man  when  he  at¬ 
tempted  to  give  the  Daily  Mail  an  ex¬ 
clusive  ]>iece  of  news — but  he  tells  the 
story  better  himself.  Here  are  the  facts 
as  he  related  them  last  Saturday  in  his 
own  newspaper : 

“I  had  done  the  usual  rube  stunts  in 
I.ondon — been  to  the  houses  of  Parlia¬ 
ment,  Westminster  .Abliey,  the  Tower, 
Loiulon  Bridge,  the  Wallace  Collection. 
Hampton  Court,  Windsor  a:d  had 
lunched  at  the  Cheshire  Cheese,  and  The 
Cock  and  Bottle,  haunts  not  unknowm  to 
Dr.  Johnson,  Oliver  (ioldsmith,  Thack¬ 
eray  and  Dickens.  It  would  be  a  pity,  1 
thought,  if  I  left  Ixmdon  without  seeing 
the  London  Times. 

"In  evening  dress,  as  I  had  dined  at 
the  Cecil,  therefore,  about  9  o’clock  in 
the  evening  I  hailed  a  cabby  and  directed 
him  to  the  Times.  .A  veteran  employee, 
evidently  of  the  paper,  directed  me  to  a 
side  room  and  1  was  provided  with  a 
sheet  of  paper  containing  a  (|uestionnaire 
which  I  was  directed  to  fill  out.  The 
important  questions  to  he  answered  were 
the  following: 

"Person  to  be  .seen — 

“Name — 

“Occui)»tion — 

“Residence — 

"Purpose  of  A'isit — 

"Remarks — 

"The  only  comment  needed  in  regard 
to  the  answers  I  made  to  the  questions 
is  that  I  wished  to  see  the  editor  in 
charge  and  stated  the  purpose  of  my 
visit  as  ‘Personal.’  The  venerable  em¬ 
ployee  disappeared  with  the  paper  a"d 
within  a  few  minutes  a  young  man  re¬ 
turned  bearing  the  paper  in  his  hand  and 
a  blank  expression  on  his  face.  The  fol¬ 
lowing  conversation  ensuetl : 

“‘Whom  do  you  wish  to  see?’ 

‘‘  ‘Why,  as  I  said,  the  editor  in  charge.’ 

‘‘  ‘But  I  am  afraid,  sir,  that  the  editors 
are  either  at  dinner  or  at  the  theater.’ 

‘‘  ‘Surely  there  must  lie  some  editor  in 
charge  at  this  time  of  night.’ 

‘‘  ‘Really,  I  can’t  say,  sir.  You  see, 
this  paper  has  your  aiklress  as  the  United 
States  of  America  and  therefore,  it  was 
handed  to  me,  as  I  am  in  the  foreign  de¬ 
partment.’ 

“  ‘That’s  very  interesting.  1  am  gl.ad 
to  learn  that,  but,  as  you  will  see,  I  am 
an  editor  of  a  jiapcr  in  the  Lhiited  States. 
I  am  in  London  for  a  few  days  only  and 
I  wish  to  pay  my  respects  to  whomever 
is  in  charge.’ 

‘‘  ‘Well,  what  do  you  want  ?’ 

‘‘  ‘Why,  I  should  be  glad  to  greet  some 
one  here  ami  if  possible  glance  through 
the  editorial  delwrtment  and  the  com- 
|K>sing  room.’ 

“  ‘I  fear  that  is  impossible,  sir.  as  it  is 
getting  late  and  everyone  is  busy.  It 
would  interfere  with  their  work.’ 

‘‘‘It  does  not  seem  as  though  that 
would  be  necessary.’ 

“  ‘Besides  that,  it  is  getting  late  and 
it  is  nearly  press  time.’ 

‘“Near  press  time?  Why  it  is  only 
9  o’clock.’ 

‘“I  know.  sir.  but  we  go  to  press  on 
our  first  edition  at  11  o’c’oek.’ 

‘‘‘Look  here,  young  man  (slightly 
exasperated),  don’t  think  for  a  moment 
that  1  am  unduly  impressed  with  the  im¬ 
portance  of  the  Lomlon  Times.  I  have 
^  seen  other  newsnapers  and  I  have  never 
;  lieen  received  anywhere  excent  with 
i  I  want  you  now  to  show  my 

card  to  whoever  is  in  charge.’ 

‘‘The  young  man  disappeared  and  in 


the  course  of  five  minutes  returned  with 

the  announcement  that  Mr. - would 

see  me.  The  awe  and  impressiveness 
with  which  the  young  man  pronounced 
his  superior’s  name  convinced  me  that 
Mr.  -  was  an  important  perso.iage 

indeed  and  I  followed  him  .somewhat 
humbly.  .As  I  entered  the  fair-sized 
room  I  noticed  a  fireplace  nearby  the 
door  and  at  the  opposite  end  of  the  riKim 
a  desk  with  a  tall  sjtare  man  standing 
beside  it.  He  held  my  completed  ques¬ 
tionnaire  in  his  hand. 

‘‘‘Mr.  Sherman?’  he  said,  and  as  the  • 
young  man  withdrew,  closing  the  door,  I 
strode  across  the  room  and  replied, 
‘Yes,  sir.’ 

“.And  here  follows  as  clo.se  a  tran¬ 
script  of  the  dialogue  that  followed  as 
is  jtossible  to  reproduce : 

“‘What  do  you  want,  Mr.  Sherman?’ 

“  ‘.As  you  will  see  from  looking  at  the 
paper  in  your  hands,  sir,  I  am  an  editor 
of  a  newspaper  in  the  United  States.  I 
am  in  London  for  a  few  days  only,  and 
did  not  wish  to  leave  without  seeing  the 
London  Times.’ 

“‘Well,  er,  what  can  I  do  for  you?’ 
(This  is  such  a  mollified  tone  that  I  was 
misled  as  to  the  reception  in  store  for 
me  and  committed  the  indiscretion,  I 
regret  to  say,  of  removing  my  overcoat 
to  my  arm  without  invitation  to  do  so, 
before  replying.)  To  resume: 

“  ‘I  should  be  glad  to  look  through 
your  editorial  rooms  and  composing 
room  if  you  don’t  object.’ 

“’ll — mm.  Why,  I  don’t  know  about 
that.  Possibly  it  might  he  arranged.’ 

“  ‘I  should  be  glad  also,  sir,  of  a  few 
minutes’  chat  witli  you.’ 

“  ‘I  am  so  sorry.  Really  it  is  em¬ 
barrassing.  I  am  so  extremely  busy.  It 
is  so  unfortunate  that  you  came  at  this 
time.’ 

“The  man  really  seemed  to  Ite  in  dis¬ 
tress,  and  as  he  fingered  the  bunch  of 
proofs  in  his  hands  I  fancied  I  saw  beads 
of  perspiration  start  out  on  his  forehead. 

“  ‘Really,’  said  he,  ‘I  fear  it  is  quite 
impossible.  It  is  so  late— and  I  have  so 
much  to  do.’ 

“Disappointment,  not  unmingled  with 
chagrin,  filled  me  and  dried  up  whatever 
sympathy  the  man’s  apparent  agony  and 
l)crspiration  had  engendered. 

“  ‘I  can  understanif  it  fully,’  said  I. 
‘A'ou  have  no  more  time  than  there  is, 
have  you  ?’ 

“  ‘Really,  you  see,  I  haven’t,’  he  re¬ 
plied. 

“  ‘.\nd  it  is  getting  near  press  time, 
too.  isn’t  it?’  said  I. 

“‘Yes,  you  see  it  is,’  he  answered. 

"With  that  I  put  on  my  overci  at  (I 
shall  never  forgive  myself  for  removing 
it)  and  turned  towards  the  door. 

“  ‘Really,’  I  said,  ‘I  won’t  give  you 
the  trouble  that  my  looking  through  the 
editorial  departments  and  composing 
room  would  entail,  and  I  will  wish  you 
a  very  gornl  evening.  I  have  only  this 
to  add— that  if  you  come  to  the  United 
States,  I  shall  lie  very  glad  to  show  you 
the  courtesy  which  one  editor  never 
should  fail  to  extend  to  another.’ 

*  *  * 

“There  is  some  pertinacity  in  my 
make-up.  however,  and  I  determinerl  on 
a  visit  to  the  Daily  Mail,  only  a  few 
blocks  away. 

“The  same  questionnaire  having  been 
disposed  of  I  was  conducted  to  a  room 
up  three  or  four  flights  ami  a  young 
man  entered,  who  greeted  me  pleasantly. 

“‘.Ah!  This  will  lie  different,’  said  I 
to  myself.  I  had  directed  the  question¬ 
naire  at  the  Daily  Mail  rffice  to  the 
‘night  city  erlitor’  and  staged  the  object 
of  my  visit  as  ‘news.’  This  must  be  the 
night  city  editor  and  he  has  fallen  for  the 
bait  that  here  may  be  a  piece  of  news,  I 
thought. 

“.Addressing  the  young  man,  I  said, 
‘The  night  city  editor?’ 


“  ‘Oh,  no,’  he  replied,  ‘there  is  no  night 
city  editor.’ 

“  ‘But  you  have  a  city  editor,  I  sup¬ 
pose.’ 

“  ‘Yes,  but  he  never  comes  to  the 
office.’ 

“  ‘What?’ 

“  ‘Yes.  You  see,  sir,  he  handles  the 
news  of  the  city,  turns  in  his  financial 
reports  in  the  afternoon,  and  it  is  very 
seldom  that  we  see  him  here  at  the  office.’ 

“Here,  indeed,  my  greenness  was  ex¬ 
posed — and  for  the  enlightenment  of  the 
uninitiated  I  will  say  that  the  ‘city’  in 
London  corresponds  to  our  Wall  Street. 
The  city  editor  therefore,  handles  the 
news  of  the  exchanges  and  the  markets, 
and  in  the  organization  of  the  office  no 
such  terms  are  employed  as  city  editor 
or  night  city  editor,  in  the  sense  in  which 
we  use  them. 

“.And  as  the  young  fellow  had  shown 
himself  quite  companionable,  I  felt  like 
unbosoming  myself  to  him  a  little,  and 
I  told  him  the  experience  I  had  had  in 
the  office  of  the  Times.  He  smiled 
broadly  and  I  thought  I  even  detected 
a  chuckle. 

“  ‘You  see,  sir,’  he  said,  ‘before  Lord 
Northcliffe’s  death  the  newspapers  ex¬ 
changed  their  news,  but  now  we  are 
really  quite  competitive.  What  has  hap¬ 
pened  in  Hertford?’ 

“‘Hertford!’  said  1.  ‘I  don’t  come  from 
He“ford,  but  Hartford.  Conn.,  U.  S.  A., 
a  city  that  was  named  after  Hertford,  to 
be  sure,  but  is  some  distance  away.’ 

“  ‘Oh,  I  see,’  he  replicxl,  ‘my  mistake.’ 
“I  then  went  on  to  tell  him  that  the 
piece  of  news  I  referred  to  was  a  com¬ 
bination  of  all  the  hotels  in  Egj'pt,  formed 
by  Charles  A.  Bachler,  proprietor  of 
Shepheard’s  Hotel  in  Cairo. 

“‘Have  you  given  this  to  any  other 
paper  ?’ 

“  ‘No,’  said  I.  ‘.And  I  don’t  care  a  rap 
whether  you  print  it  or  not.  It  is  of  no 
interest  to  me,  but  I  thought  in  my  sim¬ 
plicity  that  it  was  a  piece  of  news  which 
you  would  like.’ 

“He  inquired  (bully  for  him)  the  par¬ 
ticulars. 

“I  informed  him  that  Mr.  Baehler  had 
entertained  Stanley,  the  King  of  Russia, 
King  Edward  when  he  was  Prince  of 
Wales,  all  the  statesmen  of  Europe, 
James  Gordon  Bennett,  J.  Pierpont  Mor¬ 
gan  and,  in  fact,  all  tltc  notables  of  the 
world,  as  it  is  said  that  one  can  meet 
all  the  notables  in  the  world  by  staying 
a  month  on  the  terrace  at  Shepheard’s 
Hotel. 

“  ‘It  might  do  for  a  five-line  item,  don’t 
you  think?’  .said  I,  and  he  admitted  that 
he  thought  it  would— but  he  would  have 
to  put  it  up  to  somebody-or-other. 

“  ‘I  suppose  Mr.  Baehler  can  be 
reached  in  London?’  he  inquired,  and  I 
informed  him  that  he  was  at  the  Carlton. 

“  ‘Oh,  very  good,’  said  he,  and  I  took 
my  departure. 

“I  felt  that  I  had  not  accomplished 
much  other  than  to  get  revenge  on  the 
Umdon  Times  for  an  imagined  slight, 
and  the  next  morning  with  some  satis¬ 
faction  I  told  my  room  steward  particu¬ 
larly  to  bring  up  a  copy  of  the  London 
Daily  Mail  with  my  coffee  and  rolls. 

“Great  expectations,  hut  was  there  a 
line  in  it  about  the  new  hotel  combine 
in  F?gypt?  There  was  not.’’ 


Plan  New  Topeka  Daily 

I'nless  plans  of  Democratic  leaders 
strike  a  snag,  a  second  daily  paper  for 
that  party  will  l)e  in  operation  in  Kansas 
within  a  few  months.  On  May  1  a  com¬ 
pany  of  Democrats  took  over  the  Hutch¬ 
inson  Gazette.  It  is  understood  that 
the  prestMit  Democratic  News,  a  weekly, 
will  l)e  made  into  a  daily. 


Strong!  Buy  Minnesota  Paper 

The  Virginia  (Minn.)  Daily  Virginian 
has  been  purchased  by  R.  D.  Strong  and 
others.  Mr.  Strong  takes  the  post  of 
editor  and  F.  H.  Strong  becomes  busi¬ 
ness  manager. 


Boost  Lackawanna  Trail 

Newspapers  in  Binghamton  and  Scran¬ 
ton  will  co-operate  in  a  publicity  drive  in 
the  interest  of  the  I.ackawanna  Trail. 


Member  Associated  Press 


Member  A.  B.  C. 


Into  the  Home 

Here  are  two  facts  worth  considering^,  when  an  advertising 
campaign  is  being  planned: 

It  is  estimated  that  over  90%  of  all  clothing,  house¬ 
hold  and  food  products  are  purchased  by  women. 

Over  90%  of  The  ("hristian  Science  Monitor’s 
circulation  is  delivered  into  the  home,  where  such 
advertisements  are  read — slowly,  carefully,  com¬ 
fortably — in  the  receptive  leisure  hours  in  which 
purchases  are  planned  and  decided  upon. 

Written  essentially  for  the  home,  the  Monitor  is  read — page 
by  page — for  its  informative,  clean  news  and  dependabk' 
advertising.  Thus  it  presents  a  unique  and  pre-eminent 
value  both  to  the  retail  merchant,  and  to  the  manufacturer 
whose  goods  are  offered  to  the  public  through  avenues  of 
retail  distribution. 

The  Christian  Science  Monitor  is  read  daily  in  thousands  of 
homes  throughout  the  United  States,'  Canada  and  Great 
Britain,  and  it  has  subscribers  in  every  city  of  importance 
throughout  the  civilized  world. 

The 

Christian  Science  Monitor 

An  International  Daily  Newspaper 

NEW  YORK  BOSTON  LONDON 

21  East  40th  Street  .  107  Falmouth  Street  2,  Adelphi  Terrace,  W.  C.  2 


.\dvertisino  men  attending  the  A.  A.  C.  W.  Convention  are  cttrdially  invited  to  call  at  the  New  V  ork  office 
of  the  Monitor  and  to  visit  the  Publishing  House  of  The  Christian  Science  Publishing  Society,  in  Boston.  .Mas>. 
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INDIANA 

Presents  Facts  for  British 
Advertisers 

Area,  square  miles . 36,354 . .  .  37th  in  rank 

Population,  1920 . 2,930,390. ..  11th  in  rank 

Indiana  is  one  of  the  best  prospect  territories 
in  the  Union,  it  is  an  agricultural,  a  manufac¬ 
turing  state,  a  business  state. 

Indiana’s  first  great  wealth  came  from  its 
farms,  and  agriculture  still  plays  an  important 
part  in  its  trade  life.  Its  agricultural  value  is 
great,  ranking  tenth  of  all  states  with  value  of 
all  farm  property  exceeding 

$3,042,000,000 

Indiana’s  industrial  value  is  tremendous, 
ranking  niyith  in  point  of  value  of  products 
with 

$1,901,846,000 

Of  the  total  population  of  2,930,390  about 
50.5%  live  in  cities  and  towns  of  more  than 
2,500  inhabitants.  The  number  of  cities  with 
at  least  this  population  is  93. 

The  following  newspapers  will  be  good  ones 
to  consult  for  further  information. 


Rate  for 

Circulation 

S,0ll0  lines 

5,200 

3,144 

.025 

fDecatur  Democrat  . 

. . . . (E) 

.025 

*  Evansville  Courier  . 

.  .  (M) 

26,325 

.06 

*  Evansville  Courier  . 

.  ...  (S) 

23,504 

.06 

•Fort  Wayne  Journal-Garet'.e 

....(M) 

26,279 

.07 

•Fort  Wayne  Journal-Gazette 

. (S) 

31,008 

.07 

•Fort  Wayne  News-Sentinel  . 

....(E) 

38,328 

.09 

•Gary  Evening  Post  and  Tribune.  . 

. (E) 

10,409 

.05 

•Indianapolis  News  . 

(M) 

(E) 

. (E) 

127,361 

.23 

•Lafayette  Journal  &  Courier 

7,076  ) 
12,208) 

19,284 

.05 

fLa  Porte  Herald  . 

(M) 

•(E) 

. (E) 

4,106 

.025 

fSouth  Bend  News-Time* .... 

10,342  ) 
11,263) 

21,605 

.06 

•South  Bend  News-Times.  .  . 

. (S) 

20,174 

.06 

fSouth  Bend  Tribune .  .  .  (S) 

18,909. .  .(E) 

19,368 

.055 

•Terre  Haute  Tribune . 

.  .  (E&S) 

24,442 

.06 

*A.  B.  C.  Statement,  April  1,  1923. 
f Government  Statement,  April  1,  1923. 


IN  THE  AGENCY  FIELD 


FDWIN  GOODRIDGE,  of  Corning. 

N.  Y.,  has  purchased  the  C.  Freeman 
Adyertising  Company  in  that  city.  The 
business  was  formerly  owned  by  Eiarl  F. 
Heischer. 

Frank  J.  Mooney,  who  recently  formed 
an  advertising  agency  in  San  Francisco 
and  will  take  over  the  business  of  the 
Advertising  Service  Company,  has  been 
actively  engaged  in  the  advertising  busi¬ 
ness  in  Detroit.  He  was  formerly  ad¬ 
vertising  manager  of  the  Hupp  Motor 
Car  Company,  and  later  was  on  the  staff 
of  Taylor,  Critchfield,  Craig  Company, 
advertisers. 

Qiff  Knoble,  of  the  staff  of  Brooke, 
Smith  &  French,  Inc.,  Detroit,  is  the 
author  of  a  new  book,  “Automobile  Sell¬ 
ing  Sense,”  which  is  just  off  the  press. 

The  Advertising  Service  Company, 
Ltd.,  and  the  H.  K.  McCann  Company, 
Ltd.,  have  joined  forces  in  Canada.  The 
business  will  be  conducted  under  the 
name  of  the  Advertising  Service  Com¬ 
pany,  Ltd.  C.  Truscott  Solomon  is  presi¬ 
dent  and  will  have  charge  of  the  Toronto 
office  at  14  King  street.  East.  H.  R. 
Cockfield  is  secretary-treasurer  and  will 
look  after  the  Montreal  office  at  70  Mc¬ 
Gill  College  avenue. 


vertising  business  at  Qeveland.  He  was 
formerly  vice-president  of  the  Lee  E. 

Donnelley  Company. 

Francis  DeWitt,  Robert  E.  Carew  and 
A.  Phillips  de  Cernea  have  joined  the 
staff  of  Sherman  &  Lebair,  Inc.,  New 
York. 

H.  C.  Briney  has  been  appointed  copy 
chief  of  the  Chicago  office  of  the  Ferry- 
Hanly  Company.  He  was  for  ten  years 
with  the  George  Batten  Company. 

Frank  T.  O’Keefe  has  returned  to  the 
McLain-Simpers  Organization,  Philadel¬ 
phia. 

C.  E.  Austin  and  Richard  E.  Tucker 
have  joined  the  copy  and  service  staff  of 
the  Hoops  Advertising  Company,  Inc., 

Chicago. 

Charles  Daniel  Frey,  head  of  the 
agency  in  Chicago  bearing  his  name  and 
A.  M  Briggs,  vice-president  of  the  \ 

Poster  Advertising  Company,  New  York, 
have  been  decorated  by  the  French 
Government  with  the  Medaille  de  la  Re¬ 
connaissance  Francaise.  Both  were  nat¬ 
ional  directors  of  the  American  Protective 
League  during  the  war,  working  with  the 
Department  of  Justice  and  the  Division 
of  Military  Intelligence. 

Lynn  W.  Ellis,  vice-president  of  the 
H.  K.  McCann  Co.,  Inc.,  who  has  been, 
in  charge  of  the  Cleveland  office  of  the 
company,  has  joined  the  New  York  office. 

Raymond  Atwood  succeeds  him  at  Oeve- 
land. 


Fire  of  unknown  origin  gutted  the 
building  occupied  by  the  United  Adver¬ 
tising  Corporation  at  Fort  Worth,  Texas. 

The  Ethridge  Company,  New  York, 
announces  the  following  additions  to  its 
art  staff:  Oscar  Kellor,  J.  F.  Murray, 
Louis  C.  Menna  and  Harold  F.  Sprague. 

Walter  H.  Bamford,  Jr.,  for  several 
years  in  the  production  department  of 
the  Ericson  Agency,  has  become  a  part¬ 
ner  of  Robert  B.  Hamilton,  under  the 
corporate  name  Hamilton  &  Bamford,  A. 

and  A.  Inc.,  with  offices  at  522 
Fifth  avenue.  Hamilton  was  formerly 
president  and  treasurer  of  the  Robert 
Hamilton  Corporation,  50  Union  Square, 
from  which  he  withdrew  in  1921, 

Miss  Margaret  Manning  has  joined  the 
Hunt-Luce  Advertising  Company,  Inc., 
Boston,  as  checking  clerk. 

C.  S.  Bauman  has  joined  the  Ralph 
Service  Agency,  Los  Angeles,  as  account 
executive.  He  was  formerly  with  the 
Chambers  Agency,  Inc.,  New  Orleans, 
and  more  recently  with  the  New  Orleans 
Times- Picayune. 

The  name  of  the  Spencer-Lay  Com¬ 
pany,  New  York,  has  been  changed  to 
the  Lay  Company,  Inc., 

Karl  V.  S.  Howland  has  joined  the 
W.  S.  Hill  Company,  of  New  York.  He 
was  formerly  president  of  the  Independent 
Corporation,  publishers.  New  Yo«.  He 
also  has  been  with  the  Outlook  Company, 
New  York,  as  secretary. 

James  Tedford  has  resigned  as  man¬ 
ager  of  the  New  York  office  of  the  Wylie 
B.  Jones  Agency  to  join  Ruthrauff  & 
Ryan,  Inc.,  New  York.  He  was  former¬ 
ly  with  Lyddon  &  Hanford. 

George  N.  Wallace,  until  recently  sec¬ 
retary  of  Redfield,  Fisher  &  Wallace, 
Inc.,  is  now  with  the  Wallerstein-Sharton, 
Inc.,  also  of  New  York. 

W.  B.  MacKenny  of  Philadelphia  has 
opened  a  general  agency  at  1830  Arch 
.street  under  the  name  of  W.  B.  Mac¬ 
Kenny  &  Co.  He  formerly  was  treasurer 
of  the  S.  II.  Robinson  Co.,  outdoor  ad¬ 
vertising. 

Jabin  Caldwell,  for  the  past  two  years 
in  the  engineering  department  of  the 
Northwestern  Bell  Telephone  Company, 
has  become  secretary-treasurer  of  the 
Charles  A.  Hall  Company,  Omaha. 

Wilbur  D.  (Dick)  Nesbit  of  the  Wil¬ 
liam  H.  Rankin  Company,  Chicago,  for¬ 
mer  newspaper  man  and  noted  writer  of 
verse,  will  deliver  the  commencement  ad¬ 
dress  at  (jedarville  (O.)  College  in  June. 
Nesbit  is  a  native  of  Cedarville. 

The  American  Association  of  Advertis¬ 
ing  Agencies  has  moved  into  new  quar¬ 
ters  in  the  New  Park-Lexington  Building, 
New  York. 

'  Oliver  M.  Byerly  has  organized  an  ad- 


Maurice  L.  Hirsch  has  joined  the 
Brooklyn  branch  of  the  Peck  Advertising 
Agency,  Inc.,  as  copy  chief.  He  was  re¬ 
cently  with  the  agency  of  Irwin  Jordan 
Rose,  New  York. 

W.  N.  Bayless,  for  the  last  three  years 
chief  of  service  for  the  Powers-House 
Company,  Cleveland,  has  acquired  an  in¬ 
terest  in  the  Schulte-Tififany  Company 
Qeveland.  The  name  of  the  agency  has 
been  clianged  to  the  Tiffany-Bayless 
Company,  with  Mr.  Bayless  as  treasurer. 


Chicago  Pres*  Golf  Scores 

H.  G.  Weagant,  with  a  net  of  76,  on 
May  7  won  the  Chicago  Press  Oub  golf 
meet  at  Edgewater  and  the  wrist  watch 
presented  by  Jesse  Matteson,  president 
of  the  club.  Oscar  Lundberg  and  Irving 
Vaughn  of  the  Tribune,  and  A.  T.  Pack¬ 
ard  of  the  Post  tied  for  second  with  81. 
Weagant  is  of  the  Examiner  staff.  Don 
Chamberlain  of  the  Tribune  took  the 
high  net  prize  from  William  Sahud  of 
the  Post  by  14  strokes  at  207.  Other 
low  scores  of  the  meet  were:  B.  G.  Wy- 
rick.  Associated  Press,  85;  H.  F.  Mun- 
zel.  Examiner,  85 ;  (Tarl  M.  Marston, 
News,  85;  C.  A.  Segner,  Post,  86  ;  Frank 
W.  Carson,  Examiner,  87 ;  Lewis  Hunt, 
Post,  87 ;  Park  West,  American,  87. 


Newspaper  Building  Sold 

A  three-story  stone  building  at  25 
South  Meridian  street,  Indianapolis,  oc¬ 
cupied  by  the  Times,  has  been  sold  by 
W.  D.  Boyce,  Chicago,  former  proprietor, 
to  the  Banner  Furniture  Company  for 
approximately  $2(X),0(X).  The  Scripps- 
Howard  interests,  which  purchased  the 
Times  from  Mr.  Boyce  some  time  ago, 
are  negotiating  for  a  site  on  the  north 
side  of  Maryland  street,  between  Capitol 
and  Senate  avenues,  upon  which  they 
propose  to  erect  a  newspaper  building. 
Their  lease  on  the  South  Meridian  street 
building  expires  within  a  year. 


Pressmen  Save  Woman’s  Life 

Modern  surgical  methods  and  the  fine 
sacrificing  spirit  shown  by  pressmen  ac¬ 
count  for  the  recovery  of  Mrs.  Robert 
Dann,  wife  of  a  Peoria  (111.)  Star  press¬ 
man.  Suffering  from  pernicious  anaemia 
of  several  years’  duration,  Mrs.  Dann’s 
life  was  saved  by  seven  transfusion  op¬ 
erations  in  less  than  two  months — her 
husband  furnishing  the  blood  for  the  first 
two  transfusions  and  five  pressmen  for 
one  operation  each.  'The  men  who  volun- 
'cered  for  the  ordeal  were  William  F. 
Kircher,  George  Scott,  Henry  Max  and 
Fred  Straley  of  the  Star,  and  Ralph 
Skinner  of  the  Journal. 


Editor  &  Publisher  for  May  19,  1923 


May  I  Send  You  Today; 

One  hundred  pages  of  the  most  interesting  and  beautiful  adver¬ 
tising  of  publishers — in  one  color,  tw^o  colors  and  four  colors — ever 
brought  together  in  a  general  magazine!  You  will  see  how  the 
London  Times,  New  York  Times,  Chicago  News,  Philadelphia 
Public  Ledger  and  scores  of  other  publications  present  their  an¬ 
nouncements  to  the  Public — the  most  convincing  array  of  appeal 
and  argument  imaginable.  And  even  the  130  pages  of  text  is  inter¬ 
esting,  with  an  authoritative  interview  with  Herbert  Hoover,  ar¬ 
ticles  by  Julius  H.  Barnes,  Hilaire  Belloc  and  others,  showing  the 
great  part  business  and  advertising  plays  in  building  up  understand¬ 
ing  in  the  world.  It  is  the  most  impressive  number  of  OUR 
WORLD  I’ve  put  out  and  I  want  to  send  you  a  copy  with  my  com¬ 
pliments. 

Herbert  S.  Hoitstox. 


Editors  and  Advertising  Men  Have  Been  Keen 
About  OUR  WORLD  From  the  Start,  Because: 

It  gives  each  month  a  vivid,  human  narrative  of  what  is  going 
forward  in  every  part  of  the  world.  It  gives  the  background  of 
current  events,  without  bias  or  prejudice,  but  with  informative  com¬ 
ment  and  opinion.  It  makes  you  see  clearly  the  conditions  under 
,  which  other  people  are  living  and  the  new  ideas  that  are  shaping  the 

world.  It  is  an  absorbingly  interesting  magazine  full  of  things  that 
you  not  only  ought  to  know  but  that  you  want  to  know.  OUR 
WORLD  is  a  magazine  of  fact,  not  of  opinion.  It  tells  you,  not 
what  to  think,  but  what  to  think  about.  The  world  has  changed 
tremendously  in  the  past  eight  years.  The  map  of  Europe  has  been 
completely  altered,  old  empires  have  vanished  and  new  nations  have 
taken  their  places.  So,  when  we  read  foreign  news  we  often  fail  to 
understand  clearly  what  it  is  all  about,  because  we  do  not  know  the 
conditions  underlying  the  news.  OUR  WORLD  supplies  this  need 
by  giving  a  keenly  interesting  story  of  those  conditions  that  form  the 
background  of  daily  news. 

OUR  WORLD 

HERBERT  S.  HOUSTON,  Publisher 


9  East  37th  Street 


New  York  City 


r 
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OWA 


A  Rich  Section  Which 
Grows  Richer  Each  Year 

Iowa  ranks  16th  in  population  and  23rd  in 
area.  She  ranks 

FIRST  IN  COMBINED  VALUE  OF  LIVE  STOCK 

FIRST  IN  PRODUCTION  OF  CORN 

FIRST  IN  PRODUCTION  OF  OATS 

FIRST  IN  PRODUCTION  OF  HOGS 

FIRST  IN  TELEPHONES  IN  FARM  HOMES 

FIRST  IN  AUTOMOBILES  PER  CAPITA 

FIRST  IN  LITERACY 

FIRST  IN  VALUE  OF  FARM  BUILDINGS 

FIRST  IN  VALUE  OF  FARM  MACHINERY 

FIRST  IN  PER  CAPITA  WEALTH 

Iowa  holds  a  leading  position  in  the  number  of 
tractors  on  farms  and  owns  sixty-nine  different 
makes  of  motor  trucks,  about  9,000  are  on 
farms. 

You  can  do  as  much  with  a  few  dollars  spent 
in  daily  newspapers  here  as  anywhere,  and 
much  more  than  in  most  places. 

To  reach  the  people  of  Iowa,  you  must  use 
Iowa  newspapers — the  home  papers  that  the 
folks  in  these  towns  and  cities  love  —  the 
papers  that  are  published  in  the  interest  of  the 
people  in  these  towns  and  cities. 

HERE  THEY  ARE 


*Burlington  Hawk-Eye  . . 

...(M) 

Circulatiaa 

10,387 

Rate  for 
S.SWUnM 

.04 

*  Burlington  Hawk-Eye  . 

. . . (S) 

13,163 

.04 

*  Cedar  Rapids  Gaxette . 

...(E) 

20,636 

.06 

f Council  Bluffs  Nonpareil . . 

.(EAS) 

16,055 

.05 

*  Davenport  Democrat  Sc  Leader. 

...(E) 

■  15,033 

.06 

*DaTenport  Democrat  Sc  Leader. 

. . . (S) 

18,132 

.06 

*  Davenport  Times . 

. . . (E) 

24,856 

.07 

*Des  Moines  Capital . . 

...(E) 

62,780 

.14 

*Des  Moines  Sunday  Capital . .  .  . 

. .  (S) 

28,769 

.14 

*Iowa  City  Press-Citizen  . 

. . . (E) 

6,320 

.035 

fMason  City  Globe  Gazette . 

..(E) 

12,019 

.035 

'Muscatine  Journal  . 

. . . (E) 

8,022 

.035 

'Ottumwa  Courier  . 

. . . (E) 

13,186 

.05 

'Waterloo  Evening  Courier . 

. . . (E) 

15,909 

.05 

*A.  B.  C.  Statement,  April  1,  1923. 
f Government  Statement,  April  1,  1923. 


JOURNALISTA  IS  NAME  of  1923  will  be  held  June  20-21.  The 

.  competition  among  carriers  for  the  out- 

OF  PROPOSEID  CITY  ing  win  end  June  16. 


Florida  Seaport  Project  Sponsored  by 
Newspaper  Men  and  Backed 
by  Orlando  Capi* 
talists 

Journalista  is  to  be  the  name  of  a 
new  city  in  Florida  sjionsored  by  news¬ 
paper  men. 

It  is  to  be  a  seaport  at  a  site  East  of 
Cocoa  and  South  of  Cape  Canaveral.  It 
was  announced  from  Orlando  some 
months  ago  that  a  company  was  forming 
a  railroad  to  jienetrate  the  fruit  belt  of 
F'lorida,  with  a  terminus  at  the  deep 
water  harbor  formed  by  this  capr.  TBe 
site  of  the  new  city  lies  to  the  south  of 
the  proposed  railroad  terminus  on  the 
broad  area  of  high  land,  brtwesn  the 
ocean  beach  and  the  Banana..  Rfver,  T&a 
new  company  starts  out  wkh  a  ate 
nearly  two  miles  long  extending  along 
the  beach,  to  a  depth  of  about  half  a 
mile  inland. 

company  of  Orlando  capitalists  ac¬ 
companied  by  a  Tennessee  newspaper 
man.  are  on  the  ground  going  over  the 
details  of  the  project.  The  party  com¬ 
poses  H.  H.  Dickson,  president  of  the 
Dickson-Ives  company,  of  Orlando,  one 
of  the  leading  department  stores  of  the 
state ;  James  L.  Giles,  a  former  mayor 
of  Orlando  and  wealthy  capitalist;  R.  B. 
Rrossler,  president  of  the  Reporter-Star 
Publishing  Company,  publishers  of  Or¬ 
lando’s  afternoon  newspaper,  who  will 
be  vice-president  and  general  manager  of 
the  big  beach  enterprise,  and  Walter 
Johnson,  owner  of  the  Chattanooga 
\ews.  and  secretary  of  the  Southern 
Newspapers  Publishers’  association. 

R.  B.  Drossier  conceived  the  idea  of 
having  a  company  of  leading  newspaper 
men  get  behind  the  project  to  the  end  of 
not  only  giving  it  publicity,  but  also  to 
insure  newspaper  vision  and  creative 
power. 

The  new  city  site  is  reached  by  bridges 
and  newly  built  roads  leading  across 
islands  and  rivers  east  of  Cocoa.  bond 
issue  of  $500,000  was  expended  to  make 
it  possible  to  reach  the  beach  on  hard 
road. 

NEW  DAILY  FOR  HOUSTON 

Company  to  Publish  Dispatch  Is  Char¬ 
tered,  No  Date  Set 

(By  Telegraph  to  Editor  &  Publisher) 

-Austin,  Tex.,  May  17. — The  Houston 
Dispatch  Publishing  Copipany,  of  Hous¬ 
ton.  today  was  granted  a  charter.  G.  E. 
Kepple.  former  managing  editor  of  the 
Houston  Chronicle,  and  others,  are  the 
organizers.  The  capital  stock  is  $100,000, 
of  which  $50,000  was  paid  in  cash.  Other 
incorporators  are  E.  Marvin  Bailey  and 
J.  V.  Scott. 

(By  Telegraph  to  Editor  &  PVblisher) 

Houston,  Tex.,  May  17. — In  a  state¬ 
ment  made  to  Editor  &  Publisher  to¬ 
day,  G.  E.  Kepple  said:  “It  is  too  early 
to  furnish  details  of  the  Dispatch  Com¬ 
pany’s  plans,  but  we  will  do  so  later. 
The  Houston  Dispatch  will  be  inde¬ 
pendent  and  published  daily.’’ 

CIRCULATORS’  OUTING  READY 

New  York  City  Party  to  Leave  for 
CatsIdlU  Monday 

James  McKernan,  manager  of  the  cir¬ 
culation  department  of  the  New  York 
World,  chairman  of  the  New  York  City 
Circulation  Managers’  Association,  an¬ 
nounces  that  everything  is  set  for  the  as¬ 
sociation’s  annual  outing  in  the  Catskills 
May  21,  22.  23,  24.  Members  of  the 
New  York  State  Association  have  been 
invited  to  attend. 

The  party  will  leave  New  York  on  the 
Saugerties  &  New  York  Steamboat  Line, 
Monday. 

Carriers’  Contest  Outing 

L.  F.  Dver,  assistant  circulation  mana¬ 
ger  of  the  Spokane  Spokesman-Review, 
announces  that  the  first  lake  contest  trip 


WITH  THE  NEWS  SERVICES  AND 
SYNDICATES  . 


Frank  Philbrick  is  now  employed  as 
vacation  relief  editor  in  the  Columbus 
(O.)  office  of  the  Associated  Press. 

A  C.  Runyan  is  employed  as  vacation 
relief  editor  in  the  Atlanta  office  of  the 
.Associated  Press. 

T.  R.  Gill,  assistant  night  editor  in  the 
Oklahoma  City  office  of  the  Associated 
Press,  is  covering  the  extra  sesskm.  of  the- 
Texas  Lagiaiature. 

Donald  McKay,  formerly  correspond¬ 
ent  for  the  .Associated  Press  at  Sioux 
Falls,  has  been  transferred  to  Lincoln, 
Nek,,  temporarily  as  correspoudent. 

Kenneth  W.  Mayo,  who  has  been  As¬ 
sociated  Press  correspondent  at  Lincoln, 
has  been  transferred  to  Sionx  Fails. 

Terrence  Hays,  of  the  Chicago  bureau 
of  the  .Associated  Press,  has  been  sent  to 
Green  Bay,  Wis.,  as  acting  correspondent. 

F.  C.  Scoville,  who  has  been  Associated 
Press  correspondent  at  Havana,  Cu^ 
has  been  made  correspondent  at  Mexico 
City,  succeeding  Louis  LaCoss,  resigned. 
The  Havana  bureau  has  been  discon¬ 
tinued. 

Jackson  S.  Elliott,  assistant  general 
manager  of  the  .Associated  Press,  and 
Mrs.  Elliott  are  spending  two  weeks  at 
Yama  Farms,  N.  Y. 

Jesse  D.  Crosswy,  .Associated  Press 
correspondent  at  Rio  de  Janeiro,  is  on  a 
vacation  in  New  York. 

P.  R.  Mickelson,  who  has  been  Associ¬ 
ated  Press  correspondent  at  Green  Bay, 
Wis.,  has  been  transferred  to  tjie  Omaha 
office  as  night  editor. 

W.  A.  Wells,  who  for  a  year  had  been 
a  filing  editor  for  the  Associated  Press 
in  Denver,  has  gone  to  Helena  in  charge 
of  the  Montana  State  House  bureau.  He 
succeeds  Leon  Rowland,  who  goes  to  the 
Western  division  office  of  the  Associated 
Press  in  San  Francisco. 

The  .Attleboro  (Mass.)  Sun  and  the 
Poplar  Bluffs  (.\lo.)  Republican  have 
been  elected  to  membership  in  the  .As¬ 
sociated  Press. 

R.  J.  Gibbons,  who  has  been  Chicago 
manager  of  the  N  E  A  Service  for 
several  years,  has  been  shifted  to  the 
Cleveland  office. 

Cornelius  Vanderbilt,  Jr.,  head  of  the 
C.  V.  Service,  accompanied  by  his  busi¬ 
ness  manager,  C.  C.  Billings,  has  ar¬ 
rived  in  Victoria,  B.  C.  Mr.  Vanderbilt 
intends  to  spend  most  of  the  Summer  at 
his  island  home  on  Sproat  Lake. 

Better  Times,  Inc.,  of  New  York,  pub¬ 
lishers  of  Better  Times  and  the  Weekly 
Better  Times  Bulletin,  announces  inau¬ 
guration  of  the  Better  Times  Syndicate, 
which  will  furnish  articles  and  cartoons 
for  publications  in  (Chamber  of  Com¬ 
merce  and  local  periodicals,  on  topics  re¬ 
lating  to  civic  development  and  social 
progress. 

The  United  States  Press  Syndicate  is 
the  latest  addition  to  the  feature  syndi¬ 
cate  field.  The  editorial  productions  of 
this  outfit,  located  in  Los  Angeles,  will 
consist,  for  some  time  at  least,  of  feature 
articles  on  politics  and  economy  written 
by  experts  and  edited  for  publication  by 
a  staff  of  experienced  editors.  Robert 
Valentine  New  is  president. 

Criticism  Costs  AdTortising 

Because  of  an  editorial  criticism  the 
Ogden  Theatre,  a  motion  picture  house, 
has  withdrawn  its  advertising  from  the 
Ogden  (Utah)  Standard-Examiner.  A 
building  belonging  to  the  Peery  estate 
that  operates  the  theatre  was  destroyed 
by  fire  and  the  newspaper  criticized  the 
estate  for  not  providing  safeguards  for 
the  public  and  a  passageway  around  the 
boarded-in  store  front  of  the  fire-ruined 
building.  The  Peerys  are  contemplating 
erection  of  a  business  block  on  the  site 
of  the  ruins  that  will  include,  and.  ac¬ 
cording  to  their  informal  announcements, 
a  newspaper  plant. 
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Pennsylvania — The  Market 

AS  A  TERRITORY  IT  IS 

NOT  TOO  HARD  TO  GET  AROUND  IN 
NOT  TOO  LARGE  AND  UNWIELDY 
NOT  TOO  SMALL  TO  BE  INSIGNIFICANT 

Pennsylvania  has  169  cities  of  over  5,000  population.  Collectively 
they  have  over  5,000,000  people.  Nearly  58  per  cent  of  the  population 
of  the  state — 8,720,017 

387  wholesale  and  27,304  retail 
grocery  dealers. 

1 ,282  sporting  goods  dealers 
310  department  stores 

102  wholesale  and  3,856  retail 
automobile  supplies  dealers. 

796  wholesale  and  5,480  retail 
tobacconists. 

869  wholesale  and  4,904  retail 
confectioners. 

Pretty  good  territory  —  pretty 
Hard  to  beat  anywhere. 

Intensive  cultivation  of  this  territory — cooperation  with  local  dealers 
and  local  daily  newspapers  will  open  big  trade  for  merchandise  of  all 
kinds. 


Circula- 

2,500 

10,000 

Circula* 

2,500 

10,000 

tion 

lines 

lines 

tion 

lines 

lines 

fAUentown  Call  . 

29.273 

.09 

.09 

fScranton  Times  . 

...(E) 

37,748 

.12 

.10 

fAIlentowB  Call  . 

. . .  . (S) 

16,749 

.09 

.09 

*Skaron  Herald  . 

...(E) 

5,391 

.021 

.021 

fBlootnaburc  PreM  . 

...(M) 

6,750 

.029 

.029 

fSunbury  Daily  Item . 

...(E) 

4,216 

.021 

.018 

*Chastar  1  ima*  A  Rapubircan. 

(MAE) 

14,824 

.05 

.05 

fCoatasTilla  Racord . 

. . . (E) 

5,369 

.0214 

.0214 

*  Warren  Timet-Mirror . 

(EAM) 

8.115 

.036 

.036 

..  (E) 

6,247 

.0179 

*.0179 

*  Washington  Obserrer  and 

fEaatoii  Exprasa . 

...(E) 

20,017 

.07 

.07 

Reporter  . 

(MAE) 

16,378 

.06 

.05 

*Ea*ton  Fraa  PreM . 

. . . (E) 

13,293 

.05 

.05 

tWest  Chester  Local  News.  .  . 

...(E) 

11,297 

.03 

.03 

*Eria  Times .  . 

. . . (E) 

27,499 

.08 

.08 

*Wilket>Barre  Times-Leader .  . 

. . . (E) 

22,577 

.08 

.05 

f Harrisburg  Talcgrapb  .... 

...(E) 

39,685 

.095 

.095 

tYork  Dispatch  . 

. . . (E) 

17,364 

.045 

.045 

f  Johnstown  Lailger . 

. . .  (M) 

13,234 

.05 

.05 

fYork  Gasette  and  Daily.  .  .  .  . 

...(M) 

17,006 

.045 

.045 

*Oil  City  Derrick . 

...(M) 

6,296 

.035 

.035 

fPottsrilla  Republican  and  Morning 

*A.  B.  C.  Statement,  April  1,  1923. 

Paper  . 

(EAM) 

14,114 

.07 

.06 

Scranton  Republican  . 

...(M) 

32,180 

.12 

.10 

fCorernment  Statement, 

April  ' 

1,  1923. 

299  wholesale  and  3,437  retail  dry 
goods  stores. 

63  wholesale  and  3,355  retail 
druggists. 

132  wholesale  and  12,719  retail 
shoe  dealers. 

102  wholesale  and  1,297  retail 
hardware  stores 

31  wholesale  and  1,440  retail 
electrical  stores 

good  sources  of  distribution. 
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**ln  Boston  IPs  the  PosP* 


Circulation  Averages 
for  1922 


BOSTON  DAILY  POST 

396,902 

Copies  Per  Day 


BOSTON  SUNDAY  POST 

401,643 

Copies  Per  Sunday 

First  in  Local,  General  and 
Total  DispUty  Advertising 


KANSAS  IS  A  RICH.  RESPONSIVE 
FIELD— TOPEKA.  ITS  CAPITAL 
A  GOOD  “TRY  OUT"  QTY 
They  srs  best  oorsrsd  by  the 

ttopefea 
Satlp  Capital 

TOPEKA.  KANSAS 

Only  Kansas  DaDy  wltb  a  Comal 


Dominates  its  6eU  in  circalatioa,  all 
classes  of  sdyertising,  nears,  prestige 
sod  reader  confidence. 

Snpplies  market  data — does  aarrey 
arork— gives  real  oo-operatieo. 

PUBLISHER 

MEMBER  A  B.  C^A  N.  P.  A 


URGES  LAW  TO  ALLOW 
RETAIL  PRICE  FIXING 


Federal  Trade  Commissioner  Gaskill 
Thinks  This  Might  Prevent 
Deterioration  in  Quality 
of  Goods 


D.  Bailie,  Clarendon  Chronicle,  is  run¬ 
ning  for  the  first  time  for  a  seat  in  that 
body.  Peter  Saunders,  editor  and  pub¬ 
lisher  of  the  Franklin  Chronicle,  Rocky 
Mount,  is  a  candidate  for  treasurer  of 
Franklin  County,  and  Paul  Scarborough, 
editor  or  the  Tidewater  News,  Franklin, 
is  offering  himself  for  treasurer  of  South¬ 
ampton  County. 


Nine  Million 
a  Day 


Milwaukee  purchases 

average  more  than  nine 
million  dollars  every  business 
day.  Wisconsin  purchases 
average  more  than  thirty- 
three  million  dollars  a  day. 
You  can  cover  Milwaukee 
and  rich  surrounding  terri¬ 
tory  at  one  cost  only  with — 


J'Thc  Milwaukee 

OUKNAL 

msT-\rr'**aat. 


Y?u.  used  to  boast  that 
"‘Enterprise”  was  your 
middle  name.  Wrong,  it’s 
service.  And  it’s  the  sort 
of  service  that  we  appreci¬ 
ate.  NEA  is  the  only  “serv¬ 
ice”  worthy  of  the  name. 

The  Taunton  Daily  Gazette, 

Taunton,  Mass. 

NEA  Service,  InCs, 

1200  W.  Third  St^  Cleveland,  0. 


.Addressing  American  Trade  Associa¬ 
tion  executives.  May  9,  at  a  dinner  at 
the  Hotel  Astor,  New  York,  in  connec¬ 
tion  with  the  United  States  Chamber  of 
Commerce  convention.  Federal  Trade 
Commissioner  Nelson  B.  Gaskill  advo¬ 
cated  legislation  to  permit  a  manufacturer 
to  fix  a  resale  price  for  his  product  under 
certain  conditions. 

Court  decisions  so  far  have  prevented 
such  action.  Mr.  Gaskill  said; 

To  the  inability  of  a  manufacturer  to  protect 
the  price  of  his  product  may  be  attributed  quite- 
as  much  as  to  any  other  cause  the  tendency  to 
deterioration  of  quality  which  is  a  distressing 
manifestation  along  many  lines  to  day. 

Deterioration  of  quality  is  a  remedy  alterna¬ 
tive  only  to  going  out  of  business,  which  is 
forced  upon  the  producer  who  cannot  to  any 
effective  degree  protect  the  selling  price  of  his 
product.  It  is  a  truism  that  the  purchaser  will 
buy  in  the  cheapest  market,  and  even  a  small 
variation  is  sufficient  to  divert  the  current  of 
trade. 

There  is  danger  in  monopoly,  there  is  injury 
in  restraint  of  trade,  and  these  practices  are  ae- 
nied  by  the  law  because  they  close  the  door  of 
opportunity  to  the  individual,  the  maintenance 
of  which  as  a  free  and  open  channel  is  essen¬ 
tial  not  only  to  American  institutions,  but  to 
the  exact  operation  of  the  competitive  system. 

Where  monopoly  is  sought  in  a  relatively 
few  instances,  where  combinations  in  restraint 
of  trade  occasionally  make  their  appearance, 
while  the  alarm  from  these  manifestations  is 
justifiable  and  is  not  to  be  minimized,  a  con¬ 
stant  danger  lies  in  the  practice  now  so  preva¬ 
lent  of  single  line  leaders  sold  below  cost  for 
the  purpose  of  inducing  other  business,  or  es¬ 
tablishments  in  which  many  lines  are  sold  below 
cost  with  concealed  profits  in  other  sales  which 
not  only  e<]ualize  the  loss,  but  translate  the 
whole  practice  into  a  profit  balance. 

The  most  effective  remedy — resale  price 
maintenance — must,  in  my  opinion,  be  recov¬ 
ered  not  only  for  the  sake  of  the  manufacturer 
or  the  distributer,  but  for  the  sake  of  those 
who  tomorrow  and  the  day  after  tomorrow  will 
seek  to  enter  into  business  as  individuals  and 
find  the  door  of  opportunity  closed  against 
them  unless  this  unl»lanced  method  of  selling 
is  checked. 

To  accomplish  this  result  legislation  will  be 
needed.  This  legislation  should,  in  my  opinion, 
distin/;uish  clearly  between  a  producer  and  his 
selected  distributers  and  those  other  groups 
whose  agreements  may  well  be  regarded  as 
inimical  to  the  policy  stated  in  the  Sherman 
law.  It  should  require  that  the  protected  prices 
to  be  fixed  by  the  producer  should  operate  as 
a  maximum  as  well  as  a  minimum  in  order  that 
the  good  faith  of  the  practice  should  be  mani¬ 
fest  and  its  exercise  removed  from  suspicion  as 
contributing  to  undue  exaction  anywhere  along 
the  line  of  distribution. 

And  it  would  be  well  should  such  legislation 
include  provision  for  the  due  publication  of  the 
protected  prices  and  any  changes  therein  in 
order  that  the  purchasing  public  may  be  ad- 
vise<l  as  to  the  producer’s  purpose  and  be 
guarded  against  a  misrepresentation  of  which 
the  producer  may  have  no  notice. 


Reporters  in  Error — Election  Bet 

When  Howard  Jackson  was  elected 
Mayor  of  Baltimore  recently,  reporters 
for  the  Hagerstown  (Md.)  Daily  Mail, 
the  Democratic  sheet,  joined  reporters 
of  the  Morning  Herald  in  a  soft-shell 
crab  supper  after  the  Republican  paper, 
giving  news  of  the  Democratic  candi¬ 
date's  election,  had  been  put  to  bed.  Win¬ 
ners  in  a  pre-election  argpiment,  C.  Neill 
Baylor,  J.  Preston  Usilton  and  R.  B. 
White,  treated  the  losers,  Anthony  H. 
Hankey,  Richard  O.  Shafer  and  Harry 
Fridinger. 


67  Years,  No  Issue  Skipped 

The  Waverly  (It.)  Independent-Re¬ 
publican  has  just  completed  its  67th  year. 
During  that  time  not  an  issue  has  been 
missed.  For  the  past  33  years  the  news¬ 
paper  has  been  edited  by  J.  F.  Grawe, 
who  is  perhaps  the  oldest  newspaper 
editor  and  publisher  in  Iowa.  He  is  a 
veteran  of  the  Civil  War  and  knew 
.\braham  Lincoln. 


Newspaper  Man  Missing  a  Year 

nation-wide  search  is  being  made 
for  Isaiah  H.  Shain  of  Roxbury,  Mass., 
Boston  newspaper  man,  who  disappeared 
a  year  ago.  He  conducted  an  advertis¬ 
ing  and  publicity  business  following  his 
work  on  an  afternoon  paper.  No  motive 
for  his  disappearance  has  been  found. 


State  Holds  Up  Papers’  Bills 

State  Auditor  G.  E.  Hackmann,  of 
Missouri,  did  not  act  entirely  without 
legal  advice  in  declining  to  pay  the  claims 
of  115  Republican  newspapers  for  pub¬ 
lishing  the  proposed  constitutional  amend¬ 
ment  submitted  to  voters  last  November. 
The  claims  total  over  $239,000. 


Gives  Old  Files  to  State 

Files  of  the  Dubuque  (la.)  Times, 
for  the  years  of  1857  to  1861  have  been 
presented  to  the  Iowa  State  Historical 
Department  by  John  W.  Taylor,  of  St. 
Paul,  son  of  John  VV\  Taylor,  who  was 
president  of  the  Times  Publishing  Com¬ 
pany.  ' 


Houston  Post  Trade  Booklet 

The  Houston  Post  has  just  issued  a 
fine  imitation  leather  covered  booklet 
portraying  the  advantages  of  Houston  as 
a  trade  center.  The  final  pages  explain 
the  news  features  and  services  of  the 
■  post,  and  print  the  paper’s  circulation  by 
counties  and  towns. 


Editor  Alleges  Kidnaping 

Frank  Hoiles,  editor  of  the  Alliance 
(O.)  Review,  has  brought  suit  against 
John  B.  Cox,  former  head  of  the  J.  B. 
Fox  Transportation  Company,  on  a 
cliarge  of  kidnaping.  According  to  the 
indictment,  Cox  took  Hoiles  in  a  ma¬ 
chine  to  a  Ibnely  spot  and  demanded,  at 
the  point  of  a  gun,  $10.0(X).  The  trial 
opened  .April  26  in  Canton. 


Fight  Raise  in  Wire  Rates 

California  newspaper  publishers  are  re¬ 
sisting  before  the  .State  Railroad  Com¬ 
mission  the  application  of  the  Western 
Union  for  an  increase  in  State  press  rates. 
IT.  W.  Norton  represents  the  San  Fran¬ 
cisco.  Oakland  and  Los  .Angeles  pub¬ 
lishers'  assdciations. 


Office  on  Canadian  Side 

The  Niagara  Falls  (N.  Y.)  Gazette  has 
ojx'ned  a  branch  otTFice  at  Niagara  I'alls, 
Out.,  in  charge  of  George  F.  Palmer, 
formerly  of  the  Kingst(vn(  Ont.)  Stand¬ 
ard.  The  office  will  handle  news,  circula¬ 
tion  and  advertising  matters. 


Edifor  Get*  Prison  Sentence 

John  Mitchell,  Jr.,  editor  of  the  Planet, 
a  negro  weekly  of  Richmond.  Va.,  was 
convicted  .April  30  of  making  a  false 
entry  on  the  books  of  the  Mechanics  Sav¬ 
ings  Bank  of  that  city  while  president 
of  the  institution  prior  to  its  failure  sev¬ 
eral  months  ago  and  was  sentenced  to 
three  years  in  the  penitentiary. 


Virginia  Editors  Seek  Office 

Three  Virginia  editors  are  seeking  re- 
election  to  the  House  of  Delegates  this 
year.  They  are :  Wilbur  C.  Hall,  Loud¬ 
oun  Times;  Clarence  J.  Campbell,  Am¬ 
herst  New  Era;  Charles  R.  Warren, 
Times-Gazette,  Chatham.  One,  Thomas  at  $2  a  year. 


Weekly  Revenue  Bulletin 

The  Internal  Revenue  Bureau  is  to 
publish  weekly  in  bulletin  form  its  de¬ 
cisions  on  tax  and  Prohibition  matters. 
In  addition  there  will  be  a  quarterly 
digest,  the  whol**  a%’ailable  to  subscribers 


140,000 

Circulation 


The  Capital  of  the 
nation’s  largest  news¬ 
paper,  covering  Vir¬ 
ginia,  West  Virginia, 
and  southern  Mary¬ 
land. 

Over  50%  more  cir¬ 
culation  than  any 
other  Washington 
Sunday  paper. 

Sunday  Times-Herald 

G.  Logan  Pajme 

PubUshsr  and  Osneral  Msnscer 
Vstional  Advsrtlsliic  Baprssentativas 
O.  LOOAH  FATITE  COKFAKT 
Chlesgo,  Dstroit,  Bt.  Lonls,  Los  Aagslas 

Fsyne,  Burns  A  Smith 
New  York  and  Boston 


PAID 


CIRCULATION 


SELLING 

CAMPAIGNS 

Great  increase  in 
rour  circulation  in  a 
few  weeks— all  paid 
ia  advance — nothing 
under  six  months. 
Conservative  serr- 
fee — positive  results. 
Sixteen  years  of  sub¬ 
stantial  successes. 
Service  you  will  like. 
Ask  about  ns. 


THE  PULTZ  CO.,  Ltd. 


32  Sec.  Nat.  Bank  BUg., 

READING,  PA. 

Long  Diatamoa  241B-R 


From  nothing — to 

200,000 

in  seven  months 

DETROIT 

SUNDAY 

TIMES 


“OHIO 


Invites  All  British  Delegates 
To  Visit  This  Ideal  Market 


Population  (Census  1920)  .  5,759,394 

Density  of  Population  .  141.4 

Towns  under  2,500  population .  672 

Towns  over  2,500  population* .  148 

Cities  over  100,000  .  •  7 

Cities  over  25,000  .  21 

Total  urban  population .  3,677,136 

Total  rural  population  .  2,082,258 

Manufacturinjj  establishments .  16,125 

Wage  earners  .  730,733 

\  able  of  products  .  $5,100,308,728 

Varied  industries  .  246 

First  in  .  18 

Railroad  mileage  .  9,001 

Number  of  automobiles .  720,632 

Number  of  farms  .  256,695 

Number  of  farms  owned  by  occupants  177,986 

Land  in  farms  (acres)  .  23,515,888 

Improved  land  in  farms  (acres) .  18,542,353 

Average  acreage  per  farm .  91.6 

Average  value  per  farm .  $12,060 

V  able  of  all  farm  property .  $3,095,666,336 


Tlie  State  of  Ohio  is  one  of  the  fertile  trade  territories  in 
the  U.  S.  A.  The  daily  newspapers  listed  here  are  market 
finders  for  mamifacturers.  They  invite  you,  British  dele¬ 
gates  to  visit  their  state  and  cities. 


Circula- 

2,500 

10,000 

tion 

lines 

line* 

f Akron  Beacon  Journal. 

. (E) 

38,176 

.10 

.10 

Akron  Time*  . 

. (E) 

21,416 

.06 

.06 

Akron  Sunday  Time* . 

. (S) 

21,439 

.07 

.07 

tBellefontaine  Examiner 

. (E) 

4,642 

.02 

.02 

^Cincinnati  Enquirer  . . 

. . . .  (MAS) 

73,098 

.17-.35 

.17-.35 

f Columbu*  Dispatch 

. (E) 

86,427 

.17 

.16 

■{■Columbus  Dispatch  .  .  . 

. (S) 

87,448 

.17 

.16 

Columbus,  Ohio  State  Journal.  (M) 

50,124 

.12 

.13 

Columbus,  Ohio  State 

Journal .  (S) 

29,206 

.12 

.13 

fConneaut  News  Herald 

. (E) 

3,040 

.0225 

.0225 

Dover  Daily  Reporter . 

. (E) 

4,537 

.02 

.02 

flronton  Irontonian  .  .  .  . 

. (M) 

3,310 

.0179 

.0179 

Kenton  Democrat  .  . .  . 

. (E) 

2,400 

.014 

.014 

Circula- 

2,500 

10,000 

tion 

lines 

lines 

tLima  News  and  Times-Dem. 

.(EAS) 

16,928 

.07 

.05 

Lima  Republican -Gasette .  . 

(MAS) 

10,270 

.035 

.035 

Middletown  Journal  . 

...(E) 

5,117 

.025 

.025 

f Newark  American-Tribune 

. . . .  (E) 

6,980 

.025 

.025 

Piqua  Call  Press  Dispatch. 

....(E) 

6,073 

.03 

.03 

tPortsmouth  Sun  and  Time* 

.(MAE) 

17,545 

.06 

.06 

■{■Portsmouth  Sun-Times 

....(S) 

11,923 

.04 

.04 

tSteubenville  Gaxette  . 

....(E) 

8,551 

.03 

.03 

•Toledo  Blade  . 

. . . . (E) 

102,875 

.27 

.25 

f Toronto  Tribune  . 

. . . . (E) 

1,108 

.015 

.015 

•Youngstown  Vindicator 

. . . . (E) 

26,134 

.07 

.07 

•Youngstown  Vindicator  .  . 

. . . . (S) 

25,608 

.07 

.07 

*A.  B.  C.  Statement,  April  1,  1923. 
fCoTemment  Statement,  April  1,  1923. 
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Editor  &  Publisher  for  May  19,  1923 


Feature*  by 

Irvin  S.  Cobb 
Fontaine  Fox 
Howard  R.  Garis 
Rube  Goldberg 
Ed  Hughes 
O.  O.  McIntyre 
Will  Rogers 
Chas.  Hanson  To  wne 
H.  J.  Tuthill 
John  V.  A.  Weaver 

and  others 

McNughi  SrRiiicate.lic. 

Timet  Building,  New  Yoik 


SITUATION  WANTED 

— at  Atsistant  to  Live-Wire 
Circulation  Manager  ^ 

Want  to  work  for  Circulation  Manager  with 
daily  mall  liat  of  1,000  to  ft, 000  Riihacribera. 
Yeara  of  experience.  Worked  for  (.'Irculatlon 
Managera  of  pai>er8  like  the  Chicago  Trlhune, 
New  Y'ork  Timea,  Su|)erior  Telegram,  etc. 
Put  me  on  the  Job  and  I’ll  make  your  work 
eaa'ler.  Will  make  it  eaay  for  you  to  have 
your  mail  Hat  corrected  daily.  Will  make 
poaaible  directly  inipiinte<l  addreaaea.  With 
me  on  the  Job,  subacrlber  complalnta  will 
practically  be  eliminated.  Y'our  mail  liat 
will  lie  under  your  aole  control.  I  can  do  all 
thoae  thinga — many  more — for  leaa  than  O-lc 
a  day.  Chancea  are  I  can  aave  you  more 
than  my  aalary.  Let  me  tell  you  my  whole 
Btory.  Write  The  Kulti-Xaller  Syitem,  in 
care  of 

jSpeed^unafic 

Coaipani/ 


MA»«ur*CtUll*M« 


THE  MULTI -MAILER  SYSTEM 

•17*025  WASHIHOTON  SkVO. 

CHICAGO 


Mr.  Conklin  Civet  Hit  Side  of  Hit 
Controverty  with  Mr.  Kellogg 

Long  Beach,  Cal.,  May  6,  1923. 

To  Enixoa  &  Publishee;  My  attentiin  has 
been  directed  to  an  article  in  your  publication 
of  April  14,  wherein  it  is  said,  under  the 
heading,  “Suit  Against  Kellogg  Dropped,”  that 
I  withdrew  the  suit  against  Kellegg,  with  apolo¬ 
gies,  and  in  which  it  appears  that  Kellogg 
denied  the  truth  t  f  the  charges. 

While  I  did  give  Kellogg  a  statement  as 
published  in  your  article,  •  •  •  j  djj 

not  apologize  to  him  and  my  reason  for  with¬ 
drawing  the  suit  was  that  .Mr.  Kellogg  came 
to  me  in  Long  Beach  two  days  after  I  filed 
the  suit  and  purchased  by  stock  in  the  .Vna- 
heim  Herald.  I  could  then  do  nothing  but 
withdraw  the  suit,  for  I  was  no  longer  a  stock- 
liylder  and  in  no  way  interested  in  the  des¬ 
tinies  of  the  .Ymaheim  Herald. 

Kvery  allegation  made  in  my  complaint  was 
true,  and  the  fact  that  two  days  after  my  suit 
was  filed,  Kellogg  purchased  my  stock  can  be 
construed  by  anyone  as  meaning  that  Kellt  gg 
did  not  want  to  let  the  .suit  go  through  ccurt 
to  its  c  nclusiin.  1  sold  my  stock  in  the 
.\naheim  Herald  to  Kellogg  at  a  most  satis¬ 
factory  price,  and  at  a  price  he  based  when 
he  sold  Si  me  of  the  stock  last  summer. 

1  call  yi  ur  attention  to  this  matter  merely 
to  set  myself  right  with  your  reailers  and  with 
my  many  newsjiaiier  friends  over  the  country. 
I  resent  the  inference  in  your  article  that  I 
tiled  a  suit  against  Kelbrgg  without  foundation. 
Every  charge  1  made  was  true.  If  the  charges 
were  fal  c,  Kellogg  would  have  no  worry,  for 
he  could  have  his  day  in  court  to  disprove  them, 
if  he  could.  My  interests  are  now  all  in  the 
Long  Beach  Telegram  and  whether  Mr.  Kellogg 
carries  tut  his  plans  that  were  the  basis  for 
my  suit,  I  do  not  care. 

Will  yt  u  favt.r  me  by  giving  my  side  of  the 
suit  dismissal  as  much  publicity  as  ycu  gave 
Mr.  Kellogg's  st.alement  ■'  Had  I  known  my 
statement  •  •  •  was  going  to  be  published 

in  your  publication,  this  statement  of  mine 
wciuid  have  been  published  at  the  same  time. 

S.  S.  CtlNKLIX, 

Business  Manager  Ijng  Be.ach  Telegram. 


The 

Pittsburgh  Press 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURGH 
MEMBER  A.  B.  C. 

roreliD  Adnatlilnf  BepreientatlTai : 

I.  A.  XLEIH 

50  East  42b<  St,  Nni  Vart 
76  Wait  Maana  St.  Chltata 
A.  J.  NSIIIS  MILL,  Hawat  SlSt-.  Saa  Fraaaliaa 


EV 


Loa  Anyelaa,  CalU. 

Gained  ZS447  Daily  Average  Circulation. 

Sworn  Gorarnment  Statement.  Six  Months  Endtnf 
March  31,  1923,  166,300  Dally.  Six  Mootla 
Ending  Sept  30,  1922,  145,953  Dally.  Inereaai 
in  Dally  Aferage  Circulation,  20.347. 

IT  COVERS  THE  FIELD  COMPLETELY. 
REPRESENTATIVES: 

H.  W.  Melaaey,  604  Tinea  BIRg.,  Niw  Vark. 

G.  Lagaa  Payai  Ce.,  401  Tawar  Bldg.,  6  Nartk 
Miihigan  An.,  Chlcigo. 

A.  J.  Narrli  Hill,  710  Heant  Bldg.,  San  Fruelic*, 
Calit 


J 


The 

NEW  YORK 
EVENING 
OURNAL 

has  the  largest 
circulation  of 
any  daily 
newspaper  in 
America. 


Education  of  New  York  State  and  now  as¬ 
sociate  editor  of  the  New  York  Times  and 
Josephus  Daniels,  ex-Secreta^  of  the  Navy  and 
editor  of  the  Raleigh  (N.  C.)  News  and  Ob¬ 
server. 

On  the  editorial  committee  are  Dr.  Talcott 
Williams,  emeritus  professor  of  journalism  in 
the  Pulitzer  School  of  Journalism:  Hamilton 
Holt,  former  editor  and  owner  of  the  Inde¬ 
pendent  and  now  one  of  its  editorial  advisers, 
and  .’Mbert  Shaw,  founder  and  editor  of  the 
American  Review  of  Reviews. 

All  these  men  are  interested  in  the  work  of 
Near  East  Relief  for  the  children  orphaned 
by  war  and  massacre,  net  only  because  they  are 
students  of  foreign  affairs  and  not  only  for 
humane  reasons.  There  is  an  economic  side  to 
the  orphan  problem,  an  aspect  that  appeals  to 
the  hard-headed  business  man.  For  these 
children  are  not  being  pauperized;  they  are 
being  trained  for  self-supcrt.  .\nd,  because  of 
tlie  terrific  loss  of  man-power  among  the 
Greeks  and  .Armenians,  these  .-Vnierican-trained 
boys  and  girls  will  be  the  economic  leaders  of 
their  people  in  the  not  far-distant  future. 

The  villages  of  Russia  Armenia .  and  the 
Caucasus  and  Syria  are  eager  to  get  the  six¬ 
teen-year-old  carjienters  and  masons  and  smiths 
and  weavers  and  tailors  and  shoemakers  when 
they  yield  their  (daces  in  the  orphanages  to 
younger  children  and  step  out  into  the  world 
on  their  own.  .\nd  the  girls,  trained  to 
domestic  work  and  to  finger  crafts — embroidery 
and  lace-making  and  dressinakin„ — will  be 
fitted  to  tak  care  of  themselves  or  to  manage 
skillfully  the  households  of  their  husbands. 

It  is  America’s  [irivilege  to  lie  the  tracker  in 
this  great  enterprise  of  rchabiliiatiin.  Editors 
and  publishers  and  writers  are  helping  to  put 
it  over. 

Five  dollars  a  month,  $00  a  year  is  the  cost 
of  a  child. 

MABELL  S.  C.  SMITH, 
Near  Eiast  Relief,  151  5th  Avenue, 
New  York. 


“The  Country  Newspaper” 

Ithaca,  N.  V.,  May  12,  1923. 

To  Editok  &  Publisher;  Could  you  give 
me  just  a  line  in  your  valued  (lublication  to 
call  attention  to  a  slight  slip  in  Professor 
Lee's  most  kind  review  of  my  little  tmok,  ’’The 
Country  Newspaper”?  The  second  point  I 
tried  to  make  in  the  cha|itcr  on  the  (iroblems 
and  difficulties  of  the  country  weekly  is  that 
’’the  small  communities  as  they  tieconie  less 
isolated  and  more  so[)histicated  are  more  diffi¬ 
cult  to  satisfy  in  reading  matter.”  Prof.  Lee’a 
interpretation,  I  realize,  represents  the  usual 
point  of  view. 

He  stated  it  this  way:  “The  readers,  being 
isolated,  often  know  the  news  and  therefore 
are  more  difficult  to  satisfy.”  This  would  not 
lie  worth  calling  attention  to  were  it  not  for 
the  fact  that  too  seldom  in  considering  the 
country  weekly  do  we  stop  to  realize  that  no 
longer  is  the  home  i)a(>cr  the  only  paper  read 
by  most  small  town  and  country  (leople,  with 
the  result  that  they  are  tiecoming  more  criti¬ 
cal;  often  the  comparison  they  make  between 
the  small  (aper — which  quite  satisfied  them  a 
decade  ago-  and  the  city  (lajier  is  not  favor¬ 
able  to  the  local  product.  I  feel,  therefore, 
that  this  (xiint  is  a  reasonably  im[)ortant  one, 
and  I  use  it  to  sustain  my  (xisition  that  the 
country  weekly  of  the  future  must  lie  lietter 
than  it  has  lieeii  in  the  (ast. 

.M.  V.  ATWOOD. 


A  Word  of  Appreciation 

Grand  Rapids,  Mich.,  .May  II,  1923. 

To  Editor  &  Publisher:  Returning  from 
ihe  .-Vpril  conventions  in  New  York  and  Wash¬ 
ington  I  feel  that  you  arc  entitled  to  a  word 
of  very  sincere  and  appreciative  praise  for  the 
manner  in  which  you  covered  all  of  these 
events. 

I  have  never  seen  a  finer  or  a  more  complete 
piece  of  work  in  trade  journalism  in  any  field. 
You  are  making  a  very  definite  and  invaluable 
contribution  to  contem()orary  journalism. 

A.  H.  VANDENBERG, 

Editor  and  publi-hcr.  Grand  Rapids  Herald. 


Daily  Changes  to  Weekly 

The  Benton  County  Courier,  printed  at 
Corvallis  (Ore.),  has  been  bought  by  H. 
E.  Brown  of  Silverton,  Ore.,  who  will 
change  it  from  a  daily  to  a  weekly.  Cor¬ 
vallis  has  another  daily,  the  Gazette- 
Times,  besides  a  student  daily,  the  Ore¬ 
gon  Agricultural  College  Barometer. 


Ethics  Depend  on  Public 

Chicago,  May  9.  1923. 

Editos  &  Publisher;  A.  H.  Vandenlierg, 
of  the  Grand  Rapids  Herald,  informs  me  that 
you  intend  to  publish  in  full  the  Amended  Cixle 
of  F^hics  of  newsi)a()er  eiiitors.  I  would  like 
to  get  a  copy  of  this  code  of  ethics  as  soon 
as  (lossible  and  help  give  the  same  publicity 
among  those  who  are  not  editors. 

I  am  enclosing  you  herein  a  copy  of  some 
of  the  Codes  of  F'thics  adoiited  by  the  lawyers 
since  1908.  We  lawyers  have  found  that  it  is 
im()ossiblc  to  establish  ethics  in  any  line  of 
busii.ess  unless  the  [iiiMic  help  establish  these 
ethics.  In  other  words,  if  the  public  demand 
crookeil  lawyers  and  leaderlcss  editors  they  will 
have  them. 

Yn.-ra  very  truly, 

JOE  BEATTY  BURTT. 


Save  the  Life  of  a  Child 

New  York,  May  4,  1923. 

To  EiDiTOR  &  Publisher:  Near  East  Relief, 
the  organization  chartered  by  Congress  for  the 
|iur[)ose  of  aiding  the  suffers  from  war  and 
famine  in  the  Near  East,  counts  among  those 
interested  in  working  for  it  not  only  the 
editors  and  publishers  of  countless  local  papers 
and  magazines  throughout  the  country  but  also 
journalists  and  .-lutliors  of  nation<'il  repute. 

Twenty-six  writers  of  books  are  on  the  board 
of  trustees.  So  is  a  book  publisher,  George  \. 
Plimpton,  a  member  of  the  firm  of  Ginn’s.  So 
is  Robert  A.  Cuddihy,  publisher  of  the 
Literary  Digest,  who  has  thrown  his  own 
weight  and  that  of  his  publication  into  the 
task  of  raising  a  large  sum  at  a  time  of  dire 
emergency.  So  is  Vance  McCormick,  nationally 
known  as  a  newspai>er  publisher  as  well  as  for 
his  political  activities. 

So  are  John  Finley,  former  Commissioner  of 


Welland  Daily  Gives  Up 

After  six  months  publication,  the  Wel¬ 
land  (Ont.)  Daily  News  has  suspended. 
Competition  of  Buffalo  and  Toronto  dail¬ 
ies  and  high  cost  of  newsprint  are  given 
by  Harry  B.  Sidey,  publisher,  as  reasons 
for  suspension.  Wefland  now  has  no 
daily  newspaper. 


Kansas  Papers  Consolidatad 

R.  R.  Painter,  editor  of  the  Rolla 
(Kan.)  Progress  has  taken  over  the  Elk¬ 
hart  (Kan.)  Enterprise  and  has  con¬ 
solidated  the  Progress  and  Enterprise, 
which  will  be  issued  at  Elkhart  weekly, 
under  the  name  of  the  Morton  County 
Progress. 


Overland  Monthly  Merged 

The  Overland  Monthly,  published  in 
San  Francisco  and  founded  by  Bret  Harte 
in  1868,  has  been  consolidated  with  the 
Out  VVest  Magazine,  established  by 
Charles  Lummis. 

Michigan  Code  Planned 

The  University  Press  Club  of  Michi¬ 
gan  is  considering  adoption  of  a  code  of 
ethics  for  Michigan.  committee  has 
been  named  to  prepare  data,  and  editors 
of  Michigan  dailies  are  being  asked  to 
aid.  It  is  expected  the  first  draft  will 
be  ready  within  a  few  weeks. 


State  Gets  Bust  of  Writer 

The  bust  of  Alfred  I^mbourne  of  Salt 
Lake  City,  writer  and  artist,  has  been 
presented  to  the  State  of  Utah.  It  is 
the  work  of  Mahonri  Young.  The  pres¬ 
entation  speech  was  made  by  Industrial 
Commissioner  Nephi  L.  Morris. 


For 

Newspaper 

Buildings 

An  organization  of  engineer 
specialists  under  direction  of 
a  trained  newspaper  man, 
and  specializing  solely  in 
newspaper,  publishing  and 
printing  buildings. 

S.  P.  WESTON 

Newspaper  Buildings 
Mechanical  Layouts 
Production,'  Operation 

120  West  42n<l  St.  New  York 


Westchester  County* s 
Greatest  Advertising 
Medium 

THE 

DAILY  ARGUS 

Mount  Vernon,  N.  Y. 

Carried 

Over  7,000,000 

Lines  in  1922 


This  i«  the  Greateat  Amount  of 
Advertising  Carried  by  Any 
Paper  in  This  Important  County. 


Nrui  Hauen 
Urgiater 

is  New  Haven's 
Dominant  Paper 

Circulation  over  35.500  Average 
Bought  every  night  by  More  New 
Haven  (leople  than  buy  any  other 
TWO  New  Haven  papers  COMBINED. 

NruY  Hauett  UrgtBtrr 

Tkm  Jtdbu  Agtmef 

BQ$tam  —  Ngw  York  —  DotroU  Ckiemgo 


"The  African  World” 

AND 

‘Cape-to-CairoTxpress’ 


Published  every  Saturday  in 
London. 
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Britishers  Should  Not  Fail  To  Visit  The 
Comer  Stone  of  America — 

NEW  ENGLAND 


1  MASSACHVSETTB— Population,  3,852,366 

Circu* 

2.500 

10.000 

Ution 

lines 

lines 

**Attleboro  Sun  . 

....(E) 

4,805 

.0275 

.0175 

1  tBoiton  Sunday  Advertiser. . .  (8) 

481,029 

.70 

.70 

'Boston  Globo  . 

(MAE) 

280,606 

.45 

.45 

*Boston  Globe  . 

...(S) 

828,511 

.55 

.55 

Boston  Telesram  . 

...(E) 

145,118 

.20 

.80 

tBoston  Transcript  . 

...(E) 

38,236 

.20 

.20 

'Fall  River  Herald . 

...(E) 

14,206 

.045 

.045 

'Fitchknrc  Sentinel  . 

...(E) 

10,789 

.05 

.035 

tOraenfleld  Recorder . 

...(E) 

3,850 

.0175 

.0175 

'Haverhill  Oasette  . 

...(E) 

15,916 

.055 

.04  ! 

'Lynn  Item  . 

...(E) 

16,643 

.06 

.04 

Lynn  Telecram  News. . . 

.  (EAS) 

16,886 

.05 

.05  1 

1  Lowell  Couiior-Citlsea  and 

1 

1  Evening  Leader  . 

.(MAE) 

30,635 

.04 

.06 

1  *Kew  Bedford  Standard-Mercury 

1 

(MAE) 

32,349 

.08 

.08 

1  'New  Bedford  Sunday  Standard  (8) 

26,087 

.08 

.08 

1  tNorth  Adams  Transcript.  ...(X) 

9,834 

.0375 

.03 

1  'Salem  News  . 

....(E) 

20,546 

.09 

.07 

1  Taunton  Oasette  . 

....(E) 

8,268 

.04 

.08 

1  *Woroeeter  Telegram-Oasette 

1 

(MAE) 

78,052 

.24 

.31 

1  *Woroetter  Sunday  Telegram.  (8) 

44,470 

.18 

.15 

1  MAINE— PopnUtion,  768,014 

1  tBangor  Daily  Commerelal. . .  (S) 

15,080 

.05 

.04 

'Portland  Press  Herald  ■ 

.(MAS) 

87,983 

.07 

.07 

'Portland  Express  . 

....(E) 

87,638 

.10 

.07 

'Portland  Telecram  .... 

....(S) 

38.058 

.10 

.07 

fWaterville  Sentinel  . . . . 

....(M) 

5,831 

.035 

.085 

1  NEW  HAMPSHIRE— Popnlatien,  448,683 

1  tKeene  Sentinel  . 

....(E) 

3,384 

.03 

.02 

|l  RHODE  ISLAND— PopnlaUon,  604,887 

tNewport  Daily  News... 

....(E) 

6,126 

.0336 

.03 

tPawtncket  Times . 

. (E) 

34,418 

.07 

.06 

tProvidenca  Bulletin  . . . 

. (E) 

61,238 

.15 

.15 

tProvidencs  Journal  . 

....(M) 

33,086 

.08 

.08 

tProvidenca  Jonmal  .... 

57,436 

.14 

.14 

tProvidenoe  Trihnna  .... 

. (E) 

33,318 

.10 

.00 

'Westerly  Sun  . 

..(EAS) 

4,805 

.035 

.035 

'Woonsocket  Call . 

. (E) 

13,306 

.04 

.04 

VERMONT 

— PopnUtion.  352,428 

i 

'Barre  Times  . 

. (E) 

6,618 

.03 

.03 

tBennlncton  Banner  .... 

. (E) 

3,037 

.0125 

.0125 

Bnrlincton  Daily  News. 

. (E) 

7,183 

.04 

1 

'Burlincton  Free  Press. . 

...(M) 

11.870 

.05 

.05 

•Rutland  Herald  . 

. (M) 

10,181 

.84 

.04 

1 1  tSt.  Johnsbury  Caledonian-Beoord 

1 

(E) 

3,573 

.0214 

.015 

1 1  CONNECTICUT— PopnUtion.  1,380.631 

1 

1  tBridgeport  Po«t-Telegram  (EAM) 

45,801 

.14 

.14  1 

tBridceport  Post  . 

. (S) 

18,826 

.08 

.09  1 

Hartford  Conrant  . 

. (D) 

88,780 

.06 

.07 

Hartford  Conrant . 

. (S) 

48.600 

.10 

.09 

tHartford  Timet  . 

. (E) 

45,532 

.18 

.12 

•Meriden  Record  . 

. (M) 

7.160 

.046 

.085 

tMlddletown  Press  . 

. (E) 

7,787 

.03 

.035 

tNew  Haven  Register.. 

.,.(EAS) 

85,614 

.10 

.09 

'New  London  Day . 

. (E) 

10,725 

.06 

.045 

tNorwich  Bulletin  . 

. (M) 

11.883 

.07 

.05 

Norwalk  Hour  . 

. (E) 

4.958 

.08 

.03 

'Stamford  Advocate  ... 

. (E) 

8,508 

.0375 

.03 

'A.  B.  C.  Statement, 

April  1,  1923. 

tOoverTiment  Statement,  April  1,  1923. 

1 

Here,  in  this  group  of  states,  you 
will  find  that  7,400,909  people  live, 
approximately  7V2%  of  the  total 
population  of  the  United  States. 

These  people  have  forty  per  cent  of 
the  savings  of  the  entire  country, 
produce  eleven  and  a  half  per  cent 
of  the  country’s  manufactured 
products,  leading  in  many  lines. 
Nearly  forty  per  cent  of  the  families 
in  these  New  England  Sates  own 
their  own  home. 

New  England  is  a  twelve  months 
market  of  gigantic  magnitude 
twelve  months  in  the  year.  The 
compact  population — centered  for 
the  most  part  in  large  cities  —  is 
busy  the  year  around. 

These  New  England  Daily  News¬ 
papers  extend  a  cordial  welcome 
to  all  British  advertising  men  and 
express  the  wish  that  they  will  find 
time  to  visit  this  cornerstone  of 
the  United  States. 

These  papers  are  the  leaders  in 
circulation,  in  advertising,  in  in¬ 
fluence  and  completely  cover  New 
England. 
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CIRCULATION 
=  BUILD1NG  = 


SUPREMACY 

Employmd  by  Beat 
Aak  Any  of  These 

THE  LOS  ANGELES  TIMES  (J) 
THE  PHILADELPHIA  INQUIRER 
(2) 

THE  CIXVELAND  PLAIN 
DEALER 

THE  WASHINGTON  POST  (2) 
THE  INDIANAPOLIS  NEWS 
THE  ATLANTA  JOURNAL 
THE  MEMPHIS  COMMERCIAL 
APPEAL 

THE  DALLAS  MORNING  NEWS 
Writ*  or  Wire  Cue  Atluile  Joumel 


tiOLUSTER^  ORCLWIOX 
ORGANIZATION 

Ler^eet  im  the  United  Stetee 
300  Meiwrrr  Dlpo.,  Los  AN«eLes,CAi.. 


THE  BOSTON 
AMERICAN 

It  showing  two  gratifying  re¬ 
sults  of  its  three-cent  price: 

It  has  the  Largest  Circulation  in 
New  England  at  that  price. 

It  is  taking  on  a  Higher  Grade 
of  Advertising  every  month. 

QUALITY  and  QUANTITY 
Go  Hand  in  Hand. 


THE 

NEW  ORLEANS  STATES 

In  two  years  has  increased 
Daily  over  17,000 
Sun^y  over  41,000 
Present  averages  are 

Daily  over  54,000 
Snn&y  over  77,000 
Rate  12c  flat  Daily 

15c  flat  Sunday 

Advertising  gain  for  1922 
1,025,432 — Greatest  in  the  South 

Represented  by 

THE  S.  C.  BECKWITH 
SPECIAL  AGENCY 

NEW  YORK 

JOHN  M.  BRANHAM  CO. 

CHICAGO 


pOLLAR  PULLERS 

Advertising  and  circulation  managers  are  always  on  the  lookout  for  new 
ideas  that  will  increase  advertising  receipts  and  win  new  circulation.  Your 
idea  for  increasing  advertising  or  circulation  may  not  appeal  to  your  manager, 
but  it  may  be  just  the  thing  that  some  other  manager  wants.  Editor  &  Pub¬ 
lisher  wilt  pay  $1  for  each  idea  printed  under  this  head.  The  fact  that 
the  idea  is  now  being  used  in  your  city  does  not  bar  it  from  the  department. 

Adress  your  communication  to  the  Dollar  Puller  Editor.  IVhen  they 
appear  clip  them  and  mail  them  in  and  receive  payment.  Unavailable  ideas 
will  not  be  returned. 


KNICKERBOCKER  PRESS 

(Msrafaig  aa4  SiMday) 

ALBANY  EVENING  NEWS 

COVERS 

ONE  BIG  MARKET 
Albany,  Troy,  Schenectady 

AND 

The  Capitol  District 


NATIONAL  REPRESENTATIVE 
John  M.  Branham  Co. 


'T^HE  abstract  proposition  set  forth  in 
all  lists  of  rules  covering  successful 
salesmanship  that  a  prospective  buyer’s 
hobby  intelligently  worked  upon  will  re¬ 
sult  in  orders  is  old  stuff,  but  concrete 
examples  of  the  working  out  of  the 
proposition  may  be  interesting.  The  lead¬ 
ing  undertaker  of  a  certain  Western  city 
was  a  prolific  writer  of  what  is  termed 
poetry.  The  fact  was  open  to  the  world. 
His  effusions,  rather  good,  too,  many  of 
them,  appeared  frequently  in  the  local 
papers.  Of  advertising  space  in  these 
papers  he  bought  only  one  inch  single 
column.  A  certain  advertising  salesman, 
having  observed  these  things,  wrote  a 
half  column  of  “poetry”  bearing  upon  the 
good  points  of  the  undertaking  shop  and 
took  it  around  to  the  undertaker,  sug¬ 
gesting  that  he  use  it  as  an  ad.  It  was 
good  bait.  The  undertaker  grabbed  at  it. 
“But,”  said  he,  “it  is  very  bad  poetry 
(which  it  was),  and  I  shall  have  to  fix 
up  something  of  my  own  for  the  pur¬ 
pose.”  The  contract  was  increased  with¬ 
out  difficulty  from  an  inch  to  ten  inches 
then  and  there. — D.  H.  Talmadge,  193 
North  Commercial  street,  Salem,  Ore. 


economics  department  of  Texas  A.  &  M. 
College,  the  newspaper  is  offering  eight 
prizes  in  an  “improved  kitchen  contest.” 
One  set  of  prizes  will  be  given  for  the 
kitchen  making  the  greatest  improvement 
in  four  months.  The  other  prizes  will  be 
given  for  the  most  convenient  kitchens. 
The  county  home  demonstration  agents 
will  conduct  the  contests  in  the  various 
counties,  under  the  supervision  of  the  A. 
&  M.  authorities.  A  State  committee 
will  make  the  final  awards.  The  Farm 
News  will  carry  suggestions  for  the  con¬ 
testants  and  all  the  publicity  for  the 
contest.  The  prizes  aggregate  $95. — 
Paul  J.  Thompson,  University  of  Texas, 
-Austin,  Tex. 


The  Spring  and  Summer  seasons  of 
safety  campaigns  will  soon  be  here.  Why 
not  have  the  business  and  editorial  de¬ 
partments  co-operate  in  the  presentation 
of  a  Safe  Drivers’  Page,  daily  or  weekly? 
The  editorial  department  could  contrib¬ 
ute  a  series  of  brief  laymen’s  lessons  on 
the  factors  in  motor  car  maintenance  and 
operation  which  take  subjects  such  as 
brakes,  lubrication,  headlights,  and  the 
use  of  signal  devices.  It  should  not  be 
difficult,  then,  for  the  advertising  depart¬ 
ment  to  stir  up  a  lot  of  new  business 
among  the  accessory  and  auto  supply 
people.  Incidentally,  the  paper  which 
conducts  a  high  grade  page  of  this  sort 
will  gain  the  support  and  appreciation  of 
the  business  men  and  organizations  inter¬ 
ested  in  accident  prevention. — Louis  Res¬ 
nick,  1421  Tribune  Bldg.,  New  York  City. 


A  big  national  advertiser  recently 
wrote  us  as  follows:  “In  your  letter  you 
neglected  to  give  us  the  type  size  of  your 
page.  We  want  to  give  you  a  half-page 
advertisement,  but  are  unable  to  prepare 
it  until  we  know  the  measurement  of 
your  journal.  Publishers  are  losing  busi¬ 
ness  that  mounts  to  seven  figures  every 
year,  simply  because  they  do  not  give 
industrial  advertisers  this  information.” 
The  letter  which  the  advertiser  referred 
to  was  a  solicitation  of  space  for  a  spe¬ 
cial  edition,  and  through  negligence  we 
did  not  mention  our  page  size.  Judging 
from  his  reply,  we  were  not  the  first  to 
make  such  an  omission.  This  tip  should 
be  especially  valuable  to  publishers  and 
advertising  managers  of  industrial  and 
trade  journals  in  which  field  there  is  such 
a  variation  of  page  sizes,  and  even  to  the 
publishers  of  country  weeklies  and  small 
dailies. — Ruel  McDaniel,  P.  O.  Box  No. 
683,  New  Orleans. 


The  one  thing  which  goes  further  to¬ 
ward  making  a  city  better  and  better  than 
any  one  factor  is  building  construction. 
Most  cities  have  engaged  in  a  great  lot  of 
building  this  season,  and  are  looking 
forward  to  an  even  bigger  year  in  1924, 
so  it  would  be  appropriate  for  a  news¬ 
paper  to  get  up  a  two-page  spread  on 
which  would  appear  stories  telling  about 
the  city’s  advance  in  building  construc¬ 
tion  this  year  and  giving  an  outline  of 
what  may  be  expected  next  year  and  to 
have  on  these  pages  the  ads  of  local 
builders,  real  estate  men,  plumbers  and 
heaters,  etc.,  in  which  each  advertiser 
would  cite  some  of  the  specific  things  he 
has  done  toward  making  the  city  bigger 
and  better.  Such  a  spread  would  touch 
a  popular  chord  and  could  be  put  over 
by  the  paper  quite  easily. — Frank  H.  Wil¬ 
liams,  1920  Spy  Run  avenue.  Fort 
Wayne,  Ind. 


.\  number  of  dailies  are  running  regu¬ 
lar  news  stories  about  the  various  oddities 
and  bargains  to  be  found  in  the  classi¬ 
fied  section  of  the  paper  each  day.  Why 
not  go  this  idea  a  point  more  and  extend 
the  story  to  the  display  advertisements, 
or  make  an  entirely  different  daily  fea¬ 
ture  of  the  news  to  be  found  in  the  dis¬ 
play  advertisements?  The  feature  could 
be  headed  something  like  this:  “We  See 

By  Today’s  Advertisement  That - .” 

Then  under  this  heading  quote  the  most 
important  announcements,  from  a  news 
standpoint,  that  are  to  be  seen  in  the 
day’s  advertising  copy.  This  feature  will 
prove  to  be  not  only  a  passably  good  news 
idea,  but  it  will  be  a  goodwill  builder 
for  the  advertising  department  among  the 
paper’s  advertisers.  Furthermore,  it 
should  promote  friendly  competition 
among  local  advertisers  for  the  distinc¬ 
tion  of  being  most  quoted  in  the  news 
feature,  and  this  competition  will  lead 
to  better  and  harder  pulling  copy. — Ruel 
McDaniel,  P.  O.  Box  No.  ^3,  New  Or¬ 
leans. 


“The  BLANK  Apartments  Are  Ready 
For  Immediate  Occupancy” — so  reads  a 
heading  over  a  two-page  spread  in  an  In¬ 
dianapolis  paper  recently.  .\n  excellent 
write-up  on  the  new  building,  its  loca¬ 
tion,  architectural  beauty,  convenience, 
etc.,  followed  by  ads  of  about  thirty  con¬ 
cerns  interested  in  its  construction,  equip¬ 
ment  and  furnishings.  Have  this  idea 
ready  the  next  time  a  new  building  open¬ 
ing — apartment,  theatre,  hotel,  office 
building,  garage,  etc.,  is  announced  in 
your  city. — George  C.  Marcley.  Republi¬ 
can-Journal.  Ogdensburg.  N.  Y. 


The  A.  H.  Belo  Company  of  Dallas 
has  developed  a  unique  method  of  build¬ 
ing  goodwill  for  its  Semi-Weekly  Farm 
News.  In  conjunction  with  the  home 


“Making  the  Punishment  Fit  the 
Crime”  has  been  revamped  into  “Making 
the  Container  Suit  the  Candy.”  Some 
time  ago  one  store  of  a  large  chain 
found  itself  overstocked  with  a  black 
candy  by  accidentally  ordering  1,000 
pounds  instead  of  100  pounds.  The  man¬ 
ager  filled  toy  coal  buckets  which  he  car¬ 
ried  in  stock,  and  made  a  full  window 
display,  selling  the  entire  amount  within 
a  week,  as  well  as  a  large  number  of  coal 
hods.  The  local  papers  carried  several 
large  ads  announcing  this  novel  idea.  Due 
to  the  fact  that  the  recent  fuel  shortage 
has  given  the  black  diamond  a  promi¬ 
nent  place  in  the  mind  of  the  average 
citizen,  I  think  a  live-wire  ad  man  could 
draft  suitable  copy  and  sell  it  to  one  of 
the  local  confectioners  (try  a  non-adver¬ 
tiser  first)  with  little  effort.  Try  it  dur¬ 
ing  a  dull  season  if  possible. — G.  C.  Mar- 
clev,  Republican-Journal.  Ogdensburg, 
N.'Y. 


OVER 

64,000 

LARGEST  EVENING 
CIRCULATION  IN  IOWA 

The 

DesMoines 

Capital 

in  WISCONSIN 


The  Sunday  Telegram  has 
the  largest  circulation  of 
any  Milwaukee  newspaper. 
The  latest  government  re¬ 
port  shows  121,053  NET 
PAID.  The  Telegram  be¬ 
longs  on  your  list. 

April  clrtilstlM  mrisc 

131,749 

NET  PAID 


REPRESENTATIVES— 

e.  LOGAN  PAYNE  CO..  CkltRaR,  DBtrpit, 
St  LorIi,  Lm  ARftlrt. 


PAYNE,  BURNS  4  SMITH,  New  YKt,  B«tM. 


Faw  Papers  —  (U  nnj)  —  anrpaas  the 


TRENTON 
NEW  JERSEY 

AS 


TIMES 


A  Food  Medium 


A  recent  reader  survey  indicates 
that  among  the  housewives  of 
the  city  our  Thursday  Food 
Feature  Department — upward  of 
four  pages  devoted  to  food 
recipes  and  news  and  food  ad¬ 
vertising — is  the  best  feature 
carried  by  the  Times 

Clrculadoa  3S,2S7  Mamber  A.B.C. 

KELLY-SMITH  CO. 

Marlborouck  BUf.  Lytton  BMp. 

New  York  CUcafo 


An  Accounting 
and 

Federal  T  ax  Service 
for  Publishers 

References  on 
A  pplication 


CLIFFORD  YEWDALL 

33  West  42nd  Street 
New  York  City 
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EVERY  WEEK 


EDITOR  &  PUBLISHER 

j  Oldest  Ri£lisft9vs  end  Adveriisma Journal 

is  as  necessary  to  journalism  and  the  advertising  world  as 
ink. 

It  knows  no  national  boundaries  and  has  but  a 
single  mission — the  advancement  of  true  journalism 
and  advertising  worth.  ! 

EDITOR  &  PUBLISHER 
INTERNATIONAL  YEAR  BOOK 


Answers  50,000  questions  that  come  up  every  day  in  the 
newspaper  and  advertising  world.  In  it  are  included  a 
complete  directory  of  the  newspapers  of  the  United 
States,  Canada,  England,  Scotland,  Ireland,  Wales  and 
the  important  publications  of  the  Far  East,  Mexico  and 
Cuba,  with  their  advertising  rates  and  circulations.  It 
contains  the  only  executive  personnel  directory  of  the 
newspapers  of  the  United  States  and  of  Canada,  more 
than  40,000  names,  including  the  publisher,  editor, 
managing  editor,  city  editor,  general  manager,  business 
manager,  circulation  manager,  classified  manager, 
mechanical  superintendent  and  job  department 
superintendent. 


Subscription  Rates: 
In  U.  S.,  $4  the  year 
In  Canada,  $4.50 
Foreign,  $5 


The  Editor  &  Publisher  Co. 

63  Park  Row,  New  York 
U.  S.  A. 


International 
Year  Book 
Bound  in  Cloth 
$2  E(9erywhere 
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KANSAS  CITY  JOURNAL  MOVES 

In*talled  in  Largest  Plant  West  of 
Mississippi,  Is  Claim 

(Ily  lelegrath  to  Kditok  &  Publisher) 

Kansas  City.  Mo.,  May  14. — The 
Kansas  City  Journal  has  moved  to  its 
new  home  at  Twentieth  and  Magee 
streets,  after  being  located  at  Eighth  and 
Magee  streets  more  than  20  years,  and 
today’s  issue  was  printed  from  the  new 
building. 

Walter  S.  1  )ickey,  owner  and  publisher 
of  the  journal  and  Post,  purchased  a  big 
building  formerly  occupied  as  an  automo¬ 
bile  .scIkmjI  and  remodeled  it  into  what  is 
said  to  be  the  largest  newspaper  plant 
west  of  the  Mississippi.  New  machinery 
has  been  installed,  and  the  press  equip¬ 
ment  is  said  to  lie  the  best  in  this  sec¬ 
tion.  The  formal  dedication  of  the  new 
plant  will  be  June  3. 

STEEL  WORK  COMPLETED 

N.  Y.  Times  Putting  Presses  Into  New 
Addition  to  Annex 

new  .American  flag  atop  the  tower 
of  the  New  York  Times  Anne.x  May  14 
signified  the  completion  of  the  stexd  work 
of  the  addition  which  will  double  the  size 
of  the  .Annex.  The  final  rivet  in  the  steel 
skeleton  was  hammered  into  place  342 
fevt  alxive  West  43<1  street,  and  almost  at 
the  .same  minute  the  first  piece  cf  machin¬ 
ery  for  the.  new  plant  went  into  place  in 
the  basement.  It  was  a  section  of  ap- 
fiaratus  for  handling  reels  in  the  press- 
mom,  where  additional  presses  will  be 
installed  about  July  1.  Press  operations 
will  start  in  almut  six  weeks. 

Chilton  Company  Moves 

The  Chilton  Company  announces  re¬ 
moval  from  -Market  and  49th  streets, 
Philadelphia,  to  its  new  plant  at  Chest¬ 
nut  and  56th  streets.  The  firm  publishes 
the  Autiimobile  Trade  Journal,  Com¬ 
mercial  Car  Journal,  Chilton  Automobile 
Directory,  Chilton  Tractor  Journal.  Chil¬ 
ton  Tractor  Pulex,  and  the  Chilton  Hotel 
Supply  Index. 


OTHER  PLANT  IMPROVEMENTS 


The  Burlington  (Iowa)  Gazette, 
Iowa’s  oldest  newsfwiKr,  is  now  being 
issued  from  its  new  $1(X).0(X)  home  on 
NVashington  street,  f>etween  Third  and 
Pourth  streets.  This  new  building  is  re¬ 
placing  the  structure  erected  in  1895. 

The  Boston  Advertiser  has  installed 
several  new’  color  presses  and  a  new 
tabloid  press,  all  made  by  K.  Hoe  &  Co. 
The  Advertiser  has  moved  its  former 
offices  at  309  Washington  and  82  Boyl- 
ston  street  to  1(A)  Summer  street. 

The  Burlington  Gazette,  Iowa’s  oldest 
newspaper,  is  now  in  its  new  home,  be¬ 
tween  Third  and  Fourth  on  Washing¬ 
ton  street.  The  new  building  is  the  first 
in  the  city  to  be  erected  especially  for  a 
newspaiier  plant. 

Lumber,  a  weekly  business  publication 
which  moved  to  Chicago  some  months 
ago,  lias  returned  to  St.  Louis  where  it 
was  first  established.  -A.  R.  Kriech- 
baum  is  president,  and  George  F.  Haines, 
who  purchased  the  interest  of  W.  C. 
Howe,  is  vice-president. 

Town  and  Country,  published  by  the 
Stuyvesant  Company,  will  move  soon  to 
new  quarters  at  383  Madison  avenue. 
New  York  City. 

William  Randolph  Hearst  has  obtained 
a  thirty-day  option  on  the  Russ  Building, 
situated  in  the  heart  of  the  San  P'ran- 
cisco  financial  district.  It  is  said  the 
firesent  structure  is  to  be  razed  and  a 
twelve-story  office  building  erected. 

The  Herald  Publishing  Company,  of 
Denison,  Texas,  has  vote<i  to  increase  the 
capital  stock  from  $1().(K)0  to  $45,000.  The 
additional  capital  will  be  used  in  the 
purchase  of  new  equipment. 

The  Columbus  Lithograph  Company, 
with  Edward  J.  Goodman  as  president, 
has  increa.sed  its  capital  from  $60,000  to 
$200,000  and  announces  a  big  expansion 
program.  The  installation  of  modern 
presses  and  machinery  in  a  new  plant  is 
planned.  James  S.  Van  Nostrand  is  vice- 
liresident  and  general  manager  and  Julius 


SUPPLIES  &  EQUIPMENT 

For  Newspaper  Makin( 


We  can  increase  jrour  business — 
you  want  it  increased. 

You  have  thought  of  press  clippings 
yourself.  But  let  us  tell  you  how  press 
clippings  can  be  made  a  business- 
builder  for  you. 

BURRELLE 

145  Lafayette  St.,  N.  Y.  City 

Established  a  Quarter  el  a  Century 


Weekly  Newspaper  May 
Be  Printed  at  Low  Price 

We  have  a  Goss  Comet  press 
and  a  good  linotype  plant  of 
three  machines,  etc.  Are  in  posi¬ 
tion  to  turn  out  a  weekly,  four, 
six  or  eight  pages,  at  rates  not 
possible  to  concerns  depending 
solely  upon  job  work.  We  pub¬ 
lish  a  daily  newspaper  and  the 
machinery  is  idle  most  of  the 
time. 

Prices  will  surprise  you. 
-Address 

LENNl  PUBLISHING  CO. 

22  Howard  Street 

No  agents,  dealers,  go-betweens  or 
“smart  people." 


N.Y.  DAILY  NEWS 

HALF-TONES 
Best  in  the  World 
Made  by 

POWERS 

NEW  PROCESS 


Newspaper  Opportunities 

Before  ptmhsilng  a  Nevijisper  wod  for  "LI8T- 
INOB."  April  lane  can  tains  details  of  nearlj  100 
papn,  Inclodlnc  dally  paptrs,  needing  fmo  $100,- 
000  down  ts  tt.OOO  cash  ts  handle.  Weekly  and 
teml-seekly  ptpen  of  sU  slseo.  Htfo  tome  paperi 
that  can  be  leased.  All  parts  of  the  D.  8.  repre- 
fonted.  Oar  penoosl  ocrrloe  plan  enables  pobllsbers 
ts  Sod  the  eisot  paper  they  want  Secare  s  copy 
of  “UBTINGS*'  btfore  you  buy.  It's  free  and  pub¬ 
lished  thrlee  a  Booth. 

MUST  HAVE  MORE  PAPERS 
Wo  hast  a  large  nonber  of  eostomori  who  ore  de- 
pendlng  190D  ns  for  newuispers.  Want  to  eelit 
Ust  srtth  US  and  isw  youraclf  the  snnoyaocr  of 
eurlarity  iiekert  sod  tboot  oho  want  your  paper  and 
desire  to  nork  oat  the  pay.  We  tend  you  only  setuti 
boytri.  We  hare  tome  eustooers  ready  to  go  limit. 
No  paper  too  big  If  the  paper  Is  worth  the  prim. 
Ain  bare  those  seeking  small  dally  sad  weekly 
papers.  Othsrs  who  want  to  letae.  No  matter  the 
slsa  of  your  paper  or  where  It  la  located,  get  our 
blinks.  Ust  with  us  and  your  paper  will  be  qulrkly 
sold. 

PUBLISHERS’  SERVICE  BUREAU 

(F-stabIbhrd  19161 

119  N.  Bowmaa  St  NaaatsM,  this 

Owosd  sad  Maiuttf  by  EsparleaMd  HEWSPAPEB 


bdbel  is  treasurer.  Edwin  Schoenfield 
being  secretary,  while  other  well  known 
Columbus  business  men  are  directors. 

The  Sumner  (Wash.)  News-Index 
has  installed  stereotyping  equipment  to 
handle  advertising  in  mat  form. 

The  proofroom  of  the  Boston  Trans¬ 
cript  has  Ix-en  moved  from  its  former 
location  in  the  building  on  Washington 
street  to  larger  quarters  iti  the  building 
at  17  Milk  street. 

The  Vancouver  Sun  has  increased  its 
size  to  8  columns,  12  ems,  22  inches 
<leep. 

The  Montavilla  (Ore.)  Times,  Port¬ 
land  surburban  newspaper,  has  moved  in¬ 
to  new  quarters. 


New  Preaa  in  Port  Cheater 

The  Port  Chester  (N.  Y.)  Daily  Item 
started  operation  of  its  newly  installed 
sixteen-page  Duplex  press  on  May  14. 


Brentano  Buya  Chicago  Shop 

-A.  C.  McClurg  &  Co.,  Chicago,  which 
started  as  a  retail  bookstore,  and  branched 
out  into  the  wholesale  book  business,  has 
sold  its  retail  business  to  Brentano’s,  of 
-New  A'ork.  The  store  will  be  linked  with 
the  Brentano  establishments  in  New 
York,  Washington,  London  and  Paris. 

Fire  in  Ohio  Plant 

The  plant  of  the  -Alger  (O.)  News  suf¬ 
fered  ^.500  damage  by  fire  .April  26. 


Directory  of  Leading  Features 

FOB  DAILY.  SUNDAY  AND  WEEKLY  NEWSPAPEH8. 


Business  Philosophies 

Fiction 

TOM  DREIER  MONTHLY  CLIPPING  SHEET 
King  Editors’  Features 

1170  Broadway,  N.  Y.  C. 

"THE  METROPOLITAN  FOR  FICTION" 

WHY! 

Send  for  samples  of  Sliort  Stories  (for  Satur¬ 
days,  Sundays,  or  Serialized),  Women’s  Serials. 
Standard  Serials. 

Metropolitan  Newspaper  Service,  New  York. 

Children’s  Page 

HAPPYLAND 

AttractH  an^l  liiddR  children,  readers. 
Houghton  Mifflin  Syndicate,  Park  St,.  Boston. 

SNAPSHOT  STORIES 

Complete  in  one  column  daily 

First  showing  by  recognised  autltors 

D.  F.  Syndicate,  Garden  City,  N.  Y. 

AUNT  DEE  DAILY  CHILDREN’S  STORY 

Ttie  clilldreo  love  tliem. 

The  Herald-Sun  Syndicate,  280  Broadway,  N.  Y. 

WORLD’S  FAMOUS  AUTHORS 
Unexcelled  selections,  serials,  novelettes,  shorts. 
Service  for  Authors,  38  W.  42d  St.,  New  York, 

Colyums 

Government  Pictures 

“DAY  AND  NIGHT” 

Weekly;  general  Information,  comment,  humor. 

7  E.  42nd  St.,  N.  Y.  0.,  Room  1002. 

GOVERNMENT  PICTURES  IN  COLOR 
Piilntii,g!i  of  Heroic  Deeds 

Selected  by  N»vy  Officials 

Albert  R.  Bourget,  Publiiher 

Flatiron  Building,  New  York  City 

Comic  Pages 

Home  Decorations 

BILLY  BUNK 

New  Paper  'Thle  Week 

Tlie  News,  Pallas,  'Texas. 

Herald-Sun  Syndicate.  280  Broadway.  N.  Y.  City 

HOME  BEAUTIFUL,  by  Dnrotliy  Ethel  Walsh. 
I'entured  by  N.  Y.  Sun,  Chicago  Dally  News 
and  others. 

The  Herald-Sun  Syndicate,  280  Broadway,  N.  Y, 

Humor 

v^'Omic  strips 

“LEMON-TINTED  LIFE” 

FAMOUS  FANS  in  col.,  great  stuff. 

KIDDIE  KAPER8  in  2  eol..  reai  kids. 

Ten  weekly  articles  by  Elale  McCormick. 
Hol-Nord  Feature  Service,  600  Fifth  Ave.,  N.  Y. 

Columbia  Newspaper  Service,  799  B’way.  N.  Y. 

Literature 

PERCY  AND  FERDIE 

I’lililislied  dail.v  for  lit  .vears. 

Hie  largest  eonseeiitivc  run  in  tiie  worid. 

The  Herald-Sun  Syndicate,  280  Broadway.  N.  Y. 

“BOOKS  A  LA  CARTE” 

By  Klrbard  I.e  (lallienne.  famoiiK  antlior 
Hol-Nord  Feature  Service.  500  8th  Ave..  N.  Y. 

Daily  or  Weekly  Feature 

Nature 

*A  DAILY  FIG-LEAF  FROM  HISTORY* 

A  \vlnn»*r!  S«*$*  our  noxt  hroadsiih*. 
Hol-Nord  Feature  Service.  500  Fifth  Ave..  N.  Y. 

BURROUGHS  CLUB  NATURE  NOTES 
Daily  (piartcr  colnniii  on  ont-of  doora  life. 
Houghton  Mifflin  Syndicate.  Park  St.,  Boston. 

Newspaper  Halftones 

Exploit  and  Adventure 

HALF  COLUMN  HALF  TONE. 

A  NI’MIIEH  OF  lUr.  FAPEltS  SAY  OVIt  Sl’N 
D.\V  “thrill  articlcH”  are  Idame  pfHul.  Want 
FamplcH? 

Full-page  mata  now  availalde. 
Metropolitan  Newapaper  Service.  New  York. 

1V4  In.  deep,  for  $1.10;  ten  for  $n.(Mi 
Irdeperdent  Engraver.  258  W.  28th  St..  N.  Y 

Newspaper  House  Organs 

THE  A  D  -  R  0  U  T  E.  by  W.  S.  Kali. 

Fashions 

K4i>  kIctH  nr  nii<1  iUustratbms. 

The  International  Syndicate.  Baltimore.  Md. 

FAIRCHILD  FASHION  SERVICE 

Photo  News  Service 

Eleanor  (tunn,  the  Editor,  is  the 
senior  fashion  editor  for  the  Fairchilds, 
who  maintain  the  biggest  and  must 
complete  fashion  organization  in  the 
world. 

SEND  US  YOUR  NEWS  AND  FEATURES 
IMUTFUES.  We  pay  $^5  and  $■»  for  each  accepted. 
Kadel  A  Herbert, 

153  Eaat  42d  St.,  New  York  City. 

She  has  all  the  resources  of 

Sunday  Pages 

"Women’s  Wear"  l>ehind  her.  and  the 
co-op(»ratlon  and  aHsistance  of  all  that 
daily  iuip(>r's  fashion  experts  and  artists. 

"OLD  CURIOSITY  * 

Stimulating  and  amtialng.  hy  Kiln  S.  Slingluff 
Hol-Nord  Feature  Service.  600  5th  Ave.,  N.  Y 

Not  the  opinion  of  one  woman. 
Fashion  facts  gathered  internationally 
by  exi>erts. 

lirightly  written.  Well  illustrated. 
OfTer^.  subject  to  comparison  or  test, 
as  the  most  vnlnahle  fashUm  service  for 

Women’s  Features 

STRAIGHT  THINKING 

Inliy  from  a  Staff,  includett  Anna  Sf4>4*'-e 
iDftiir'I-ion.  Eilxabeth  Sear*  and  Wlnoim  Wlb-ox. 
D  P.  Syrdicate.  Garden  City.  N.  Y. 

news]'apers. 

METROPOLITAN  NEWSPAPER  SERVICE. 

ISO  Nassau  Street  Kew  York 

“•WHEN  SCHOOL  IS  OUT” 

See  further  detalla.  page  122 

Hol-Nord  Feature  Service.  500  Fifth  Ave.,  N.  Y. 
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SITUATIONS  WANTED 


SITUATIONS  WANTED 


6c 


A  WORD  for  advertisements  under  this  ' 
classification.  Cash  with  order.  For  Columnist, 
those  unemployed  one  insertion  (adv.  not  to  »  you  want  the  unusual  in  a  clean,  spicy  ^ 
exceed  SO  words)  FREE.  column  of  local  observations  fresh  every  day.  Central  New  York  Newspaper 


HELP  WANTED 

A  WORD  lor  advertisemoits  under  this 
claaaiAcation.  Cash  %ritb  order. 


write  Ted  Tree,  care  Splinters,  P.  O.  Box  Wants  advertising  salesman  of  proven  ability. 

1848,  Miami,  Florida.  Tliis  is  no  job  for  novice  <ir  “has  Wen’* — 

'  ■ '  must  l>e  a  success  and  look  the  part.  Fix 

encc,  desires  ix)sition  as  accountant,  auditor  Country  Editor:  your  own  salary.  .\pply  H  657,  FUlitor  & 

or  business  manaser  on  live  daily.  Familiar  _ _  _ _ _  _ _ Publisher. 


Accountant-Business  Manager. 

High  grade  newspai>er  man,  12  years*  experi- 


w  ith  Starr  systems,  tax  matters,  A.  B.  C.  ^  ^9“*-  *'<^Portonal  staff  capable 

methods.  Know  the  g.ime  and  can  praluce;  >■"!'"«  college  gradu.ite.  with  jour- 

M,  married.  Now  emF-Ioyed  but  seek  broader  training  but  no  practical  newspaper 

field.  Best  references.  Address  B  66J.  care  Address 

Editor  &  Publisher.  I ''''''shfr. 


Advertising  Man, 

Desires  {xtsition  as  assistant  ad  manager  or 


Desk  Man, 

copy  reader.  rciKirtcr,  exi>ericnced, 


Circulation  Manager 
Biix'  B  MlT  carV  Editor  t>o«d  opportunity  for  man  of  ability.  Ter- 
ritoty  covers  twelve  Southern  States.  Give 

_  ^  age,  experience,  reference  and  salary.  Box 

B-fi07,  Editor  &  Publisher. 


wants  City  Editor 

manager  in  town  of  5(I,fi00  or  over.  Ten  whole  or  part  time  job  in  .New  York  City.  Sfiddle  aged  man  witli  small  city  exi>erience. 
years’  experience  in  all  branches  of  newspaper  H  652,  Editor  &  Publisher.  Must  be  energetic,  a  g<M)d  news  gatherer. 


departments.  N<jw  empU)yed.  Live  wife  and 
can  produce  results.  Box  B-667,  E<iitor  &  Editor, 
Publisher. 


Advertising  Manager. 


Thoroughly  experienced  reportorial.  editorial.  commensurate  with  ability, 

mechanical,  metro.Kilitan  newsp.apers  .and  ‘•■'  cning  Republican,  t  olumbus.  Indiaiii 
trade  publications;  feature  (syndicated)  writer 


accur.ate  writer  and  capable  executive.  A 
resiHinsible  position  for  a  high  class  man. 

.  Tlie 

inua. 


E  vening  Newspaper, 


.Successful  advertising  manager  of  well  known  York  daily;  unusually  successful  ed. 

Southern  ncwsimpcr  desires  to  make  a  change  torial  management  country  weeklies;  stmng  from  New  lork,  seeks  working  fore¬ 

in  location.  Tlitec  years  in  present  place,  editorial  writer;  now  on  feature  work;  desires  man  for  composing  room.  Permanent  tnisition 
.Address  Box  B  (i61.  F'ditor  &  Publisher.  change.  (Capable  full  charge  good  'country  h>r  right  party.  Excellent  working  c<mditions 

weekly,  trade  magazine,  special  department.  *  *’  ""  " 

Anywhere  lb  S.,  Canada  or  abroad.  Please 
give  full  details.  .Address  B-6S2,  F2ditor  & 

Publisher. 


Advertising  or  Circulation  Manager 
Systematic,  thorough,  with  successful  experi¬ 
ence  in  various  kinds  and  sized  territory. 

wants  position  of  responsibility  with  go<Kl  - 

iicwsiiaiKT  affording  good  salary  or  salary  and  Editor,  Circulation  Manager 
commission.  Knows  circulation  and  adver¬ 
tising  as  a  worker- salesman  and  executive. 

Would  be  valuable  assistant  to  publisher  or  .  .  ,  .  _  , 

manager.  I’refer  medium  or  large  city.  What  eirfperienced  Chicago  magazines  and  new 
do  you  want  done?  Address  B  «6,  care 
Editor  &  I’tiblisher. 


Write  at  once  giving  full  particulars.  Ref 
erences  required.  Address  B-h&i,  Editor  & 
I’liblislier. 


Wanted 

Telegraph  editor,  experienced,  for  afternoon 
newspaper  of  12,500  circulation,  in  city  of 
wants  to  associate  with  Chicago  magazine-  30,000  population.  Evening  Eagle,  Butler.  Pa. 

now  matiaging_editor  five  suburban  weeklies —  - 

ind  news.  Wanted. 

.  ,  o  -.L  c  A  good  live  young  man  with  pep  and  exjieri- 

Address  Richard  Smith.  IS  South  Madison,  town  circulation 


Assistant  Circulation  Manager 
.\ow  comected  with  pajier  whose  circulation 


l.a  Gr.ange,  111.  Phone  I.a  Gmnge  58  or  iM.IJ. 


Editorial  Writing, 

increased  5.000  past  year.  Can  liiiild  your  revision  work,  reviewing  and  indexing  wanted  B-642,  Editor  &  Publisher. 


in  a  leading  paper  in  Central  New  York.  An 
unmarried  man  preferred.  Stite  experience, 
reference  and  wanes  expecteil.  .Xddress 


eirciilati  m.  References.  Box  B-66<),  Editor 
Publisher. 

Associate  Editor  of  Large  Daily, 
desires  editorship  in  smaller  city.  Wide  news 
and  executive  experience.  Address  Box 

B-fitiO,  Eslitor  St  Publisher. 

Chinese  Student  of  Journalism, 

24,  seeks  editorial  or  writing  connection  with 
magazine,  newspaper,  or  trade  paper.  Chris¬ 
tian,  enthusiastic,  capable.  For  particulars 
write  B-633,  Editor  &  Publisher. 


bv  exjierienced  man.  Historical  and  archaeo-  „  ,,  ...  .  .  „  .  . 

lexical  research.  Knowledge  of  several  Young,  Unmarried  Advartismg  Solicitors 


languages.  Traveled.  B-640.  Editor  &  Pub¬ 
lisher. 


E  xperienced  Interviewer 

and  publicity  writer  can  make  full  page  fea 
ture  stories  of  ads.  as  wHI  as  go  out  and  get  ioHdtoTi''' cois'idereF"‘'&mmi7s'i!^J 


having  some  daily  newspaper  experience  for 
permanent  industrial  advertising  departments 
which  we  conduct  for  many  leading  eastern 
daily  newspapers.  Must  be  young  men  of 
refinement,  good  hustlers  with  exceptionally 
pleasing  personality.  No  professional  special 


1^"’' Miami"  norida*'^'''  °  basis.  Living  expenses  advanced  when 


Circulation  Manager  of  Ability 
wants  Experienced*  on  evening,  morn 

ing  and  Sunday — a  producer  of  maximum  re-  .  r  i-  j  n  i.  •  i 

suits  at  minimum  cost.  Capable  of  production  ,  business  departments, 

imder  nnf.-i vnr.-ible  rnndition.  A.lHre«  Age  _40.  m.irncd.  Salary  >1,000  per  year. 


Newspaper  Auditor  and  Cost  Accountant 

Englishman  has  spent  last  10  years  in  Canada 
ami  the  States  on  various  daily  newspapers; 
flesires  to  return  to  England.  Familiar  with 
the  most  modern  and  economical  methods  of 


under  most  unfavorable  conditions 
B-647,  care  Editor  &  Publisher. 

Circulation  Manager 

now  employed,  in  present  position  seven  years, 
making  good,  for  r^rsonal  reasons  wishes  to 
make  a  change.  City  of  30,000  to  50,000  pre¬ 
ferred.  Age  37.  best  of  references.  Address 
Box  B-613,  care  Editor  St  Publisher. 

Circulation  Manager. 

S«*vcn  years*  exi)ericnce.  covering  all  branches 
of  circulation.  No  whizhang  or  miracle  man. 
but  buiMs  circulation  on  constructive  bases. 
3f>  years  of  age.  married,  desire  permanent  con¬ 
nection.  Available  at  once,  R  (»45,  Editor  & 
Publisher. 

Circulation  Manager. 

Circulation  Manager  with  12  years*  experience 
from  carrier  up,  has  splendid  record,  under - 
stamis  all  distribution  sytsems;  good  organ¬ 
izer  and  promoter.  Wants  to  connect  w'ith 


H<»x  B  659,  Flditor  &  Publisher. 


Position  Wanted  as  Foreman  of  Daily  News¬ 
paper  Plant 

that  has  linotype  and  web  pre^s  equiimient 
by  man  ambitious  to  c^mnect  with  *‘the  first 
p.iper  in  its  field.”  He  h.is  h.vd  .1  wide  range  publicati.  ns  availalde  thnmgh  my  avem  y  at 
of  cxtierieiKe  on  large  and  busy  papers  and  present.  J.  B.  Shale.  Times  Bn  nliiig.  New- 


necessary.  John  B.  Gallagher  Company,  5945 
Grand  Central  Terminal  Building. 


BUSINESS  OPPORTUNITIES 

A  WORD  for  advortiaamonta  undar  thla 
claaaificatkm.  Caah  with  order. 

Can  I  Help  You? 

1  handle  newspaper  anil  magazine  propertie* 
and  give  ST'ccial  attention  to  cfinsoliflations 
ami  appraisals.  T  have  qualified  by  extensive 
ami  snrressfnl  exi>eri»nce  as  owner,  editor 
ml  t*»*bbslier.  There  are  some  very  flesirable 


exiierience  on  large  and  busy  patters 
has  no  ileliisums  as  to  what  it  means  to  go 
to  press  at  the  same  hour  each  day.  A'ou 
want  to  feel  safe  alxMit  the  coniiMising  ro<»m 
end  of  it.  I^t’s  talk  it  over.  Cnion.  Ad 
dress  I*.  O.  Box  2b9,  Ann  Arh«ir,  Mich. 


York  f'itv. 


Reporter. 

Stuflcnt  of  Journalism,  age  21.  wants  to  break 
into  news  game.  Prefers  reiHtrting  on  flaily 
in  .New  York  State  or  vici  dty.  For  iMtticti- 
lars  write  B-580.  Editor  &  Publisher. 


Iowa  Newspaper  for  Sale. 

R-page  every  f>ther  evening.  $22,<«'*>  annnal 
gross.  Could  be  made  daily.  .Aronml 
circulation.  F'asy  terms.  B  6.VI.  Falitor  iK- 
Pnbli«;brr, 


Reporter. 

p.iper  of  more  Ih.m  lO.flliO  circulation;  large  Woman  w.ants  small  city  daily  job  about  June. 


salary  not  essential  as  opportunity  for  ad 
vancement.  No  contract  ilesired;  references 
of  highest  order.  29  years  old,  married.  .\n 


Have  made  good,  straight  news  and  features, 
oil  leading  I’niversity  daily.  Accurate,  con¬ 
cise.  interesting.  Location  immaterial.  Ref- 


swers  treated  strictly  confidenti.al.  Address  zretice  furnished.  B  624,  Editor  St  Publisher. 
Mr.  A.  Rowland,  .VIOO  Kingsbridge  Ave., 


Bronx,  N.  Y. 


Circulation  Manager 

now  cniploye<l  on  one  of  the  leading  news¬ 
papers  in  one  of  the  largest  cities  desirous  of 
making  change.  Brought  circulation  in  pres¬ 
ent  position  from  nothing  to  more  than  15b,000  signment.  B-6.51,  FUlitor  St  Publisher, 
daily  in  less  than  three  years.  Know  circu- 

lation  methtKls  fnmi  every  angle  having  rnore  Thoroughly  C«|Mhle  Advertising  M«. 
than  fifteen  years  experience  on  large  eastern 


Telegraph  Editor 

on  Eastern  daily  in  city  of  pripulation 

wants  relocation  in  West.  Nine  years  e<li- 
torial  experience,  including  city  de^k  and 
Sunday  staff.  Can  swing  any  rep<irtorial  as- 


Wanted. 

Practical  Catholic  man  with  newsimi>er  ex¬ 
perience  to  invest  $5,010  or  $10.^1  and  able 
to  take  management  of  well  established  Cath 
olic  pai>er.  ('orres|Mindenre  confidential.  Ad- 
tbrss  B  ^i62.  Fltlitor  &  Publisher. 

Will  Sell 

8  TiAge  weekly  newspaper  establiahed  1854. 
Want  to  devote  full  time  to  job  printing. 
A  R.  Hand,  Cape  May,  N.  J. 


and  western  (mblications.  Can  arrange  for  Iraiiied  in  the  of  copy— including  between  $200  anti  $.V)0  a  month. 

Mrsnnal  interview.  Write  or  wire.  Box  ‘  -  —  -  .  -.  l 

B-655,  care  Rlitor  &  Publisher. 


Circulation  Manager. 

Have  you  an  oiiening  for  a  circulation  mana¬ 
ger  with  the  following  qualifications;  Fifteen 
years’  experience  every  phase  of  circulation 
m.magement  large  and  small  papers;  home 
delivery  expert;  knows  street  sales  from  A 
to  Jl;  thoroughly  familiar  with  country  and 


B-638,  care  Editor  &  Publisher. 


Want  a  Colunmiit? 

including^  single  mad  promotion^  Gr.ab  me.  Working  in  hank  now;  writing 

“on  side”  successfully.  Can  show  clipt>ings. 


through  hoys  or  men;  age  .30,  married  and  not 


"f-  Ti  Pn.se  and  verse.  '  Intend  canning  bank  and  Ik- 

.  f  Pox  B  649.  Editor  &  ing  columnist  on  newspaper.  Have  wad  save. 

Publisher.  „„  ...i,,,  ’  .  vv;ii _ 


Cl-us’fied  Advertising  Manager, 

Thoroughly  exiKrienced  desires  position  of¬ 
fering  more  opportunity  for  advancement. 
Age  26.  College  education.  Neat  aiifKaring 
A  steady  and  consistent  producer.  Best  ref 


up.  so  starting  salary  no  object.  •  Will  jko 
ilif-e  colurrn  full  of  pep  .and  rvitnch.  If  I  don’t. 
I’ll  eat  your  plant.  B  648,  Editor  &  Publisher. 


Wanted. 

Editorial  work  on  .an  Indeoendent  Dem.xralic 
erences.  Address  B<>x  B-fiM.  rare  Editor  St  paper.  E.  G.  Brown,  Box  698.  Ponca  City, 
Publisher.  Okla. 


Sales 


Appraisals 


NEWSPAPER 

PROPERTIES 


Palmer,  DeWitt 
&  Palmer  *" 

Ptu-i/ic  Coast  Hepreientativt 
M.  C.  MOORE  S13  Canon  Drive 

lirvrriy  Mill,.  C.llf. 


Unusual  Oprtunities 

Daily  &  Weekly 
NEWSPAPERS 
TRADE  PAPERS 

HARWELL  &  CANNON 

Newspaper  and  Magazine 
Properties 

Times  Building,  New  York 

Bstahlisheti  1910 


I  WE  CONNECT  THE  WIRES  i 


Buy  a  weekly  Newspaper 
and  be  your  own  boss. 
Eighty  per  cent  of  tbo  stock 
of  well  equipped  New  England 
printing  concern  it  offered  at 
$10,000.  Inventory  alone  totals 
over  $12,000.  and  the  good  wlU 
it  a  real  asset.  You’ll  go  far 
to  And  a  cleaner  proposition  or 
more  attractive  sutToandlngt. 
Owner’s  health  is  the  reaton. 
Mention  our  No.  S971-B. 


Fernald’s  Exchange,  Inc 

TMIBO  NATX  B’kDB.,  SPRlNdFItLO.  MASS. 


; STARR  SERVICE  CORPS} 


Pi«iT«  C.  Starr 


Printing  Cost  Man  Wanted 

The  California  State  PrinfiiiR  office  is 
in  quest  of  a  man  to  fill  the  p^^sition  of 
cost  exfiert  whose  duty  it  will  be  to  esti¬ 
mate  the  cost  of  every  job  hnnight  into 
the  printing  office.  The  position  pays 


that  used  by  department  stores— and  with 
ability  to  sell,  desires  an  immediate  connec¬ 
tion  because  of  changed  business  conditions. 

Particularly  acquaintci  with  the  South,  in  fact 
prefer  Southern  connection  if  possible.  Good 

appearance,  pleasing  personality,  clean  habits  ,  .  .  -  ,  t_-  i  .l  c 

and  clean  record,  married,  age  .37.  .Address  employes  tO  present  Itleas^  which  they  hc- 


Ideaa  of  Employee*  Aaked 

The  Chicai'o  T rihiitie  has  requested 


lieve  will  increase  the  efficiency  of  their 
departments.  The  same  announcement 
.stated  that  serious  suggestions  for  the 
new  Tribune  Tti.ver  are  urgently  desired. 


Stored  Eiindov  Pn-irr*  Burned 

Damage  estimated  at  $.s.fl00  was  causetl 
by  a  fire  which  partly  destroyed  a  hag- 
gage  nwim  at  the  South  Station.  Hoston. 
used  fi-r  the  storage  of  sections  of  Sun¬ 
day  papers.  .Ml  newsi'ai>ers  storeil  there 
suffered  from  water  damage. 


^  FumUh«*  succMaful  practicaa  and  co- 
^  oparatlv*  syctrai*  parUdnlng  to  u>y  T 

{ph-o,  •  J 

-k  NEWSPAPER  MANAGEMENT  AND  4- 
■¥  DEVELOPMENT 

•N 

Increasing  Advertising  ^ 

^  Earnings,  Circulation,  Etc. 

Ssrvics  limitsd  to  daily  newspapan 
^  with  not  Ims  thnn  15,8M  circuUtioa.  ^ 

*  jf 

k  4- 

-N  STARR  SERVICE  CORPS  if- 

J  Upbuilders  of  Newspapers  ^ 

42<l  St.  &  B'way  New  York  Cit>  ^ 

■¥  ♦ 


Printers’  Outfitter* 

Printing  Plant*  and  business  bought  and 
sold.  American  Typefounders’  products,  print¬ 
ers’  and  bookbinders’  machine^  of  every  de¬ 
scription.  Conner.  Fendler  A  Co.,  96  Beckman 
St.,  New  York  City. 


Hunter  Heads  Company 

.-\t  a  recent  meeting  of  the  hoard  of  di¬ 
rect!  rs  of  the  F.ducational  .Advertising 
Company,  f’aiil  C.  Hunter  was  chosen 
presnlent,  and  George  D.  Bry.son,  secre¬ 
tary  and  treasurer.  Mrs.  Eleanor  Hunter 
retains  the  vice-presidency.  Miss  .Agnes 
F.  rilney,  formerly  W^estern  manager  in 
charge  of  the  Chicago  office  of  this  com¬ 
pany.  has  resigned.  Until  a  new  Western 
manager  is  appointed,  all  business  here¬ 
tofore  handled  by  Miss  Pilney  will  be 
taken  care  of  by  the  New  York  office. 
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RUBY  M.  AYRES’ 
Latest  Story 

The  Man 

Without 

A  Heart 

Will  be  released 
beginning  June  11 
To  Run  Six  Weeks 
in 

1,000  word  daily  instalments 
WIRE  NOW 

The  McClure 
Newspaper  Syndicate 

373  Fourth  Avenue,  New  York  City 


WHEN 

1  SCHOOL  IS  OUT  I 

A  Timely  Feature! 

1  A  series  of  common  sense  articles  to  | 
I  run  during  the  twelve  weeks  of  vaca-  | 
I  tion  and  dealing  with  vital  problems  | 
I  of  interest  to  all  parents.  | 

I  Helen  Christine  Bennett,  the  author,  | 
I  is  an  exjierienced  writer  as  well  as  an  | 
I  educator.  Furthermore,  Mrs.  Bennett  1 
I  is  a  mother  and  has  at  one  time  been  | 
I  General  Supervisor  of  recreation  work  | 


HUNCHES 

Managing  editors  and  city  editors  are  always  on  the  lookout  for  news  and 
feature  ideas  that  can  be  used  locally.  Editor  &  Publisher  wtll  pay  $1  for 
each  hunch  published  under  this  head.  The  fact  that  the  hunch  is  now  being 
worked  successfully  in  your  city  does  not  bar  it  from  this  department.  Address 
your  contributions  to  the  Hunch  Editor.  When  they  appiear,  clip  them  and 
mail  them  in  and  receive  payment.  Unavailable  hunches  will  not  be  returned. 

two  to  one.  Some  interesting  facts  re¬ 
garding  the  age  at  which  inmates  are  ad¬ 
mitted  to  almshouses  may  also  be  ob¬ 
tained. — E.  V.  R. 


In  the  records  of  our  registrar  of  vital 
statistics  we  found  that  parents  are  nam¬ 
ing  their  children  after  Bible  characters 
instead  of  moving  picture  actors  and  stage 
stars.  The  names  of  John  and  Mary  lead 
the  list.  Your  registrar  has  a  world  of 
information  which  you  may  have  for  tne 
asking. — G.  H. 


The  issuance  of  a  new  city  directory  is 
a  good  occasion  for  a  stor>’  on  queer 
names.  Look  for  names  of  famous 
persons,  well  known  characters  in  the 
comics,  names  which  are  pronounced  the 
same  as  words  used  in  everyday  con¬ 
versation,  etc.  Properly  worked  out  it 
makes  a  dandy  story. — C.  E.  L. 


In  some  New  England  towns  this  winter 
enough  snow  fell  to  supply  drinking 
water  for  weeks.  Get  the  weather  shark 
to  figure  the  number  of  gallons  of  water 
to  each  inch  of  snow  and  apply  the  result 
to  the  water  consumption  in  your  town. — 
M.  T. 


Editor  &  publisher 

receives  a  great  many 
requests  for  the  names  and 
addresses  of  contributors  to 
the  Hunch  and  Dollar  PuUer 
departments  from  newspa¬ 
pers  anxious  to  get  in  imme¬ 
diate  touch  with  them.  Under 
the  system  of  using  only 
initials  of  contributors  it  has 
in  some  cases  taken  us  six 
weeks  or  more  to  connect  the 
wires.  For  this  reason  better 
service  will  be  rendered  in 
the  future  if  the  following 
form  is  followed  in  the  case 
of  each  contribution  to  the 
departments: — Name  of  con¬ 
tributor,  name  of  newspaper, 
employer  or  home  address, 
name  of  city,  abbreviation  of 
State  name. 


with  60,000  children  under  her  direc¬ 
tion. 

250  to  300  words  six  times  weekly. 

Hol-Nord  Feature  Service 

500  Fifth  Ave.  New  York  City 


Mj/lO/IlciS 

Bi-i^^jS* 

Gompciny^ 

HeadQuariers 
Memphis,  —  Term. 

7  ^  •  ■ 

We  serve  Publishers 
-in  U,  S.  and  Canada 

.  ,  - 

f 

Write  for  particulars 
of  our 

Permanent^ 
Weeklij  Business 
Review  Page 


'T’HE  kind  things  that  are  said  every 
day  by  someone  about  someone  or 
something  are  goodwill  builders  for  your 
paper.  A  department  of  terse  interviews 
in  which  these  can  be  carried  along  with 
comments  by  local  people  on  any  interest¬ 
ing  subject,  is  a  great  feature. — R.  M.  F. 


Has  the  army  slang  survived  in  your 
city?  American  Legion  men  can  tell  you. 
Interview  wives  of  Legion  men  and  see  if 
they  know  who  won  the  war.  Do  any  of 
the  local  ex-service  men  say,  “Well,  let’s 
shove  off,”  when  with  friend  wife  they 
visit  the  preacher? — E.  M.  H.,  Jr. 


The  District  Judge  in  Jersey,  Illinois, 
makes  all  the  people  parol^  by  him  go  to 
church  once  a  month  and  read  a  chapter  a 
week  of  the  Bible.  Does  your  District 
Judge  approve  of  this  novel  regulation, 
and  how  much  effect  does  he  believe  that 
it  would  have?  Also  interview  ministers 
and  social  workers  on  this. — P.  E.  M. 


A  photographer  here  has  been  using 
space  to  advertise  “one  photo  free  to 
everyone  whose  birthday  occurs  between 
January  15  and  30.  No  obligation  to  buy 
more.”  He’s  filling  up  a  dead  season  as 
of  course  they  all  do  buy  more,  and  he’s 
getting  some  new  business. — H.  J.  W. 


There  is  a  human  interest  story,  which 
will  interest  more  readers  than  you  ever 
imagined,  waiting  for  you  if  you  will  as¬ 
sign  a  reporter  to  probe  into  the  facts 
behind  the  now  universal  popularity  of 
the  public  weighing  machine,  which  now 
is  a  greater  revenue  producer  than  the 
peanut  vending  and  penny-in-the-slot  gum 
machine. — J.  M.  M. 


A  brief  investigation  revealed  the  fact 
that  within  a  few  miles  of  Bakersfield 
were  families  containing  from  ten  to 
twenty  children.  In  these  days  when  the 
high  cost  of  living  sternly  restricts  the 
size  of  families,  it  is  always  interesting  to 
know  about  the  fearless  few  who  have 
been  able  to  feed  and  clothe  more  than 
five  children. — M.  F.  \V. 


Now  that  spring  is  drawing  near,  why 
not  invite  some  of  the  successful  garden¬ 
ers  to  contribute  a  few  articles  to  your 
paper  telling  what  kind  of  garden  stuff 
is  best  adapted  to  the  locality,  how,  and 
when  to  plant  it,  and  so  forth? — B.  F.  C. 


Some  of  the  best  recipes  in  existence 
never  get  into  print.  Therein  lies  an  op¬ 
portunity  for  the  country  editor  to  boost 
his  paper,  and  at  the  same  time  to  do  a 
real  service.  \  little  inquiry  will  bring 
to  light  enough  of  these  local  formulas 
to  feature  one  a  week  for  a  long  time. 
The  idea  might  be  carried  still  further 
by  later  collecting  them  and  reprinting 
them  in  a  cook-book  bearing  the  name  of 
the  paper. — T.  A.  H. 


A  middle  western  newspaper  has  found 
that  a  splendid  local  feature  for  its  soci¬ 
ety  page  is  a  series  of  short  articles  on 
auction  bridge  by  a  local  woman  who  is 
an  expert  at  this  game  and  who  gives 
lessons  to  women  who  are  anxious  to 
learn  the  game.  The  feature  is  widely 
commented  on  and  is  evidently  read  with 
great  interest  by  many  women.  Other 
papers  could  easily  get  up  the  same  sort 
of  a  feature. — F.  H.  W. 


Try  a  local  story  on  surgical  methods 
of  ten  or  twenty  or  even  thirty  years 
ago,  gathering  the  data  from  men  or 
women  who  underwent  operations  at  that 
time.  In  this  day,  when  so  many  people’s 
life  calendar  dates  backward  or  forward 
from  “my  operation,”  the  story  should  at¬ 
tract  many  readers. — D.  N.  T. 


Is  “Over  the  Hill  to  the  Poorhouse,” 
the  famous  poem  of  Will  Carleton,  a 
thing  of  the  past  in  your  section?  The 
Boston  Herald  took  a  census  of  the  poor- 
houses  of  Massachusetts  and  found  many 
of  them  going  out  of  use  for  want  of  oc¬ 
cupants.  Numerous  live  facts  were  un¬ 
covered  and  pictures  were  obtained.  It 
made  a  splendid  Sunday  special. — J.  M.  M. 


-furnished  w  exclusively  by 
C-V  NEWSPAPER  SERVICE,  Inc. 
.350  Mndiaon  Ay«.  New  York  City 


Are  there  more  men  or  women  in  your 
county  poor  house?  One  newspaper 
found  the  women  outnumbered  the  men 


What  would  a  resident  of  your  com¬ 
munity  returning  home  after  a  visit  of 
ten  years  abroad  find  changed  about  the 
place?  What  landmarks  have  been  re¬ 
moved  and  what  new  buildings  and  pro¬ 
jects  have  since  come  into  being?  A  nice 
feature  story  can  be  thus  worked  up  and 
a  glimpse  of  ten  years  hence  into  the 
future  might  not  be  amiss. — W.  A.  M. 


Big  Summer  Excursion 
For  All  Your  Readirt 

ACROSS  THE  COUNTRY 
AND  BACK 

In 

CAS  BUGGIES 

With 

BECK 

And  the  Comic  Company  of  his 
Jovial  Daily  Strip 

If  Gas  Buggies  isn't  already  being 
used  in  your  territory,  wire  your 
reseri-ation  to 

METROPOLITAN 
NEWSPAPER  SERVICE 
Maximilian  Elser,  Jr.,  General  Manager 
160  NASSAU  ST.,  NEW  YORK. 


Million 

Dollar 

Hearst 

Features 

The  WorliTa  Greatest  CirculatioB 
Builders 

International 
Feature  Service,  Inc. 

New  York 


RADIO 

by  one  who  knows 

The  International 
Syndicate 

213-215  Guilford  Avenue 
BAL-nMORE.  MARYLAND 

fMB! 

NEW 

Fsrtrsning  mndSksmkylkMf^tva 

bternational  Newt  Service 
21  Sprues  8l«  Nsw  Yorh 


America’s  Best 
Magazine  Pages 

Daily  and  Sunday 


Newspaper  feature  Service 

241  WEST  B8TH  STREET 
New  York  City 


I 


On  to  London! 

The  Associated  Advertising  Clubs  of  the 
World  are  cordially  invited  to  hold  their 
1924  Convention  in  London,  England. 


Lever  Brothers  Com¬ 
pany,  Cambridge,  Mass., 
h  a  ve  heard  with  the  great¬ 
est  interest  of  the  propo¬ 
sal  that  the  Associated 
Advertising  Clubs  of  the 
World  should  hold  their 
1924 Convention  in  Lon¬ 
don,  England. 

They  hope  that  the 
proposal  will  become  a 
fact,  thereby  providing 
yet  another  link  be¬ 
tween  the  two  great 
English-speaking  nations 
cT  the  world. 

Should  this  Ccmven- 


tion  be  held  in  London, 
Lever  BrothersCompany 
desire  to  issue  a  very  cord¬ 
ial  invitation  to  all  the 
members  to  visit  the  far- 
famed  village  and  works 
at  Port  Sunlight,Cheshiie 
-the  English  headciuart- 
ers  of  their  company. 

They  know  full  well 
that  the  members  will  be 
received  at  Port  Sunlight 
with  a  hearty  welccm.e, 
andwillfind  preparations 
made  there  to  ensure  th  at 
every  moment  of  their 
visit  is  full  of  interest. 


LEVER  BROTHERS  COMPANY 

CAMBRIDGE.  MASSACHUSETTS 


ii 


Si 
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A  Plea  for  Holding  the 

1924  Convention 

IN  LONDON 


Sentiment  apart,  there  are  soiiml  business  reasons  for 
liohlin^  the  1924  Convention  of  The  Associated  Adver¬ 
tising  (dubs  of  the  World  in  London. 

Here  are  a  few  facts. 

A  (Convention  in  London  will  afford  a  unique  oppor¬ 
tunity  for  an  interchange  of  ideas  as  to  the  best  and  most 
effective  methods  of  marketing,  selling,  distributing  and 
A»lvertising  in  the  respective  markets. 

The  Advertising  &  Marketing  methods  of  the  L.  S.  A. 
as  applied  to  this  (Country,  and  vice  versa,  while  probably 
quite  sound  in  principle  when  tested  by  the  home  practice, 
are  apt  to  go  awry  in  ojieration  because  the  conditions  of 
the  two  markets  are  dissimilar,  at  any  rate,  in  points  of 
fletail.  On  tlie  one  hand  there  is  the  L.  S.  A.  market, 
stupendous  in  size,  covering  vast  distances,  and  territories; 
on  the  other  the  English,  small  by  comparison,  and 
compact. 

Failure  to  appreciate  this  fundamental  difference  in  the 
respective  markets  is  hut  too  often  responsible  for  the 
misapplication  of  Advertising  and  merehandising  plans 
however  sound  in  principle,  whether  designed  by  an 
American  House  for  England  or  an  English  House  for 
America. 

riie  difference  in  distance  to  he  covered,  for  instance, 
exercises  a  profound  influence  on  the  type  of  media  to 
he  used  in  conducting  a  National  campaign  in  the  re¬ 
spective  countrie-s;  for  example,  London  Daily  Morning 
papers  are  practically  National  papers;  the*y  radiate  over 
the  length  and  breadth  of  the  land;  the  same  obviously 
cannot  he  said  of  a  New  York  or  Chicago  Daily  paper. 


The  above  must  be  read  purely  as  a  general  observation 
to  illustrate  one  phase  of  the  difference  between  the  two 
markets,  and  is  not  intended  to  rule  out  other  possible 
media;  final  selection  obviously  depends  on  other  factors 
such  as  class  of  goods,  etc.  This  (]uestion  of  distance  also 
affects  the  method  of  distribution  of  goods,  question  of 
depots,  etc. 

By  holding  the  Convention  in  London,  our  American 
friends  give  themselves  an  opportunity  of,  firstly,  study¬ 
ing  the  conditions  of  this  market  for  themselves,  and, 
secondly,  of  bringing  home  to  English  manufacturers  a  ml 
Advertisers  the  conditions  essential  to  success  in  the 
American  Market. 

Ask  yourself  this  question:  Can  you  get  this  informa¬ 
tion  first  hand  by  holding  the  (Convention  in  an  American 
City — can  you  tell  your  story  to  so  great  a  number  of 
British  Advertising  and  Merehamlising  interests  at  a  dis¬ 
tance  of  3,(K)0  miles? 

W  e  believe  that  the  interchange  of  views  in  a  Conven¬ 
tion  in  London  can  only  be  productive  of  good  and  better 
understanding  of  the  problems  of  the  two  markets,  and 
with  this  better  understanding,  better  and  more  success¬ 
ful  business  will  surely  result.  We  in  England  are  keen 
on  this  Convention,  we  believe  it  will  inspire,  invigorate 
and  broaden  our  views,  that  it  will  let  light  into  dark 
corners. 

Vi  e  believe  that  the  American  delegates  after  the  Con¬ 
vention  is  over  will  he  glad  they  voted  for  London  in  1924. 
They  are  assured  of  a  hearty,  spontaneous  welcome,  they 
can  rest  assured. 


A  PERSONAL  NOTE 


It  has  been  our  privilege  to  assist  in  conjunction  with  our  eorn-sponding  Agents.  The  Morse  International 
Agency,  New  York,  to  assist  in  and  advise  on  the  Advertising  plans  of  several  American  products.  We  know 
what  is  needed  to  undertake  a  successful  Advertising  and  Merchandising  campaign  in  England.  Conditions  in 
this  country  are  changing;  far  greater  attention  is  now  paid  to  Salesmanship  than  formerly — and  with  these 
factors  we  are  thoroughly  conversant.  We  hack  the  idea  of  the  Convention  because  we  believe  it  will  teach 
us  more  than  we  km)w  already.  We  have  no  conventional  plan  to  offer — our  Service  is  based  on  the  study  of 
the  article  to  he  marketed  and  the  conditions  surrounding  it.  and  the  objective  to  be  attained.  It  is  alw'ays  a 
pleasure  to  us  to  investigate  the  conditions  and  possibilities  for  the  development  of  any  article  of  standard 
worth — and  to  report  fully  on  the  conditions. 


G.  STREET  &  GO.,  Ltd. 

Incorporating. 

LEATHWAIT  &  SIMMONS 

30,  Coriihill,  I.ondoii,  E.  C.  8,  Serle  Street,  London,  W.  C.  5,  Birehin  Lane,  London.  E.  C. 

Members  of  The  Association  of  British  Advertising  Agents:  Members  of  Association  of  British  Advertising  Agents'  Audit  Bureau 


THE  TECHNICAL  PKESS.  NEW  YORK 
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